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Abstract
This research aims to study the opinions towards the competitive advantage creation
of local business in Chiang Mai province and to analyze the factors affecting the competitive

advantage creation of local business towards the holding of the Chinese investors. This is a
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quantitative research. A questionnaire was used as the instrument to collect data from the
research sample consisting of 393 entrepreneurs in Chiang Mai province. Data were analyzed
using the descriptive statistics and inferential statistics of multiple regression analysis. The
results showed that: (1) the opinion toward the overall competitive advantage creation of local
business was at the high level; when specific aspects of the competitive advantage creation
were considered, it was found that the aspect of competitive ability received the highest opinion
rating mean, followed by those of modern marketing, entrepreneurial potential, and customer
satisfaction, all of which receiving opinion rating means at the high level; (2) factors affecting
the competitive advantage creation of local business in Chiang Mai province composed of two
dimensions: the positive factors affecting the competitive advantage creation were the customer
satisfaction (Beta = 0.590), the modern marketing (Beta = 0.463), and the entrepreneurial potential
(Beta = 0.076), respectively; in contrast, the negative factor affecting the competitive advantage

creation was the ability to compete (Beta = -0.325). All of these factors led to the predictive

power of 82.30 per cent which was significant at the .01 level of statistical significance.

Keywords: Modern Marketing, Local Business, Competitive Advantage, Chinese Business
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a3Ans warldnudangulunisinsedeans
3) Wugldmaluladlmiq leifiuuszansam
LAZUENENITYINGIND LU mslduenndieduans
finuaznistissiRurnussuveaulal uaz 4) n13
yerwnaIavzesingsianudedidnnsedndidu
YININAN LU AINANNITAIUNITEUEINNNT

v

PPAUAT NITVYILADALALNTIVUANGUINAT

=

e (Siriphon, 2018) waniiauazouds
nsnanaasieluiffifynduendu ddidnoans
Marketing Oops (2018) A1AN1SaIINT W.A. 2563
Azl “ﬂuaui;uimi” (Modern Chinese) Wian
Fuidowq Uszﬂauﬁ’umﬂﬁ'uéﬁumaaﬂdmu%uﬁ

'
v v

RGR (Wealthy Chinese households) Fiivle

LY

TugARdvia (McKinsey and Company, 2019)

vuzfif i uguivaludmiadedui u

'
a a v a

PAUNLANYULNLAYNLANAIIIINAUIY

)
)

p—)

Wungaganmunieuiudeiuntauly nqu

]

Arduguindimanlindeasvioudnuazves

eX2p

yufeaiusuan Wuaudusulmiffanudam
mamaiumsu‘%msé’fmmsqiﬁaﬁﬁmm@wsju
wazarusanaunaiun1sidinaluladuazie
Sidnnsefindunduwadosfioniesunisadiil
AUAINANELAYU LT O EENINTY F9N15AN
droULlISY (E-Commerce) va3UszimaiulaLAvle
LuuAINsElan anmsiaumaluladfidnat
Uizﬂa‘uﬁ'umiaiaLa'%mt,awé'ﬂé’umﬂﬂm%’gﬁgq
nseenuleuieuazngszideudieg lonuau
WASYINIRINA denalvidnaulsovosTuwney
Tuvlan demalinisAuandumsuuaunanedy
Tunaludeussnisidanainn1sA1veeaudulny
nziagulvy (Kuankham, 2019)
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Y a

2681915AM LN NN VDI NAIN UV

9
Y a a 14

danansenusiedusynaun1visesnandunilng

Y

Tuszerenn Aldansaudeduduiinamuiy
16 wazvhefigarovilsemalnguinganisd
sty mnmassimsatiuayuuas duasnls
funuiu iedumiulvmaslvairululvedy
37UU1N (Thai Civil Rights and Investigative
Journalism, 2018) luvaugiitingsAaviedui
audoiIounaylfunansenuaingsiaidl
thasududuludedwm Weswniuszneums
Fufululneddudriidsainiivesdulals
g3nalnefinanduiadionieviudeutuauiu
PIAFIURUINIINITARAN sz lianunsanedu
Sostunuld (PPTV, 2018) Meiuiideaanla
fg@nwraniunisaifiensesifavesyniuly
nnaadu Liesaniiulenialunisiigsfad
ansnadunelinnussion wariedofidma
san1sasenulaUseulunisulsiuresgsia
viosdusdonisiensesssiavesyniuludmin
Fedmlifleannnunasuaineadusznourieg
fvilaigusgnounisviesiutdssulunis
UsEnoun1sueanguyuiayingsiasniuiiin
WIBEINLUINTUTENBUTIAY MIBNITAUM
Jadedfayfiaunsoadiesnnulduseulunis
wistulesaly
ngUseaIAN1sINY

1. AnwanuAafiuieiunisaiianm
IFuseulunsudsduvesgsfavieaduludamia
el

2. Anwntlduiidssaienisnsadianuls

Wisulunsudeduvesgsiaviesdusionisionses
g0l Iadedluy

NUNINITIHRNTIN
nsasreanulaussulunisudsdudu
MAMUALYATEALAAILDYTBAVDIUTEN Lok
\Judafivisvanunsaatrsnualiuigndiin
AUUsEIiula (Porter, 1985) Hay & Williamson
(1991) Na1171 B9AUITTNOUVDINITATIAULA
WIsUTuN U tuUsznoUAIY AILALINIINIT
AR é’fﬂamwmaq;ﬁﬂisﬂam'ﬁ (Newbert, 2008)
AUANLNTOLUNITUUITY (Klein, 2002) waz A
#anelavesgna (Mukerjee, 2016) ofls nsAnw
adailldihunansine Adeadoshnsiua
ympeufiannsaluivuadunagnslunis
afunilisieulunsuisiuresgsiariouly
Fortaidedml viedl analiussumanisugedu
(Competitive Advantage) fie ANAIN15AT
HUSENOUNIINTDDIANTANTUTINVBIAILBY
1#Andteadnisdu arunsavindalsldgandn
UINTFIUVDIRAAINNTTY 113BFINAUTAAT
@mﬁﬂﬁﬁmﬁumm’hﬁjw&%’u (Chatrivisit et al.,
2010) anuldiuseulunisugaduididudedily
annsorendeuuuuiily Wewniludsiiasiou
D9AUEINNITONLABUDIAULDY LTU UTANTTU
AN NINANUNIVOIRIANT (Nakkasem &
Pasunon, 2018) LLaz?ﬁmmﬁé”mﬂwlﬂémslﬂu
finvnsnsmana wagnsadananiils fedu (ide
Felfumdadeldundunagnslunisaiis
AauladTovlunisudedu dudsznaunie
FenmeagUszneunts euszneunisdiu
Tngjazfedostuniswdyfuanudes fasdos
faunegienulunisAuninaswaulisnislu
n1sUsznaugsnavesnuedbiuszauaudnse
99BN NUNA1UITEUDS Phacharintanakul et al.
(2013) flagvioudsiamusssunisuslnavesgnin

H1UMIFUT0IANAINAIN TCI (NGUR 1) anvnuyvemansuasdenumans wazgiudeya ASEAN Citation Index (ACI)
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fasulvanifuun fuszneunsisdosldla
LAYADUALDIAINABINITVDIGNANTT LAY
wnTuiden Wy AnuaEAINauIs (Yanan &
Thanabordeekij, 2016) nsiaudiivainyans
Hudu lngesdusenauvesdusznounisty
Hatten (2006) 55U71 A03llANUARASINETIA
(Creation) TlagdiFudniugsialual anunsnain
winn3sy (Innovation) n1swanduAilnaidae
nIzUAUNITINLY dA2uaIn1salun1suInag
AIdBe (Risk Management) Fvinannas
VIANUNTOANUALNAIUNITANTUTIAD Uag
yandsludseansnm (Performance Intention)
Afeszdunaiaiyiulavesgsa vugiiay
gnansalumsudsduvesusenauns duinlany
diy Inendlonanisruduiavesiiusznouns
Porter (2005) lalwudAaliinlunisasianiny
Iid3sunamsudeiuitelvigsaegmiioning
WUty Aesarfanagnsnisasieanulaiieu
1INty 3 nagns laua 1) madugiau
Aumu (Cost Strategy) %ﬂqiﬁaﬁﬂszaummé’ﬁﬁ]
dnilvgjazidonldiBnisandunuununiaiingen
118 Fadunndnlunsinnisiaensifiunande
2) M35 19ANULANATS (Differentiate Strategy)
Humsafrenmeliduduazuinsifinnaunn
A1991NAKRYITY Uaz 3) nisyadunainianie
d@u (Niche or Focus Strategy) unagnsilgsna
Genlilmnzaniuauesnsvesmannluizes
AUABINITAUAT

oglsfmu anuilewelavesgnéndiiivie
dudmseuinndunaiiinanesdusznauddy
#neq Tagiilvinnsusnisiivseansamuaglésu
uaulaTIngnénLfisiiu B Locker & Dunt (1978)
seyfanguifiuguilifeidesiuanufionsls
¥93gne 6 Uselan MaztagUszifiuniaidngs
anfn wazanuiAndigndnlésu loud 1) A
flanelaroauazaaniiléiyu (Convenience)

2) mufianalasianisusganunu (Co-ordination)
3) anuitanalasedaya (Information) 4) AW
Wanelasedsuduluns (Courtesy) 5) A
flanalasieAmnINYeIUINIT (Quality of Care)
waz 6) AnuenelasieAltany (Output-off-
Pocket Cost) %dng1uaINeuITelag Rahimic
& Ustovi¢ (2012) fiwuin fusznaunislailaua
fewhisinIvseRninguadu mnussesmiled

anufanelavesgnénsause Fedeiduiiaded
anudnsalunisaniiugsia

Tnsitagudafosdnilaia uwAnnisaans
adelud (Modern Marketing Management:
MMM) &5l Rahnama & Beiki (2013) nainiu
nszvuMsidssanndusgvosuilnamey
Jufanssuiiadrsquardsinunisuanivaey
sevineiu Fsmsuimsianmsasielvallaeioules
(Connecting) IUFUSINAREIEN13#199 hieall
nsdansnatauagmaluladiviuate Jejadu
N1FYIANNITAIUNNTAAIA NSAEANTNITAATN
uazldgunu vazfinssuiugshouas mataun
\PesdlafuNTYTANNIINNHANA NTYTUINIT
frunisdeansnsnann nsnaadunius Sy
sruunnsianisnataiiviuatieriumenisallan
5371a (Olteanu, 2008) wenanil Aot n13
fimuiasugiaUszinacme “iasugianduindeu
AIBUINNITULATAUARATI9ATIA” (Value-
Based Economy) HIUNIEUIUNITNIINIG
pan unisadiesaulaieulunisudedu
fidaelvigsAvaruisaudedunazegsonls
(Apirungruengsakul & Pasunon, 2020) R
FOAARDINUIUIVLYBY Yanan & Thabordeekij
(2016) fiwui ANNALAINAUILVDIGNATUALNIS
doansilanuduiusiunagndnisnainaiislnl
(poulatl) TugsAaaTosdronsingluasisly
Uszvuuiu

HIUNM3FUTEIRMAINAIN TCl (NGURl 1) anvnuywemanskasdenumans wasgiudaya ASEAN Citation Index (ACI)
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ANNAFINNTTITY
nsiuedsiliidediaunigiudiolud
(H)) Aneawvesifsznounisdanasionts
afunuildiuFoulumsudstuvesgsiaviosiud
Tran13denseegsnvedulumingesln
(H) Anuansnsalumsudstudsaasionns
afunuildiuFoulumsudstuvesgsiaviosiud
Tran13dense9gInveduluminiesln
(H) muiteelavesgnidsuastenseasng
mulsiudsulunsudstuvesssiaviesdiudislse
n1shensasgInavesIUludwmIadedlnl
(H) nsaainadelmidinaronisaing

AulaUseulunisuyatuvesgsnaviesdund

AngnmYaEUsznauns

AMUEIUNTOIUNITUUITU

AusnalaveIgna

Asnanasell

MoN1309AT84INVBIRUlUT M IRl

NSEUWRIAANITITY

nsfnuildinuanseuuuiAnlneii
AnuddyuesnisALiugsAavieaduiiusznou
MY WUIAAANENINYBIHUTENOUNTT LUIAA
AUAINITOTUNISUYITY winARAUNanela
V93N kufnnsaanadelva wazlwIAnEs
anuldiuieulunsuisiuvesgsfariesiiuiidde
n15heAseegInIvesyIuluTmindeduillay
AMYUANTBULWIAANITIFEY (Porter 1980; Dunn,
Norburn, & Burley 1994; Dess, Lumpkin, &
Taylor, 2005)

¥ 14 =
nsadeanuldiuieu
lun1sudstuvasgsnaviosdu

AN 1 NSAULUIANTLNNTIVY

FEN19998
N15ANY141433n01534813 9050
(Quantitative Research) Tnefmuauszynsi
Tlumsfnwedailde fusznaunsfiaansidou
AudnUNNAYE I IATe bl 31UIU 22,560
378 (VayaLApu By W.A. 2563 IINATURRIU
g3nan1sA dridnaunnduddamnindadlng) Ju

L aa A

UAyARa 52 wis NngshvdyRdudeuiosas

52.49 YaedndIunITAIUTIUNe (Thai PBS,
2016) Muuangumegtlaglignsves Yamane
(1967) ¢iail

n=——"———"72
1+Ne21+Ne?

Py

Y I

n ALY YUINANIBYIN

A [J

N A8 UIUUTLVINT (22,560 AL)

Py

e fo amuranadeuiivensuld (u
fiiiAe fovay 5 1se 0.05)

wnualugnsaingn aglanqualedis
U 393 518

22,560 22,560
n=
1+22,560 (0.05)%1+22,560 (0.05)2

=393.03
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1¥T5nsgudiiegamuulaIng (Quota sampling)
ﬁ@%ﬁ“ﬁﬁmuﬂﬁuﬁiuﬁﬁaﬂmLﬁammmuaaumu
wuutaudey (Accidental) 1N uuEsznauns
52 Ui49) a8 YA
fifvaiundesdlenldlunisfusiusy
%’auﬂamﬂmsﬁﬂmLaﬂmsﬁu‘ﬁ'm%’aﬂﬁ’wu"“ﬁa
\Wieeenuuvaeuauiildlunsidelnedidean
donnnodiuingUizaiAuesiduuazATOUARY
own wuvaounuulseendu 4 ey ldud
nouil 1 feyanluvesnouuuuaeunl Aoui 2
n1sadanulaeulunisudsfuvesgsia
Vesduludmindadlunyd noudl 3 avudsdiv
Aenfutlidefidmanarnuldiuioulunsugediu
wazeewd 4 Dusuvasunulaadadiedeuany
Jataguouuzlunisimuianulauseulunig
wisdy vl fAfeldinsmaunineesile
Tnen1smaufisansadalaseadawazaing
Fesmsadaion Sefiteldiuvuaouanii
nssnandl 3 v Mdevgiuuinsgsie
LazfuadinAdnsnsIvdeULioiIn1sNIA7
FulsAvismuaenndos (Index of Item-Objective
Congruence: 10C) Wa¥AIIVABUAIUIUN LA
AULNNZEULDN918 AADAIUATIVEDULNUY]
ATAAZLUY N1TWUaNE WAYAIUNLIETDY
AzLkUU (Ongiem & Vichitvejpaisal, 2018) NaN1T
Arsrevinuin fiAsywing 0.66-1.00 sty
Fmsmaandesiu (Reliability) vBaLuuapUNY
Tngdrwvvasuanulunaasdld (Try-out) Au
fegnailillinguiegndlunsids d1u 50 4
fasihdsliunngdeyadradaiiszyrunnioeig
YDIN1TNAFDULUUED UM (Perneger et al,,
2015) uadnIgnisarulngsinyiinisvagasy
5¥%INe 5-8 9 (Wild et al., 2005) ldaudis
25-72 9 visellsanniigawiflazsile (Converse
& Presser, 1986) wonani {Aidudili
WUUEDUALLNYAIAMNEUN UG TE VIS8 UR U

Tne57u (Item Total Correlation) Nan153LATIEN
wu I8Asewing 0.30-0.82 wiouvisdaszsim
Ao InemsmeAduUsyansueanives
ATOUUA (Cronbach Alpha Coefficient) léien
Wity 0.87 Fadieflanudenndsaiiosainuuy
negeUTidoiniinnuiismsanaienilusesud
wazarunsainluinnalaasaodian 10C WHuNIN
0.5 (Ongiem & Vichitvejpaisal, 2018)
nsgvumaiuTuTadoya fidousdes
Aeinidesiuau 10 au Winudunsiiudeya
funduiegrsmuiiuiiidnune vhuilsdene
AUYINANIUUTZENBUNTT LadITUAUTaYARUY
Fadey mntuthuuvasuamdildunsiadeuin
fauanysaludidaihlvinseivoya
fafelddndunisiiessideya dail
1) mFeseiteyanluvesireunuuasuny
Tdenanud adepay 2) Mmsdasizinudadiy

'
a

WetumMsaseanulaiseulunisudedu {33
¥Anadonazdundonuunnsgiu wag 3) M3
Anneitadeiidsaseraldiuieulunsudedn
Tdnsasgvinnnaenviaa (Multiple Regression
Analysis)

NANTTITE

1. wan1sAnw1deyanaluvesdasy
wuudauay wuii Ussiamgsnadiulvgjeglunia
nswandwIY 248 918 Andudovas 3.10 uas
AAUSNIS 145 318 S Andudesay 36.90
drulngiiinuaanzidow sening 1-5 duum
T 225 518 Anlufeway 57.25 s0%a3nAe
NuAANZAUEY 52V 5 wau 89 1 v 31w
90 518 Anludesay 22.90 d@wlnyiiszuzia
Allugsia 1-5 U 1uau 264 918 Anduosay
67.17 50989178 6-10 U 9117w 64 518 Ay
Yowar 16.28 uavdnlnafifiuvesunasiumy
224 au Anluiesaz 56.98

Y o

1NNEUA TIUIU

Y

HIUNM3FUTEIRMAINAIN TCl (NGURl 1) anvnuywemanskasdenumans wasgiudaya ASEAN Citation Index (ACI)
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Fo9a9URD VUi 911w 101 A Anduses
ay 25.70
2. HaNITIATIANYINUNITAZTIIAIY

lawseulunisuyedueaegsnaiiosdudmin

Weelud wansndlunnseselul

M19199 1 uansAedsazddosuunnsgiuauAauistunsaseulazsulunmsud sy

YaagInaviesiuTmin@edduil lnen sy

a & da.a 1% %
m’moﬂﬂmuwumaﬂ’liaiwm’m‘lmﬂ%u

o s @ X S.D. wlama
lumsudeduvasgsnaviosdu
AUANENNVRIUTENOUNTS 4.11 0.44 )
AnuANEInsaluNsWdy 4.14 0.57 N
AuANuianelavesgnA 3.89 0.31 ly
Aunsaanasielnl 4.12 0.51 N
\afe 4.06 0.34 wn

IS

MNAITNT 1 WU ANUAAAUTTRDNTS
asennulaiseulunisuwyiduvesgsiaviesiu
Janriaesivnd lneamsinegluseauun fan

a A @ A a ¢ v
deNsEAU 4.06 uazilledinsiziidusieaiu
WU AuANansatunsulstuiiaaisas
dl L a0 dl ! L2
Mgaluszauinn denadewiiu 4.14 se9a9
A v o oA a Y =
Ao Aunseannadelv fenadeluseduinn &
ALRRLWNAY 4.12 Audnenmvasusznaunis
ISP = o ISP d‘ I v
fAnadeluseAunn Sawdewiiu 4.11 uasu
AnuisnelavesgnAlaatenian lusyiuuin

fieadainiu 3.89
3, Jadefidanasanisadrsnnuldiieu
Tumsudstuvasgsiarasiulusmiadedn
3.1 AISNAABUAIIUANNUSTENIS
FruUseeadulsyansandunusegsineves
Wesduiionaaeuindndslafinnuduiusiu
Awlsmuegnadfedrdymnieadffisedu 0.05 A
LU NANITAILUTAINATWIIFUNITNNTIATIEN
W‘memaaa@ﬂlﬁu (Multiple Linear Regression
Analysis)

A5199 2 LARIANEUUSLANSANEUNUS TENINIAIUTANUAUABUTDATE AL TENINPILUTOATY

Y (mMsadreanulauSeulunisudatu

fianus a v o
YDIFININDIAU)
AudnenmveEsEnauns (X1) 0.490%
PIUANENNTAIUNITUTITU (X2) -0.860**
AuANUTianelavesgne (X3) 0.735%*
punseanadelvd (xa) 0.574**

** fipdAynseianszau 0.01

H1UMITUT0IANAINAN TCI (U 1) anvnuyvemansuasdeaumans wazgiudeya ASEAN Citation Index (ACI)
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NENTT 2 WU AndiseAvisamdiiug
YoIUTYAWARAD AUANEANYBIEUTENOUNTS
(X1) AuaNUEIunsabunIswisdy (X2) a1
ANUTanalavedgnan (X3) wag A1UN1IAATN
adelvgd (X4) dmnuduiusnisuiniunisasna
mullfTeulunisudstuvesgsiaviosiu egdl

M15199 3 LanaA Tolerance way A1 VIF

UneEdATisEaU 0.01 wandliifiudn fuus

anumnzauiiarldnensalifaudsauy
3.2 ANSNAFBUAIUFUNUSTENING

éfuLUﬁSﬁizﬁl@id@IﬁLﬁmﬂmm Multicollinearity

TngvinnsImszilaeal Tolerance wag AN VIF

fandswensal Tolerance VIF
AuAngNMYBEUTENOUNNT (X1) 0.610 1.641
FUANUELNTALUNTU T (X2) 0.557 1.796
puANUiianelavesgna (X3) 0.676 1.479
prunsranatelnil (xa) 0.354 2.825

NASNN 3 NIATIEBUTANALTBIAU

v

Tdulsdase Tuflamuduiustuedusydud
genn (Lifin Multicollinearity) ¥in1snsiaaeu
Multicollinearity agl¥an Variance Inflation
Factor (VIF) wag@1 Tolerance lasdiinum
n155198aURel A1 VIF fnnzaslingg
Ay 10 winiiundnd waneindauusdass
fianduiudfuedluseduiiganin waz
#InA1 Tolerance < 0.2 WaAAIILAN
Multicollinearity 91ANANITILATIERATNUIN
M VIF geandiléilan 2.825 st 10 wage

Tolerance Mfletaeign 0.354 Fliin1nin 0.2

v 6 v (%

waneIawlBaselaiinnuduiusiuseaugs

(aivfim Multicollinearity) (Miles & Shevlin, 2001,
Pedhazur, 1997; Blalock, 1970) Wan15398ds
wandlilimdn (H) denmaesiszneunis (H)
Anuansalunsudedu (H) anuitanelaves
AN wae (H) nsnanmaddelul dawasenisasng
anuldiUTeulunsudstuvesssiaviesdudiiise
nsionsesgsfisvesnIuludamindeslui 2
Dulumuauufgiunisive

33 msifuustadedidmasionis
afemnilfivioulunisutstuvesgsiaviesiu
Fmiadedwiiieinmsiesgimenisin g

annagnvans (Multiple regression analysis)

M15°99 4 Uansnnsiiasgrinisannesnamveiulsasvvesladeiidmasrenisasismnulasey

lunsudesduvasgsnavisdumingesd

fandswensal B Std. Error  Beta t Sig.
Constant -0.263 0.152 -1.727 0.085
AudnenmvesElsznauns (X1) 0077 0028  0.076 2.789 0.006
AUAINENLNTALUNITUTITU (X2) -0.257 0.022 -0.325 -11.456 0.000
AuaNianelavegna (X3) 0.846 0037 0590 22.920 0.000
punsnanateluil (Xa) 0.413 0.032 0.463 13.006 0.000

R=0.907,R = O.823|, F =459.661, Sig = 0.000**
** JlpdAysanianTzau 01

HIUNM3FUTEIRMAINAIN TCl (NGURl 1) anvnuywemanskasdenumans wasgiudaya ASEAN Citation Index (ACI)
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nA15e7l 4 wudn Jadefidawasienis
a¥reanuliiuFeulunsudsturesssiariosiu
Fortadedmliviedadeidmansuinuazdana
naau Inetlidodaundidmasionisassald
Wisulumsudstuvesgsiaviesiudmindedl
Usgnaumig suauiianelavesgnen (X3)
(Beta = 0.590) sun1snanasielng (X4) (Beta
= 0.463) wagmudngnmIaeEUsENaUN1T (X1)
(Beta = 0.076) luvueiithiodauiidmasianis
afeanuliiuFeulunsudsturesssiaviosiu
Jriadedlul AoAuanuaunsalunIsud sty
(X2) (Beta = -0.325) Tnetadaimaniiiipauuaiug
Yovay 82.30 penadlifuddaynnsadffisedu 0.01

aunsildannsiinsginsannesnvn
audfuANERTe TRl Tdanns dae
Fnnsorduusdasennda deudsidiaang
FURNUSAUA LU TR N 1TTEd1AYN19ED A
wazlifidedAgynsadaluimsgiluaunis
anae8 (Chanaboon, 2017) ﬁﬁaﬁﬂﬁmmﬁaaaaﬁ
sgAU 0.01 anansathandeulusuasiuuiuiay
fnzuusnnsguldwsd

aunsnensalnmsaseaulmuseulunis
wisiuresgsiaviesdudmindeslualusuuuy
ALLUUAY

Y = -0.263 + 0.077 (X1) -0.257 (X2) +
0.846 (X3) + 0.413 (X4)

NAINANNITAZLUUAUAILTRES U LA
1 aguuuanuAaiuluguauianelaves
anAwunnanadeluy wazaudngnInyes
ﬁﬂszﬂaumﬂﬁmﬁu 1 Azl Tuudazau agli
Miagwuuaulmuseulunisudsduniegsia
T 0.846, 0.413 o 0.077 ATKUL ALIEIG
Tuvuziinzuuunnudadiudiuanufioelaves
anen mniisty 1 Asuuuazdmaliazuuy
Aanulmuseulunisudatuniegsiaanas -0.257
AL

aunsnensainsaeauliIeulunns
wisturesgsiaviesdudmindeslualusuuuy
AZLULLATIY

Z =0.076 (X1) - 0.325 (X2) + 0.590 (X3)
- 0.463 (X4)

INAUNTATLUUNTFIUET VLA M
Aoansiinisasiemnulailseulunisudatunes
gsfaviostudmindedwl (2) Wasuwasenly
1 miae %%ua@jﬁumimﬁlﬂuwaqmmaaﬁ’;LLUS
4 fuUsusenauiu lawn dngninveusznay
15 (X1) 9943 0.076 1118 AAUEITAIUNTT
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Abstract

Bank-affiliated equity funds have more business opportunity than nonbank-affiliated
equity funds because the first group can implement its selling strategy via their commercial bank
branches. This research compared the investment performance using portfolio diversification
and characteristics of assets held between bank-affiliated and nonbank-affiliated equity funds
that implemented the similar growth and value investing strategies. Statistics for data analysis
were descriptive statistics with t-test for statistical difference test, analysis of variance, and
regression analysis. Overall, bank-affiliated (42 funds) and nonbank-affiliated (24 funds) equity
funds did not have any significant difference in investment performance. Both groups invested
in large stocks about 90% of their asset values, while top-ten stocks occupied about 52-56% in
their portfolios. For portfolio diversification, bank-affiliated and nonbank-affiliated equity funds
had unsystematic risk of 28.22% and 33.549%, respectively. Therefore, both equity funds groups
have administered approximately similar level of internal risk. Concerning the characteristics of
assets held, a slight difference is evidenced where bank-affiliated equity funds have chosen to

invest in smaller stocks, although their fund sizes are larger.

Keywords: Portfolio Diversification, Equity Funds, Investment Performance

Introduction

Financial independence usually starts
from well-prepared savings. Investment on
traditional banking accounts not only have
low growth rate of capital value appreciation,
but investors generally suffer from rising
inflation (Thune, 2018: 2). For these reasons,
other alternative investments for savings
become more popular for investors to meet
their desired financial goals. One of the most

popular investing choices is equity mutual

funds, which investors can potentially
receive different yet higher returns according
to their risk tolerance. To achieve their
investing goal in equity funds, investors
generally prefer good portfolio diversification
managed by fund managers. The better
risk diversification managed by institutional
professions is among several advantages of
investing in mutual funds over investing
in particular stocks (ID Analysts, 2018: 2).

Nonetheless, all investments including mutual
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funds have risks; and investors can bear risks
differently (Dwyer, Gilkeson, & List, 2002:
151; Pandey, 2018: 9). It is critically important
that investors must study objectives and
characteristics of those mutual funds to
determine those risks and their own risk
acceptant levels. There are several types
of mutual funds. Equity funds become the
point of interest in this study because of their
attractiveness from high long-term growth rate
comparing to others. Typically, equity funds
can be further categorized into bank-affiliated
and nonbank-affiliated equity funds.
Bank-affiliated equity funds might have more
business opportunity from multiple-branch
access to customers than those managed by
the nonbank institutions. The first group can
implement its selling strategy via commercial
bank branches. Nevertheless, there is no
guarantee that the bank-affiliated equity
funds will outperform the nonbank-affiliated
equity funds because of their higher business
opportunity. As frequently cited by the
financial press, portfolio managers of bank-
affiliated equity funds have reputation of
being less aggressive resulting in incapability of

earning large returns (Frye, 2001: 419).

Research Objective

In this research, we compare investment
performance of bank-affiliated and nonbank-
affiliated equity funds that using growth and
value strategy according to Baldridge (2018:
2) which operating in the Stock Exchange of
Thailand on the followings: characteristics

of assets held and portfolio diversification.

The result from this research will provide the
answer if better investment performance of
equity funds exists, which will eventually

leads to investment decision.

Literature Review

Many studies on investment performance
focuses on risk as every investment has risk and
return. There are several common measures
of investment performance, the frequently
used measures are Sharpe ratio, Jensen’s alpha,
Treynor ratio, the excess standard deviation
adjusted return, residual variance, and
information ratio. Some studies choose to use
combination of selected measures, and a few
choose to use all of the measures. Statman
(2000: 38) studied investment performance
between socially responsible mutual funds
and conventional funds. This study used
Jensen’s alpha and excess standard deviation
adjusted return (eSDAR) as measures of
investment performance. The result showed
that socially responsible mutual funds
performed better than conventional funds
under a control of equal asset size but their
risk-adjusted returns were not statistically
different. Bello (2005: 55) also investigated
diversification of socially screened portfolios
covered with characteristics of assets held by
funds. The study used Jensen’s alpha, Sharpe
ratio, and eSDAR as investment performance
measures including residual variance (RV) to
measure a level of unsystematic risk. This
research indicated that socially responsible
funds’

significantly different from conventional

mutual performance was not
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funds in term of any aspects. In addition,
diversification of portfolio of the two groups of
funds was not significantly different from one
to the other. Bernardin & Dumoussaud (2013:
1) conducted a research on risk-adjusted
financial performance of the Vice Funds (funds
investing in sin stocks e.g. alcohol). They used
Treynor ratio, Sharpe ratio, and Jensen’s
alpha to measure investment performance.
The study found that the Vice Funds
performed better on average return than the
benchmark over the studied period regardless
of the market conditions. Panwar & Madhumathi
(2006: 1) studied investment performance
by focusing on characteristics, portfolio
diversification of mutual funds in India. Two
types of mutual funds of varied assets were
investigated; the public-sector sponsored
mutual funds and the private-sector
sponsored mutual funds. The result showed
that the public-sector sponsored mutual
funds were not significantly different from
the private-sector sponsored mutual funds
on average returns. However, there was a
significant difference found between the two
groups in terms of average standard deviation,
average variance, and average coefficient of
variation (CV). Furthermore, the result showed
a statistical difference for excess standard
deviation adjusted return (eSDAR) as a measure
of investment performance. With respect to
portfolio diversification using residual variance
as a measure, there was a significant difference
between different sponsored funds. The
empirical result of Frye (2001: 420) showed

that bank-affiliated mutual funds were more

conservative than nonbank-affiliated mutual
funds on the investment strategy. Nonetheless,
in the aspect of risk, there was no significant
difference in Sharpe ratio of the two mutual
funds for any investment objectives. Hence,
Frye concluded that bank-affiliated mutual
fund did not underperform compared to the
nonbank-affiliated mutual funds. Viriyabus
(2002: 10) evaluated management of expected
return for closed-end mutual funds of
Thai commercial bank-affiliated funds and
nonbank-affiliated funds. The result indicated
that there was no significant difference on
investment performance of the two groups
by the measures of Sharpe ratio or Jensen’s
alpha. But a significant difference was found
when Treynor ratio was implemented. With
regard to risk measurement, the study
revealed no significant difference in any of
total risk, systematic risk, or unsystematic risk.
Nevertheless, this study lacks of a comparison
on information ratio of the two groups.
Detpech (2016: 68) investigated on equity fund
performance comparison between the
bank-affiliated and nonbank-affiliated
subsidiary mutual funds. This research
concluded that the performance of mutual
funds managed by banks were better than
that of the ones managed by the non-bank
institutions. The study revealed that bank-
affiliated mutual funds had significantly higher
Sharpe ratio and much lower risk than those of
nonbank-affiliated mutual funds. In summary,
many literatures found that investment
performance of bank-affiliated and non-

bank-affiliated mutual funds were not
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significantly different despite of using different
performance evaluation measures, namely,
Sharpe ratio, Treynor ratio, Jensen’s alpha,
and excess standard deviation adjusted
return. Nevertheless, a few literatures indicated
a slight superior performance of mutual
funds affiliated by banks. Forasmuch as
aforementioned, it is interesting to research on
portfolio diversification for the equity mutual
funds with the growth and value investment
strategy operating in the Stock Exchange of
Thailand to fill in the missing literature gap.

