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STRATEGIC FOR SUSTAINABLE MANAGEMENT OF RETAIL SHOP 
IN THE CENTRAL REGION IN THAILAND

1

1





Panyapiwat Journal  Vol.7 No.3 September - December 2015





Panyapiwat Journal  Vol.7 No.3 September - December 2015





Panyapiwat Journal  Vol.7 No.3 September - December 2015



 

 



  Vol.7 No.3 September - December 2015

Anusart Sathongvian



MARKETING MIX FACTORS INFLUENCING DECISION MAKING ON THE USER’S  
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FACTORS AFFECTING ON BOOKKEEPING HOUSEHOLD ACCOUNTING IN  
URBAN COMMUNITY
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GUIDELINES FOR MANAGING MARKETING CHANNEL PROBLEMS FACED BY 
SANGYOD RICE FARMERS OF PHATTHALUNG
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THE NEEDS OF MAE MAE VILLAGERS PARTICIPATION IN ECOTOURISM MANAGEMENT 

 

X
X

X X

1

 
 



X
X

X
X



Panyapiwat Journal  Vol.7 No.3 September - December 2015





Panyapiwat Journal  Vol.7 No.3 September - December 2015



X

X

X



Panyapiwat Journal  Vol.7 No.3 September - December 2015

X

X

X

X

X



X

X

X



Panyapiwat Journal  Vol.7 No.3 September - December 2015





Panyapiwat Journal  Vol.7 No.3 September - December 2015

 

 

 



Dr. Ratthanan Pongwiritton

Pakphum Pakvipas



Panyapiwat Journal  Vol.7 No.3 September - December 2015

 
RELATIONSHIP MARKETING THAT AFFECTING TO THE RELATIONSHIP’S QUALITY  
OF MEDICAL EQUIPMENT’S CUSTOMER
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RESEARCH ON THE STANDARDIZED MANAGEMENT OF PEKING RESTAURANTS
IN THAILAND
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A DECISION-MAKING FACTORS STUDY OF NETWORK MARKETING  
FOR WOMEN’S DRESS
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TRANSGENERATIONAL ENTREPRENEURSHIP IN FAMILY FIRMS: A FACTOR MODEL 
BASED ON A MULTIPLE CASE STUDY
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CLOSING THE GAP BETWEEN PUBLIC AND CITIZEN: 
AN APPROACH OF ELECTRONIC GOVERNMENT
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RISK MANAGEMENT OF INFORMATION ADMINISTRATION PRIVATE EDUCATION 
INSTITUTIONS OF PANYAPIWAT INSTITUTE OF MANAGEMENT
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CREATING AND PROMOTING WORK HAPPINESS:  
A CASE STUDY OF HAPPY WORKPLACE
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LOCAL WISDOM UNDER THE CONDITION OF COMMUNITY AGRICULTURAL  
DEVELOPMENT PROCESS IN SONGKHLA LAKE BASIN
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THE NEEDS OF PARENTS TOWARD THE DEMONSTRATION SCHOOL 
A CASE STUDY OF THE DEMONSTRATION SCHOOLS FOCUSING 
ON MANAGEMENT-ENGLISH-CHINESE-JAPANESE
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THE DEVELOPMENT OF INFORMATION AND COMMUNICATION TECHNOLOGY 
STRATEGY PLAN FOR AUTONOMOUS UNIVERSITY
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THE IMPACT OF CORPORATE SOCIAL RESPONSIBILITY TOWARD 
THE GOOD CITIZENSHIP BEHAVIOR OF EMPLOYEE 
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SEXUAL HARASSMENT ISSUES IN HOSPITALITY INDUSTRY: 
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ASSESSMENT FOR DEVELOPING SCHOOL’S IDENTITIES

1





Panyapiwat Journal  Vol.7 No.3 September - December 2015

 

 

 

 



 
 

 



Panyapiwat Journal  Vol.7 No.3 September - December 2015





Panyapiwat Journal  Vol.7 No.3 September - December 2015

-

-

-



-



Panyapiwat Journal  Vol.7 No.3 September - December 2015



 
 



Panyapiwat Journal  Vol.7 No.3 September - December 2015





Panyapiwat Journal  Vol.7 No.3 September - December 2015

 

 

 

 
  

 
 

 





Panyapiwat Journal  Vol.7 No.3 September - December 2015

 

 
 

 



 

 

 



  Vol.7 No.3 September - December 2015

Assoc. Prof. Dr. Pichit Ritcharoon



INSTRUCTION MODEL TO ENHANCE CREATIVE THINKING IN 21st CENTURY
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“Trees are important to man. However, we are cutting them down faster than nature 

or man can replace them. As a result we are suffering for our wastage of timber. We are 

in the middle of a world-wide timber shortage. The situation is worsening all the time.”

“We are in the middle of a worldwide timber shortage because man is cutting them 

down too fast and wasting timber.”
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Carbon cycles through ecological systems are three ways: Firstly, photosynthesis and 
respiration. Secondly, physical exchange between the atmosphere and bodies of water 
and thirdly, depositing or dissolving of mineral sediments such as limestone.



Purpose of advertising is to inform the consumer of available products or services.  

 is to sell the product and the second purpose, manufacturers only 

tell consumers about their products. They persuade customers to buy the product by 

creating a desire for it. Advertisement, the consumers think that they want something 

that they do not need.

The purpose of advertising is to inform the consumer about products or services. 

Firstly, it is to sell the product. Secondly, manufacturers only tell consumers about 

their products in order to persuade customers to buy the product. 
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