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Abstract

This research aimed to analyze a structural equation model (SEM) of affecting factors on
purchasing intention of Lao consumer behavior in a retail department store in Nong Khai Province,
Thailand. The analysis used PLS-PM technique and collected 221 samplings. The research has
shown that the SEM was not the linear equation. The SEM had moderator and mediation factors
influence on intention and formed in path model as well. The factors created from 19 variables
into six factors and added personal profile factor in the equation. There are two primary factors
in this equation, customer cost, and emotion enhancement because they are moderators and

mediation factors work with other five factors, Physical Touch Point, Life Safety, Life Style,

Customer Profile, and Other Factor.
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