Methodology

Data Collection

Net asset value (NAV) monthly data
from January 2014 to December 2018 of
equity funds which implementing a growth
and value strategy as an active investment
policy in the Stock Exchange of Thailand were
collected. The equity funds were categorized
into two groups; 42 bank-affiliated equity
funds and 24 nonbank-affiliated equity funds.

Measurement of investment perfor-
mance

Five alternative measures, namely,
Jensen’s alpha, a; Treynor ratio, Tp; Sharpe
ratio, Sp; residual variance, RV; excess
standard deviation adjusted return, eSDAR,
and information ratio, IR were used to
compare the investment performance of
the equity funds groups. Jensen’s alpha and
Treynor ratio rely on beta as a measure of risk
whereas the rest rely on standard deviation.
Sp and IR rely on total risks, while a, and Tp

rely on systematic risk. Jensen’s alpha can be

estimated as:
=t =ay+ fp0m—1) (1)

where r,is the monthly return on portfolio
p, Iy is the monthly return on one-year
government bonds for one-year risk-free asset
holding, r_is the monthly return on market,
and ,BP is the beta of portfolio p. r,is used to
calculate risk premium. For Treynor ratio, the

estimation is:

_ 7y
T, = o (2)
Refer to Bello (2005: 55), residual variance of
portfolio p (RV) can be estimated as:

RV =1- &Tn (3)
%p
where oﬁl and o*ﬁ are the variance of returns
on market and portfolio p, respectively. The
residual variance was used for estimating the
level of unsystematic risk of the portfolio.
If the residual variance was high, then
diversification of the mutual funds would
be low. According to Sharpe (1994: 50), risk
premium over total risks can be measured

through Sharpe ratio as:
_T7f
Sp = - (4)
Furthermore, Statman (2000: 38) indicated
that the excess standard deviation adjusted

return (eSDAR) is a modified version of Sharpe

ratio and the equation is:
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eSDAR = 1, + (r”{;”) O — T (5)
The eSDAR demonstrates excess return of
the portfolio over the return of benchmark
portfolio, where the portfolio is leveraged to
have the standard deviation of benchmark.
In addition, information ratio, IR was
calculated following Israelsen (2005: 423).
It is a measurement of portfolio returns
beyond the returns of a benchmark compared
to the volatility of those returns. It can be

calculated as:

IR = Tp—tm

PN LA L L —
yVar(rp—ry)

(6)

Following Bello (2005: 55), the data of
the bank-affiliated and nonbank-affiliated
equity funds groups were compared by using
covariance analysis to investigate the
differential impact of residual variance on
investment performance. This selected
method was a combined analysis of variance
and regression altogether. Two advantages
could be gained from this method; a test
for significant difference of the means of
portfolio performance can be undertook, and
a test for significant difference of investment
performance associated with difference in
residual variance can be conducted. The
model that links investment performance
to the two independent variables; residual

variance and type of funds, is:

where

Y =Investment performance of the
portfolio,

X, =Residual variance,

X, =Combined analysis by group of funds
(A = bank-affiliated equity funds, and
B = nonbank-affi-liated equity funds),
where X, = 0 if group B, and X, = 1 if
group A,

®, =The intercept of the two covariance
analysis models,

. =Thedifference in investment performance
between groups of equity funds

®, =The difference in intercept of the two
covariance analysis models,

®, =The difference in slopes of the two
covariance analysis models,

€ =The error terms.

According to the equation mentioned
above, the expected values of investment
performance for bank-affiliated equity funds

are:

E(y) = (wy +wy) + (@ + w3)x;  (8)

And for nonbank-affiliated equity funds are:
E(y) = wo + wixg 9)

For this reason, M,and @, are the difference
in intercept and slopes of the two covariance
analysis models, respectively. According to
these models, the difference in effect of
residual variance on investment performance

as a function group can be tested by testing
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the null hypothesis: H: 0, = 0. After the
residual variance effects are adjusted, the
difference in investment performance
between groups of equity funds can be
tested by testing the null hypothesis: H:
= , 0. Lastly, from equation (9), a linear
relationship between residual variance
and investment performance for nonbank-

affiliated equity funds can be tested by testing

the null hypothesis: H:=®,0.

Results

The summaries of a statistical difference
t-test of bank-affiliated and nonbank-affiliated
equity funds with growth and value strategy
assuming unequal variance on their character-

istics is shown in Table 1.

Table 1 A profile of bank-affiliated and nonbank-affiliated equity funds having srowth and value

investment strategy: January 2014 to December 2018

Deseription Sample Mean t-statistic
Nonbank Bank

Panel A. Monthly Return
Mean return 2,737 2.522 0.2008
Avg. standard deviation 11.655 12.349 1.8758
Avg. coefficient of variation® 2.089 1.082 0.8089
Panel B. Portfolio Characteristic
Net assets (M. Baht) 460.376 2,230.634 3.0306"
Common stock% 87.421 90.967 3.1566"
Bond% 2.364 1.677 0.6091
Capitalization (M. Baht) 116,823.223 99,013.064 1.8998
Holdings 44.583 42.690 0.5999
Top ten% 56.489 52.131 2.3608"

Note: Common stock% and bonds% are percentage of common stock and bond investments of the fund’s

asset, respectively; capitalization is the median market capitalization of the companies held by the

fund; holdings are the total number of companies held by the fund; and top ten% is the percentage

of net assets invested in the fund’s top ten holdings. The t-statistic are from a two-sample assuming

unequal variances®. This is the average of the coefficient of variation of the funds in that group.

“Significant at the 1% level, ~Significant at the 5% level, Significant at the 10% level by p-value

statistics
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The result indicated that bank-affiliated
equity funds had net asset and percentage
of common stock more than those of
nonbank-affiliated equity funds with statistical
significance. This means that bank-affiliated
equity fund’s size is statistically larger. On
the other hand, nonbank-affiliated equity
funds possessed larger market capitalization
and percentage of net assets invested in
the fund’s top ten holdings. In other words,
nonbank-affiliated equity funds held stocks
with a slightly larger stock size than bank-
affiliated equity funds did. Based on our result,
we can conclude that equity funds affiliated
by banks invested in stocks which were a bit

smaller in stock size, although bank-affiliated

equity funds had higher investment capital.
On the other hand, nonbank-affiliated equity
funds chose to invest in a bit larger stock size
although they had lower investment capital.

Table 2 presents the result of
performance measures of two group of
equity funds by using t-Test: 2 samples
assuming unequal variance. Although
portfolio’s beta between the two groups
of funds have significant difference as
represented by t-statistic of 3.2994, bank-
affiliated equity fund’s beta was higher than
that of the other. Investment performance
of bank-affiliated equity funds and nonbank-
affiliated equity funds were not significantly

different for all measures.

Table 2 Performance of bank-affiliated and nonbank-affiliated equity funds having growth and

value investment strategy: January 2014 to December 2018.

Sample Mean
Measure t-statistic
Nonbank Bank
@, -0.0119 -0.0165 0.4389
B, 0.8480 0.9392 3.29947
RV 0.3354 0.2822 1.2670
S, 0.1173 0.0942 0.2562
eSDAR -0.0139 -0.0165 0.2562
IR -0.2254 -0.2324 0.0801
T, 0.0104 0.0084 0.1533

Note: Performance relative to SET index

“Significant at the 1% level, ~Significant at the 5% level, ‘Significant at the 10% level by p-value statistic
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The result is consistent with Viriyabus
(2002: 10), when Sharpe ratio and Jensen’s
alpha were used as the measures of
investment performance. Our result is also
consistent with Frye (2001: 420), who studied
on bond funds and found no evidence that
bank-affiliated mutual funds underperformed
nonbank funds. However, our result differs
from Detpech (2016: 68), who asserted that
bank-affiliated mutual funds outperformed
nonbank-affiliated mutual funds. For residual
variance that represents portfolio diversi-
fication, bank-affiliated equity funds had
lower residual variance (0.2822 or 28.22 %)
than nonbank-affiliated equity funds (0.3354
or 33.54%). It means that bank-affiliated
equity funds did better than nonbank-
affiliated equity funds in term of investment
diversification. Still, the difference between
their residual variance was not statistically
significant as indicated by relevant t-statistic
when the SET index was used as the
benchmark.

The correlation between measures
of portfolio diversification and investment
performance is shown in Table 3. The Sharpe
ratio and eSDAR were calculated based on
total variance, hence, they should be

negatively correlated with residual variance.

The result suggested that not only Sharpe
ratio and eSDAR had significant correlation
with residual variance. The other remaining
measures also had a significant correlation
with residual variance in negative way. This
study further demonstrated lower portfolio
diversification implying lower investment
performance because residual variance shows
how much diversifiable risk remaining in
portfolio.

Table 4 shows the effect of diversification
on investment performance. To test the
effect of residual variance as a group
function using H:®,=0. Whether we use
any measures as a measure of investment
performance, the RV*Group interaction term
indicates that there is no significant difference
in the effect of residual variance on investment
performance as a function of groups when
RV equals 1. The difference in investment
performance between bank-affiliated and
nonbank-affiliated equity funds, after the
variable effects of diversification are adjusted,
can be tested by using H:®, = 0. The
result from Table 4 shows that there was no
significant difference between bank-affiliated
and nonbank-affiliated equity funds because

of no difference in intercept.
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Table 3 Pearson correlation of investment performance with diversification

Measure of a B S eSDAR | T
Diversification p p p p
Panel A. Nonbank-Affiliated Equity Funds
RV -0.802 -0.675 -0.816 -0.816 -0.809 -0.835
(0.000) (0.000) (0.000) (0.000) (0.000) (0.000)
Capitalization 0.383 -0.220 0.325 0.325 0.310 0.329
(0.065) (0.301) (0.122) (0.122) (0.140) (0.116)
Holdings 0.206 -0.189 0.192 0.192 0.173 0.214
(0.335) (0.378) (0.368) (0.368) (0.419) (0.315)
Top Ten% 0.032 -0.173 0.031 0.031 0.041 0.028
(0.883) (0.420) (0.884) (0.885) (0.850) (0.897)
Panel B. Bank-Affiliated Equity Funds
RV -0.702 -0.333 -0.724 -0.724 -0.723 -0.752
(0.000) (0.031) (0.000) (0.000) (0.000) (0.000)
Capitalization 0.005 0.332 0.014 0.014 0.037 0.039
(0.977) (0.032) (0.928) (0.928) (0.814) (0.804)
Holdings 0.016 -0.580 -0.029 -0.029 -0.070 -0.062
(0.918) (0.000) (0.854) (0.854) (0.658) (0.699)
Top Ten% 0.023 0.105 0.040 0.040 0.052 0.057
(0.887) (0.508) (0.802) (0.802) (0.743) (0.720)
Panel C. Combined Sample
RV -0.713 -0.463 -0.740 -0.741 -0.741 -0.770
(0.000) (0.000) (0.000) (0.000) (0.000) (0.000)
Capitalization 0.108 0.107 0.106 0.106 0.113 0.125
(0.388) (0.392) (0.399) (0.399) (0.366) (0.319)
Holdings 0.086 -0.447 0.054 0.054 0.020 0.045
(0.491) (0.000) (0.665) (0.665) (0.875) (0.720)
Top Ten% 0.041 -0.103 0.044 0.044 0.048 0.048
(0.746) (0.409) (0.726) (0.727) (0.704) (0.702)

Note: SET index is used as the benchmark portfolio. p-values are the numbers in parentheses.
“Significant at the 1% level, " Significant at the 10% level

Moreover, when HO: ®, = 0 was used
to test the relation between residual variance
and investment performance for nonbank-
affiliated equity funds. This result, in line with
the result from correlation analysis, indicated
that residual variance was significantly

related to all investment performance

measures observing by linear relationship
between residual variance and investment
performance. We can then conclude that
residual variance of nonbank-affiliated equity
funds was linearly related to investment

performance.
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Table 4 Covariance analysis

Source | df | SS® F-value p-value
Panel A. Dependent Variable: a,
RV 0.059 70.083 0.000™
Group 0.000 0.187 0.667
RV * Group 1 0.000 0.308 0.581
Panel B. Dependent Variable: S,
RV 4.520 81.085 0.000™
Group 1 0.018 0.324 0.571
RV * Group 0.006 0.111 0.741
Panel C. Dependent Variable: eSDAR
RV 1 0.055 81.076 0.000™
Group 0.000 0.324 0.571
RV * Group 1 0.000 0.110 0.741
Panel D. Dependent Variable: IR
RV 4.073 79.434 0.000™
Group 0.009 0.177 0.675
RV * Group 1 0.007 0.128 0.722
Panel F. Dependent Variable: T
RV 0.093 96.913 0.000™
Group 1 0.001 0.544 0.464
RV * Group 1 0.000 0.020 0.887

Note: The result of covariance analysis using general linear model. The dependent variable is investment

performance, all calculate using SET index as the benchmark portfolio. The covariate is residual variance.

Group is equal to 0 if nonbank-affiliated equity fund, and 1 if bank-affiliated equity fund. The interaction

term is RV*Group, it indicates difference in the relation between residual variance and performance

as a function of group.
*Sum of squares (SS) type Il
“Significant at the 1% level

Discussion

The primary objective of this study was
to investicate the difference in investment
performance of bank-affiliated and
nonbank-affiliated equity funds through
portfolio diversification and characteristics
of assets held. This paper has shown the
result that the investment performance of the

bank-affiliated and nonbank affiliated funds

that show no significant difference. The result
is consistent with the other studies. Because
bank-affiliated equity funds could access to
customers easier than non-bank-affiliated
equity funds; therefore, their fund size is
larger. Nevertheless, this was not the cause
that bank-affiliated funds diversified their
portfolios differently from non-bank-affiliated
equity funds.
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Conclusion

Essentially, bank-affiliated and non-
bank-affiliated equity funds have not had
any significant difference in investment
performance. For portfolio diversification,
bank-affiliated and nonbank-affiliated equity
funds had unsystematic risk of 28.22% and
33.54%, respectively. The unsystematic risk is
the risk which can be managed internally by
fund manager. Therefore, both equity funds

groups have administered approximately

the characteristics of assets held, a slight
difference is evidenced where Bank-affiliated
equity funds have chosen to invest in smaller
stocks, although their fund sizes are larger. The
result of this study was based on the limited
total 66 bank-affiliated and nonbank-affiliated
equity funds covering 5 years period. As
generally known for dynamic of financial
investment, the further study could be
conducted for longer period of time especially

during the unstable global situation.

similar level of internal risk. Concerning
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Arddsy: weAnssuduslae anuinladnediiede Anduvsd

Abstract

The purposes of this study were: (1) to examine the behavior and components of buying
organic vegetables of consumers; and (2) to analyze variables-relationship model that is suitable
for the consumers in Thailand. This research used a survey questionnaire to collect data from the

research sample consisting of 601 consumers in 6 regions of Thailand. The employed statistics
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were inferential statistics to analyze the influence of variables with the path analysis technique
and variables-relationship model analysis.

The results showed that there were 6 aspects of behavior of buying organic vegetables as
follows: (1) organic vegetables were safer than non-organic vegetables; (2) organic vegetables
were good for health; (3) organic farms consumed less energy and they were eco-friendly; (4)
organic vegetables supported the local farmers; (5) the quality and standard certification from
relevant institutions; and (6) organic vegetables had high sales price. The result of adjustment
of the influence of consumer’s behavior model on perceived behavioral control had influences
on the willingness to pay for organic vegetables. The most important was equal to 0.87 at the
.01 significant level. After the adjustment, the model had goodness-of-fit with the empirical
data with the following goodness-of-fit statistics: %°/df = 1.97, AGFI = 0.9, RMSEA = 0.042.

The results of hypothesis testing were the following: the attitude affected the purchase
intention (H ); the perceived behavioral control (PBC) affected the purchase intention (H); and
affected the willingness to pay (Ha), the purchase intention affected the willingness to pay (HS);

and the subjective norms did not affect the purchase intention (HZ).
Keywords: Consumer Behavior, Willingness to Pay, Organic Vegetables
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Abstract

This research aimed to study and analyze the supply chain of hydroponics salad
vegetables using SCOR Model, a case study of La-or Farm Co., Ltd. The data was collected
by interviewing the personnel of the company who were involved in the production of
hydroponics salad vegetables. A non-structured interview form was used for the interview. The
research findings are as follows: The supply chain of hydroponics salad vegetables consists of
the upstream part, i.e. the shops selling the salad vegetables cultivating factors to La-or Farm
Co., Ltd. Then, La-or Farm Co., Ltd is the producer who produces salad vegetables. Then, the
salad vegetables are transferred to downstream part, i.e. the salad vegetables from La-or Farm
Co., Ltd. are distributed to the customers through several shops.

The results of supply chain analysis under the framework of SCOR Model are as follows:
(1) regarding the planning process (Plan), it is found that La-or Farm Co., Ltd. has a good plan
to produce the salad vegetables; the marketing section of the company determines quantity of
the crop for each round of cultivation resulting in the prevention of the oversupply problem;
(2) regarding the procurement process (Source), it is found that La-or Farm Co., Ltd. has a
systematic and good process with good quality control of the input procurement, especially
for vegetable seeds; (3) regarding the production process (Make), it is found that La-or Farm
Co., Ltd. has a standard production process; however, it still has problems relating to growing
vegetables in the summer and rainy seasons, resulted in the decrease of amount and quality of
salad vegetables; (4) regarding the delivery process (Delivery), it is found that La-or Farm Co., Ltd.
Transports the vegetables during night time to mitigate the effect of high temperature
during day time; and (5) regarding the return process (Returmn), it is found that there is no problem
with the products being returned because the company has controlled the quality of all products
before delivery resulting in the products having quality to meet the needs of the consumers.
From the results of this study, the following recommendations are provided: (1) the company
should develop better production process, especially the knowledge of cultivating vegetables
during the summer and rainy seasons in order to improve quality of the vegetables produced
during the summer season; and (2) the company should disseminate all knowledge on cultivating

hydroponics salad vegetables to those who are interested for further benefits.
Keywords: Salad Vegetables, Hydroponics, Supply Chain, SCOR Model
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Abstract

This research aims to study the probability of the use of health-related tourism services
of tourists who came to visit Betong district, Yala province, one of the cities in “the Triangle of
Stability, Prosperity and Sustainability” of the Thai government. This research is a quantitative
research employing the logit model. The research population comprised Thai and Malaysian
tourists who came to visit Betong district, Yala province. Findings shows that the wellness

tourism services which have significant proportion of tourists’ uses are (1) the Betong hot spring
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service; (2) the spa and beauty service; (3) the traditional massage service; (4) the religious

tourism service; (5) the book reading, music listening, and art works watching service; (6) the

trekking, biking, mountain climbing, and natural sightseeing service; (7) the visiting to archaeo-

logical sites and tourist communities service; (8) the local culinary and nutrition therapy service;

and (9) the health examination service. Furthermore, factors affecting the probability of using

each type of wellness tourism services with statistical significance are nationality, gender, age,

religion, educational level, occupation, income level, information perception channel, travelling

characteristics, accommodation, and travel expense.

Keywords: Wellness Tourism, Betong District, Yala Province, Tourist Behaviors
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Abstract

As the global tourism industry becomes more competitive, examining future behavioral
intentions of international tourists plays an essential role in the development of destination.
Thus, the purpose of this study is to analyze the perceptions of International tourists on the
destination image of Myanmar leading to future behavioral intention through their overall
experiences’ assessment. In this study, the overall destination image is the predictor variable,
with customers’ expectation, experiential values such as their perceived quality and perceived
value and their satisfaction as the mediating variables, and behavioral intention as the outcome
variable. According to Green (1991), the minimum 106 of respondents are required for this
study. However, there were 400 quantitative survey forms distributed to international tourists
who had visited Mandalay region, Myanmar through convenience sampling technique and 335
questionnaires were applied for the analysis of this study.

The Partial Least Square (PLS) method was applied for the model and testing the
proposed hypotheses. The results revealed that the overall destination image had indirect effect
on behavioral intention through customers’ experiential values. Precisely, the results disclosed
that perceived quality and perceived value of the customers had significant direct influence on
their satisfaction and facilitated to enhance future behavioral intention towards destination. As
a result, more understanding on the motivation of tourists’ satisfaction and positive behavioral
intentions are significant contribution for the development and management of destination

strategy.

Keywords: Destination Image, Perceived Value, Satisfaction, Behavioral Intention
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Introduction

Nowadays, tourism industry plays
a significant role in the national and global
development since success in tourism
sector boosts to growth of the country as
it can generate more revenue and also
increase employment rate. In order to grab this
opportunity, the Government of Myanmar
(GOM) adopted the Myanmar Responsible
Tourism Policy in 2012 (Ministry of Hotels and
Tourism, 2017) with the fundamental concept
of responsible tourist behavior relating to
the main three indicators: tourists’
awareness in local tradition and custom,
tourists” admiration for local ethnicity and
ecological awareness. As in the current trend
of ever more sophisticated consumers market,
the one who provides memorable customer
experiences can positively generate higher
value and economic benefit.

Since a destination consider as a primary
factor to success in tourism industry, to
creating a good image of destination becomes
critical for the industry. According to the
previous studies, the tourist destination
can create a good image and could hold
competitive power as a benefit among
destinations (Ahmed, 1991; Crompton, Fakeye,
& Lue, 1992; Javalgi, Thomas, & Rao, 1992;
Sahin & Baloglu, 2011). Cultures and historical
sites have later become one of the primary
attractions for tourists and have generated
demand for the tourism industry of the
country. The cultural factors are important
because economic performance and

development of the nations are directly

influenced by the cultural factors and
enhance the competitiveness of the region
(Dziembowska, Kowalska, & Funck, 2000). It
is because culture of a country is a second
significant element of destination attractions
(Ritchie, 2003). In the Southeast Asia, Bagan,
ancient city of Myanmar, stands as one of the
wealthiest archaeological sites, since it has
approximately 2000 ancient monuments and
pagodas scattered all over its area (Ministry of
Hotels and Tourism, 2019). It was entitled as a
UNESCO World Heritage site on the 6" of July,
2019. Bagan is not only famous for its historical
site but also provides wide-range of cultural
experiences to tourists and has become one
of the most attractive places to the tourists
in Myanmar. Mt. Popa, an extinct volcano
and one of the famous places of Myanmar, is
covered with forest and is about 50 km from
Bagan. It also attracts the tourists who like to
engage adventure. Tourists can hike Mt. Popa
and can see the panoramic view from the
top of the rocky cliff as a memorable one.
Moreover, the visitors to Myanmar can enjoy
the traditional lifestyle of the locals during the
festival events in Bagan. Hence, Bagan serves
memorable experience to the visitors in many
ways. In addition, the GOM has launched a
Community-Based Tourism (CBT) initiative
that performs as an alternative practice of
tourism activity accomplished by the society.
CBT specifies the collaboration between the
locals and the visitors and gives benefits to
both sides as the locals enable to discover
the world outside the Myanmar, and tourists

are able to recognize more about culture and
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traditions of the region. Therefore, community
participation in the tourism planning process
is supported as a way of implementing
sustainable tourism (Okazaki, 2008).

The travel and tourism industry become
the fundament segment of Myanmar economy
as a foreign currency earner and a way to bring
the development for the local communities
and regions by generating more revenue and
creating job opportunities in the Framework
of Economic and Social Reforms. Travel &
Tourism sector which totally contributed to
Myanmar’s GDP was MMK 6,468.9 billion (USD
4,918.2 million) which was 6.6% of GDP in 2017
and forecasted to growth by 7% per annum
MMK 13,371.3 billion (USD 10,166.0 million)
throughout to 2028, (World Travel and Tourism
Council, 2018). Moreover, 2.5% of total
employment was directly supported by
Travel & Tourism sectors in 2017 and it was
estimated that 7.2% of total employment
will be supported by Travel & Tourism sector
by 2028 (World Travel and Tourism Council,
2018).

However, in 2018, even though numbers
of International tourists’ arrival was increased
3.15 % over year 2017 which has 3.44 million
(Thu, 2019), the income generated from
tourism sectors fell to US$1.6 billion from
USS$1.9 billion in 2017 (CEICData.com, 2019).
Furthermore, when compared with neighboring
countries such as Thailand, Malaysia, Singapore,
the number of visitors and revenue out of
tourism in Myanmar still falls behind.

Therefore, Myanmar has to establish

itself as an attractive destination by identifying

the key determinants to accelerate favorable
behavioral intention. It has become critical
for tourism industry in Myanmar to appeal
international tourists and increase the number
of repeat visitors. For this reason, this study
aimed at increasing the knowledge and
better understanding on the basic perceptions
of international tourists and their behavioral
intentions such as the revisit and
recommendation towards the destination,
Myanmar which could provide information for
the tourism managers and service providers in

budding of tourism destinations.

Research Objectives

1. To examine the perception of
international tourists towards the overall
destination image of Myanmar and how it
influences on behavioral intention through
their experiential values and satisfaction.

2. To distinguish the directions of
tourism marketing strategies of Myanmar to
improve in order to success and sustain in the
tourism market.

3. To promote Myanmar as a tourist

destination choice.

Literature Review

Destination Image

According to several previous studies,
destination image is an individual’s perceptual
image of awareness, attitudes and overall
opinion of a specific place and it indicates that
their image of the destination is influenced
by their assessment of experience quality

towards destination (Fakeye & Crompton,
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1991; Kozak & Rimmington, 2000; Assaker &
Hallak, 2013). In addition, previous studies
agree that the destination image concept is
influenced by both cognitive and affective
appraisals. Therefore, as an outcome of
cognitive and affective mutually assessments
towards the place, an overall destination
image is built up (Baloglu & McCleary, 1999).
The overall image is the holistic perception
of a tourist destination that integrates both
cognitive and affective images (Stylidis, 2017).
The study of destination image (Afshardoost,
2020) recognized that overall and affective
destination images have greater influence on
future behavioral intention compared with
the cognitive image by using Meta-analysis
method. However, this study expended
destination image through the way identified
by (Josiassen, 2016) as an individual’s overall
evaluation of the overall image of Myanmar
by using the Partial Least Square structural
equation method (PLS-SEM). Generally,
tourists’ destinations take advantage based
on their perceived images compared with the
opponent places in the market (Baloglu &
Mangaloglu, 2001). Throughout the road path
from pre-visit to post-visit as consumption
process considerations, travelers evaluate
the products and services based on their
expectations and perception of the image. If
destination enables to provide an image of
awareness and adventure as a motivational
experience, tourists may feel a sense of
novelty and pleasure (Gartner, 1993). However,
as individual’s perception and expectation

could be something from an emotional or

experience, they are diverse according to their
learning, beliefs, culture and involvement.
Additionally, (Lee, Lee, & Lee, 2005) stated
that the destination image impacts on
perceived quality. Hence, the following
hypothesis were tested.

H1(a): Destination image affects novelty
seeking.

H1(b): Destination image affects expec-
tation.

H1(c): Destination image affects per-
ceived quality.

Novelty Seeking

Novelty seeking is stated as one of the
fundamental components which encourage
people to discover, learn, and involve.
Therefore, if tourists search for the novelty
and ultimately their experiences delivered as
their expectation or more, subsequently, they
will be satisfied. Generally, if travelers seeking
for novelty perceive a destination as unique
or novel, they might have higher intention of
enjoying from further unexplored attractions
of destination (Toyama & Yamada, 2012).
Furthermore, (Assaker, Vinzi, & O’Connor, 2010)
pointed out that novelty influences positively
on the revisit intention of tourists through
their satisfaction. How they really recognized
the service offerings could be positively
influenced by their level of novelty seeking.
Hence, the following hypotheses were tested.
H2(a): Novelty seeking affects perceived value.
H2(b): Novelty seeking affects customer’s
satisfaction.

Expectation

The tourists’ expectation can be
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generated according to their perceived
image and knowledge before the destination
takes place. What an individual performs in
a state may be related to their expectations
and followed by the assessment over
outcomes (Feather, 1982). Moreover, the
tourists” expectations towards the destination
would influence the perceived assessment of
the results of their experience and leading to
the tourist satisfaction (Chon, 1989). Tourist
satisfaction can also be determined according
to their expectation (Assaker & Hallak, 2013).
It means that the gap between experiences
and expectations can create satisfaction or
dissatisfaction. The expectation of an individual
can change according to differences in the
types of customers since their expectation
is developed based on their knowledge
and information of the product they gained
and consequently which leads to a diverse
valuation on the products functioning.
However, the previous study discovered that
expectations were essentially unique for the
members with and without related knowledge
in a business (Fluker & Turner, 2000). Both
the perceived value and satisfaction of the
customers are directly affected by their
expectation (Lee, Yoon, & Lee, 2007; Wang,
Wu, & Yuan, 2009). Hence, the following
hypotheses were conducted.

H3(a): Customer’s expectation has effect
on their perceived value.

H3(b): Customer’s expectation has effect
on their satisfaction.

Perceived Quality

In tourism sector, perceived quality is

defined as travelers’ assessment over the
general services supply which is associated
with their trip involvement (Chen & Tsai, 2007).
Many previous tourism studies have defined
that when tourists perceived the facilities
accomplished by them is more than what
they have compensate for it, that could
create travelers’ satisfaction (Song et al,,
2012; Chen & Chen, 2010; Haung & Su, 2010).
There is a statistically significant and positive
relationship between perceived quality and
perceived value (Snoj, Korda, & Mumel, 2004).
If the tourists have higher perceived quality
of a destination, there is more probability
that they have perceived greater value of the
destination. Therefore, perceived quality takes
a fundamental precondition for generating
consumer perceived value and plays an
important role in growing the high-level of
perceived value and satisfaction among
consumers. Based on the indication that
perceived quality may mediate the relationship
between extrinsic attributes and perceived
value, this study will explore perceived quality
as one of the main mediators to examine
international tourists’ perceived value and
satisfaction. Hence, the following hypotheses
were conducted.

Hd(a): Perceived quality has effect on
perceived value.

Ha(b): Perceived quality has effect on
customer’s satisfaction.

Perceived Value

The perceived value concept has been
measured one of the most significant factors

that generating a competitive advantage
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in marketing field (Parasuraman, 1997) and
also significantly associated with customer’s
satisfaction (Gallarza & Saura, 2006; Um, Chon,
& Ro, 2006). Furthermore, perceived value
plays an essential role in purchase decisions
making of customers and in the formation of
future intentions and loyalty (Zeithaml, Bitner,
& Gremler, 1988). Many previous tourism
researches have suggested that tourists’
behavioral intention and loyalty could be
scrutinized by their perceived value. When
the tourists perceived greater value of a
destination, the more likely they would be
satisfled and have positive intention towards
destination. (Cronin, Brady, & Hult, 2000)
stated that higher levels of perceived value
lead to higher levels of customer’s satisfaction
that boosts customer loyalty and intention
which support a better profit and sustainable
of the organizations. Therefore, the following
hypotheses were tested.

H5(a): Perceived value influences on
customer’s satisfaction.

H5(b): Perceived value influences on
behavioral intention.

