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Abstract 

 The purpose of this research was to study the factors which relate to 

credit card usage behavior of credit card users in Nakhonsawan Province. 

Results of this research can be used for business development. The samples 

of this research were 400 people who have the credit cards of commercial 

banks and non – commercial banks in Nakhonsawan province. The 

questionnaires were used to gather the data and the data was analyzed by the 

statistical instant program. 

 The findings of this research were as follows: 

 1. Almost of credit card users were women who were 6-30 years of 

age and graduated degree. They were private company employees and earn 

average salary about 15,001-25,000 baht per month. Their average payments 
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were more than 10,000 baht per month. They have one credit card which has 

been used about 1-2 years. 

 2. About credit card selection; the credit card selection base on the 

users’ income and their payment abilities. They get credit card from the credit 

card sale representatives. Almost of their payments were for household 

furnishing. Almost of credit card users will complete their loan which inform on 

payment slips. The credit card usage frequency was more than one time per 

month but not over three times and the users always aware of their payment 

abilities. 

 The results of this research indicated that the factors which relate to 

credit card usage behavior of credit card users in Nakhonsawan Province 

were age, education, career and income. All of factors related to users’ 

decision  about important of credit card, how to get the credit card, credit card 

usage, payment ability and frequency of credit card usage. Sex factor does 

not relate to credit card usage behavior. 
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