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Abstract

The research was aimed to study a development of marketing ethics model for small and

medium enterprises in tourism industry of Thailand for Asean Community model. It was a survey

and development research with secondary order confirmatory factor analysis. The research

findings indicated that that the marketing ethics model was compatible with the empirical data,

as orderly ranked from the most important level of marketing model of ethics to the least one,

i.e. marketing ethics towards customers, public sectors, competitors, personnels, society and

ethics of personnels towards business, comprising 34 indicators. Each factor had convergent

validity because the construct reliability was more than the statistical criteria of 0.60 and the

factor loading was more than 0.40.

Keywords: Marketing ethics, Tourism industry of Thailand, Asean Community
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Untesfeouneaingisunn Wunistesiunisld
Srunslumasiiveusnevthiflssuneuvanglidu
fldsnavivs wngldsunauivstiudliUftRa
T dufiveuduiuie Wnnseandndtawiaye
dledesfinsatuniiesvnis %quwaﬂ%qﬂiywwﬁ
Antuitidemneulddlaludnunemsvihaures
funaeiu viadsinmanamesilidlandnms
WaBLRNaYRITTUNA nnseanatesiinduiianiy
Tudesvosnu llldueniuninsamianun e
foyaswnsiley wartesadsliymiiAnanyaea
FUfTRTIsnsviedsemsdldsuadgiulaly
srunaipuilumnsiiveu friinnsmanaiinnadnle
figndesreniiesvnig Aezamnsalindnues
938553UNIAAALUNIANTUGIAITUMNIETIVNIS
lalaedry lifiarnuauinla wasiionsousadn
ﬁﬂ@iﬁ%LLawiE]ﬂ’]ima’lmJa\‘muLEN (Ferrell, Fraedrich
& Ferrell, 2000)

Usznsfl 4 Se53sumsnanniidsogni gnd

Y
o o A

JunquyaraidAgyfiandivinligsiaduiunisle

v
a v

Dudfedumuazlduinig vililisneld anunsaada
arunasyiiulalugsiadely Fafugnénfisldsy
nsuftRessdednduazidusssu mintinnismann
lannsashwgndvesmuld Aldawsasnugsia
vosnulilauuiu (Nash, 1990)

Uszmsfl 5 a3usssunisnandiiioninaiy
winnuduladedAglumsusznaugsio uazdu
ninensienveagsie nstiminanudid Jnu fu
mM3vann Sauidednd vutuudsasvilishaduiu
lUegaiivszansamlunanu silidnnisnaia
finmsglunsunlalymtesas uaganmnsaufumanu
Fruduldinniu dnnismaaiifaedosdnuuasd
ANEN esavusynantinauliliausanuaine
Wity uazvhousiuuediediussansnwlium
fian éegnals (Weiss, 2003)

Usznsil 6 a3sssunmsnanndifidedsay dany
Annnnsiitiaunegiufilasfiwsiazyanaiinihii
a5 wozainm Tupusidunadeavindeuiu
MUY wiINzlinNukaN1aiulaganIuy
918w Aaun Wewd uazarudeluiFosdngg
nsfyneufidennuunnsiavandurrannsoeg
Twiuldegavguuaznelaluanmanuduey
puanEremuty foseordeanusiudiesala
nnynauusndnvesdinuteiuaiisasse
ANNLINGBN ANINTTTUYIR Wwureaududeny
ameinguardsla fnsfunagnisliodneauga
Tngiitinnsamaluandnvesdsnunaziidnmudu
F1UNMTUTTNOUTINAVBIAL Faifumswdeuuasmes
AININNTENURBNIIAAINTBIGINILA UNNI5AAIN
Fsmstoifunuivinveuluduiiasiidiusou
adnassadepnlmasgnnmiinely (Frederick,
Post & Davis, 1992)

Fikundernnisaessuiuldassnnudene
AonanualveaUszma faziulanisdadou
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SuTthtn nsnasansneasislasinIsvuInive
Y8INIAST WU VN9 INALIUUIUINIAFITIUN
mMssamstiftedesiuivhy msfivanettiudeu
wazdliidou sudeniseuuiauvuEIasIsauy

salrlanudrgauazsnlisegiiiodenasugiog
9Wdou Fudufiinvesnsgnanddiumnminidedio
FUAHANTENUADNITAMNUVBIANYIR 1TBUILG
Msveemsamuiivzasiias mneulveuazesdng
lithienagmsiuaiessanduldidudumiles
nmsfifiugsie ssduguasindffifiuadon
Tndlavesiusiingmenisen anulsiiusdansyinli
g3nalmedsSeusnawid tneanigrainisia
Uszpanendeu nsamulas Adesnisiusiing
magsianlilaldmflousuiiingsialneie Mas
Anwimanauaznisasulundt duny Beauiy
wazUszmadu Tuedeu uonandnenimues
Uszinanddsiesdnwidiyana Jausideanisi
nsffuauiisinusssuduiy msldnagnsa
Widlanesossuduanau tnededianudfyiu

1

AmuAvasny Tantnnulussinsuasiuilnnmug
luAumsasiawanils dusunisasinuailings
Auntinnuazyilimnauimadawaenionasiam
03ns luvazienfunsasenmanlfAntuiunis
U3lan azazviouliiutisnuiiadusssuvesgsna
Igdoau lufgnazanunsnadreanulinadalidy
anAuariusiingnegsialaeged (ngumngsia,
5 NeAIN18Y 2555)
dmiunisuystuiuysemalunguanidn
n¥adaussmanondou Tudud 2558 faefedl
aagsRalneazdsdgeduitaaulunisadie
amdnwalnazaianuduiusin elviguilan
waznasusuteRusingmian1sduian
1$dla lesainnisudsdumannlusuinnaziios

[

afamseenNnseafuNsALiugsia waslade
dndyfivzvilifesdnssing Uszauanudisaiie
nsadegaiuizesnisilsessanlunisyingsia
mszazvilvdanusuifndednduasiusda
fddynisigsiaegeliaTessauazdisaing
AnulalUSeunamsan wagvihlvigsiaeglaegng
fBu eendlsfiony mayqausmusiessuite iy
nagnsnnsratnvzlenudaauianfugusssy
1y ynietsdemseminienauszlonives
drusmnazUszma Tnslannzluiiesssianasd
arwilusdlaninfikiuan defugshafidesnisadie
anuuansnazlanulunainendou dududes
THanudrfiunisuimsesding Taeisuainnis
sussdlymneuifaulidudedugsRainumels
Fwiesnsiiadesssy Faduiuvesanulusda
wazhliAnalindadstunagiu lidesdy

LY U Y a U

WINMUATUTEN 09ANIAUNTINU vToRNEAiy

U

€

Uslam
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Fumeuil 2 msduaszRiaued Tnethiued
MnuwRn muiiiiededuduneud 1 wvhnng
ARETIMEIBMIFUNTBALTEN (IN-depth Interview)
NN UszneumediBemagainauey
g3fvieaiinn filevgainyaiifieanity
msAnyATImstansuwisUszmelne uazgiTeey
INETNNUANLNTTUNITHHUINSLATYFN LA
depuriend Jarmungvsmansnisiinguszsmau
oTeulut 2558 sawviadu 3 au Fedlaufioane
Tasunfaeld 3 auduedietios wimaidudiuud
doanansadnaulafualé (Rovinelli & Hambleton,
1977) anunsniiaueiIUaia3sTINNSAIRTes
safaldviedu 36 Musdan 6 eadusznavlugy
nseULARuM AT i 1
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g e a o Ao r
o9n1lsznauil 1 3esssuNnIUlinensaaa (ME1)

= A o & A A an
1. msfianudedadqasalumsifiinam
2. M3SnYMAzTIAfYOY
3. masgdasyiamslsyngalfia
1 A (A wad o 1 o
4. mananimeamsilszng@fiiandaaennilse Tewives
Y
g
5. ManaANHoIMISuvesuiy

v o 9 9
6. msaznumnmsmqmiwgi)u

ke § a o
esmlsznoud 2 BurssunIAmAABgUTITY (ME2)
1. myaziumnMsnauunaa

tJ ' A T
2. ms Ianusawile lumsuvedu

g § . '
031152011 3 T3UFITUMINNIARBNUUIYNUTIFNT
(ME3)
1. mahgshetumitessnsedinse lasan
NN =
2. malfiinmudermuavesngrinelumsingsne
3. msazriumnmsanduun
4. msazdums anusauile aivayunsnsziwes
dwmsildeaunihminiia
v £J o A o a v
5. myazdunnms Idvesu iy wiovesdnialan un
Y
drms
o oA o T o 9 A
6. M3 Wanuswienumiessms lumsiammim
a
naiijodd

Y ad v ~ A A '
7. MIUNAUAANYNADIAZTNANUFODOADHUIYIIYNT

a o v
VWYFITUNIIAAINA 36 AIVIY

(Marketing Ethics: ME)

paflszneudl 4 BusssuMsamaiineant (ME4)
1. msvedusmazudms lusagasssu

a9 a £ EJ
2. msviedudwazusms gndes
3. msquanaz s msuAgndmpauediamilouiu
4. msazdumsnszihlaniinaugunsdadulesgnii

v o A o qua ¥ ]
5. myazriumanszihlan evhIaudilsingaiu

Taohifimewa
9 P

6. mailfiidaegniuaz s msediivile luas

o et

fisnendonanenu

P A a o o
paflsznoui 5 930555UMIAMANLIABNITNAIU(MES)
91y =

1. msImhanazraneuunuimngay

2. ma e laluaia@ms
1
3. MInan
4. m3lianunilusssy
5. msfnyuaznudhly
6. MINTNANTAIUYAAD
7. m3lvanuiene 1inale
8. mslwmuuziifinm

9. My

< e A Ha 1o
oufilszneui 6 B3R5 TUNMIAMIANTADdIAY (ME 6)

v o deavy 4
1. msaziunnmsilsgneugsnviilidenuien
y . velo

2. myazdunnmsilszneugsneiivhany

NENINTFITNMALDL FUIAREN
3. maguaterlalamsilszneunsmsvesau
4. msTinnumsnludnimalygvesdou

£ ' A o |

5. m3ldnnusawiienuyndey

6. mstnnwauleluseamsadwamunauluguay

AN 1 NTAULNANLUNSIVEY

LR L LT
msanwadsiidunsiseddsanaziau
(Survey and Development Research) o Juns
3%’&%&'13’;&1%’@33@Lﬁaqﬁuﬁaummwué’mmmﬁ
1980 (In-depth Interview) waghuvaounIy
(Questionnaire) vdamntuihdeyafildusiins
UszinanansatameamallnnsinsgiesrUseney
BeBusudduitaes (Secondary Order Confirma-

tory Factor Analysis) L*Md\l‘mj&ﬁwmﬁumgmwu
938555UN1INA1AEMTUL UTENoUnN1TIaImAg
ynanansuazdeslugnanmnssvissilenlnesessu
nafussanodeuiivanzaudmiunside
Uszwnsitldlunns3de e fuszneunisiisu
TueygwgsAatiiealulszimealne a Sudl 30
ey 2557 ffnnuitdu 12,321 578 @i
nzidouiniieanazinaman nsunsviouiien,
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2557) wuangusegeililuniside awfiarsan
91NIUINFIE 1T ZaLdIMTUNISIATIEN
D9AUSENBUTIBUEU (Confirmatory Factor Analysis:
CFA) a2875 Maximum Likelihood Estimation:
MLE) maseg1atios 20 winvawaulsdunala (Hair,
Anderson, Tatham & Black (1998) FalusmAded
fivady 36 suUsdunld vurnsednefimnza
Mseg1sieoy 720 fegd
Tunsdushegndliisnisdushetmaetuney
(Multi-stage Sampling) (Cochran, 2007) léiun
n1squiaegauuutugdl (Stratified Random

Sampling) wismaluayaaUsznougsatindien
16 4 nau Bsluwdaznguynsgusegiauuuing
(Simple Random Sampling) Aae3sN13dUAAN
Nndydnededonanizguszneunisiamia
YnANaUazsoNvessnathifielne uaguiunig
wankuudeUay Fsmiddended Iienuuuaeuany
§ruawsieau 1,000 feghs (@auusznounisas
Freg9) lduuudounudnduRusIuIuTeay
774 §apge Andusnsinsneundu (Response
Rate) $ovay 77.4 fap13eft 1

M19199 1 Ussansuaznguimeganldlunsideduunauluenginusenaugsnatiien

gsnadfien

YWAUsEINg (578)  WWINNGNAIBENS (519)

1. YAgaNITNUN

2. ufiealulsene (Domestic)

3. Jufleaanssemalngiaulngluvioadien 3,243 204
TusinsUsene (Outbound) 1,336 84
4. yJuielulsenalneininve s 5,379 338
Wadierlulszmelne (nbound) 2,363 148
373 12,321 774

wiaeflafildlunsade Toun wuuduniwel
\W9Ein (In-depth Interview) dunwalEmMIIndl
$1uy 3 vhu ilednassivd AduAsEaIns
dunvalivsinandinifedes dnvaznsduntval
wuuislaseadig (Semi-structure Interview)

o w 1

ifus@nnnsduntvalinnuiiuin @ustlatng

=

Mwnzay/wsngay wazdosliuuunluegials
p¥rnduinaiadusuuasuni (Question-
naire) \iloapunugUsENB UM T MAITLIANAN
uazeouvosgshiniuiiorlne Srunuiedu 774 1
dnwansaeunudukuunsendenules (Self-

Administered Questionnaires) Usznaume 3 du
loun dauusn doyagsiviuiedlne dnuauzves
Aanaduluuszysenis (Check List) dufias
WHETIUNIAAIA 1 36 TV Anunzves
Aaudunsszyaazuuy (Rating Scale) Tutaa
pziLua 1 Azuun (BiufdRias) auis 5 azuun
(UtRvesiian) wazdmdiany wumiaaiuaing
BusTIummmauinegsRniiealne esesiu
nsdhguszmenendeu Snvasvesaunduwuy
WAPIAIIULTAY

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans
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ﬂ']iﬁ%’NLLﬁSﬂ']iGli’mﬁﬁ)‘Uﬂmﬂ']W‘UENLﬂ%ENﬁE)

Feulsasrawvvasvaulmduluaiundnivinig

i3
figndfes uazmslduuuaunuifimunsatlugs
o (Content Validity) wasfiaruuniede
(Reliability) fail 1) MssreseumLAsIFLTem
ﬁ?u"l%m@% IOC (Item Objective Congruence
Index) ¥30ATHUAINLADANABITENINUDAIN LAY
fnguszasd Tngldfidonmgduiuidu 3 au
way 2) nsnsavdeuauyLiede (Reliability)
Tngldedulszanssarvasasouta (Cronbach’s
Alpha Coefficient) wan1snaaauiadasiielagen
I0C ag5¥mine 0.67-1.00 H1uAeF 0.50 Tuly
(#@ua Asnfiumi, 2543) wazaandefioviaty
fifn 0.912 shwwnautt 0.70 SlU (Cronbach, 2003)

mynseidoya laelilusunsudsagy PASW
Statistic version 16.0 way AMOS version 6.0
Tumslinsesiteyagsindiiedlne wavaiosssy
NNIAANAFIENITLINKAIAILE (Frequency Distri-
bution) Percentage, Aaae (Mean) Aoy
11m3591U (Standard Deviation) Akl (Skewness)
ARLlAY (Kurtosis) Laziiaszilunaasesssy
N3Aa1AF ISR UTENBUNTIANAIVUIANAS
waggoulugnavinssuvionielneiiiosesiunis
Wngusenauendeu mewmaila Secondary Order
Confirmatory Factor Analysis) lngiiniausaisvil
fine 1y dndurlaauad/Atundenanandy

a

dasy (CMIN/DF), autlinseaununaunau (GFI),
FuiTnseiumunaunauTiusuLiugn (AGF), fudl
TnsgauAIrINzaUNafAdLnme (NFI), aadl
Aunaunduiiiudy (IF), sathusudisuning
naundu (CFN), A151nv03ALaAsf&Id0dv09
duwmde (RMR) wavAUszananiuaaineiou
YaeTnidsaoade (RMSEA) (Arbuckle, 1995;

Bollen, 1989; Brown & Cudeek, 1993)

NANTISANYILATEAUS Y
dnuazdeyagsiathiiisivesing Srunurieiu
774 uis wud JWwiamnasuinden Inediulug
Yoway 68.3 drufivdeTovas 31.7 (Judawie
YIANAN (WENY 51-200 AY Uagdunindans
51-200 &1uuv) dnwazanudud1vegsia
Tngaulngduiudiumegsie Anduiosas 71.1
duiwide¥ovay 28.9 Hudweseuien szoviam
duflufanisiede 8.14 9 wanisduiufanis
Tuilgtudedleufudfiianineedoslsfui
Sovaw 531 Woifleusudfiuniduduiidonn
Jwlaunavwingen (Small Enterprise) nsaiiiu
ginailBasy Dlonvuduives Welidamannsn
luudatuisiotofegAudiuniagsia siuds
G’fm%’uﬁmaumﬂLﬁmmsmmnuuawﬁlﬁmﬁﬂﬁu
(gamssas faunsal, 2554) Fefldruauun
Tutsswelne Tufiddugshatifie: Sednoglungs
n1AUINIS (Service Sector) ﬁﬁgam%qum
Funindanslaiiy 50 duum wagiinisdneeu
lallAiu 50 AU (NSWATININT, 2557) P399l 2

'
¥ a o a

A51991 2 NaNTIATIETBNATINAETIE BN

KU 9

dayagsfiadniien I (Wie) Fowas

ANYULVDINANIG
YU 529 68.3
YUIANAN 245 31.7
RN 774 100.0
Anududves
MUAIUNTINT 550 71.1
LUDIAULAEN 224 28.9
33U 774 100.0
toyagsRaiien X S.D.
STUzAIRLIUNIT 8.14 1.22
NaN1IANIUNINTT 5.31 0.43
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FYFITUNIRAMAMTULUTENOUNTIANAR
yunnasuazd oulugnaivnssuviesiiialng
LﬁaiaﬁumwﬁqéﬂiwmmmL%Em WU TR58555U
AMIAaIRTEAUNNN (3.41 < Mean < 4.20) Tugnu
P3usssuveamtnauiifidenisnain diuasessy
NNINAIARDNUILITUTIVANT AIUIILTITUAIINAN
Afdentineuy Fusdesssunsnandenursty
AIUAINU WazdlasusITuNITRaInsEAaulIunans
(2.61 < Mean < 3.40) lusuaSesssunisnaniiil

Floane MUITLEITUNIIAATILFRH AL AUA1GU

a

‘1/1LﬂuLﬂiuﬁLﬁmmﬂwﬁmmﬁaLi‘]uw%’wmﬂiqﬂﬂa
(Human Resource) fiddqyigasionisiuinden
ssnaliuszauaudnsa waraseguaagsialag
HusznaugsiedlirudAgiontnnunsnaa
Fenmsaiunsidlusuiuiarlilomidu dmsy
MBNUTIVNT Audsdulidniunuuaytossn
lilvigshasuiunsdasevanaiesssy daunansdl
finaliasusssuiinegniuazdsnumgeusiuly
(UT9A YUANTIUING, 2550) HANITATIVADY
AUMLTANVRITOYATLTITUNITAAIA WU
fusessTuvestinauilienisnain d1uiu
6 sl fusdesTIuMIIAIARoRuTdl S
2 fUs FUISEEIIINIAAARE BT IS
$1u7u 7 e dusSessaunismaadididegné
1 6 st MusdesssumsraaTidentney
$1au 9 s uasiuaiessunsnaniidee
dapw S 6 dhued namlagaguiulsasusssy
nMInanans 6 umefinnumunzauiiagiily
AP EveIRUTENOULTIBUEU (Confirmatory Factor
Analysis: CFA) atliilosan Aand (Skewness)
Laifin 0.75 (Frduysal) waganaulas (Kurtosis)
Laiifin 1.5 (Anduysed) Juilvideyaiinvanuaswuy
Un@ (Normal Distribution) (West et al., 1995)
srufanuduius seninainUsildinasesss
nsmanadianlsitfesndn 030 (Aduysal) Fesinadu
fonnandowiunoutihdeyalulnseyt (usdnwal

5¥Ty, 2542) HANITILASIEULULAARSETTTY
MInadnSURUsENOUMTIaNMRAvIIANA ey

doslugnavinssmienielneifiosesiunsiing
Usgnauedeunioinaila Secondary Order
Confirmatory Factor Analysis Wu31 lulnaasesssy
N13Ra1AF ISR UTENBUNTIAMAIVUIANA
wazganlugnamnssuvioaienlneiiiesesiu
madhgussmanendsuiiiautuiinnunauny
fudoyaiieUsedng Wiilosnmnunaunduves
lunassausznauluninsin (Overall Model Fit
Measure) annaadnsae fildannnisiman wui
Fndqurannlaauaad/Artunisnnnududass
(%/df) W3aA1 CMIN/DF winfu 2.199 dsiien
flounin 3 (Bollen, 1989) wlefiansandaiingui
fmualifisedunnnniviowiniu 0.90 wuin dasil
nniIAe GFI=0.984, AGFI=0.943, NFI=0.923,
IFI=0.994, CFI=0.991 #nutnaudi (Arbuckle, 1995)
dudviificnualifisysutiosndn 0.05 wuin feudl
RMR=0.038, RMSEA=0.049 Wuinausiifnuualy
(Brown & Cudeek, 1993) 3sldarunsaufjias
aunfgnuiin “lunastesssunisnaindiniy
HUsEneumTamiavanauazdodlugnamnssy
vioufalneifiesosfunsdiguszuauedon
fimuaudanunaunduiudoyaidessdng”
dlothuansimsziiildufinnsananunauniu
YoINaaNs (Component Fit Measure) Tuauves
luman133n (Measurement Model) wuin luiea
29AUTENDUVDIRILETINNNTNAN (ME) Usznaume
6 aarUsznou Teun a3esssuvesntniudidse
NIAATA 3YFTIUNIARAADAKYITY 3555Y
MIAEAFMNEUTIYNTS T3U53UNINAIRTITRE
andn P3ussTuNsaInfifinentinu uazasesTsy
nMananeTiilfedeny i mineduszneu (Factor
Loading) 8g5zwine 0811 fis 0.918 Fedlmauriuuys
SuiuiuIsessIuNMInaInegseninaiosas 65.8
9 84.3
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A157199 3 wan1sIATIETANasInelulung

fingo 29AUSZNIUVYDIIIYSIIUNITAAN L | CR | R? pc pV
ME1 | aSusssnvesmiinaudifidenisnans 0.811 | 6.728%| 0.658 | 0.687 | 0.282
MEL1- | msdimnudedndgainlunmsufofau- 0.324- [0.958*-| 0.105-
MEL6 | msaziiuainmsvialsiidy 0.682 | 7.577*| 0.310
ME2 | 939533UNSAANARBALYITU 0.857 | 7.682%| 0.735 | 0.617 | 0.408
ME2.1- | nmsaziiuainmsndunnds- 0.578- | 8.601* | 0.334-
ME2.2 | nistiausiuiialunisuedu 0.694 | - |0.482
ME3 | 93555UNMINAARBNLIEUIIVNNS 0.911 | 7.923%| 0.823 | 0.774 | 0.335
ME3.1- | nsvihgshafiunilesanisedrnsslunsaun- 0.414- [6.985*-| 0.171-
ME3.7 | msiivirua@figndesuazinnudediese 0.719 [11.241% 0.517
NIYIIVNT
ME4 | 93es55unsnanndidiiegnen 0.918 | 6.192%| 0.843 | 0.736 | 0.325
ME4.1- | MsveduAkazuinisiusiaefsssu- 0.416- | 7.355% | 0.173-
MEd6 | maufdRrognuarliuinsednedivnla lund | 0697 | - | 0486
fissenduiiseniu
ME5 PFusTIUNIIAATITRe NI 0.888 | 7.656* | 0.788 | 0.841 | 0.380
ME5.1- | msliidauagsaneuumuingau- 0.444- |7.338*-| 0.197-
ME5.9 msaﬁfuawu 0.794 (11.805% 0.630
ME6 | 93usssumsnanniidisodany 0.861 0.741 | 0.756 | 0.344
ME6.1- | msaziiuainmsUszneussiaivilsidenanden | 0.515- |7.035%| 0.265-
ME6.6 | mslviarwanladosnisadenunnaulugwy | 0.711 | 7.542% | 0.505
ME | 9385351N15Ma10 0.951 | 0.766

[P

vanewe: Muuadnilnes = 1 Tudumisaaving Jalaidid Critical Value (CR)
*p<0.05 (C.R.>1.96)

a3uld71 laeadtesssunimmaindviy  wazdiuedn 5 niswdnidesnisiuresriyues
HUszneuMSlamvinvanausrgetlugravinssy 3esssuveantinauniiren1snainvedgsia il
voudilneiiesesiumsidngussviatendon e nanhninesduszneu (Factor Loading) lal

MU Usznoume 6 aadUsenoy 34 FIU  snunat 0.40 (Aduysed) (Esteghamati, Zandieh,
PINTNUA 36 AIVIVTIRARIUIIN 4 NSTENLALS Khalilzadeh, Meysamie & Ashraf, 2010) 3¥i1l%
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a vaa o 1
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Abstract

This research aims to understand the marketing situation and guideline of marketing
strategy development of mineral water business to promote tourism industry of Doi Pu Meun.
The questionnaire was used to collect quantitative data and used structured interviews to gather
information. Population and sampling are 240 consumers of mineral water and 7 mineral water
entrepreneurs which were selected by using purposive or judgmental sampling method. The
research results showed that when emphasis on the selection of the business for both location
and pattern, in terms of facility to access the service, the conveniences, and attractiveness are
all in high level. The marketing situation of mineral water business and Thai wisdom should focus
on 1) Advertising should reach the right target 2) Market penetration should be clearer on the
target 3) Create alliances from other kinds of businesses 4) Provide tourism activities or offer the
rewards 5) Establish connectivity with other business in the same regions as well as abroad.
6) Use website, E-commerce and internet for mineral water business’ public relation. The marketing
strategies are to let Doi Pu Meun community to apply to develop their tourism promotion
by focusing on market penetration, distribution channel, seek the right target, and provide
appropriately publicize by creating strategies to attract the target audience to decide to use the

service
Keywords: Marketing Strategies, Mineral Water Business, Thai Wisdom
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Abstract

This research was aimed at studying a model development of service marketing strategy
for perceived value in Thai fusion food at AEC market. It was a survey and development research
applying structural equation model analysis: SEM. The research indicated that Thai fusion food
business had service marketing strategy for perceived value in Thai fusion food at AEC market at
high level. (X = 3.77) The model of service marketing strategy for perceived value in Thai fusion
food at AEC market was created consistently with empirical data and had ability to predict at
good level and acceptably at 88.8 percent. On casual relationship, it was found that the factors
of business basic information about a kind of business, a period of business run, the countries of
AEC market, information acknowledgement from various media and the business outcome at
present compared with the previous year correlated with service marketing strategy of Thai fusion
food restaurants for AEC market. Perceived value of Thai fusion food and service marketing
strategy of Thai fusion food restaurants for AEC market also correlated with perceived value of
Thai fusion food for AEC market.

Keywords: A Model Development, Service Marketing Strategy, Perceived Value, Thai Fusion Food,
AEC Market
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THE MARKETING MIXED FACTORS EFFECTING TO THE BUYING GOODS
AND SERVICES IN TRADITIONAL RETAILERS: CASE STUDY DUSIT DISTRICT
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Abstract

The objective of this research is to study the influence of marketing mix on customers
purchasing behavior at Traditional Retailers in Dusit District. A total of 400 respondents were
collected from customers who were the patronages of those retails the Dusit District. Questionnaire
was utilized as a tool to collect data. Statistics utilized in this research included frequency,

percentage, mean, standard deviation, and Chi-Square test, Oneway ANOVA (T-test), (F-test)

! 919nsduszdranuinsaann AngIneInsInns avinendesiesinaiueiuni, Marketing Instructor, Faculty of Management

Science of Rajabhat Suan Sunandha University, E-mail: Pisit.po@ssru.ac.th/Jokenalove@gmail.com
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analysis. Data were analyzed by using Statistical Package for the Social Sciences. The majority of
respondents were male with the age between 25-34 years old, hold undergraduate degree,
married and stay together. The average income of respondents was between 10,001-20,000 baht.
In terms of occupation, the majority worked for private companies. The research analysis disclosed
that there were three variables of marketing mix which included price, place, and product which
had an influence on the frequency of customer purchasing. It also found that in terms of marketing
mixed strategy there were two variables had an influence on the amount of customer purchasing

which were physical characteristics and process. These two variables are 17 percent predictive of

a purchasing by using the equation.

Keywords: Marketing Mix, Shopping Behaviors, Traditional Retailers
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Abstract

Tourism industry is an important industry for Thailand. The number of visitor arrivals to

Thailand reached a total of 22,353,903 in 2012, representing a 16.24 percent increase over 2011,

generating 983,928 million baht in revenue.

The purposes of this research are to study the important of each components of tour

packages for Chinese tourists and to design the tour packages for Chinese tourists. A survey,

conducted among 430 Chinese tourists at Suvarnabhumi Airport. Three best tour packages for

Chinese tourists were designed using conjoint analysis technique are as follows

Tour package 1: 8 days consist of 3 days for cultural and historical tour, 3 days for sea

and beach tour, and 2 days for shopping. 4 to 5 star hotel accommodations. The price is over

6,000 yuan.

Tour package 2: 6 days consist of 2 days for cultural and historical tour, 2 days for sea

and beach tour, and 2 days for shopping. 4 to 5 star hotel accommodations. The price is

4,000-6,000 yuan.

Tour package 3: 5 days consist of 2 days for cultural and historical tour, 1.5 days for sea

and beach tour, and 1.5 days for shopping. 4 star hotel accommodations. The price is less than

4,000 yuan.

The study recommended that the travel agencies should offer the 3 different tour

packages to Chinese tourists, including 8 days tour packages, 6 days tour packages, and 5 days

tour packages.

Keywords: Chinese tourists, tour packages, conjoint analysis
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Abstract

The objectives of this research were: (1) to study the behavior of Thai tourists on visiting
Kret Island, (2) to study the level of Thai tourists’ satisfaction on visiting Kret Island, (3) to compare
the level of Thai tourists’ satisfaction on visiting Kret Island classified by individual’s factors and
(4) to compare the level of Thai tourist’ satisfaction on visiting Kret Island classified by tourists’
behavior. The sample consisted of 385 Thai tourists. The research instruments were questionnaires.
Statistics for data analyses were frequency, percentage, mean, standard deviation, t-test, and
F-test. Research findings were as follows:

1) Most of the Thai tourists received their information from tourism journals. The most
attractive spot of Thai tourists was location for studying the way of life. Most of them came with
their family or relatives. The budget allocation of visiting was around 1,001-1,500 Baht. Their
money was spent on souvenirs. Also, most of the tourists received the information of Kret Island’s
activities on the internet. 2) The overall level of the satisfaction of tourists visiting Kret Island was
at a high level. 3) The Thai tourists’ satisfaction level visiting Kret Island differed according to their
gender, age, income, and status. They had different satisfaction levels regarding the location.
Tourists with different gender, age, education background, income, and status had different
satisfaction levels regarding service and safety. Also, tourists with different gender, age, education
background, income and status had different satisfaction levels regarding facility. 4) The comparison
of the Thai tourists’ satisfaction level visiting Kret Island classified by tourists’ behavior. It was
found that tourists’ budget allocation and expenses were different. They had different satisfaction
levels of visiting regarding location, service, and safety. Also, the location, the traveling, the
budget allocation, and the tourist’s expenses were different. They had different satisfaction levels

of visiting regarding facility.

Keywords: Behavior of tourists, Satisfaction of tourists, Koh Kret
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TRUST IN ONLINE AUCTION

antWaAns auwed’ uazddmn Annns?
Dolpaisit Upctpong1 and Paweena Kampukkq2
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NIRRT NG UszasAlitefinuBvEnaveInUANAlaVNaPNUATILNY U TULALAILAINT
Tunsviununy wazanudasadenenisiundseninulindalunsussyaduiesulal nqudiegisdie
Auszyadumeaulal 91u7u 405 Au tnen1sdufmegnswuuaznin inselenldlunside fe wuugeuny
ANUAATINIPILAIUNI LHUULEEAUANTAIINTTIUNLIY AUUaAIN1NTRY kazA

o < o ] = a aa a %% v Ay

Thndla ususindeys sewiadeudunau-naiau 2557 adnnldlunisiinseideya laud anuddesas
ALadY @loLuuansgIn NsmAmduUsEavEanduiusiesdl Lagn1TInTEYn1sannaeemm

wansITeasUlaned 1) anulihndalumsdssyadumesulallunmsusianundasgluseduun
MmeAnafuniniy 3.827 2) ANUAWMATINIIIUATINNY WHUULAEANENINTOLUNMIINWHLIY Loy

Y a ] % a v ¢ | A o W aad o

anudaeademansRuiinasennulingdalunsuszyadudeeuladl sgreliduddgymeadinsedu 0.01
Tnganunsaesuienisiisunlasesrnulingdalunisussyaduieeulatlievar 89.3 (R® = 0.893)

ANENATY: AIUASAATITNIAUATINNI WNUTUUAZANATNTALUNTIIMNLIIY ATHYAeA BN 1aN15RY
Aulinga msussyadumesulal

Abstract

The research of this study were (1) to investigate trust in online auction categorized by
personal characteristics, and (2) to study the influence of astatic appeal, layout and functionality,
and financial security towards trust in online auction. The samples were 405 bidders by convenience
sampling. The research instruments included visual appeal, Layout and functionality, Financial
security and trust questionnaires. Data collection August-October, 2014. Statistics used for data
analysis were percentage, mean, standard deviation, Independent-Sample t-test, one-way ANOVA,

least significant different test, Pearson correlation and Multiple Regression Analysis.

