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Abstract

The process of promoting products via social network through ‘Net Idol” aimed to study
in 2 objectives; 1) the meaning of ‘Net Idol” and 2) to study the process of promoting products
via social network through ‘Net Idol’. This study was qualitative research designed to find
a theoretical conclusion by using the methodology of grounded theory. There were 7 key
performances who had followers more than 10,000 people, to participate in this research through
group interview. The study showed 1) the meaning of “Net Idol” was identified as a group of
famous people in social network who were good personality, good looking, special ability, and
interesting life styles. In addition, there were 4 processes of using ‘Net Idol” as the presenter to
promote the products via social network: 1) to contact and coordinate to make agreement; 2) to
consider for being products representative by studying and tasting a product by yourself; 3) to
find out the presentation techniques: taking a photograph with products, recording product
demonstration and presenting a dialog to harmonize with lifestyle; and 4) to manage compensation

on its value in the product and the feeling.
Keywords: Net Idol, Social Networking
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