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Dimensions of Service Quality in Hotels, Koh Samui, Surat Thani Province
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Abstract

The objective of this research, the dimensions of service quality in
Hotels. The sample included 300 customers staying in 4-5 stars hotels in
Koh Samui, Surat Thani Province by using survey questionnaires. Data analysis is

carried out by using Exploratory Factor Analysis :
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EFA. The result shows that dimensions of service quality in hotels from factor
analysis consist of 6 dimensions are Trust, assurance, responsiveness,

servicescape, willingness and empathy.
Key words : Service Quality, Hotels
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M15149 1 A1 Kaiser-Meyer-Olkin Measure of Sampling Adequacy L8 ¥ Bartlett's

Test of Sphericity 289AMNINLTAT

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.930
Bartlett's Test of Sphericity Approx. Chi-Square 5958.345
df 435
Sig. .000
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