Satisfaction

The satisfaction has been challenged
to identify since it is the most fundamental
emotional concept of customer (Zeithaml,
Bitner, & Gremler, 2009: Oliver, 1997). It is
an assessment of customer toward product
or service that provides enjoyable level
on consumption (Oliver, 1997). This study
discusses the tourists’ satisfaction as the
feelings of indulgence which gained over

experiences during visiting Myanmar. The study

of (Gonzalez, 2007) indicates that the customers’
past experiences when obtaining the services
influence their future behavioral intentions.
When clients are happy with what they
encounter, they are bound to express positive
behavioral intention and reactions leading
to customer’s loyalty (Lam, 2011). Moreover,
(Tsao & Hsich, 2012; Alegre & Cladera, 2009)
also revealed that the overall satisfaction is
the key determinant of behavioral intention
as exceptionally customers who are
satisfied with the experiences have high level of
intention to revisit to the destination (loyalty)
and word-of-mouth recommendations. Hence,
the following hypothesis was conducted.

H6: Customer’s satisfaction influences
on behavioral intention.

Behavioral Intention

Behavioral intention can be defined as
“the degree to which a person has formulated
conscious plans to perform or not perform some
specified future behavior” (Ajzen & Fishbein,
1980; Liu, 2009). Nowadays, in a dynamic
and competitive marketplace where many
international tourists’ destinations are
passionately competing in designing a
distinguished destination image to empower
the tourism industry, creating loyalty to a
tourism destination has become a challenge
for many destinations including Myanmar. This
study considered perceived quality, perceived
value, and satisfaction as suitable indicators
of loyalty in predicting process of behavioral
intention and follows the study of (Chen &
Chen, 2010). The degree of destination loyalty

is commonly suggested as a revisit intention of
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travelers and their motivation to recommmend
the destination to others (Chen & Tsai, 2007;
Oppermann, 2000). Therefore, this study
explores Behavioral Intention as a destination
loyalty by way of intention to revisit Myanmar
in any opportunity in the future and willingness
to recommend Myanmar to friends, relatives
or other potential traveler by acting word-of-
mouth advertisement. The countries which are
able to attain high customer loyalty in their
tourism segment could benefit the competitive
advantage over other nations in the current
ambiguous tourism market and provide the
significant support to the development of new
destinations, especially to those with growth

potential like Myanmar.

Methodology

The main objective of the study is to
analyze the relationship between the overall
destination images and behavioral intentions
through perceived performance and
satisfaction of international tourists in
Myanmar. The primary data were collected
through a survey with a structured
questionnaire in which questionnaires were
distributed to the international tourists with
the age of above 18 years old who have
visited Mandalay region in Myanmar with a
convenience sampling procedure. It was
constructed with two main sections. The
first section examines the respondents’
demographic data, such as gender, age
(years) and in the second section, structured
questionnaires were collected by using a

Five-point Likert scale rating (1 = Strongly

disagree, 2 = Disagree, 3 = Neither agree nor
disagree, 4 = Agree and 5 = Strongly agree) in
order to examine their perceptions.

Destination image items were sourced
from the literature including natural landscape,
cultural landscape, accommodation,
hospitable, friendly people and tourist activity
(Beerli & Martin, 2004). Similarly, Novelty
seeking was also adapted from six constructs
such as change of routine, escape, thrill,
adventure, surprise, and boredom alleviation
(Lee & Crompton, 1992). Expectation was
measured such as learning about its history
and culture, experiencing something different,
seeing some beautiful scenery (Hsu, Cai, & Li,
2010). Perceived quality items were sourced
from Chen & Tsai (2007). Perceived value was
measured by using three dimensions (price,
time and effort) employed by Xia et al. (2009),
whereas, satisfaction was adopted from Oliver
(1980). Under behavioral intention, there
are two dimensions as revisit intention and
recommendation. Revisit intention was
adapted from Jang & Feng (2007), Zhang et al.
(2016) and recommendation was measured by
three statements obtained from the studied
of Nusair, Parsa, & Cobanoglu (2010).

A pilot study was conducted with 30
samples which were randomly selected
from the international tourists in Myanmar to
minimize the errors and to obtain the
reliability and validity among the constructs.
For the pilot test, Cronbach’s alpha values of
all variables were all above 0.7 which were
resulted between 0.709 and 0.89. Hence, all

the variables in this study are reliable and
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acceptable.

For the calculation of the sample size,
the following formula of Green (1991) was
applied.

N = 50 + 8m,
where,

N = the minimum number of samples

m = the number of variables

For this research, with 7 variables, the
following data were gained as follows;

N 2> 50 + 8 (7)

N > 106

To obtain the objective of this study,
400 questionnaires were distributed to the
participants in Mandalay region during January
and February, 2020. However, due to the
errors in their response, only 335 questionnaires
were filtered for analysis.

The respondents’ demographic and
general information was analyzed by using
descriptive statistics which show frequency
and percentage. The standard deviation and
mean score were applied to analyze every
item and to measure the variables. The
Partial Least Square structural equation model
(PLS-SEM) was applied to analyze the latent
constructs and to test the hypotheses by
using Adanco Advanced Analysis of Composites
Software Version (2.1.1) (Henseler, 2017).
According to (Chin, 1998), there are two steps
to be followed that include the assessment of
the measurement model which specifies the
relationships between the latent variables, and
their measures or their indicators whereas the
structural model describes the relationships

between the latent variables. According to

Cohen (1992), the factor loadings should
be above the common threshold of 0.7 to
assess the measurement models. The structural
model was evaluated based on the reliability
and validity of the calculated latent variable
scores. The internal consistency of the variables
was analyzed using Cronbach Alpha coefficient
and the value must be higher than 0.7 for the
scale to be considered as reliable (Hair et al,,
1998). Moreover, the Composite Reliability
was also carried out to measure the internal
reliability of the variables as a result of lower
internal consistency reliability estimation in
the PLS path models, when Cronbach’s alpha
is used. Validity for the scales must be ensured
through the Convergent validity technique of
Factor Loading to analyze the correlations
between scales in the same direction with
other measures of the same construct
(Schwab, 2006). The Average Value Extracted
(AVE) is an indicator of the total amount of
variance in the tested variables. The Average
Variance Extracted (AVE) is suggested to
measure the convergent validity and it has
to be greater than 0.5 to be considered
acceptable and reliable (Fornell & Larcker,
1981). Hence, this study evaluated the
Convergent validity of constructs with Average
Variance Extracted (AVE) values. Bootstrapping
(999 resamples) was also performed to
generate mean value, standard errors and
t-statistics which provide the direct and
indirect statistical significance of the path
coefficients. Smart PLS provides the R? which
indicates the percentage of a construct’s

variance in the model while the path
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coefficients indicate the strengths of

relationships between constructs.

Results

This section reflects the statistical
analysis of the data as well as the results
evaluated from the data collected providing
the explanation of how the overall destination
image influences the future behavioral
intention through their overall experiences’
assessment. The summary of the demographic
characteristics of the respondents are that
there are 52.84% out of total male participants
and 46.87% of female participants, and the
others are 0.30% of the total. The biggest
group of the respondents was with the age
between 31 and 45 years old (41.79%) and
followed by those with the age between
18 to 30 years old (25.07%), 46 to 60 years
old (22.39%) and over 60 years old was only
10.75%. The main purpose of 76.72% of the
participants visiting Myanmar was mainly
nominated with holiday purpose whereas
14.03% were with education purpose, 8.36%
were for business purpose and the rest were
others purposes. Most respondents visited
Myanmar 78.21% were first time visitors and
the rest (21.79%) revisited.

The constructs of this research are
destination image (DI), novelty seeking (N),
expectation (E), perceived quality (PQ),
perceived value (PV), customer satisfaction
(S) and behavioral intention (BI) measured to
examine the reliability and the validity of each
construct. In terms of examining the consistency

and accuracy of measurement scales, the

results of the reliability and convergent
validity of the measurement model are
illustrated in table 1. The reliability of the
measurement construct was examined by
using Cronbach Alpha Coefficient, Composite
reliability (CR) and Average Value Extracted
(AVE). Moreover, the validity of the instrument
was tested by the convergent validity (Factor
loadings) and discriminant validity as well.
Cronbach Alpha Coefficient was measured
to analyze the internal consistency of all the
variables of the study to provide an estimate
for the reliability.

The Cronbach Alpha Coefficient value
must be higher than 0.7 for the scale to be
considered as reliable (Hair et al,, 1998). The
results of this study show that the values of
Cronbach’s alpha of all variables are above
0.7 ranging from 0.74 to 0.94 as shown in
table 1. This indicates that the measurement
applied for the study are significantly reliable
(Henseler, 2009). The composite reliability (CR)
values of all the constructs of this study are
also greater than 0.70 with the range between
0.85 and 0.95 which meet the criteria of CR
index as presented in table 1. It indicates the
good internal consistency of the proposed
model. Convergent validity measures the
degree to which items on a scale are in
theory linked. In fact, a loading value must be
greater than 0.7 as a common rule-of-thumb
(Chin 1998). Therefore, in this study, only
the indicators above 0.7 were considered. In
this study, convergent validity was assessed
by average variance extracted (AVE) values.

The AVE of each construct in this study was
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above 0.5 and varies from 0.63 and 0.82 as in

table 1 and proposes the satisfaction of the

Table 1 The Measurement Model (n-335)

discriminant validity of data.

Constructs Composite Reliability Cronbach’s Alpha AVE
Destination Image 0.91 0.87 0.66
Novelty Seeking 0.95 0.94 0.79
Expectation 0.91 0.88 0.67
Perceived Quality 0.89 0.84 0.68
Perceived Value 0.87 0.81 0.63
Satisfaction 0.85 0.74 0.65
Behavioral Intention 0.93 0.89 0.82

Note: Author’s calculation by using Adanco Advanced Analysis of Composites.

Finally, Fornell-Larcker criteria and
factor cross loading were applied to examine
to confirm discriminant validity of the
constructs. The criteria of the Fornell-Larcker
suggested that the square root of average
variance extracted (AVE) for each construct
should be greater than all of the correlations
with other constructs in the model (Fornell &

Larcker, 1981). In this study, the values of the

square root of AVE for measurement model
were fulfilled with this condition as shown in
table 2 indicating greater correlations between
constructs. Therefore, it is suggested that not
only the internal reliability of construct and
convergent validity but also discriminant
validity was satisfactory from the results of

measurement model.

Table 2 Fornell-Larcker criterion: matrix of correlation constructs and the square root of AVE

Construct DI N E PQ PV S BI

DI 0.81

N 0.09 0.89

E 0.02 0.13 0.82

PQ 0.08 0.05 0.09 0.83

PV 0.23 0.11 0.08 0.13 0.80

S 0.01 0.11 0.12 0.16 0.13 0.81

BI 0.65 0.07 0.04 0.13 0.24  0.07 0.90

Note: Author’s Calculation, Squared correlations; AVE in the diagonal.

DI, Destination Image; N, Novelty Seeking; E, Expectation; PQ, Perceived Quality; PV, Perceived Value;

S, Satisfaction; Bl, Behavioral Intention.
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In this study, Bootstrapping was
performed to generate mean value, standard

errors and t-statistics which provide direct and

Table 3 Direct Effects Inference

table 4 respectively.

Hyp:)c;ttfgesis Beta Std. Error  t-value (FZ)_\s/:::ler) Result
H1(a) DI-N 0.296 0.05 5.48 P<0.000 Supported
H1(b) DI-E 0.151 0.06 2.50 P<0.013 Supported
H1(c) DI - PQ 0.277 0.06 4.95 P<0.000 Supported
H2(a) N - PV 0.223 0.07 3.20 P<0.001 Supported
H2(b) N-S 0.154 0.05 3.25 P<0.001 Supported
H3(a) E-PV 0.123 0.06 2.08 P<0.038 Supported
H3(b) E-S 0.162 0.05 3.47 P<0.001 Supported
Hd(a) PQ- PV 0.278 0.05 5.73 P<0.000 Supported
Ha(b) PQ-S 0.261 0.05 4.90 P<0.000 Supported
H5(a) PV -S 0.171 0.05 3.20 P<0.002 Supported
H5(b) PV - BI 0.455 0.05 8.56 P<0.000 Supported
H6 S - Bl 0.097 0.05 1.76 P<0.078 Not Supported

Note: Author’s calculation by using adanco advanced analysis of composites.

Table 4 Indirect Effects Inference

Effects Beta Std. Error t-value P-value (2 sided)
DI - PV 0.162 0.04 4.58 P<0.000
DI-S 0.170 0.03 5.81 P<0.000
DI - BI 0.090 0.02 3.75 P<0.000
N-S 0.038 0.02 2.35 P<0.019
N - Bl 0.120 0.04 3.25 P<0.001
E-S 0.021 0.01 1.72 P<0.087
E-Bl 0.074 0.03 2.51 P<0.012
PQ-S 0.048 0.02 273 P<0.007
PQ - Bl 0.157 0.03 5.05 P<0.000
PV - BI 0.017 0.01 1.54 P<0.123

Note: Author’s calculation by using adanco advanced analysis of composites.

HIUNM3FUTEIRMAINAIN TCl (NGURl 1) anvnuywemanskasdenumans wasgiudaya ASEAN Citation Index (ACI)

81
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dependent variables as shown in table 3 and



82 Panyapiwat Journal Vol. 13 No. 1 January - April 2021

In order to test hypotheses, bootstrapping
method is applied in this study with the
significance level of 0.05 (p < 0.05). Moreover, the
impact between independent and dependent
variables were measured by path coefficients.
According to the results shown in table 3,
destination image (DI) has significant positive
effect on novelty seeking, expectation and
perceived quality. The results reveal that
destination image has a significant direct
impact on novelty and perceived quality at
0.001 of confidence level according to Hair
etal. (2010). Therefore, H1(a), H1(b) and H1(c) are
supported. Novelty seeking affects perceived
value and satisfaction at 0.001 confidence
level with path loading (§ = 0.223, t = 3.16
and B = 0.154, t = 3.14). Thus, H2(a) and
H2(b) are also supported. Additionally, novelty
seeking has a significant positive indirect effect
on behavioral intention with a standardized
path of coefficient value 0.12 (P = 0.002)
(Table 4). Expectation seems to have less impact
with significance level of 0.04 on perceived
value whereas it has significant positive effect
on customer satisfaction with path loading
(B =0.162,t = 3.14) at 0.001 confidence level.
H3(a) and H3(b) are also supported. Perceived
quality, as hypothesized, has a significant
positive effect on perceived value and
satisfaction with (f = 0.278, t = 5.79 and
B = 0261, t = 4.95) respectively at 0.001
confidence level. Therefore, H4(a) and H4(b)

are supported as well. Moreover, perceived
quality has a significant positive indirect
effect on behavioral intention with (8 = 0.157,
t = 5.05) at 0.001 confidence level (Table
4). Therefore, it is accepted that the higher
tourists perceived quality of a destination,
the more probability they perceive a greater
value of the destination, are more satisfied
with and foster the behavioral intention.
Similarly, perceived value has a significant
direct influence on behavioral intention of
tourists with a standardized path coefficient
value 0.455 (P = 0.001), while 0.171 (P = 0.003)
on satisfaction. As a result, it could conclude
that if the tourists perceived greater value of
a destination, there will be more probability
they will be satisfied and have favorable
intention towards destination.
hypotheses H5(a) and H5(b) are also

Hence,

supported. However, satisfaction seems to be
the weakest driver on behavioral intention as
significance level exceeds the level of 0.05.
Therefore, hypothesis H6 was not supported.

Additionally, the results disclosed that
destination image has significantly indirect
effects on perceived value, satisfaction and
behavioral intention at 0.001 of confidence
level (as in Table 1.4). Therefore, the findings
of this study are consistent with the findings
of earlier studies by (Afshardoost, 2020) as
overall destination image has significant

positive effect on behavioral intention.
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Figure 1 Results of Hypotheses path for Structural Model
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Discussion

The results of this study show that
the overall destination image (DI) has higher
significant positive effect on novelty compared
with other two components (expectation and
perceived quality). Hence, it is consistent with
the previous finding of (Tien-Ming & Chiang-
Chuan, 2013) as destination image is one of the
key factors that aroused novelty. Moreover,
the findings of this research provide that
novelty has direct positive effect on perceived
value and satisfaction and subsequently
enhance the customers’ loyalty (favorable
behavioral intention) which is mediated by
satisfaction and perceived value. If travelers
appreciate the objective of novelty meets
or is better than their expectations, their
perceived value is reinforced and their

satisfaction is enhanced. This, then, leads to

become the repeat travelers to the destination.
Therefore, it could conclude that novelty
is the antecedent of perceived value and
satisfaction that affects future intention.
Moreover, it is supported to a previous model
which connects the three ideas together in a
linear structure (i.e., novelty seeking — tourist
satisfaction — destination loyalty) theorized
by Toyama & Yamada (2012). Therefore, tourism
communities and administrators could adopt
more initiatives strategies to stimulate the
feelings of pleasurable and novelty in order
to enhance tourist’s perception on the value
of the trip.

Similarly, the results show that
destination image has significantly and directly
effects on perceived quality which also agrees
with the results stated by other researchers

(Lee, Lee, & Lee, 2005). Since perceived
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quality is the result of a consumer’s view
which involved a bundle of service dimensions
in tourism sector (Gronroos, 1993), it is important
to enable to manage to invent the positioning
strategy accordingly. Hence, creating and
managing effective experiences are essential
management tasks to enhance tourists’ overall
satisfaction and positive behavioral intention in
order to succeed and survive in a competitive
tourism market.

The relationship between destination
image and expectation are also positively
significant in this study. Since individual has
different levels of interest to subject matter,
different levels of expectations and different
degree of cultural values, there will be different
ways to perceive the same tourist destination
among the tourists. Hence, in order to prevail
as one of the desirable destinations, it is
very important to have a balanced approach
to satisfy different needs and preferences
of travelers, especially, the authority and
promoters of Myanmar tourism. Moreover, the
overall results of this study point out that
both perceived quality and perceived value
are direct determinants of satisfaction and
future behavioral intention. These results
agree with the findings of earlier studies by
(Chen & Chen, 2010) as perceived quality
and perceived value are significant to tourist
satisfaction. However, the results of hypothesis
testing in this research show that satisfaction
seems to be the weakest driver on intention
to revisit. This might be explained that visitor’s
loyalty antecedents might differ from general

marketing researches since mostly tourists

are willing to explore new places and obtain
knowledge and experiences from other tourist
destinations. They may not go back to the
same destination even though they are very
satisfied with specific destination. Therefore,
the outcome of this research was contrast
with the earlier findings that there is a positive
relation between the tourist satisfaction level
and the likelihood of returning to the same
destination (Alegre & Cladera, 2009). If even
satisfied tourists do not certainly come back
to the same place, they would recommend
and spread positive words of mouth to
attract new customers. Hence, these outcomes
could suggest in tourism contexts that
the destination image significantly affects
behavioral intentions through the mediating

results of perceived value and satisfaction.

Conclusion

The construction of the hypothesized
model was used to investigate the satisfaction
and positive behavioral intention of tourists
participating in cultural and community-based
tourism in Myanmar as well as the fundamental
relationships between the dominant factors.
Through measuring the behavioral intention
and satisfaction of tourists enable to assess
the quality of current practices and could
distinguish the directions to improve. The
results of this study show that perceived
quality and perceived value have significantly
direct influence on satisfaction and mediate to
enhance future behavioral intention towards
destination. Therefore, it could contribute to

the tourism sector in the context of cultural
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tourism by providing insights that enhancing
a visitor’s experience quality of cultural and
facilities of a trip are important issues when
designating their destination’s sustainability
strategies in the tourism market as the
attributes of the destination are utmost
prospective to appeal and influence tourists’
choice and lead to strengthen the favorable
behavioral intention towards destination
through perceived value and satisfaction.
Therefore, the present paper contributes
methodology that enables to enhance
the favorable behavioral intention towards
destination by providing a relative significant
insight, and modifying and adapting the
existing models into a new framework. Therefore,
it could say that this research theoretically
contributes to the existing literature in the
field of marketing, by signifying the factors that
influence on customer satisfaction and post
purchase/visit behavioral intention, especially,
in the tourism industry.

Furthermore, in terms of practical
implications, by more understanding on the
driver of tourist’s satisfaction and their positive
behavioral intention, a significant support
for the improvement and development of
destination management strategies can be
built. The outcomes of present research
signified that visitor’s perception on the
destination’s attributes is mainly influenced
by their novelty and perceived quality which
enhances their perceived value and satisfaction
which are leading to positive behavioral
intention. There is only in the situation that

if tourists have perceived high value towards

destination, there is a high probability of
forming a positive destination image and
the generating of positive intentions towards
destinations. During the visit to a destination,
the tourists encounter many contacts or several
services that they attain service quality. Hence,
their positive or negative experiences could
influence to their overall satisfaction and
behavioral intention. Therefore, the GOM and
tourism managers should deliberate effective
management to accomplish better interactions
between service providers and tourists. As
a result, in order to improve the courtesy,
goodwill, and efficiency of the staff, it should
undertake suitable training not only in private
sectors but also in public sector as well.
Therefore, it is suggested that the cultural
tourism communities and Government of
Myanmar should endeavor to meet visitors’
expectations by providing an overall quality
experience and enhance facilities and offerings
of the destination. By doing so, they could
deliver a memorable and great quality travel
experience for tourists leading to strengthen
tourists’ perceived quality and perceived
value. However, Fullerton et al. (2010) suggested
that satisfying the expectations of tourists are
the main concerns for heritage attractions, and
it is important to manage their impacts with no
compromising the destination’s authenticity.
Based on the findings of the study, destination
image directly and indirectly impacts on the
overall perceived experiences and behavioral
intention. Hence, as one of the policy
implications, to improve tourists’ perceptions
of destination’s attributes, the GOM needs to
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take initiative education program as well as
implement the law to protect the authenticity
of the destination in conserving the heritage
sites, cultural architect and buildings and its
environments.

The pervious study also stated that
Myanmar’s cultural heritage attractions,
including museums, historical buildings,
monuments, pagodas, handicrafts, and
traditional scenery and arts, are all important
elements to enrich international tourists’ flow
experience, one of the important elements
that develop high satisfactory experience of
international tourists visiting Myanmar (Chen,
2017). As the experience quality would be
created through developing a visitor’s interest
and involvement that could indicated to
perceived value and satisfaction, the tourism
managers should take account of “excellent
and unique experiences” for customers.
Moreover, understanding, creating,
collaborating and providing value and
satisfaction play as fundamental role in
modern marketing.

In conclusion, the outcomes of this
article provide empirical support for marketing
destination managers and tourism authority
to develop appropriate strategies and
implement enhance operational processes
as well as physical environments to satisfy
their customers. By doing so, it could create
win-win situation as travelers also benefit

from the memorable experiences that they

desire and this eventually contributes to

visitor loyalty.

Limitations and Suggestions for Further
Research

The propose study mainly focuses on
Cultural Tourism and the survey was done with
335 respondents who have visited Mandalay
region in Myanmar. The findings of this study
might not represent the whole population
of tourists. Therefore, it is suggested for the
future study to obtain respondents from other
destination, and different types of tourists and
seasons through different sampling methods
such as personal interviews which may
enhance understanding into the expectations
and perceptions of tourists and may produce
different results. Moreover, in this research
does not consider other important factors
such as economic factors, the advances in
the field of technology such as social media,
mobile technology. Therefore, it is suggested to
explore further how developing technologies
enable to create smart destinations and how
it can facilitate enhance tourist experiences.
It could be developed measurement scales in
various contexts of tourism which would be
useful to develop more specific guide-lines
for destination managers to assist destinations
to improve their competitiveness and it could
be effectively created extending advantages
for everybody involved in the cocreations of

value.
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Abstract

This article aims to (1) explain guidelines to search for the province that has cultural
capital for creating identity for the spa business; and (2) to analyze topic titles of cultural
capital. This study used the qualitative research methodology that included the following
research activities: (1) undertaking documentary research on policy and plans related to
economic development with cultural capital; then the findings on provinces having cultural
capital were submitted to 5 experts to select the appropriate province for further study; and
(2) interviewing key informants with the use of a structured interview form. After that the data
were analyze by thematic analysis to explain the cultural capital of the province.

The results show that the guidelines for finding out the cultural capital of the province
for creating a unique identity for the spa business consist of the study of ministerial policies,
strategies, and plans; the study of development plans of the groups of provinces; and the
study of the provincial development plan. Sukhothai province has been chosen as the area
for study of cultural capital for creating a unique identity for the spa business. This is because
Sukhothai province has determined the issues for cultural capital development in the provincial
development plan clearly. Also, Sukhothai province has many strong cultural capital points,
namely, being a world heritage city, and having outstanding arts and crafts works, such as
goldsmith, chinaware, etc. Moreover, it has been selected as a member of the creative cities
network for woven fabric products. As for analysis results of topic titles of cultural capital, it
is found that Sukhothai province has four topic titles of cultural capital: (1) Happiness, which
consists of sufficiency, cultural heritage, and pride; (2) Meticulousness, which consists of
production by expert craftsmen, using quality raw materials, and delicacy; (3) Wisdom, which
consists of enlightenment, maintenance of original identity, and learning from ancestors’
wisdom; and (4) Community Way, which consists of the integration with the community’s

cultural way of life, and the application in daily life.

Keywords: World Heritage City, Unique Identity, Culture Capital, Spa Business
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Abstract

This research aimed to investigate corporate communication factors concerning
the management of a retail trade organization that affected the organizational growth and
sustainability. The research was conducted using a mixed-method design with quantitative and
qualitative methodologies. In the quantitative study, a survey questionnaire was used to collect
data from 1,317 office section and operation section personnel of the organization. The results
showed that the factors that affected the company’s growth and sustainability the most were
the corporate communication and brand strategies. Members of the research sample admired
CP All for its image of products and services. It was also reported that the company had the
good reputation of organizational administration and management with good governance.
In addition, it was found that in the resource allocation and the management planning strategies,
the company regularly provided financial supports in education for social development. All of
these activities created the outstanding identity of the company. However, the brand image of
7-Eleven was more reputable than that of CP All.

In the qualitative study, data were obtained through in-depth interviews with 49 senior
and middle executives of CP All, and also business partner companies. The results revealed
that CP All was ranked as the first place in the minds of the customers and business partners
in retail business. The company provided many educational and career opportunities as well as
supports for society, using CSR activities to improve the image of brand loyalty. Good governance
was also an important factor leading to organizational growth and sustainability. Moreover, there
should be activities promoting organizational and business values that could lead to sustainable
growth. The activities should be done with partner companies in CSR in-process and community
relations. However, some interviewees revealed that CP All had done many CSR activities, but
with unclear purposes. The company should consistently communicate with related internal
and external stakeholders. Corporate communication was the key to the organizational growth
and sustainability, helped build the organization and brand images, and kept positive images

for stakeholders and society.

Keywords: Corporate Communication, Growth, Sustainability
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wuaAuaznqEidunTsAeaTsAng

- UnUmaEALd A YN TR
BIANY

- MaTeRuAnIWANYnllALAaIANs

*

uurRAuANgEAuANTURnTEY
ADHIANYDIDIANT

- ASUlavo U IRLYBNBIANT
P W =
- CSR iwamUBa8uYD909Ans

nsLAuln
uazAUIIEuYaInIAns

AT 1 NTBURUIAANE Y

ad a o
6119998

ANSANTULATINISAITON A NTUNITATLE
A a = A a
WoullguUIY WA, 2562 DUABUAIMIAN W.A.
2563 IAgII5NSAMEUNITIVYWUUNAUNAY U9
Jun1s3deienann (Qualitative Research)
LAEN15I98LTIUSU (Quantitative Research)
Tneils1eazidennail

Jupoudl 1 N13RnwrdeyalBanmuaIn
(Qualitative Study) lasnisduniwalltedn
(In-depth Interview) WUV ANTURUIITTEUES
YBIDIANT WANITAUNUINGY (Focus Group
Interview) AURUIMIIIEAUAULAZNITNILLY
waINUA1E9LILY Nllongauds 22 Tiuld
U 75 AU SIUAUNITNUNIUITIUNTTUBAE

a a a P A A v

wnAniiiigIve weunistiududeyalunis
1y [~ g P
W luwuvasuaulutunaun 2

Jupeudl 2 A1sAnwIveyalBauTum
(Quantitative Study) lag@Anwdeyaanduneu
N 1 S9UAUNISNUNIUITTUNTTULALLUIAAT
a Py A ) A A v )
W80 LNEMILASNAABUF ILUITNLNEIVBINU
NSUIMTIANIT09ANTTINIAUEN waginunasng

‘ﬂl = o a o L

LA0BUUUETI9NTITY (Survey Research) fiu
qﬂmﬂifuaq@qﬁﬂiﬁamﬂﬁwﬁmm (Office) way

a1eUURN1T (Operation) 91U 1,317 940 lag
NSLUSERAIUAINAIENITIATIZRLULARENNTS
1A59a3519 (Structural Equation Modeling: SEM)
Jundn

Fumouil 3 n1sAnNYITRYALTIAMAN
(Qualitative Study) 8naSanilslnenisdunvel
98N (In-depth Interview) AURUIMTIEIUEY
;:iﬁmiizﬁuﬂaNﬁmm@maq@qﬁﬂi/@:ﬁwﬁuﬁﬁm
195519 (Business Partners and Suppliers)
U 49 AU

fumeud 4 miaqﬂmamiﬁﬂwﬁ%’aﬁwﬁq
USHUUaLTIAMAN

NANISIE
NaN1528BIUSU0

Y o a

Aa1iun193delavinnisasuuasiaue

e

HANT5I98L39USUINANTETIIANUARLTU
Aenfumssniuauneliuiom 37 oead sin
(umwy) (CP ALL) 91nngusegiafidungy
aeUuRN1g 846 AU Lazandtinegu 471 Au
TAYNITLUIEAEIUAINAIENTITIASIZLULAE
AunN13LATIES1N (Structural Equation Modeling:
SEM) Wuman fandunsidetiauenanisasy

HIUNM3FUTEIRMAINAIN TCl (NGURl 1) anvnuywemanskasdenumans wasgiudaya ASEAN Citation Index (ACI)



110 Panyapiwat Journal Vol. 13 No. 1 January - April 2021

¥

JayanaiuniTidenasiauenanisaguadd  naudtegsungranisiassiluudasdady

CYRY] ]
a d'

bUINWIIEUUN LW@LLﬁﬂQﬂ’J’]@JaﬂLﬁULﬁEN(;]IusUEN Aaneluil

A15719% 1 YaduaunisdeasesAnsiaziiusus (Corporate and Brand Communication) M1@314
nMstAule USEV I ooaa 919n (W)

¥

U9 n1sAiUNg X S.D.  Factor loading ITC o

1 Aushlusnesduyy bl CP ALL 4.07 821 759 713 948
tauedun/uinisinge) Tu 7-Eleven
WY NMSVIENNAR IS IUAN

2 CP ALL Timsaduauuiunisiaul 4.09 766 767 722 948
YAAINT

3 CP ALL iushegredilunisliinig 4.26 684 801 754 946
aruayumUNSANYILNUST YU

4 CPALL Slnwdnwaifiviuas 4.20 721 827 784 945
Wisuialiowlussdnsvesaugulml

5 CP ALL finmanwalinun1su3ms 4.24 706 850 812 944

I9N1509ANTNR UsTTUNAUIBNY
A135UTI9INBIANTNANE WL DJSI
P50NANANANNINE

6 nnAuUTUITLUTUA CP ALL 4.19 769 823 781 945
TudfuNsNATI0E 19U
W lasansinds Anga

7 CP ALL Wufihduuinnssy 4.23 689 870 835 943
ASEUIY NS NARS LAY
ATIIUSNNG

8  CP ALL finsdeansdenisadnenis 4.17 717 874 840 943

WularwAsoU1eAUTINLD
MNASFUALIENYY LU ENUABNES
Use135 CONNEXTED

9 aurhe W fudfemwsuiinvouse 4.12 773 833 793 945
damy Y uagdaanaeun CP ALL
UfuRunegailodazaiiaue

10 CP ALL fnnsdoansiisiuszansam 4.23 724 836 795 945
bivnausuituusuivetesdnsla
Fu9l WU a15nde CP ALL awfind
7-Eleven

11 CP ALL fnsdoansianedngnin 4.38 667 770 719 947
Ao AudALY
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9915297 1 WU MsuansALAnLiy
Foensoansesdnsuazuusus (Corporate and
Brand Communication) fia¥1aasdnsTiauln
wud Yadeidunisandunisitadrsliiinns
Aulpsnniian ldun CP ALL finmsdoansianein
anffie auddsy (X = 4.38, S.D. = 0.667) 584
asndu cp ALL Jushegrefinlunistinng
atuayuaunsAnwwilssrsy (L = 4.26,
S.D. = 0.684) way CP ALL HAMaNWaIAIUAIT
U3Msann1sesAnsiia sssunfviarunissuses
INBIANTNA LYY DISI visamaauannswg (X =
4.24,S.D. = 0.706)

Sw%waﬂaqwﬁ‘msu’%ms%’mmsﬁmmaa

o w

MUENILAUTATY USEN IN 9888 9110

(UPTU) #an 30 UNNIUND

6 Ya o

n19ATERgURuUANdNTus]Idela
MN1INTIIAMNEUNUSVITDAI NN BAILUS
1AYYIINISNAFBUAIUFUNUSTEUINIAIUUST
Sasziianun 108 Fuvs nUszasdifievnay
Fuwusszninsiwlsdaseiliaonndemsed
AMUFUNUSUIAAUUNG r < 0.8 waalgyyw Multi-
collinearity (Wongsaichua, 2019)

mﬂmﬁmswﬁmsﬁﬁLaua'gmw‘uimmaﬁ

VA o

lhannsnageuamnsadifgidelanvuainu

AUVANADALAZTINYINTBTUIEAUNLNE VDS
AradAienuilavesAnwlaeinisiivun

[

9t

o/ (% s

Beta = AlduUszanSanduiusiduan

LARIALFNTUS VRN VAN

A v

JoMILUI0ase
FiduiusTusuUsnansefuLUsn

t = madn t 1uadafldneaeuindauds
wnvesuusdaszlathefiamnsaldnennsal
FruUsnansofudsniu

Sig. = Afuddumnsenn Ineise adein
nsweusull 3 seau laun

Sig < 0.05%, Sig < 0.01** wag Sig <
0.001%***

$ X a

1A UIUNISNAER U ILUINITAMIU

'
P

MsvesUsTniidwasanisiule wazaudsdy
Y9UTEN (Chanaboon, 2017)
AdeliuSeudieuliiannufniiures
grounuuasuanuiildainnguiiogiamiiny
dtinau wazaneUuRnns Tuesdusenauluusay
Hase suavua 8 Jade lumsyhunenisidule
YoIUSEN T 80ad 110 (W) Insuanslidiy
TuwsiaztaduiinnuanuAniulansnaiu wily
fitlazsjatiufinsdearsesinsuazuusudivintu

A5199 2 NSALIUNITANUNISADAITDIANTHLALLUTUA VDIUTEN TN 0088 3119 (UNVY) NdNan

N13AULATRIUTEN BN poad 9110 (Wrvw) Iuwunaumbenuaedinaulagae U iRng

. dngdtineu d1gufuRnig

v Beta t Sig. Beta t Sig.