! dnfinwdSyanin wdnansuimsgsiauydngn anguImsmans anTivendeguasiusnd, Graduate students master

business administration, Faculty of Management Sciences, Ubon Ratchathani University, E-mail: u_dolpaisit@
hotmail.com
? 91973dAMEUIMIAEANS W INendeguas1yentl, Professor, Faculty of Management Sciences, Ubon Ratchathani

University, E-mail: it_rains@hotmail.com
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The findings were (1) that different gender, educational level and occupation had an

influence on trust in online product auction in different ways with the statistical significance at

the 0.05 level, and (2) that aesthetic appeal, layout and functionality, and financial security had

an influence on trust in online product auction with the statistical significance at the 0.01 level.

The change of trust in online product auction was described as 89.3 percent (R2 = 0.893).

Keywords: Aesthetic appeal, Layout and functionality, Financial security, Trust, Online auction

UNHI
Suwesidndunfiunumsennianssuludia
Uszdriuegannaudumesialdnaneundulade
vikihuTinveunud ynAanssuvesyedhiiiGos
NUUTENIURIMIT NTARLEU NTAUNNG SIUUA
fsumnefidndudiuusznouiedu aungunain
weluladuazgunsalinieaiiodeans safsszuy
LATDUIUHY QY IURAIY gﬂﬁ@umﬁuﬂhﬂﬁmiﬁma
doensvhldieuazasmnnialionousgiann uii
Wamnglunslddumesidnazuansdrsainuane
uusvire LAz sadeuvold visenldBumneside
Wieduvsesudioya veldifieAamurnans
199 nieunauldiienisdeassdviaaunuiu
audug Judu uadanssufivhaulaldwity fe
nsldBumesidalunisigsia JereAuduas
U315 BaFunludndenied widlvddidnnseding
(e-Commerce) (USAuN inassysadu, 2556)
mamdgdidnmsetindiuansoiilusegng
Tflelimnzauiudnvazuesgsia nmsUszegndld

a

Pdfgyrentsndlvddianyselind leud nsuseya
Aagszuudidnnsednd (Electronic Auction:
E-Auction) #an15sUszyasiesyuudldnnsednd
ansntasandunuluntstedudliungndnls
agan viliandueaiulszlerivazeeusu
vimsléine nsussyaitetouedudwidouini
Tugdnuudnindy fHoauduazgungldannsn
yhmsuszyalsetnehiuaziiui esonitediin

vangUszns Meghatu arvdlnavesaniud
Uszya MsnsurnmsUszyadiliivhis Sagndndin
agiieenguanu1engy Aldanelunisussyags
usu Wlemsdeansiiumaeietiedumesiin
LéiJﬁU%U’mﬁ’lﬁﬁgﬁi@miﬁ']Lﬁuﬁq‘ﬁﬁﬁm’lﬂsﬁu el
Sumesdnddinaeunidudesmmilemesmsusyya
wazlagniauilinareidunisuszyasiesyuy
Bidnnsedindiuan sdiiledosnisandunuuas
Fodindudug veamsussyalusuuuuiafuag
Tngianzdodrfiamesuanuifigauloaanse
dhsmussyaldlidnavey w Alafnnu Keduglv
U3nsmdlgdiannselinddviuniuuziiuinis
UssyadeszuuBidnusednduigniauesmnnty
5o uazunsnarsoenlulugnainnssusiigg
wnneviaengs lagludiausng nmsdseyacnie
sruudidnvsodndldGudulunguuitniigsi
AueImsdseana1sUTEinakazveelUdy
naugRAMINTTIINT gRaNTIUAeane suAs
NISNAT LATNANAIGARD N1ATITNTHULDS
(nM8y WeNENEIUUA, 2550)
semanafinafeteiy §ideisalaiioy
AnwdstadeniiiBvnaionnulindalunisuszya
dudneeulad Fawaitldannsinuide dluins
Uszyadureaulatansotluimmnssuulssya

a v

dumeaulatlviliinuuigeie aiwariulviv

a (%

dudnmhuuszyaluivledosuladuaradiaus
ydlalviinsussyaduieeulatiiiuanniy

Y KU

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 75

19U sERIAPBINISITY
\le@nw1dnSnavesaudgalaniady
AN LR ULAEAILANAN SO TUNTYITUNUY
wagauUasafomenisiuiiiseninulinga
lunsuszyadusoaula

wwaRn Nuf uazewisufiiiiardia
nsuUszyafuAaanlad (Online Auction)

msuszyauuveaulal (Online Auction) Ly
nsUszyaRdavhdunumsBumesids flfuinig
aarana1sdiannsefindeziluddnnisussyauar
wurthijde lumsindevowidodntoninisyssya
meszuudidnnselindilunisuszandnnisuszya
wuuiindunsiawesnuuy Real time lnglad
fosrimdoiauazanuil (Bapna, R, Goes, P.
& Gupta, A., 2001)

Snwnndosduresnistseya Bail 2 uuy
(N3 Myaugassey, 2552) lan

1. n15Usgyavie (Forward Auction) 738
nsUszyaiiions WunsuseyaiifidaUseyad
fnquszasdifiensuodud Taeguisazimun
anadpsnstilideiinnauenaudeduiy fio
fauesmgegnanifugouy nsUszyauazlisu
dumly

2. msﬂiz;ga%??a (Reverse Auction) %39
nsUszyaiiiede \Hunisuseyaiifiauszyad
FanUszasdilenstodudn Tneddedudasdmun
ANUABINITII VN auesIA Y sduiy
fuiefiauesamanazdugvurnsussya uas
fioasdodtoaummngnefivurmaUszyalundedy

fuporlunsUseyadidnnsefind utseenidu
3 Juneu drleluil

1. mawResshroudiiunsvsza iudunou
ffhsuusyyadesiansantowin deamsidisom
Uszyauuulasening “m'ﬁﬂ'ﬁmgas'?}la” w30 “N13

Uszyane” uanBumstevionsveiumisla
Mnduisdududoyadiisatosfunisussya
Sidnmsedindlfinniian uazmsnsaiugauszasd
vosidniiulszya iy mndosmatiasyate
wdesidoulalunsuszuanginas FBnsidisom
n13Useya n3eIsMnuAsIAduA10819l3UN9
Faduledilideyamariiogsmaunn fidrda
Uszyaanunsaduduriunisdumesilale lngld
wSeaile Wy Search Engine \Jugiu

2. fupouluszwinenisUszua WedPouay
fnelddnudoyanersidou uazdndulaliugai
udenlduimsmainnnanavesuitiln fezdnmiey
Toyaduruazdeyafidndurenisitisnuszya
snthudaduduneudsioluil

- wWhluivvledvesibivsnisnainnans

=

amzidouarinsaundn 1ileveiudoaudn (User
Name) uags1iasu (Password) dwfuiingszuy

- dwiuuglinvuaseaziBeavesdum
figoan1sue wagsaAuddudt (nsddunis
Ussyaiifesdl Reserve Price) innidugelvinson
swasBendudiifesnistouarsaiiaue

- sannansdinaludsaundngeduiil
AuanTRnssiuieByhTUsEy ieenaldis
Usszmalaansiemsaumifgussasdaziing

- Twvsnsdamanaenadnousudunou
Useyariiodndourhardila fuassieazson
ngnausiviedoulusine wletlestulalviAniym
Tusgninsnsuszyadidnnsedng

- dlefleTuimnemsUszya fithsiulszya
wfondu (Login) inutiulesvasmainnan ileing
szuukazSuviinsUseya Tasiauesininusie
yosdumldmnasiuly

- fo/frefidulilausya uasnaanang
vt fidaAumrugnnsUseya nduleds
duaudeludsitnsiunsussyannsg

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

76 sasteyeyrfamsl U9 7 aiuie Uszafiauaminay 2558

1%

Fo/

[ v

- Jaugnisusgyaasunindyyiiu

=>4

Fnefidudidauszya
- grurnsuszyadndedunmtetnssy
3. %umawé’qmﬁhm@ mevdanniaiady
mMsUseyaudn matnnansdeiifanssuidesduiy
nseie WU MIIRdadua n1simvuasULuUNIg
$15¢03u n15ds E-Card Llauaninduveunai
Wrunlgusn1g wisellgiudndnlninliag

msliuinisvesyransiiisrtosunazine [Wudu

unaRauaznguiisatuaiiulionsta
Wmnsuszyaduitaanlad

Shaw, R. B. (1997) namiisveuiusivilsiie
anulinslanaznisgyanulindavesusyana
wANE1AY Ao uAAa 7u91U YS0eeANTT Al
youslumsainauazmsaeumulindanngdu
oonluuansneiy uazthadendn 3 Usznsiiinasie
NSMYUATOULIAYTEZANINGT N199BNYBIATY
Tindlavesusynna taun

1. @nun1sad (The Situation) MNEAIUNTTE
ffuq faudesgs vauien emadi meeenvas
Aulingla (Trust Threshold) gaugemnalusag

2. Yszaunmsnfvesypratiludesrlingda
(Those giving their trust) MNU¥M §509
wefiszaunmsallumsitlsiffiAnananslinas
WU N3NNaeNal inudseinnsingsnanay
ylvuien gsfe Funuduilveuius yamadi
nweanmilinnga (Those threshold)

3. Uszaunsalvesduluiesnnnalinga
(Those asking to trusted) Mnu3svnilagiosnis
snfuuduuuisne mnuidndug Huusin
fisn¥in fdeidesetudn veulngematmsenn
1392131421918 (Trust Threshold) fia1aagsi
Turaiimnuigniiveduiududy (Juusdn
fieidedlirosdiin vieduuismilizan vouiwn

yamadmsesnvesnulindagengmulude
Dud

wwaRauaznqufiieadugiimiuinis
N9BLANNTaing (e-Servicescape)
e-Servicescape %38138n11 Cyber scape
Faldsumsesuiehidu “tadvanmuwindeneeulat
fistegluszwinansdamouuinis” (Harrs, L. C. &
Goode, M. H,, 2010) 9fiviFniusnsvnadidnnseding
(e-Servicescape) tudsdfnyesnade mseidu
Hadudrdyidudenarsszninseadnsliifugnin
(Rafaeli & Pratt, 2005) Harris g Goode (2010)
na171 UsuLreIivimivinisnididnnseiing
(e-Servicescape) Usznaulume 3 asAusznauman
PAIULUIAAYDY Harris, L. C. wag Goode, M. H.
(2010) laun Jaduusnde AuFgalanIeeiny
ALY Usenausie Anufsgalaluainuey
AUANSSHIUNITEONUUY LazA1AU TS
Hadufiansfe wnuaukazANaLNsaluN1SY
WU Usznounie aruaiunsalunisldeu
Anuduiusuesteya nsusuteya/arududiug
waen1sliney wartadefianufe aruvaends
19N193U Ysznaume amdzaIntun1tisz
wazn1ssuianulaensiy

sdAdeiiAuadiag

Prompongsaton tazany (2012) Anwidade
fifidvswasomilindavesiuslaalunstodud
nsdumedidnlulseinalng Tnguszasdiile
(1) Ansesienuduiusseninamsiuivestoldes
fiflioanalindalunisdorienisdumesidn
(2) Wiedszvianuduiudseninsnisiuinng
Unondofiiromuilindavesiuslaalunstons
madumesiin (3) Wiodwseinnuduiussring
nssuianududiudiuazanuyniedoves

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 7

fuslnn Tumstioweynsdumesidn (@) ileTinses
AnwdtussEInamsusanuielunsldiise
arlindalunistomendumedidn (5) e
Annenuduiusseninamssuiusleviddie
arlindalunistomensdumedidn (6) vite
Arspianuduiusszninsnisiuianudednd
fifloanulinsavesuilaalunisdorionis
Bumesiiln Tnen1suanwuudeunudiuiu 400 4
Ttuguslnaiiondueglunsam wasiiszaunsal
Tunslddumesiie neldadfanduiusifiesdu
nansitenuin MsfuiTeidesiianuduiusiv
anailindlavesiuslnalumstomemedumediin
nssuianudaendeinnuduiusivaulingda

o

voeuslnalun1sdeviemeduwmesiin n1s5us

Y

AMUI8YRINTEIAMUFURUS HuALlIele

o

vosfuilnalunistoviemedumedidn n1sius
Usglonilianuduiusivanulindavesiuilan
TunsteremsBumodin wasnmsiuimiuiodng
fenmdiniudiuaalndlavesuilinalumsters
yadumesidn egheliteddymsadfisesu 0.05

Thaw, Mahmood wag Dominic (2009) @nwn
Haduiidvwasioanulindavesiuslnalunns
goufunndvddidnnsednd fnguszasdiiie
(1) wiieAnwd fuslaafinissudmnudasnsouas
pududiuivesginssuseulategediduddy
finasionnalinds (2) Wieszydadovesnina
ndatugindmineaudesuladiisdeai
gnssuvnansiunasdeyaduyana (3) iladnw
unumiadanulindauazdsiigalaliiguilag
upafiunmdssesndvddidnmsetind lagld
atA Myliaesiduysyansanduius (Correlation
Coefficient) nam33denudn nsfuamnudaeasie
fanswasaaulinddalunisvigsnssuesulay
anusiulaludeidesveaiuledgdminduiiing
saAuAuNlalunisvigInssuesulal was

n1ssuipnuidsdunisvigsnssueeulauiinase

o o

rulimddalunmsvihgsnssueeulan egelitudfy

neadAiszau 0.01
Hsu way Wang (2008) Anwiannulindlaszuu

a

dinnsetindlunisuszyaseulal Tingusvasd

=

wiednwdadefiduamauaznavesninulinga

a

szuudiannselindlunsuseyaseulad n93dy

€

v
I

asstinguiegfe fuszyaseuladluivled eBay
way Yahoo laenmsuanuuuaeuanuuaziiutoya
wuueeulaud laeldadd Chi-square wan153dy
wud Yadeiunaiia laun anuduiusvestoya
uazmNdesionsltuinansanlglaszuy
diannsetind wardadeaudinu Usznoume
Auadvaun auelald Lazaruianania
finanonnulianassuudidnnselind egnail
Teddaymneadniszau 0.01

Harris waz Goode (2010) AinwniiviFiuing
neBLannsaling (e-Servicescape) arulingla
uazaruslate finguszasdiiofauwazues
U3nsmIdeiidegluanimuindounianienin
rudenans warmsnadeUFULUUYRIn iU
nedidnnselind (e-Servicescape) lnon1suan
wuuaounuugedudeeulaidiuan 257 au
Tawldai@ Correlation wan1539uWUI1 AW
AapalarunuUsznaumeaufgalaluaLay
AUANSSHIUNITEONUUY LazA1AU TS
fmnuduiusiuanulindavesivled wuueu
WAZALAILTO UM TIUNLITU UTznausmieau
anansalunisldnu anuduiusvestoya n1susu
Toya/mnuiudnm waznslinoudenuduiug
fueailindlaveaduled wazanuuaensemeiu
N93U Usznoumemndesnntun1stnstu was

nssuianudaendeinnudumiusivaulingda

'
o w aaa

I3 (3 ' a o (%
o Ul DYNUUTAPYNNENANTEAU 0.01

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

78 sasteyeyrfamsl U9 7 aiuie Uszafiauaminay 2558

£ s

Haperen (2010) @nw1ivimiuInisng
3.8nnvefind (e-Servicescape) fifinasonisifiu
Usgdnsnmvesiudeeulal finguszasdiile
avvdeUsURUUTRIivimivsnsmedidnnselind
(e-Servicescape) uazifinAnuwidunautns
nsrvunsdndulavesuslan lnensfinwiuay
YUMLITIUNTIINEININIG HegUuuuTesgfiiat
USMsnmedianmseling (e-Servicescape) NSgUIUMT
Tunsindulanazvguiinmsesnuuuiivled vinns

dunwalfusznounisiuiuwivlediiieodsng

ASBUUHIAITHAR

anwagduyana
- e - 91y
- @UNN - MsAn

- 97T - el

A21UAIRATINIWTUAINIY
- anumgalalualay

- anuAssEulunseenuuy
- ANANNTULT

BAUITULAZAMNEINNTA TUN ST
- Anwansalunslgeu

- Anuduriusvestoya

- msdFudaya/anuiudiudn

ANUANNYNIINITEIY
- ANUETAINIUNNTTITEIRY

- msfuinnuvaensiy

Ny

nsoenuuy vidsnduldnanoniluldiusuane
yodulurualng warmunudeyarustuil 20
fiqueu 2012 - 6 nsngnAx 2012 TEiBenmn
58,937 A lngl4adial Correlation nan1533unudn
ANUEYDINITITNU WagToRNWUUIINasBN1S
WaszAnsnmuesiufooulay dutuazian
wazguveduiliidvEnasonaiiuuszdvsam

'
o w aada [

vosiumeeulal eglidsdAyneaiarsyau
0.01

aulinsdalunisussya
dudeaulal

U7 1 nsULLIANAR

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 79

38n15398
UsEynsuasnguflegis
Usggnsillilunsideluaded Ao fussya
audnooulat aun
nquinegildlunisifendeldl Ao duseya

YA o !

dufeaulal lnefifevhnsdudiegnsuuuasain
esanliianunsaszydnnulszansiuiueuld
i MIAMIMVLIANGLFI0E193elTgnIn1sm
WIAvRINGUFIRg1awuulingTIuTININYTEYING
fuuey (yysssu AsU3auiqns, 2551) Tned
Ansdesiuegnaties 95% auiianaiafieensy
18laiiAu 5% Idnquietng 385 au vailldiAu
wuvasuamliiAu 5% Wiy 20 Ay Fedu aun
voanguiiegdmiuniteadeiiviiiu 405 au
isaaiiefldlunisiiusausudoya
wdosdloflilunsidendsd Ao uuuasunu
(Questionnaire) @519A1NTngUITAIAKATNTOU
wwnmwAafituaty Tnsutseanidu 5 mou il
pouil 1 dnvaizdiuyana Usznou Me e
919 @nun T MsAnw 013w el Fadudan
fligmeunuuasunmidonifiosdnouiien
poufl 2 mwfgalameiueLn Useneu

mypnuigalaluAuaIsny anuAnssulunig

&

g0nuuUy AAududie faiannudesiu wiadu
0.804, 0.769 Wag 0.849 MIUAWU

poufl 3 WHUIUKATALEINTElUN1SY
WHUY Useneumlgauausalunisidey
anuduiusuesteya nsusuteya/arududiug
wazmsiinau fmeudesiu whiv 0.888, 0.871,
0.892 wag 0.873 Mud1AU

moufl 4 aruUasnsevnenisiu Ussnause
AHaEAINTUNNTT1SERY wazn1ssuianuUaendiy
fienAnnandesiu Wity 0.832 way 0.819 aud Ry

pouf 5 anaulindlalumsUssyaduesulat]
fienpnudesiu Wity 0.915

nsiiusuTINdaya

neiteadsthjatiu@nwdsanulindalunis
Uszyaduieoulay undvoyaildlunsdnuaded
119N 2 @Y Ad

1. oyaugugdl (Primary Data) lsannmsensnn
naudieg1e IneideliiuwuuasunuaingUssya
duAreauladuuiivled www.pramool.com,
www.siamza.com, www.chikapowwow.com,
www.doodeebid. com Wag www.izabb.com

saa o w

Wosniluiuleanifasusuluniusnues www.
< & saay 0o g vou v
google.co.th waziduiuledndguuytviugn
aulanisuszyadudteauladlunszaruaunun
11 www.pantip.com 13w 405 9 neldszeziim
Tunsiiusiusindeya 3 Weu fie Weouduau-
AL 2557
2. YoyanFenil (Secondary Data) 1#nn1s

AnwIAUAIN LLag'i']Ui’JﬁJ‘Z’JJEJJJUa%’mLE]ﬂa’]‘Nll'N‘]

a A

fAgTes 1w enasangidevinuduiladnu
Prouudy savtsuwnfanguiiseg fdedesan
fsTivms dngans dedsfiusisne wardeyanis
Buwmesiis

adanldlunsieneideya

1. Mslnsgviveyalasldadifiganssaun
(Descriptive analysis) laun $o8ay (Percentage)
ANE (Frequency) Aade (Mean) dhudeaun
110135571 (Standard Deviation)

2. mylasvviveyalagldaifidaeyuiu
(Inferential analysis) lALA @dRAVSUNUSLUU
\Wisdu (Pearson’s Product Moment Correla-

tion) afiANFIATILANTOADRELTINY (Multiple

Regression Analysis)

A9UNAN15ITY
HUszyaduAeaulal S 405 Ay dndlvgy
Juwends Anduesaz 54.3 forguinndi 20 U

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

80 sasteyeyrfamsl U9 7 aiuie Uszafiauaminay 2558

AniluSoraz 85.2 fanunmlan AnduSesar 69.6
fimsanwseiuUsaaniauly Andudouas 58.8
Usgnauan@nmiinaueniw/andne Aaduseeay
35.8 fiswliagszning 10,000-20,000 vn Andu
Joway 45.4
HaNSANYIBNTNATDIANFIRAlINIIA Y
AN LR ULAEALEAN SO TUNTYITUNUY
wazauUasafonensiudiduasonnulinads
lun1susvyadudteaulal wudl anudasnsiy
NNTRY AATIRTIgAUNUIY N15TUIAY
Uaeasdy anuazainlun1sdiseiliy unuuuae
ANNATTUANTYIIUNLIY TIATIERTI8AY
wudn msuiudeya/mnuiudind anuaunse
Tunsldnuinasornulindalunisussyadu
geulat] egnafiteddymeetinvisesiu 0.01 Tuvausd
AuAsnlanuANuliiinasennulingda
Tumsuseyaduenilad uddlolinszimesmuudn
w31 anuAnsisalunisesnuuuiinareniuly

o o

dlalunisussyadudtosulal egrelifadAgy

AUAIRATANIAIUAINITY
- anufgalaluaiuey

- amnwdAssalunsesnuuy
- AAnuduiia

LAUIULAZAHEINTTATUNISHILNLITY
- ANUAINNTOINT T

VeEdRTISEAU 0.01 LazaINNITIATIZANISOR00Y
WNNTDIANHUAINATINIAIUAINY UHUITY
LaLANNENLNTALUANIIUALNUY wazaNUaensy
mamsuiitiasennslindalumsusyyadud
poulad @rwnsaswnuviuieanulingdalunis
Uszyadureoulauls Jouaz 89.3 aunsadieu
p

Juaunslinszinsanaesluguaziununsgu
Tanadl

Z = 0.048X,+0.399**X,+0.491%*X,

el X1 = mnufsgalanisnunnuay
X2 = WHUUKAZAINEINalUNTI
ALY
X3 = anulaensdenienisiiu
IngaziauedvsnavesguiiaduinisnIeBian-
nsedndfiinaienulindalunsussyadud
oaulay] aunsouwuARldal

- Anuduiusvestoya
- nmsuSudeya/amdudii
- nslneu

A1UURAABNINITERY
- AnuazaIniunstsE Ry
- msfurnudasasiy

o

0.044

0.399% S anulinddalumsuseya
dureaulal

0.491*%

UM 2 mavihwedadeninasernulingdalunisussyadumeeulad

'
o o aaa [

*p < 0.01 wanaIdidpdAynsanANIzau 0.01

o

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 81

afiUsranan1siay

NNHANMIANYINUT Anulaeaien1anIsty
mumssuinnudaensiiinaderulindalunis
Uszyadudesulat! egnsiiudfgynaaianisysu
0.01 (Beta = 0.325) @0AAROINUNUITHVDS
pautuys atla (2552) Anwthisiitadenisila
iaueTAdoauilugurueaulay] Prompongsaton
wagany (2012) Anwndadefidnsnaseninuly
slavesfuilnalunisdodudinisdumesidn
Tuusegwalng Thaw, Mahmood wag Dominic
(2009) Anwniladedisidviwarieninulinddaves

£

guslaaluniseausumdivgdidnnsedind Chen
uaz Barnes (2007) AnwngaFusuvesealingds
uaznginssuddodudieaulat uavaonadoaiy
NOuHVeY Fang wag Mykytyn (2007) na1331
anudlaresgnénfiazanlduimsdilngTuegiv
AuAINNIsoanLUUlneTINTess AU IUleR
gaulall n1sfuiAnudaendy n1ssuiuselov
LagiBnnsthszRuiazaandae esaniuled
fisvuuinuanuUaondena Mlveuseyadudn
ooulatfanuiuluszuuinwimiuvasnsiogs
waglufinnuinalalunisussyadudnaniuled
Useyadudn ins1gszuuinwiaiulaenioves
Auleduszyaduinfianuduwds Feiliuszya
aumesulatdirnulndllunsussyadumenulatl

PNHANTANHINUI UNUITURAZANAINTD
Tumsviusunu sumsusuleya/anududiud
finasaniulinnslalunisussyadudisoulal
agnaiifuddaynneadAfisesiu 0.01 (Beta = 0.238)
#0AARBANUILATLUDY Chen Uaz Barnes (2007)
Anwgaisudurasnulindaussnginsudde
dudreaulad Harris wag Goode (2010) Anwn
niviriusn1In1eBdnnseiind (e-Servicescape)
analindlauazarusilate waraonndostungus
Y84 Srinivasan WagAmy (2002) Aulinngla

nediannsedindusznaulusenisuunssdoya
nslémeu msdnsedeans Anuagmnlunsldoy
lngn1sAnwdeyaidadnveinisusmsesula 1w
anufisnelasouimsfifinunnuazanaasindng
iatuananuansalunsAsuilasesnmsng
AniiviFniusn1snedidnnseiind (e-Servicescape)
iosniuledussyadumanansausulidulum
TifUseyadumdoIms 1wy nswaeud Wasuguuuy
wuusnws vilwsanindulesieenuuuiiteliuing
druyana luvugdfndotuiivledunuazlald
gndosalildioass Sniadsldsuduuziinlums
Uszyadumiinsefuanudoams shlviussyadu
sAnTlasunisusnisuuudiuda Juiliguseya
aumesulatiirnulndllunsussyadumenulatl

PNHANITANHINUIT UNUITURAZAINAINTD
Tunsviunuy supnuduiusvestoyaiinase
Anulindalumsyssyaduiesulal egreiiiy
iy sedififisziu 0.01 (Beta = 0.230) aenndes

(3

a v

U889 Alam wa Yasin (2010) Anwntady

=) D

fanswaneaulindavewnsiduiesulal:
nsdifdadeaulatlulssimaniaie Hsu uax
Wang (2008) Anwianulindasyuudiénnseiind
Tumsuszyaesulatl aenadesiunguijues Palmer
(2002) YaFesuuruuRazEALANNTAtUN1TI
wnnudugvuuunaganuainsalunisidau
Fsmsaunguisnseenuuunsineesdlseney
Hulest nsldaudianuiedestunisuiuusisues
toya Ineiidmanglvianudesdensldnuiazd
A mvesdoyags (eaniiuleiuszyadud
wanstayatnaudUssyadunaiunsna1aniad
wlaedsiifoansld Jslideyanamaiiavesdudn
Asufau wasteyadudndianuduiusiusiomn
ansarumlading Juhlvguszyaduiiesulad
fanulinsdalumsyszyaduiesulal

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

82 sasteyeyrfamsl U9 7 aiuie Uszafiauaminay 2558

NNHANMIANYINUT AnulaeaienIanIsty
AuAazaInlunshissRuiinadonulingda
lunsuszyadurnesulal sgeiiduddgymeada
fisgiu 0.01 (Beta= 0.174) aonAdestUNUITY
¥99 Aghdaie, Fathi Wag Piraman (2011) @nwn
Hafeiiduadevimunfivosanulinglalunisie
Buwesidannuunewssfuilnn uazaonndesiu
VWU Fang wag Mykytyn (2007) Audale
vosgninfiazarlduimsdrluaiueg funmam
nseenuuulngsmvesiuduwivledesulad
nsfuinnudasnsds nssuiusslevd wagdsns
FrszRuiiazmnine iesnmstsefuveaiuled
umstrszuuunsslunsan dnszuiunmstiseiu
finusindagiiuseansaw suddidediuae
awazaantunstszRuluiulsdiestenisldau
uazlsifesnsenseaziBundiusiiuiuannnioud
9IN13915ERN FeiidUssyadudtosulal
fanulinsdalumsyszyaduiesulal

NHANITANYINUIT ATNALIAATaINIA Y
ANu sumuAnEulunsesnuuuiinase
Anulindalumsussyaduiesulal egreiiiy
dfynsedififisziu 0.01 (Beta = 0.101) aenndes
fusmAdeves Haperen (2010) Anwniivieiuinig
n19Bidnnsedind (e-Servicescape) fifinasionns
Wanszavsnmussiuiesulay uazaonndesiy
NQuVed Cai kag Xu (2011) NA13I AIUNLAD
nMs3uiveusazyanaiiiiioniseoniuuLazing
TubwiuuivlesiiAaaneuailauagaminla
Fsfinansznusionsuaiuazmuidn Mseenuuy
rlsifissusvihlidasandiauaulunsueaii
\leanniiulediiniseenuuulivngauiussia
Usgyadudn finnudnuuulmiviedinnudndisy
a¥9as3 wazesnuuuliilszuudesiuniudes
fflnunw Fevilvigusvyadudesulatiinaany
Tindalunisusvyadudeeulad

IBLANBUNL NI
1. Yarauauuslunisiwnan1sideluly

1.1 nmsAdefinuh mssumnsdaend
finasaniulidnslalunisussyadudisoulal
snnfian e fliEmsUssyadudoaulatnsa
wiuimsaieaulinaalviiu fussyadumenulad
lngmsiluiansyuutesiudeyadiumiazdoya
ysmafulumsUszyadudnoeulatiinniu it
nsfuinnulaendiy LazauAaeANNIANGIa
vostfUszynAuiooulatias auedlsuinisUssya
dudesulavimsuaninnuidusnuiifiegeds laii
sxfuauzfountsm wieluiuseannsgIudum
doasemnalindelitudulesiuszyaduioslai

1.2 9nmsideiinuin msusudeya/mna

a (%

Judwdiinasennulindalunisuszyadud
ooulatd dedu flusmsUssyadudooulatifing
TduuzhtuneulunisUssyadudn s
dulwduseyadumlsiuiuasunsuanmals wy
ansaviuasunw Uuuy viedsnusTi
valvgiu efarmmnzantunudonis
JUszyadudn wazmsiiszuunsudaieuds

v

Auszyaiinsasderdildnuluivledussyadu

nnAse WlumsBudunisldnuluivleduszya
AueveUszyadumoaulal

1.3 anmeideiinuih enudiiusvesdoya
finadaniulinnslalunisussyadudisoulal
Faifu fliuinsussyadudnosulatmauansdaya
dufn MeaziBormamaiiafefiudumliasuiu
fiannudusde wazdiszuudaslunisfumaudn
dielEruznsuszyadumesulatifneufisnels
Tuauduaglasuaumasanuienanialy

1.4 9nM53definudn anuazaInluns
Frsziuiinanonulindalunisussyadudl
gaulai {liusnisuszyadudieaulalaqsd

NEUIUNSINSTISENEEAIN LU @N1SOLIITIAE

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 83

n13915edulaviud Ieeilddesuansivaziden
IMUNNEaEIIUEMsTemIN st Ruivanvas
InefUszyadureeulalaunsadiszrduandu

a 1 v

RuiuiunugliuinisdiseRdu Medseiunii

v A

Ugdvasiasin n13915zRulaenisloun udyd
furhnsunans W uaziilofuszyadudesulat]
TszRussuTesumamusndududeyanistiseiiu
oviud

1.5 9InMMsIdeinudt awAnsEalunis
sankuuiinananiulingdalunisseyadudn
ooulay fadu gliuinisussyadudieaulal
aseanuwuuiuleduszyadudibiduinnssuds
aeassn danuwdanlvyl wazeenuuulidssuy
doafumnudssifaunm ieadrsanuisgele
i mussyadudosulatiniu

2. Farausnuzdwiunmsideaiasaly
2.1 mafnwluadsd Hunsideiitefnu

BVENATDIANUAIYATINNATUAIILIY UHUI

UITRIUNSTIH

WaEAINENNT UM TYNUHL UagAaaensiy
mamsuiitiasennulindalumsusyyadud
ooulat Fednwruguszyadudeeulavifiog
nauRed a1avinsAnwliseunu Inen1sany
nsUszdaduiiulUssdaduiuuuesilaeie
2.2 mafnwiluadedl Wun9ideuiiofing
WNNZAIUUIANINAIATIVNAUAIINNN WHLAY
WaEAILENNT UM TYNUHL UagAaaensiy
yansiuingy lunisinuiidoadaseluienns
Anwdesunusaug fenvaziinadeaiuliingda
lun1suszyaduaieaulal Wy seavvesnmg
mnudlafertunsuszyadudeeulald szdy
AuRguYesAumUsEyaseulat (Wus
2.3 msfnwiluadell Tnsnusadeyade
maiuwvuaeuauesulaliilddeyauuuning

satulunisAnwinsesaludendstdnisduniwal

' o
a Y o

MavUszyadudiawuvesuladuazuuuoeanlal

=

wialviladeyaldadn

WIENA NeyaugIsIl. (2552). Mswidlvdaianyseilng - e-Commerce. NJUNNI: LATIT.

yryssa AaUImuTans. (2551). sudeyisnsIsenedinumans Famindadt 10). ngamne: uaIlusdnd.

