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Abstract

The objective of this research aimed to find the causal factors of motivation and business
behavior that affect the achievement network marketing of distributors in Thailand. This survey
research by questionnaires were collected from the sample of the study consisted of 400 distributors
in Thai direct selling association. The inferential statistics used to test the hypotheses were
Confirmatory Factor Analysis: CFA, Path Analysis and Structural Equation Modeling: SEM. The results

of this study found that the causal factor composed to motivation and business behavior factors.
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Moreover, Business behavior had both direct effects on achievement network marketing and

motivation had both indirect effects on achievement network marketing of distributors enter
through business behavior. All fit indices for the model (X% = 64.08, df = 19, P = 0.000, RMSEA =
0.077, GFI = 0.98, AGFI = 0.93) met the standard values.
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