1 auhlufnasdumy e CP ALL duawedudy 110 2232 026 105  3.135  .002%
U35t Tu 7-Eleven wiu n1svisnunen
Tusuann

2 CP ALL imsativayuiunmsimuiyaans 133 2654 .008% 144  4.312  .000%*

3 CP ALL ushegreiimlunislinisaiuayy 080 1599 110 016 410  .682
AUNISANYILNUTZT VU

a4 CP ALL finwdnwaiviuade wisuiatlowdu 041 802 423 150 3552 .000%**

GNGIELONC I IRTEY
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A5199 2 NSALIUNITANUNISADAITDIANTHALLUTUA VDIUTEN TN 0088 3119 (UNTY) NaNans

N13AULATDIUTEN BN poad 910 (Wrivw) Iuuneumbenuaedinaulazaeu)inng (de)

y dgdineuy dgufuRnng
h)

Beta t Sig. Beta t Sig.
5 CP ALL finWanwala unnsusmsann1sesans 149 2785 .006** 029 700 .484

A7 T555UAUIBNIUNTITIUIDIINNBIANTNANS
W DJSI ¥3eRa1Anannsne

1 =

6 NnAuTuFRaUTUA CP ALLTULSARILNTHAT
PENUUTY LU 1ATINTANES Anga

7 CPALLWuihduwinnssu nszuiun1sviheu
HARSUILaEN1TIAUINIS

8 CPALLIMsFoanstinsaansulsenuesetny
ANNTIWTDTINIATTUALLONTU WU AUFDNAS
Us8135 CONNEXTED

9 aua I SuiternusuRaveusiodiny YUy
wagdwIngeun CP ALL UfjURuneegnwsialiles
wazaLaNe

10 CP ALL #insdeansiilusyd@nsam villvinau
Fudteuwusudvesasdnslaviuil wu ailndis CP
ALL a¥iln@is 7-Eleven

11 CP ALL fnmsdeansiauadngne Ae auddsy

-.136

-.005

-.086

-2.639 .009** .092 2481  .013*
252 4571 .000*** .051 1.096  .273
-086 .932 .040 912 362
-1.501 134 -014 -360 719
129 2.331 .020* 175 4.210  .000***
210 4.411  .000*** 153 4.556  .000%***

INRITN 2 NITANLUNITAIUNIT

#0an3599ANIwAZWUTUR (Corporate and Brand

o

o w

Communication) U84USEN FW poaa 11
() Tidswanonsiiulavesuev 7 eoad
100 (UIITU) WU WENUEI8EINNULEAS
pudausenselunseutladefideanis
Gule Toun mssudunisdes 1) nmstusy e
CP ALL niauedun/uinislmie Tu 7-Eleven
2) CP ALL Tvinsafuayusunsiimuiyaaing
3) CP ALL HAN&nWalAIuAITUSINSIANITIANT
77 flsssunAuIanIun155UTeIRINBIANINAT
4) nAuTuInaLUsUR CP ALL TuldArunsyn
feegradur 5) CP ALL Wufihduuinnssy
NSEUIU NI NARAUTILAZAISIAUSANS
6) CP ALL finsdeansiiiusyansniw vilvimnau

v Y

Suite wusuRvesesdnslaviuil uay 7) CP ALL
dl o v

finsdeansianedngnAme AudAny

D

wilnauasUfuRnsuansnuAnviuse
nssiunsiutladeidmanindule leun
MsfdunsiBos 1) msduww e CP ALL 1h
tauodua/usnisluie Tu 7-Eleven 2) CP ALL
IAnsatuayuaunsvmuIuAaIng 3) CP ALL
fnwdnwaliviuasty Wisuiailowduosdnsves
Ausulml 4) nausustawusud CP ALL Tuud
HuNsYAReeEsEuTY 5) CP ALL finnsdeansi
HUsgansam v lnnauSusfuuTUAYeI09ANS
Iéiviudt wae 6) CP ALL fnnsdeansiauaingndn
A9 AUAIALY

fraillghmansidedaUiinaniaundy
Yamaulun1ITuidenunInee nsdunIvel
AUAALAUYDINGURUIUITIZAUGY {UTNS
JEAUNANN hagnaul Business Partners/Suppliers
AeafuinUsuaznavesdulsfingn e
wams?mmﬁgqL%w%mmuau%aﬂmmwm
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ATIENIAY UAZAUMIAIAUAIUEIAY DY
Frulsmuaiidmanennudiialunisuinig
IAN1533AAUENVRILTEN TN ooad F11n
() melduusus 7-Eleven sauma 8 fauus
TonA

1. AR (Leadership)

2. ulgurgnazn1senaula (Policy and
Decision)

3. NN59RATINSNYINT (Resource and
Allocation)

4. msfeansnelunaznisuen (nternal
and External Communication)

5. WUANULAZNITAS9TINU (Employee
and Teamwork)

6. UINNTIULALNITITY (Innovation and
Research)

7. 83AAU3 (Knowledge)

8. NTAEANTOIANTHAZLUTUS (Corporate
and Brand Communication)

Wit sIsedSinamuin auily

Y

JnuBIUTEN TN 90ad 311 () gliusng

$ruavainde 7-Eleven ludiuvesnindnual
ATUAUAT (Product Image) Ws1dn1sULEUD
duA/usnsinge Tu 7-Eleven nasalian

Tusunmanuwalesans (Corporate Image)
INUAMTIIUTIUTNUNUT VS TN 0888 9170
(1M1TY) TNINENYAIAIUNITUSITINNITBIANT
fif T533LnAUIaRILNTIUTE99INDIANTNAN
HOAARBINUNANITITULTIUTUI AUNagNSNIT
JnasmnIngInsuarnITURUNTIINSTInUT
USEW TN poad 3110 (uvnww) Tinsatuayuidu
yusumsAnwiteldusngiulunmstaundans
g uailave

NNANTITITIUTU WA TaaTURALA
1 YedeiifidviwasionsAulnmnnfigaue s
s nagvidsnunsieansesinsuasiusus (Beta
= 0.428, t = 11.475, Sig. = 0.000) LazdINUIN
Hadeiifiandwasenudsduniignuesuity
s nagvidsnunsieansesinsuasiusus (Beta
= 0.388, t = 11.019, Sig. = 0.000) WWULRYINU
Fauandlunised 3

M13197 3 NagNSNIUIMSIANISNLEVENasensFulaLazANgEuYeIUTEN I gead drin (v

.. AsAule AuE B
NagNnsN1IINNIT
Beta t Sig. Beta t Sig.
1 NagnsauesRa3 097 2955 .003* 033 1.053 292
2 nagndiuuleviguaznisaeauls 055 -1.481 139 076 2172 .030*
3 nagvsmuneiln sEAuguims 077 2096  .036* 087 2520  .012%
szauihy -.039 -1.058  .290 -030 -844 399
4 nagnsaunsInasninens -122 3174 .002** -077  -2129  .033*
LAYNITINULHNUTANTT
5 nagnsinunsInnisnisdeans 157 3380  .001** 187 4.259  .000%**
AYLUATNYUBN
6 nagnsmumatmuuinnssuay 134 3.890  .000*** 059 1814 070
N33
7 nagnsmuntnanuwaznIsaing 158 3.953  .000** 157 4.157  .000%*
g
8  nagnifunseansesinsuas 428 11475 .000%** 388 11.019  .000***

LUTUA

nanewa: gausutisdAnnieania Sig < 0.05% Sig < 0.01%* uag Sig < 0.001%**

HIUNM3FUTEIRMAINAIN TCl (NGURl 1) anvnuywemanskasdenumans wasgiudaya ASEAN Citation Index (ACI)



114 Panyapiwat Journal Vol. 13 No. 1 January - April 2021

NANTIVULIIAUAIN

Aadelstnan1sidedeUiinaniauy
Fainulun1TITeTIRn A NIFuN1Y]
AUANIUYBINAURUS T IZAUEY AU TIeiU
nane TavunuesuIsn IR eead Siia (umnw)
wa¥nay Business Partners/Suppliers Aoy
AU TLATHATRIRILUTAINGY @1UNTRaTUNS
n53TeiBenmnn ésdl

1. funsieansasdng

U3V &9 oead 91idn (wmiww) 1Ju

dusunilslulagnéuazganlusugsaduan
Lifluneder v/ desoussuvesgnen fladys
vesgnin azvioulufeiunindnualesdng 3
naM Aoyt sudilaaiiude du
A5UIN1S WiIneLU3INsh Wuling danuasile
fisovtulsifugndnegians dauandunan
wienliuinisgnin 24 dalua fnsuinsiidu
Signature WnaueduAiLarusnisiudg 1Ju
dusunildlulagnéuazdiane wagiiinudndo
andnwalluiFesnisdne meldnisdniuau
vounaluladdyaAtan tazanrdun1sdnnis
Yoyt fiheduaSulinmdnvalvesesdns
Totunn uasdlagduiidedsen (Social Media)

= v

Faresliaud 1Ay AUT RN Td0aNTHIaNR

'
=

flosdnsvilsunntu

2. 41U CSR
USEW 37 9088 9110 (WNTW) BIBLEe
YUY @351907%N a519518lanmen1sIuAY
Tugnyu  nastdAanssusuinvaunedany
(Corporate Social Responsibility: CSR) 111U
LU INanwain1uA Nl Ilave s uTUA
(Brand Trust) tuuseihudifgyunn wu CSR Tu
1333099 Covid-19 A N15851915991UMEININ
ountle ieatuayuunlsimeuiauazynaIns
memsuamdii axteulidiuiensiandnuel
by “aui” Tuaemvosgnuazdany dslu

ouARAITITABITEYITeIN TN AanTTIladany
Liluwleuvgesinsbidanudaau 919 windu
Fsannzuniaasin CSR andlsAiofidud
Liviwuy “a$unw’ wazdewiegsselilos
gnil gniaan wazmsvhAINIIUTv VST T
wazdsanfinuidnlasadns wileudsileadns
Hudle Tdladssous quantinau nauridnls
dude Aunden nswi3esvedsTaInAuIg
(Good Governance) Wulladudayfiviliosdins
oefldluszorenmiofinnudiu vonanipadu
Aanssuilainsguaifislifuesdinsuazgsia vide
fi3unn CSV (Creating Shared Value) 1Judsdi
Asialan deruuazynaAy J9znieeAnsiugnig

a a

W3eAUlARE19g9EU NIuaNna1INIuBnNaINg

o

ngugidun1waldaseydn aasvin CSR v

9 Y

Afniusiing 1y Sesdsuindon 819vh USRI
(Packaging) fiannmsldwanafin Inedosindnuee
CSRin-process Ao vdauslunszuaumsmiinny
U 0198711911T UITYNUIIUBIDIMITILADY
dawansznusiedandeniosiian 1w Tiwanafin
for wagdeafiunsi CSR luseduiiuiilngdda
YUvu (Community) 1Nt MsiAuSuEY
Fedoduimnhillndaguau ludnwazve sy
Fuus (Community Relations) 1 CSR gy
msewi 2 di Ao nwlngjvetesdns exlsi
Tandesn1s U3EvY ARewi wazamgesfe $1u
v Wwulilenia lvedn
Tuvauzdiglyideyauisiuausuuzin fos
v 3 dau Ao Fudeniiiu Avuvudenil
wiloudiunilswesguvu Addnau (Office)
wazAugnIEa18duAT (Distribution Center: DC)
Ay arasnfiunisiuguuuuvesnisihdu
megvesgilivuauliing Tunsslenasngg
Tnewniinaulusiae Sl Corporate-driven CSR
it U CSR vaeu3Em & ovad 311in (Wnvw)
fainsdeansliinnnefvzdmansgnuludauan
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sodsnu Tedudufowihnisdoasedisaiiane
LaysaLilos
aglsAnuuNEILLOTI U3 BT ooad
911 () Yinanssu CSR vanenanssu viane
lasanis weilddaau vilivsesvudanlilaini
oxlsig The wenanil Jeihienssu CSR 7l
mudeuleafuiumssiiugiiavesesdng 1y
7-Eleven fulavanng Seglirdunualiinude
w31 Mgl CSR Aungu SMEs uaginunsng
fdugeiusinguinndt Fan1sein CSR s
daundensauiu 1wy n1saanisldgananain
ufwanadin thagludnungueaianssu CSR 7
WZaLLaIUNIANLUGINT
TuyuaA@anesdn CSR dfgyuniu
U3 W eead 1R (Wvvw) nszidleuieny

'
o a

Vindsig finansanusuiinseusedsay Avinlid
arngilaflsvihanusmiuuiene egrdlsfianm
USHM I eead 1R (Uvnwu) viAanssu CSR
vanwegs uilszawuliy Ssenaidumsnzyinig

#oansteyld

afilsauaragina
NNHaMFITBUFnainud Yedefidea
sonaiAulanaranudaduninignuasuie
1fun nagnssunisdealseadnsuaziusud
donAdostui Santiwong & Santiwong (1999: 5)
eI uennnIsAeasaziauddyseile
ya3g3n9fe 1Uuorysldvuzlagnanluninis
paaud nsvhgsiafidSanaldeseamysoiiy
UBNINKUITMTITAUTAUTUMLaEANTIUNT
doansfinsenusienisnanaiielnyling fiddey
Liwifusazenadfaannnidefiae nisdeans
¥8989AN1S (Organizational Communication)
ﬁamsﬁamimaﬁﬂmﬁ (Corporate Communi-
cation) suduszuunisdeansifogylunazer
FeseuneIinIsuaz luanImwIndeun1agsia

finnesdnslienauesinumiendnidels manz
MsoansesAns fe wrhfisunisuImssanisi
ULAUDNTDUNITVINIUAINTUNITUTEEIUINY
pgailsyavisnitannsaeansmelusazneuen
Tneflgnuszasdlagriioaiiauassnudedes
aufnvuveuiunguiianls dnidediesdns
ﬁaﬂﬁﬂW’l (Cornelissen, 2014: 5)
Tusunmanuwalesans (Corporate Image)
PNNANITIVBLAIUTUIUNUIN UTEN TN 0088
e (wmww) dandnualesdnslunisidudun
AUWIANTIN ATEUIUNITYINIU WARS U Ly
nsliuing Fawansidedenmninnudn fu
oo funisuinig wineuuinisi Ju
fns fawaidle dsesdulitugnéiogiaue
fanuaadunm wiesliuinisgndn 24 dala
finsusnsfidu Signature thiauedudiuas
uinnslmig (Wususunislulagniiuazgan
idueun Wudeafuiuil Pimolsin (1997) nanvin

AUA1 WANAUY PaRnIUUSNITATdIudASY

D

Fordvauaznmmatiifvosmea fudn vie
flusns uenandiuieme dailnwdnuaidy
MIU3MSTANISeIANSTA TsssunAuiariung
$U58991NBIANTNANN TansefufuNaniIsIve
\Banaunmilszyin U3t 37 ooad $1im (unww)
Husustunildlulagnénuazadlusussiadan
venntudmewderumu airendin asenels
Agn1sIuAulugusy lddiueeserfvi/
fo¥esisouresgn fladesesgndn uazdiiudn
fio nmndnwelludeansfine aeldnssiiuay
vounaluladUaygraiuduazanrdunisinnis
Py Atanidigedaasulinwdnuaiveasing
duann egndlsmurmnuendunmdnvalves
DIANTAD USEN T 0988 1R (W) 15e CP All
AUAINANUAIVBILUTUR AD 7-Eleven WU
wusua 7-Eleven finmmanwalniiesdns CP All
\{flosaindn 7-Eleven fnmdnwalfidaaulunng
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Husuaznindelndtiuuarogeuru deanunso
&899 Jaicharsukkij (2007: 42-43) LY UNUM
Y09n15d0ansednsnsenisdeanslituesdns
Jusdeansiungulathe Aulasthe dnasmu
fieviu gnén ansnswy Aeansuiavuy siusiing
ALY AR Fonmumaremalnasiudusndnuel
(Corporate Identity) wazanudusnuiions
gy linndnualresesnnsussaunudnia
mslgnanssusuRRTaURDdIAL (Corporate Social
Responsibility: CSR) wnlugstasuninanial
auaUlTalaves wusus (Brand Trust) Wu
UizLﬁuﬁwﬁmmﬂ@iaﬂ’nmé"qﬁuéuaaaqﬁﬂi Fadi
Rattanasombat (2014: 112) S¥y31 N153ANTS
gafvegndiduiunnuannsovesesdnslunis
USusliiuienisivaeunlamesanmiindey
aguan Snsanudsduldnanedunagnsi
dndulugatlagiu (Galpin, Whittington, & Bell,
2013: 1) wuIAMUARLEDIALSURRYOUTDS
aﬁmﬁﬁ@iaé’mu (Corporate Social Respon-
sibility w3 CSR) 1y gnundulfiduedosile
Tumsuimsmsiannfinssvhiuogluvned 19
s (Sustainable Development)
(Jaikla, 2018: 344)
SloRasananianAdeilnaunmiinui
CSR Tuudalugasings Covid-19 veau3sm &4
9988 9110 (W1TW) A N1TASLTIUREININ
ountle Weatuayuunlsimeuiauazynains
memsunndii axveulidiudensiinwanvel
iy “auit” Tuaemvosgniuazdany dslu
puIARATIEADITYYTeIN TAaNT T e d Ay
Mluulovigesansladanudaau 917 windu
Fraanzunfiaisrih CSR andlsAedidud
Tdviwuu “ad19nm” wazdesinegiweoios
gnil gniaan wazmsvAvNIIUAv ST
wazdnufiaudilensdng wileudsiiosdns
Hudle Tdladssous quantina nauidnls

dude Aunden nswi3esvedsTaInAuIg
(Good Governance) Wutladuddafiviliosdins
ogldluszazsvdedianudiu uenanimau
Aanssuilaisquanfisliiuesdinsuazgsia vide
#i36n1 CSV (Creating Shared Value) Wi
solan du uagnnA F9zinieeAnsiugng
Wiiuldedediiu sununfinananaenades
fuuuAnYes Kotler & Lee (2005) filsingnnin
anusulinveusednufie AsfuduafiasWaw
yuyuliiiaunduegifsenisdndugine
sedinsedy wazuInAnSnenIeneg fiesdnsily
nsanlvrudanuduegin uunfmiusdls
peAnsgsAadmnlumsvmuyasulitam
Huegfiftusenissznevgsinegeseunoy
LaztEmAemENNeINsTosdnsgIAatiey SCG
(2010) §352Y731 ANUSURAYDUFDAIALVBIBIANT
(Corporate Social Responsibility %38 CSR)
Hudsiiosdnsgshamlaniiaruaulainnguly
tagtu mzidiladinnisasfuesdnsgsiaia
Uszaunnudiauaziiulaldegnaddulusunan
fu meviilsgeanegiadedenliificane 157
Foadouiiiagyindsiy ionouunudsamsg
uananiflvidoyadisryin aasvih CSR

1 [y 1

SAUAANUEENT LU Fevdunndou Inedeai
&nwaiz CSR in-process wardeaiinn1svi CSR1u
sedutuiflndBaguau (Community) 11ndu aas
yhfuFuanu Ssdeluvimmihilnddagusu Tu
ANwEYRNYUFUNUS (Community Relations)
Wuieniufl Joep Cornelissen (2014) na1vin
ANNSURAYDUADEIALUDIDIANT (Corporate
Social Responsibility) wagyusuduIus (Com-
munity Relations) énanewdufanssudimeivlu
gt FuAgrtunisdeansuarenuiiua
SURATDUADAIANTOIDIANT IWULARIAUAUAIIY
AnsSulumsiidrusauiuyuvu 9nsmnelags

Y99RANTSUMEIE NS URIANIARD LiaNazasa

HIUN15FUTEIRMAINAIN TCl (NGUl 1) annuywemansiasdenumans wasgiudaya ASEAN Citation Index (ACI)



s

15815l sy syfia

21

3 7 13 Ut 1 Nn91AN - WENE 2564

o o

117

ANUAUTUSS RTINS LazFnwiauduiius
pgemuLiUgNTuTiosdnsRarddumsey
TuvauzAiglitoyaurminiausuuzdn n1svih CSR
o 3 diu Ao $rudeaiiiiu Agurude
villimilouduvisvesyumu fidninau (Office)
wazaAudnszwduA (Distribution Center: DC)
Aluriu o1adnfiunislugueuurenisthdu
mogrmasiluneulimnang Tunssleniasingg
Tnenwninauluaie dadu Corporate-driven
CSR Tusungusognsiiiugfuesin CSR ddty
wnUUTE 37 eead $1in (e Wszlo
VTN ﬁwéqﬁﬂ fiuwansrnusuinsousedinus
vilvgigilafildieusmiuuiony
oealsfinuaiiliteyaszyfio thytu CSR
YosUTIN Tl 09ad $1in (uvnww) Sellmsdoans
Lisnneflagdenansznuludsuandediay 39
Sudusesinsieansodsaiiausuazseiilos
FsnuamAdeidsUiinauiunagnsnisinass
VSNENITUALNITINHNUNUI UTEN T 9083 91110
(W) aslindnauidadinuazldiusiy
somssuiiareudsenlunng fudu Feasiing
domsmelufuniinauegainaueseouiy
iionsziulvitidrusiudonisiuiinveudenuly
v Fusnniu wilautufl Comelissen (2014: 3)
seyliidanundounsvanslulanvesnisuims
N5 dandagdy aummaw%ﬁwﬁuagjﬁu
1 gnuedlaenguitamladdendanagials wu
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anelasens ualidaau ilrussvasudlilan
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lLifinrundenleafuiumsdidugsiavesssdns
%4 CSR gy mrsdewi 2 dau fie nwlvgjaes
a3fnshe nsvhiiiediay waznngesia NS
weysmdlagiililenia Tiedn

nanlagazuladn usEen I oead 911n
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UNARED

M ngusrasdileAnwiesdssnounarvsnavesarulings Jadenssususslond
wazmssuimudeddunisudsiiufeyauueietodinuseulaosdaides n1sAnuniliiBmide
BeUsnamazuuvasuanuesulatlunisifvdeyaandiiasudsudeyariunietedinussylai
wu wedn lad wagninmes msilesentafeidedimanngneunuudeuniu 296 518 3NTIUI
450 fhegne wuin dadeiilitimsuustiuteyarinueietedinuooule Uszneuse mnallingda
Hademsiuiusslomisunsldnu fuanuaynauiu anuidssiunguine Anudssiiuam
Uaenssuazanududiuii adenissuiussleviiunmsldnu suanuaunauiu uazannulinndad
uadsnandennuddlalunsustiutoyaveslfiedetiediny nissudeudssnungmnedamaiiay
Turaigfimssuianudssiueulasafowazenuiuduiilidmassnaiifoddsonnusilaly
msuistudeyastwsioiiles nansdnwsilinuistadefidmansudsiutoyariuinietedae

v

paulatagesailiesniglunsimuinisnanfaviauastofiase s
AdnAny: sevnediny ALl MsTuiuselevd Mssuinnudes

Abstract

The objective of this study was to examine the components and influences of trust,
perceived risk and perceived benefit factors on continuous information sharing through online
social network. This study was a quantitative research using an online questionnaire to gather
data from online social network users who had ever shared information via Facebook, LINE,
and Twitter. The exploratory factor analysis from 296 respondents out of 400 samples showed
that factors identifying information sharing through online social network consisted of trust,

perceived benefits of usage, enjoyment, legal risk, and security and privacy risk. The factors of
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perceived benefits of usage, enjoyment, and trust had positive effects on the intention for continuous

information sharing of social network users. Perceived legal risk had negative effect; whereas

perceived security and privacy risk had no significant effect on the intention for continuous information

sharing. The results identify the factors affecting continuous knowledge sharing through online

social network that contribute to digital marketing development and concerning points.

Keywords: Social Network, Trust, Perceived Benefit, Perceived Risk

UNI

dodspuoaulatl (Online Social Media)
Judosmsiiauillaninsadeuseuazdons
fuaudug Mlansiutesmedumesidnldnni
e 1l 2020 deyaadfieiiudumesids
wazdsnueaulatvesUsenalng wanadruiugly
Sumesidaiiiuty 2% 917 2019 wavnsld
fodenueeulaiiiatu 4.7% 10T 2019 (We
are social, 2020) Tud 2020 Uszwmelnedianuiu
fédedannooulatiuszanm 52 dwau Wiy
Uszann 2.3 aruau Andu 4.7% 9100 2019 Tag
unasesudedsauooulatffifldlunisudaiy
Joyaun laun wwldn (Facebook) 94% uag
latl (Line) 85% (We are social, 2020) &ﬂ;ﬁjﬁ'a
deanoauladaruisaiudnias wisdudeya
Uszaunisel anaiiu auddn uasiineay
AUNAUIULATAUNEANGY

83An15A19 aunsalddednuoaulal
lunisdeansuagzlvideyadudmiouinigiv
anAmTeylduInig aflenmadmiugsianag
HUsENaUN1T (Cho, Chen, & Chung, 2010; Kim,
Jeong, & Lee, 2010) luvaziieglfuguilan
mmiaLi‘;Ju;:Ja%fNLﬁamm‘%awaﬂu%’aa&amq6‘]
vudedsaueaulaufienativdnasunindnuel
agvieudsifesuuussvesduiuiouinislely
N3 N1TIUNUNALNSAIUNITAAINATIIA
(Gregory, Ngo, & Karavdic, 2019; Herrero, Martin,
& Salmones, 2017; Shang, Wu, & Sie, 2017)

flidedanuoaulatisuifisusslony (Perceived
Usefulness) 91nmsutsiiudoyauudedny
poulatl Fefivadszlowhiluldeuniotas
fndulalunistodudwvieldiuinivesuslaald
wagUszlovifiinliAnanumdandy finns
UFdusiusiugdu (Alsaleh et al, 2019; Chiu,
Hsu, & Wang, 2006; Kim, Chan, & Gupta, 2007;
Rotchanakitumnuai, 2020; Sweeney & Soutar,
2001: Turel, Serenko, & Bontis, 2010) Tunna
pssiutu flddedsnuooulaiufannudesy
msuustudeya wu pudasasie wazanudu
@1usn (Security and Privacy Risks) nsidatian

v

(Time Risk) (Chang, Liu, & Shen, 2017) mi%JUg

a

fapnnundea (Perceived Risk) Wutladddey
Halwdeaudenisuisludeyavudiauesulal
(Chang, Liu, & Shen, 2017; Zhou, 2011; Zhou
& Li, 2014)

wenani aaalliansla (Trust) iutlade
ddyiinarenislifednusaulay (Chang et al.,
2017; Chiu et al,, 2006) A1ulinlauszneu
shomilindalugliuimsdedsnuesulay 1y
wwdn (Facebook) Linkedin (Chang, Liu, & Shen,
2017; Lankton & McKnight, 2011) agA3ny
Tnslaluglévudedsnuooulafiglisanvie
oraliduiasfionadinarenisutstudoya
(Chang, Liu, & Shen, 2017; Kim & Ahmad,
2013) luvunvesndyddidnvseiind ivideya
si3erilomn (Content Provider) uagdlitogavio

H1UMIFUT0IANAINAIN TCI (NGUR 1) anvnuyvemansuasdenumans wazgiudeya ASEAN Citation Index (ACI)



s

a5y ynig

21

3 7 13 Ut 1 Nn91AN — WENE 2564

o o

121

domannsoasrsanulindald ndnensli
Hedudviedlduimeausautsiiudoyavie
Usvaunsainienspzunuainnstedudnie
THEmsmnduddidnnseindastieiuslnad
aulasedug lumsindulededudmieldusns
FAtunavassanulindaludueviedlvuinis
ooulatlfifiudu (Kim & Ahmad, 2013)

unaaAteildunAenissuiieusylon]
(Perceived Usefulness) 31ANTBULUIANYDY
n1svansumAlulad (Technology Acceptance
Model - TAM) wazlévengvoulunnisinuidl
danasianginssuyldaguuIAnnisTuinenIy
dosuazanulingda lefnwitiedofidenasie
msulstudeyauudedinuooulaodisdeiilos
ngUseaIAN1sINg

1. lefnu1dadenisiuideusslovy
(Perceived Benefits) ﬂ’lﬁuiﬁﬂmwﬁﬁﬂ
(Perceived Risk) wazaulindla (Trust) Tuns
wisdudeyauudedenuesulatitusznouse
asRUsEnaveylstng

2. WemuinseuuIAnyesnsuUeily
foyauudodsnuosulatedieaiiledin Jade
nns¥ushaUselevd (Perceived Benefits) N153U3
famnuide (Perceived Risk) wazaalingla
(Trust) dsnaronsuistiuteyasssuudodsay
ooulalederailosndiils

ANSVIUNIINITIRNTIN
n133uiuszlevi (Perceived Usefulness)
luwaniseansumalulad (The Technology