Useun isysdlu. (2556). midvgdianvsetindrudsaulne. Pathumwan Academic Journal, 3(7), 39-45.

1Y wWanEneuun. (2550). msanauladTauarUsingmsaliuneniAsalunisussyaseulal: n17uAsIey
WeUssInvuudluduaregiouti. eniinusiasugmansumudin, sninerdededn.

pAu3unS [Wotla. (2552). ﬁ@@“ﬂﬁﬁwm’anﬁ@%%mya57@7%7%§u¢772u2f1/7fuaau2mi nsAnwdaszUIan
INBIFNANTUITUTR, UAINYITUFTINAERS.

Aghdaie, F. A, Fathi, S. & Piraman, A. (2011). Factors affecting the attitude of trust in internet
purchasing from the perspective of consumers. Interdisciplinary journal of contemporary
research in business, 3(5), 208-221.

Alam, S. S. & Yasin, N. M. (2010). What factors influence online brand trust: evidence from online
tickets buyers in Malaysia. Journal of Theoretical and Applied Electronic Commerce
Research, 5(3), 78-89.

Bapna, R. & Gupta, A. (2001). “Online auctions: a closer look”. Handbook of electronic commerce

in business and society.

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



a v

84 Fsasieyynatmi U7 7 atuiee Ussanfiaudainan 2558

Cai, S. & Xu, Y. (2011). Designing Not Just for Pleasure: Effects of Web Site Aesthetics on
Consumer Shopping Value. International Journal of Electronic Commerce, 15(4), 159-188.

Chen, Y. H. & Barnes, S. (2007). Initial trust and online buyer behavior. Information Review, 107(1),
21-36.

Fang, H. & Mykytyn, P. P. (2007). Decision factors for the adoption of an online Payment system
by customers. E-business research, 3(4).

Gupta, A. & Bapna, R. (2001). Online auctions: a closer look. Handbook of electronic commerce
in business and society.

Haperen, M. V. (2010). Validating the e-Servicescape: An explanatory study towards web shop
conversion optimization. In partial fulfillment of the requirements for the degree of
Master of Science: Innovation Management.

Harris, L. C. & Goode, M. H. (2010). Online servicescapes, trust, and purchase intentions. Journal
of Services Marketing, 24(3), 230-243.

Hsu L. C. & Wang, C. H. (2008). A study of e-Trust in online auction. Journal of Electronic
Commerce Research, 9(4), 310-321.

Rafaeli, A. & Pratt, M. (2005). Artifacts and Organizations: Beyond mere symbolism. Mahwah, NJ:
Lawrence Erlbaum Associates.

Palmer, J. W. (2002). Web Site Usability, Design, and Performance Metrics. Information Systems
Research, 13(2), 151-167.

Prompongsatorn, C. et al. (2012). The factors influencing consumer trust of internet shopping in
Thailand. Proceedings of ASBBS, 19(1), 736-745.

Shaw, R. B. (1997). Trust in the balance. (2" ed.). San Francisco: Jossey—Bass.

Srinivasan, S. S. et al. (2002). Customer loyalty in e-commerce: an exploration of its antecedents
and consequences. Journal of Retailing, 78, 41-50.

Thaw, Y. Y., Mahmood, A. K. & Dominic, D. D. (2009). A Study on the Factors That Influence the

Consumers’ Trust on E-commerce Adoption. Information Review, 4(1&2), 153-159.

Translated Thai References

Chuanil, Y. (2009). Factors affecting the intention to bid purchase in online communities. The
independent study Master of Science, Thammasat University. [in Thai]

Kanjanasuwan, T. (2009). e-Commerce. Bangkok: KTP. [in Thai]

Kitpridaborisut, B. (2008). Social Sciences Research Methodology. (10" ed.). Bangkok: Chamchuri
Product. [in Thai]

Phetcharaburanin, P. (2013). E-=Commerce and Thai Society. Pathumwan Academic Journal, 3(7),
39-45. [in Thai

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 85

Pruktayanon, P. (2007). Entry Decision and Winner’s Curse Phenomenon in Online Auctions:
An Empirical Analysis on Ebay and Yahoo Japan. Master of Economics, Chiang Mai

University. [in Thai]

Dolpaisit Upapong, graduated Bachelor of accountancy (continuing
Program) Faculty of Management Science, Ubon Ratchathani University,
in 2009. He was appointed as municipal employees and study the

master of Business Administration, Faculty of management science,

Ubon Ratchathani University, in 2012. Now, he is Currently a Finance
and accounting officer level 3, Poknoi Sub district Municipality office,

Sakon Nakhon Province.

Paweena Khampukka received her Bachelor Degree of Economics from
Chiang Mai University in 1999. In 2002, she graduated Master Degree of
Applied Statistics from Chiang Mai University. In 2011, she graduated
Philosophy Degree of Educational Research Methodology from

Chulalongkorn University. She is currently a full time lecturer in Faculty

of Management Science, Ubon Ratchathani University.

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



awv o A

86 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

wuusraaInsUszandliiusugynasugianaiiies
AAIRAANHIAREUSKISATNNS um"‘mmé’ﬁqumﬁ%’]ﬁ

THE MODEL APPLICATION OF SUFFICIENCY ECONOMY PHILOSOPHY OF THE STUDENTS,
THE FACULTY OF MANAGEMENT SCIENCE, UBONRATCHATANI UNIVERSITY

NS AlaN’ LREANAYYI THNTNUT
9 9 9

Bussakorn Khumhome' and Supakanya Juntarukka?

UNAREa

mMeiTsiFosuuuitasinslszgndliuivgasvgianeiiisaesind@nwiamsunisaans
uninerdguassil e muaingussasd 1) Wefnwissdunisdafanssunsduaiuasygianeiiiog
uazsziuMsUszndliuuaasugianeliivwesindnvvesanzuivnsemans 2) lilonsideum udenaies
YBIUUTN809aNN15IATIET19v0N15UsTENA L USSR uATHgRANaL B atinAnwiAnEUI NI SANER S
uinenduguassdl AuteyaiBsusziny IneRnwannguiiegnediuou 275 au Jaduin@nunsseu
USeyey 93 AUz USMmsmans univienaeguasyentl FamzdouSoululnsfing 2557 nadu fedsns
zjuéf’gasimwu%y’uqﬁ (Stratified Sampling) LLamausau%’a;&amﬂLLﬁaz%uqﬁﬁaaﬁﬁﬂﬂsdmquashw'w
(Simple Random Sampling) Imﬂ%mwaaummL{':Jum'%aqﬁaiumiLﬁm’mimsﬁazﬂamﬂﬂajmﬁaasm Mg
Annevideyarmeitiinneidaiing ngldadd ldun edesas Aade edudouvunnsgu way
NM3ATIERauNslaseEsg

HanN1sANwINUTT dnAnwniinsussendldusygyasegianemioduninsiussduun wuudiaes
aunslassaiansussenaldnaniAsugianemieswestinfnyinnueusmseans unnIne1dequasvsiil
fmuaonndosiudeuadesind lnamle-auns whiu 193.87 flesmdaszuitu 101 wasmanuthazdy
(p-values) Wiy 0.00 AlA-auATauImMS (x/dp) Wiy 1.92 Aratinszduaunaunaulssuiiieu
(CFN) Wiy 0.94 AdwiiaueaadeulunisUssnammsives (RMSEA) iy 0.06

wonani Sofmsanduusiidssaronsussyndldu g iasegianerfissosin@nwnazuins
A1Ens WUl AanssudasuAsugianeLiesddvanaldauinsenisussendldusvgasugianeLiies
fhemvnadydna 0.393 dunnuiiFeunsugianeifiediiidvinadonisussondliusvauasugianeiios

AdnAny: Uszendldusygiasugianeiios Luuinassaunislaseaing

' 91913805 IvIn15InNTTeIa AgUIISAIEans W Inendequasiuentl, Lecturer of Business Management

Department, Faculty of Management Science, Ubonratchathani University, E-mail: ajpamubu@gmail.com
? 919136U5¥181913INNTIANIFIND ANEUITINSANERS UMINedEgUasIwsil, Lecturer of Business Management

Department, Faculty of Management Science, Ubonratchathani University, E-mail: supakanyaj@gmail.com

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 87

Abstract

The objectives of this research were 1) to study the level of sufficiency economy activities
and the level of sufficiency economy philosophy application of the students 2) to investigate
model consistent with the empirical data of the structural equation model of sufficiency economy
philosophy application of the students of the faculty of management science, Ubonratchatani
University. The research sample consisted of 275 undergraduate students of the faculty of
management science, Ubonratchatani University who enrolled in the first semester of the
academic year 2557. Stratified sampling and simple random sampling technique was used to
arrive the samples. A questionnaire was administered to collect data, which were analyzed by
quantitative analysis methods. The statistics used in data analysis was based on the commutative
frequency for percentage, mean, standard deviation and structural equation model analysis.

The result showed that the students have applied the sufficiency economy philosophy
overall in high level. The structural equation model of sufficiency economy philosophy applica-
tion of the students of the faculty of management science, Ubonratchatani University was con-
sistent with the empirical data, goodness of fit measures were found to be: Chi-square = 193.87,
df = 101, p- value = 0.00, Relative Chi-square (xz/df) = 1.92, CFl = 0.94, RMSEA = 0.06.

Moreover, considering the variables that affect sufficiency economy philosophy application
of the students of the faculty of management science, it was also found that the sufficiency
economy activities significantly positive influence the application of sufficiency economy (B = 0.393).
Besides, the knowledge of sufficiency economy did not significantly influence the application of

sufficiency economy.

Keywords: Sufficiency economy philosophy application, Structural equation model
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Abstract

This qualitative research aims to study the sufficient economy from shadow play and
sufficient economy practiced of the shadow players and audiences in daily life. The samples
consist of 30 persons were divided into 10 shadow players and 20 audiences of the shadow play.
The data were collected using the in-depth interviews of shadow players and audiences with
participatorial method.

The research found that the shadow players described the sufficient economy to the
audience through to joker and actor leads. The sufficient economy practiced in daily life of 10
shadow players as follow: the immunity, reasonability, and sufficiency, respectively. As for, the
audience, the sufficient economy practiced from the shadow play to daily life of all sufficiency
economy. The suggestion for the sufficient economy from shadow play to spread out the folk
organizations should promote and encourage the shadow players to forward the sufficient

economy through their shadow plays so that the audience more adaptation in their daily life.

Keywords: The Sufficient Economy, Shadow Play (NungTalung)

UNHI
Weigetie “nlingge” aumnldagindaniald

uil Medmsznlnzgadunisaziauiudiu

'
v a

fidfyBavesyiniald Feflundruiusazdud
sau%’ULLW'ﬁ'wmﬂugﬁmﬂﬁmLwiaﬁmuﬁq{]wﬁu
quidufivensumluimdmeguiunisasiduiidu
ndnvaliiddyetmilvesnield wandudil
Funsluvaziunansnuly deuuaouly Sauss
nsagtauvangegldansmieuudsuluan
WLANREININ winanggedanssnwiendnual
vosarudunfangqalilidudiulng asasu
uthaamsiisswsdvinty dwsuludagduil
Aovagnanliidatzmsuanseiinddunivans
wazfuifoueganeunsumritumnudles
MAWIUNNIMIR InennnedminuasASsIsNsY
431995578 @9va1 ase e uasyuns A
wuifiudeudnags Snitamilenzasdsnsyniuagiv
WFInvesmtuegiulitaeu @ asu,
2526: 1 913ku A nedlananey, 2544: 3)

“Laswgianatiies” Junuinszsrvaislu
wszumaLansziegih Ansernisnuunh
30 ¥ uunfafifsoguuanguresimussailne
Huumnemsiauniideuuiuguremsaenang
wazAwliUsEm Anflsdannuneyssana Al
wiawa Nsasiifuiuludies aaenuldanug
UALANIETIH Huitugulumsssedin fiddoasdes
1 “af gy wazauLings” %ﬂﬂzﬁﬂﬂej “ANNEY”

a

Tunsanfiugined1auiase (yalsduiau, 2555)

wdiulilutgtuifaudioussdsnumuun
wiinsiBouindniasugianefissandedifietis
unsnanglunndesnng W doing delnsvie
doooulat w09 uidsauruuvlufiufinnalddy
UBNAINILANITITIUINANLATYFAAINDLNEIRN
dorna Futufinannandrediu SadinsEeudioy
nsazlauififedn wilmzguazrynaadifyidu
FrnemeaiFosssiiunsaziduniinzgs Sonin
WENLINLRI

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 101

1%
o

muu yﬂﬁdjﬂﬁuslﬁ]ﬂﬂw’]LLU’J?]@LFT?M%F]‘\]WE]LWEN

ﬁnﬂmuqmqqqmiﬂgumiﬁz’ﬂummimnumm
weriargiuy Nuevilnggaaziuliuie
naniesugianeiiesdinanuUssyndldludia
UsgdJusniesiiiedla

TaqusraeAtunside
WaAN®INITUIUIAALATHFAINDLNEIIN

lngaedn1suf UaldludinUsednTuvesunends

Y

AERIMATHTUTUNITINE A

Y

BULIANISITEL

[V
[ VYa v

N5ANINTITLATITLITEMUAvaULURYeY
MIVLATILLY A
YOULARUTUT {13 LALATUTNSAN Y

o

anznsdlanwvd 5 dvauledd suneles

Y
1

Fandansa Wosaamyd 5 suaulelédumin
sufinthunAnasygianeiioslunssumaung

wszidnegiunldluguou sauiedinisivuali

wRasegianedfisdlunssumaianssdegi

Junwdemanlunisiaunguey
vouaduien §3dldtmuaionues

nMsfnwduaiiTosuIAnLaTygAaneLiesan

o w 14

nilanzadn1sufUalugindsedniu suaune

Y o

Uszanal ANulveNg wagauiaui

Y
%

SEeLIAUNNGINY AdWLE JUN 1 Auengy D9
30 SUIAN 2556

D

a a v
8119794

MTIveAsIRTeiIs s lunavfiusiusid

Y

JoyalngI5IdeiTanainw (Qualitative Research)
Bafadeldsuiiunsfne dune nausegiaesan

e
Y
Avidayananuszneulusiey wentdmeaaiidnun

Mskanmifnggduinui w5 druaunledd

DNBKIDY TMTANTA TUIITEELLIANNYINNNTINE

afidnnumevidmzaeiidiyiinisuans Sauou
10 AunazfFurmnzqaiionduotluvyi 5 fua
wilesld dunailies Fwmdanss d1uiu 20 Ay
Tngnsdunwaluuugnle (Snowball Sampling)
Junsguiegalasnsiuziivewmiiefiegs
fldvinsiiudeyaluuds defideldngusetng
A SurHAUKINIINAITUTe sy ukaE ATl
nskuzieee) fu
n1siiususndeyalduuudunivaluuud
lassanede wuudunwaiiidunienis wagiinng
Amuadaaliarmiungs Sag@nwilddmug
AMounuulaneUaiiledunwaliuuiazaniea i
nsihraniAseganeLiesnmggunUsuly
Tufindsesriu sastimsdisudanemsaiuoud
g3 (Participative Observation) Suruvitiangas

PUNYVUIVINNITHENS

NUNIHITIRNTTH

nsAnw3es wuIRnLAsYEAINELiBIaIn
nilanggegnisu)UaludinusednTuvesunenids
wazFurn Iiiausienansuazsnidefiieades
ool 2 daudedl

\ATEgNaNBLNY L@uﬂ%’mw%ﬁaumﬂﬁﬁmagj
warUURnuveslssrvuluynseiu Fausesu
ATOUASY TEAUYNTU UDITEAUSY ralunnsitaunn
waguImsUssimaliandululunisatenans
Jukuanszai3veansyumannanszidnegin
A siuiuTinvesrulnensienues Tanm
Usenda Wamnauedvidanuigidygaenndes
fuanmiiesiu $3nldmsnenssssuvadandon
ogfinuAuazdaiy T3nddniddenueatas
e Premderiegatu ferduuuimadiaulng
dosdiitohlUuFoRlunmsdniudin dauunde
wisugRaneifissiulsenoulde

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

102 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

1. AnuweUszana mnefls anumediilsivos
Wulduaglianniuly neldideadeunuasuas
§9u 1wy nswdnuaznisuilaadioglusedu
wauszan nsfdlaituuds ligues fdla 550
wisily Buaayeuguaiumuiiodulselowity
fou whuenuiuleiiu Wiugumveaflouwasiiimas
iWon¥ou Memuedlsuazifaiasslovidusy
nslnetewdeionaddu 19amesusinod 14l
fuelaifauireladlos Tewiiisdu deuus

'
a

dsvenniedldiitiiadenues nsgulaauilaa
agluAUNLMINE AUANINYBIRLLEY

2. aufivara el msdadulaifeaiy
seduprumaiissiy axdeniuluegslivgua
Tnefinsananivatiadefiieades saeaaudild
Kafimaasintunnmsnseyiniug egseunsy
iy nsUFavThiiuarnsvihauildduseunng
sheeuiuiinvey Jedndgain danunswionan
sevihil wenenuutsiufunues sewsunansuteiy
lia$smnuifonousionuiomardu nsluviygy
faudlefilona vianadswesiianldlfiugau
fnaunay UTRsuduauAneeniiinuasinm
ATl uenuBety denauaud vanides
AanuaroUIEyUaviaTY

3. aliAudy vanefia Mswleudlindeusu
KansEvULazMIUAsuILaIRusne Tlagiini
Toedilsdsnnudululfvasaaiuniselseg fiam
Pasfatulusuan Wy msiiiusen FRGLRHISH
finsnsununouduUfiRnu wisuanuniew
yiseiugiRmg Weilshaouuarmuusily R
Yoe5UNATEY AF 819138 dAnusdinuagyaunu
Tudaandon fguddelurnudusaideu livhane
synmaldlauaziuaduiansssilne @eyiauss
vipadu Wulinsiuiamsssusnadusinema

p1ananlalagasuin wufnwAsugianeiiies
Junsdndudiadenisfenuiesliunniign

faumouszanas hSeadeuddu laneadistu
$uazidoamsroiiy fwswalun1shin Madadula
vinnagrainisamsaviesls laiviuAuids
ANENINTaVIRLANINN dsawesEuddlinTou
sensiAsuuas shunsiseguuiiuguvesTausssu
wafisauaraniumsnifierafiatulddenteian
suteslvidinmsseuiniidyyiliaenndesivanin
vioadu Tin3nensededuauazdadu fandrin
sonuas den Tnerhemdeitanariu alEdeiam,
2555)

auidusnvamiisngge WWorudn mimegs
deunuuinnnudilng) lnegegunildlidnas Tuaa
usnY AIARa3essLABsAmilouiy uAlUABy
unmndunduneniiosdiy WasueSesaun? sesn
wilimalivsanimeas Sudnsnavamisydnu,
wawnay FilHAnT Taunisly “sumils” Tun
suniiilvinjasfuusuieatusish deulmolins
Tafléf usigUniaradoulmilenasinle dawlng
sunmisaziedevlmilelaifissthaien sniiusunn
videmnan uarguuauei fanunsaviuiiold
feaosdng gundemnilunthiifalunneauaiouas
Mﬁamsqaﬁ%f*uLLmﬁmﬁuwﬂ%’uiﬁi’fﬁ’ugﬂmﬁqﬁamaﬂ i
wnegUnydeliminadedy wimihaseunnse s
Hudu nilmzquistuluneldedusniidmiola
AgaliifivdnguBuduuudn (aau nynes, 2529)

Fananmifanzge udazasiiaiudify
oeneda wasiumagesil “valalls” dwsunsuany
wilanzas Unmanfe Lenvi videddu fuevizaia
anudseiiulaliituaug Wonisuansay Ay
$le uazdafuluiasedfe unean wendmegs
alafianinsoaasnanlifdindauaginseiile
annsavilifauihuneanduluiaaudelula
laiSau Afeidhunemiivszaunnudialuondn
Tneuviasa lumsuansusziandun dagasilanisu
fnazdunszienuazuisien wrdmsunidinzgs

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 103

fhazasflazeglumnumssdiwesiaulsuuiian fo
faman SmravangUszmsihlimnanmiangas
funumnnnidnssenuieuaendelud
ssanilaamnilnataiugim (3mls) snnnh
fazasdug Wzfazasmanyniaduemsiesiy
aneldt yanwilndld Feduidnanvanias
Beuuuunannyaanvesynnatiaeiiiinega3s
wigntlaunsaeInUInn1snngvesnula
Wl fnanynsiiypdnianis wassmanuaed
fiuiuafidaiou Fufnezuresduifduiome
Aduendnual uanmeanduaniestnediafes
wentiafinindlinsetuyednuagdnisanion
AuTtosiutiy fignfazainennudszivlaliudaug
awn
unman A unfianansnenyssiiues sty
flaisilndedes Jadniduuniiueniniiies
winsaithuiles Jaymdsau sssue Jefaiitoula
inaeaunsnienl’ viveuslusnadoldeuduamiilse
isivesnaan denandlvmimiuufauves
wgnilasne wevidsiine amnsafnynaanldios
wsgmniiugneaniiuay augazlivssiula
warlaifinig “wdsie” @Eunn Fynenuud, 2540: 19)
nUTvguasugnaneiisatazauduinves
wifsnzqanlananiuluthedu fidedadurmneld
Isidadiui insughaneifisadudnmidunisdsg
TinuaztvsnszduamnmTinvesguey wonaini
idedadaiui milwrquiuRausduendnual
Y91Akd IAgN1shananiangqiin1saonwnsn
AapuLaTuwIAAr1e LReITuIATYgRaNaLiies
TiFumilshluusuldludinusediu dauthgdu
Felaifhinidosulmasvinn1sideisafuunagas

A a

nilanzgaivdugnie Uy uATEINaINeLie s

=

ARALNIN LBLLTUNITENTEAUANNINTINVDS
iy FeiliiAnauidoites wnAnAsugia
waesnutnggegnsuunaldluiinusedniu
YouevILaALES UL

NANTS3T

d2uil 1 nsanenennInzgINILFIazAs
wilinzgaieafununAnAsugioneiiles

nmsiilliidusalunsiuramiinggain
wenilingge dulnguemingqagyinisuand
Fosrmiluinuszdriu wmnsaihuiledlutagdy
0 wuvsssdensend suissaenunsn
LUfewnAnAsygRanaie

TumsidFoaufeafuuunAnasugianeiiios
vosenlmearuazuiagasvtngas dadu
AaazATRan Wy w1eduna flvgnu o1ewia
Srevytly Srovonvios Sroidlon (Dudu dauanse
fhunstuandudiior vieduenuienvenes
tuq

Feadmmnevidiasuifufiusiieg Reaiu
wwIRnLATYgRaneLiedls wavenunaunuIuneu
ﬁLﬁmﬁuiumsLLamwﬂwaamwﬁfqmzqaﬁﬁum
Usgnau

fuANNNaYTENIN

YAUNAUNUITEMINAINGN 2 FINNITUERAS
UnazAsiies I1vieains vesnuzminzgslioaien
anyadausssn lasunaunuidanaialadunis
aunusEisewiuasylle Inevylelina1ii
isugAanaifisaisifuanumeyszanalunis
Aseag lufivhwdntudes wazaiudingu
wsgswiiavedluvan Jsunewislinariiednin
laiousnseriedluGowesnisigases uinui
msnefismeyszanailunng iFes lidasduns
a1 msmssiinegluanuneliiganayssanu

Fai{idulaAnsnzdidn 91ndegsunaunin
fananflnandudunisnanduassgianoifios
Tudhueumeysznailfendurlidiuh anume
Uszanuiulaildifioaudidesnainunsogiaien
wianansathinUSulgluisd sy iuld uiunng fu
Fanamsedin maviheu nadidsen

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

104 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

AUANUTLUAKE

nuUVAUNUITRINTE S AldVinnsddeufvd
MNMsUERsUNazAsiSes YyNIINGaTAveIAaLE
nas 91915939AREaIlndn Ineunaunu
fananldfumsaununves wse® Wen wazuih
Tnonszqmaldnanluunazasiferfuiasugia
worfioshusnurudivienal 7 ausduurliinag
evlshmudediah Ussngfiveu aglufaeglussu
Snmsnei Snmasinay doglvslgindeininee
laildiileunsoniau

Faf{idulainsedian 91ndegsunaunin
fanamiienamiu iWunsndndaasvsiianouiios
Tugrueufimguadildentusnlifuiensdan
mazmaz J9nmn3dnua UTRmuduaud

AuANNTNNANAY

gNAI9E19NNTAUNUIAUTENINIAINTEAY
fhaandaUnasestiuiles nmsuansUvazasEed
NaINe3N mammwﬁamqaLﬁaﬁaamzqqﬂ’uLﬁa
Tnsunaunmndananladumsaunsswinadudes
uazunewg Tnsduledldaumunifeaiunisnaumy
nsdanistnswalunisunasesuasdnassauluang
FLAUIANG MUAUNTALAZAUALNZFNAUIUY

Faf{idulainsedian 91ndegsunaunin
fanamiienamiu iWunsndndaasvsiianouios
Tushuanuilgfifuiu wansbiviutiensidnancun
aulignivanumunsivanuniladymlaegig
n3agaliidsiaan

dauil 2 msthaufuldludinussirfuves
wentlnzgauasvamilenzg

dauvesunentlenzg

INNTEUNYAUENTIRLIVIUNENTINZR
1 10 Au wuh wenilineqafisniadigniadu
Weniluuile 2 naufe

nguusndman 3 audldunisiunensidn

'
1o

NIDNAINITUIANNIRIN UTINYTBNHUNETDY

q

weninzaefindesuu 7 euduiianuala
Fuveu wagBiniavidsnzaenemies dmiuizes
wpmlsihnsuaniy dwlngazdudeaieatu
wsughanawiieslaelaatenoniulfindinand
quﬁaazﬂiwﬁamzqqﬁ%ﬁmaﬂLLazéffswwéfnmq
GIAUFGAILY

Tunsuansennenimeqeiufusisiuwan
\ATUENANOLNENANENOAGHTUTNLAY WIEnTlngg

o w

vrauAlihufafinanusuliuiinUssdniu
vosmuasiae (mdl 1) Tnedisesandendsl

fuANNNaYTEUIN

wevisdiuu 5 euithuunAoursugianeliios
lusuanuneyszanalvusuldluiinusedntu
lnsnsquatonlaldaseunis gnies Nsenosy
Slddululumsfigniians Beiile ous Husi

WENTIREadIuIL 8 AU lauwIAnAsugia
walieslusnuanuneyseaandenenaanlUl
fansuits Tasdusnnsinazengudmdengastuan
wanuUSeufouliduuiu vsenisainayndnues
fazasauyd wu nsassiazaslinduauiidale
Wauds lidndes Wueulausssy ewdordu
wazmsaseavasTiidensaiudhuiu wu sl
wsew Msldiinfiurensesiu msensaenUseu
MsBedBaau 1wy thuuandiisusniuianis
Wisuiiey liduudanulunsaeuduululud

AUANUTLUANE

wemtlinggsdiuan 6 au TiuuAniesygia
wawiedlusunnuimeralyusuldludinusydriu
TngurentdainazdrlUuualdludinuszdniu
Tneidesvesanuiivawaluasvgianeiiosiy
fhasfeiunsnsshusasosae syl quéﬁu
dunsgihumnelivena iniuilesy 1515w iile
gouums I maRuilauanABy s Asuiiowam
Agnee Aufyasluinediu taussiimdnsesh
ddlo uazneliiAnnaszlsmuuniununeninu

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 105

gomdlalumguaznavesnisnsesiduudy
vamsnseidinelsiAanaideisAlinisnszyin
wivansnsesidinelsiiAauafisfgennisiay
nszh TaeidesimuadifiAnafuesusiane fios
suaa‘vmLﬁwagﬁaﬁuﬁué’uﬁuﬁ‘ﬁwm Feusiory
Uil Wy masssenaiEusibuauhey
Ligednd linsssionan deluiwnflidas ilid
51ele udnslinsssisnannszezls enasnee
wiawadIudl vionswiaianlidd vienislliian
puLe Fausazodsuduiusiuluvn

Wenlinzgeduiu 7 auldiiiuifaasygia
waledlusmuanuiivenausevensenlulvigyy
Suildlpesinasidunisnanfianisiinmema wswa
Tugnusinee) ihnaztumsralunsenduiin wexe
VBININTLYIN WRHATRINSUNUR frugnasuuas
gnuennaaiuiavilmegs luwdseg lidwadu
Msdeu Audua s MIdougnasurAIUYBL IR
nstewdeauanndlaeIn vaaiuisennsen
visousuAinTinUsed fuymuinanieafing

AuANNI NANAY

wemilinzaediuou 8 AuithuunAnasugia
wasedlusnuauiigfieuiuluusuldhiinUssaniu
Tngweviianggdnlvgihunuiuldluginusedriv
Tuduasgiiduiuiu fo nsdiiu nslduszam
fuBsuiulsadeltiduinaientu mstlgfishunu
viegiiduiulusiosifelsatug Tumenisunnd
sriitrdudaiietesiulsatiug winennsldiie
MINVENLASYFNANeLNEs A N1333Nensy 13
NaruluUURUEN9 TnseTeuaunsay
snfegraty ninFasliuueulidsdy
isTIsUeatunandes Wy mevinseAudin
nsviUsgiugURmesneg duindunisduiui
ogamils nszazsilviaugunds videaudromds
laigun dosuudaiviessnm swvimnnim
fns@nufirfayinlisdgRdufuiiddouiu
sndhagnaty s deilsdsaeuvesng 01915

flagou asilisldsuanudosaiud e
Anaii wazsilis el AL inyssSiild
wazdananifinanulutsdussdaaduliid
aiufuTRlun s s AinuLeu

WEnInzgIaIuIu 6 aulauunfnasygia
waresluauanuiniduduuiaienanseniuli
fuusuila 1wy dyefiaFes mawIounramion
Tuesweansliiiu walirufuveusessu §8n
193u Aldweeanlulaegunidadman wu fnan
Wwielis azeonantuiitu 500 Wefvedulildine
luaseunsaineuvelidn 300 fuuansliiiiugn
nEueviaziiiuludeven velifiedth 1l
a1y Tupsauseu dbilufnudszandue ae
Lﬁ'auﬁgﬁﬁm AunuaunIn AUFEANTINIARNT
finuveunalagilui vnansilant aussauidu
auliddndusilienulndde advaunyiuiuin
Audhrndudesnd ludesfiondaognaundy
nsasagiauiulunislddng T¥Ruvesnseunts
Tmadaummﬁ'aaﬁmﬁmmmzLﬁuﬁaqﬁl,ﬁmﬁu
TufinUszdriu iadundssoud vieunadions
UINNTIUTIAVDIMNAST 1 Tusuvedlsa
#1199 INNTLNTNEATITUGY LU Nsnalinuaula
Jasiulunisauille Jesiulsmannnedusiug
wsalsavieesatludigeeu n1sviaiu ls an
NITNTILALAT MFTONITTUTIATRINANGA 1577
Tddmanluntingge dosenlmuninudauay
Jupnmsveas enadusdmnidudlesmelums
Fradludelnsiusevrvu videenadumdming s
viauluinsnaReveendiurewIazATTngqe
109 Hovousife wiltnrgs wits1azyidsldviau
Anonu Taudiunm wazdadulafiagihluufon
Tuunadesfidiuing drunilafugomnannsi
anneentuneu lagumnan dundingqs
dewnldils Aamiu o199zAnduussgslaliian
UfURnL

