Panyapiwat Journal Vol.9 No.1 January - April 2017 83

JadgarnugulunisinnuuasanurniuiaaIansninaianunwe 1
TunsliuinisvasyaainsumInedesinegueny

HAPPINESS IN WORKPLACE AND ORGANIZATIONAL ENGAGEMENT FACTORS, AFFECTING
TO SATISFACTION OF SERVICES AMONG DIFFERENCE UNIVERSITY STAFF GENERATIONS
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Abstract

The objectives of this research to 1) study the happiness in workplace and organization
engagement factors affecting to satisfaction of services of difference generation of university staff,
and 2) provide guidelines for the Human Resources Management to development of appropriate
university staff in each generation. The research employed both quantitative and qualitative
methodology. The quantitative used questionnaires to collect data as census in the one of the
department of autonomous university. Where they are important role in providing academic
media information, and academic papers both inside and outside the university. The qualitative
used semi-structured interview, was employed in-depth interview in three generations including
the Baby Boomer, the generation X, and the generation Y. The results of both methodologies
were analyzed together, the results showed that in the Baby Boomer happiness in workplace
factors able to predictive satisfaction of services. That is, if the Baby Boomer staff has happiness
in workplace increase one unit, satisfaction of services will increase 0.620 units. Generation Y,
organization engagement able to predictive satisfaction of services. That is, if the generation Y
staff has organization engagement increase one unit, satisfaction of services will increase 1.128
units. While generation X does not appear as a result both of two factors that able to predictive
satisfaction in services. Consistent with the qualitative study, generation X focused on performance
and success of work are important, and not recognizing the happiness in workplace and organization

engagement factors.
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Qﬂé’mamﬁauiamm (Strive) (Strellioff, 2003
cited in Pitaktepsombati, Wattanasin & Panyasiri,
2009: 177-178; Aon Hewitt Associates, 2014: 14)
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uinendeniing daUsznauihesnusiuan 56 e
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(Sowar 61.3) usiliifiyms (Sosay 53.1) Tanuwawau
AsuRnveudhuruiuinig Gevay 67.7) fanuam
nsdadunuulsedn Gevay 60.0) Tnedulng)
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9 Augraseri liuvstiu. vrmusiug
(humdlovrioeans fiara geduls n1sviem
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(Fouay 63.2) Ju Generation X (fouay 63.0) wax
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U Generation Y (5eeaz 100.0) edwananatiui
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lagHaN1TIATIERUaYA U
JU Generation Y fAuyniufonIAnsgs 81ad
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'
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V0411197 LR IAugANA Fanudngu Generation Y
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2014: 8) usileaszrsauiuteyadsnmnin
WUl Ussiiudenaniieudenndesiu lnagu
Generation Y lsfmudndeyfusiteusaseny nnsvh
Aanssueineg TuesAnssuiu wazn19v9IULUY
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dmiusu Baby Boomer Uag3u Genera-
tion X BawansiinsigideyaludeUmnasiuisd
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(Baby Boomer, % 56 U)
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38 )
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4. anuanalalunslviusnig
U Baby Boomer #pnuitanalalunislv
Uimsadlusedugaiian (Govaz 70.0) sosamnfe
U Generation Y (§owaz 64.3) uaztiosiigasu
Generation X (3owag 58.6) luvaiiiszAuesni

fanglalunislviusnissn wulusu Generation X
geian (Seway 41.4) 599a381AD JU Generation Y

¥

(Sewaz 35.7) uavtlosianfe ju Baby Boomer

v

(spmay 30.0) (mswﬁ 1)

A15197 1 wrukazIevazauianalalunsiiuinig Juunnuueny

U0
5 593
AU Baby Boomer Gen X Gen Y
U | Sewar | 3w | Jowaz | wIu | Sewar | 3w | Sewa

ANUanala

o - . 6 30.0 12 41.4 5 357 23 36.5
Tunshiusnisan
AMUNanela

v - 14 70.0 17 58.6 9 64.3 40 63.5
Tumsluinisg

324 20 100.0 29 100.0 14 100.0 63 100.0

PNUaNTIATIEITeyaludeUsinalun
auitanalalumsliuinns ndnnuluuasuny
flflunmsieei 63 a (flesaniuvvasuay
filsildiszyonginoudiuau 6 4a) wui Ju Genera-
tion X 1unauiifanudianelalunslvuinng
toofign Wl doyaludinanmainnisdunival
Fednunldiesesism wud Seyaris 2 S
fio yuuesTiaenndesuazamNaaiLANsg