Acceptance Model) namaisnissausumalulag

Inivesldiinainnissuitelseloviainnig

19911 (Perceived Usefulness) waza213d1e

Tunslgau (Perceived Ease of Use) (Davis, 1989)

ypouvadlinansEausumAlulagIIduiang

'
=

gRUSUTLUUANTAUNANIDUINNTSUNALULAT

¥

Tdnneluesdanis msfinwluednlaveanissus
feuszlovillunslddumesidniiAeadeady
ngAnssuvelifienisiuifeusslouiiivg
UselewifiiAnannsldauvesszuu (Functional
Benefit) uagUsglonidviliAnauaunauiy
(Enjoyment Benefit) (Alsaleh et al., 2019; Kim,
Chan, & Gupta, 2007; Sweeney & Soutar, 2001)
M33uFUsElevtannnslidedenuonlay
Huussleninglidedinuooulavidusfasslon
st maneveslduiazaunseusay
gy Mssuiusylevdannisldauvesdldde
denneaulatflivarnvatsdd eradudmaneg
Tuprslddudomnansviedud n1su3nisuas
nsAnsefugnriudednueeulatiisiag
11Ty wonaniinisuisdudeyariudedany
sevlatfdatuayunistevieiudeden
vaulay] (Social Commerce) Tiiulamndu
n1safeANuduiusiugnAl sauienisiivue
nagvsvesmstenerudednueouladldiiaty
(Ho, Li, & Turban, 2011, 2012)
uonniiediusslovifumnumaninau
Tumsfumuaznsudstutoyaiannians sauds
msayuanuduiusivauludedsauooulals
11nU18 (Alsaleh et al., 2019; Rauniar et al,,
2013; Rotchanakitumnuai, 2020) éﬂﬁlﬁ’]mma\‘i
dodanuonulatife magslaliilddedsnuooula
Iefinsuiatiutoyadatunaziu nssuiuselom
nnnsudsiiudeyannyananiavieludedsn
ooularvilinaudstiudoyauniu (Chiu et al,
2006; Ma, Lee, & Goh, 2014) i AR
7l 1 vesmsdnwiiie
auAgIudl 10 n1ssuifeusslevdiiunn
danalviiinisutsthudeyavudedinuooulatiunn
n153UdAuLEss (Perceived Risk)
ns3uianudendunisivivesynna
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witeq fenruliluiueunaznaieiionsaziniu
nnInseisenginssuilévinly (Dowling
& Staelin, 1994) 9UITBHIUNITNAALALINTT
AnwnsiuinrandedunanvaneUssiu o1
WU AABIiuUsEANSAn (Performance
Risk) AMsidBadudsan (Social Risk) ALAes
fuaan (Time Risk) warAadsadadning,
(Psychological Risk) (Stone & Gronhaug, 1993)
nstedufmieliusnsiumddidnnseling
nsfuffsmnudssiiunisdu anudssfiy
AuAn nsvuddasnIsAuAUA Audsediu
nguanefatvayuiedgmuiuaiudssd
aaglunislduinisiiudumesiin (Dowling
& Staelin, 1994; Rotchanakitumnuai, 2008;
Rotchanakitumnuai & Speece, 2003)

msuinudsdunislidedenueeulat
Aendestupnududinss (Privacy) aauides
fudsnnitonagnlaniniofieaioslaglidy
(Chang, Liu, & Shen, 2017) m3¥udmnuidsadu
Padefidfyiaausonnalindauazniseensu
welulaflmivsededsauoaulatl lnslaniznns
fu¥armidssannisutsiiuteya (Chang, Liy,
& Lin, 2015; Chang, Liu, & Shen, 201) éfaﬁ?u
auufgIudl 2 vesmsAnwnilfio

AR 2: MsFueidssanmsutsti
Toyaludedsaueaulating dwalvidnisudsiiy
Toyauudodsnuesulatios

auligla (Trust)

Hatudrdyiguilnadnauladenio
lgusnsinananulimsdaluguievsegiiusnig
Hadeiasrsaulinsalufveniodliuing
WAn9INANAINI5a (Competence) AW
ialateimde (Benevolence) uagaudodnd
(Integrity) (Morgan & Hunter, 1994) Au@131199)
AnAINTINYe AT AINAINITAVRIEUIENTE
fviuinng nfeszuuiidueviedliuinininan

Hfienuanunsanvznseviludsiigpusdoansle
d159ga19 anudulatemdoduauldlanas
nsvwiindssslonivesdevdedlduinmaundn
Tlluiemadssloviduivesiuieviser i
133 Asudoyan uaranuBedndmneda anuide
Tuaudedndgainvosguienioqliuinig
dfwzmmm%’ﬂmé’ﬁyzywLLaz%hJMaaﬂma;ﬁa
v ldUSN1sAudennadlaguenAIIulTIUAY
nszvhanudaa el

nsbeviolduinisiudumesidanio
wdesBidnnselinddfdeuasdueslaiiumii
wazliddndu mnulindadutadedidglunis
Fovdolduinisiudumondn Faffdooragn
anganulIndaluguenseglvuinisesulal
Ia91811nnI1 Uarvenpaa, Tractinsky, & Vitale,
2000) anulindlaluguievsedliusnmsesulal
Anarnaudediunlingla (Trusting Belief)
fimdadeludngvilaluiiesaiiuaiuisa
(Competency) Audednd (Integrity) way
Aanudiuladiemide (Benevolence) (McKnight,
Cummings, & Chervany, 1998) uaﬂmﬂﬁmi
Anwiluednmuin aruilindaluguooouledi
yhyndlvddidnnselindifeatesiuanuannsn
(Ability) Audednd (Honesty) uaza3Lfsla
Yeae (Benevolence) (McKnight & Chervany,
2001, 2002; Pavlou, 2003; Rotchanakitumnuai
& Speece, 2009) uBNIINT N13TEToAUR WD
Fléuinsarunsaudstudoyasiudedany
ooulatiuasdoyatiuteliuilnafiaulasedug
lunsdadulatoduduieliusnsldmiudunis
afeanulinadaluguevseglvuinisesulad
Toguiu (Kim & Ahmad, 2013; McKnight &
Choudhury, 2006)

Tuusunvesdedinuesulatl Aruilinda
fuduiadedrdylunietiededinusoulall
anlinsladundngiuiiuanddiiiiuin lasde
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gigldnslindalumssudeya warlasheriigld
mistindalunisudsdudoyaldt mnfiaauld
NiladerunazfuazneliiAansudadudoyaly
dedsmuooulatitun (Chang, Liu, & Shen, 2017;
Chiu, Hsu, & Wang , 2006; Kim & Ahmad, 2013)
fadu auuRgudl 3 veamsdnwiie

auuAgiui 3: mnalindlededeeeelat
funn dawalviinisuisdudeyavuiedany
poulailin

F8n19998

nsendlEMITodeUSina wiesdle
ldlun1sinwfie wuvdeunuseulatfilésu
AISWAIUINIY Google Form lagWailnannnng
numurssunssuluein n1sinAAILUsYea
nseuuuIAnresuATeildtadoyaiduuins
Uszanauen 5 szaulidnounantninudniiy
Tosesu 1 muneds udeeg1ads wazseeu 5
e Wusheegnads dad 2 usonudentu
YoyaniluvesgnounuuasuaIuLazAInIN

M15197 1 ALANYULVDIRROURUUABUNNY

Reriudeyanislidedsnueeulatl
nausegnwensAniliituuuinizas
(Judgment Sampling) tleifiudeyaangiilide
Fsaueeulatuazinsusiudoyariudodany
veula] Tnelusuudeunwiidiuadlunsnses
greunuvasuamilduazinsusiiudeyariu
dodanueoulay] Wy waln (Facebook) uay
layd (Line) m13197l 1 uansdoyavesifinou
wuudeunueeulaufineunduiiuiu 296 518
9 450 fhetadidseenluiiy Google
Form Andufesay 65.8% vesdruiuiids
wuvgdeuaueeulay rauwuuasuaiuduine
wijeiouay 57.8 wazievay 42.2 WWuneme
msfnulussiulsyanduassiiniisyaes
Anlusoway 54 syauUSuainiesas 39.5 uay
szduUSyenderar 6.5 wazddiuiudalug
aglunsltdedsauesulativiiiy 4.28 U fneu
wuvasunuiinislddumesidnniede tuads
Wiy 5.82 $las wagnsldedenueeulatinde

AR TUVINAY 4.28 F2laIg

ANANWME U %
LNF
AN 171 57.8
Sl 125 42.2
218
Uoanin 25 U 57 19.3
26-30 U 57 19.3
31-40 U 57 19.3
41-50 U 49 16.6
51-60 U 38 12.8
111N71 60 U 38 12.8
AsANE
fniUTaaes 14 4.7
USeyes 146 49.3
Usggaly 117 39.5
Y3y een 19 6.5

AN UWasInRAYRaTY = 5.82 F7lud

AadNsidedsnuaaulaindusnaty = 4.28 Falus
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Abstract

As a key factor for development of an organization, employees’ proactive behavior has
become a front issue in the field of organizational behavior. However, there is little research on
the promotion factors of employees’ proactive behavior. Based on Social Exchange Theory, this
paper proposes a model with moderating and mediating effects as follows: visionary leadership
is positively correlated with employees’ proactive behavior; perceived organizational support
plays a mediating role between visionary leadership and employees’ proactive behavior; job
satisfaction plays a moderating role between perceived organizational support and employees’
proactive behavior; job satisfaction moderates the mediating effect of perceived organizational
support between visionary leadership and employees’ proactive behavior. Based on the
two-stage paired surveys data of 348 employees and their direct superiors in a service-oriented
enterprise, the hypothesis model is verified. This study provides a new theoretical perspective
for enriching and expanding the relationship between visionary leadership and employees’

proactive behavior.

Keywords: Visionary Leadership, Employees’ Proactive Behavior, Perceived Organizational

Support, Job Satisfaction

Introduction

Coming into the 21% century, with
the globalization of market and the rapid
development of science and technology,
the competitive environment faced by
organizations is becoming more and more
complex and dynamic. Thus, it is impossible
to solve all the problems in the development

of enterprises only by relying on leaders.

With the continuous change and renewal of
business philosophy and management mode,
the job requirements of employees have also
changed dramatically. For enterprises, the
value of employees is not only their labor
force, but also the ideas and behaviors to
promote organizational change and improve
the efficiency of organizational operation.

The complex and changeable competitive
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environment requires employees to take
more initiative beyond their responsibility
and salary. Among many factors that affect
employees’ proactive behavior, leadership
style as an important factor has been widely
recognized by the academic circle (Walumbwa
& Schaubroeck, 2009; Ohly, Sonnentag, &
Pluntke, 2006). The proactive behavior of
employees plays an important role in the
stable development of enterprises. Therefore,
how to motivate and mobilize the proactive
behavior of employees has become the focus
of academic circles.

“Vision” is the strategic foundation
of the organization, which focuses on the
value and future. What the members of the
organization strive for is not only to pursue
the material conditions, but also to realize
the common dream, which is the vision of
the organization. Traditional leaders often
stimulate employees’ proactice behavior by
setting directions and major decisions for them,
while visionary leaders focus on the realization
of the common vision of the enterprise,
these leaders can combine personal visions
and organizational strategies, and encourage
employees to work for a common vision by
delivering inspiring, authentic and clear pictures
of a bright future (Kouzes & Posner, 2013),
making the enterprise maintain sustainable
development and competitiveness. As a
new style of leadership, visionary leadership,
although rising in the west, conforms to the
concept of traditional Chinese culture in
the Chinese context (Zhao, 2011). Based on

the analysis above, this study will further

explore the influence mechanism of visionary
leadership on employees’ proactive behavior,
as well as the boundary conditions of proactive

behavior.

Research Objectives

1. To explore the relationship between
visionary leadership and employees’ proactive
behavior.

2. To

organizational support plays a mediating role

test whether perceived
between visionary leadership and employees’
proactive behavior.

3. To test whether job satisfaction
plays a moderating role between perceived
organizational support and employees’
proactive behavior.

4. To test whether job satisfaction
moderates the mediating role of perceived
organizational support between visionary

leadership and employees’ proactive behavior.

Literature Review

Visionary Leadership and Employees’
Proactive Behavior

In the workplace, employees’
transformative goal adjustment behavior
is called employees’ proactive behavior
which is a voluntary behavior beyond job
responsibility (Rego, Cunha, & Simpson,
2018). From previous studies, we can find
that employees’ proactive behavior is defined
as a kind of prosocial behavior, which can
improve organizational performance and
promote organizational change (Campbell,
2000; Axtell, Holman, & Unsworth, 2000).
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Previous studies have shown that leaders’
behavior is one of the important factors
affecting employees’ proactive behavior, and
plays a key role in the process of cultivating
employees’ proactive behavior. Leaders
directly or indirectly stimulate employees’
behaviors by satisfying their internal needs,
which plays an important role in mobilizing
employees’ proactive behavior.

Visionary leadership is a kind of
leadership style that communicates visions
with employees in the form of oral or written
language, and then motivates employees’
behaviors (Van Knippenberg & Stam, 2014).
According to Social Exchange Theory,
visionary leadership, as a kind of positive
leadership behavior, is good at combining
the organizational vision and the personal
visions of employees when describing the
vision. In this way, a common organizational
vision is built including the wishes and needs
of employees, and can be clearly transmitted
to employees, so that the common vision of
the organization can be internalized into the
common values of all employees. Therefore,
when employees’ internal needs are met, they
will increase their awareness of sharing worries
and responsibilities (Nishii & Mayer, 2009), they
are more willing to take the initiative to make
personal efforts for the organizational goals
and tasks. In addition, visionary leadership
fully authorizes and encourages employees’
leadership style, which can make employees
have a higher sense of security at work, and
then employees carry out bolder challenges

and attempts at work, so as to improve

organizational performance and promote
organizational development.

Based on the above analysis, the
following hypothesis is proposed:

Hypothesis 1 (H1): Visionary leadership
is positively correlated with employees’
proactive behavior.

Mediating Effect of Perceived
Organizational Support

Perceived organizational support is
that employees can feel the importance of
the organization, employers care about the
contribution of employees to the organization
and their well-being, that is, employees’ overall
perception of how the organization views their
contributions and the organization’s care
about their interests (Eisenberger et al., 1986),
which is usually reflected in the organization’s
attention to the relevant interests of
employees. If the organization pays high
attention to its employees, accordingly, the
employees think that their own development
benefits from the organization. This kind of
gratitude will promote the employees to
increase work input, improve work efficiency,
and jointly promote the development
of the organization. In general, perceived
organizational support can be summed up as
the following two characteristics: employees’
perceived importance of the organization to
them as individuals; the degree of individual
happiness that employees experience in the
organization.

Vision leadership is an important
Through

organizational situation.

communication with employees, leaders
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build an organizational vision that is consistent
with employees’ personal visions, point out
the future development direction of the
organization for employees, and encourage
employees to make unremitting efforts to
achieve the common organizational vision.
According to Social Exchange Theory, when
the organizational vision meets the internal
needs of employees, employees will feel the
importance and attention of the organization
to themselves, so as to feel the support and
welfare provided by the organization, and
thus generate a sense of honor, obligation
and belonging to the organization to achieve
the mission for the organization, finally,
affect employees’ job engagement. In return,
employees will show more active, more
creative work attitude and spontaneous
work behavior which is beneficial to the
development of the organization.

Based on the above analysis, the
following hypothesis is proposed:

Hypothesis 2 (H2): Perceived organizational
support plays a mediating role between
visionary leadership and employees’ proactive
behavior.

Moderating Effect of Job Satisfaction

Job satisfaction is an individual’ s
evaluation and attitude to his work. Job
satisfaction depends on the gap between
the individual’ s expectation and the current
situation. If the current situation is better than
the expectation, the satisfaction is higher;
otherwise, the satisfaction is lower (Vroom,
1964). According to Social Exchange Theory,

under the expectation of getting reward,

individuals are involved in and maintain
the exchange relationship with others.
These exchanges include psychological and
behavioral aspects. When the employees’
job satisfaction is high, he is more recognized
and satisfied with the current job status.
The employee feels that the organization’s
support and attention to them can stimulate
more job motivation, generate more proactive
work behavior, and it is easier to concentrate
on job with a happy mood. On the contrary,
when the employee’s job satisfaction is low,
the employee is not satisfied with his own job
status. Even if he can feel the organization’s
attention to himself, but he is not satisfied
with the current situation, it may lead him to
work with a negative and passive status, and
reduce the proactive job behavior which is
beneficial to the organization.

Based on the above analysis, the
following hypothesis is proposed:

Hypothesis 3 (H3): Job satisfaction
plays a moderating role between perceived
organizational support and employees’
proactive behavior, the higher the employees’
job satisfaction is, the stronger the positive
relationship between perceived organizational
support and employees’ proactive behavior is.

Based on H2, H3 and the analysis above,
job satisfaction may regulate the mediating
role of perceived organizational support
between visionary leadership and employees’
proactive behavior. That is, visionary leadership
indirectly has a positive impact on employee
proactive behavior through perceived

organizational support, and the existence of
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this indirect effect depends to a large extent
on job satisfaction. Because the relationship
between perceived organizational support
and employees’ proactive behavior depends
on job satisfaction,the following hypothesis is
proposed:

Hypothesis 4 (H4): Job satisfaction
moderates the mediating role of perceived
organizational support between visionary
leadership and employees’ proactive

behavior, the higher the job satisfaction of

employees, the stronger the mediating effect
of perceived organizational support between
visionary leadership and employees’ proactive
behavior.

To sum up, combining the hypotheses of
visionary leadership, perceived organizational
support, employees’ proactive behavior
and Job satisfaction, this study proposes a
mediating model with moderating effect, as

shown in Figure 1.

Job
Satisfaction

Visiona Perceived Employees'
Leadersr?: Organizational Proactive
P Support Behavior

Figure 1 Theoretical hypothesis model

Methodology

Research Design

The sample of this study comes from a
service-oriented enterprise in one city of China.
The subjects of this study are employees and
their direct superiors. In order to avoid the
impact of common variance, this study uses
two-time surveys to collect data, the time
interval is 3 months. The specific investigation
process is as follows: for the first time (T1),
Employees’ Questionnaire was carried
out(employees’ basic information, visionary
leadership and job satisfaction); for the
second time (T2) , Employees’ Questionnaire
(perceived organizational support) and Leaders’

Questionnaire (leaders’ basic information and

employees’ proactive behavior) were uesed.
Except for some demographic variables, all
the questionnaires in this study were scored
with Likert 6 points.

Research Sample

For the first survey, 383 employees’
questionnaires were sent out and retrieved on
site, 8 of the 383 employees’ questionnaires
were invalid. And 3 months later, 375
employees’ questionnaires and 81 leaders’
guestionnaires were sent out, 348 effective
matching questionnaires between leaders
and employees were finally obtained, with
the recovery efficiency of 90.9%. In terms of
sample structure, most of the employees

are male, accounting for 95.7% of the total
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sample; in terms of education level, 32.8%
of the total sample is beyond junior college
degree; for tenure, 41.7% of the total is over
five years.

The scales used in this study have been
all published in the international top journals
and used frequently. All the scales in this
study are measured by Likert 6-point method,
1 point to 6 points are from “totally disagree”
to “totally agree”.

1. For the measurement of visionary
leadership, this study adopts the visionary
leadership evaluation scale prepared by Van
Knippenberg et al. (2019), which has 5 items
in total. In this study, Cronbach’s a = 0.902,
representative item is “The leader often talks
about the future of the enterprise”.

2. For the measurement of employees’
proactive behavior, this study adopts the scale
of employees’ proactive behavior evaluation
compiled by Frese & Fay (2001), filled in by
the leaders of the organization and used to
evaluate the proactive behavior of their direct
subordinates. There are 7 items in the scale,
Cronbach’s a = 0.803 in this study, and the
representative item is “The employee actively
solves the problems”.

3. For the measurement of perceived
organizational support, this study adopts the
evaluation scale of perceived organizational

support developed by Eisenberger et al.

(1986), which has 6 items in total. In this study,
Cronbach’s a = 0.864, and the representative
item is “The enterprise is very concerned
about my goals and values”.

4. For the measurement of job
satisfaction, this study uses the job satisfaction
evaluation scale compiled by Tu, Yan, & Zhou
(2011), which has three items. In this study,
Cronbach’s a = 0.852, and the representative
item is “Generally speaking, I enjoy working in
this company”.

5. Control variables: the main control
variables in this study are demographic
variables, including gender, education level

and tenure.

Results

Confirmatory Factor Analysis

This study mainly measured visionary
leadership, perceived organizational support,
employees’ proactive behavior and job
satisfaction. Amos 23.0 software was used
to conduct confirmatory factor analysis to
evaluate the discriminant validity between
them. Six indicators, such as x2/df, NFI, IFI, TLI,
CFIl, RMSEA, were used to test. As shown in
Table 1, the four -factor model fits the sample
data best (x2/df = 1.585, NFI = 0. 913, IFl =
0. 966, TLI = 0. 958, CFl = 0. 965, RMSEA =
0. 041), indicating that the measurement of

the study has good discriminant validity.
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Table 1 Fitting results of confirmatory factor analysis model

Model Factor x2/df NFI IFI TL CFI RMSEA
Modell AB,CD 1.585 0.913 0.966 0.958 0.965 0.041
(four factors)
Model2 A+B, C, D 2.783 0.846 0.895 0.871 0.894 0.072
(three factors)
Model3 A+B+C, D 3.08 0.827 0.876 0.849 0.875 0.077
(two factors)
Modeld A+B+C+D 1.743 0.01 0.955 0.946 0.955 0.046
(single factor)
Standard value of <5 >0.9 >0.9 >0.9 >0.9 <0.08
each index

Note: A, B, C and D stand for visionary leadership, perceived organizational support, employees’ proactive

«w  »

behavior and job satisfaction respectively; “+

Descriptive Statistics and Correlation
Analysis

The mean value, standard deviation
and correlation coefficient of each variable
in this study are shown in Table 2. The data
shows that the correlation between variables

is consistent with the previous hypotheses:

stands for combination; N = 348.

visionary leadership is significantly positively
correlated with both perceived organizational
support (r = 0. 282, P<0.01) and employees’
proactive behavior (r = 0.206, P<0.01); job
satisfaction and perceived organizational
support (r = 0.171, P<0.01) are significantly

positively correlated.

Table 2 Mean value, standard deviation and correlation coefficient of main variables (N = 348)

1 2 3 il 5 6 7

1. Gender 1
2. Education level -0.042 1
3. Tenure 0.095 -0.47 1
4. Visionary leadership -0.066 0.016  0.132% 1
5. Perceived organizational -0.100 -0.027  -0.098 0.282** 1

support
6. Employees’ proactive 0.087 0.018  0.001 0.206**  0.167** 1

behavior
7. Job satisfaction -0.027 -0.011  0.003 0.277**  0.171*  0.064 1
Mean value (M) 0.01 2.21 3.9288 52210 4.6467 51054  5.1001
Standard deviation (S.D.) 0.120 0.603  3.34656 0.69872 0.74765 0.61335 0.75576

Note: **, *Stand for P<0.01, P<0.05 Respectively
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Hypothesis Test Analysis

In this study, hierarchical regression

analysis was used to verify the hypothesis
relationship (Table 3).

Table 3 shows the hierarchical regression results (N = 348)

Perceived
Variable organizational Employees’ proactive behavior
support
M1 M2 M4 M5 M6 M7
Control variable
Gender -0.578 -0.432 0.451 0.539* 0.584* 0.539 0.547*
Education level -0.043 -0.050 0.021 0.017 0.022 0.028 0.023
Tenure -0.020 -0.030* -0.001 -0.007 -0.004 0.002 0.003
Independent
variable
Visionary leadership 0.316%%* 0.191%*|  0.158***
Mediating
variable
Perceived
organizational 0.104*% 0.142** 0.170%%
support
Moderating
variable
Job satisfaction 0.030 0.032
Interaction
effect
Perceived
organizational 0.116*
supportxJob
satisfaction
R2 0.019 0.104 0.008 0.054 0.069 0.041 0.053
AR? 0.019 0.085***|  0.008 0.046***|  0.014* 0.033** 0.012*
F 2.204 9.854*** | 0.916 4.842%** | 4.957***| 2.880* 3.130%*
AF 2.204 32.196 0.916 16.496 5.180 5.787 4.246

Note: ***, ** *stand for p<0.001, p<0.01, p<0.05 respectively

1. Test of the direct effect
In order to test hypothesis H1,
this study first took demographic variables
as independent variables and employees’
proactive behavior as a dependent variable
to construct regression model (M3).
Secondly, took demographic variables as

control variables, visionary leadership as

an independent variable, and employees’
proactive behavior as a dependent variable to
construct regression model (M4). It can be seen
from table 3 that after controlling the impact
of demographic variables, visionary leadership
significantly affects employees’ proactive
behavior. Specifically, all demographics can

only provide 0.8% explanation for the variance
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of employees’ proactive behavior. However,
after introducing the variable of visionary
leadership into the regression model, not only
can the variance of explanation be greatly
increased (R? is increased from 0.008 to 0.054),
but also the F value of the model reaches
the level of P<0.001, which shows that the
regression model has a good fitting degree and
visionary leadership has a significant impact
on employees’ proactive behavior. The
regression coefficient of visionary leadership
(M4, B = 0.191, P<0.001) is significant, which
indicates that there is a significant positive
correlation between visionary leadership and
employees’ proactive behavior. Therefore, H1,
visionary leadership is positively correlated
with employees’ proactive behavior can be
verified.
2. Test of the mediating effect

The mediating effect of perceived
organizational support was examined by using
the mediating effect step proposed by Baron
& Kenny (1986). This study took employees’
proactive behavior as a dependent variable,
visionary leadership as an independent
variable, gender, education level and
tenure as control variables, and perceived
organizational support as a mediating variable
for linear regression analysis. It can be seen
from table 3 that when the mediating
variable is considered, the coefficient of the
independent variable visionary leadership is
significantly reduced (from 0.191 to 0.158),
the coefficient of perceived organizational
support (M5, B = 0.104, P<0.05) is significant,

and the F value of the model is also significant

at the level of P<0.001, which proves that
there is a partial mediating relationship
between visionary leadership and employees’
proactive behavior. H2 is verified: perceived
organizational support plays a mediating role
between visionary leadership and employees’
proactive behavior.
3. Test of the moderating effect

H3 holds that job satisfaction
plays a moderating role between perceived
organizational support and employees’
proactive behavior. In order to test this
hypothesis, after controlling the related
variables, we followed the general paradigm
of moderating effect test. In order to avoid
multicollinearity, perceived organizational
support and job satisfaction were centered.
According to the results in Table 3, the
regression coefficient of interaction between
perceived organizational support and job
satisfaction (8 = 0.116, P<0.05) is significant,
and job satisfaction positively moderates
the influence of perceived organizational
support on employees’ proactive behavior.
Considering the regression of the interaction
between perceived organizational support
and job satisfaction, R2 increases from 0.041
to 0.053, indicating that the interaction
between perceived organizational support
and job satisfaction affects employees’
proactive behavior. The influence of perceived
organizational support on employees’
proactive behavior changes from 0.142 to
0.170, indicating that the influence became
stronger.

In order to further explore the
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moderating mode of job satisfaction, according
to Aiken & West (1991), this study conducted
single slope analysis with a standard deviation
higher and lower than the average value of
job satisfaction respectively, Bootstrap test
was carried out with PROCESS plug-in. As
shown in Table 4, when job satisfaction is

weak, there is a significant positive correlation

between perceived organizational support
and employees’ proactive behavior (3 =
0.039, t = 0.702, P<0.001), and with the
increase of job satisfaction, the relationship
between perceived organizational support
and employees’ proactive behavior becomes

stronger.

Table 4 Simple Slope test of job satisfaction moderating effect

Job satisfaction B Boot SE

95% confidence interval
Boot LLCI Boot ULCI

T P

One standard deviation 0.039 0.055

below the mean value

Mean value 0.127

0.215

0.047
One standard deviation 0.070

above the mean value

0.702 0.000 -0.070 0.147

2.709
3.083

0.000
0.000

0.035
0.078

0.219
0.353

6.8
6.6

6.4 -

6.2 -

5.8 I

DEPENDENT VARIAB LE
o

5.6

5.4

5.2
LOW ORGANIZATIONAL SUPPORT

= = Low Job Satisfaction
- -3+ High Job Satisfaction

HIGH ORGANIZATIONAL SUPPORT

Figure 2 The moderating effect of job satisfaction on perceived organizational support and

employees’ proactive behavior
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From figure 2 of moderating effect, it
is shown that for employees with higher job
satisfaction, perceived organizational support
has a higher impact on employees’ proactive
behavior. On the contrary, for employees with
lower job satisfaction, perceived organizational
support has a lower impact on employees’
proactive behavior, indicating that H3 is

verified.

4. Mediating effect with regulation

By using the PROCESS plug-in, the
mediating effect of Bootstrap test was carried
out. After controlling gender, education
level and tenure, it was tested whether job
satisfaction moderated the mediating effect
of perceived organizational support between
visionary leadership and employees’ proactive

behavior.

Table 5 Results of mediating effect with regulation (5,000 samples)

Visionary leadership Perceived organizational support Employees’ proactive behavior

Job satisfaction

95% confidence interval

B Boot 5E Boot LLCI Boot ULCI
Low job satisfaction 0.012 0.025 -0.032 0.065
Medium job satisfaction 0.040 0.027 -0.002 0.101
High job satisfaction 0.061 0.035 0.014 0.151
Index 0.037 0.019 0.003 0.079

To test this hypothesis, according to
Hayes (2013), the PROCESS plug-in was used
to estimate the confidence interval of the
indirect effect between visionary leadership
and employees’ proactive behavior, and
the confidence interval of the difference
between them. As shown in Table 5, when
job satisfaction is low, the indirect effect
between visionary leadership and employees’
proactive behavior is 0.012, 95% confidence
interval is (-0.032, 0.065), and the difference
interval contains 0. When job satisfaction is
high, the indirect effect between visionary
leadership and employees’ proactive behavior
is 0.061, the 95% confidence interval is
(0.014, 0.151), and the difference interval

does not contain 0. The results show that

when job satisfaction is low, the indirect
effect of perceived organizational support
between visionary leadership and employees’
proactive behavior is not significant. When job
satisfaction is high, the mediating effect of
perceived organizational support is significant.
Meanwhile, there are significant differences
of mediating effect between high and low
job satisfaction. The index value is 0.037, the
95% confidence interval is (0.003, 0.079), and
the difference interval does not contain 0,
that is, the mediating effect with regulation
is significant. Therefore, H4, job satisfaction
moderates the mediating role of organizational
support between visionary leadership and
employees’ proactive behavior, can be

verified.
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Discussion and Conclusion

Based on the two-stage paired surveys
of 348 employees and their direct superiors
in a service-oriented enterprise, the following
conclusions are drawn: 1) Visionary leadership
is positively correlated with employees’
proactive behavior. 2) Perceived organizational
support plays a mediating role between
visionary leadership and employees’ proactive
behavior. 3) Job satisfaction plays a moderating
role between perceived organizational support
and employees’ proactive behavior. 4) Job
satisfaction moderates the mediating effect
of perceived organizational support between
visionary leadership and employees’ proactive
behavior, the higher the job satisfaction, the
stronger the mediating effect of perceived
organizational support between the visionary
leadership and the employees’ proactive
behavior.

Theoretical Significance

Based on Social Exchange Theory, this
study explores the mechanism of visionary
leadership to promote employees’ proactive
behavior through perceived organizational
support and the moderating role of job
satisfaction. It expands the promotion
mechanism and boundary conditions of
employees’ proactive behavior and enriches
the relevant research of employees’ proactive
behavior. The theoretical significance of this
study is mainly reflected in the following three
aspects:

1. It expands the research on the
promotion factors of employees’ proactive

behavior. Many scholars at home and abroad

have confirmed that employees’ proactive
behavior has a positive effect on the
development of the organization. Although
there have been studies on the influence of
leadership style on employees’ proactive
behavior, there are also differences in the
effect of leadership style. Through empirical
research, this study fills in the gap between
the two variables of visionary leadership and
employees’ proactive behavior, and expands
the research scope of employees’ proactive
behavior.

2. This study explores the mechanism
of perceived organizational support. Although
some studies have shown that leadership
behavior is an important factor affecting
perceived organizational support, there is
little research on the influence of visionary
leadership on perceived organizational
support. This study finds that the mediating
effect of perceived organizational support in
the relationship between visionary leadership
and employees’ proactive behavior, and
further clarifies the logical relationship among
visionary leadership, perceived organizational
support and employees’ proactive behavior.

3. It enriches the boundary conditions
of employees’ proactive behavior. This study
introduces job satisfaction as a moderating
variable to build a moderating and mediating
model. The research on the mechanism
of employees’ proactive behavior and job
satisfaction is still blank. This study further
enriches the empirical research on perceived
organizational support and employees’

proactive behavior.
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Practical Significance

This study explores how visionary
leadership can promote the influence of
employees’ proactive behavior and the
moderating role of job satisfaction through
perceived organizational support. The results
of this study provide the following suggestions
for enterprises to stimulate employees’
proactive behavior and further promote the
stable development of enterprises:

1. Leaders’ attempt to improve their
own leadership style. Enterprise leaders can
stimulate employees’ proactive behavior
by showing more visionary leadership
characteristics. Only by communicating with
employees often, understanding employees’
needs and aspirations in terms of job and daily
life, building a common organizational vision,
encouraging and authorizing employees’
leadership behavior, can they have a strong
impact on employees’ proactive behavior.