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

106 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

M13197 1 agudeyannfniAsygianeliieasneviiangas

WUIRALATEFNINBLINES
fduil [unevifangge|  Fuamuweyszanm AUANNTUANE AunANi
nsunlUlY | nsanemen | nsunluly | asatemen | nsunldly | asanemen
1 wih v v - v/ v -
2 UTIA - v v - v v
3 USogn v v - v v v
a4 MIINT - v v v v v
5 AFIUS v v - v -
6 NG v v v : . v/
7 Yy v - - v v }
8 G - 4 4 v v -
9 UNNE - v v v v v
10 | Ugyegd v - - v - v
agy 5 8 6 7 8 6

AIMVBILTUANAHINERI

MNMTEUN AT UTIMTInEgeTILIL 20 AY
dndugjinesunmidmzgunudliding 20 afs
Tuseu 4 Yitkusn luduresmsthiesugioneldies
nndangqeuiuldluiinusestuiu §Tu
dnansadenenuIAnATygianelieseanulugy
&y (m3afl 2) il NMSNAVRIAIALAT g
Ishhanusldludinussariusazuensie (msafl 2)
il

e

fuANNNaYTEUIN

AU InEgaNNT0eN A 19YRINITHINg
yosuevisnzqdlubesmnuneyszanauaziiily
Usuldluinussaruldenundiuau 20 au ludu
yosmsihluvendaynsvaty gidfing ey uas
Au3an e 19 au lngdlnginsendiegng

voswsvingqetuazidunisendiazastumn
Wisuieuliiiuludiunieg wu ieaduiala
s TaiduBes fhila Sanudstu Boaazeug
drunuiloduusglovifugdu ueniiulagdu
Wunnurveaitounaiiduiensou smuesld
wazdefiaUselovidiusin mslinisyievie
{Hogaddu 14asasudwed 14lHdunlsifisntng
wiilos Tiiewinidndu deuumdweueiosld
fitngasnenuies msgulnaualnaeglurmmeng
NUANNYDIAULDY

AUANUTLUANE

AU InEgaNN308NAIaE19YRINTHINg
youneviiimzaduFesmuivarauazhlUuild
Tudiausgdriu sawdsnmshluvensoyssvatu
Y1Adng fou waraudan Idiammndua 20 au

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 107

Tasdaulng n1sendaog 19vesunenilsny gy
wiumsendagastunisuiteuliimlug
#1499 WU MefiRvifuagnisinenuilddu
ueUMINgseAIEURnYeU Fodndania A
psIROIA AeMihil weneuutsiuiuaues seufy
wamsutsty lalasemnsiienseuienuiouaz iy
nsllviygifadedlenta vTaedvesiianld
TfugBuiiviauaay UisAnuduaud wenemidi
wazfnwAnuARIlTeSgeenmudeiy denau
AUl vianAsAnanuazeueyian

AuANNTNNANAY

AU InEgaNNT0eN AR 19YRINTHINg

vesuevanzqiluizosmnuiigfiduiunagiily
Usuldluinussaruldenundiuau 20 au ludu
yosmslluendeynsvaty gaAfing oy uas
Au3an ladmau 19 au lngdlnginsendiegns
vosuwevingqetuazidunisendiazastum
Wisuieulimauludnueige wu nsiiduesuidn
poudu fmynusurouduuftRnu wisunru
w¥ou vhuseiugiRmmdeilsmaounasdufin
Yoe5UNATEY AF 819138 dauidrinuagyaunu
Tudaandou fguddelurnudusadeu livhane
s35umd lalouazsiuadduiausssuing 13ay

Yausssuviosnu Wullnsiuiausssua D umAYIA

M58 2 MsesmasUMahwAnesegianemewUUAldlugInUssar Juvesdsuruntmeas

o AUANUNIUTZUIN AUAMUTLIANE AuAuiTANiY

v o WNIUVUWAUN
aeun | ¢ . yrgnis | n15den | n1sEaly | wients | nsdaan | n1sunld | wieuis | nnsdaun | nnsdnld
) wind | UJUR | vendie | wind | UJUR | vende | wind | U{UA | vense

1| Ushing v v - v v v v v
2. SUUR v v v v v v v v v
3. WIS v v v v v v v v v
a. Usghu v/ v/ v/ v/ v/ v/ v/ v/ v
5, q¥an v v v v v v v v v
6. Fudlys v v/ v v/ v v/ v v/ v
7. | @nd v v v v v v v v v
8. 3 v v v v v v v v v
9. gnasal v v v v v v v v v
10. | & v v v v v v v v v
11. Useau v/ v v/ v v/ v v v v/
12 oite v v v v v v v v v
13 Anyley v v v v v v v v v
14. | 99 v v v v v v/ v v/ v
15. | lnlsau v v/ v v/ v v/ v v/ v
16. | auiuiing v v v v v v v v v
17. | W v v v v v v v v v
18. | 255N v v v v v v v v -
19. LONNIA v v v v v v v v v
20. | oy v v v v v v v v v
ay 20 20 19 20 20 20 20 20 19

AY1: MNATVRAUNWAL B IUN 1 NUBIEY - 30 SWINAN 2556

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

108 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

AFUNAN5ITY

INNITITENUTT WUIAALATHFAINDLNE
AUz seiITiUsEnevludy 3 d1u Ao
AIUANUNDUTEU PTUAVUTMOHS LazaIUNIT

£
Y U o

fiauiiu M 3 AusnsdmasowertiuazE Uy

q

iz lngnuinisaviaukasnssuruntimea
anusaUTUlURgULAZARALNINLUIAALATEENA
waweslugnsufoRlaluiinusedniu

ABLAUBDUIE

1%
o

NNANITITY {ITeNUI1 Wenlenzqatiy
funumuardnsnadenuAnveESUTITInE RS

9
= a

lunnfides {Ideddideiauauuzaail

1. asiinsyhlinevilanggeuuiamnlumu
nsthaumeUszanadluldludindsesfumniy
fmsiudilubuiidemnuentweqednlugiy
An1sIANLNeYsERInTngadluly

2. psfimsuushlfnentwggeduldmenen

v

wwIRaAsygnaneLigdlumun AUl Uy

9

USTHIUNTH

wifaneaaldunnnind

3. dhuvesfurumilingqaiiunistinisfiuia
Tuguemuneyszanauaziunsilgiauiuludm
voan s lluendoynsviaIy i Lﬁau;ulq %30
Audu WanunsnthluvendedBuldunnning

Forsuauurlunisinideasedaly

1. mstimsAnwiiuifsluGomwesmsiuwin
\nswgianeifisiistogludinusz i futhluduld
Auludewindu Lﬁaqmﬂumﬁwmwgﬁawal,ﬁmﬁ
anunsnthanuUlgldese Ssmsfudailudind

2. msfimsAnwiiaisluiFemesniseysng
Favgmilnzqufiantu Wy nssiadinilnzgs

a v

fveforlsUne arsiavdaasuatvayuogials

'
v a

wBuenulanzguuluinusssuvied

3. msAEnwiiAAeiy 38Tinmnudue
veanevilazgng Iniuduada Insvidhsands
nmsuegresmsuseneuannmimeggs 1wdeanis
avlstne vmerlsdng

YIU NYTUT. (2526). 9550UNT509amzge. 43769 5501 i Imendesuigasug isnil. sl fin vedldade.

(2544). WSguigUmlinzgeilnz useniulene Tusn. Ineniinusaaumansumindia, 1vning1dy

YiNwa.

YEU5IH WANEIANRA. (2522). “wilinege: Aavzdugegn”. ngunmna: uivw. 613lu qdn Snunes. (2539).

mseysnYUasianIIRggemum AL Yy, IneniwusAaumansuvntudin, uineds

ATUASUNTILIAL.

Usgiar i, (2547). Usvgnsiseugiasyghonawied. funudle 20 fugngu 2555, 99N www.sufficiency

economyorg

U3nm1 wdum neetiunna. (2525). Aruivagukdaarniumaidoddudatsnsuansilinggs. nTanne:

andulveadfing, uinedesssumans. 919lu adn Snenes. (2539). n1sayshYuazim)

nilanegs munsIAUrYeaIgml. Ineniinusfaumansunidudin, uninedeasuasunsilsa.

wailsdeian. (2555). UwIAAUTvY UATYFNINaIEN. duduiile 10 wA3nieu 2555, 90 www.chaipat.
or.th/chaipat/content/porpeing/porpeing.html

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 109

dlunn Sunenuusi. (2500). nsliFemlsmzquiomsiannvesmhesunAsumAls nendwusimeanmans
WUndie, PNAINTIIINEISE.

Qa3 MYNea. (2529). mlingge: 17 IunsuiaussTunIAle 1y 10. ngumwe: Yailasmnsuinusilng
suIAs e,

Translated Thai References

Koanantakool, P. C. (1982). Change and continuity in the performing arts shadow play. Institute
of thai studies, Thammasat University. As in Rakthong, D. (1996). The preservation and
promotion of the Nang Taloong. Master of arts in thai studies thesis, Srinakharinwirot
University. [in Thai]

Noothong, U. (1986). Shadow play: Encyclopedia of southern culture vol. 10. Bangkok: Thailand
cultural foundation encyclopedia thai culture, thai commmercial bank encyclopedia foundation.
[in Thai]

Phetkaew, C. (1983). Shadow play literature. Suratthani: Suratthani Rajabhat University. As in
Thongdaikhai, K. (2012). Compare shadow play the east with the west. Master of arts in
thai studies thesis, Thaksin University. [in Thai]

Thardkiatchad, B. (1979). “Shadow play: Great of arts”. Bangkok: Matichon. As in Rakthong, D.
(1996). The preservation and promotion of the Nang Taloong. Master of arts in thai studies
thesis, Srinakharinwirot University. [in Thai]

The Chaipattana Foundation. (2012). The philosophy of sufficiency economy. Retrieved 10 November,
2012, from www.chaipat.or.th/chaipat/content/porpeing/porpeing.htmt [in Thail

Vimooktanon, S. (1997). The use of shadow plays for development purposes of the royal thai
government agencies in the southern region. Master of arts in development communication
arts, Chulalongkorn University. [in Thai]

Wasee, P. (2004). Philosophy of sufficiency economy learning. Retrieved 20 September, 2012, from

www.sufficiencyeconomyorg [in Thai]

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



a v

110 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

Mr. Sukit Suan-in received his Bachelor Degree of Political Science,
from Ramkhamhaeng University in 2009. He graduated Master of Arts

major in Development Social Sciences from Kasetsart University in 2014.

Associate Professor Sakol Satitwityanan received his Bachelor of

Education, major in Geography from Srinakharinwirot University. He
graduated Master of Education major in Geography from Srinakharinwirot
University, Thailand. Doctor of Philosophy major in Soil Science from
Kasetsart University. He is currently a full-time lecturer in the Geography

Department, Faculty of Social Sciences, Kasetsart University.

Assistant Professor Pramote Prachonpachanuk his Bachelor of Laws
from Thammasat University. He graduated Docteur en Droit from
Strasbourg lll University. He is currently a full-time lecturer in the Laws

Department, Faculty of Social Sciences, Kasetsart University.

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 111

v} i 1 Q a [~
JaaaAiNafan TNANHaI20989ANS AN ALK
?I@GéU‘%Tﬂﬂ LA FNTANSIUBDNLRYILA R ADUAN:
ASANET daRlnsvis efiaades 3

FACTORS INFLUENCING CORPORATE IMAGE IN THE OPINION OF
THE CONSUMERS OF THE LOWER NORTHEASTERN REGIONS:
A CASE STUDY OF THAI TELEVISION CHANNEL THREE

ARRTNS 1Aunay’
Salintip Khemthong'

UNAntia

mﬁ%’aﬂ%&qﬁﬁi’mqﬂismﬁ (1) ilofnuiandnuazdyanafiinadon manuwaliuesesdng luany
Anwiuveatiuilne wananzTuoonideaniensuans nsdlinw andlnsvimilnediddes 3 uay (2) e
ANWIHANSEUYBINSADANTNIAAALULYIINMIEANLSURRTaURadsLvatesAns Tillnadanmanyal
10399An3 lupuAniiuvesuilan luwanianzfueendeuniensuas nadifinw aondlnsiimilne7id
Y94 3 nguiogn Ae UssrauiivavieidhsmRanssuanmiflnsimilnediidves 3 1ulssh endoegdmia
lunniany Tueenideamilensuans 91 8 Janin taud Ywmiauassvdin dmindugd dminyssud

[ [

Jrdngiuns Jwinguasyenll Jwdndmnaasy Jwinelaviny wazdminglass 91w 400 Feg1
Fafleinmnuidesiureanuuasuniayinidy 0.89 adailtlunsiinswideya 1dun Afesar Aade
drufauunasgiu maleszianuuands MslnsginnauuUsUnunaien meleseidissans
anduiusifiedu warnsonnesuuunvan nan1sduasUldRel (1) nqudegneiifiony warsedunsAng
wanasfudinasenmdnealvesedns luanudadiuvesiuilan Tuwwananziusendewnilonauas
nsdifinw aondlnsvienilneiidves 3 uandnaiu sgnafiteddymedafisedu 0.05 way (2) Anusuiieweu
Aedsnnrasosdnslun1sdoasnsnaIaLULYIINNG FunssuinreusediuiunnsUsE I duius
warAuURateusedInuuNTduaSuNISIY Tnasenmanyaivessins lupnufaiiuresuslna

o o a

TuwamengTussnideanilonauas nsalfnw aantllnsvirulneiiddes 3 egndidvdfgynadanseau 0.05

ANENARY: N13HOAITNIINAINRUUYTUINITNEANUTUNAYOUABAIALYDIBIANT NMINENEAIYRIBIANS
AUAnTILYBIUSln

b dndnwivdngasusyusmsgsianmdudin unninedeguasiysnil, Master of Business Administration Ubon

Ratchathani University, E-mail: Looknam-13@hotmail.com

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



'
a v o

112 Fsasieyynatmi U7 7 atuiee Ussanfiaudainan 2558

Abstract

This research aims to (1) study individual characteristics that affect corporate image in
opinions of the consumers in the lower region of Northeastern Thailand in case study of Thai
Television Channel 3, and (2) study impacts of integrated marketing communications with social
responsibility of the organization affecting the corporate image in the opinions of the consumers
in the lower region of Northeastern Thailand in case study of Thai Television Channel 3. The
samples were 400 persons who have regularly watched or joined activities of Thai Television
Channel 3 and have resided in the lower region of Northeast Thailand total 8 provinces, namely,
Nakhon Ratchasima, Chaiyaphum, Buriram, Surin Ubon Ratchathani, Amnat Charoen, Sisaket and
Yasothon. The measurement reliability was equal to 0.89. The statistics used for data analysis
were Percentage, Mean, Standard Deviation, T-Test, One-Way Analysis of Variance, Analysis of
Pearson’s Correlation Coefficient and Multiple Regression. The research results can be concluded
as follows: (1) The samples whose differ ages and educational levels affected corporate image in
the opinions of the customers in the lower region of Northeastern Thailand in case study of Thai
Television Channel 3 differently with statistical significance level of 0.05 and (2) The social
responsibility of the organization in part of integrated marketing communications, the social
responsibility in part of public relations and the social responsibility in part of promotion affected
corporate image in the opinions of the customers in the lower region of Northeastern Thailand

in case study of Thai Television Channel 3 differently with statistical significance level of 0.05.

Keywords: Integrated Marketing Communication with Corporate Social Responsibility, Corporate

Image, Opinion of Consumers
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sibility) 1Jutiadefivasdauadunndnuaindensn
Fudvesesinssuinannisliiedesdionisieans
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adnwalvetesrns lumnuAndiuvesiuilan
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2. WlefnYINansENUYeINISAea1sN1SAaIn
WUUYSNIIREANUTURAYE UADEIALYDIDIANT
Fflnasenmdnvaivesesrns lupuAniuves
WUSINA lwnn1Anziuesnideanilenauans nal
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= =

Anw aofdlnsyadlnediiddes 3
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Marketing Communication: IMC) dwSuaudei
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Usznvasnmdnuaiiiisidosiuesdnsgsia
mAfeildmauiann Kotler (2000) fail

1. pndnwalndnSueivseuinng de and
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YpUsEnissegfl ldsiuieiiesin1srses
g3fe dauTennilen o1adudndneinaneuiauay
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nnwiauazynnsdvie egneldanuiuiavey
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drunnniine deisnslavanilag NSauESIAIUNY
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NSAULKUIAANISITY
fuUsdasy
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Y99AUAEY e LA EvaunTls NUSENADINSIRTANU

WANANINBRDDUE
3. AWENYAYRIENTUNTDBIANS AD NN
o X

ndululavesuszvunilnessdnsnsaanivuy

=3
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AUsny

ANANYTAILYAAS
- LAl

- 978

- 91T

- SEAUNISANY

- seldadedediou

ANANWAIVBIBIANT
TumnuAniuveuslag

WANARLTUDDNREWID

FORIANVDIBIANT
- mslawan (Advertising with CSR)

ﬂ']iaaﬁ'liﬂ’]iﬁla’lﬂLLUUU“im'lﬂ'li AIUANUSURAYOU

AOUAT NSAANWN
aonilnsvedlnefidves 3

- MsUsEAEURUS (Public Relation with CSR)
- NYELESUNISY1Y (Sale Promotion with CSR)
- NM9AA1AN9ASY (Direct Marketing with CSR)

gih'?i 1 NTDULUIAUAR
fan: Avan] wumunssal (2553), Kotler wag Lee (2003) way Kotler (2000)
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Uszvns uazngusagnaililunnsise

1. Ysgans (Population) Malumsisended
IouA UszvuimanvdoinnRanssuaaniiingiia
Inefitdves 3 Wulszdondeeglunangiueen
Wesnilonaudns 31U 8 Jmin laeainng
LLU'qﬁyuﬁmaqﬁﬂﬁﬂU%msqwﬁmam‘ﬂq'u{fwi’@
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JminguaT¥s il Jmindnunaaty Jminsasiny
wazdantaslass Feuszrnslunguiniiey
dinnuadifuvand (2553) levinisdisiadiua
ogauue Taefideyamiavussnnsiiendeog

JminlunnangIueenieavienauals 31U

(Y%
@
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2. nguneEe (Sample) Ao Uszwnvudiv
oLt wAInssuaninsiadlnefiddes 3
Dulsshorfvedlunenzfusenideunionaudns
WU 8 Famin laun Jwiauasswdun Jamin
Tl Jminysud JmingSuns Jminguavsiil
Jingunalasyy Janinaasing wazdainelass
lngTnnsdusiegwinisduiegnalagldmnani
218U (Probability sampling) ddldnsidennay
fiagawuulani (Quota sampling) nausae1
fimsllumsidonssd nsuivuinvesUssrns
(N) fiwmndnammanaedeuls 5% lngldgnsves
Yamane (1973) 3sldvunangudiaogns 400 #ieed
nsiudeyaudazdanin deil

? AudIdugInwuasiATugnadau unIngidevouwiy

U 3
° o v

it “Audauiuiiininea” in1TE1TI9TERIN
Fuil 27-30 8.0, 2557 MNNFUAIDE 1,063 318 Tuian
& A a v @ A <
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Fa1udn Youl3i 6 Feudu vinAuveudedlauniian
HANTSENTI9 WU NNAIREIY A Yuveuiiives 3
winfign Andusesaz 45.3 (milsdeRudlnesy fui 2

1.8, 2557)

A1519 1 PIUIUUTEVINTLATNAUAIRE 1A aY

I

v WUTEVINT | IWIUNGUADDENS

v () (Aw)
UATIIVALN 2,522,251 107
Tunil 953,124 41
Y3sug 1,265,020 54
duns 1,112,330 47
guUATIYE1Y 1,735,803 74
FIUATEY 278,893 12
AvETLNY 1,044,965 45
glans 479,453 20
39U 9,391,839 400

ANN: N NUEDRLATIR (2553) 84 LABUEIAL
2556

snsfiafitilunisise

i3asileildlunsinuaded Ao wuudeuaw
Fausznause 3 di Ao Aauifeatudneasma
Usvrnsenans loln e 87 seAunsing o1m
warseldadsadou S 5 9o MmauAeatu
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Toun Mmanisrfunmdnvalvesasdng sauau
12 9 saufany 32 9o 1Wudnwazdiaudild
110518 UUTTNIUAT 5 58AU (Rating Scale)
(1 = ldiusneegneds was 5 = Wiudeegneda)
wuvdevanufiadratuldnaasiuansiuiy 30 U
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wuugeuny nensinszimenuidetusiesu
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oglunarifisensuld
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nMsisodeidunsidodmssaun (Descrip-
tive Research) Lagn15338189d1973 (Exploratory
Research) Tavsjsnsfinuiladeiidnasionwanual
19309AN5 luAUAALIUYeIUslan 1wanIA
nziusanideanilonauas nalAne anndlvisvied

1%
o a v

Ineiiddes idulanniunseisil
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1. unasleyanRenil (Secondary Data) 199N

Y
MsENEIAUANINNYaNaNRNTIUTIU LI IMUIeau

Y
Y

Y
maq%’gmammaﬂﬂuu Ao MIIEENIIINT UNANY

a a a L3

InendnusiAedomdsdofiaunt 1nsansenag ua
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2. wrastoyaugugil (Primary Data) 19a7n

msldwvuaeunaniudeyaainnguiiegns S1uau
400 au Tnefidumeulunisdnduns dil

1) FAdouazidmiigiAvuuuasuny
fisuiunisuanuuuaeuaa $1uau 400 ya Tuiwm
menzusenidamilensuans audirvusly Taed
nIgdusuariLa Az BenieafuLUUABUA M
WANGNFIDENS

2) deyaiildanmsnaunuuasuay than
Bnswilagldneuiumesiusunsudniagy SPSS
waziaueteyasignunani1sAnyiluguuuy
AFUIILBLTINTIUUN (Descriptive)

3) fRdeldlszeznalumaiudeyalutg
WBUAIAL WA, 2556

a ¢ v
AN5IAIIZHVD
delardunisinsividaua

U

nsideadsil B
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1. @dAangsaun (Descriptive Statistics)
Usznausie Sozay (Percentage) ALade (Mean)
LLazdauLﬁ'mmummgm (Standard Deviation)

2. afifgaanuu (nferential Statistics) 14

adAkuvandunus town nswSeufeuaiede

MATIEINaTENINeNgUFIeEne Ul INT (One
Sample T-test) nMsiU3suifisudLadedienis
AATERANULUTUTIUNGAED (One-Way Analysis:
One-Way ANOVA) KagAINunnnaguuunya

(Multiple Linear Regression)

NANT9I9Y

INTIUIULADULUUHBUANN 400 AU EROU
wuvgauanua Ul umends (54.8) Tongszwing
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$Pamia (80%) waznisfnuiluseaulsygiss
(43.3%) Wiofinsanseldreidiou nui dwlvg
511521313 5,000 69 10,000 UM (25.5%)

1. Anwnudnvazdiuyanaiuandeiu Tua
Ao nanuaiveteng luanudniuvesuilan
WwANIARY IUBNIRBIATBRDUAN NIIFANYY a1l
Insvimilneiiddes 3 nan1sfnwimudn Aaudnyne
duynna Laun e 818 91T seaunsAny) dua
Ao nanuaivetang luanudaiuvesuilan
WwANIARY IUBNIRBIATERDUAN NIIFANYY a1l
Insvienilneiiidves 3 sl fynsadfviseiu
0.05 Tnuiswaziden fail d1ueny wazsedy
MMSANYY uNANAY dnanenindnualussnsAns
TumuAnwivwesulan waniasy Sueendeamile
AauaNs nTdldne anndlnsiiadlneyiiddes 3
wanenety egadidedfyniadffisedu 0.05
drdlusnune o1t wazsld uane1eiu dwase
awdnwalvesesdns lumnuAndiuvesiuilan
WANIARY IUBNIRBIALERDUAN NIRIFANYY a1l

o w

Wnsiedlveiiddes 3 luunnaneiu egrslitdedngy
N9ERATISERU 0.05

2. MsfAnwdasen1sdoansn1snataLuL
YSUINIIILANLTURRAYE U IANUDIRIANT SN
Ao nanuaiveteng luanudniuvesuilan
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InsiAulnediddes 3 Nan1TIATIEANITONODLLUY
WyAnd Nl MsUsEduTuSMeANuTURnYeU
soder (b = 0.248) WarNIENLESINIVILMEAIL
SuRnauRedsAu (b = 0.314) InafoN WanwalUes
23Ans luanuAniiuvesiuslan wananziueen
WReauntlonauas nsadnw aardlnsiaulnefig
%04 3 pgiitfudyneEtinfisedu 0.05 (P<0.001)

Tnefinsusznduiusseninuduiinseusadeny
LAENTALESNNSVLAYAUSURATO URDEIAL
aunsaedutenisidsunlasuesnindnualives
93Ans luanuAniiuvesiuslan wananziueen
WReantlonauas nsadnw aardlnsiaulnefig
o3 3 1 Sovay 46.2 eazBuafinsaT 2

A1397 2 MFUATIEVINIANDBYLUUNYANUBINITHOATNTIMAKUUY TN IMEANUTURAYB URDHIAY

19309ANT Inasenwanvalvesesing luenuAnriuueduslon wanansiusenidesvilonauas nadifiny

andlnsviaulnefiddes 3

fiauus b SEb | Beta | ttest | p-value
Amai 1.293 | 0.159 8.110 | 0.000"
nslavanmeausuRaveusodny (X,) 0.071 | 0.029 | 0.109 | 2.431 | 0.016
msUszrduiusimsausuRnTeURadInL (X,) 0.248 | 0.046 | 0.271 | 5363 | 0.000
nsduasuNIsIIEmEALSURRYeURdIAY (X,) 0.314 | 0.054 | 0.320 | 5.861 | 0.000"
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Abstract

This purposes of this study were to investigate the relation between organizational
support and organizational climate and organizational citizenship behavior of lecturers generation
differences in Ubon Ratchathani Rajabhat University. The population was overall lecturers perform-
ing 246 samples. The data was analyzed by percentage, mean, standard deviation, Pearson’s
product moment correlation coefficient, and Stepwise Multiple Regression Analysis. The findings were:
The finding revealed that the overall level of lecturers’ perception to organizational citizenship
behavior was positive significant with correlation efficient .699, .315, .225. Among generation’s
perception toward organizational climate on the aspect of organizational citizenship was positive
significant with correlation efficient .489, .328, .189. Factor of organization support revealed that
effective variables of this factor were the perception of work performance and reward. Both
variables were presumptive of organizational citizenship behavior 9%. Factor of organizational
climate was found that effective variables of behavior of organizational citizenship involved the
perception of organizational structure and organizational climate on policy and work guidelines
of administration department. Both variables were presumptive of organizational citizenship

behavior 8%.

Keywords: organizational support, organizational climate, organizational citizenship behavior,

generation
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MARKET OPPORTUNITY FOR LAUNCHING THE HYGIENIC
HAND CREAM IN BANGKOK METROPOLITAN AREA
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Veerisa Chotiyaputta1 and Janwit Hongpiticharoen2

Abstract

This study aimed to investigate market opportunity for introducing the Hygienic Hand
Cream in Thailand. There are numbers of hand hygiene products available in Thailand, however,
most of them are alcohol-based products which occasionally caused several skin problems. This
new product launch “Hysgienic Hand Cream” could be a perfect product substitution and better
diversification than alcohol-based hand gel. Thus the study attempted to discover consumers
buying factors using demographic and marketing factors, which could consequently influence
consumers’ decision making. Self-administered questionnaires had been launched in Bangkok
metropolitan area using simple random sampling technique and tools of research. Through a
basic descriptive statistics as well as logit and probit regression models, the results clearly show
that consumers’ buying decisions depend on pricing as the most significant. Consumers who have
already used alcohol-based hand gel will be willing to buy the new Hygienic Hand Cream

compared to consumers who never used this kind of products previously.
Keywords: Alcohol-based hand gels, Hygienic Hand Cream, marketing mix (4Ps)
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Introduction

In 2004, the World Health Organization
(WHO) launched a global campaign “Clean
Care is Safer Care” to promote hand hygiene
practices by developing a guideline on Hand
Hygiene in Health Care (Larson, Girard, Pessoa-
Silva, Boyce, Donaldson & Pittet, 2006). The
aim of sanitizing our hands is to prevent
transmission of several infectious deceases
such as colds, diarrhea, and flu viruses. Regular
hand wash is recommended for preventing the
infectious risk.

For the past decade, alcohol-based
products have been introducing for consumers
convenience to keep their hands safe and
clean. The benefits of alcohol-based hand gels
have been shown to drastically reduced
bacteria counts on contaminated hands
(Komonruginan, 2015). In Thailand, people
also have been faced with many infectious
diseases in day-to-day life such as HIN1, H5N1
(Songserm, Jam-On, Sae-Heng, Memak, Post,
Sturm-Ramirez and Webster, 2006). With the
concern over these infectious diseases which
transmitted through contacts, the sales of
alcohol-based hand gel products have been
increasing. However, some people face difficul-
ties of using alcohol-based hand gel as alcohol
concentration causes skin dehydration and
skin irritation. To improve product quality for
consumers, manufacturers are concerned to
develop new products to prevent skin irritation
and dryness but maintain skin softening.

One of a new product launch in this project

is called “Hygienic Hand Cream” which aims to

keep the hand clean without skin dehydration
or irritation. On the one hand, hand cream can
be absorbed easily and maintained moisturising
the skin; on the other hand, it helps to clean
germ and bacteria because of “Triclosan”,
which is one of the ingredients used in
Hygienic Hand Cream. Triclosan is a chemical
composition, added to many consumer goods
to reduce and protect virus and bacteria
contamination (U.S. FDA, November 25, 2013).
It can be used as a part of household products,
garments, and medical instruments (U.S. FDA,
November 25, 2013). Furthermore, it can also
be added to antiseptic soaps and shower gel,
mouth wash, and some skincare products for
cleaner and healthier of skincare which are
approved by the U.S. Food and Drug Adminis-
tration (FDA).

To support the safety of Triclosan, the U.S.
FDA also conducted an extensive experiment
on the effectiveness of Triclosan in “Colgate
Total” toothpaste (U.S. FDA, November 25,
2013). The result confirmed that Triclosan can
prevent gingivitis (U.S. FDA, November 25, 2013).
In addition, Chitsamphandhvej, Teewasutornkun,
and Banditwongpisarn (2008) also studied the
safety of Triclosan in toothpaste. From the study,
Triclosan does not cause Chloroform which is
harmful to human health (Chitsamphandhvej
et al,, 2008).

Thus, the Hygienic Hand Cream is intro-
duced for multi-purpose hand cream product
in Thailand. In addition, the Hygienic Hand
Cream product will be categorized as part of

cosmetic segment in which recently it is
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witnessed strong growth of the sector for the
past decade (Angelis, 2013). Moreover, the
cosmetic industry in Thailand has been grown
continuously, around 18% per year over the
past few years (Thailand cosmetic society,
2014). The market value of cosmetic products
was 2.1 billion baht in 2014 and Thailand is the
biggest manufacturer and exporter cosmetic in
the world (Thailand cosmetic society, 2014).
Therefore, it is worth studying market oppor-
tunity of this new product launch in which Thai
consumers can benefit from variety of product

choices in the industry.

Research objectives

1. To understand relationship between
different demographic factors and consumers’
buying decisions.

2. To identify factors associated with the

consumers’ buying decision.

Conceptual and research framework

Research Framework

Demographic Decision to
factors Logit, Probit purchase a
new product
(Yes/No)
Consumers’
. Logit, Probit
buying
decision
(4pPs)

Figure 1 Research framework

Literature review
1. Theoretical application of the Marketing
Mix
The concept of analyzing product or
consumers’ behavior can be conducted using
a basic marketing mix (Kotler, 2000). To study
consumer-buying decision, marketing mix (4Ps)

can be used to apply in this study.

Table 1 Model of Business Behavior

Marketing Buyer’s
Other stimuli

stimuli Decision
Product Economic Product choice

Price Technological | Brand choice

Place Political Dealer choice
Promotion Cultural Purchase timing

Purchase amount

Source: Kotler, 2000

The Market Mix model had previously
been tested on several medical care products
in Thailand. Kasempipatkun (2014) conducted
a survey on “Factors related and affected
repurchase intention of pharmaceutical products
produced in Thailand by hospitals and clinics”.
This research aimed to investigate factors that
related and affected repurchase decision of
pharmaceutical products manufactured in
Thailand by hospitals and clinics. The basic
marketing mix had been tested using perceived
service quality, communication quality, selling
ethics, price strategy, and product quality. The
results showed that perceived service quality,

communication quality, pricing strategy, and
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product quality positively correlated with
repurchase intention. Usanit (2011) studied on
the factors affecting the decision on purchasing
herbal facial skin consumers in Bangkok
metropolitan area. The purposes of this study
were to determine the personal factors,
to determine the marketing mix factors that
influence purchasing decisions and to determine
the decision to purchase herbal facial skin on
“One Tambon One Product” of consumers
in Bangkok metropolitan area. Furthermore,
Sakulamornbodee and Kongswatkiert (2011)
studied on marketing factors influencing buying
cosmetic of students in universities located in
Pathumthani Province. The result indicated
that demographic and marketing mix factors
have positive relationship with the purchasing
decision for cosmetic products at significant
level of less than 0.05. In addition, product
and add-on service were the most important
factors whereas distribution channel was the
least.