“ . Sunang Al undineudn. au

suitasfudnuuy ureusuls viseusulaly

ULz 19879939097 (Baby Boomer,

wajs 56 )

« aansaduoened. ausoldynas uas

ligoehaiynmsase tilosaniussaunisal

Minwelunisvieu meliidusulnadily

g7n...” (Generation X, %3 46 U)
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Tuusiazguony
PNMIAATIEIToyAaDATeUINY {Iula
Ansgiaudisnelalunisiiusnisvesuaains
MILIDNTIATIEANITOANBELTUEU (Linear regres-
sion analysis) WUU Stepwise tileviadouisaus
3astlateiifinaneninufiswelalunisliuinig
Tngldfuusdasenniudsiduduusdeiios
dnlududuneudsfionsanainiuengdundnnui
U Baby Boomer fuUsdaszaugulunisinany
ansalanensalsulsnuae anuiawelalunis
Tusn1sweelseynsiu Baby Boomer laagnad
Suddymaadtissiutionnt 0.01 uaviuUsdase
fgviswasulsnu federay 51.5 lnemuUsaugy
Tunsvisuanunsaldesursauiswelalunisl
U3M3U83YAaINT3U Baby Boomer liingnsdiileidnfiny
meadRisziuosndn 0.01 nanfe d1usznsg
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$u Baby Boomer fimnuguifindu 1 v 2l
arufianelalunisliuinisdistu 0.620 wie
dm3uiu Generation X 9NNTAATIEN
shesdanan linuindifudsdaselafianmnsald
nensaliUIeNAe Auisnealalunsliuinis
294U5EYINTIU Generation X laegrefitudAny
neada FeldusinguanIsiesien wardmiugy
Generation Y 21NN133tA1EMMEITANAT WU
MuUsdaszanuyniussesinsansaldngnsal

Aadsniude anudianelalunislivinisues
Usv1n33u Generation Y lgpgnafitibdndeynivadia
fisgdutioondn 0.01 wazduUsdaseidviwad
fuUsiny fefesay 51.8 lngfuwusanurniusie
asAnsinasenuianelalunslyiusMsvesyaaIng
$U Generation Y lfegnaiifuddmsadafisysu
aenin 0.01 na13Ae tUsEEINTIU Generation Y
faruynitusieasdnafindu 1 mise aedaruiis
welalumslsusmatiuiu 1.128 nae (13197l 2)

A15197 2 Jiesgrianuisnelalunistiuinsduunaiusueny

Baby Boomer Gen Y
iUy
Coeff. S.E. Coeff. S.E.
U 15 12
F-test 13.789 (0.003) 10.756 (0.008)
R 0.515 0.518
Constant 35.395 11.202 5.723 21918
A2131§Y (HAPPINOMETER) 0.620" 0.167
AURNWUADBIANS 1.128" 0.344
v Tiluddnyeainnsziu 0.05, " Tuddymsaianseiu 0,01, Tuddymsaianszsiu 0.001

SlovwamsinudeyaiBsUsinaaniinggi
SuwfunaanmTinTeideyaludanmninlusiu
Jaduiidmarennuiimelalunslsnisluusiay
suony nuindfednuaeiianuaonades uas
wansafiuteyaieUIunu laegu Baby Boomer
IanudAyiuladeanuarlunisineu wazsu
Generation Y lrianuddryiutademnugnitusie
93An3 uiluvaedisu Generation X wui1 iy
dyrevthinazsaunazanuiuiiaveulunis
i wideglidanuaulunisinen widniu
Fo v ilia

“PIrugNINIANAAIUGY AIINGUILY
daoitawelalunishivinisvieu 3 il
Fouleadunun Smndrdnauguiasnion
Iiusnis Avevheulas” (Baby Boomer,
NN 56 V)

“‘fend Bavraynilnugusasyilie
oyl wonse auitlilinaiugy
formeedaney (omie lufviymaslalud
1mu18” (Baby Boomer, %3 56 U)
«UNAFUTIILTIAY Fr93AnT S

.
= =

lsifim gy vdo prwdeanalalunisliuims
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Alaidady dusuduaawitowsleluntsli
Uims lauleaudu Milieednsegenn
W1z TMAAUNTaNTIMBBURY (Genera-
tion Y, &y 32 V)

