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SD. = .49) unziuyarauazdnuluedng (X = 3.79, SD. = 59) auddu vaawnguie Baby Boomer,
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Abstract

The purposes of this study were 1) to compare engagement score 2) to know engagement
factors of staff divided by generation. The samples were 787 participants who worked in ABC
company. The research instruments were ABC furniture group employee engagement model,
employee engagement model questionnaire and engagement survey questionnaire. Data were
analyzed by using frequency, percentage, mean, standard deviation. Compare the difference of
employee’s engagement drivers, engagement score and performance by One Way ANOVA statistic.
The study found that overall engagement drivers at a high level, three drivers were organization
climate (X = 3.93, S.D. = .55), job characteristics (X = 3.88, S.D. = .49), and people/social (X = 3.79,
S.D. = .59) respectively and three groups were Baby Boomer, Generation X and Generation Y,
mean of an organization climate was highest. The engagement score and performance were high
level (X = 4.07, S.D. = .48) that Baby Boomer employee has a highest mean both, followed by
Generation X and Generation Y respectively. Compare the difference of engagement drivers,
engagement score and performance found that mean of job characteristics and organization climate
in baby boomer was the highest, followed by Generation X and Generation Y respectively (p<.05).
Mean of engagement score in baby boomer was higher than Generation Y (p<.05). But mean of

performance by generation was not significantly different.

Keywords: Comparison, Engagement Score, Generation
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2014: 4) fRsiiuszaumsaiannmnmsaivoann
windoundne fuludseunile) warUszaunisel
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(Glass, 2007 cited in Dechawattanapaisan et al.,
2014: 4)

Harvey (2010 cited in Arsasongtham, 2012:
203) Ifimsdautanguauluusias o 16

1. ﬂzjmuﬁyjmua% (Baby Boomer) LﬂUﬂEjiJﬂu
fiAnszIIng WA, 2489-2507 (A.e. 1946-1964)
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(Arsasongtham, 2012: 203) TdnwausngAnTsyl
yovoylsieg lddesdunens Thauddgiu
Bosmnuaunasznisuiuaseunia (Work-life
balance) (Tilakon, 2012: 5)
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Jadeifimnudiiudiu 3 dw fo 1) Jedeflate
AVIIENTTY 2) SNWRIEYBINTTUARIBBNTNAIINENTT
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Management System)
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nami 2 fuvunanddiifiudsadondn
uazadegeniiioairsmnuyniuvesniinaungy
USEmgsiamesilives ABC (ABC Furniture Group
Engagement Drivers) & 4 st
1. Audnwaisau (Job Characteristics)
2. suyanaiardsniluesdng (People /
Social)
3. AUTEUUBIANT (Organization Practice)
4. MUANWINAELYDID9ANT (Organization
Climate)
Hadvadmnugniugeaninaumaiiiay
daasiesyiunNuEny FeUszneusie 2 diude
1. mwsangnituvesmiinau (Feeling) dein
I¢nenwddn / dnAndidisoasdng dil
1. anuddndudves / nmagile
2. wieuWanuarfunsasuuuag
3. \Woshuwareeusuulounevesesdns
a. feruiliidedelatuuuuiides
5. MaviuRmAsefninu
2. woPnssuiuansean (Behavion) Fnlsan
ngRnssunsUfTRa il
1. msvumiiunsvinay
2. msvhauiitimasnnuazenuIndy
3. mMsfldwsalunisinau
a. Fuwy Untlosuselomivesasding
5. Twwide uaglvnsatuamdsiuasiu
wofnssumsURTRmune mddvhlan
(Performance) SafussnineyAAa My Uazesdns
fiuszdnsam e dnanuan1sufifau lulsadu
yaAa (Individual Performance)
. seiuyana (unuidmnefidinuni
suidudulailinunudimii)
#1197 (Team Performance)
« spduiin (umantvaneifiunuimun
funuidisdulaildnaunudimii)

99ANS (Business Performance)