The Hysgienic Hand Cream product can
be classified as medical skin care product
which is close to pharmaceutical products.
Another study conducted by Mitpratan (2011)
also investigated on “Factors affecting purchasing
behaviors of sun protection body lotion among
Consumers in Bangkok”. The study used
marketing mix (4Ps) as analysis factors, which
could affect purchasing behavior for sun
protection of consumers in Bangkok.

2. Previous researches and findings

Sameer Kumar (2004), studied “Explor-
atory analysis of global cosmetic industry:

major players, technology and market trends”

which show that cosmetic consumers focus
on, Cosmeceuticals Environmental issues,
Natural ingredients, and Safety concern. The
meaning of safety concern is consumers can
use skincare without any irritation.

Charles N. Haasa, Jason R. Marieb, Joan
B. Rosec & Charles P. Gerba (2004), found that
advantage of the use of triclosan-containing
materials reduced the hazard of illness and
infection.

Hilburn J., Hammond, B. S., Fendler,
E. J. & Groziak, P. A. (2003), “Use of alcohol
hand sanitizer as an infection control strategy
in an acute care facility” revealed benefit of
using alcohol gel hand sanitizer, which can
simultaneously decrease infection rates of
disease. Kampf & Loffler (2003) briefly mentioned
in their research that although alcohol hand
rub could disinfect and prevent hand related
infection diseases. Nonetheless, some people
may incurred skin irritation or other skin-related
problems by using too regularly (Kampf &
Loffler, 2003). However, Kampf & Ennen (2006)
conducted the study in 2006 that regular use
of a hand cream after washing could mitigate
skin dehydration and skin roughness. In the
U.S,, a survey is conducted to test the awareness
of college students using hand hygiene products.
The result showed that Gender and ethic made
differences of using behavior of students in
several colleges in Texas (Anderson, Warren,
Perez, Louis & Phillips, 2008).

Research methodology
A cross sectional survey was conducted

in order to explore customers’ behaviors in
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buying the Hygienic Hand Cream in Bangkok
metropolitan area. Self-administered question-
naire surveys were carried out within Bangkok
metropolitan area. The questionnaires consisted
of demographic information, frequency of use,
skin types as well as problems of using this
product and any experiences or problems
related to the use of alcohol-based hand gel.
The research also employed different statistical
techniques through SPSS, Logit and Probit.

Results and discussion

The results are divided into 2 parts which
are descriptive analysis of the questionnaire
and hypothesis result.

Questionnaires analysis

1. Demographic information of respondents

First part of the questionnaires revealed

respondents personal information. The analysis
shows that 67.8% of respondents were females
while 32.2% were males. Average ages of
respondents are between 22-30 years old with
majority of them hold bachelor’s degree (48.5%).
In addition, the largest group that composed
of 30.5% of respondents earned average
monthly income between 10,001-20,000 Baht
and second largest, 21.2% hold average income
between 20,001-30,000 Baht. Finally, most
respondents are office workers, government
offers, personal staff from hospitals and
university students respectively.

2. Experience on and problem(s) of the
use of alcohol-based hand gel

Figure 2 displayed the results of alcohol-

based hand gel consumers by asking the

frequency of use, skin types as well as problems

of using this product. The question also asks
those who have not used whether they have
any experiences of using alcohol-based hand
gel as well as problem:s.

Only 38.5% of the respondents have used
alcohol-based hand gel. Of those respondents
who reported to use the alcohol-based hand
gel, 61.7% used the product once a day and
24% used twice a day. In addition, 60% of
respondents who used alcohol-based hand gel
have dry skin.

Regarding the group who has not used
alcohol-based hand gel, which comprise of
61.5%, 72.8% have heard about or have previ-
ous experiences with alcohol-based hand gel
products.

The study is also interested to know
number of people who use or have experience
of using and have problem(s) of using alcohol-
based hand gel product. It found that 42% of
respondents had faced problems with the

smell of the product and had experienced skin

No 61.5%

Experience of using

dryness.

Yes 38.5%

Skin type

Frequency of use once Dry 59.1% hygienic hand gel
a day 61.7% Oily 18.8%

o
2 times a day ~ 24.0% Mix 20.8% ves T2.8%

No 26.0%

3 times a day 8.4%

4 times a day  5.8%

Any problems of using
alcohol-based hand gel
Yes 12.6%
No 87.4%

Figure 2 Survey of alcohol-based hand gel

consumers
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3. Introducing “Hygienic Hand Cream” dents. Furthermore, 58% of the respondents

More than 60% of respondents are preferred the price of less than 100 Baht.
interested to buy the Hygienic Hand Cream Around 80% of the respondents reported that
when it is launch. The scent that was chosen they make their own decision when trying or
by the majority of respondents was fruit buying any new products.

scented (28.3%). Flower scented and fragrance Descriptive and data analysis for consumers’

free was chose by about 25% of the respon-

buying decisions

Table 2 Males who are willing to buy the Hysgienic Hand Cream

Male/ Under 5,000- 10,001- 20,001- 30,001- 40,001- >50,000
Age 5,000 10,000 20,000 30,000 40,000 50,000 Baht
Baht Baht Baht Baht Baht Baht
<21 1 6 7 1 24% (15)
22-30 1 4 8 10 6 2 3 54.83% (34)
31-40 2 2 2 2 2 16.12% (10)
41-50 2 1 4.8% (3)
51-60
>60
3.22% (2) [16.12% (10)| 27.4% (17) [24.19% (15)| 12.9% (8) | 6.45% (4) | 9.67% (6)
Table 3 Females who are willing to buy the Hysgienic Hand Cream
Female/ | Under 5,000- 10,001- 20,001- 30,001- 40,001- >50,000
Age 5,000 10,000 20,000 30,000 40,000 50,000 Baht
Baht Baht Baht Baht Baht Baht
<21 5 11 16 2 17.89% (34)
22-30 4 8 37 28 10 9 5 53.15% (101)
31-40 2 6 7 13 3 8 20.53% (39)
41-50 1 2 3 5 5.78% (11)
51-60 1 1 1 1.58% (3)
>60 1 1 1.05% (2)
4.7% (9) [11.57% (22)|31.5% (60) | 21% (40) [13.68% (26)| 6.84% (13) |10.52% (20)
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Table 4 Descriptive mean score for each questionnaire

N Mean | Measurement of M
1. Product is certified by FDA 400 4.38 Very important 0.896
2. Product does not cause skin irritation 400 4.29 Very important 0.858
3. Scent of the product is important 400 4.02 Important 0.902
4. Brand is reliable 400 3.94 Important 0.903
5. Product is used natural or organic ingredients| 400 4.04 Important 0.872
6. Texture of cream is easy to absorb 400 4.14 Important 0.887
7. Price is important 400 4.09 Important 0.852
8. Product quality is justify for price level 400 4.13 Important 0.846
9. Product is available in convenient stores 400 3.92 Important 0.907
10. Product is available at department stores 400 3.88 Important 0.926
11. Product is available in hospital/chemist 400 3.79 Important 1.017
shops
12. Product is available in beauty & health 400 3.88 Important 0.963
stores e.g. Booth, Watson
13. Product is available through “Direct sale” 400 3.38 Neutral 1.214
14. Having sale assistant 399 3.83 Important 1.034
15. Provide discount and premium 400 3.89 Important 0.897
16. Product guarantee policy 400 3.89 Important 0.958
17. Provide free sample 400 3.95 Important 0.926
18. Provide discount coupon 399 3.81 Important 0.984
19. Attractive packaging 400 3.95 Important 0.927
20. Travel kit packaging 400 4.11 Important 0.882
21. Good value for money (available in big size) 400 3.81 Important 1.073
22. Easy to use package 400 4.08 Important 0.882
23. Durable package 400 4.02 Important 0.891
24. Reliable package 400 4.2 Important 0.895
25. Variety of product sizes 400 4.07 Important 0.988
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This study is based on consumer buying
decision which involve only buy or not buy
decision. Therefore the study adopts Logit and

Probit regression models to analyze all data.

Table 5 Logit, using observations 1-400/Depen-
dent variable: buy/QML standard errors

Table 6 Probit, using observations 1-400/Depen-

dent variable: buy/Standard errors based on

Coefficient | p-value Slope”
const 0.627884 0.5815
gender -0.579737 0.0213 -0.127123
use 1.84636 <0.0001 0.404865
product | -0.0636925 0.0129 -0.0139663
price 0.221936 0.0678 0.0486654
promotion | -0.0937577 0.0372 -0.0205589

The result of logit revealed that gender,
product, price, promotion, and use (experience
of using hand gel) are the most significant
variables. Moreover, there is an interesting result
that male will buy the Hysgienic Hand Cream
more than female by almost 13%. In addition,
it is confirmed that consumers who have
already used hysgienic hand gel will likely to buy
the Hygienic Hand Cream for more than 40.4%.
On the other hand, price factor is considered
as significant factor for consumers who want
to buy the product. Consumers who place less
important on promotion will buy the new
product more than consumers who concern
promotion 2%.

To reconfirm the logit results, probit model
is also used to make sure whether it is delivered

in the same outcome.

Hessian
Coefficient | p-value Slope”
const 0.421367 0.5274
gender -0.346894 0.0208 -0.126166
use 1.08072 <0.0001 0.39306
product | -0.0384653 0.0109 -0.0139899
price 0.133827 0.0620 0.0486731
promotion | —0.0555024 0.0388 -0.0201864

According to the probit regression table
presented above, it is reconfirmed that gender,
product, price, promotion, and use (experience
of using hand gel) are major influences of
consumers’ buying decisions. Male will buy the
Hygienic Hand Cream more than female 12.6%.
And consumers who use hygienic hand gel
will buy Hygienic Hand Cream 39.3% while
consumers who see product factor as impor-
tant are likely to buy the new product. On
the other hand, price factor is significant for
consumers who want to buy the product.
Consumers who place less important on
promotion will buy the new product more than

consumers who concern promotion by 2%.

Conclusions and recommendations

The findings from this study showed that
hygienic hand gel consumers are a significant
group that would be willing to try and buy the

new hand sanitization product Hygienic Hand
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Cream. It’s also very interesting to observe that
male consumers preferred to buy the Hygienic
Hand Cream more than female consumers.
Further research is needed to further investigate
on reasons of such outcomes. However, the
assumptions that researchers could draw from
this result are 1) to buy as a gift for their love
one or 2) increasing concern on their health
and beauty. It is interesting to see that location
(places to buy) is not an important factor
compared to other marketing stimuli, i.e. the
price of the product. However, there is a need
to be cautious when focusing on promotion
strategy. The results of this study display
a diverse relationship between consumers’
willingness to buy and level of promotional
campaign. Moreover, product specification

does not affect much to consumers buying
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Abstract

Therefore, this paper Wuhan Museum Management as a research object, using empirical,
statistical and qualitative research methods, preliminary research by Wuhan museum management,
questionnaires were analyzed by the current management of the museum, combing historical
development of its management and by its collections, specific analysis displays, exhibitions,
public development and education management, comparison, induction, in trying to manage the
problems presented. Through the management of the current status of the museum’s analysis,
which found that the main factors affecting museums and museum management people, and
funds, to address these issues put forward the corresponding countermeasures, countermeasures
proposed solutions, the implementation of human resource management within the museum;
increase propaganda, was established to promote the Department; strengthen the Treasury
infrastructure; improve rules and regulations, the implementation of scientific management, etc,,
through these measures to improve the management level Wuhan Museum, and to guide the

management of Wuhan Museum.

Keywords: Museums, Management, Systems, Countermeasures
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Abstract

With the growing of ecommerce in Thailand, this is a case study of CP All Public
Company Limited’s shopat7.com on ecommerce and logistic. Using logistic factors comprising of
cost and time as dependent variable, the study conducts the online survey on the company’s
customers. The objective is to find out 1) the relationship between dependent variables and
independent variables (i.e. type of product, customer age, gender, income and home location),
and 2) the sensitivity analysis of above variables on logistic cost and time. This is a quantitative
study focusing on correlation and sensitivity analysis. The results reveal that 1) logistic factor is
related to customer age and home location, 2) infant products/toys and supplements, 6-24 year-old
customers, high income customers, and customers with home location in Bangkok are sensitive
to logistic time, and 3) home décor items, 6-24 year-old customers, female customers, high income
customers, and customers with home location in Bangkok are sensitive to logistic cost. The results
will help business operation to better understand customer perception on logistic, and provide

insight for development of responsive strategy for the Shopat7.com.

Keywords: E-commerce Logistics Time, Logistics Cost, Logistics Method Sensitivity
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Abstract

These research objectives are (1) to study how demographic characteristics different to
the gender, age and marriage status facing with the buyers’ responses to the stock-outs of bottled
water at convenience stores in Nontaburi Province (2) to study how buying behaviors divergent
between period of time and frequency of visiting in week facing with the buyers’ responses to
the stock-outs of bottled water in convenience stores in Nontaburi Province. The questionnaires
with the sample size of 400 buyers, who bought bottled water at convenience stores in Nontaburi
Province, are used for the research. The statistical analysis used descriptive statistics as means,
and standard deviation and inferential statistics as T-Test, F-Test, One-Way ANOVA, Multiple
Comparison (Scheffe’s Method).

The results showed consumers’ reaction of the stock-outs would differ in partial period
of a buying time, that might choose other brands with always ignore previous one, being the
prior alternatives. In addition, the weekly frequency of shop visiting is reflected to an acting of
choosing other brands with always ignore previous one and resizing the drinking water with the

content product when it faced with out of stocks.

Keywords: Convenience Store, out-of-stock (O0S), Buyers’ Response, Bottled Water
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Abstract

The objectives of this research were: 1) to study levels of perceived organizational support,
supervisor support, and organizational commitment of Thai military officers; 2) to compare means
of perceived organizational support, supervisor support, and organizational commitment of Thai
military officers according to military ranks; and 3) to study impact of perceived organizational
support and supervisor support on organizational commitment of Thai military officers. Question-
naire was used to collect data from the sample size of 176 Thai military officers including
non-commissioned military and commissioned military officers. Results showed that the total
mean score of perceived organizational support was in moderate level while the total mean score
of perceived supervisor support was in high level. For organizational commitment, the results
showed “high” level for affective, continuance, and normative commitments. Independent
sample t-test and regression analysis indicated that 1) there was statistically significant difference
between non-commissioned and commissioned military officers on perceived organizational support
and supervisor support at .01 level,and on affective commitment at .05 level; 2) perceived
organizational support had statistically significant influenced on affective commitment, continuance
commitment, and normative commitment at .01 level; and 3) perceived supervisor support had
statistically significant influenced on affective commitment and normative commitment at .01

and .05 levels, respectively.

Keywords: Organizational Support, Supervisor Support, Organizational Commitment, Thai Military
Officers
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Randall, 1999: 199-200) ueninilea1nn135u3
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AoeAn1suds ATeduandliiiunnuduiug
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50 au wilumsdnwedadasfuienzuienms
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WUUdE (Simple Random Sampling) laanns
Fuaannansedeiumngdmiunmsiugifem
Tugunans uaglmyaannsmeluvesmhsnuiidu

nAnw T InRun s s s iouinive
@

LﬂuNU"ILL‘UUﬁE]‘Uﬂ’I?,JVLU wanliaun EJWM’]?G]’I%JT]EJ‘UE]
mau wazSULUUABUMUNAUMBAULEY BEnslsAnu

9

D

fwvvapuaufauysalivethunldlunsinsed

v

UYayadwu 176 Au
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duii 1 WUUARUNNLUOLAFINUARAYBIYARTINS
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Jamanuduwuunsiadeusenis (Checklist)
duil 2 wuuaounuBeansiuirensatiuayy
Nnesrmsidusnnsuseidiy (Rating Scale) Tneuus
Armzuuuoanifu 5 sziu Toun wWiuseegneds
(5 Azuuw) Wiume (4 azwuy) liwdla (G Azuuw)
Tdhushe (2 Arwuw) uazlidiusneosnebs (1 Azuw)
U%fuﬂ':;qmmmﬁmm Eisenberger, Huntington,
Hutchison wag Sowa (1986) wuUEUANLET LA
8 4o fiforudsau 4 do Faldvhnisususeau
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Armzuuuoanifu 5 sziu Teun wWiuseegneds
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U%UU';W]’I&JLLmﬁWUaG Eisenberger, Stinglhamber,
Vandenberghe, Sucharski wag Rhodes (2002)
wuvgeUaiaLe 3 4o
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(2 Az uazlaiviusneoeneds (1 Azuuw) U3uugs
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fAnviiu 0.686 NMsFusmsatiuayunNimiineu
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5¥1319 0.6-0.7 fengeusula (Nunnally, 1978)
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Statistics) Téur Nsuanuaseud Seeay Anade
AdsauunpsguLas wazadfoyuu (nferential
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andunusLiesdu (Pearson’s Product Moment
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(Regression Analysis) Lﬁamauamuag’m%ﬁ 2-7
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Ussing1u feuar 12.3 (Adjusted R* = .123)
Tupnsawanunsaasuledn Sudrenisatduauuain
BIANNTINANBAUKNTUVDIDIANITAIUTALY
wnfiga (8 = .652) usnaninanisiiasizs
nsanney wudl MsTuinsaduayuanive
fanuduiusiuanugniusieasinmwuinla
agnafieddymeadniseiu 01 wazinamauan
(b = .128) fie dymansiinsuTsiensatiuayu
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M1390 1 HANTIATIENNITANDREUDINITTUIHONM TATUAYLAINDIAN TN TATUAYUIINTINTI

NilfoANuyNHLABaIRNITNe 3 AU (n=176)

Regression | POS — AFF | POS — CON | POS —> NOR | PSS — AFF | PSS — CON | PSS — NOR
Weights (H2) (H3) (H5) (Hé) (H7)
B 520 560 128 126 176
S.E. 046 078 049 073 072
B 652 478 193 130 183
t 11.350 7.177 5.055 2.601 1.728 2.461
Adjusted R? 422 224 032 011 028
p-value 000" 000" N 010" .086 015"
Hypotheses o o o o - o
gy godlIu gy gy UQLE“{S godlIu

Testing

“sgiutaddeyfl .05 " sedutluddny .01, POS = msfuinsatiuayuainesdns, PSS = nssuimsatvayuaninihay,

AFF = anugniusieasdn1snudale, CON = anupniuseasinisimuaudnduniedeay, NOR = anugniusaeddnig

AUUTINAFIY
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Abstract

This research aims to analyze the factor that affect the initiation of Information Technology
Governance of Thai listed companies and in order to provide guidelines for other organizations
that wish to implement Information Technology Governance and for study this topic in Thai
businesses. 160 Thai listed companies were selected (not including the companies listed in MAI
and those under rehabilitation) as the samples. Research data were collected by questionnaire
and analyzed by descriptive statistics through SPSS program, path analysis method through Lisrel
program to test the appropriateness of causal models. The research finding revealed that a
causal model of acceptance of corporate IT Governance initiatives from Thai registered companies
fit with the empirical data indicating by chi-square = 33.12, df = 25, p-value = .13, GFI = .96, AGFI
= .92, RMR = .04, and RMSEA = .04. The most influential factor directly affecting the acceptance
of Information Technology Governance initiative was the intention to initiate Information Technology
Governance while the most influential factor indirectly affecting the Information Technology

Governance initiative was the social influence.

Keywords: IT Governance, Thai listed companies
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Chi - Square () P> .05 33.12 HULNEut
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Probability Level > .05 0.13 NN
Root Mean Square Residual (RMR) > .05 0.04 Hunauel
Root Mean Square Error of Approximation (RMSEA) > .05 0.04 HULNEu
Goodness of fit (GFI) > .90 0.96 HAUNQ
Adjusted Goodness of fit Index (AGFI) > .90 0.92 NN
Normed Fit Index (NFI) > .90 0.90 HAUNQ
Incremental Fit Index (IFI) > .90 0.97 RRPTRRIT]
Comparative Fit Index (CFI) > .90 0.96 ARPTRRIL]

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans




Panyapiwat Journal Vol.7 Special Issue August 2015

209

AT 2 wars1sed 2 wud wuudiaes
WeauuRgIulaUdonndeINauNauTEninaluLng
ﬁlé’mﬂmsmmmimﬂiiuﬁ’u%gaL%aﬂszé’]’mé
agﬂuwéfvﬁma (chi-square = 33.08, df = 25,
p-value = .13, GFl = .96, AGFI = .92, RMR = .04
and RMSEA = .04) lngnan1sitaseiluinalaseasng

fidudszavsavina memss Medey wazlnesu
AUAITNT 3

NAITNT 3 MPATIZRBYENaNI9mS Bridwa
Medeu wardvEnasanvesiysdeaungiiue

s 1

A9 3 WANITIATIZIAN

[

auamaluladansaume

sonisyeusunIsiiuguamaluladarsauinea
lefinnsandvisnalnesiu wuh tadesuanudila
TumssGumsmhivguameluladansauwme T8vwa
lpgsundauindenisgausunisiiuguamalulad
ansauma wniigregaitudifny (TE = 0.65)
seeaeun Uadeausvsnavindsau (TE = 0.16)
Taduauanudesnisvesdilduladiuds (TE =
0.09) Jadesunisdteansnelussdng (TE = 0.04)
AUAIAY

wUsEansdnsnavedlunanuduRusSE e ilkasdon1seausun1siiv

Yasuduiauaidons3ty | Jededuaiuadalunis . L.
. Y vy P D I o | mswauiumsifiugua
fusna Yadudrunsiuiuszlevd | Tilimsiduguamalulad | 3Gunisifuguamalulad L
walulagansaumna
Ansaumne Ansaumne

C'?IJ'JLLUEﬁ”ILWy’Iv TE IE DE TE IE DE TE IE DE TE IE DE
Hadsunisdeansnegluesdng 0.18" 0.18 | 006 | 006 006 | 006 004" | 004"
Haduimdsraumsalluefniiinniymdiu M| 0.16" 0.16" | 005 0.05 0.05 0.05 0.04 0.04
Hadosuiedsaasanuiertiusiosdns 017" 017" | 006 | 006 006 | 006 004 | 004
Jadesudninaaindsnu 0.25" 025" | 016" | 0.16"
Hadeinunnudonisvesifidnldduds 0.15" 0.157 | 0.09” | 0.09”
Yadeiumsiuiuslond 033" 033"
HadosusimuaiidenisiBulidnsiiugua 099" 0.99”
wpluladansaume
Hadpsuanudilalumsidunisiifugua 065" 065"
wiplulagansaume

;{2 = 33.12, df = 25, P = value = 0.13, RMSEA = 0.04, RMR = 0.04, GFI = 0.96, AGFI = 0.92

R? 0.09

0.11 0.15 0.15

wewg p < .01, p < .05

Total effect (TE) = 8vidnalawsau Indirect effect (IE) = 8nSwannedau Direct effect (DE) = dvidNan1msa

defansandvinananss wuin Jadusnu
ausdlalumsidumstiuguameluladasaume
lasuBnSwan1anse Mndadeaudvsnaandeny
Uadumunnudesmsvesiidulimude uastade
suimuadenis3Eulsinsiduguamalulad
ansauwme agnadituddy Tnetadeduaudils
Tums3Bunsiduguamaluladansaume 165y

DMBNANIIMTITILIN nTaTuAuTiAUARRDNIS
3Eul s Auguameluladansauma sndiga
(DE = 0.99) s0a9u1me Uadenudvsnaanndens
(DE = 0.25) uazthademunnudesnisvesildula
diuds (DE = 0.15) mua1fu
dlefinsandvdnansdeu wuh Svsnavadey
YosiuUsHNeY fidamadenseensunsmiugua

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

210 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

waluladansaume Sunanoidumis usldumisd
yiliendussansavina flengean uasiiduddy
needi@ Ae dnSHavesdadunudnsnaanda
GRARDY {jﬁaé’mmméﬂﬂumﬁL'%'um'ﬁﬁﬁuaua
walulagansauna ldmnisgeusunismiivgua
wialulagansauwna (E = 0.16) sea3u178 Bvina
v830938a1uANABIN1SvRI Hdulad e
GRARDY {jﬁaé’mmméﬂﬂumﬁL'%'um'ﬁﬁﬁuaua
walulagansauna ldmnisgausunismiivgua
waluladansauna (E = 0.09) uazdnSnaves
Hadesunisdeansaneluesdng deinutladosy
mssuUslond Jedusuiinunfisonisiisalnd
msthiiuguamalulafansauna Jadosuemudila
Tums3Bunmsituguamaluladansaumea lug
nsgausunsiiuguamaluladansaumna

dgluaranilsens
n1smifuguamaluladansaunmdunsou

dievhliiilat eliladansaumeaansoatiuayy

anudndunsgsialaosauld JuduFosddnd

£

Husmsnumaluladansaumadesdaiudila
E19A LN TTUININGIAIVDIDIAN T UG
nsussainguszasduazidvanefiaazfuims
warANeNsIUNIS e muAlY Mmsiiuguamalulad
ansaumaliifisausfinismuauidudulunis
Samseudseiilisey vty uidafulaseadg
fysanmsserinauiamumelladansaume
waryANITiFBtARRRdBsiy S luTTaNagmS
wazthnevesearnsinesauld lunmsfleadnsnile
wiinsifuguamalulaBansaumeadu gdls

] =

drudeimuniiofungyuavdniagyilmanaiy

°

F5ald sz matuasdoslidiusanlunisg
fnaula wazdoevinlminniseeususuiu
INAAIUNITITENIN “Uadelatraniinase

ns3isuliinisirduguamalulagansauina

YasusEnannzideulneg” nansiveasillanandli
Wiunnseensunsmiuguamelulagasaune
1ASUBNENAN19MTUTIVINIINTITEAUAIUALD

'
a

lumsssunsiiuguameluladansaumesgied
Hed1Ay (DE = 0.65) Inedidadunudvsnaain

a2

Seuitdudvdnanmsdeudenutiadedumiudila
Tums3Gunsiiuguamaluladasaumealyds
nsgenfunsifuquamaluladansaumnadil
vidnawniign (E = 0.16) luvazitadsuain
flalumsiEumatiuguameluladan sauwmedy
lasudnsnaniansudavanandadeaurinuai
unfiga (DE = 1.02) 8989 ldun Tadesy
ansnandeny uardaduniuniiuienisves

Aadwlddudenudiiu Ssaenndasiuwiidna
AUNITERUTY (537 duRI9Y, 2546) (nguiiud

Fouunousd, 2556) 11 uyudaziinnisseniuisle
Asndlanelaidursldsudninanniimuai mind
vimuaAa AazilenalmAnniseeniuligs lums
ndufu ynnuyueiimeAliRdedsladamila Tona
ﬁwﬂﬁl,aﬁﬂfliaau%’uﬁuﬁﬁmﬂLsu'uﬁ’u wazlunis
flazdiftruafialddufiniananug anudila
awinvesyanatideddladmils fadunainain
Uszaumsaiviedanadonsuiiuualihiaglviyaas
wansUFAzen unznsevhriadetug Tuneaiuayu
nsoufias (McKeachie, 1997; Rokeach, 1968)
Fsaenndestunanisidein Jadusurinuadso
m53GulImsihAuguamaluladansauma 165y
dvswamemsadeuInandadesunssuiuselov
oeefitdeddy (DE = 0.33) wazmsiiuywdazsug
Ustlowdlddu nan9idelundsinud Yadedu
nsfuiuselent lasudvsnanimsaandaduiu
msdemsmelussdng Jadsuuszaumsailuefin
Finandamidiu T wazdadedudeidsauay
audesiusonsdng sgndituddy netadusu
mssuselevd lasudvnamansadeuin anthdy

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 211

Aunsieansneluesdng anniiga (DE = 0.18)  8Ans (DE = 0.17) uavUadermuuszaunisailuein
s03a3u1A0 UJaduaudeidiuazAuliiune mAnndgymau IT (DE = 0.16) auasu

U‘J‘Jﬁu"ﬁéﬂ‘iﬂ

nouitud Saunaused. (2556, nsngiau 14). Msgeuiu (Adoption) tanidu “yanrunde” Tudsesilve.
Inessy.

59ty quReY. (2546). WgANTIUEUSINANINNITAAIN. NTINN: UTvyudn.

Ali, S. & Green, P. (2005). Determinants of Effective IT governance Mechanisms. In proceedings of
International IT Governance Conference, Auckland, New Zealand.

Al-tameem, A., Zairi, M. & Kamala, M. A. (2008). “Factors Influencing the Adoption of IT Projects:
A ProposedModel” in 2008 IEEE International Symposium on IT in Medicine & Education
(ITME 2008).

Bidgoli, H. (2011). Using Information Technologies for Competitive Advantage. Retrieved June 15,
2013, from https://www.csub.edu

Bhattacharjya, J. & Chang, V. (2006). The Evolving IT Governance Practices for IT and Business
Alignment — A Case Study in an Australian Institution. In Proceedings of the 4th Annual
Conference on Information Science, Technology and Management, Chandigarh, India.

Brisebois, R., Boyd, G. & Shadid, Z. (2011). What is IT Governance? and why is it important for the
IS auditor. Retrieved May 20, 2013, from http://www.intosaiitaudit.org/intoit_articles

Chatrudee, J. (2006). Factors that Determine Corporate Governance in Thailand. Unpublished
thesis, School of Accounting and Finance/ Faculty of Business and Law Victoria University,
Melbourne.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of information
technology. MIS Quarterly, 13(3), 319-340.

Gartner. (2012). Forecast Analysis: Enterprise IT Spending by Vertical Industry Market, Worldwide,
2010-2016. Retrieved May 1, 2013 from http://www.gartner.com/resld=2230115

Lee, J., Lee, C. & Jeong, K.-Y. (2008). Governance Inhibitors in IT Strategy and Management:
An Empirical Study of Korean Enterprises. Global Economic Review, 37(1), 1-22.

McKeachie, W. J. (1997). Helping students to learn how to learn. In Mioduski, S. & Enright, G. (Eds.).
PROCEEDINGS OF THE 17TH AND 18TH ANNUAL INSTITUTES FOR LEARNING ASSISTANCE
PROFESSIONALS, 53-58.

Nan, Z., Xunhua, G. & Guoging, C. (2008), “IDT-TAM Integrated Model for IT Adoption”. TSINGHUA
SCIENCE AND TECHNOLOGY, 13(3), 306-311.

PwC. (2007). IT Governance in Practice. Insight from Leading ClOs. Retrieved October 2013, from

http://www.pwc.com

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



a v

212 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

Rocha Flores, W. & Gevriye, M. (2011). Surveying experts on IT governance factors and their impact
on underlying goals. Proceedings of the 8th International Conference on Enterprise Systems,
Accounting and Logistics, 10-13 July 2011. Thassos, Greece.

Rokeach, M. (1968). Beliefs, attitudes, and values: A theory of organization and change. San Francisco:
Jossey-Bass.

Sylvester, D. (2009). The People Factor in IT Governance. Volume 1. Retrieved May 20, 2013, from
https://www.isaca.org/Knowledge-Center/cobit/Documents/COBIT-Focus-Vol-1-2009.pdf

Tavalea, I. (2009). The factors influencing ICT Governance implementation in the oreanisation:

a case study. Master of Computer and Information Sciences, AUT University.

Translated Thai References
Thongchai, S. (2003). Consumer Behavior in Marketing. Bangkok: Prachoomchang. [in Thai]
Wattananarong, K. (2013, July 14). Adoption in Thai society. Thairath. [in Thail

Navaporn Toprasertpong received her Bachelor Degree of Science in
Information Technology from Thai-Nichi Institute of Technology in 2010.
She also received a scholarship to make her internship at National
Institute of Information and Communications Technology, Kyoto, Japan.
She is currently pursuing her Master of Science in Management Information
System at Thammasat University. And she is now working as an IT
Process Officer at The Stock Exchange of Thailand.

