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CONSUMERS OPINIONS TOWARDS MARKETING MIX FACTORS OF
PASTEURIZED CORN MILK AT CONVENIENCE STORES IN BANGKOK

fnsliug f3Y3SnE" Waugiie uduussas® Asz washs® wazindiu launsznns’
Pattaranit Sribureeruk! Premruetai Yambunjong” Sira Nakasiri®> and Kedsarin Chomtrakan®
ARIEN13INNTTEINTD WIS dadunsdInn1sUayanAdan

Faculty of Food Business Management, Panyapiwat Institute of Management

UNARNED
nMdeilingusrasdndnifiofnwanudaiuresfuslaafiinadossdunruddyuestiade
drutsvauminsnaavesihuudlnanaeslsdluduarainde SuunmudnvazUssansians
Tngli383%0dedmn srumadoyalnglduuuauniuannduiesnsgusinn Tnglitsduuuunaneduneu
(Multi-stage sampling) S1uauwenun 400 A aaaﬁ%’ﬂuﬂ'}ﬁlﬂswﬁ%’agaﬁa faud Sevaz Aade
dudsauunasgiu mavadeudfl MslasgimuusUnunaie wemaieudiouriedenes
NANITIVENUI izﬁummﬁwﬁmmaaﬁﬂﬁadauﬂizawwmimmmaﬂmu%’n‘lwmwWaLﬂaﬂié‘LuﬂWWiw
wagseiuegluseivun lnedundadusidanuddgyduduiuwsn seaunfe Msduaiunianismain
3701 WAzYemeNsIad e muddy definnsanseduanuddyuestadediulsraumnensaanves
dhundnlnamaneslsduunnmudnvasUssmnsmansnui sedunisinvisasseldfiuaneetuiing
setladudiulsraumanismandurdadoe auazeIndiunnesiulinasetiidedinusraunianisaann
fusim erdnuasmeliunnssiuiinadetiadsdulsraumanismaaduremnamsdnd g uaveny
sefumsanwaeeldfunniaiuiinasetadvdiutszaunsnsraindunsdaaSunianismain

v

AaAgy: Winudalnanareslsd dwdszanninisealn Suazaine

Corresponding Author

E-mail: pattaranitsri@pim.ac.th



Panyapiwat Journal Vol.9 No.2 May - August 2017 61

Abstract

The main purpose of this study is to study the importance of each marketing mix factor
on buying decision of consumers on pasteurized corn milk in convenience stores as well as what
demographic characteristics influence on importance rating for each factor. 400 consumers
selected by using multi-stage- sampling method were asked to fill out a set of questionnaire.
The collected data was proceeded by using frequency, mean, standard deviation, t-test, ANOVA,
and Least Significant Difference or LSD. The results show that consumers rank the quality of
product as their most important among all the factors followed by promotion, price, and place
respectively. In addition, education and income have statistically significant influence on importance
of product. Gender and occupation have statistically significant influence on importance of price.

Occupation and income have statistically significant influence on importance of place. And age,

education, and income have statistically significant influence on importance of promotion.

Keywords: Pasteurized Corn Milk, Marketing Mix, Convenience Store
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