« 1aUTENBUNISHAINUNINLA

figsialule induasiiase

ANuianelavegnAiaTy

Juiheaaesiiees

yMUselevllrdanuas ATy

4. a¥1suvuUszifiuiayadnanunniu ABC
Furniture Group Employee Engagement Model
15 4o Wiideawgy 5 v Usziflugunimyes
iwsosilouazUFuusuily thazuuuvesfidermay
1MANRBTANLADAAABY (Index of consistency:
100) vesdaranuiuilomsied azuuu +1 dwdu
Fofiuilatnaenades Azuuw 0 dmsudeiliulle
wazeziLy -1 dwdudeiullahliidenrdas (Yusabai,
2013: 64)

nasTldlunsRasande Yermanufifen 10C
Faust 0.75 Fulududermanilély dwdoran

[

fiflen 10C dounin 0.75 awn Wuderawdiges
Ufuusvdedneen nud wuulssduiiadedu
fifn 10C Wihiu 0.99 waziileRasaunan 10C wen
mudenuvetuulssunndaiu 0.75 3kl
Fosanulafidesineen

5. ATIEDUMBMLNEALTBIT ALY
ABC Furniture Group Employee Engagement
Model Tnefifenmey 10 viu seuvulssdiuiand
anupniu darony 15 9o wuaiu 3 s leun
fussAlszneu sl wazduaumnze
yesnstitsdanugniuldldou Tunsia
5 5wy Tneflnamanusnzay fd 5 = mnﬁzj@
4 =370 3 = Yrunans 2 = Tiee 1 = tlonfign THinausi
nsulamnaminevesazsuuadsluusazdodony
Wousziliussiumumuzay §ail azuuwade
4.51-5.00 = Nﬁﬂﬁ?jﬂ 3.51-4.50 = 41 2.51-3.50
= Yunae 1.51-2.50 = dee uag 1.00-1.50 =
doufian wui1 AelauminzanvewiUel
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PRI .55 tufle wanzauniige

6. MuERasuwuudTIIANUENLYBmTnTY
74 Fornu Tagantaduaiiennugniii 4 ey
seiuAuENULagRaNTUFTRNUATIna1UEN
Tude 3

7. dnuudrsraannugniuvendnaulg
By 5 v Useiiiuaunimueaedesile way
Uuusauilalaglden 10C

8. vasouANUTosiu (Reliability Test) Aungy
wiinouifidnuarlndidssiunguinegs 30 au
AAnudesiureauuudsiawiiy 971

9. ituTuTdeyalaslinguiegeiidu
ninUYeINguUTENSINAesines ABC d1uiu
787 AU YL UUETIIRRNTUY RNl
WaunINIANDEIIAY 2559

10. MITWTTRYALAENTIATIENUBY

10.1 msuansdoyamluvesiingmy ¥
A 91891U WueLsTU uaziumsny Tagld
YouazuazALady

10.2 manansiiadeareanuyniy v
4 a1 laun Jadednudnuaisau duunnanay
danluesAng MUTTUUBIANT WaemuanInwInaex
VDIBIANT TTAUAIUKNI LATHANIUAINTIN ke
muauuaishilpelimndouaraudowumnsgu

10.3 maBeuiisumsuanmesmiade
Uadgadamnugniiu seduauyniulagnay
yondneumuauLesty Tneldads One Way
ANOVA

NANI5398
1. Yayaniluvominaung uuiyngsia
wosiiaes ABC uandlanun1sei 1

M1519% 1 uansdeyaniliveminyunguuivngsiavesiines ABC

=
INYASLYN

1. LA
%18
MY
2. 918U
Hounin 1 U
1-3 9
351
58 U
8-10 U
11N 10 U
3. ﬂiaqmqmmﬁ]ul,ual,?ﬁ"'u (Generation)
Baby Boomer (218 52 Yauly)
Generation X (1g 37-51 V)
Generation Y (Eﬂ&g@?ﬂmﬁ 37 V)

