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Abstract

This paper, Opinion of Media Professionals towards their Roles as Social School, is a part
of the project “Media as Social School (MASS) mainly sponsored by Thai Health Foundation. This
paper aimed (1) to study views of media professionals towards their roles and responsibilities on
dat-to-day work as well as (2) to vision the appropriate working direction of media professionals,
academics and civil society to promote “Media as Social School Project”. 9 seminars and focus
groups were conducted during 2015-2016 throughout the country.

It found that media professionals see themselves fulfilling their roles and responsibilities
as following (1) surveillance, (2) correlation, (3) cultural transmission and (4) entertainment. However,
dysfunction of media role and responsibility could occur, due to (1) consumers’ preferences
to bad news, (2) social media increase speed of reporting, resulting in fact-checking quality,
(3) profit-ridden business trend lessened media duty to society, (4) lacking in media literacy and
skills, (5) state regulations, and (6) different knowledge of consumers.

The appropriate working direction of media professionals, academics and civil society to
promote “Media as Social School Project” included (1) training project in social media literacy,

(2) number-up ‘good’ media space, (3) initate media literacy for all groups of people and

(4) substantial support and tangible policy from the government.

Keywords: Media as social school (MASS), Media role and responsibility, Social media
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