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 213

mfmgnﬁuwmwﬁmmﬁamﬁﬂs ASOIANEA
USEN ﬁqﬁﬁ@%’uﬁﬁsz XYZ /7018
EMPLOYEE ENGAGEMENT: A CASE STUDY OF BILL PAYMENT XYZ COMPANY LIMITED

1199 813Yas’ uazfisiing ygas’

Bamrung S(:triputtc1 and Keeratikorn Boonsong2

UNARED

anugniiuvesninawldumudennnluedaiiiuainnd1 20 U widnddarumneuaznsou
wnmnuAslaliasurilath windnlvginudouduumemmidemdmnstidutng deeheindni
fnavilinangesAnsnensmmuumenisairsanugnifureminnudessdnsluuiunvesaueaiions
fianagnsnIsuImmineInsuyudvesesdnslifiarmannsalunisudedy unaruAfedibunisfine
Paformnunniureminmuiumslinseinnudunnvessdng nonsidelilingusrasd 2 Usenis Ao
(1) WieRnunszdumugnfureaminausessdng nsdifinm Ui g3asutise XYZ diie wag (2) ile
Anwuinuazdnaiuanuddglunisasuanusniuluedns lagldnisnumuissaunssuuuuysanns
fumsdunwalidsdnminnuvesgsiefuissuimiadiedmuanseuinauda wsesdlodunuuauan
LUUINATEILUSEINAA 5 SERU TAAnadediusmnd 968 Lﬁ‘usﬁagamﬂwﬁmmﬁy’amﬁmﬁmu 157 A
wuin winauisziunnuygniusiessdnsluseduge Ssedunzuuuiede 3.89 Andufosar 77.80 Sz
Anugnuresninaudena nadenamsufRcudiseiy 62 fasduesdng fuau uavyana lnei
aanudSaintusgednauiinarusedussinsgeanil 95 sesawnfe sefufiunu 51 uazaarig
szAuyAna .47 wandbiiiufianisiuiveandnaudt madusavesnuinainanusuiioduduiivey
fodununamidfodazoulidudsammangivesaugniuluuiazesdng dmiugsfaudissiin
FosununanAidelulddunuamdunisaisnnugnituldnusdudsd (1) Faunssuuemuiomiilunu
(2) WaunsEUUAABULNLARARBIAIANNY (3) USISHARBULYIUTidenndes UARYML I (4) WA
amgiih aheussemarnusiielunshoy wey (5) Nawuihdsaulironadestuiinany e
Famnuannsalisesiuiunsiulamasiaiutisvenasielies

AR ANUENTL AURNTLYBINTNIIY BANT g3Rasudisy

L 919158Uszanpmeine nisinnis aantunisdnnisteygiadand, Lecturer in Faculty of Management Sciences,

Panyapiwat Institute of Management, E-mail: bamrungsar@pim.ac.th
2 919199UsEdnAEININI5InNTT anndunisinnisdgaAdm, Lecturer in Faculty of Management Sciences,

Panyapiwat Institute of Management, E-mail: keeratikornboo@pim.ac.th

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

214 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

Abstract

The term employee engagement has gained considerable popularity in the past more
than 20 years. However, remains inconsistently defined and conceptualized. Although most have
been written as academic research article, this gap has resulted in many organizations have been
trying to create employee engagement in its own context to develop HRM strategies for business
competitiveness. This paper explores the drivers of employee engagement with the organization
analysis. The purposes of the study were: (1) To study employee engagement level of Bill
Payment XYZ company and (2) to study a guideline and prioritize for employee engagement. The
research was conducted by the integrated approach of literature review and in-depth interview
to develop conceptual model. This research instrument was a five-rating scale questionnaire with
the coefficient of reliability to .968. The data were collected by a set of questionnaire to sample
of 157 employees. The results indicate that the Bill Payment XYZ company’s employees engagement
was at high level of 3.89 or 77.80 percent and affected to the performance as total .62 (the beta
weight of the organization, teams and individual were at .95 .51 and .47 respectively), demonstrating
an awareness of the employee in team collaboration to achieve. This finding also reflected the
specific employee engagement model in various businesses. This result was used to applied to
the Bill Payment XYZ company as following : (1) to improve career development (2) to develop
a suitable compensation system (3) to pay as job characteristic (4) to develop leadership and
workplace climate and (5) to plan workforce by the workload, in order to enhance the capacity

to support business growth continuously.

Keywords: engagement, employee engagement, organization, bill payment

UNHI
nsaseANuEniuraminmuiosAnslasy
Auddyganndulutagtu sunaialddn
\Dunagmslunisumsminensuywdetimily
na1Ae UN15ANYIUY Macey wazAuz (2009)
¥ds190eAnsTutE UL 65 83AnT WU STy
ANUYNRUYBIBANTTIgINT1 25 WaesiFusiusn
HOMTMANBULNUIINFUNING (Return on Assets)
whitu 7 wWedidud uaziimls (Profit) Winuds
7 Wesidus Tuvagiivismiifisesuaugnituse
asAnsmn 25 Weddusngs Temsmanauunuann
FunSweifies -5 Wesidud waxlinils?i -4 Wedidus

v v ada a 1

WU ‘Ll@ﬂ"\]’]ﬂﬁﬁ’)’m%ﬂWUSQNE]‘Vlﬁ‘WﬁGl’e)ﬂ’]ﬁaﬂ

dnTnsateenveantinauasivegnanndnaie
ANUENRUYRINna (Employee Engage-
ment) iuriruafveminmuiiLanseeniinudn
Anufdn ns3uf wazmsiSeus Adewareni
Fuiusuaranufianelavesminaufidressdng
wifnauiiilaugniud oesd nsaziingAnssu
mMsnszntnteeuE A uazilsstunalafeunUm
winfiLaraufuiaveuvesnuiiiivongAnssu
NSARUIANUANNNTONITVINY wazde iU fauius
sevinsyana steviliiAnnuswdn $aule
wazausuie Jafunaziu Weonsaseassd
USuuse wasimurdseaniaanlunissinau
lngdINanoNanNINYDIBIANT YAAINTYNEIY

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 215

Tuasdng funummihiilunisadhs W uazdnw
Fufusnmiiideiuuas iy ileassassAmsyniy
voantnaulvilinensdns n1sadiennuyniuves
WiIn9 1w (Employee Engagement) fiussAnsla
(v gAY, 2554)

g3nasutisy XvZ lugshauinissudiszen
AufMuinsineg fegaiuuimsiussma desns
WauneeAnslduseansaings anunsaudadula
InggauuImsesrnsusEansnings auinaeseda
ANNUAINA (@0 TAUTLNANAALIYRE, 2558)
Falelimnudrdyegraddunsainsmyniuves
wiinnusessdng warUszasdfiozummine ns
yARaveIasAnsuiauianelakara Uiy
fuasdns lnesssfuiagyiinslildnadnsnaan
FaazdawasonuiianelaveagnAifisuuinns
(Customer Satisfaction) suazilugrausznaunis

fvasasnnsaaly

1n9UsERIAPBINISITY
1. WednwseiuauKniuYeIntnufe

99AN5 N3tifiny) USEM g3iafudnse XYZ 911

2. WBANEILUIN WAL IABIAUAIUAIA LY

)

lunsadeanuyniulussdns

ATSNUNIHITSHNSTH
25UNTTUMAYIVRINUNUITLT & 2 @ Aw

v o a

Al 1 wnfangud wazuddeineltesiunig

A59AMUKNTUADDIANT UavaIud 2 fe 1530uNI5U
Mmigtesiugsiasutise ddminauessaly

MIRENAMNANAHADDIANS
nsaseAuEnuveiinusesfnsdu
sUuuulminensUimsninensuywd idesns
ahaussumalalnensiegn (Attract) msdngi
(Commit) #d7usu (Involvement) A31uaY
arwfonelalueu uazarmUAnl (Fascinate)
foau lianudiAyseniudsavesesdnis
Tuowian FejumufoRan Weshilainesdnisay
ussgutmune Sparrow way Balain (2010) lalw
AumneaEaniuliagaiauladn Aensvinli
yanasinnuBasiuludennas (Commit) Tunuuas
09Ans SusegdlefiasufuRnuliussaualuszdud
astuansEay Ao unusay (Job Engagement)

Y Y
v v o (3

AURANUNUBIANT (Organizational Engagement)

Fawanabamgnsnasalul

2

M13199 1 YadeainemnusniunasnadnsuasnuRniy

UJaduairendnugniu

(Engagement Drives)

ULNNVRINLNGIU
NRNNY
T

NAAWSYDIAURNNY

- UNLRAUALAZYIINY
. ANUFUNUSNA IUBIANT
 ANUFUNUSNA AU

1

2

3

4. y19¥anavAuduTy
5. AUYATITY

6

. NANSARUIUN AN ARG dIAL

. ANENTTUADIU
. ANURNTUGBDIANT

. ANUNINDlaY

. audadusiatonnasiuasnng

. MInanseanluguzainiifves
DIANT

fian: U3uU5937n Sparrow wag Balain (2010)

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o = o A

216

sasteyeyrfamsl U9 7 aiuie Uszafiauaminay 2558

e 1 azduildiimaiaustiadvaing
AnuENTueasAnsludnvaEnITUIMIeIAnsld
6 Uszns daazshlsiiinisuansesnidunnugniiu
AOBIANT 2 SEAU FiB ANUKNTUABIU UAZAITY
NNTUADBIANT Taazdanaronufianelalusy
anudnsiuludennas uaznisuanseonlugiue

pgalsinudeiausves Sparrow &g Balain
Falaifunisuinisdanagnsiaeuiiade nadfe
el Fuanddifiufsadnsfdenaiawasulay
AN NSaveseIAnIdouduLuUves Herkett
wagARLy (2008) Aiteuansainsanugniiludnuae
walguniaialsu3nis (The Service-Profit Chain)

a I ) PN
AUNVNUBDIDIANT ANATNN 1
& =
AAEMENTUIMS - . a 3
i LIRS LA AT AaaLiming
wasTuy Uﬂ'liI'Wl.ﬁﬂﬁ
ASIAEN maduln
ARMNAT LG ARAINT WA AU wesswle
TWusnsmes —» MufRmEl Twmsans  — welawes —»  233namm
wiihau Tfuminam o Aousn anfn weIann
AILAN )
UseivEua masvinAnls
Tuau

= msdnamuuwmdenlunu

" ATEBAUULITU

" MIETTMILas AR TUATINSIMIRNaNfUNY
= MSERTTUUAIR BUIN LA AT T

= msdnesediegunsaimamnuivnzay

uAnMsbiuIMsanm

= AR UM S:
Hadwsdmuanm

= Snwranmlils
m 2 A o
linsveiu
= puzhgowniuing
= 1539 8Uas ARV HER NN

= MSEeNUUATSLRUSATS
wazAsdueulin sty
ANUADINTVIGNA

Andl 1 slgusiernls-usnis (The Service-Profit Chain)

lu: UFUU5997n Herkett wagmug (2008)

Nl 1 manstadeifnanenisuulss
qmmwms”lﬁu’%miﬁuaawﬂm’m (Internal Service
Quality) a¥anuiawslaliiuningu (Employee
Satisfaction) vinlWesAnTaINITASNBINTNIIY
(Employee Retention) wazanynsaifiuuszavsua
Tusu (Employee Productivity) Usgnausag
nsdnanInuwInasuluaiu (Work Place Design)
N1999NWUVIU (Job Design) N15aTInILasWmUN
uamnﬂﬁmwzamﬁmm (Selection & Develop-

ment) M3dmsuUAMABULYIILAY ST (Reword
& Recognition) wazmsdniedesiogunsalnisvian
fmnzay nsliuinisgnén (Tool For Serving
Customer) #38N15UMTIANITAINA1IEINIA
winuliusnsivgnAfiauassndnd nanfe
Snwgndl3ld fimstowiia wusigBuaniuuinig
nMsiTouazinmmania (R&D) deazdenase
58l (Revenue) wazn1sviniils (Profitability)

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 217

M3 IANLNILTUBIANSARIINNNTYTINTT
PANULSDUTINIYAUY WATWINGANENINWINRDUNU

2198ANULANANeTURBaN UMY ANaN1SANYIAY

1 a

ToyalleUsedngves Jannie (2009) Aan1wi 2

RGN

£ =

ANUAR I IV ANIEY
e Anugnsulu

usdayn

ANUdaLu
avediu
29ANT

ATl
38374
AU

AW 2 MULUUANLRNTLABBIANITYBY Jannie (2009)

NHANTANYIAUAMA 2 WU A1l
TvEnasenisasauAntuANNTuiUeIAnTs

Fagdainunasialdiymainsiulinnudaiuly

U [ =

sy Inalvidanudaduinazegivasinsuas

L]

<

\ugifanuyuilunisaiiamanuegtng usds
ffounin maieuiunzdih Feiinalaensese
aruBaiuludygvemiinanuiifivessding Tned
AdulsrAvilunsdmadausnglunmi 2

Jarunufinan 1Wunisidendnwiianivung

=

Uadeiidemasionnunniuivesinisuaziiudoya
NzUamdIgnUINslulssinaeeainside
windu ogslsiou SsdfAnwidfatedinirend
LazMsdINaRanNENTUAUDIANSATve Ty
nsfniinshediiunnsseenlufananising
999 Macey uazamy (2009) fsnmi 3

it 3 wandliiiuin Jadeiidudumgues
ANURNUAUBIAnTUSENBUMEY 4 NFUAD

- ngudnnnuanngn damnefinnuannsa
yosyAna fiaonadastuimaneficnsosding uas

auiidasglumsldanuannsodifley

- ngumsgdla Fsuszneuseasnmeluny
waglonmaaiunIng

- ngeinwlumsuansesn SafsananuEn
\WeftemmuiAnuasaftlunsuanseenludsiinuies
ARLALABINTT

- NAUNAENS MUETT TAANALITAIUNI
nagmsesAnsaanndpaiuy s lvifiynainsnuiii

dnainusssueAnsiinuanndeIiuyAaINg

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



Ld =

o A

218 sasteyeyrfamsl U9 7 aiuie Uszafiauaminay 2558
unaTHTUTaIl
* ueE YR
* Us=Avidnmi
!;N‘IFH
AN MGBUYSI manafdndiucng msudnI@anta L
PR = o = yaAwRuwni
maenmdl | " Semamniueas T T ATieniuYes ¥ e
dtenu
UszBvBmwga Wi Wi N
unITHTUSBs
° IR MEINA * IR » m33Bu miiewhieu Lilélaons
— MNENTNTOIYARA = aniihrantha = ATy * aTduan
- dhwneimmasdns = wiu sjaiiu * yrmveuTaINIRIENTEY * amufianele
- mmdidaszlunsly - famuivamiin  * wisusenudauning J—
AN RieY - uf';n

= nduaNl
- mummalunu
- Tenaanuirmin
= niusEnmilunsuanieen
- mieie
o -
- msanuasndelumsuanien
* AHunagnd
— BAMNLENTO LM INAYNS IANT
-~ "ok -
aonndsaffulsrlamifyamnswuriiu

— MUSITUDWAT

* MIBARTIN

Hoa

il 3 Employee Engagement

i UTUU599n Macey uazaniy (2009)

Uadvasreaunniudrsiudmaliinaiy

SAnyniiuresiiupains Feinlaainainuidnlv
A AiUAULSIRIuYRIuulugadAty

v

o w

o

v ey Inensdninnuguiuanusaniiu

Anusandsiuilindnauianeaniunig

M91UAEATITISY asllovinouseAUyuIuY

YYIYVDULYAITUNSURATDULAT NS DUADNTS

Wasuwlag

NYANIIUNIYINNUAINE 1IN IINEN1SULTR

SUATUNIADIN U A

1. auNdudedld Ao WadusavesuLas

Usganinmiiasdu

2. wanundusedlilalnense Inlaainnisi

NUNNUILTANUASNSIURTIEUM F39aTYIAY

Whlalunsdudn iduyaraseudn asnemuiia

wolalviugnAgSuusmsnseuaueuinnssuid

Y

UszlovtiaznsufuRnunananudesiaziinuy

v
v

nan1sUJURNUnIdudasladtuuaziudas
Ifgindrediu vilmAnmasulngsiuveseadnsi
aayar iAoy

findmsninssuaiiulain nmsasaenugniy
fuesAnslunisysanmsnuuimmine nsuyue
Tunanedu sjgamudSarensdnig dedu nsads
ANy Jaduinasgiuanudiiavenisuims
ninensuyed wazdunagnsnisuimamineins
Uy TaNagnsludeny

g395uree
gifefutrsudussianiauinisisuneany

avmntun1sTutsemduruasuing o wsudise

\dumsvihwiunuguiesiueanuazainun

1

Huslan

S §309Sudnse XYZ d1fin nedadunsus

a

U 2537 Yaqtuiidnnuyaaing 170 A aAllugsng

]

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 219

Sutnseenldanglunisuinsdudn asrsallan
KuduaznInde quinisdn drineu uazqed
avmNUAYLTLTLNT 8000 antAsUARNTUSEMS
Tnefisnemsfisutiszuszana 1000 519015 Dl
U3N151nNI1 10 duau (UFEmgsniasutise XYz,
2557)
semsAufuarUINsAsudsEUsEne Uiy
16 nauilue) Fail (UISmgaiatuthsy XYZ, 2557)

1. assgydlan 9. AneLlain

2. AsssuLllenes 10. AINNSANWY
19715 11. AduA

3. [WdeAuN 12. ANAUNNANUIAL

4. UnsLAsan 13. JUUTIA

5. Awide 14. AUULN

6. Anoussiu 15. Aredmsunsng

7. ADUMNBDIIUR 16. E-Commerce

8. ANSANT

Hadeiliilduinsdnnunniinan

1. maflanuiidaitagann

2. msvimsTsInErhuszuumaluladviay

3. fimmnidefie nande Ideyauaniede
Flduinng uanstunounsdudisy msdndaiu
funpsguduiivensu Senasiduniealuiadae
Suuiotuduiidaay

4. MU nanfe yransgliuInigi
Julies Tarwanin seudey dauduiues
wazflnnwg Anuansa Fnweildinunnsgiu
msousundueead

g3nalin1sudsdugedeadiudnnssunagns
UftRnulagldssuvasaumediiiuszansnings
osdnsdalimaianngesdnsiidussavsnmgalagly

KUY

naissTanan s Aduiuavneman

AsaUKUIARTMNNSIAY

Pmssanssudsduldiaundunseunudn
Tunsidoiuansdennuduiudsendnadade
AMUKNTL NSUARIBBNNINRANTTURIAIILENTY
YoentnanuuIEngsiatudiseaenanIuasNaues
augniuiliindulusuresnan1sUfoRaues
wifnanu fanni 4

namil 4 Jadevdnlunisasisaugniiy
yomiinamuitngsAnuiise wadu 4 fu el

1. Audnwaizau Usenoueieg 10 Jadedey

2. suymrakazdinulussdng Usenaunie
4 Uadneon

3. shuszuvesdnstaduGoaneaiunisuims
Usznaume 6 Jaduges

4. FUANINLING DUYDIDIANT UTENBUAIEY
9 Uadueey

Hadevdnia 4 fudsiinanandsariliiie
AugnTusieesAng Feinld 2 17 fe

1. dfviAuzreasAns (Feeling) Usenauale
5 ffges lwn 1) anuddndudweyniagiila
2) m3lisumsufifegnadiusssu 3) n1seuiuay
goufulounvesssdns 4) dmmiliidedelaty
wuuiities waws) msiugmAsedmnay

2. SiAngFAnssumsuf iR Behavior) Uszneu
a5 lRges lawn 1) nsvumlinunisvinnuy
(haureuna BnUMdLa) 2) nMsihaui
USnasnnduuagenuennanniy 3) madldius
Tunisvihau 4) sensulunisidsuuyasilyeg
AN uay 5) ewdeuarlinisaduayudsiu
uayy

N1ILARSTNAIUN UL A UEIHARONANTS
UURMULAAINENY 3 EAU AB

1. sgsuymna dnansufuRauusaimng

2. sypiufiue dnanisufiRaiussaitvang

3. syfUesAng eiamaUsznaunsiu 5 fu
Fsusngauani 4

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



FINAH 2558

°o A
FUARDI

fle Uge

o A

RUUN

sasteygyrfamsd T91 7

220

mcwvwmﬁﬁgcmnrn@@@a\?ﬁP@wc v hmLY

AEMARLEY
AETIRUNEMIMRRIAENLL o

Elalzulyrn
FETisEBEMALELLLELELARRL .

" e
ALEMILEUBDERR] BMEMELEY o
e =

ezt fengeyt brejeyste o
LAMELUMLEMIELUNBURE [ o
SOUBIICTISd Seausrg

(LEMBLERMTIELE

W] LB IEMIUALE MUUIALY

& =EEE = B
FILBIEWARLIEAL [WIELWALE) [EANYRE o
SOUEIIo = WesL

(LmbeE

TLHTIBLE ] HELBANEIRMIAILE Ny
BrUALUMALIEMLELBNALY) BUBRAYAE o
SOUEIICTTSd et
EUBEE / TEA/ BUuiL

AL FNELUE LY

(eDuUBWIOUBY)

TLLEEM

TLURETINULE
MHENBELUMIASTIEEWIRLR 'S
MLUTS BB
WPENANREMELULNERER Y ~

ALNUELURLERLEEELY ' ALBUTMEMGULHFBHAMIELY 'S

MEULIULRILLY iyl N e

AEMLULITOLIEMILILISLY T =lshE

(LELIEEMALEUET LEEIRLEURLY seRaLIRIgReRsETEnALIELY g

LB) MLSLUSLURYIIWTIEHELY T recsnpripegnineLunzeiELy 2
(omeysg)  tlEbuLUAeLmnpuEERLey (T

g neLures ugbmaLy (BuI=4) UYL CEWRNHIALY

(Ho1ney=g) (Bun==4)

cmchmsu_ﬁgmg

WYIELE W/UEERLEY

AnqeuEEns sysD

MRS UL B LU ESHOMISULLERELU
MALELELLA ELEEELUM FLAMGS
rygeynLCemeraER i gL L LY
—n-_.o‘._.___u :.—-Z-TFE__.\E-E_.—.
SULPERGRFURILLY

szwqmp...am_mw

SULERELSMELERELL
ETE‘E?EHEEWFF

(=3eum 0 uogezuskic) S BRI RS LT L

PLESHITRMALLURRAL
(uwasiy
JUBUSE BUEY SOUBLLIDLISH) MLEPEHELMEMMNSE

(uawdoRrag pue Surues)

LINEAEL UM R EIELLULI AN SEMLAMMELURNEE
- TR A T ~

HLERLMKELURLEY
MLEMEASTERUE UL ERUUER

nﬁ:.ﬂﬂhﬁ#?.ﬁh—m_ﬁr:a—mﬂiE.__e_.—mnE:.E_a_.-._

F
FUENLESLY

B e B T B B

T
T

(Eopoely uogEzrIEh) LR EMLREMLYE

UGN RAMULEWTLEY
sugremgnungLLe
BLEUMYL LLKE MM OLIAL AN,
EENEILELUE MR LA

h
e
€
T

(EROS / 2)00ad) LULLE YN R IENEE LS
RLALIARLY DT

g?}ﬁiﬂ%ﬁgﬂwﬂ;v;ﬁ
“ﬂuh—.:.v:_w_.-._._._ Zasgnﬂ-_ﬂ_.-éﬂ-_n—nv;v
EF?EP..I.Z.—...!FW”FEZ EEEE—MW_.F-‘
FLEMLIEN
LM RELUNUE LML At LY

JELUTAUWER L
BELIELEELLY W—H-E_.-.__lwvr-u_.-z-._vh
MR ANLERLANERIEN MLERLASELYE
tEbERYTEN 2EREE
B rgugLL A LU

(S20SLEq2RIEY D) GO } MLERTBRAEEML

(s12AuQ)

MMURRLLUELEERLEN

6
g
7,
e
'l
b
e
=

T
-
n

]
aUN

q

<

o

<

i 1) SvnyeeaansuazdIaNean

TCl (n

q

NUN55UTDIAMAINAN



Panyapiwat Journal Vol.7 Special Issue August 2015 221

[ %

35998

mTeditumsisadaBmnalnelduuuaoun
fiasannsounnalunsive Usznausie

daudl 1 wuvasunaliniinnuuazuims
wanpuAaLius edadeas1earuyniy
NSHAAIDBNANANUKNTI UATNAYBIAIIUNNITY
5 szdu (Whusheegnads wiudhe Tuudle ldwiushe
Tifuseageds)

daufi 2 wuvasuarudumeauvanela
ThaupanuAn Uiy

dauil 3 feyavhluiReiugmeulazmieny
fidafin

wuua U lAENUNTATINER UALNABIYEY
LﬁlamLLagmm (Content and language validity)
Tnefidemadnny 4 viw Tnedendemawdl
ARriiANEenARee (Index of Item-Objective
Congruence: 10C) 11171 0.5 FulU udwihnns
avdeuAIdesiy (Reliability) Wnenhluneaedld
(Try out) $1uau 30 A MAndidseans (Cronbach’s
coefficient alpha) lFanudetusietihdbnnnd
0.751 Fuluuarnmsauit 0.968 Faduwuvaeuany
Aaunmifisamelunsdniunsidoeld

ﬁiﬁé’]’sLﬁuLmuaaumﬂmEJL%zgwﬁmmﬁgqmﬁﬂi
F1uu 157 AU AULUUEBUANULUY Class Room
IFLuvaeUnITeEY 153 AU YnSiaseiae
adAnssan menuduiug Aavedn ssdUszney
Yady lananisidearlauausnald

NANT19398
nanIdenuin doyaieussdndianunsaly
BusunsouwnAnlunsidendadl el
WHUANFULUU (Model) nenuuansfisntseaing
ALNTUARRIANT Nandfie Uadeademnuynitu

1 '3 1 I3 ¥ A
MBIANT LULUU 4 AU AB

1. Auanweau (Job Characteristics) &

v
o Y 3

ihutinesnlsenau (Factor Loading) WA .76
SuUsTNOUMEY
- mskiounadndula
- 19ase LavAasei
- fidesunsnuuazreuTIsufidia
- NNUATINUAINS ANUAINNTD
- AVANARTENINTINAUNNTVINTY
- YTy
- wiiflenunennuany (uusyafuanu
1A59n19)
- yubmdiagnuldanunsanawuaimile
- ﬁszummLLaxmiaumﬂﬁaﬁuaqumi
91U
- wiivimng
2. puuanauazdsntluesing (People/Social)
fhwinesdussneu (Factor Loading) wifiu .87
Usznaume
- UNUINYDINUTINSTTERAUEN
- UNUNYDIRUTMTTEAUNAN
- AnudunuslunsAng
- AnuvanuranglueAng
3. ATUSEUUBIANT (Organization Practice)
fhwinesdussney (Factor Loading) iU .89
Usznaume
- ANRBULNU
- Lﬁyal,gsml,azL'Euﬁzj"samﬁaiumiﬂﬁﬁﬁmu
FinzauwardenadeiusNvaEesY
- AuATITE L
- szuumaWaLlazuwdsas Aitgluns
Wl (Learning and Development)
- FPUVUIMIHANU (Performance Manage-
ment System)

- STUUMSVUTUNAIUY

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



o A

222

sasteyeyrfamsl U9 7 aiuie Uszafiauaminay 2558

4. PUANNLINABNYDIBIANS (Organization
Climate) fhminesduszneu (Factor Loading)
Wwindu .85 Usenaumiy

- msAeasuleuvevetenng

- MTASITAIUSIINOIANT

- Foidsuotewnng

- auuneIedfng

- ussenAn sy dudy

- mMslianudfyiutelduolazANAe
354

- gpamslunsieans 9masnely

- MSES network SERINBIANTAUUTEN
Wl

- aruSuRineusodiny wazausaEy

Tneiitatasrsnruynituseasdnsifidmn
A Seamuddusl Ao

o v A =

Practice)

A1UTLUUBIANST (Organization

auilans smuyananazdesluesdng (People/
Social)

S1sufiany suanwIndeuveseddng (Orga-
nization Climate)

wavaduiid fudnuaraiu Job Character-
istics)

ofle aderte 4 du awsaosunensdaa
TR yniuseesAnslafissfunuddny .65
LLawaﬂsLLuummgﬂﬁu (Engagement Scores)
wud winaudlianugnusisesAnsluseiugs fe
flsviunzuumade 3.89 wiodndudesaz 77.80
FAUVIANURNNUAINGT Hnasoranisu iR
flszdty 62 Wiazsuyana T uasu3th laefinm
mméwL%ﬁ]Lﬁm"jyuasm%ﬂwuﬁqmﬁwaﬂiznaumﬁ
IONANUITAUBIANT .95 TO9a9LAD SeAUTNIUY

i

51 wazgavneszauyana .47 uandliiudenisius

Y

YRINTNIUIINAAEV 19U LARIINALTINITE
Auduiiuau fsnng 5

.65*

o (65%)
Jadwasznemany .
—
gnwu (Drivers)

A2naI3En/
Aa13An (Feeling)

weRANIIAN

Landaan

(Performance)

(Behavior)

* P=< .01

o0 2 @ ¥ o o a e
L amuanvazy ATUNFAUL FUNGANTIUNTS AUHANSURUANY
(Job Characteristics) . & . o .
o ABBIANT UQ‘U(?I\‘I’]‘L! UanAa /N3l / 93AN3
L . . (Feeling) ; 1. Individual
2. muumauaxﬁaﬂﬂumﬂni . (Behavior)
: 1 T Performance = .47*
(People / Social) !, iJ
1 2. Team
= 87* L
. > \ 4 Performance = .51
3. AUITUUDIANT )
(Organization Practice) Engagement 3. Business
- 89* Performance = .95*
" v ¢ score
4. AMUANTNLINDDNVBIDIANT
(Organization Climate) 32.89
— 85X
(77.80%)

M 5 wansmvtinesdusenevvestafeaiianinuyniy

H1UN135UTRIANAINAIN TCI (Nduil 1) suayveAanfuazdauAans



Panyapiwat Journal Vol.7 Special Issue August 2015 223

mnfinsanesLURisTed el tuadis
ATaENU 4 d1u wuth Seaziuuesdid
nunludos il Jeadeduanimuindonves
D9ANT (Organization Climate) finzuuuadessiu
geandl 3.96 Anidudosar 79.20 sosaunidutiade
auuaraiardirdlueddns (People and Social)
flnzuuuade 3.88 Andu Sevaz 77.60 uazdady
fudnuniza Job Characteristics) finzuuiiais
3.84 Aeldu Seway 76.80 @IUAIUTTUUBIANS
(Organization Practice) finzuuuadsszauliunan

wagsnitededudug Ao Tazuwuuedy 3.42
Andusoway 68.40 (AzuuULAL 5.00)

Wermuazmntunsihwad el dumums
aannuyniniluesdnsBeiuszuuesdng (Orga-
nization Practice) ﬁﬂzLLuuLaﬁlaszé’Umuﬂa’m
wavsnindaduiuiug Iseduasuuuede 3.42
winduAndudesas 68.40 Feiiasnzsinaluide
ArANduiusvesdadeaduyniuiuAsEdY
msUseiiudanmil 6

Qs Qs af

ADUAU ﬂaﬁalﬁ'amumiﬁmmmmg\}ﬂﬁu

0.9
08 1 anufinawin
Tua
0.7 ’ 3 yssmalunisine —
2 ARBuULNY
06 v ®

UL}VLL;l
®

L 4

4
%

N
® O,
®

2, e o @
3;: o ’ w 5 USunaeu
= 1 dodvanaziudromdoly
0.3 msﬂﬁﬁ'ﬁawﬁmmsau
‘ wazdanAassiudnEMzI9IY
02
PS v
01
0
4.40 4.20 4.00 3.80 360 3.40 3.20 3.00
szALNTUIEL AU

A 6 dadiuanuddyvesladeasianinugniiu

#uN13UTRIANAIMAIN TC (Nduil 1) suuyweAanfuazdauAans



o A

224 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

AAUSINAURLTDIAUBULE
msfunuNeATeiuandliiufnnuduiug
serineladuanunniiu MsuanseenmangAnssu
fennugniuvemdnnuuTengiasutse (esdns
nadiAiny) waskavesmInuARstuluzUves
HaN15URUANUYBINTNIULAL LARIDITEAUYDY
AURNRUYeInTnaIL N1slETEN1sITeIgTu

Y Va v o

Vil Ideanunsadiiausuimmsuieseiu

U

ANENTTUsiERsANTYBINULY Bernvneaifanyngn
aunulaIn ANUyNIURoRIANTYBINTNUUTE
g3nasutrseaenal dszduaeisiesay 77.80
Tnefinsananszdunziuuiaiesy 3.89 dina
ynMITeuanslniudaiauin winmunniumls
nuluasdnswisiifiiauzsoosinssziugsaniudu
anusanaagilawaznislailonadudiud ey
yosUTemuaziimuiEniemudesiuiazasnssie
WhnmneuagnagnsvesuIenaglunueigauduiy
FeaonndesiuauAseuns Jannie wazani (2009)

lvinnuddlusesunumiiisvsnasgnsnn

soanuiniuluiusdyaroradululs Wesin
Uitgshaduthsziinsidulndeudranniledioy
fusmsmdsedussdng wiinauiufsanusiung
wazdulafiagdauanuivesdnsuisilviely Sni
rudiusinagatuuimsseava@adianudaau
sumsdeanaidmaneuaznagns
nmaiulavesesinnuluogesindududeda
wazUs150uluNBIANTTIAT WHINIINITVEIEH7
ssuAulUluidaaudliimungaufuninau
duamanisldiguiuiazilindnamuisng
wheanauaslusyavuuRnu vilmimihnudes
vumInensiuifuGeamsaeunu uasuityman
ugadslomaluniswannauiesinudug il

winauAnaNusEnladwhaumdn uidalifina
frthlunuifieuesnen i ieusanuile
PnRanFITefinud Jadedussuuesdng (Orga-
nization Practice) fszduazuuuadesniniady
frudug e1aiesmnanuaniveaninauia
ADBIANS LUATUITTUUUSUISNAIU LUU ANRDULVIY
AnuATIvTluay Wuduy

ﬁqﬁ?uiumﬁmﬁwﬁummﬁwﬁfymaq?qﬁéfm
fudunis Tasidendsfifdmdndadogeuazgn
Usziiulussusunsuiunsieu Senanariléi
nsaseanuyniiluusiazosdng Judsanizin
(Tailor made) fynesdnsaalvmuuazsiiums
odaiiies finnsmsavaeusuarslunseold
othastaiflaslaidua

nsfunuINMUITEEaiulddh Ui 53R
Futse XYZ e asaniiunisasnennuyniy
audsy dall

1. WAILNSEUUAINATINT UL ANAIIY
WATANTIOUBYAAINT warilinsdeansetieinga

2. WAIUITEUUANBULYIY @0AARDIRINATIIY
gansauuestula

3. a$eussenmedivhoulidussdnsfiden
Sile wazmsiaInIEEln

4. Wunan1sUHURIULaEANNEIUITH
ANSUSIMIHARDULUTIdenAd Bt US NYazIaNY
Y9N WU N1seenlUufuRnunsuendtineu

5. MIMRUMaAUlR Nz auAuUS Iy
LAZWAIUINTZUIUNITYINGIU

namsSelnadushodmiliiosinsauansa
inldusuldlasaniglunssuiunis nseunudn
Tuns3dedeazldnadnsdusuvuninugniy
Wz YBILAaLDIANTAB U

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 225

USTHIUNTH
oy guIANNNY. (2554). i asenumiuresndne. Fufuile 19 nsngeN 2557, 910 http://
www.hrcenter.co.th/index.php?module=columns_detail&ColumnID=994

[y

g3nasudnse. (2557). tenarsiuzilgsnasudise. nsamwe: drunnineInsyana usEem gsnasutisy XYz
1A,

anSuiiuNanAnuiend. (2558). inasfseanammuyisnd. Bududle 9 nuawius 2558, 3 httpy//
www.ftpi.or.th

De Lacy, C. J. (2009). Employee Engagement: The Development of a Three Dimensional Model
of Engagement and Exploration of its Relationship with affective Leader Behaviors.
A Research Paper for Master of Business, School of Management Queensland University
of Technology.