U (AL) $ouay (%)
370 a7.3
413 52.7

6 0.8
83 10.6
110 14.1
130 16.7
88 11.3
363 46.5
a1 53
358 46.0
379 a8.7
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M19199 1 uansoyaniluveamtinnunguuigngsiamnesines ABC (se)

=
INYASLYN

4. ARUNIU
INNITHNY

[ |

INNIIEHIU

eXPp eX2p

UL ALUN
PIULINUIY
LU

@

WUNIUY

U URANS

U (A1) Sovaz (%)
12 1.5
42 5.4
84 10.7
153 19.5
99 12.6
305 38.9
89 11.4

MmnauanseyaluvesneuLIUd 9
NNQUAIBYI MUY 787 AU NUN

1.1 anuwna winaudulugdumandgs
413 au ($ovay 52.7) wasinaye 370 Au (Seuay
47.3)

1.2 guengau winaudulngiengau
1N 10 U 363 au (Fovay 46.5) S0eaem187E4
5-8 U 130 Au (Sogag 16.7) 818911 3-5 U 110 AY
(Fewar 14.1) 218971 8-10 U 88 AU (Seway 11.3)
91891 1-3 U 83 Ay (Feway 10.6) UAzeIgu
#ni 17 6 au (Govaz 0.8)

13 dhuaueistu winnudnivgeglu
Generation Y 379 AU (3eay 48.7) J03Ad1FB

Generation X 358 Au (5888 46) way Baby
Boomer 41 Ay (5@ 5.3)

1.4 AUARILANNIY FUALSILYBINTINIY
fineunuudsiaunndign 3 Susuusn Tiun see
WiIN9U 305 AU (5ouar 38.9) S09aNAD SEAU
vt 153 au Geway 19.5) wagseiudmind
99 AY (5888Y 12.6) ANARU

2. Yadoasrenmunniiuia 4 fw Tdud Jade
AunwaizU MuyARauazdntluedng Mmuszuy
89ANT LAYIUAMNIINEDLTDIBIRNT TIHITERU
AR LagNaY TS IAE AL
Fauandlumsed 2
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M13199 2 Yaduasnannuyniiun 4 1 seAuALENT LagNauTeIniinaIl MINNTILAEATLNNT

439918
nejuwﬁm'mmummsflﬁ'mmq (Generation)
Total
Topic (N = 787) Baby Boomer Generation X Generation Y
(N = 41) (N = 358) (N = 379)

X S.D. X S.D. X S.D. X S.D.

Job Characteristics 3.88 .49 4.04 46 3.90 .50 3.84 .48
People and Social 3.79 .59 3.84 .64 3.79 .58 3.80 .60
Organization Practice | 3.43 57 3.64 .53 3.44 .56 3.40 .58
Organization Climate | 3.93 .55 4.14 .55 3.94 .54 3.90 .55
Engagement Score 4.07 .48 4.20 46 4.09 .49 4.03 46
Performance 4.07 .48 4.16 .61 4.08 .48 4.06 46

Mnmsanandliiiiuin dadefiadrenny
Iniulunnslusedunnn 3 Jadeanudiu e
PUANTNLINADLTDI8IANT (Organization Climate)
(X = 3.93, S.D. = .55) sesawnduinudnuazau
(Job Characteristics) (X = 3.88, S.D. = .49) uag
auyanaLardeadluesdns (People and Social)
(X = 3.79, S.D. = .59) @UAUTEUUBIANT (Orga-
nization Practice) fifnadasniidadedudug
fie X = 3.43, SD. = 57 \euvsnguwiinaiy
BTNy Meaunguieadsdadediu
ANNUINTOUVBIDIANTEIGA