“MIUFY AIWENTY UazAIuTINa ]
Tlumshiusngs sudeulesiu $189 1aedad
AgUTIfOE NN Uayyi iU
uasi sl uguarunisaseanuid... vzl
AT IuARRIeenINg YiineIy wi
Jusenadunioswireu.. auilidniugy
08791579999 1971” (Generation X, M9
38 )

dqUuazafilsenanisivg
n1sedusienaausanUmuingUszasAla

=D

3
1. ieAnwiladumnugulunisviauasad
AnanLsiBesdnsTidsNasousgdlalunslfuIms
YaayAaINshulsarIuegnuI1 Ju Baby Boomer
Uadeanugulunisiaudwasnenuianela
TunsTiuinisedefiduddymnsadnfisedutos
11 0.01 nandfe MnuAaInslugy Baby Boomer
fenugrlunsvhaudiiuinniy deudmaliin
fawelalunmsludniafissnniuge
Fanansiasgiludaundsnanale
gonnnasiutayannsdunwalidadnluymains
$u Baby Boomer #iléfsyin Useiiunnugulums
Mukarauianelalunisiiuinisiaiig
duiusiu Jandeyansidednanaenndesi
NAMSANWIYEY Fisher fiszyin wilnawiifiauay
gonannsondnulauinnda (Fisher, 2010: 48)
LaZNaNIIANYIVDY Page & Brodrick (2009 cited
in Watthanarat, 2013: 1) 33nanladn AwEuYes
wiinnuhiededdronnuduegiifvesasdng
dawariensianyanakazednslufievaiia

dwiulusu Generation Y wud1 Yadeniy
InusieasAnsdwmasioauianelalunsliuinig
sgaiidedduneadffisesutionndt 0.01 nanie
MNYAAINTIUTU Generation Y fiA1uyniiuse
osfnafiuannty dondmalidanuiiemelalunis
Trusmsifssnntugudentu uasilethioyailld
NNIFUNMwalBeanluyAaINTIU Generation Y
WaTgTnuh auluiudnamssyhaaniiy
soasdnsidudadudrdniivhlfinaufisnela
Tunstiusnns mszanugniuihlviauesniinem
$WAUBIANS

Fendeyensidvanunsonanlihasnndes
ffUNaN15ANW189 Kanter (1968 cited in Borchers
& Teahen, 2001: 204) Aiszyin ANW3AnynIy
sewinaminaufuesAnsiaanniinaiands
anuidusunilsdufeniuiuesdng dwalviingm
Iéfidnusaluasdng fmnuddla famnjunlunis
R wazlinuassndnfneedAns wazau
An¥1989 Robinson (2006 cited in Kular et al.,
2008: 12) fiszyin asgniuduimuailudsun
fifldoosrnsuaznnmveIesing (Values) Susamiis
anunsEvTTireuTuniandesludsssivvesesdng
doUiuUssmsien dlugemmsiiuszavsnm
UDIDIANT

dnilugu Generation X Zawan1siAs1zsi
ToyadaUiinalinuin Yadeanugulunisineu
wardadeniuynitunessdnsdnanounsigala
Tumsliuins uiluvasiideyalunanmndy
wuin fuavisludnunsiiaonadesuardaudsiy
Feideimnuiiuinssifudnanduindudd
fananialaiimsimsnviiad esain
Generation X geusasedeiadedug uenwilonn
Uadzanugulunisinuuazadeanuynitusie
0sAns loatuayulinusegdlalunisliuinnsg
FREAIU HAN1TAN®IUBY Perry & Wise (1990:
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368) wui1 Yadeanuiisnalaluau anugniuse
29ANT WazngAnssuNIsURURNUYaIntnud
PHduiusIUINeusIgdlalunmIuIMsansIai

2. Wiledaueesdauiiazuuanislunig
UImsnunineInsuywdimingauiuyaains
Yo Ing1deiufifmiilugiunsliuing
iieashausegslalunsliuinmsiifiusyavsamees
URAINS

nHan1sAnwgeunaliin Jadeariuge
Tumsihnuiastadeanugniusioasdns 1uilade
ddrufianansodeanennufiselalunsliuing
yoayaansluuyivends wasdeslinaiuansaiy
Tuusagiuengosyaains dau ssdnsdansli
AnuddgionsasEsuAalun YL
ANURNTUABaIAnTIinvYAaInslukiazIuene
agmnzan lngesdnsdndudosfinuuiunves
MUIMsNumEnensged Welvinsnsamiduns
Ifeghamngan nenfnsysannIsuIAnANEY
Tun1sviauuazaugniusieasdns Lilothun
Uszgndldifunnfnddlumsiuindeuynaing
Taglamizagedensdnnislusnuninensunyud
iielfesdnsannsnuImaminensuyudldegd
UszAnSnmuazAsInLALdeINSAaINYany
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