2. Leaders’ efforts to enhance employees’
perceived organizational support. Leaders
could provide support and help for employees,
thus increase their awareness of job support.
In terms of value, leaders could also show
employees recognition and affirmation,
encourage and praise them timely, thus
enhance their perception of value recognition.
Meanwhile, it is necessary to maximize the
consideration for employees’ interests and
improve their awareness of interest concerns.
In short, when employees feel the support
of the organization, they are more willing to
implement proactive behavior to achieve the

goals of the organization.

3. Leaders’ care about employees’ job
satisfaction. Leaders should pay attention
to the construction of enterprise culture,
communicate with employees oftenly,
understand the needs of employees, and
provide support and help for employees in
both job and daily life.

Research Limitations and Future Prospects

The limitations of this study are mainly
reflected in the following aspects:

1. Mechanism of action: Although this
study explores the mediating mechanism of
organizational support and the moderating
role of job satisfaction, the research content
needs to be further expanded. There is no
relationship variables or trait variables in
the model, if relationship variables and trait
variables were considered, we could fully
explore the role of these paths or mechanisms
in visionary leadership’s influence on
employees’ proactive behavior. Therefore, in
order to improve the accuracy of the research
results, the future research can combine these
variables and the variables of this study to
further investigate the mechanism of action on
employees’ proactive behavior and compare
the differences of these mechanisms.

2. Causal relationship: In this study,
paired tracking method was used to collect
data, but it was not a longitudinal study in the
strict sense. In the future research, three-stage
follow-up surveys can be implemented to
further verify the causal relationship between
variables.

3. Data source: The data of this study
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is only from one service-oriented enterprise,  confirmed. In the future research, we could
which may be affected by region limit and  expand the scope of samples, collect samples
sample category limit. Thus, the universality ~ from more industries and regions, then the

of the research results needs to be further  research results will be more convincing.
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Abstract

The purposes of this research were to study the antecedences affecting learning
management capability of environmental employees of food processing industry in Thailand, which
consisted of organizational environmental consciousness, and environmental transformational
leadership; and to study the consequences of learning management capability of environmental
employees, which consisted of environmental intellectual asset, responsiveness to external
stakeholders, and organizational value. Moreover, this research also studied the influence
of organizational flexibility on the relationship between learning management capability of
environmental employees and the consequences. This research was a quantitative research.
A questionnaire was used as the research tool to collect data from 248 samples out of 2,270
populations of food processing corporates in Thailand. Statistical procedure for hypothesis testing
was the analysis of structural equation modeling, and multiple regression analysis. The results
showed that the above-mentioned antecedences had positive impacts on learning management
capability of environmental employees, which in turn had positive impacts on the consequences
as well. Meanwhile, organizational flexibility had positive impact on the relationship between
learning management capability of environmental employees and responsiveness to external
stakeholders. The results of this study were valuable for creating policy recommendations at the
macro level in order to formulate the policy for enhancing human capital and the production

of safe and environmental friendly food processing products.

Keywords: Environmental Employee Learning Capability, Environmental Intellectual Asset,
External Stakeholder Responsiveness, Environmental Transformational Leadership, Organizational
Flexibility
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dudiidendetulduanoenideiinnselaniu
Fesnseydnvaunnden (Inoue & Kent, 2012)
PINNIUNIITIUNTsETAEde st uAunIng
neleyadudanindetuarnanisaniuemy
YBIBIANIT AUNT0aTUNANTENUVDIUTEANTHA
Yo3dunIngn Uy uasnan1IandusIuTeg
psAnslafanAgnui 4 uavasnAgid 5

auufgiuil 4 UseAvSuavosduningmng
ﬂiyzywé’m?qLLmé’auﬁwaﬂiwuL%ﬂmﬂﬁiaamm
UYDIDIANTT

auuAgIuil 5 nsnevaussserildule
dudoneuendudunndesiinansenudauin
FOANAIYBIBIANTT

ANBANEUVDIDIANTS

ANEANEuBtaIAnITtuNITIdnagns
MNEES ANMUANNNTIVEIRIANTSNIEUSULAY
puanLIndeN s uulategissinsuas
laifimsuiueu Seanunsodwansnueg1sguLss
sioprinig fuesimsaunsoldlnsaisesing
fidanguilouiuasunuauaningn sauds
NMSIUTINEIB9U (Watcharadamrongkun &
Pooripakdee, 2019) Aansfifinsmavausse
anwndeniidninanansaiaunauduRSiu

AildulddudsnguenuazanAILEsIRINTg
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Aildiuladiudenteuen awnsaasulans
ALz 6 LavauuAgiud 7

aunfsiuil 6 Audaneuuotasdnisi
HANIENULIIUINADAINNFNAUSTENI19IAY
A101500157AN1IN1TITBUTVRINTNIIUAY
Aandey wazUszanswavesdunsngneleaan
FuAsIndey

aunfsiuil 7 anudeneuuosasdnisd
HANTENULIIUINADAINNFNAUSTENI194AY
A101500157ANIINTITBUTVRINTNIIUAY
Aannden uavmsnevausserildlddnide
Aguen

N1SASTATINGIAININEBUVDIBIANS

Asnszndndsdsandsulussfussnnig
danaliosrnsdemaRauATdNaRRo R InEo
YuzReafuiUdmansEn UL aunedwIndo
Tifeufign dawavansonssuiuinu uazaig
Anulauseulunisuaedu arunsenrinda
dauandeuidunagnsinanisinldiiie
WAIUN53UUNITIANISAILINGoLLATAINAs D
nsmlivaunegsialussezen (Molina-Azorin,
2009) 91ANITNUNIUITIUNTTULABITOITY
n19n5znIniedwIndasuvesannisininy
FUNUSLTIVINAUAINEINITANITIANITAT
Soufvosniinanudiudwinden ansaazy
Ieaunfgiud 8

aunAgiuil 8 mInszwiindedundey
YBIBIANITHHANTLNULTIUINABAIINANUTTE
m'ﬁé’]’ﬂm3ﬂ'15|38u§maqwﬁﬂmué’m§qLmé’au

m’:::é’ﬁ'lmsl,ﬂﬁlﬂuLLﬂaaﬁ'}uﬁlmmﬁau

amiihdudannde mnefanszuiuns

Fawainiyaaaniedidninadedauiiiosniu
fdwhliussguimnesunsdansdaundon
(Chen, 2011) Q’ﬁﬂuaqﬁmia%wmmaaﬁ'ﬁﬂﬁ
weinuAnALLTe Tusdy wazLsatunala
TunsufiRauieussatmunglunisnw
dunnden fihdeddvinuymsthiauevienisdeans
Suilalaymdeisenos waslldwsiuiugidla
drudenisuenifieairanuduiusisuas
afnagnsesnn1stivanzay 9INN1INUNIY
55unsIABIvEF AT NSIABLLY RS
FIUAILINABNLATAILAINITANITIANTS
nsBoudvemnnudiuduinden a1mnsn
aUldfauufgud 9

aunAgnuil 9 anzfinisdasuula
sudandeuiinansnuidauansen e
msdansmsiFeuivemiinausudaindon

NSBULKIAAABINTSITE
INATNUNNIUITTUNTTULATAUUAF Y
{ifuldimunesdusznevvesiuysiiteaing
nseULIAnTBIMTITeNseluil
1. mnuannsansioudiuduanden
289NN (Environmental Employee Learning
Management Capability: EELMC)

1.1 NISLETNEs1eAINAILITanIUY
Aawanday (Environmental Competence Building:
ECB)

12 nsuusiuanuiiudunden
(Environmental Knowledge Sharing: EKS)

1.3 nsidiusiududuindoy e
1IN (Environmental Employee Involvement:
EEI)

1.4 nsdaniseanisuuRaiuaiu
dewandeu (Environmental Performance
Management: EPM)

2. Uszavsuavesdunsndnisyginiu
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dauandeu (Environmental Intellectual Asset
Effectiveness: EIA)

2.1 yusywdsudaadey (Environ-
mental Human Capital: EHC)

22 ufanssun1snaniiieduinday
(Environmental Production Innovation: EPI)

2.3 mMsasarnuduiusidsnndey
(Environmental Relational Creation: ERC)

3. A1SRBUANBIAIINABINTTHEAUlA
druldunisusn (External Stakeholders
Responsiveness: ESR)

3.1 msysanmsdhmnesudundey
Siuiugianlaanude (Stakeholder Environ-
mental Target Integration: SETI)

3.2 msnanduiidulinsfuduandon
(Environmental-Friendly Product Manufacturing:
EFPM)

3.3 ﬂ’]’iﬂi‘ﬁam’luﬂ{ﬁ%LGEJUVI’N?‘INLL’JWZ%JJ
(Environmental Regulation Compliance: ERC)

4. AANYR3D9ANTS (Organizational Value)

4.1 MWaNYaRewAn1s (Organization
Image: Ol)

4.2 arnhdetievesenns Organization
Credibility: OC)

5. ANSASENUNDIFILINADUVBIBIANT
(Organization Environmental Consciousness:
OEQ)

s a a 4

5.1 ﬂaqmﬁqiﬂﬁmmmu%uwﬂﬁau
(Environmental-Focused Business Strategy:
EFBS)

5.2 N13UTEAUAININLDUIBIANIS
(Organization Coordination: OCO)

5.3 spUUMITAnsAIndoutdagn
(Proactive Environmental Management
System: PEMS)

6. Amzgihmsasuudasiudauindon
(Environmental Transformational Leadership:
ETL)

6.1 nmIaheussiunfeusnuduindon
(Environmental Passion Establishment: EPE)

6.2 nsimuIAINIAuAILIndey
(Environmental Intelligent Development: EID)

6.3 nmadeulesiusiingimudunnden
(Environmental Partnership Connection: EPC)

7. ANNEANEUYRIBIANTS (Organizational
Flexibility: OF)
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1A538319 (Structural Equation Model: SEM)
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A15197 1 ANFUUSEANTANUTBLUVDILUUADUN Y

fauds Cronbach’s Alpha faus Cronbach’s Alpha
ECB 746 SETI .820

EKS .845 EFPM .834

EEI .814 ERGC .896

EPM .855 Ol .862

EHC .822 OC .926

EPI .857 OF .854

ERC .881 EPE .850

EFBS .890 EID .833

OCcoO 711 ERC .813

PEMS .831 334 977

WNAN15398 Tnefiinduuszanssewing 0.435 - 0.855 a8

A1S19Y 2 hAAIINUTYRUDIRILUTHAY
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2IAUTLNBUATINIUNISIY UTTNaUAIERAILUS
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Ut vausAPNUEUN USRI ILUS
LIUIN

Jud AN 9@nanseau 0.01 Faaduuseans

]

andunusvasiwlsaaalialaiu 0.90 Fakandin
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NUSH

quﬁuhl (Rubin, 2012) A9LERIRINAITIN 2

ECB EKS EEl EPM EHC EPI ERC SETI EFPM  ERGC Ol ocC EFBS OCO  PEMS EPE EID EPC
Mean 3.85 3.70 3.78 3.58 3.60 392 3.63 3.65 3.80 4.03 3.81 3.78 3.85 3.83 3.90 4.00 3.89 3.67
S.D. 12 73 78 93 75 75 .81 .81 78 .69 79 79 75 .67 .69 12 a7 .82
EKS .825%
EEI .827**  .838**
EPM A Y O (Y X el
EHC 646**  T13** 659%%  737**
EPI .649**  620*%*  .685%*  565** .618**
ERC 672%% 735 723% 745%* 737 663%*
SETI JT09%* 729%%  714%* 710%*  717**  .681%* .847**
EFPM 601%*  599*%*  662%%  578%*  612*%*  661%* .668%F .663**
ERGC 595%  567**  .630**  .445**  512%*  688**  521**  555** 636
Ol 673 666™%  .690%F 679 678**  .663%F 751 727 756%*  619%F
oC 614%%  6A44**  682%F  680** .704**  651%* 758** 733**  692%F .603** .855**
EFBS 699%*  649**  687**  585%*  530**  556%* 607** .641** 545%*  516%* 599**  597**
OCo 651 654%%  613**  581**  568**  .466**  598**  589**  443**  435**  489**  487** 564
PEMS 629**  570**  .630%*  .506**  .537** 672**  583**  611** 526** 555%F  572*%*  540** 673** 617**
EPE J10%*.678%% T11FF 605%%  537** 679%F  .644%*  667**  553**  585¥*  629%*  582**  625%F 595%*  676**
EID 782%*  765**  T46¥*  682**  585%*  612%F  692%*%  660**  573**  526%* .624**  574**  659%*  656** .627** .828%*
EPC O32%% 771 719% 740** .639%*  .602** 77T 74d**  575%¢  439**  690**  .674**  667*  .629**  553%*  702** 765
*qfpdrAgynadanszau 0.01

N1SNAFBUNANITENUTDIILUTNANINY

a =i a =i v a ¢
AUNAZIUN 1-5 uazauNfgun 8-9 Tinsiassn
AuN15IATINITTINANITNTIARULUAANITIN
ey fadvilanuaenndesedlunueinne

(X* >.05; CFl > .95; GFI >.90; AFGI>.90; RMSEA
<.005) WuiafuTamanMENTUSLEMAT
USuunuauazraagluinaeinne (X°= 84.02; df
= 70; X*/df = 1.20; CFl = .99; GFI = .96; AFGI =
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91; RMSEA = .028) Wanafiaaunaunausening
Toyalisusednuyuazlina (Hair, 2014) lag
Tunaaunslassadafiuaninnuduiussening
AUUTIINNTOULIAAYDINITIY A1UTAUIUN
lfmsesaunfgIuveInsITula
1NNITIATIAUAAAUNITLIATIATI A
A7 2 Wi enNaansansdnnisnsFeus
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Uszaninavemingaunatyaduduedey
(b = .89, p < .05) LALNITNDUAUBIAINABINIT
Aildulddudsniguen (b = .46, p < .05) 39
goNSUAILAgILT 1 uazauuAgIuil 2 UszAvua
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drudeniguen (b = .43, p < .05) LavAMAIYEY
9363 (b = 51, p < .05) FeweuiuaunAzIuT 3
LazaLLAgILT 4 MInoUAUBsANLFBIN STl
diuldenieuen UBNSNaLTIUINABAMAIYDY
9963 (b = 45, p < .05) FsweuiuauLAgIuT 5
N9 3 Audanguveeddnig
LaifinasanuduiusseninamIuaInsanis
FansnsiSeuiveminaufudanadouuas
Uszannavesduningnatyaduduadey
JeUfiasanufgiuil 6 anudaneureiosdnis
danalgauIndenNUdURUSTENINANAINN T
MsdnnisnsBouvesniinauiudinden
LAZNITIBUANDIANABINTSHTdUlAdIwEe
Aewen (b = .03, p < .01) Tewensuannfigiui 7
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yoaniinauiudadeufunisnevausise
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HANEUYDIRIANITAINAUINADANUFUN UGV
ATNENLTANITINNITNSSBUVOINTNIUAY
Aaundouridlussdiugs sedunan uazssdusi
Fadanaronisnovaussderildulidiude
Aguen
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miﬁﬂuimaqwﬁmmﬁméqLL’mé’am (b = .41,
p < .05) wae (b = .54, p < .05) JgouTUANLAFIY

71 8 uarANLURFIUN 9

A1519%1 3 NSNAFBUBNTNAVDIAILUTLNTA

fauUsAu EIA ESR
EELMC .682**
(Std. Error) (.023)
EELMC x OF .014
(Std. Error) (.019)
Adjusted R 785
EELMC 724%*
(Std. Error) (.013)
EELMC x OF .030%**
(Std. Error) (.011)
Adjusted R* 929
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ANENALY: N1TUTINTIWITINTG Tsaeufnuaansisi a1gnluouime

Abstract

The purposes of this research were to explore the priority of needs of welfare school
academic management based on the concept of future careers. The research population
comprised welfare schools; while the research sample consisted of 49 welfare schools. The
key research informants consisted of 363 out of 490 welfare school personnel classified into
school directors, deputy directors, heads of learning area, and guidance teachers. The employed
research instrument was a five-point rating scale questionnaire. Statistics employed for data
analysis were the frequency, percentage, mean, standard deviation, and priority need index
(PN )

Modified””
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Results of the study revealed that the priority of needs of welfare school academic
management based on the concept of future careers could be ranked as follows: (1) the aspect
=0.290),

followed by the aspect of measurement and evaluation in the Medical and Health Science

of instructional management in the Medical and Health Science Learning Area (PNIModiﬁed

Learning Area (PNI

Modified

Health Science Learning Area (PNIMO&ﬁed

=0.283), and the aspect of curriculum development in the Medical and
= 0.281).

Keywords: Academic Management, Welfare School, Future Careers
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Abstract

The purpose of this research was to study management factors affecting the operational
quality of vocational colleges. The research sample consisted of 760 randomly selected
vocational institutes that had been externally evaluated on quality from the Office for National
Education Standards and Quality Assessment (Public Organization) (ONESQA) in the third round
of external evaluation (2011-2015). The researcher used secondary data collected from the third
round (2011-2015) of external quality assessment information system of the Office for National
Education Standards and Quality Assessment (Public Organization). The data was analyzed using
multiple regression analysis.

The research results showed that most vocational colleges (93.80 percent) offered both
the vocational certificate and vocational diploma programs. Most of them (82.37 percent) had
less than 80 instructors; while only 0.39 percent of them had 240 instructors or more. The
majority of students (55.92 percent) studied in small vocational colleges having less than 1,000
students, to be followed by 26.45 percent of students studying in medium sized vocational
colleges having between 1,001 - 2,000 students, and 18.63 percent of students studying in large
vocational colleges having 2,001 students or more. Most vocational colleges (39.87 percent)
were located in the Central Region, to be followed by 26.05 percent of them located in the
Northeastern Region, 19.08 percent of them located in the Northern Region, and 15.00 percent
of them located in the Southern Region, respectively.

The overall operational quality of vocational colleges, as classified by quality indicators
of ONESQA was at the fair level. When specific aspects of the operation were considered, it
was found that the quality based on the promotion standard indicator was at the high level,
the quality based on the identity indicator was at the fair level; and the quality based on ba-
sic indicator was at the low level, respectively. Meanwhile, the overall operational quality of
vocational colleges, as classified by ministerial regulations standards, was at the high level.

The management factors based on ministerial regulations standards could be combined
to explain the overall operational quality of vocational colleges by 74.00 percent (Adjusted R’
= .740). The student-centered learning management factor and the internal quality assurance
factor positively affected their operational quality. It was also found that the internal quality
assurance factor was the most influential factor on the overall operational quality of vocational

colleges.

Keywords: Quality of Performance, Vocational Colleges
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Abstract

This study aims to examine the appropriateness and feasibility of an evaluation model
for undergraduate vocational programs: an application of multiple evaluation approaches. The
evaluation model has been developed to respond to the problems and information needs of
the program evaluation with the use of the following evaluation approaches: (1) utilization-
focused evaluation; (2) CIPIEST model; and (3) discrepancy evaluation. The key research
informants comprised two groups: the first group consisting of 9 instructors responsible for the
program and the second group consisting of 9 experts on curriculum and instruction, educational
measurement and evaluation, and vocational education programs at the bachelor degree level.
The research tools consisted of a critiques recording form, a 3-level rating scale assessment
form, and a 5-level rating scale assessment form. The statistics used for data analysis were the
item-objective congruence index (I0C), mean, and standard deviation.

The study results showed that (1) all 60 assessment items were consistent with the
indicators and the assessment components based on all IOC index consideration criteria;
(2) the rating means of appropriateness of the assessment model were at the high to highest
levels, with the most appropriate items being those for the input component and the impact
component with the rating means of 4.89; while the rating means for feasibility of implementation
of the assessment model were also at the high to highest levels, with the most feasible item

being that on writing program evaluation report with the rating mean of 4.78.

Keywords: Program Evaluation, Multiple Evaluation, Vocational Programs
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1. WA Utilization- Focused Approach
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N5UIEAIWLTETIUYH (Naturalistic evaluation
approach) Lﬁ@iﬁ;ﬂ%’mmumﬁlé’%’usﬁa%amu
fagusrasdiidesnts uavduaiunisldua
mM3Usiiy PeasraatunnunemsUssiiuliun

a [

ASURnYenanans uasyinigUseidiu 3ulingeu

e

U 1%

yéngns uazgifetomndednlagiunmsuivig
wanans M3 sseunsaeulUluiamafeiu
iiehansaumannsUssiiulUldlunsian
MANGATANAIINADINTVOIANIUYTENBUNT
wavuloureveesydoly Feundseyndlylu
N1TIATIFAUTUNVDIMENGAT AINABINITVDN
an1uUsenaunts washddrulddiuduedis
soudiu Tamssyddiosnisldansaumne uas
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2. wuIAa CIPIEST evaluation model
(Stufflebeam, 2007) Yardunislununda
nsUszfiufidaainudeanislunisdndule
(Decision-based evaluation) \lens29d8u
wagdiuugalaseinisusevangns lagviinis
Jsgiiumudfnisuseidiu CIPIEST s 7 du
Faususzifiuuiun (context) Haderdeadu
(input) NSEUIUNIS (process) NanNsENU (impact)
UseAviSHa (effectiveness) Audady (sustain-
ability) waganenenmud3a (transportability)
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3. WWIAA Discrepancy evaluation model
(DEM) (Provus, 1971) datdunilsluLuiin
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UseAnSn1n/UseAnSnavenanans uagAun
fimsiaLaninsUssiuitivue
waRas 3 danaaiufuLuuguuIy
(Parallel combinations) Tun1siAusIusIn
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udsasisnfuiieliladedunusauiy

(Kanjanawasee, 2019)
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Abstract

The objectives of this research are classified by the research process and research steps,
i.e. the search for component factors of motivation and goal setting for physical exercises of
students of Rajamangala University of Technology Thanyaburi (RMUTT) in the second semester

of academic year 2018, and to analyze the canonical correlation between the correlation
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coefficients of the two above-mentioned factors. The study was conducted with the research
sample consisting of 340 students from a university, obtained by simple random sampling. After
that, Pearson’s correlations and factor analysis were calculated, and then canonical correlation
was calculated in the last stage. This research was a quantitative research and employed
a questionnaire as a research tool. Its reliability was calculated by measuring internal consistency
in terms of Cronbach’s alpha method which was equal to .893. The research findings show
that motivation correlates with the goal of physical exercise which is in accordance with the
formulated hypothesis. Results of canonical correlation analysis show that the correlation
between intrinsic motivation and goal of physical exercise is higher than that between extrinsic
motivation and goal of physical exercise. It can be concluded that the decision making of
adolescents that is caused by intrinsic motivation has more influence on their physical exercise

rather than their decision making caused by extrinsic motivation, which is in accordance with

the self-determination theory.

Keywords: Exercise, Factor Analysis, Canonical Correlation, Self-determination Theory
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84 .891 fAAuudsusiudnds (eigenvalues)
WinAU 1.636 WazA1508azv0IANLUTUTIU
Wity 27.270 wansirfaudsis 3 dauds 1y
fulsifuiuesuetiatuilFnian
aundgnud 2 Jadesnudmunelunis
genidme fiiuuiaun 15 fuvs @wnse
Janquiuwdslailulade 3 Jade Usznoude
amdnualluay UFduiusnedsay uavdeldes
WarNIT8USU UA1E@DA Chi-Square Spheric-
ity WNAU 3996.640 (p < .01) LAAIIUUNING
anduiusiunnsrsanunsndiondnuaiodn
Thudfuneadffisssiu 0.01 denndoaium KMO
Faflanwviaiu 906 wanslidudsnnnumanzay
uwagiiiganevestayaaunsaiinsizvladelaly

v a

SEAUR LAeds8azLDunRal

Padeit 1 “amdnwalluny (self-image)”
Snuiudsitesunetlads 6 fauus Senmin
Uadeegsyning .620 fiv .853 fiArAnuulsusiu
AT (eigenvalues) WU 7.767 uagAiogay
YIANULUTUTIUYINAU 51.781 wanainsauus
1 6 fuds Wududsitsuiuesunedadeiile
o

dadedl 2 “Ufduiusnsdeny (Social
Interaction)” S1uauiuUsTiosuiedade 6 faus
fenmintaduegsewing 685 e 784 fenaw
wUsUTIUAILUT (eigenvalues) 11NAU 2.020 Lay
AN39883UDIANULUTUTIUINAU 13.467 Lansin
FuUsha 6 dauls Wusudsiisauiuesune
Jafuildniian

P23 3 “n1sfuimisdenn (Social
recognition)” S1uusulsiieSunetlade 3 fuus
frnmintaduegsewing 830 e 877 fenAnw
wUSUTIUFILYT (eigenvalues) 1WAV 1.328 uay
AN3DYAZUDIANULUIUTIUINAY 8.853 LRI
fruusia 3 fuds Wushudsiisaifuesuetiadeid
I¢Afan Tnemsulanguiudsiadunisindula
sonfdinigeanidy 2 ngu il

auAgiudl 3 §Adulddudunsiasz
avduiudanluinea Wemauduiusvestlade
nsendulasenidevestndnwilne

nauil 1 19unguiadediuusagela
Usznaume usagslaniglunazusegelanisuen

nauil 2 1 Junquiladedudinuiely
N1999nA18INY Usnaumiunnanwallunuy
Uiduritusvnedenn uagmssuinadean aniy
ATIAFBUAILMLNTAUYBITDYAUALATIVADUAN
Fulsravsanduiusaelufuusvestaduiields
Irnuduiudafienaudausanniign

N13ATIVADUANUMINNLAUVRITDYANUT
Fruruteyanldlunisiinsizianduiius
alufineaesaziiogaion 4 MedevidsuUsild
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Tunsimset Jeazdeiungaulun1sinsgs
anduiusaluiinea mndosninidadinin
(weight) #3aA1AULYTUIIUNINTFIU
(standardize coefficients) fenaldaylind
(Boonmee, 2013) wazuenanitadinasidouls
yamuwUsuatinaadiuiu 2 A v¥e9 Barcikowski

a v v

dl 1 U Q‘ 6 1 1
M990 2 ANFUUSEANSANAUNUTRY199Y (1)

[
Ay Aaa o

& Stevens (1975) FamsIeiiifudsfidesnis
Anwiivinisdmdenuniiss 21 saudslunis
WATIEANUUHUNWITY Feronslayaseeiley
84 578 UANSITHELT LAY 340 78 TN
nnfisald Seflanusnzauiiayasesiandiiug
Alulinoanslu

senineladoaunsegslanazdadeaudvunely

N50NARINY
AUy mwénualluau Ufdunusniedeny n1s55uiniedany
wsegslaneluy 5439%* 6279%% 2356%*
usagslaneuen 1315% 3430% 3880%*

** pdAynseianszau 0.01

Mm99 2 uddeildnsieaeudn
Fuusvandanduiusareluseninafaus
wiazygaiwls laun wsegslanigly (intrinsic
motivation) us33slantguen (extrinsic
motivation) A nanwalluau (self-image)
Ufdunusnnedeau (social interaction) aznis
$ugmaedanu (social recognition) Tasnwsaatiu

Aranduiussendtediwlsluyadiudsdade
n1eauwsegala wardaduirwdanunely
nseaniaslaNuduRusNIIUIn TA19E1I9
0.1315 4 0.6279 egafltiuddymadaiisediu
0.01 yawUsinsnwisianudusiusiulu

seavUunanadululuianiafendu

A13190 3 anduiusaludaeasynitagadiwlsdadediuusegeds uazladesudmunenis

20NANAINTY
Canonical Canonical CanorZ\ical Wilk’s N df. p-value
Function Correlation R Lambda
1 .661 437 225.068 6.000 .000**
2 410 .168 61.868 2.000 .000**
** filpdAynseianszau 0.01

31A1599 3 aranduiusailuiinea
senieiuwdslugaimulsladenuusegals uay
Jaduamutnuneluniseennidnie JHendy
aludinea 2 Hlefdu diil slsidualuinoa
fi 1 feanduiusaludaeaiiiu 0.661 3

HodAyneaiansgdu 0.01 wavillofiansan
AmUs alullneavesyasiiudstdady aruise

asuglainladenenuusgdlavasdadesu
Wananeluniseeniidenieg dainuwdsusiu
swiusesay 43.70 (R* = .437) dwmiuilaidu
aluilpead 2 faranduiusailudaoainfu
0.410 feddynaadafiszdu 0.01 wardinny
wUsusausamiu Sevay 16.8 (R = 410)
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A157199 4 anuduiuselutineavesilendui 1 seninsgadinlsladunuusegslanazidmungly

A1398NANAINY
Standardized
o . Canonical Canonical Canonical R?
Uadeusegila Canonical | oadin Cross - Loadin
| - I

Coefficients 8 E
wsegslanely -957 -993 -657 579
wsegdlanieuen -120 -414 274 421

a

** JpdAynseianszau 0.01

M50 4 EeRnnsananuduiudids
HunsaaainUsUaduniuusegels uwazdade
grudnuneluniseeniidinie Sandiwin
mludineasgluszduliunan galanfe usigdle
nely (-0.993) 58383 laun wsegslaniguen
(-0.414) azuladn usegeladanuduiusiu
Whnnnglunisesniidenie lasusegslaniely
ganudunusiuidmunglunisesnniaenig
wnnIusegslanieuen dlofiansana3aamung
voadtmiinaludneanudn Siadoanune
willeufukanaddmUsnndsianuduiusiuly
madety WWululuianafeaiy

afilsauaragina
Yaseiifetostunssnaulasensideme
Usznaumig 2 Uade loud Jadeauusegala
wazUaduauidinunglunisesningainig 913
WumsigdadenenuininenJuusedulvd
ngFngsulunIseanidIniy WwuheIiukuInIg
9991398999 Tangthai & Dadee (2009) tag
#OAAABINUNWITEYBY Magaraggia, Dimmock, &
Jackson (2014) wui usegslanazidmaneianig
Fuwusiudedenananisoaniidinisvesusas
yana aidhvngveutazyaravzdiaLLAn
FNAUAILIZYZLIAIVBINITOBNNRINTE
Hafeiuusagelanieluiidininiade

wnnIusagslanieuen wansbiiuimgAnssy

msaaﬂﬁﬁqmEJ%LﬁmmaﬁLﬁaqﬂﬂaﬁuﬁLLsagﬂa
aelugs 1w dnfmildenaufniidamimie
Wesanianuneie1ufios1nagio1vuznIs
waladfuiy uiluvauziypeaiiussgdaneusnas
BenauiniimangaufuauaNsnInvemuLes
Wieliszauanudusslunsdufivensuunnii
ANEYNELL PaonuEURL e LA UT e TA
dmsutaduiuidinnieluniseaniidenie
wuadu 3 dauds leun 1) awmanwalluau
2) Ufduitusvnadeny uag 3) n1sfuiniadeay
FensounguiufuusldndefunuimAdsves
Sebire, Standage, & Vansteenkiste (2008) lng
wiadmunglunisesndidenievesynna (Goal
Content for Exercise Questionnaire: GCEQ)
wu 1u 5 fuus laun 1) mslen@naunanssy
nelunaznisuen (separated into intrinsic
and extrinsic pursuits) 2) N1sAARBAUEIAY
(social affiliation) 3) N159ANT5EUAN (health
management) 4) n1IWAUIINEE  (skill
development) (U msneniglu) uag 5) n133us
M9&9mal (Social recognition) Aun wanwallumu
(Self-Image) ({WUhunnaneuen)
wsegsladianuduiusiudmunglunis
paniasnevestinAnwiive lagusegslaniely
fiauduiusiuitmunslunisesandidenie
unniussgslaneuen msdnadulavesyanai
WWnannelueia9ziidynsnananiseaniiainie
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unninisdndulainatsuen Fuduluaw
NunN1siIvuAAULes (Self-Determination
Theory) 1ag Deci & Ryan (1975) asungliin
yanafidndulaseniidsnigaziiidimuneiiin
nusegelaniglunuies Wmuiedinaides
Afuaigauleakaziinainaduaulalunis
ponfdanefenues TinaUITEd Ty
ni ussgdlamelulsllidusuysifeniiozdana
AanseaniaINevestinAnyilng dadaendy
usagslaneuenidudanszduliindnuilneg
ponfdimenniudndae

GO GIRI
1. Yarduauuzarusuviinalideluly
Uszlov
lgnannisasrausegelavazidinung
lunisdaasunisesnnidanievesdnaned
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anudesiiAnainmseendidanieluuunves
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74 10 Az Un9finw 2561 vasanniiunisfnwienvuuimis ssusunadegnedaeiinisUsya
AwTne3s (Maximum Likelihood) duéaeAsnsduuuuutsdu (Stratified Random Sampling)
leogredmau 625 au insesdlefliiAusiunudeyaduiuvasua 6 dw fiunisnsivaey
anunsadademnanngideangy fdenudesuuuaenndosnslusgsswing 601 - 815 uasiianuns
dalassadrsegluinaeifivensulfanmsiieszsiesduszneudedudu egsening 49 -.98 s
Taseiteyalaglinisiesgikuudiaesaunsiidasiasimneslusunsy Mplus

HANITITENUTIT UUUTadlassaseauduiusavguasladedndnuausiin Indnvue
muanunnsal Lazdnuwazauanumsal fdwasenginssunisFoudiuulszaunsaluaginwenns
afassdnuuianssuiviuuiiiauaenndesnaunduiudeyadwsedng oA x? - 701.362,
df = 322, p < .01, RMSEA [90% ClI] = .046 [.042, .051], SRMR = .083, CFI = .940, TLI = .914 uay
Relative X? = 2.178 wagnui MusiislavsnalagnssdenginssunsGeuiuuulszaumsaiunniign
fio MsmevenruiNeIsuNsasEsIAN UL IRnsIImUI fuUsTITiBvEnalnenssHerinuy
msaduassAruuianssnniignie usegdlalldugvs luvaefisudsnismsmevenru$aine197se
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AUNITATNATTANULTINTTU danalnedoureyinuyenNIaiNassAnULInNTSULNNTan AwUsREme
MruA TN AUeSUIEAMURUTUTINYRINEANTIUANSISEUTIUUUTTAUNTA] WAEinweN1TaT19assA
Nuuinnssulasosas 80 way 92 muaRU

ArdAey: vinvensaiiassAnuuinnssy weAnssunsseuikuulsraunisal N19iSeu3aN
NSYIN9URTS

Abstract

The aims of this research were to examine a structural equation model of the causal
factors of old psychological traits, situational psycholosical traits, and situational characteristics
affecting innovation creating skill mediated through experiential learning behavior of students
in work-based education system. The research sample consisted of 625 third-year students in
work-based education system from 10 faculties of a private educational institution during the
2018 academic year, obtained by stratified random sampling. The sample size was determined
based on the maximum likelihood estimation. The data collecting instrument was a questionnaire
composing of six parts. Its content validity was verified by experts. Its internal consistency was
acceptable as indicated by Cronbach alpha coefficients of .601 - .815. Its construct validity was
also acceptable as indicated by the goodness-of-fit indices from confirmatory factor analysis
with factor loading of .49 - .98. Data were analyzed with the use of structural equation modeling
to test the structural relationship of variables by using the Mplus program.