sEAUANUKARY (Engagement Score)
Ansineglusgauuin (X = 4.07, S.D. = .48)
wiinaungy Baby Boomer fifinfgean 309
Ao N&Y Generation X Uag Generation Y Aud16U
K& (Performance) Musaegluseauann
(X = 4.07, S.D. = .48) ntinaungu Baby Boomer
fidnadugean sedasnAe ngu Generation X uag
Generation Y #nd1eu
3. Mawsuiisummuanmaesriadstade
A319ANUENTY TEAUANUYNTY UATRAIIUYY
winNUIAAUIBLITY LanImNATIe 3
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M19199 3 MaUTeUTguANUEANA YDA LA UATEATANUNNTY SEAUAILANTL KAITLYBINTINIT

mw\]umaﬁ%’u
Mean
Topic Df F Sig.
Square
Job Characteristics Between Groups 1.673 2 .836 3.524 .030%
Within Groups 183.926 775 237
Total 185.599 7T
People and Social Between Groups 2 .054 153 .858
Within Groups 273.344 775 .353
Total 273.451 7T
Organization Practice | Between Groups 2 1.059 3.282 .038%
Within Groups 250.155 775 323
Total 252.274 7T
Organization Climate | Between Groups 2.127 2 1.063 3.572 .029%
Within Groups 230.764 775 .298
Total 232.891 7T
Engagement Score Between Groups 2 127 3.215 .041*
Within Groups 175.324 775 .226
Total 176.778 7
Performance Between Groups 2 77 182 .458
Within Groups 175.584 775 227
Total 175.938 7T
*p<.05

a5 3 Jaduadiannugniuves
wiinau (river) wui Aadethdeiudnvagau
(Job Characteristics) muszuUaIANS (Organization
Practice) MUANTLIARBNYBI0ANS (Organization
Climate) wanshsfuegnaifoddymeadanisesu
05 duAedsiateiuynnauazdinsluosdng
(People and Social) liiuansnariu

Vlﬂaaumﬁmmﬂﬁmiw@j (Post Hoc Tests)
#2875n19 LSD (Least Significant Difference)
WU Yadumudnuas LA AMUANTNLIARDNUDY

BIANITVBINTNIUNGY Baby Boomer funtingu
Ny Generation Y uansaiu Taefidadeilade
fansduresngs Baby Boomer genineiads
¥99nadH Generation Y dudiedetadesuszuy
osdnsamNguuAndeiy Tnefidindevostade
nax Baby Boomer g4an 09a3NA® Generation X
WAy Generation Y MUaRy
NIUTTAUANULNI (Engagement) VB3
wiinau wudh AedeseRumLgnTLYe sy
(Engagement Score) Lansingiuoe sl A
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afATisziy 05 MadoumILANmITBAMEIENNS
LSD wui1 AnadessiuasgnifuLagaudan
pNLYRININIUNGH Baby Boomer Aumntinau
nau Generation Y usnssiu Inefieiadeveingy
Baby Boomer gjﬂﬂ’jﬂﬁﬁLa?ilsJ%aﬂﬂﬁju Generation Y
FuNaay (Performance) Wud1 Allade
AUV NUALUILBLT Tl uANe Y

dgUuarafilsana
N15ANYIUTBUTEUTEAUAIUENTUYDY
WINIUANATIYINETEY NSURNINGUUTENGTAT
wiesiiaes ABC inguszasdiitefnuiiisuiiioy
seuPINTuvBITUIITUUBI T Uaziite
ysuthadeiiiliAnmsgmiuluusazauelsiu
deyaannguiiege 787 au laglduuud1sia
Anugnueminy agunansife dil
winvudulvajednay Generation Y 379 Ay
(Sovay 48.7) 59A4UTAB NgU Generation X
358 Au (Seway 46) uarngs Baby Boomer 41 Ay
(foway 5.3) Wisuisumnuuansnsvesalade
Uadwasnemnuynify seuanugniy uazHaNy
yaantinuALLauLeLsTY WUl Anadetade
LN FUTFUUBIANT LAZMUANNL AT
Yesensunieiuesiilbddyneadaisesu 05
Tnofiradeiadesudnumzan fussuuesdng
LAZATUAN TN ING DUVBIBIANTVDINUNIUNGY
Baby Boomer gjﬂﬂ’jﬂﬁﬁLa?ﬁlsJ%aﬂﬂﬁju Generation Y
Fsaenndoaiusmidoves Wilson et al. (2008)
fiEnwizesrufielalunuyeangumetuaivdn
fiflsorgfivainuans nuin neIaIndnngs
Baby Boomer fiauwnelalumudnuaziuunnnin
Ndu Generation X kagnNgy Generation Y 9E14dl
UodAYNNEdR dmsuaIuTEUUDIANTILAZAN N
wndeuvesesdng Lesanwinaungy Baby
Boomer tugivisuumeuiunisidviaves