Heskett, J. L., Jones, T. O., Loveman, G. W., Sasser, W. E. & Schlesinger, L. A. (2008). Putting the
service-profit chain to work. Harvard Business Review, 86, 118-129.

Macey, W. H., Schneider, B., Barbera, K. M. & Young, S. A. (2009). Employee Engagement. Oxford
UK: Wiley - Blackwell.

Macey, W. H., Schneider, B., Barbera, K. M., & Young, S. A. (2011). Employee engagement: Tools
for analysis, practice, and competitive advantage. Talent Management Essentials, 31.

Maslow, A. H. (1943). A theory of human motivation. Psychological review, 50(4), 370-396.

PIM HR Excellence Center. (2557). Oversea HR Management. (@ng15UsenaunIsauuL) ¥angns
Chief People Officer # 4. an1dun13dnn1sUgyayfTan. uunys.

Robertson-Smith, G. & Markwick, C. (2009). Employee Engagement: A Review of Current Thinking.
Institute for Employment Studies.

Sparrow, P. & Balain, S. (2010). 24 Engaging HR strategists: Do the logics match the realities?.

Handbook of employee engagement: Perspectives, issues, research and practice, 283.

Translated Thai References

Bill Payment XYZ Company. (2557). Bill Payment business introduction. Bangkok: Human Resource
Department. [in Thai]

PIM HR Excellence Center. (2557). Oversea HR Management. Chief People Officer Program # 4
Handout. Panyapiwat Institute of Management. Nonthaburi. [in Thai]

Thailand Productivity Institute. (2015). Thailand Quality Award. Retrieved February 9, 2015, from
http://www.ftpi.or.th [in Thai]

Usakanarak, N. (2011). Employee Engagement Roadmap. Retrieved July 19, 2014, from http://

www.hrcenter.co.th/index.php?module=columns_detail&ColumnID=994 [in Thail

H1UNM35UTRIAMAMATN TCI (NFUR 1) avnuyveAansuasdpuaans



'
a v o

226 Fsasieyynatmi U7 7 atuiee Ussanfiaudainan 2558

Bamrung Sariputta graduated bachelor degree of business administration
in Marketing Management, received Master Degree in General Manage-
ment and also finished Doctor of Philosophy in Human Resource
Development from Ramkhumhaeng University. Presently, he is a lecturer
in Faculty of Management Sciences, MBA Program: Strategic of Human
Resource and Organization management in Panyapiwat Institute of

Management.

Keeratikorn Boonsong graduated bachelor degree of Arts in Tourism
and Hotel Studies (1st Class Honors) from Bangkok University and also
finished Master Degree in Applied Management from National Institute
of Development Administration. Presently, she is a lecturer in Faculty

of Management Sciences, BBA Program: Human Resource Management

in Panyapiwat Institute of Management.

H1UNM35UTRIAAAIMAIN TC (NFUR 1) @vnuyveAansuasdpNaIans



Panyapiwat Journal Vol.7 Special Issue August 2015 227

AnanInaasduInns ®n (Infographic)
Gfumﬂﬁuqmmwmst"%ﬂu:é

POTENTIALS OF USING INFOGRAPHICS IN ENHANCING THE QUALITY OF LEARNING
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Abstract

This paper presents the potentials of using infographics in enhancing the quality of
learning in two important dimensions. The first dimension is using them as Communication Tool
to obtain appeal, comprehension and retention, which is the basic of effective communication.
The second dimension is using them as Learning Tool to obtain satisfaction in learning through
effective communication with clarity and comprehension to achieve learning objectives. However,
using them efficiently, there must be three important roles to play. Firstly, the role of infographics
must be increased to encourage interactive and participative learning. Secondly, the role of
teachers must be more proactive by planning key contents, defining ways to teach, and designing
infographics. Thirdly, the role of learners must be more active in learning. All roles will encourage
teachers and learners to be more interactive, have good learning atmosphere, help learners learn

key essentials, and exchange learning to have true learning, which will finally lead to the increase

of quality of learning.

Keyword: Potentials, Infographics, Quality of Learning
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part ime. iscoined

[ ] (<]
Breught o you by
¥4 Angia Ruski
B

Cambrioge & Creimstord
bt stanoslear g angla.x

A9 2 feg1edulunsiinnuEwe
Tngnisiasandundn
#1: Distance Learning (Visual.ly, 2013)

3. ulrnsAnAvauelnglgiisn1sNa 2 wuu

[

INNAILLEAY
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mnuusUszandulinsinaudnwaznis
Ynauslsziiunsedoya wuifnvesguuuunis
Ynavedoyalurniudseendu 3 Ussanau
Finke Wag Manger (2012) ﬁswﬁﬁﬂﬁ’

1. Bulrinswinegludnwarnisiiauauau
(Maps)

AW 3 NstiauedulNnI FLUULKLT
fiyn: Infographics (Wikipedia, 2015)

2. dulrinsfiniegludnwanisiiaueada
fupadiuls (Visual Statistics)

2010 EMAIL STATISTICS

The NUMBERS behind the scenes

88%

2.

262 Billion 32 Billion d

294 Billion

AW 4 nsthuauedulnsfnuuuand
flun: Email Statistics (Visual.ly, 2010)

3. ulvinyiiniegludnwarmsdauendnnis

(Representations of Principles)

Infographics
Process

Infgraphics Lah 203 v gt com

A 5 sulinsifinuuuiiaueudnnis
fian: Infographics process (Visual.ly, 2012)

lia1guusUssiandulnns inauisnsty
NIDANWUENTUNAUBAIUADINIUNTZUIUNTIAII
witloury wavneuthlUldiasdlatedendeds
WinarlsuszgndltdulinsiiniinanmnsiFous
Igagnasiui

SFamuazdaiRuaasdulnns in

Y v =)
VBN UdLay

. ARIRANULATAR
AR89 Faenaviln
Wlaldwmidaudule

. Fawasinuuaula
AN laLagn1sINan
laAnIuwaruIunIINg
T¥emmdeansiies | « Aennuaulendem

YA ddayfiFesnisdnevan
- gliidladeya wazaonunsnlUegd

TudSmasnnléitu nseenuwuUdulNnI N
o PNAUNYZNITAN wniuly

Aeseiazsyuunsan| « e anuAnassasse
wazauilateya
aghdnduavdeuy
Tunsasnedulnns iin
ﬁﬁ’ﬂ,ﬂéﬂ'gmiﬁﬁamw

#uN13UTRIANAIMAIN TC (Nduil 1) suuyweAanfuazdauAans



o A

232 msanstlyrfdand U7 7 atufivy Uszanfenienag 2558

4
[

FUABUNITIAINERINAS A

Smith (2013) Idinauetuneunisiavindulu-
ndindre el

1. MIIUTMTeya (Gathering data) lnens
FIWTMTYAINVAINVABUNE AT NAINTAY
sUvuielidlafesn memweadassnitug v
%1 Infographics Lab 203 (2012) wugiiWidenviade
vidoUszifiufideanisdoas luvaiedl Avalanche
(2012) wugihlvispymnevesnsioansdoinis
nadnserlsondulnnsfindug mszdlensiu
Whneidaund faunsadndulaldindonis
TagawuulnunazniseanuuukuulaIuninzay
vssgauihmneidosns

2. mié’m%gaﬁim’m (Reading everything)
Tnensenutoyaiinusumudiisunessasden
iieaguanszddiiduuniuveaiessuazdiud
agtanldlludulnngiin

3. Msfum3Enisiandes (Finding the narra-
tive) lngn1siumiBiandosedimsamdaiioaing
anunszdnlifuGessnitdesnsiems dieesue
nIEUIUNT dnauskuilduvseatiuayuwuifn
ueUsens

4. m3sseylaynn (dentifying problems) lag
nsszydymiuiaiavdsiimuninisdides
iedavidoyauaznmliaenndos ai1eassd way
thanlasnndign tielvideyauaznwanunsaeiue
Igthemiesazaiunnulaneiditubosdifosnis
waeNen

5. msatsEndutunou (Creating a hierarchy)
Tnsnisadadiduiunoundsimundnumnses
sulvinsrfinflazaremnulaaduludnuazgaue
withandanedmunisiaussialy

6. MseanuuulAsIas1edeya (Building a
wireframe) Tnsnseenuuulassasatoyaiiavmn
iiethiaueteyadfyuaznmitazdoninumung

Usenaunudiuduneuiinglineunthil

7. nsidenguuuudie (Choosing a format)
Tnensidensuuvudulinmiinduiildvarnmais
Feonaldunugll nawl fanszuiums uwwuil vise
Seuaviinlsuifesdenlinzaudutoyadifioy

8. MstmuanNuaETeidenAded (Deter-
mining a visual approach) 1ABNISAINUANIN
uazhteliaenadosiudulivansisfuaulauas
oefludnuaizvesduliinsiindadenldlsvanvany
ynvlAnanudlafifsaty

9. psndunsedLaznnandly (Refining and
testing) Tnensndunsosuaznaasdldidlolsdul-
nafineenuudafvihninsnasudnadin deya
waznwihmihiseneniFessInsmuingUszad
fifosmaudavidold wareradulringiindululs
FRunsasumuiilaneuiluldaie

10. n1sinlulegase (Releasing it into the
world) Tnenstdulvinsiinluldasemenismewns
dnquithmane Suiansunsiudumesidniie
Sulstatauauugduazilignisusuusnisdni
sulrinsiinlagen uluadesieoly

oehalsfiony lesshedulrinsfinuszneulusne
duiidudeya (Information) uazduiidunsiiin
(Graphic) fethy nsdavinduliinsiindenasnistis
1 2 dhunsemiaturaUN1T IR

MnAnaIuds aziulddn dulwnsiing
AaanTATlanulundoa9H U SNENNATY
MnuaztenNNegaIkasiuangd a1ty
afanusduesnennlnoemylugnadeiifienus
fogunineunsiniulminaenian magoudd
yaluiivsziiuddqpinliiAnnsSeusasinann
lednimsldnannnunglumsiSeudizeifddiu
P dtytinn Snvadstensedunsiufdniug
wazmstidmdmdelfidudeuszneumszdiGou
sedldvinwenannvanglumsiininuuazyiheudila
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Asinauerudulingiiniiug onsesuliEFou
AouTgu3od19NTERTeTULAIU 1 HdIUT I
oghaduiisataimaouslusuuuuidmevaues
waAnssunsiFeuivesiFeudnlngfiSouslas
INN1sHBUTU 138u3lANININNTFEUATIAIY
wanssuNsBousgisountinrievey uazisous
IsegsseioaslofinaminiiaziGouisely

fnaninaasdulnnsf nlunisifis
AATWASITLNS

BuldnsfinIadmbuinioafiosunsandeiia
Ananinnazarunsainunldiasuasisnanin
madsudlinndulddeanuudanlmivazihaula
FenomwlumaiunlddeiiununiwnsiGous
filalu 2 fAdAey (Smiciklas, 2012a wag Kharbach,
2012) &4

finusn Ao msldduesasiionsdeans

Sulinsfindnuedasiiodoansin (Smiciklas,
2012a) LagAnuiiuszansnndedunaminansan
ddnlunsdeasnuszinm (Baldwin & Roberts,
2006) FensldBulninsifingaelunisdoansdu
Boulosuazasrsanuduiusvostoyalditond
(Smiciklas, 2012b) 'Iusumzﬁ' Infographics Lab 203
(2012) nanl3dn Bulwns@indmduniadeniiil
Usslemidmiunsdoansiiniiesnedunsieas
NuAsNBAiuAITIsa e nennuAnazToYA
TusUuuuiienuveglél (Wikipedia, 2013) ety
fusaiuldiiunisdoarsifindadngunuunis
WNSIEYILNTLAUNTNBUAUBIN NALD AL TUA
s uinauAnLaz3anle (Lester, 2012) uag
AUTIBNUANTITEANUIN WnnInSea 83
msL§8u§u1mﬂmi?%amsmummaqLﬁu UAYALIY
wﬁﬁaﬁmqLﬁulé’ﬁﬂ’jwﬁmumasmié’m S9u%
Asuaiuazyinliaudunddusiulauinni
dnmae (Deshmukh, 2013)

Lankow, Ritchie wag Crooks (2012) na1abin
fugudndy 3 Ussmsvesmsdeansthudulringiin
fsvavsnniulsznouludne 3 dndmeldil

1. amaula (Appeal) Imsmﬁaawffm
PR LRGN

2. audnla (Comprehension) Tnsnsieans
tfuq esdesliamusivilfAaaudlaludeya
e venanldin geazdoadlaileldii
foyaithiaue

3. 1153731 (Retention) I@Sﬂ?ﬁﬁ@ﬁ’liﬁuﬁ]
msseshliAnnNuiiandqle vienanlid fe
wdesanunsnanditeyaiinausfieduliingiin
thu 1 39 (Lester, 2012) naal¥H1 mushaziin
Puldraiioaussiinisdnieriusunmuazdeni

feth wuaemsAeansseuliniiniieatns
auiiauls anudnlasaznisansinnuiings
Tatht-to}

1. msbidoyawinisndu eglruniAuly
wli¥in Uszifiuddyegiinsegalvu vielilien
Aulvaunaanszddgiidndu gdluitanszddny
(Essentials) \unanuazliasdnliiivainvaie
aszdAglunIne Wweuns1genassauduay
Thuilomla

2. Bonnmiideninumunsuaraonadaafiu
anszdduiisniu Saaeliisuaunnliniuly
quinbiidladuau wazlulidesinulauvinla
Ll desmsevdeanstailemansyddaorls

3. sainenudila anutaulakavaiiy
wanla luvinlidudauausniiuriiauila
Tudeyauaznmiifeansdoans

4. dnausluguwuuaiieassd taula vivade
viummnsal e fsgaanuanlalieudoms
Aamumsudsiidonun iy enadenldd aune
VIFULUUMIBNYS AiA 2w A9 FaY UWUY

Auvanlmiiazuuanadnungiglunseonuuu
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wiiulid Sulinsiinanansaltiduaiesdle
deansluguuuuiinladedelds andildls
doldiiiu waradrsmnuihaulalifudoyadun
mndulrinsiinlasuniseenuwuunardnvilaemils
failugiunsdeansérdy 3 Ussmsiinan sulul-
nyintudenthedoasliiniutoya anudila
nddeyaiitiausuazinnsiouiiidesnisle

fifdes Ao n1sldidudenisizoud

arwddglunslddulnnsmiindudenisaou
wagmsFousiiviiusniy (Knarbach, 2012) dedle
mseufinduedosionmsSeuiviviniidenen
Awy Anudile mnuddn uwusinusuas
Uszaunsal asisaniunisalnisiseusvigiSeu
FrunseauliiianIsiauIdnenInnisan lawn
N5ANlATATEY N13ARASI9ATIA Larn1sAneEed
INTUYIN ARBAIUATINATUAMTTTU 38T

2

wazAndenlwnaSeu (Nsudvinis, 2545) kazandu

Y
% |

HadudrdyifdmatuayuligFouinnsSous
I¥ograiuszansammszaunsadevinlided
dudoudlaldinetu sevliueafiunssuiuns
unetsiideddtnarsnuiu aunsagugesteziim
voansruaumstulildinanduadld anmnsnhdsd
Duuusssulinarsidugusssndnlalddnedu
(uuss wdundns, 2551) 39e19na1lddn Fonns
Gouitedudsiianuddguazduduiannse
PofiugunmnsFeusld

OSHA Office of Training and Education (1996)
namiliih madsuvesautuAnnnnsueadiuis
Sovaz 83 Halneinly Auaziudeyaldedieinig
HIUN1SUBRAUAIM (Blythe-Lord, 1991) uay
fulvinsfnifsunwduduuszneuddayainsn
Prelsutoyaiidudenldd Tuvneiitosar 40
yosAuITARUALDIAsTNBafiutnnIdoRIw
uazfosar 90 vesdeyaiidsnludanosfodsd
vty D3adumnuaddgiinslddulnnsiin

antelunsFeuidesdeieiunugiouiu
nsueutiu (Aaron, 2013)
Fafumslideniadeusifnmduesdusznen
ddanusanegBeuldAnidenistousmiiu
Wigadomnulag Smiciklas (2012b) na1alidn
finsUszananisalinfesaz 65 vesUsznaidu

a .:4'

f3ouiiunaeaiiu uenduduBeufitumsi
vi3efiFouiliiunisufuR) sssumAvesmsusaiu
NndodulinsiindsmeulandiFoudiulngiu
nemsueaiulfinnnintuesagmniinglide
Msi3euiiaussmeusedladnisiiouiesamnzay
fnagihanfenmuamninFoudiia e
nszduliAnarwesnGeudldunndstunlude

wenaNt Gardiner (2002) Ssnavilii doms
Soudnueaiulddsatuayunszuiunisieans
TUo19mNETIWAIN YT anmwIndoNyg
5553 LesesleunAflddanisasunaznszane
Yoya videindesilofivelunisusaiunuuiitay
fildsumsosnuuuiiionauaussausionsiiley
Tudspatiagiiuinaulddensiousinsziduad

Prgliisdaszuuteya Wideyauasdielndila
foyaldfnndsduniinislallide

Foliaki (2012) Ynauelidn Tuusunvesnis
aoutu Aenindoudidudedildsunisoonuuy
doatiuayudeyafidounasyaiolmdlanededu
donsidoudanunsosindansal gUaw unugd
Waimed uwuil dlad viegunsaisneg fively
nszUIuAsIANsSeuntsaou Tuvaedl Brister
(2013) naliin densiSeuidmasonisiioud
Tunistagadianuaulaliysluinisiiaued
souiuld Tnsdewmartudelfanmsoutsdaya
wazuImsianisdeyaldrenues waznisldde
nsiFeusluenseuftuduitnsiSeuiiinies
sl Fouandiuneuldiedaudnge luunsi
United Nation Office on Drugs and Crime (2000)
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osuieh Aofiusaiulidududusznouiisuiu
yoansAeansTituszAvBnw mazdeannsnedue
fortasiarisjamfliAansdousls Snisdsannsa
thiauetoyalusuuvuvesnisiansesladnsae
FoazvhliGeuldeuvieiideruetnesziings ¥
Fuduteriensauazaiunmhladieandoifionss
wighiiu Gamslddensidoustelsidoasldna iy
waztlugnsiFousaiiiussansnm
sulrinsfinanusaanifidudensGousls
vannvane3ULUU B3 MacQuarrie (2012) namalii
sulrinsilnidlelidudensiSoudannsanszdu
msefuneliiduedad Inefaeuaunsalddulu-
ool EiFoume UM emAIAIINY
WonseduliAnnisiSous lidrazdunisyinla
nguiidudeadiledneg dufanssunisBoud
asaewanla nsvdumsAniiaszi Widemddny
pndhegnafionuidla m‘%aa%mal,ﬁama'ﬁzﬁﬁzy
dwsuuszlevimansSeusilasuannsld
sulninsitniu Inspiration Software Inc. (2013)

A ¥

nanalidn Yselewinlasude anutilaludeya

A o

ANUARLTLLaTLWIAnAYEYe sauludeadny

A11150 T UNTARTIATIEN NMISHAILIANUARAKAL

a

ANUANLNTOIUNNTININTUATSULN waziilainun

Y
1 v

dudanisSeusfvludnisasiannuiianala

Y
Y a a

Y
WifugiFeu dwaligiseulianuaulanasiinay

Y
ABINTTOINTIUINUNINTUIY

NANTS B INASTNALAN AMNNNTEEUS
OSHA Office of Training and Education (1996)
SIYNUNANITANYINTELENASENBUSUNULEUD

Toyalaglinimuag dyndl adensandilaunnnd
6 whvosnsldienansiinousuiiiiauesiodiyn
Wesegufgfudiszezanvziuly 3 Junsed
wRnsaduunsadm

ugua AT (2555) levinAduiTesdnina
vosdulringiindensioansdeyaidatou nsdifnw
1A5sm3 “¥4 flood” Tnemui Teyafimmdudou
Boulostudeyanansinu msuvasteyaifunm
Tusuuuuresdulninsiinvedigliusenvuiinimg
wazanudlaldftu Suasudndatuninsdenns
TusUuuuresdnysiiiesegnasien danuianela
Tudannegluszduanniign

s NdvRY (2556) IiaTedes “msiia
sEAuAmnIMNITSEusHunsda1wInuay
ansaunel (Infographics) Wuesesdiodoasnenm
LLagLﬂ%aﬁamsL%ui (Enhancing the Quality
of Learning Through the Use of Infographics
as Visual Communication Tool and Learning
Tool) Tagnudn msldarwinnuazalsauine
(Infographics) Feligiseudiulvaiinanuauls
anudila uazandudemnitGeuluudlfidlelfidu
\3osflodeansiunin (Visual Communication)
waziiseudaduianelalunisiseuseglusediu
flanelasnifleliifuniesiionsioud (Visual
Aids) 3nnsazvieuRaIdenud giseulviauals
TumsBeusndeiu ansnseandiomiiGouluud
143 wozdladomanndsdudeldnwninuay
ansauwmea (nfographics) (uinsesdlonsious
ludnwagnisesute nsendiede nsdldnw uay
JufenssuiSeus
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{398 Rawiuauide Nan13Id8y
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s iy | ewaula | Sesay 94.99 Wi
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TWmeunsseuantiosseu lnsonadninduguuuy
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Qﬂﬂszﬂ’lﬁl “UUSHARIE9 (Employer Brand)”
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EMPLOYER BRAND: TOOL FOR HUMAN RESOURCE ATTRACTION AND RETENTION

SUNANE LNNLNYS'

Thanasit Phoemphian1

UNARED

WIAAMINIIAATR (Marketing Concept) Budhaniunuindsmalinisuimsinnisesdnsanniu
lpglan1en13InN1TMINeINsuLEe (Human Resource Management) Tun1slduusuaungdna (Employer
Brand) Lilon1sisgaynanng wazinwminensuyudlussdnisififnenimuasiauaunsaliiduvihau
Tussimsuazagifuasdnisluuiug seiinansevusiaiediynannsiinusjaiusasyniufumsyhan 380
fimelalunuiisufisveu wardmareidedlugnisliuinisiiiaanin uenaniddaadulininmuian
wiusosmMILardnamIUfTRMLARTY nsadauusuiuedifduesdnismsdinagniisiiade
Tunmnauazamges desznouse 1) mnuiifedsanieuen 2) msdeansneluesdnis 3) fhsedugs
4) AnflyaaranuSuRnveusediny 5) sEuunsinran1eluesinig 6) NMsatiuauuaiuUINg 7) MIassm
wagmainsudumis 8) nsuIvisianisiiu 9) myuszilunanisugdiau 10) nsiSeuiiasnisiamn
11) AmauuMukaENsEaNTU way 12) anmiadenlunsvineu dafussdmanisdesaduusudueing
(Employer Brand) fifirmnzasuazaenadesiuaudednis eviad wusha uasitmanevesesdnis
ilpasdnsazansafigaassyaaInsIInaeuenuar Snvmtnaunglufisidnenmliey fuosdnns

Y

wuign sdanesnisivganuldiuiouniamsudsdulueuan
ANEARY: LUTUANIETN N1FIANIINTNEINTUYEE NMTATIIINTNEINTUYEE N15SNwImnTnensuywd

Abstract

The marketing concept has more importance role and affected in Human Resource
Management (HR). HR used employer brand to attract and retain employees and candidates who
have potential and capability moved to the organization and lived for a long time. Employer
brand have affected the staff’s efforts, engaged work and job satisfaction through quality of products
and service. In addition, employer brand have promoted employees have good performance.

Strength employer branding, the employer should determine the strategy that consists of the

! 919138U58maNgnINIsUTMIAULAENAENSRIANIS AMYINEIN15IANTT daadunsdanistaanidan, Lecturer of

Master of Business Administration in People Management and Organization Strategy, E-mail: thanasitpho@pim.ac.th
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following factors; 1) external reputation 2) internal communication 3) senior leadership 4) value

and CSR 5) internal measurement systems 6) service support 7) recruitment and induction 8) team

management 9) performance appraisal 10) learning and development 11) reward and recognition

12) working environment. The organization should create employer branding that aligned with the

vision, mission, goals and strategies. Furthermore employer branding have taken organization in

competitive advantage.

Keywords: Employer brand, Human Resource Management, Human Resource Recruitment, Human

Resource Retention

UNHI

TagtuuwniAnnanismann (Marketing Concept)
Gudhanfunumdenisuimsdansesdneinniu
lagtan1zn153nn1snsne1nsuywed (Human
Resource Management) 31nn15UseYUIYINT
(CIPD, 2007) lanafiamsldnagnsiusunuieand
(Employer Brand) Lﬁlamiaﬂamuﬂa’mﬁ wazInen
ningnsuywanddnsamlidrumihemiusdng
waragivesAnsluuiug (Edward, 2010) WuTua
118979 (Employer Brand) 93dInanan1sassm
niinnuznulUluwdveansanenmdnual (mages)
Tugugneeiflumenuazanuidnvesyana
aeuen FuinliyananiguenaNsILsnLYE
ANLANAIYBIBIANsTUgUTsTuseduluman
w35991ule (Bakhaus & Tikoo, 2004: 517)

PNMTNUMIUITIUNTTU WU AN TaTs
LLUiuﬁu’lEinlj’NL%um’]g?ﬂLLﬁiqsﬂ 90 (Ambler & Barrow,
1996: 187) Baodunglein wususuEIUsENoU
MmgeIRANUIILATYgAansuarnsldUselel
Medingiien1sinany lasnaunauuufn
VININAIALAENNTIAN INSHENTUYRET e
figpmneiiierusiesnsiaznevausignilubos
WRenfumsassmmiingy (Recruitment) waznns
a¥19anuRniy (Engagement) Fazsnwminay
(Retention) Adnsnamlvhaufusadnislsuy

ﬁfjﬂ (Figurska & Matuska, 2013: 35)

nagnsnislduusuaunedne (Employer Brand
Strategies) Fudufitouuazldunsvanglussussme
Inganzanszosnuagdingy (Martin et al,
2006: 397) Tuthgtiuthu wui mslénagvsnisats
wusudwediediinniu Yaguszasdfe nsfege
$nw wavassamunniuluesdnig nenagmsiid
s spuddunnennsiiensoasdnig day
osAnsFesedifielilfudayrainsididnonin
WAZENNI0ATAUAILABIANISLA Figurska wag
Matuska (2013: 37-38) Na1331 €1BIANITABINTT
fazasudsiulunainussauiiiefigayaainsiis
Angnngs Ineldupufnazauia (Talent) 89An7S
Fudufiegdosadragiuanuiniedelasianiz
Fnearmniagsnalilaaiduiieliiiusadnisd
UTsaulares1nlUuvingunie (Employer of
Choice) uazanvguilsiiduguassalunisiagn
ypansilifnenngs (Talent) e Msadauusus
WL

Martin wazmauy (2006: 380) lanamifiauselewl
YDINTATNUUTUAUGIEBNTNAYI AU LT
N3ATINIATaNNIIN1SIUI08N (Turn Over) V84
wifnawanas Tudan1sdoasuusuduednediil
UszAnsuadenaliifaasnuiifdnonimdian
yhauluesdnig Snawmilesdnsdndudesiamun
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n13a319uUsusuedIuileainanimuinden
magshvtutagiufimsdeuniasetnann asdnig
lalanunsamanisallaegraudueu lildnazidunis
Wasumaesugia ANUADINITVBIGNAN NTLUIUNTT
Fnvheluewinig mawdsuwasszannseans
mMaAsuiruedlunsiinuvesausill (Gen Y)
NN9ANABILTINUIINNY TITEIATINANTUETS
AUA ALLAY (War of Talent) AU18AIUIT DIUEAN
aulafianunsadanisfuiFoananile Ailenta
fazUszauarmdifalumaigsiauazaiisniiy
IuSeunnanisudedula Jagtuesdanislasuuse
nafunnuneinszduliosdn1sdosiunigua
wifnausntuhiunisuagnén Wisuialiowdu
Wusianiefiesdnisezdesilinuenatedy
asrmsfinudngesnidiounasdhwminnu

a

nfdnannlnle (Figurska & Matuska, 2013: 35)

=

GedgmimaninelfAneueinlunisasvuas
Shwymang (Xiang et al., 2012) FauFadunig
szmeaAaiRdmIuThdnmenswennsind
fagliuususmnehadunagnslumsdanimineins
uywdiileiannesdnslvgeudsdusield

ATTHNNHILZBILLSHARIETTS (Employer
Brand)

A1ufl SHRM (2008) lalwarumunelisn
WUSUAWNEN fiD NMaNealueeInnsiuanenues
fitduistesiuasnsimun Sunndnwels

Y
a a

1AUN81709AUUSLEUNNTAIVB99IANISIUNTS
fufiunng Wy Ruieusaznausloviitug sauds
Aeridudesldly Wy Sausssuwazadounsdnns
@71 Martin uagauz (2005: 78) Na12791 ANTAII
wusunwed1aldlasdawanisdeansluesdnis
whiugsmufamsldnagnsnsnisnaaiiiefisgn
asam arausedle wagshwindnaulvediu
0efims wenvnil CIPD (2007) T fnAaud

wususwedndugnuesnudnuuy waznunIN
#ne Minegluguvesdsiidudeslilifiviilresdns
Aennulaawusarsuddaiaueineg fiesdnisv
Tumsdanu fennsarageliypannsiiainmin
warUfURnuliiveAn1seg19ganILaINIse
uaNINE Ambler uay Barrow (1996) 814841
Tunilsde The Employer Brand Aaudadiladneg
warAsIUszAuA Wwinalidh “wusudurgdi e
@°71‘fui@/5y7ﬁwa‘maUﬂssfaﬁzfﬁw?a@mﬁ7m'7o7 7
winewagldsuainesens lieaturayselovd
Avudodld 1Tuiaudy wSedniunammisersual
AINFAN”

a3ulidn wusuiuede fe JULUUTBENYME
uazAA AN Tunisinanu edsgeauazaing
usegdlafisjidemsinypranmeuoniazneluosinig
Aerfunmdnuaiosdns warTwusssuesdnns
g NITINUTUDIANIT WAL TIBTNYIYARINS
Adngnmliuuiae