The results reveal that the adjusted structural equation model of the causal factors of
old psychological traits, situational psychological traits, and situational characteristics affecting
innovation creating skill mediated through experiential learning behavior of students in work-
based education system is in accord with the empirical data ()C2 = 701.362, df = 322, p < .01,
RMSEA [90% Cl] = .046 [.042, .051], SRMR = .083, CFl =.940, TLI = .914 and Relative X = 2.178).
It is also found that the variable that has the highest direct influence on experiential learning
behavior of students in work-based education system is the imparting of knowledge from the
instructors. The variable that has the highest direct influence on students’ innovation creating
skill is the achievement motivation. On the other hand, the instructors’” imparting of knowledge
on innovation creation has the highest indirect influence on students’ innovation creating skill.
All causal factors can be combined to explain the variance of experiential learning behavior

and innovation creating skill by 80 percent and 92 percent respectively.

Keywords: Innovation Creating Skill, Experiential Learning Behavior, Work-based Education
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NI
n1stnaud1AgyduTzuuni1TAnuily
Hagtudeifunszuanisiudsuulasvesland
YAUUNITRUITUAIUN T UINTNEINTUYWE
INNTINITHAUITEUULATEIND NIBILUY
a151syUlanfneg N1siSeusuugIUnNISYIne
lunianisudanazniadany Work-based/
Community-based education #38n159AN"S
SUUNIEOULUU Work-based Learning (WBL) fia
\uszuumsBeusuuuuszaunisal (Experiential
Learning) AlfFourine1Uszaunisaiannnis
vhausndunumdrdaylunisBeu Faszuuns
Bouidnarndufivonivegrsnievinanadl
mMsimunogsdeilesluanamglsussaziiule
PnMsaduayuuleuiensAnyiarnsinausy
1ny “European Alliance for Apprenticeships
(EAFA)” uaz “Youth Employment” davnaniudi
Anauliiugiseulaedesddinaiuinndt 50%
iionnsBousluaniuuszneuns (European
Commission, 2013) d@1n9UANLATINNNT
gauAnwIveIlsEmalng Falansentndeniny
dAglun1TAIUILE1ITUAIBTEUUNITANYILUY
Work-based Learning (WBL) sasni1satiuayuy
Taniugau@nuwuiufiufinsGeusvoneniy
waztinAnuwilunuuvessinuedin invedeny
(Socialization) amiauzﬁugmﬁw (Base Line
Competencies) AMUFUATAIUAINITOLYS
Y5041n13 (Tacit Knowledge and Ability) M3i5eu3
VugIuNIsyIulunIANITHAALaE N IAFIAY
(Work-based/Community-based Education)
(Office of the Higher Education Commission,
2007) liaanAfoIfukuIfAnNIzUIUNITIN
nsdnwluamssudl 21 AdesnslygBouaiig
p9AMNITRIRLBINUTEAUNTAITLFSU
nseumARionTFeuslummsTei 21
HudnuisunAamesmsinunildFumaianniu

TnenAifievnuzuiernissud 21 (Partnership
for 21% Century Skills) fatluuwuiniudnlnl
Frun1sineiiialanldaudfyuegieds
TnomsivuninugisudusiensGeus 3 inws
lawA vinwenisiieuskarinnssy (Leaming and
Innovation Skills) ¥inwgduansauma do Lay
wAlulad (Information, Media and Technology
Skills) wagvinwediinuazarue¥n (Life and
Career Skills) (Partnership for 21% Century
Skills, 2009) sjastiulvigiseuiinusluaneivinig
mualuiuineglunisnssunsaugnisinau
warN1sTInlagldnisiseuiainasugoneu
(Project Based Learning: PBL) @anAdedsfiuna
AT unTinud mngaeuldvangnsnis
FeudanmsufiRau (PBL) waglasunisiamn
ANAIUAlUME IrderalAiazkuun1TUTEiu
yinwglumnssuil 21 wnninguiaeuilallly
néngastana (Ravitz et al,, 2012) m3igenles
SEINUITAUNITAININAITTINAINTTUA AU
mMsAnwmquiluaaiunsdng Wednesinng
Seusuuulszaunsalnunguives Kolb (1984)
wansbiiiudnnisasauinuuszaunsallala
JudugFourinty undsdyumesdug fvhmdni
Juwswmdnduliisowinanuiuasinuenneg
uidsfesinnanisan mynadn anminndoudis
nelunaznivuendnaie (Farooq & Aneesa,
2011) aenAaadiUIWITEVas Budworth (2000)
fimuin mmsﬁ’wmzyLLazmiL'%auiéuamﬂﬂaﬁ?uﬁ
ANULanEiulnedamnuananyauznely
VYBIYAPRLBY UATANIUNITAILINADY
ndoyatedusuideluedndikumn
dulngudrsdunisfnymdngassverdu vie
Liflfuifissseinifinsaeunuunsifeous
1nUsraunsalase wadeldiinisfnuiluszuu
antunsAnwfiesuissynudngss uenaniiy
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Abstract

The purposes of this research were to study lexicon of Thai children identity inculcation
in school songs that were composed during the 10™-12" National Economic and Social
Development Plans and to study the relationship between the lexicon and human development
strategies in the 10™-12" National Economic and Social Development Plans. The research

sample consisted of 127 school songs composed for schools under the Primary Educational
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Service Area Offices, obtained by multi-stage sampling. The school songs were divided into
3 groups: 30 songs were composed during the 10" National Economic and Social Development
Plan, 65 songs were composed during the 11" National Economic and Social Development Plan,
and 32 songs were composed during the 12" National Economic and Social Development Plan.
The instruments consisted of indicators for Thai children identity inculcation, and indicators for
human development strategies. This research was a mixed-method research involving qualitative
and quantitative research methodologies. Statistics for data analysis were the frequency and
percentage.

The research findings were as follows: (1) two groups of lexicon of Thai children
identity inculcation in school songs were founded: the first group was in the theme of “human
being and human being” which consisted of & (thor thung), i.e. the transmission of knowledge,
trustworthy, culture and tradition, and & (tor tao), i.e. aggregation; the second group was in the
theme of “human group” which consisted of % (cor caan), i.e. action, behavior, and @ (chor
ching), i.e. living; and (2) regarding the relationship between the lexicon and human development
strategies, it was found that in the 10" National Economic and Social Development Plan, there
were the themes of learning together with morality, coexistence in a peaceful society, and good
hygiene; in the 11" National Economic and Social Development Plan, there were the themes
of physical, mental and intellectual development of human being, international standard
education, and increasing educational opportunities; and in the 12" National Economic and
Social Development Plan, there were the themes of the good social norms value, getting people

ready for the 21% Century, and good hygiene.
Keywords: Language, Identity Indoctrination, Thai Children, School Songs
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Abstract

The purpose of this study is to falsify academician Zhu Qingshi’s research conclusion
that human subjective consciousness is the basis of the objective material world. By means of
dialectical materialism, logical reasoning, exploratory research and creative transformation, this
paper systematically analyses and demonstrates the confirmation relationship among quantum
mechanics, dialectical materialism and Buddhism’s core notion of emptiness. It reveals the real
confirmation problem between quantum mechanics, dialectical materialism and Buddhism’s
notion of emptiness, and falsifies Zhu Qingshi’s wrong conclusions obtained by inaccurate
qualitative determination, irregular reasoning and conceptual confusion. It proves that dialectical
materialism can provide a reliable methodology for Buddhism, and quantum mechanics can
enrich the research and practice of Buddhism. The theory of emptiness in Buddhism can be
interpreted creatively by the above methods, so as to explore new methods and ways for the

comprehensive revival of excellent traditional culture.

Keywords: Quantum Mechanics, Dialectical Materialism, Buddhism’s Notion of Emptiness, Zhu
Qingshi

Introduction interpretation of the micro-world in quantum

The changes of the rules of the
quantum world, represented by the results
of the double-slit experiment in quantum
mechanics, have subverted our understanding
of the world and also posed a challenge to
the philosophical material view of dialectical
materialism. This objectively requires us to
re-interpret the philosophical thought of
dialectical materialism, and to use the existing

rules to make a reasonable philosophical

state. Similarly, the observation of human
beings obtained by quantum mechanics
has become an important condition for
changing the experimental results in
quantum state, which has triggered a debate
on the relationship between matter and
consciousness in the field of philosophy. This
has also activated the great human debate on
the rationality of religion, and has rekindled

the study and discussion in the academic

Corresponding Author
E-mail: 562127469@qgg.com
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community on the core ideas of the important
philosophical works of Buddhism, including
the philosophical thoughts in the core classics
of Prajna wisdom, such as The Heart Sutra and
the Ch’eng Wei-shih Lun. Zhu (2017), former
president of The University of Science and
Technology of China and a member of the
Chinese Academy of Sciences, has discussed
the study of quantum mechanics and the
objective world, expounding the strange
phenomenon-state superposition principle
of guantum mechanics and the collapse, the
analogy between Schrodinger’s Cat, glove mail
and quantum entanglement. It is proposed that
consciousness is a phenomenon of quantum
physics and quantum mechanics. And it is a
clear statement of the current international
physics research hot spot and frontier
problems - the manifestation of quantum
consciousness in quantum mechanics and
the main international research on quantum
consciousness. The most important thing is
that Zhu Qingshi demonstrated through logical
reasoning that human subjective consciousness
is the basis of the objective material world.
At the same time, he demonstrated the
relationship between them through the
reasoning method of energy non-entity, String
Theory and Buddhist notion of emptiness, and
disagreed with his methodology, research
process and conclusion authors. The factual
challenge posed by the latest scientific
achievements to the original philosophical
thought is an important challenge faced by the
dialectical materialist philosophy at present,

and it also provides an opportunity for the

study of Buddhism. The author’s research is
the inheritance and development of previous
studies, inheritance is mainly reflected in the
current system analysis and induction of the
latest results will be possible to make up for
loopholes. The development is embodied in
the author’s attempt to compare the existing
research achievements and main research
viewpoints of quantum mechanics and
quantum consciousness with the concepts
and viewpoints in the current philosophical
system, such as dialectical materialism,
Buddhist prajna wisdom and so on, so as to
effectively promote the research hierarchy of
modern philosophy. This paper focuses on
the relationship between the achievements
of quantum mechanics and the theory of
emptiness, which is the core of Buddhism,
and explores the intrinsic relationship and
corroboration between dialectical materialism
and material, material concrete form, motion,
internal and external causes, and Buddhism’s
“emptiness”, “the self-nature is empty”,
“cause”, “condition” and “phenomenon”.
To explore whether the achievements of
quantum mechanics, quantum entanglement
and quantum consciousness can provide
factual support for the concept of emptiness in
Buddhism, mainly relying on the Maha Prajna’s
representative work The Heart Sutra and the
core problems of the theory of Consciousness-
Only, parikalpitah-svabhava, paratantra-
svabhava and parinispanna-svabhava, also
named as tri-svabhava. The authors think
that materialism is the understanding of

human beings to the objective world, and
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the concept of emptiness of Buddhism
is to study the original appearance and
operation law of the objective world. There
is a confirmation relationship between the
two. String Theory, one of the Unified Field
Theories of quantum mechanics, is also
confirmed with the materiality of the unified
basis of everything and the movement of the
existence of conditions in Buddhism’s notion
of emptiness. Zhu Qingshi’s method of proving
that Buddhism’s notion of emptiness does not
have a real entity by energy and non-entity
is logically inferential. It is wrong to use the
reasoning of String theory which lacks links
and elements to prove that “all phenomena
are like a dream, an illusion, a bubble and
a shadow, Like dew and lightning. Thus
should you meditate upon them (Kumarajiva,
A.D.402)”. His view that “human subjective
consciousness is the basis of the objective

material world” is not logical and in fact.

Research Objectives

It reveals the challenges of quantum
mechanics and quantum consciousness to
dialectical materialism, correctly interprets the
dialectical relationship between material and
consciousness in quantum mechanics with
dialectical materialism, and consciousness
affects the behavior of observation objects,
resulting in the collapse of the state of objective
objects. This is the analysis of Zhu Qingshi
academician’s subjective consciousness of
human being seeking the conclusion that the
subjective consciousness of objective material

world should apply dialectical materialism

method, and find out the reason seeking the
wrong conclusion. The scientific and rationality
behind these concepts are analyzed by
scientific verification and philosophical
methods to analyze the core concepts of

» 13 » 3

“emptiness”, “cause”, “condition”, “effect”,
and “retribution” in the classical theory of
Buddhism. By summarizing the basic methods
of Buddhism’s understanding of the world, we
get the methodological theory of Buddhism
and explore the possible application of these
methods in the formation of creative thinking

and management practice.

Research Problem

1. What is the evidence between
quantum mechanics, dialectical materialism
and the emptiness notion of Buddhism?

2. How to falsify Zhu Qingshi’s inference
of energy non-entity and String Theory to
verify the methodology of Buddhist notion
of emptiness? Explore the correct reasoning
process and the methodology of creative
transformation confirmed by energy and String
Theory.

3. How to prove the methodological
theory of energy non-entity, String Theory
to verify the emptiness notion of Buddhism

under the inference of Zhu Qingshi.

Literature Review
1. Conceptual definition
Emptiness is the basic teaching of
Buddhism, is the core concept of Mahayana
Buddhism, and is also the core meaning of
thought like The Heart Sutra. The core content
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of many Buddhist classics is to talk about

» “

“emptiness”, “cause” and “ignorance”, and
so on. The emptiness in Sanskrit means Sunya,
the interpretation of emptiness in Ci Hai is that
Buddhism refers to the unreality of things. All
things and phenomena are made of cause and
combination, instantaneous, no qualitative
regulations, and independent entities, false
and false, so it is called emptiness (Xia & Chen,
2009). Great Treatise on the Perfection of
Wisdom thinks that the view of five aggregates,
this world is empty of the self (Kumarajiva,
A.D.402). The Vimalakirti Sutra thinks that After
all, all the Dharmas are empty and empty
(Kumarajiva, A.D.406). Ji bu in the Book of
Tu jie xin jing of the “emptiness” given the
explanation is used to express “non-existent”,
“non-existent” a basic concept. The “empty”
of Buddhism refers to all phenomena in
the world are formed by the aggregation of
various conditions, and when the conditions
change, the phenomenon changes with it, and
there is no real entity in itself. He believes
that the “empty” of The Heart Sutra refers
to “emptiness”, which refers to the nature
and attribute softy ness of things (Xuan &
Ji, 2012) The research of this paper is based
on this concept as an “empty” explanation.
That is, the research is based on the idea that
“empty” is all “phenomena”.
2. Commentary on the typical literatures
of the Buddhism’s notion of emptiness.
Emptiness is the basic teaching of
Buddhism, Sanskrit Sunya, used to express non-
existent and non-existent a basic concept. In

the simplest way, the emptiness of Buddhism

refers to all phenomena in the world are
the product of the aggregation of various
conditions, the phenomenon itself does not
have a real entity, when the conditions change,
the phenomenon also changes. Phenomenon
is the external relation and surface feature
of things, and it is the external expression
of essence. The “empty” of The Heart Sutra
refers to “emptiness”, which refers to the
nature and attribute of things. “Emptiness”
is the core concept of Mahayana Buddhism,
and it is also the core meaning of thought
like The Heart Sutra. Through ignorance are
conditioned volitional conditioned, a part
of Twelve Links in the Chain of Causation,
it shows that the ideological basis of human
behavior is ignorance. The Heart Sutra holds
that “ignorance” is the state of confusion of
life, and that all thoughts that appear in a state
of confusion are called “delusion”, and that,
in Buddhist wisdom, human beings almost
all live in delusions, and the words delusion
consent include reverse dreams. Buddhism
believes that the emergence of delusion,
the origin of no sense, desire is the driving
force, the persistence of possession is to help.
Desire is the driving force of delusion. There
are always many ideas in the world where
people live, most of which are based on the
needs of individual desires, what desires do
human beings have, what kind of delusions
there will be; persistence of possession is
the help of delusion, delusion, persistence
has an important helping role. In the desire
to promote the emergence of the delusion,

is with persistence and constantly enhance,
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persistence how deep, the delusion is how
big. Delusion makes it impossible for us to
live in @ world of our own consciousness and
to understand the truth of life in the universe
correctly. In Buddhism, the only character
has divided the world into three different
levels: one is the subjective illusion of our
consciousness structure, the second is the
objective phenomenon world, and the three
are the essence of the world. We usually
live in a life of obsessiveness, and therefore
cannot recognize the nature of his rise and the
sense of truth. Therefore, human beings can
not correctly understand the world, because
human understanding itself. Humans with
delusional mind to understand the world, the
understanding is also naturally delusional, just
as we wear color-changing glasses to see the
world, what we see is not the world’s real.
Delusion leads to all kinds of life’s problems,
so The Heart Sutra tells us to stay away from
upside down dreams, if far away? The way to
deal with delusion is to realize from the view
that everything is like a dream bubble. Heart
less concern, delusion will naturally not have.

Causes and conditions producing
phenomena means all conditioned things
are impermanent, and all the results are the
result of maturity with the condition. Cause
is the motive, is the main condition of things,
condition and cause this motive constitutes a
chain relationship, is the secondary condition of
things born. There is “cause” has “condition”,
is bound to become “effect”, this effect
for “cause”, that is “motivation” is called

“retribution”. Cause is actually the most

basic law of the universe, all things, feelings,
phenomena, objects in the world will not
suddenly occur. The emergence of anything,
there must be a former cause and appropriate
environmental conditions to match, that is,
the so-called “help”, or “condition”. When
the cause and condition are mature, the
results are produced. Although the self-nature
is empty, It is True Emptiness and Wonderful
Existence which is the dharma born of this
cause, its present is the emptiness (Xuan & Ji,
2012).

The Heart Sutra holds that cause is all
Dharma and that all Dharma is cause (Xuan
& Ji, 2012). Dharma is things, and cause is
the cause of each dharma of birth “because
of” and help to become the “condition”.

l(l"

Because of the dharma is that everyone,
in essence, is not there, but a collection of
various causes, so when the body is empty,
not to empty it is to be free, but not a entity
needs to be released. Dependent origination
and the emptiness of nature, “condition” is
all the dharma is born by fate, the edge of
the gathering, the fate is no, when the body
is empty, the dharma | am now there is no
existence. Emptiness that is, whether there is
a nature available (Christian God, Tao, Sanskrit,
tathagata-garbha, and so on) nature of the
empty is not only not without a real nature,

but to say that an empty is not available.

Methodology
1. Research object
The main purpose of this paper is

to determine the essential properties of
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things and their related relationships, so
the qualitative research method is adopted.
Through conceptual research, literature
research, logical reasoning, exploratory
research, and other methods. A step-by-step,
hierarchical analysis of the characteristics of
the research object, explain its essence. The
research objects of this paper are: the important
discoveries of quantum mechanics, including:
double-slit experiments, the important role
of quantum mechanics consciousness, the
theoretical basis that the objective world may
not exist in Zhu Qingshi;
2. Research method

The paper uses the conceptual
research method to study the Buddhist
“emptiness”, “cause”, “condition” and so
on, revealing the essence of the concept
of Buddhism. The study of material,
consciousness and consciousness’s initiative
in dialectical materialism reveals the
interpretation of these concepts at the
philosophical level. The material in the field
of quantum mechanics, i.e. the substance of
physics, is also analyzed. The paper also uses
the method of literature analysis to analyze
the literature related to quantum mechanics
double-slit experiment and consciousness and
quantum consciousness and explores that
consciousness has become a phenomenon
in guantum mechanics in quantum mechanics
experiments, resulting in the reliability of the
collapse of objective object state. It is also
through the analysis of the relevant literatures
of Buddhism to find the correlation between

matter, consciousness and the view of the

Buddhist universe in quantum mechanics.
On the basis of the above research, the method
of logical reasoning is used to carry out layer
by layer progressive reasoning in order to
obtain effective conclusions, the process of
logical reasoning is embodied in the process of
studying concepts. As for the situation in which
there is no clear definition or definition of the
description of the study topic, authors adopt
the method of exploratory research, through
the gradual literature review method and the
high-intensity interaction within the research
group, quickly finds the effective breakthrough
of the research topic, and clears the relevant
problems to draw out the basic outline.
3. Research procedure

3.1 To form a two-person scientific
research group, including 20 minutes or so
a day face-to-face effective communication
and interaction based on the virtual space
community, to carry out exploratory research.
The research breaks through the content of
the existing knowledge boundary, the relevant
literature is almost non-existent, the research
method is used in the researchers to discuss in
order to find the direction of scientific research
may break through and the dimension of
possible breakthrough.

3.2 On the basis of a more full
discussion and mutually provided research
advice and literature on the issue, a basic
outline of the study was quickly sketched
out, and the topic of the paper was carefully
examined on the basis of the philosophy of
the unified research topics and objects, namely

Buddhism, philosophy, quantum mechanics,
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and the “The Heart Sutra”, according to our
own research expertise.

3.3 Applying conceptual analysis,
literature analysis and other methods, logical
analysis and other methods gradually build a
research framework, according to the research-
based thesis model of the introduction,
literature analysis, research purposes, research
issues layer by layer in-depth exploration and
writing.

3.4 To obtain the results of the
study, the conclusions, the discussion, and

repeatedly verify.

Results

The emptiness Sanskrit is sunya, which
in Buddhist teachings refers to the illusory
truth of things. All things and phenomena in
the world are formed by the convergence
of various conditions, when the conditions
change, the phenomenon also changes, itself
does not have a real entity, false and false,
so call it “emptiness”. The development of
modern physics has really found support for
Buddhist theory, but in the demonstration,
some physicists, including Zhu Qingshi, often
find it difficult to jump out of the concept
of physics, the commonly used concept
of physics is confused with the concept of
philosophy, and it is easy to fall into the
trap of metaphysics. From the perspective of
confirmation, we analyze the evidence of the
supplement and support of the development
of physics and quantum mechanics to the
relevant theories of Buddhism.

1. Physics, dialectical materialism and

the problem of phenomena and entity in
Buddhism.

Zhu (2017) believes that physics will
have a mechanical movement of the physical
form known as the material. It was also called
entity in the natural philosophy at that time.
Because of the special position and key role
of mass in Newton’s classical mechanics,
people tend to sum up matter as objects,
and then regard matter as entities. In 1687,
Newton in The mathematical principles of
natural philosophy’s definition section said
that the quantity of matter is the same as
the origin of density and size of a measure of
unity (Newton, 1968). That is to say, mass is
defined as a measure of the amount of matter.
Based on this, Zhu Qingshi believes that mass
is taken for granted as the absolute inherent of
matter itself, and is regarded as the concrete
manifestation of the principle of immortality
of matter or the immutability of substance.
Authors want to emphasize that the matter
Zhu Qingshi talks about here is not the matter
of dialectical materialism, and the immortality
of matter involved in it is not the immortality
of matter in the field of philosophy. Zhu
Qingshi’s reasoning actually adopted the
17" century natural philosophy entity view,
metaphysical materialism view, did not get rid
of the material into a specific material form,
the material into the physical way of thinking
(Gong, 1999). The concept of materiality of
dialectical materialism summarizes everything
in the world and refers to the common
unique characteristics of nature and society

in various “concrete forms of matter”.
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Zhu Qingshi confused the “material” of
physics, the “entity” of natural philosophy, the
metaphysical materialism “material concrete
form”, and the concept of “material” of
dialectical materialism in the course of his
theory. Zhu Qingshi used in the following
reasoning is still metaphysical materialism,
that is, the concrete form of matter, and this
“material concrete form” is the “entity” of
the cognitive methodology of the theory of
the establishment.

In 1905, the paper Does the Inertia of a
Body Depend Upon Its Energy Content? Einstein
wrote: “The mass of a body is a measure of
its energy-content; if the energy changes by L,
the mass changes in the same sense by L/9 x
10%°, the energy being measured in ergs, and
the mass in grammes”. In the English version,
the editor’s note explains the difference
between the expression m = L/C* and E = mc”
in Einstein’s 1905 paper. It says, in this paper
Einstein uses L to denote energy; the italicised
sentence in the conclusion may be written
as the equation “m = L/c *” which, using
the more modern E instead of L to denote
energy, may be trivially rewritten as “E = mc *”
(Einstein, 1905). Pais (1995) argues that In
1905, Einstein established the theory of special
relativity, which challenged Newton’s classical
mechanics. The famous formula E = mc’in the
theory of special relativity suggests that mass
is also a form of energy. based on Einstein’s
theory that mass is also a form of energy,
believes that relativity reveals the existence of
Newton’s entity concept of matter. In physics,

matter and energy can be transformed into

each other under certain conditions, and
energy is not an entity, so matter can no
longer be regarded as an entity. It is consistent
with the definition of emptiness in Buddhism,
that is, all things and phenomena in the world
are formed by the polymerization of various
conditions when the conditions change, the
phenomenon also changes, and it is confirmed
by the fact that there is no real entity in itself.

2. Authors think that Zhu Qingshi’s logic
and reasoning are seriously flawed, and it is
wrong to draw the conclusion that the material
of physics is corroborated by Buddhism’s
notion of emptiness. He established the
so-called logical reasoning relationship by
following these steps:

Step 1: Zhu obtained the word
“physical” from the judgment that the
physical form of mechanical motion is called
physical, a concept of physics.

Step 2: Applying the concept of
17" century natural philosophy, the word
“physical” of physics is upgraded to the
concept of “entity” of natural philosophy at
the logical level.

Step 3: In order to strengthen the
rationality of this reasoning, with the help of
Newton’s classical mechanics “mass” and
give it a special status and key role, coupled
with the lack of reliability of the so-called
“human tendency” to further attribute the
“material” of physics to “objects”, and
without any basis and evidence, leaping the
“material” of physics as a natural philosophy
of “entity”. Through the above three steps,

Zhu completed the first confusing construction
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process of equating the “material” of physics
with the pseudo-proposition altruistic part of
the natural philosophy “entity”.

Step 4: Zhu’s conclusion is that “mass
is taken for granted as an absolute inherent
in matter itself, and is seen as a concrete
manifestation of the principle of physical
indeterminateness or physical invariance”. In
the first half, he gave the relationship between
the “mass” of physics and the “material”
of physics, reinforcing “absoluteness” and
“scientific”, in fact, we are very clear that
Newton’s classical mechanics is applicable
under the conditions of gravity, and whether
mass is absolutely inherent, depending on the
physical matter in the environment conditions.
In the second half, mass (the concept of
physics) is seen as “material” (the concept
of physics) as indestructible or solid (the
concept of natural philosophy) unchanged.
The second confusing build process was
completed. He deliberately arranged the
“material indestructible” scenario, let people
produce confusion of thinking, began to think
on the concept of dialectical materialism,
which is widely known to the Chinese
audience, if not further confirmed, most
people’s thinking at this time began to be
controlled by him. What exactly is “material
indestructible”, the author first analyzes this
problem. The law of “material indestructible”
is also known as the Law of Conservation of
Mass refers to the sum of the mass of the
substances before the reaction in a chemical
reaction equal to the sum of the mass of the

substances after the reaction. Because any

change, including chemical reactions and
nuclear reactions, cannot eliminate matter,
only change the original form or structure of
matter, so it is called the law of substance
indestructible. The concept of “entity” within
the framework of natural philosophy began to
blend into physics. Audience thinking began
to equate the trend of natural philosophy,
metaphysical materialism, the concept of
the philosophical concrete form of matter
(philosophical material concrete forms can
be very diverse, not bound by the physical
material concept, the concept of mass, the
law of physical indestructibility, etc.) with the
material concept of physics.

Step 5: Zhu Qingshi, with Einstein’s
Theory of Relativity, “Mass is also a form of
energy” (physics), obtained that “energy”
is not an entity (mixed with philosophical
concepts with physical concepts), “material”
(mixed with the concept of physical matter)
or a “entity” (philosophical material concepts
mixed with physical concepts).Then based on
the Buddhist The heart Sutra in the analysis
of the emptiness view of the “entity” and
“various condition aggregation” “Conditions
change, the phenomenon also changes,”
“itself does not have a real entity” to carry
out one-sided links, and obtain the conclusion
that physics and Buddhism confirm.

Step 6: Zhu Qingshi used The String
Theory that everyone does not understand,
directly give the real material world is the
“cosmic string” playing symphony! He believes
that the elementary particles that make up

the bricks of the objective world are now
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all “notes” on the cosmic strings. And then
to use The Diamond Sutra: All phenomena
are like a dream, an illusion, a bubble, and a
shadow, Like Dew and lightning. Thus should
you meditate upon them. In the absence
of effective conditions, basis, evidence and
effective logical reasoning, it is concluded
that physics has entered the realm of “self-
nature”! Complete his discussion on the proof
of String Theory and Buddhism’s notion of
emptiness.

Step 7: Zhu Qingshi based on the
relevant phenomena in quantum mechanics,
even the current quantum mechanics itself,
such as the “double-slit experiment” in the
observation of people caused by the change
of interference stripes. “Consciousness has
contributed to the shift of the physical world
from uncertainty to certainty.” He says.

3. The author’s analysis of Zhu Qing’s
logical reasoning system:

The concept of “material” formed
under the reasoning relationship of “material”
in physics is not the material of dialectical
materialism philosophy, but on the basis of
“people tend to attribute matter to objects
and then to treat matter as an entity”,
which belongs to the category of dialectical
materialism concrete form of matter. The
dialectical materialism is expounded by the
infinite, eternal and absolute nature of the
material. It is believed that any individual or
concrete thing in the world is limited and
dead, but the whole material world is infinite,
eternal and absolute. Matter itself has the

ability and condition of constant movement

and transformation (Xia & Chen, 2009). As for
the phenomena involved in the “empty” of
Buddhism, that is, all things and phenomena
in the world are formed by the convergence
of various conditions dialectical materialism
to attribute it to the nature of the world
nature and all the phenomena of society,
are the existence forms of moving material.
Nature and all the phenomena of society are
the different forms of expression of moving
substances. The description of Buddhism’s
notion of emptiness core thought and the
material view of dialectical materialism are
unified. The material and energy of physics
have the possibility of mutual transformation
under certain conditions, and from the point
of view of dialectical materialism, they belong
to the category of “concrete form of matter”
of philosophy, which does not vary depending
on the difference of mass in the properties of
physics. The various phenomena arising from
the conditions of human society are also
included in the category of “concrete form
of matter”, which has nothing to do with the
quality of the physical category.