a9dns dnlngifunuiisiuinun senuuy uas
faunszuueadng savsegluanmuandonves
psdnsunfunanuIuAnmNduaY adanali
Wneufianelalulsziudinanuinndndnau
ﬂﬁju Generation X way Generation Y
WisuifisuanuuanaevesAadssedu
ANANIUA N TINYBINTNITUA A UL UDLTTY
WU uandnauegnafituddmnadnfisedv .05
FsaonndosriuanAdeues Manakit (2011: 133)
ANwIANUNTUADBIANTYRINGUALIETINT 3 JU
nsafnudiswnisaslulsassuUsoudnw darin
dnauaiuiinnsfnuuszoufnuiuasugs
we 1 WU NguARIBYeu 3 U Ae U Baby
Boomer §u Generation X Wag3u Generation Y
vaat11¥n1sAgiulssEuUsTauAnwisERuAIY
HNHUABDIANTIAe TINLANGA 19 WRE 19l T Aty
nadRTisEdu 05 wardenndaafunsdnuiany
HNUVBIYABINTHDDIANITUDIAULLNNEAIERS
TSINENUNAIIWBUR W.A. 2553 (Faculty of Medicine
Ramathibodi Hospital, 2010 cited in Kittimanont,
2014:3) w31 yaansisidisengtesnin 32 U
fanuymiusieasdnstuszium wazssfueunitu
Tuwsiaytisengfe Y1901 33-45 U uazannni1 45 1
feuuanseiuseheditfoddymedda venanni
Jed0nAa 09N UIIUITBDY Leelathanapipat &
Pasunon (2016) Aidnwiladefidsnasenusnitu
Tuasdnsvamiinanusheatuayy nsalne: aa1du
gauAnwnenvy inudn wiinauiforgunnseiu
fauyninilusadnsuaneiu Tnewinauiifony
20-25 U fianugnitusossdnslnesiuesiian
Fewiinauiifeny 20-25 T Tauyniiusiessdns
Taoratfesnimiinauiifony 26-30 9 31-35 1
36-40 U uay 41-50 U
msfiesdnsaulvafiesmanvansvesiseny
yaansi 3 Tsengluivhaudedtu wasiiyuses
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sumsvihanaznsETinTiunnmatu vilesdns
ADTLUIMNNITUIIIANUNAINVA8VBIT 0
sane¢u (Khambunrat, 2015: 5) fetfunsuivs
yarafidiauisaauuestusgieiu Jelau
yhmedmiuihenineinsyanaesnsds mszusiaz

FDLAUBUU

1. msiinsAnwinuuangdnistadofiaiig
ananursswiinaullssnuienddudn Jadu
nquwinsdnlngvesuiem ellideyaids
A MTTAULAYSIUTHAUB ST

nquitisuuuunisianusazlaialadfuandiaiu 2. siinsAnwianuduius sendneseiu

f103AnIAvANRIAUABINTITiAREIMINEaY  AnunTuLarAzLULYsslluna U TRuUEIY
winwisanugniluseduiigad mevihan vesminawindululufiemadeaturiels e
faufuresiiamawueastuduludefiin  doyaildluvimsdanaduninensuyudiely
UsednSninnisrinaugsgn dewalieednsiasey

fanthuaziulaluiugsigag auly
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