ATTNATAYDBILLTHARTIEFI

Rosenthorn (2009: 4) nanain asAn1saauleg
Tuﬁaﬁ;ﬁuﬁﬁuLﬁu@mﬁmmwﬁmmmﬂﬁu oy
31 Wiy Ao nindauiidanudfyseednns
og191n Tnglavnewinanuifaing anuaansa
v3efidnanimgs Wuiinud wagawns (Talent)
Jalummpavesesdimsiifesassmuaziagemiinay
wianiil3 Barrow uay Mosley (2005: 87-90) ok
Wit MaadaususedasLSmuddnnay
Sov9 WINWERG 2 Usens fie 1) Anunasiu
ysdsesluilagtuitin wedrsazegsenldifulale
F¥umsatuayungnéiidu difeddsuns
atvayuanninnuluesdinisdnme 2) lulagiu
asrnsdlvgligUassavisennueinlunsassm
waznwminandifinasuiRnsudunaioding
FOINT uaﬂﬁl’]ﬂﬁ The Boston Consulting Group
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Uszanaun1s3 Tt ad. 2020 aanmussuiilan
LVIALAAUBLTIUUTEI 60 auAn Useang
wingiifidureudraduaugeeny viliesdnis

o

d

9MBUTUUNITANA N1FATIN UazSnwImiiney
fifidnenmgs (Talent) Tnedosimurnindnual
psfnsnmdnvalnisuanuazanely (Martin
et al,, 2005: 78) waraNMSAN®IVee Botha, Bussin
way Swardt (2011: 10) wiud ssdmsdndudes
Fumuazasreniinauiiidnenings (talent) Hu
fouteen oy tudadinud audeduf
anas MvissAnisdnllngdndulaifonuuimedinn
wazsnwminauiitidnenings (talent) uenaNil
Jagtunisliiasernenisdenuraudieas (social
networks) Wlinsuaniasudeyagansyild
smiEanntu Fageiided 1usunsednesnamils

oo

Mrsnwndnaunddnenings (talent) 1ild

1Y o < P o P
ATNANEHABIDIANTSINENTITHSISULSHA
L
118979 (Employer Brand Image)
TunsadanusunauAINsausns UNN1sRann

o

utufiosfumguuunsasnudiLSUe U

v (%

fugnd TneiFuanaiisaunsevdnlunusud
(Brand Awareness) vhlvignéinauladeviennsdd
Gudmiousms (Tria) aufinistesnidosun shilian
AUATNANARBLUTUA (Brand Loyalty) nasnau
nsthluvensiauddu (Active Brand Advocacy)
Faundnilshanussgndldfuuusuiunedh fedy
AeuftesAnsazaduususedail asnsas
neufasolliiiofuasdnisauedilinou
(Barrow & Mosley, 2005: 107) Sai

1. N159n31T809AN15 (Name Recognition)
finusuuilniiians devesesdnnsle

2. nmsnsewtin (Awareness) SaufAufizin
osfmtiurhssAveyls Audvieusmseslsiisinthe
sudsrnudiiavesgsiatiuduedsls

3. ey (Saliency) SAAufiesnideu
NuuilndeeeAn1s MsTuitengnmueeddnis
sfenafuesdnsieglusedovesesdnisiog
FUAULINVBINTTINU

4. veqed (Trial) fasinsusevivlaeglsluasnis
Fepensunadnsuiuedfnis

5. Usvaunmsaifisisiowusus (Brand Experience)
ogls Ao Anaseilausniiynannsid iy
93ANNT TITeRNIANANYRINTTUslun el
vosasinIteuLasndudvhautuasnig

6. Masnwaznslviauaiuayu (Retention
and Advocacy) Weyaansididnunvhauduesdns
wdrezlsfedsiiluvonfuauduiedneninveg
aaAn1slunspuakazatuauniny

7. wifnawiloonainesdnisluuds (Alumni)
finmsyaisesinisegisls

Rosenthorn (2009: 5) 81491 84ANTUNILMS
uwizifuesdnisiiaudulng eerndunsainau
Fofinn Tunsedesdnistusesiisdsasnsu
nsugademiinaulasiamy talent osannly
Pagiiuaniunisaimaasysiatududerilsiuiueu
wifnauenafinnsuFuiuAsuauAniiaylaiyniy
AooiAnTsiANfitagey uazsinlinulesdosnis
indoudheilomanilviognasaia (Tam et al,
2005: 171-198) Barrow wag Mosley (2005: 125)
snanin esdmsTiiiTeldmedianiugmanisiiu

Ce

o

alinsziluiidosdeddavesiadnsnu lnawnnz

=D

DY) -

Fadnsauiinegivszaunisalunneunazieanis
mMsaauewarlenanummihlunmsiem
uenninmdnuaivesssdnsfienawauuuUn
sonAidutiedefidfayesamilsiingadainsny
wagnmdnuaidinazegludunauuuazeniiay
Wasuwaimssusuesau nmdnualvesesinssin
rSuslennuansdauemseuinnsuTtisuense
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anidede Tunanssiudnudsfivsueniawusus
wedne fe Tmusssuednisauriliesdnistu
uildiuvesauldmilioutu wu vssermalunis
vihawiougu maviauduiiy winauildiuna
Tumsdndula anuefsssuuazanulussla [Wudu
deasdnsmsuludneumaniugs azvilinsiu
fatladeiiddyiioasrsnndnualvesunedaled
ogedmauIInTy LLazawmsaﬁﬁagamd’]ﬁlﬂiﬁi’f
Tunsuduugevieadrsnmdnualifienalviie
wusuAeINITamNzauiuesRNsLasngy
Wwne wazduussiagaiiddnliuananiouen
aulalussAnis samtedidamansgnunon1sine
wilnaufiddnenmlituesdnislédndae (CIPD,
2007)

NTHNAUBARATIAUANTNG (Employee
Value Propositions)

AFATILUTUALIENY BIANITAISANVUAD

Uadparagylunisadrsusunaunedng

External
reputation

Recruitment
and induction

naudmmnglvidaiaudn agdeansiuyanangule
5aNTNNUUsEANINY LRgIRN1SAISABINIUA

[

Toguszasiiienaziegn uazshwingunidnau

D.

mmﬂmaﬂﬂuammﬂﬁlm AFEASIUTUN UGN

D.

‘1/1mmuamuumimaaa’lmmmauaummmmaqms

D

Aumnseruesynnauiayaulfuagaunsoudaiu
fupsAnsdulFfuegied damsusuiasuzuuuy
LUTUATIENAN50MBUAUBIALABINITYBINGLAY
funnsailiGend “madiauenme ALY
(Employee Value Propositions or EVP)” (Barrow
and Mosley, 2005: 124-125) Fsnagnsiiasioudn
asrnsladasnmsfingldndnaulimseiusnfouves
29AM3 MseondumsivunAlonveInRng
Tnssuanufesnmsvamiiny esdnsdesdonns
Tfiauanigiangasludminanunseyanangy
Fosnaifiodafuuiinifefiunganfunisdnenu
Aunnsrstuniaaneo1n (Martin & Hetrick, 2006:
287)

Internal Team
communication management -
5 g
% Senior Performance ;
leadershi appraisal -
B . Employer Brand = Q
@ o c
-
= Values Proposition Learning and ﬁ
= and CSR development =
o 3
hE; Internal 2
measurement Reward and E

systems

environment

recognition

Working

Al 1 Jadusausenouiid Ao auusuauedng

fiun: Barrow uaz Mosley (2005: 105)
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9NNl 1 Barrow way Mosley (2005: 105)
Ifauedadefiddnlunisadrawusuduiedi
Uszneusie 12 93 dsuvseonidu 2 ngulng)
el Tunwnine FaReafunleuieveasdnig (Big
Picture: Policy) laun

1. Faiduanieuen (Reputation Management)
HANAINLSTNATAAUATNNIUVDILUTUAUIBAS
udeideeduin waruinisvesesinms tned
AUded1 Uszaunisalfinveswusudatauen
annsodwanenwalduvesnisiduwednsiials
uenniigaanunsnaieemmagilaliuntine
meluftosinisvesmuiuiiuisinvesmananeuen
visonudnilvgjyndesdnsluniia

2. mydeansnielussinns (nteral Commu-
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yosmiinauLazaNLsiTroLUTUAUEEg T

a

doasnmeluduiidvinatenuifnnisddiusa
voawiineu drduFafestinisdoasuususueds
Trifuminauetwieidieadieieduasmmanidete
aailinddalussdns uazaunmdnualiidesng
meuon Teguuuumsdoansiifontiufsrnfouuas
UARNYDIBIANTT TINTFBINTINARUTIANYNADY
Yo nnansiioanlusieg

3. unuUmEUNTEAUEe (Senior Leadership)
Fihflunumddnlunsduaiuanuindefioves
wususnede Tnslannzenadediniifdosannse
Huuuvegnaiialfudninmy uenaininniediin
Andadutladeiddnlunisadrsanuyniuyes
wilnauiidnessdins (Employee Engagement)
Feumuwlumsuimsuususneinsesiihsesiugs
Ldnasfudnanienisnszriiaunsodinans
nsaaveusuiasunsiug sudagingsuves
wilneula

4. AumLarANNTURAYEUYDIRIANT SHadIAY
(Value and Corporate Social Responsibility)

Hussdmsniiinnusuiiaveusedsey sadaunum
Tunaduwededd liiresdunsdanisanu
vannuany (Diversity Management) nsasalana
Trninauiiieuiu N15AISHAMULANALAGY
yanaluiFosves e dywd Fowf mraun
aande Avdey Wudu SniFesfiunaula Ae
NFATNANNANARTENINNTINAUNITYINU (Work
Life Balance) veswiinau hduiifagelsiynains
APUBNLILNTINY

5. szuunsianan1eluesdnis (Internal Mea-
surement Systems) Ao MsANAUGUABIANSTA
\RerfunsmuaunsUiRnunely Jadun
ftusssrinsesdnisiuntney venanilde
ieuadanuLdeiieveteadnig dmsugaen
maﬂmsﬁﬂﬁ’uauaﬁamiﬁﬁﬁu oginugniag
gfissan wazanulusslaiduiivonsu wadwsan
spuumsmuauaelufivesesdnisasnsal
mudesiulnininaudeszuunsUfTROY wag
nszAulvminauAnnsRLIALLDS

6. vingaiuayuNsUURe (Service Support)
winnwdedlasunsielaldguannuivatiuayu
msuftRnumelussinsiternufiselavesgni
WU NINEANTENITUINIG NMTNAIALAYNITVLET
dudiouins weluladiiletelunsufiRem
vidaiflentinaudesnmsmnumiewaeluiFesdiush
wrenihnutuSeuaiounszuenidesiidhenen
WUSUAWIEASENEUeN

Tunmges JafenfunisiesdnmiluliR

(Small Picture: Practice) leiun

7. MIATIN Warmsidigiuvius (Recruitment
and Introduction) Wunsifisanhaulaluesdnig
Tutagtuuusuiunedegnilludainisisgaaudnin
$mnuiUesng uinsruaunndgiumisy
Aflaudduiy Wesanidunisairslonta
Tumswauedwuaninau Fadudeindnau
ALy
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8. N159nN157NIU (Team Management)
mMsUmsuuituszansamiu Sumumdndey
Tunishiuszaunisal AmAeafususuiuiedng
nsieuduindudadefiarnnsansvaues
ANuABINTTUDIYARaz iU duTusuasli sy
mMsgensunAusaude Fadoinduninudesnis
%uﬁug’mﬁumwﬁmm

9. M3UszliunansuURu (Performance
Appraisal) ({utadefidrfyresuusudunedng
Snlfadenis msenasinnsUssiutuaunse
vendsauimdnvesiinnui idhilunuiiesdng
AMTITell TagrunszuIuNITUTEIEUNANIS
UftRnu Sadunmsduaiundnauliuanseands
Anwiauanunsaeg it Wunseduinden
nsanfivauvasssanshiussaingussasd uas
wWhnunelasgeiivszansnm aeldnsiidiusm
LATAIIUAUARTENTIIAIIUABINITVDIDIANTT
wazninau liasfumsiananmsuiifnulagly
KPIs Badunasinszytmmnglunisien

10. Msi58u3 Uagn1sWmun (Leaming and
Development) #ie n1sifiunuazimuinImg
e ANETINTaVeINTNY NTYUIUNTILTY
nszvumsddiitelunsisgaaulunszuiuns
assvnmiine waranansasnwmiinauifidnenm
WieieuasamuyniusE I sinaLLATasAnIS
(Employee engagement)

11. mslvssialazniseousu (Reward and
Recognition) Wlentinanuinansufifnud UfdR
auuleuie Iderien uazanufean1sfitnauves

vy

ey mslidmeuunuiimanzay a¥ainng
n19v191ui199 sadsnisguatenlalduaznisii
nsgausuuareuINIsRndulavesuedsiion
\Duthadeasumauiniiddglunisaiisusegsls
MEAMAKAYALIANALANTNIY kazavtiesny)

winuliYeusAvern1siluIueg andns

s al

nsaeen Wunisadnmdnwalfia viliyana
meuonesnazidududiunieveosdnis
Snitadunindinlenalunisassmndnauia
wAzHlAAN

12. annwndeulun1svingu (Working Envi-
ronment) aninuindeslunisvitauiinay
vrssmAlumsvhauia uenanasdeysslevise
winukaraseauianalalunisinauuds
fazviounu uaznmdnvaiifvesesinisande

W 12 ﬁaﬁfﬁ]u{]ﬁaﬁﬁwﬁmmm'sa%'ml,wiué
W ﬁ?faLwiazﬁf\]%“sr‘ﬁyuagjﬁ’ummmmzamm
LAREDIANTT ATIULANAITBILLTUA B 9T
snilummmnuanaaudfivemtdnny uasiganu
WENTEUIUNTATIVIININGIU KAEN13E1593NW
WUNUYBIBIANTS

uenanil Menor (2010) Iénands nsats
WUTUAUIEY (Employer Brand) Tuszauaiy
g0 fuivmsaaiilsdedafonruduta dod

1. mmam;amamuuaz%%m (Balance work
and personal life) Butladefifeadostunusud
wgde ddgyiamilininnuinauasindnd
(Loyalty) fussdnisuazifuizisnemidnaulily
aansladueead

2. AmeuwuTianansautaduld (Competitive
compensation package) WAafuulauensuims
Ampuwnuivilsiminaugdndt favsmnzas
wazyAsssuAvauiiviuazdumafiindssey
nusmsninensuyedmnTdeuSeuisuiu
parn1sBulaslamzguysiadnstuieuuas
afadnns foinduladefididlunisaiiausegde
wazadeanuiandifvesninauiidnossdnis
xyeShuninanulivhausuivernuasan
dannisanoeniiedndunsairesnmdnuaifiaun
yaranguoneenztanluannveseadnms
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3. WWAuasnuazguaynainsynaudy
981398 (Treat each employee with respect and
as an individual) qﬂmﬂsnﬂﬂuﬁuﬁmmmmﬁq
flaglafumssenunasisnanEuUIIUoIALLDY

4. anmwndexlun1svihauiia (Positive work
environment) Msdnaninwandeulunisitauiia
fign uindunagnéfaznviynansiilegiu
99An17 AsUSuannwndanlunisineulnge
wazdlaudangusion1su iR

5. 99nANELB8Y (Eradicate favoritism)
aungiilryaanslifianelalunisyiay vl
wiayuazndnnwlunsiauanas Fadusainain
auiliimifenidunisquaniinnu Sadungue

v A

dfnlaginuyaansiinaayAliegiussdnig

6. mnum3oslun1sdeans (Communication
and availability) gusvnsaashiniuddeyiunis
doanstuyaains wengumdlats LazIusAY
manfsveaniina nsdeasassesdnau W
drAyiumsteudeyanduaglatowmdendnnuld
PgNYNABILATIIUITAY

7. mslisruranaznisanaula (Employee
empowerment) wﬁﬂq’lue%’suimgﬁ?uﬁﬂam%’uﬁmau
wazflanuidnanududveduaniulszneunis
uonaniouvanidiaufaiislunmaiaun
09fNs FumsueusiuuarALURnToU
Tusgfuimngaufuien wivginanudands
wazndonfiagyianuminliiuesdnisedraduay
GRHRED

8. dnnayamnsiddnenmgslimngfunu
(Placing the right talent for the right job) Yaains
fiflaagpuanansags (Talent) sindlrmnumemss
Tunuiimnzaufuanuanusavesmues Uil
Awvime swdiilonanuinovth azvilian

[

fanuAnifduesdnisuazazagivasinsivuny

9. Furuuararsanuivialiayn (Cele-
brate successes and make the workplace fun)
\leasdmsUszauiuaudnse fuimsaasle
YAaINIIuIuazildswiunsiaiuanssiuny
dSatude

10. mm%mq’uiuﬂﬁﬁ’mu (Workplace
flexibility) 8eAn1sAIsaTIulovIgAUEnngy
Tunsvieu Tnglvmdnauanunsaienviseivun

'
a

AeindosnslumsvihnuilewSuainsnunmain
Falunstey Wy 1paviheu ke was
Jungn 1udu

Barrow Way Mosley (2005: 137) na1131
Haseivinlfuususunedalsvauiuanudndatiu
msdeasuususuedtierdudsddyegimie
Tunsdeansuususunedisesdesieuliiay

U LYY

Fanunardudalaog1awsiase wazdeaduluny
Aafindhaugesnsuionanisld esdnsezdes
vhlviinauianismmindefeveuusuduneing
Feazinasomsdeanseiulufigniuasiasinsa
Taegraduass uaﬂﬁmﬁmiaﬁuayumﬂﬁuﬁmﬁ
seeugefidudsdiduiu dululdldasfinagns
N385 19U UAUIED 199N alAAnUsEAnSna
TusgezenItnUIIFINNIEUELY NSHOUNNIBNY
wagnsaisiinaudegn Inslanzegebefiuay
fsgneusmsdnnsnineInsuywd fMunsman
A15uLazNIsAeanseIRn1s ideaiinaswaun
UszaumuduRussinanudusgreideagvinld
nMsadawusuRLeUsTautuANLE ST

nsRassiailiauusuiuedig

nsdeansuusud fdvSnasenisaiisuusud
wping vildyanateneueniaznieluesdnig
anunsadvd dlalunusuduiediannty dailua
foN1sAIgALATNIINT talent Famdnnsdeans
wusudwede dudnnisdieluil
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1) MsasuusUANBuanuazagly

Freeman Wag Knox (2006: 695) N15a314
wusuAnEuenvesediiedunsesnuaula
VOIATIATINU WHlUIUNTATIUUTUAMNNTAAIR
fvegalsazyilingudiminevumnaulauas
gousulundndngiuaninduA110983AN13gIR9
nMsauusudneiailfivemaideafuiing o
doanslnenussdusynauvetusus wu lald
Fo03dns MsvenuUUKEAfuT MLdISIUesshe
\Dusu Wlelvigasinsauiidnenmvdenuimly
Wilanazeausulussanisvesnu (Minchington,
2006) dhuntsasausuiasluiuiiludewes
annwindenlunisvineu uasAniluthrneg
¥0909AmM3 (Sullivan, 2004) Wonani Minchington
(2006) na1711 M3llemantinaULERIANLARLTIY
Aenfunisuimsiansiidusnisuidunisadng
wsiauusudneluiifsgauasdnuimiinanulile

nsadususneismeuenuasmeluty
annsaadInugniuvesninauifidessdnsg
(Employee Engagement) Iuizﬁﬁjq& wazdivan
M UL199n9U (Turnover Rates) launfisiesas
20 (Watson Wyatt, 2005)

2) Yaanensieans

A 9an1IdImTUNIs A sRUTUA uEd4
Tutlgtuduiiauazmnunniy ssdnisdnlug
Tuthgtiuldszuuoaulay (Online) tlensdeans
WUSUALIBE1S (Minchington, 2006) TAgWIuNI
fespupaulay (Social Medias) Wy dunosiin
(internet) a1l (Line) wwdn (Facebook) nimnas
(Twitter) WWusiu vilvyarasuieyainansiiie
AuesAnsladusened

sz laminasnsaE19nUsHaRIE 19
UselgtvaIn1sas1awUSUALIE9N T nSna
FofuuNIaTIILazRs IS deenveIyAaINg

anas nsAeansuususuedeifiuszansua
Sudswalvififadasruiiidnonm deutasanii
FUNU NTATIVN WarAndanyAaNs Tinenmse
W30NNIPRN LU FuuNIUsErduiusiualiasnu
AUNUAIANN RUADU LAZAINBULIUYBITINATII
Hudtu uazdamuin mstiwusudnedneia desalyt
onnsiineenveaynang (Employee Turnover)
anas (Martin et al,, 2006: 380) Lﬁ'awmsjaﬁmmu
Iidszifiuanadiiulafiuesdnsvesmuiesling
fuusneuEunszuIunsasIinwasSeiiuasio
yBwanmansiu Wessdnisanansnanailtang
wazaduauianelalvivanailaavyeligsia
fiarudunds uavawsaadanuldilFounia
nsusdule (Mandhanya, Y. & Shah, M., 2010:
43-48)

uonaniiseflnuide (Edward, 2010: 5-23)
gnafsUsglevdainnisldnagnsuusuiuiedna
nsassaugniiuilonsdnsadsanmuInden
Tumshauiidaasuliynainsiianuidnyime
waradsnAlyiiuesinTud sgiinansenuseiiles
TypaInsiiaune1esLazyniuiun1sinau
Snflanelaluaiifuinveu wazdmasieliloslug
mslsmsitnuamieuinsiiiuadlalienin
wagmstluusuineheiiudaunss Sadaasilvesdms
wazyaanaiduseyana SnamsufiRnuiat
gMIIMIVINNUAAA UazNTUTUUTANNLIARDY
myvhonuiteliesdnsifuanuiivhauifisussaun
(Desirable Place to Work) vilsynannsitdinusan
giflasionsdnis sfluunliufiazidndionels uas
\Rnanugnitusiesadnsie yaannsiidienuidn
ynuiesAnsTTLUTUAINEE uonanazddnin
Tunuivhuds Ssuuilibmasyeesnslumaun
pRRMALENANFUM ST aNUTRAR Lol
Wmnngauvedesdnismey wazdmud yeains
wignil axvendefisieifusasiiosinuassdnsas
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udsffatasumionuynaurludnse (Cable &
Turban, 2003: 2244-2266)

Hewitt Association (2003) Ishihns@nwiluiFes
Employer of Choice Faanunsaasuuszloviives
wusuAdEsey 8l

1. a1ld31eanas (Lower Cost) lagianiz
AlFglumMunITassv MIALN ALY Sn5)
msaeenannuanas Wenhaudiaudngniy
foRIANNg SMsINnsaneenazantiosal G5l
wusususieiudasailiesdnisanansasn
wiinsilegfuesdnisle Feanunsatisandumu
nsassvmtinauld dunuiiddaydndununis fe
Fuyunisartrsvesminauiiduguassadenis
vhauliesdns sizmsartodunsiidunu
otrmilsidesderdsluiuandintinaumgasm
ufauuesHandniifosnsly manandemes
ypdn vilvusednsnmanas

2. Auitanelavesgnen (Customer Satisfac-
tion) WusumNeIRevignAfuiininauanes
waziilondinanuiinnandlalunusudunedisedng
FaLau ian1seensuLaruselaliinaNamniy
#083AN1T NiouANEUUTUABIANTEaNADENE
AN

3. HAd@NWEMNANSRY (Financial Results) tile
gIAMTANINTanAldanY wavasiauiianela
Tritugnénlsl axeliigsatimmuduuds Saduna
1NNsATEIINGInE Ay S e suTUAIeE
PNNSANIVDY Watson Wyatt Anwintingiu
$1uau 12,750 Au lugnaimnssudiunnsneiu

1%

wansbiudawamlsnanmstuidionuldsuain

psAnsAfinnauiisianugniugaileiouiu

parmsTEvEnuNuseRIAnsin dAnauansig

AusSevay 36 (Barrow & Mosley, 2006: 137)
31NN13n81389U5ELEYUYDILUTUAK 199U

D UAITULARDUAIUNITUS I TAANIT LA DE 193]

UsgdvBan danatenmdnualiifluameniyaaa
Meuen duavdwwaliesrnsuszauaudsann
fetu fudiuususiunedeonmeyiidiunariuiisiens
aauusurauiUmsTiunalussesdy uinedne
fnfaalunsuimsminensnedssozenensli
audfuazUselovfildTuainuusuiunedng
maly

aqUuazinlanauue
nagndnsaianusuiusiadunagnsiiia
IMAINANHATUUUIAAN TR AN TEENALY
funIARNIUIM NN TLYwd nagvsiidedn
Junislimnuddiu “aywd” Tugrusvinens
YospsrnmsiinnudRryLazaansaai syarL i
TWivesdns fedussdnismisdesadrenagns
Luswiuneiaiaenndesiuaudosns Adei
WA wazilmanevesesimaiilefazannsafsge
uazdnwyaansiitidnenmlvediussdnsuuiian
Tngldiedodiolumsisgauasinumineinsuywd
Usznaushe 1) tadelunmnhedafeatuuleus
Y9909AMS 19U Teidesneuen msdeansnelu
8IANIT UNUMTBIF ANUTURAYEUsDHIAL
AfleduazANuUSURnvaURRdIAL SEUUNITIANS
melueinis wasmsatuayuauuinis 2) Jade
Tunmgos FudeatumathlvufiRvesesdnis
NFATIMHALNTNFUIUMUL MSUSINSIANISIY
MsUszdiunan U TR nsiSeuduagnisiaw
AMBULVULAZNNSERNTY wazan nwIndeNlunIs
iy
Tuthgtudnsaauususunedaduiiay
ATy sspnsdlvelSunssmindain anudida
Y9303AMTALMINEUININN1sTInaRTANL T
fagauazinuyaansiidnenwlils wedrenns
aSanmidnwalfinivihlfesdnetuduanuiivhey
flgnaneusiseun wagdanunsadoansasiing T
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Meuenssrns unedlsinunisviliesinisdu
oamsiilifuvesypanavieyeaailuiu weihs
doselaldadiauumeiinisaauususiunegdig
Thdunagnindndrunisveanisdnnisminens
uywe
nagnsnisasawusuaweddlllatdnsnase
AUNUNITATINILAZENIINITLU100NDIANITANAS
wirthy Saflusglenideyaanslumiasalyd
namsUfTRNuTRTY Sammsvinnuanas Vil

yransiifienuidngilasessdns funliuiidn
fanalalunisvinu wasifinanunniusieasinsme
Fayransiidanuidnynitusossdnsazidnin
Tunuitiuén Sdunlthifasyadsesdnslumauin
fmnudeieninslushunein fianuidnluany
udwesueswdinis aaensudisrdniuliesdnis
aamanuiinan fedmanfrododsuarnariils
UYIDIANTT ﬁﬁ@ngLmﬁﬁfﬂumiﬁ%ﬁ%’mufmﬂsiu
Tmiifioasrsnnalsidiounamsudeiulslusunnn
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SEUUNISTUNALNBNISTIANIS FIWSUNTSUSWISHOTLIW
= A @ =3 a @ a A
ganfAnETIllunIsAnetdlannsaiing

MANAGEMENT INFORMATION SYSTEMS (MIS) FOR ADMINISTRATION IN HIGHER
EDUCATION INSTITUTE AS E-EDUCATION

¥
g5 Ney Bnilszialy uazsing audas’

Uraphen Yimprclsert1 and Rapeeporn Tonjoin2

UnAntia

nsuImsantugaudnuidueglutiegtu Idihssuuuaznszuiunsmsnwdidnnsednd
(e-Education) Fadhumaliladiauanyulinsdnszuunsfinu (Education system) vinauegnafutunon
vusEUUASete AeliAnnstannguiuumsuimsiansinulg egredeiiles dmiussuuasaumnea
Wiensdans (Management information systems: MiS) Wuszuuillideyavidossuuansaumaiduiug
fumsiiiunuresesdns Jsfimadunldiietiowmdsludunsuimsianisinu awiseylilunseu
weuemaluladasaumassey w.a. 2544-2553 Juduan nefthmunglunsimusazsseuanunioy
suminensuyudlunnsefuvesUssina iesesiumsianngmndudnuuisgityguazniaiFeus
fedu Tunsfnwdidnnsednd (e-Education) Sstumealulafansaumanasnisdearsulfiiuadosdo
Tumsuimstamsfne sy BudusinssuiunsassmyaansvesanITumsAng nszUaLmsSuinAn
NunzilyularING MUANEATLAYNITADN MUVBdANA ITULUZILY NUITeuazR uRansindng
mMsdansamd sruuasaumaiieduimsanitumsing ueimsanuil nuatainisuazdsiue
puazen Wusiy sududsslevdsenisiaunnunmnisfineilutagiu dwsumsldussleviainszuy
ansaumAionsanmst fesleis 1) mugniiasusiugh (Accurate) Tosmssiusiadieya 2) Arwasysel
AsUBAY (Complete) vasiionm 3) udilase (Simple) liddeuluntsvienudile 4) amniidede
(Reliable) vas3Bnsrauudeyainindrgssuu 5 msnsreaeuld (Verifiable) fe fesmsiaaeundy
gnéfeslél 6) ruBameu (Flexible) Tumsunluldnuinguszasdiiunnsaiunane su wag 7) muazan
lunsiinie (Accessible) lngmvuanisiinfstoyaniuseauansvegly

TunseenuuukazmsliinaluladarsaumaiionisuImsaandugaudnwiegeiiussansam
wazUsyAvduatiu madilassutlesiainisinunigluresanitunisinw unumvesiuimsuas
nsrvrumsindulavesanitiuegades dnuimsmsAnunitiiuate ssfovimaluladansaundlugiue
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insesilefisndudmiunshdeyadeiiunisasusiveen vioffe deyalusziuseniisiiniiuszaunana
othaflseidounuuuny T Humadenlumsirdulaiadalovsuandagsmaniauiusia 4 fu fe
M33eu Nsdeu N15398 N15UINTIINS weznsvhydssdauiausssulndulununseununfniinue
nsBeusluamssedl 21 wazmsuimsiansanunidganuduussnauondou

AEIARY: STUVENTEUWALITENISIANS MsAnwBiannselingd

Abstract

Management of higher Education has recently implied E-education which is the technology
that play role to support Education System. The E-Education operates on the network infrastructure
integrating information and communication technology to contribute digital learning material
continuously as educational management tool for all education system.

Management information system (MIS) also provides information and operating information
that relating to operation of the organization, such as MIS for education management. According
to Thailand Information and Communication technology (ICT) framework (Year 2001-2010)
aims at MIS to support and create new innovation for education system which consist of the
recruitment process, admission process, registration and measurement, curriculum and instruction,
Library database, Guidance, research and development, a student affairs, Knowledge management,
information system for administrator, buildings and facilities management, Welfare and etc. Utilizing
the effectively ICT, the developer should advert theses consequences of 1) Accuracy of Data
2) Complete of content 3) Simple to understand 4) Reliable method of gathering information.
5) Verifiable; the information must be checked for accuracy 6) Flexible; information must be able
to used in many different purpose 7) Accessible by different based user levels.

The development of Effective and Efficiency MIS for E-learning must recognized the
structure, functions and roles within the educational organization including executive role and
decision making system. However information technology system is developing continuously and
suitable for new education administrations. The User should use information technology system
as an information tool which the data has been conceptualized or aggregated in a pyramid data
model orderly. These data would be the supportive information for alternative decision making
for strategic and policy management accordingly to the Thailand 4 Education plan’s mission;
Teaching, Academic Research, Academic Service to community, Promote national Art and Culture

and also in conjunction with Education Management plan entering the ASEAN.

Keywords: Management Information System, e-Education
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MEDIA - PEOPLE: PASSING ON DREAMS, HOPES & FUTURES IN THE JAPANESE WAY
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Abstract

Natural disasters have probably been considered as an event connected to the Japanese
way of life for a long time due to its location and topography. The Japanese are exposed to
various types of natural disasters including earthquake, the most common destructive event. In
2011, the Great East Japan Earthquake killed more than ten thousand people, destroying houses
and leaving hundreds of thousands evacuated. The world has been recognizing the event and its
stories through media presenting in a variety of styles and perspectives, but the interesting and

seemingly distinctive one is the Japanese media presentation. A fascinating example is how
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Asahi newspaper of Japan presented a special scoop This scoop doesn’t only provide pictures,
stories or feelings towards the event or loss, but it also gives pictures and interviews about their
impressive places, as well as the talks given about the future paths of their choices. The interview
article makes it more evident to the “characteristics” of Japanese people like a virtue of extreme
patience, community ties, beliefs in power of human spirit as well as the worthiness of life.
News release method doesn’t only reflect the “worthiness” of youths, but it also reflects
the “worthiness” of the Japanese media. The “media” well selected the scoop and method to
present the lives of these youths in a lively, valuable way. The pictures, stories and important
voice of message deliverers that the media released also give encouragement to readers. The
occurrence mentioned above, both the role of media and people, could answer the question
that the Japanese have been able to overcome several disasters with the power of strength from

personal accountability of each individual.

Keywords: Japan, Earthquake, Japanese media
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POLYSEMOUSE MEANINGS OF KAMI AND SHINTO’S INCLUSIVE PERSPECTIVE:
SHINTO’S GODS AND CHRISTIANITY GOD
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Abstract

Kami is interpreted from Christianity God in Japanese. However, the original meaning of
Kami is gods of Shinto. Thus Kami has at least two meanings in it: monotheistic God and polytheism
gods of Shinto. Contradictory ideas are included in one word Kami. It is unusual translation.
In this article it will be clarified that Japanese inclusive perspective based on Shinto allows this
ambiguous and polysemouse translation and this Shinto perspective allows people to accept this

translation without criticism.

Keywords: God, Shinto, Christianity
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