The emptiness of Buddhism is the
unity of all things in the world. This unity
of the foundation can only be dialectical
materialism material concept. Because only
the material concept of dialectical materialism
sums up everything in the world. Is the nature
and society of various “concrete forms of
matter” common only characteristics. This
point is neither Zhu Qingshi with the concept
of physical matter can explain, nor is he

using various concepts of mixing and logical
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reasoning methods, based on the natural
philosophical entity theory and metaphysical
materialism can complete the argument.

4. Analysis of the relationship between
String Theory and dialectical materialism and
consciousness

String theory is one of the challenging
research topics in the frontiers of international
physics. Weinberg (1993) believed that “the
fusion of relativity and quantum mechanics
has brought a new perspective, and matter no
longer plays a leading role in the world. On this
basis, we were able to establish a satisfactory
electromagnetic theory (Chapter 1, para.1)”.
The core goal of String Theory research is to
establish the unified field theory put forward
by Einstein. Quantum mechanics theory plays
an important role in the micro-field and general
relativity in the macro field. But it is difficult for
them to integrate effectively when the theory
is relatively independent. Steven Weinberg
said: “Our gravity has completely changed
in terms of space, time and the special and
general theory of Einstein’s theory of relativity.
Instead of talking about particles with specific
positions and velocitys, we learn to talk about
wave functions and probabilities (Chapter 1,
para.1)”. String Theory is one of The Theory of
Everything that has the potential to reconcile
macro and micro-quantity physics systems.
Gribbin (2009) believe that the Theory of
Everything is a term for the ultimate theory
of the universe a set of equations capable
of describing all phenomena that have been
observed, or that will ever be observed. The

purpose of the study of String Theory is to

explore the integration of existing, human-
recognized substances (physical concepts),
energy, time, and space into a mathematical
framework, in order to find a unified The
Theory of Everything to explain everything in
the world.

String Theory can be used to describe
gravity and all elementary particles, and string
theory advocates that “strings” correspond
to various elementary particles in nature in
different vibration patterns. Weinberg (1993)
think that “String theory can be considered only
a particle theory corresponding to different
vibration modes of strings, but because the
number of particles in any string theory is
infinite, the working principle of string theory
is different from that of ordinary quantum
field theory (Chapter 9, para.8)”. One of its
basic points is that the basic units of nature
have a different vibration pattern of wave-
particle duality, such as electrons, photons
that just look like particles, and are actually
super-tiny one-dimensional strings. The typical
scale of each cosmic chord is about the basic
unit of length, the Planck length (10-33 cm).
The vibrations of different frequencies of
cosmic chords correspond to different mass
and energy. All elementary particles, such as
electrons, photons, neutrinos, quarks, etc., are
different vibrational patterns or vibrational
excitation states of cosmic strings. String
Theory advocates that “strings” correspond
to various elementary particles in nature in
different vibration patterns.

On the basis of String Theory,
Zhu Qingshi believes that the real material
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world is the symphony of “cosmic strings”!
Consciousness exists entirely on the basis of
material ism (our brain), but consciousness
is not a specific material reality, because no
one has found any tangible “consciousness”
in the skull during brain surgery. In String
Theory, the situation has changed radically.
The elementary particles, which used to be
the bricks that make up the objective world,
are now all “notes” on the cosmic strings.
A variety of material world, really become
“all phenomena are like a dream, an illusion,
a bubble and a shadow, Like dew and
lightning. Thus should you meditate upon
them.” He gives physics has entered the realm
of “self-nature”!

5. The author’s inference and analysis
of the philosophical nature of dialectical
materialism in String Theory.

The philosophical essence of
dialectical materialism of Unified Field
Theory that Einstein used to find and try to
establish in the second half of his life is to
find commonalities in the concrete form of
everything in the world under the framework
of physics. The material concept of dialectical
materialism philosophy includes everything
from the whole world to the common unique
characteristics of the natural and social
material sinants. It cannot be created, changed
and destroyed. From the concrete form of
matter is summarized and abstracted, there
is no material without the concrete form of
matter, matter can only exist in the concrete
form of matter, the concrete form of matter

is the expression of matter. The commonality

of the specific forms of various substances
is objective reality. To find commonalities
in the specific forms of various substances
under the framework of physics, we can
get guidance through the basic relationship
between material and motion of dialectical
materialism. The dialectical materialism holds
that motion is the fundamental attribute
of matter, time and space is the existence
mode of material motion, time and space are
manifested through the movement of matter,
time is the continuity of the process of material
movement, sequentially, characteristic of one-
dimensionality, space is the extensibility of
sports matter, wide-ranging, characterized by
three dimensions. From this, it can be deduced
that physics, as a field of study of the specific
morphology of matter, is not only the general
relativity in the micro-field and quantum
mechanics or macro-field, or the Unified
Field Theory, String Theory and so on, which
must be related to the material “movement”
of dialectical materialism, but only the
movement of the specific morphological
category of matter. With the approval of Du
Qiang, a senior engineer at the Institute of
Engineering Thermophysics, Chinese Academy
of Sciences, the entry holds that String Theory
advocates that strings can correspond to
various basic particles in nature with different
vibration modes. the fundamental attribute
of “string” in String Theory is also a form of
“movement”, namely vibration. Based on the
above inference and analysis, authors think
that the final breakthrough direction of unified
field theory, such as String Theory, must be the
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discussion of the material theory of physics
under the category of dialectical material
philosophy material specific form theory,
and the dialectical materialism essence of
“String theory” is to explore the “movement”
attribute of the concrete form of material in
the physical category. The final breakthrough
or closely related to the “movement”,
“movement” subject no matter what kind
of substance the specific form, may be very
diverse, and can even change the “string”
composition or can be infinitely subdivided,
but all the specific form of the material is
forever inseparable from the movement.
The basis of the emptiness view of String
theory and Buddhism’s notion of emptiness
is the “empty” which emphasizes the unity
of all things in the world. From this point of
view, “empty” and dialectical materialism of
abstract materiality have a common point.

All phenomena are like a dream, an
illusion, a bubble and a shadow, Like dew
and lightning. Dharma refers to all things
in Buddhism, and the author believes that
samskrta-dharma refers to the specific form
of matter that can be created, changed and
eliminated by people. These promising laws
depend on conditions to exist or disappear,
which is the reason and way of understanding
such as dream and bubble.

6. The author’s analysis of quantum
mechanics by confusing the basic concepts
of dialectical materialism consciousness and
understanding in Zhu Qingshi proves that
“human subjective consciousness is the basis

of the objective material world”.

In the electronic Double-slit
(1965) clearly

documented the causes of quantum

experiment, Feynman
mechanical interference waves: “We have to
conclude that when we look at electrons, their
distribution on the screen is different from
when we don’t look at it. Maybe it’s because
it’s turning on the light source and interfering
with the situation? Presumably because
electrons themselves are so delicate that light
waves are subjected to electron scattering to
give electrons a reaction, thus changing their
motion. We know that the electric field of light
exerts a force on the charge when it is applied.
So maybe we should expect the movement to
change. In any case, light has a great influence
on electrons. In trying to track the electron, we
changed its motion...That’s why we no longer
see the interference effects of ups and downs.
and “If the electrons hadn’t been seen, we’d
be interfered with”.

That is, the double-slit experiment of
quantum mechanics can prove that the human
consciousness does not affect the behavior of
the observed object, but simply can prove
that observational practice (including the
observing instrument, observation tools,
and observation methods, which may cause
the microscopic world disturbance) affects
the behavior of the observed object. This
experiment can prove that the practice of
human understanding will have an impact on
the observed object, but not directly prove
that human consciousness will affect the
behavior of the observed object. For the micro

quantum world, observation altogether is a
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kind of interference, under the interference
there is a wave particle disfisured between the
transformation, resulting in the interference
stripe change, which is not the consciousness
of the physical action, which has nothing to
do with consciousness. The so-called universe
also exists brain-like electron entanglement
now, and then by reasoning to find that there
is @ human consciousness in a certain place in
the universe, the existence of soul-like things
in the universe after death will return to some
place in the universe. This reasoning is a
serious logical problem: leaving the hardware
of the human brain, even if there is a quantum
entanglement of human-like brain, it will
not produce consciousness. Consciousness
is a philosophical concept corresponding to
matter in dialectical materialism, a function of
the human brain and a reflection of objective
existence. It is a form of human brain activity,
the emergence and development of human
consciousness through the activities of the
human brain to achieve. No one has the
body of the brain, nor is there consciousness.
Zhu Qingshi mentioned that the existence of
any tangible “consciousness” could not be
found in the skull during brain shell surgery,
which is a fallacy. Because consciousness is
a form of human brain activity, itself is not a
tangible existence. The observations involved
in the double-slit experiment of quantum
mechanics are the behavior of human beings
in understanding the objective world. From
the epistemological point of view, Zhu Qingshi
confused the concepts of “consciousness”
and and

“cognition” in philosophy,

equated “cognition” with “consciousness”.
Understanding is the dynamic reflection
of external reality on the basis of practice,
including perceptual cognition and rational
cognition. It is absurd to rely solely on an
experiment in quantum mechanics to obtain
the subjective consciousness of man being
the basis of the objective material world.
The activity of consciousness is based on the
human brain, the activity of the human brain
is only a reflection of the objective world, the
subjective initiative of the human brain cannot
become the basis of the objective material
world, consciousness is not the origin of the

world.

Discussion

The development of Buddhism needs to
be interpreted on the basis of a well-known
knowledge platform, many terms in Buddhism
do not have a clear concept, often only
quotient description, with a strong ambiguity.
When explaining the principles of Buddhism,
it is often explained by vague phenomena
and stories and fables. Many people with
their knowledge system is not understood,
so since do not understand to understand,
and Buddhist insight is not all people have.
The methodology of dialectical materialism
and materialistic dialectics is understood by
any student who has received secondary
education in China, and the thought logic of
dialectical materialism knowledge system is
used in our study to prove the conclusion of
Zhu Qingshi’s human subjective consciousness

is the basis of the objective material world and
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to analyze the confirmed relationship between
quantum mechanics, dialectical materialism
and Buddhism’s notion of emptiness. This
method of creative interpretation and
innovative development can not only help
to understand the philosophy of Buddhism,
but also carry out breakthrough exploration
in the field of social science under the
guidance of the strategy of The Chineseization
of Marxism, the Chineseization of foreign
religion and the comprehensive revival of
traditional culture. This methodology is not
a literature reference, literature annotation,
this traditional literature research method. If
innovation is to be created by literature and
annotations alone in innovative research, and
by the menopausal approach, it will fall into
a dead cycle. The study of Buddhism itself
requires methodology innovation. Need to
adapt to the development of society, to meet
the needs of the times. Otherwise, you will be
caught up in the “fundamentalism” of some
kind of religious text. Including the promotion
of social sciences such as philosophy, the core
issue is the change of research methods. Our

research is the practice in this field.

Conclusion
1. The Conclusion of The Proof Study
Between Quantum Mechanics, Dialectical
Materialism and Buddhism’s notion of
emptiness
The concepts of “material” and
“concrete form of matter” of dialectical
materialism are confirmed by the definition

of emptiness of Buddhism. Emptiness is the

unity of everything, that is, abstract materiality.
It contains “Dependent origination and the
emptiness of nature” and “Wonderful
Existence”. The fundamental attribute of
emptiness substance is movement, which
includes change and development. From
this point of view, there is no entity in which
everything and phenomenon really exist sit.
Wonderful Existence is the dharma born of this
cause is the “concrete form of matter” arising
from the condition, visible or invisible to the
naked eye, tangible or intangible everything.
The “material” of dialectical materialism
contains abstract materiality and “material
concrete form”, in which “material concrete
form” corresponds to wonderful existence.
The only characteristic that is common to
all concrete forms of matter is the abstract
materiality of objective reality. The concrete
form of matter can be created, changed and
destroyed, and only abstract matter cannot
be created or destroyed. The emptiness of
Buddhism is “all things and phenomena in
the world are formed by the convergence of
various conditions” dialectical materialism will
still fall into the category of “concrete form of
matter”. Because “all phenomena in nature
and society are the form of the existence
of moving substances”. Nature and all the
phenomena of society are the different forms
of expression of moving substances”. When the
view of materialistic dialectics “movement”
is confirmed by the change of the conditions
pointed out by the self-nature is empty of
the properties of matter in the Buddhism’s

notion of emptiness, the phenomenon also
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produces the view of change and the eternal
development view that no material concrete
form does not exist.

Quantum mechanics, as a physics
category for the study of the microcosmic
world, is still a quantum state in the concrete
form of matter, no matter how small it
belongs to the quantum state, it still has
the fundamental properties of dialectical
materialism “movement” (including change,
development). Although some phenomena
are unknown in quantum mechanics”, these
phenomena exist according to conditions.
Consciousness as a philosophical category
belongs to the subject of “observation” used
in physics experiments is not appropriate,
consciousness is that the interactive form
of human brain cannot be mixed with
understanding for use. The phenomena
represented by quantum entanglement in the
microcosmic world of quantum mechanics
and the unreal truth in the “empty” view of
Buddhism, that is, there is no real entity, but
the phenomenon is confirmed by the various
conditions aggregated conditions, and the
phenomenon is also confirmed by the theory
of knowledge of change. The quantum of light
in the Quantum Double-Sped Experiment
presents the interference wave with significant
volatility when crossing the double seam,
or the interference streak of the two seams
with significant particle sex, which is related
to the “observation” behavior carried out
by the experimenter. Conditions change, the
experiment shows different phenomena.

2. The correct reasoning process and

the methodological conclusion of creative
transformation are confirmed by energy and
String Theory.

The material of physics is not the
same connotation as philosophical matter, and
Zhu Qingshi passed through “people tend to
attribute matter to objects, and then to treat
matter as an entity”. This reasoning relationship
completes the conceptual transformation of
the equivalent of “material” to the entity.
“Material” is equal to “entity” is a material
concept of metaphysics materialism, which
belongs to the category of “material concrete
form” in dialectical materialism philosophy.
Zhu Qingshi believes that if the physical
“material” and “energy” can be converted to
each other under certain conditions, “energy”
is not an entity, “material” can no longer be
regarded as an entity. But this inference process
is problematic, in the dialectical materialism
theory, regardless of the physical matter or
energy, whether they are tangible or invisible,
visible or invisible, belong to the category of
“concrete form of matter”. Zhu Qingshi made
a one-sided connection between the word
entity in there is no real entity in itself in the
analysis of the concept of emptiness in the
Heart Sutra, and g¢ot the conclusion that the
comparison between physics and Buddhism
is incorrect. The author thinks that “entity”
in the Buddhism’s notion of emptiness refers
to the meaning of eternal form. According to
the dialectical material view energy, solids and
concrete objects belong to the concrete form
of matter, they are the relationship between

the concrete form of matter and the material
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which is most easily understood with the
emptiness (abstract materiality) which is the
basis of the unity of everything in Buddhism.

The final breakthrough direction of
Unified Field Theory, String Theory, must be
the discussion of the theory of physical matter,
and the dialectical materialism essence of
String Theory is to explore the “movement”
attribute of the concrete form of matter in
the physical category. No matter what kind
of substance the subject of “movement” is,
it may be very diversified, and it may even be
varied into the composition of the “string” or
can be divided indefinitely, but the concrete
form of all the materials that make up is
always inseparable from the fundamental
attributes of the substance “movement”. The
foundation of the confirmation relationship
between String Theory and Buddhism’s
emptiness is that Buddhism’s emptiness
emphasizes the unity foundation (objective
reality) of all things in the world and the
self-nature is empty is embodied in the
fundamental property of movement of matter
pointed by cause and condition. Cause and
condition stand for motive (internal cause) and
auxiliary cause (external cause) respectively,
which are only conditions and embody the
strugegle and identity of contradiction. It has
the only property of matter, that is, objective
reality (dialectical materialism holds that the
only property of matter is objective reality).
They are constantly changing and developing,
so they also have the fundamental attribute of

matter, that is, motion. Dialectical materialism

holds that motion is the fundamental
attribute of matter, and time and space are
the existence form of moving matter. From
this point of view, emptiness of Buddhism
confirms matter, specific form of matter and
movement of matter of dialectical materialism.
The Diamond Sutra: All phenomena are like
a dream, an illusion, a bubble and a shadow,
Like dew and lightning. Thus should you
meditate upon them. Dharma refers to all
things in Buddhism, and the author believes
that samskrta-dharma refers to the specific
form of matter that can be created, changed
and eliminated by people. These samskrta -
dharmas depend on conditions to exist or
disappear, which is the reason and way of
understanding such as dream and bubble.

3. The conclusion of the study of the
view that “human’s subjective consciousness
is the basis of the objective material world”
in the false Zhu Qingshi.

Zhu Qingshi with some unknown
phenomena of quantum mechanics to draw
that human subjective consciousness is the
basic conclusion of the objective world is
that consciousness is the form of human
brain activity, activity is a form of movement,
and movement is the fundamental property
of matter, is inseparable from matter. The
form of human brain activity is only a form
of movement, which must belong to the
properties of matter and cannot be separated
from matter. Under this correct logical
structure consciousness cannot be the basis

of the objective material world.
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Abstract

The objectives of this article are (1) to provide the guidelines for creating good experience
for work applicants; and (2) to study the key success factors of creating good experience. At
present, recruitment of personnel is not only the efforts to find personnel to fill in the vacant
positions, but also the inclusion of creating the trust and good long-term relationship with the
employees. Nowadays, there have been large corporations that use fully embraced technology
in online recruitment of personnel via the Internet system. There have been many forms

of social media that are convenient and easy to use for job application in order to enhance
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the efficiency of the online recruitment system. The creation of good experience for work

applicants will enable the applicants to have good impression in their perception of the

employer organization in every touching point of the personnel recruitment process

resulting in the creation of good image of the employer. The key success factors of creating

good experience for work applicants consist of (1) channels for personnel recruitment;

(2) the speed of recruitment; and (3) competency of recruiters.

Keywords: Creating Good Experience for Work Applicant, Recruitment Trends
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fINa19399 v ly

5. msyndnuainisluwedna (Employer
Branding) LiloRsgauazinuiiasinsiifinany
an3N30 SEUUAWRUUTIUTIRN Ui seenaifien
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UBIANTLA DIANTUATEUNIRINGIEINMITTNS
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Hudu esdnsmansuisdilduiuusstuneunis
Frenlaegaugiainsidugudnans Feuluis
AsansauASweInIsdunTYel warvdnduney
fifatassesdutoyaunniiniind fileamy
nami maluesdnsiiudetiowasiusdla e
nagnsvanlunsiduunedrsmaden (Employer
of Choice) Sustunue Yoealing BaANTAIUYS
Guihuszidunazuunliimedenuidianldanug
AUNIFANNANTINTUANATIUY WY NIFUTANANY
TwnesAnsnIsnea (Miles & McCamey, 2018)
uananiluiiagduidmuiuingregis
niin nawe ssansaUszauiutgmilidinag
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assidesn Fednduegredeiitinassvynains
Jedaefinisusuivasunssuiunisassulalle
WBILANIAY Y3058 IAUILNLIMDNAD LU LARDS

gNIEAUNITATIMIENITASIsUsEaUMSalNAfY

'
=

;:Jaﬁmmu (Positive Candidate Experience) b
ailonalunisisgaauiis (talent) Hhgesdns
INMTITeNUI Soeae 93 vasradnsnudndula
FonauanUszaunsaliildFuainnszuiuns
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NRADUIET199E1IUINADTIUIULALANAIN
vosfainseny (Campbell, 2018) uanani
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AUAALLAY (Talent) iTlAnuvINzauss Yy
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nannsEseLsTauNTseIfRungaTASIY
Usznaume
1. NIAMUIYDINIINITTUS: N15a3a
Usvaunsalituniasinsau (Positive Candidate
Experience) dotfudesdrdgyfidnassni
yaansaeadilauazidfiealinsau nsasng

¢

Uszaunsalnatu ssAnsiesiligadasandd

AnEnualfAY0909ANTHIUTDIN1INTTY
aA39I1UA99 (Onishuk, 2017) 21NN1581929
484 Adeco (2020) wui1 luganisdeansiitu
walulad sUuuvvesnsaiasudsuudanile
ABUALBIAILABINITYBIALgAl LAY NaEsAe
gaulatl (Online) TneszuuAdviailddmiunis
Suaiasaudadedugeduda (Touch Point) usn
flavaiensiuuazyszaumsalfinliungading
suteIensaTIVINYARINg Radl

- Aulwdadassu (Job Portal)

- USENAAMI9U (Recruitment Agency)

- Jules Linkedin

- 3ulwe Facebook

- lasansuuzdadinsnuruninnuyes
99ANT (Referral Program)

AMNNTANEI1VDI AON Hewitt Study (2015)
WU ALLAZU (Generation) fne7 Tiaglunana
wssuEingAnssulunsadnsuaziinuuaneng
fueenly fil

1) Generation Z ffasipsuiliAniuzasd m..
2537 fstagiuilouvnanuriugeame Facebook
1nitgn

2) Millennial Fasinsamdiinluzaed na.
2523 fi4 W.A. 2537 Heun1aueIugeIne Job
Posting Site uﬂﬂﬁqm

3) Generation X ffasinsauiiAnludsd
WA, 2507 §3 WA, 2522 JeUnianuNIugeIvg
Recruitment Agency mﬂﬁqm

4) Baby boomer ;ﬁaﬂmﬂ’luﬁlﬁﬂiwﬁjﬁ

WA 2489 f8 WA, 2507 HeUnaUNIUYRIMN
Referral Program mmﬁlqoﬂ
Frfuasdnsmsiinsiieneianudoms
vosfasing iofilidomnafimnzausonisaiis
mssuslviudadasiddnenn
2. msassraaoyaensdndula: Tums
asuassddeyavdaitonuiiofipadatasiuty

L% U

UNaTINIYAAINTABINTIUADUIN Bel5ADEIN

Y ¥

HadiAsuAeINIImIIuIINTan Laveylshad

e e

atlpsluszneunsinaulaatinsu RSuAULIN®

o ex2

Jududesiilulsznmeasuadnsnuy 91001581579
1ng Adeco (2020) wuin AuLsiazU (Generation)
fenuaulaludoyafiunndretu feil

2.1 Generation Z aulateyaifeaiu
ANMBULNY

2.2 Millennial, Generation X Wag
Baby Boomer @sufitinuluszivgusmsves
03Ans aulateyaiisaiumsnssaunmininy
(Job Description) 11nn31R@U waa1Rasaunluy
mwmuﬁgwm Job Description kagAmInaUuLNUY
anifutladousnilauusiaziu (Generation) 19
Usgnoumsdndulasnnitan drutladedisesasn
WUANFITUAL Generation A® Baby Boomer
%ﬁmimﬁam’mﬁuﬂﬂumu Generation X ¥
fsaundsanufivhaunioanuagninsonis
WU Millennial agiansunfianuUasnde
Tu3aU Generation Z 9gfiasunfelanianiny
Amdnlun1vingu

fadutnassmyaainssududosdianiug

lumslenesidatasmeyana uagnsadadom
Lﬁaﬁqammqmsmam (Content Marketing) i3
Usuliaulannntu enadeuludnuaznise
504 (Storytelling) i@rdanisviauliinauls
mawﬁwﬁw%a@mauﬁ’aﬁuamwﬁwLmﬁqﬁﬁwmu
Aeafverls deantsaunutlaandiaiiuay e
Tfadassdaninunduiifosns iilefegals
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alpsuiussAnssoly Tamdn1sesnuuulsznie
siifisvuuulni wu alewilelduudedany
aaulall (Social Media) TvinungauiusLmg
Jufy (Zojceska, 2018)

3. wuurlesuadinsauaisedly Website
Y9903ANs Llohesiomsnsendeyavesiasinsnu
uaznuunesatasumiTsas sy
Wiy Tlesiszevnanlunseuiiuuduly
tnassniupainsdndusesoanuuuiuunesy
msafasuiianaududourieivonsendeya
1nAuly isizenvdaldssioUszaunisainig
afasauonasiliAnnsgydedainsenuid
Usvaumsniadldine dafuszeznailunsnsen
srwazdealinlsiiy 15 uil (Adeco, 2020)
uennilsruunsaiasnumsiesiiosrusnou
MffarinsioInts Wy MIneunduuazudsHans
adpsnusnluds nstuiiniuuslunmsaiasa
waukansauAuninlunsnsenteya Yuuuy
wonans udu shlyntuneulunisasiasay
Neuavazain suuuunsadasauludagiud
svuulaseadne (Platform) wnuneiilawiisaay
azanliiuesAnsuazgaling lnglanglnsdni
HoteasAnsidonldszuvadasiuaiuulngdwi
fofola linazlunisddduainsaulings
wIedUlnanlndiulnsdnvifledeldviuiiase
dinlonalsiffatasidendsluasinsnuaniaesdng
1Nty

4. mafvuagiiaszideyaifinunim

k% C% [ 3

waesINgd sruumsiiuteyagalinsau aedng

o '
Y a

AsdesiiszuudnAudoyanamuaiiitiuiile
dandegvikazUsulila egragussuu ATS
(Application Tracking System) Duszuui
weanNazedautoyanaidisdnnisssuy
msvhaumeluusenle wu seuudansedluadag
szuumafudeyadiudvesiaiasivildegig
gnaesuazudug Wudu luddiesdifadas
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Us2An3nM Zojceska (2018) nan1in 3es
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ddie nsudsmadadaslunasdunoudnag
Tiinasdunisdediaa E-mail) ude Weldsudiua
afasen nsvenduneudaly nsudemanis
AlATIUNIONadNA Yl Pruas1sUsTaUNITAl
faliufadasldug: Aundriaruandfifiuin
p3Ansyiuegslissuunaziinuduiieandn
Fgairunmdnualifirlumeniaiasuazioia
Tomafiiainsazinaulavinnuse

5. nsdunwaluiiadiernuuseivle
doindunszurumsidfayiiliasuesiiulaeg

ARYIR Y @ unduniual msTadudndiu
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Lazazo1n (esananuidunivaide Aoy
a¥1enudsziivlavasiunisadrenindnwal
Flunorns (Adeco, 2020) DIANTUIIWIAS
fin1stuwida nalnniwny (Gamification) Ao
Msie1gUlUY BadUsEnousing feglunsly
T¥fuFesnsassmynains lefarsansnunis
fldusin AUl nsgeuu usegdla uaznis
Usundsuidmginssuvesdiasinsan (Coene,
2019) liinadddiunsdafansaluesdng maiiia
Usgdnsnmlun1siaueeaniniiu n1sassm
yaansuldlunisdunaliflewfiuysednsam
wazasenuaulavealnsu Generation Y
Ay Generation Z (Aon Hewitt Study, 2015)
difesseYilvinnfe annmuestinassmynanns
snfuind i falunsadasyaunsaiialir
fuffasing Tnetannznszuaunsdua ey 2
Judsiidadasaanisninassmyaainsuin
fign Tnslanginuglunsdunvaluazidnlaly
Snwarauiug awfaudunvaliiioades
fudumisudiasas wazdalenalviasias
poumauLay fuilteehwitla UNATIMIYAAINT
Fududesinnninuzussmuesetaiiae 1wy
MINBeN1dUNBIAIBALAAINILTINGANTIH
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wazlfinaianisanumauuuuianganiiamnse
Padevinue aud Armamse uazsisegele
Tumshanuiiuieseesialing Jevmdanisidn
FenltiaTesdlolunisimuninasinisdaiden
Hasinsliesnamnzan iiteaniymmslétaiag
flsiminzfuesdng andnsinisateen uazan
Altareiiesdnsiosgapdsluainnsassminls
Uszansnn (Thongkhachoke, 2008)

TasuuskmnanFarasmssedszaunsel
fiRungainsen
Usvaunisalvesdadasiodulanddrfry
fidnasamyaainsdondleegednds Ay
Feansvesfasinslutagiuasunladliagng
unlunaIAlssy msAesluNdegn eais
Uszaunsalihandiliiugading feaziagaau
Afdnenmlsnainsuiuesdng n1sazain
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witngay (Digital) Jagduimalulagladund
Ummmﬁé{’wﬁzyﬁm%’umiam&iaﬁamwamu
sUuvUYsnMsaiAsuAE A UAsUA M
ilanauaussnuFBsMIveIRUgAlMITinnoEs
Ao depoaula (Sodial Media) 745 uaiasamy wu
Facebook, Twitter, LinkedIn 2182 (Scoutout.co,
2020) Fafordugadudiausn (Touch Point) 7
sgafannsiuiuarssaumsaifnalviungadias
uananiinsdaLfudeyarianunvesadasdu
FranusothuniinsgiileUsegndld egragu
J¥UU ATS (Application Tracking System) #du
szuumsfnnsadluadas wazszuunisiiudoya
drusvesgfadasiiviliogiagniesuazusiug
Lidnezfifainsdrurunnninlsssuuiaunse
dnanslaogliuszd@nsnn

2. nsrmIuNsATIIEUFeITIAg Tila
wEadinseAAavia (Digital) W1ENINBIANTEN
visolifndenduiadasunuiuly dadnsieray
liseuazviuluaulessdnsduiinounduianii 3s
mansundurieudsnadadnslunrasdunausie
Linesdunsdedwandadlolfiudmaaiasaiu
nsuantumeudaly Maudsmanisatasaurie
wadunwal ATaadeUsvaunsaliialiiudasiag
1#ua (Adeco, 2020) Aunaniiazuanslisiui
asAnsvinuegliszuukazianuduiionn
Pgairunmdnualifirlumeniaiasuaziioia
Temafifaiasazdndulavinausig winisai
szuulinndidesedonmsiauiuazUsulsenis
INUVITINATINIYAAINT wazEIANTTiuLsay
189 (Line Manager) Iiflaundessiaanniu
(Bytecrunch Technologies, 2020)
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dAyan &?ﬂLLm'ﬂizmumiﬁamiﬁwgaﬂﬂsmu
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nsRduNwal NIFUNIYANIU WAZNITUIINE
nsadasau auiuladn dnassuiynainseg
Tunndunouvesnisassm Faduaaninaes
UNATIMIYAAINT FadusiTaddsonisadig

Y

UsEaUNSUNAMNULEIAT LASRNIZNTEUIUNNT

e

'
a

Funiwaleu Fududannaiasaianiauinia

Y 9
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UNa3391UAAINTITNTUADINUUINULDIBEN
alane laglanizegeBanisdunivaliny
FangAnssundefiGundn Behavioral Based Job
Interview 1Jun1sdunivalitolainedsnis
UftRnluefnvesatasdumulsiiothunld
wensaingAnssUvTeranuveainslusuian
yEevdsnfisudnunyianuannand inds vinwe
AnuF Anenansa uazusagslansvhauiuviase
¥035fasias (Thongkhachoke, 2008) Ba52ufis
ms¥andenltiniesiiommuninasinisdaiden
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fastaslhmunzan Weandaminislefaiagg
Lz iuesdns andnsin1satoen uwavan
Anldireisdnsdeagidsluainnisassmii
15Usz@nsnm

Unag

N1383IMAULAULITINIANT AD AN
vmeasilngveshenineinsuyud Tudlaqdy
psAnsBuiunaluladidunldaruegrasnily
nsasImyaansesulaviiuszuudediay
(Social Media) uazléyunsimuiegasiolilos
Fesunuunazn1sdoansfidainuazainuay
AMUEEENITITNUN N1FATINIYABINTITNTN
Fednduednedafiinassmiyaains azdesdl
AsUULABUNTEUIUNITATINGNITASN
Uszaumsainafugeasiasau (Positive Candidate
Experience) tileifinlonialunisisgaauiia
(Talent) gosdng Fedutinassmyaainsdes
Ailsdennudeinisvesdadnaduddey sz
mMsafsUszaunsaiaungatasnutsdma
FannfunaUseneunsmenstuiifvesesdns
Hadowismnudiiavesnisaiiasraunisaiia
wnasinsa Usenausig

1. 499M19015a5591YARINTILUADY
Luvilguuuureanisadasaiuiasnianuf
FoulAsunullenauaLeInINABINITUBN
augalvsifivnedisie seulal waluladildlums
Suasinsaudsdedugeduidausn (Touch Point)
flavaienisiuuazyszaumsalfinliungading
ANudAyvesdoyadesatuisadniudeoyq
FanuaiduifiothunieseiuasUse