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Abstract

This research aims to analyze the structural equation model of green marketing strategies and
green service innovation perception to enhance hotel booking intention among Thai tourists in
five-star hotels in Thailand. The conceptual framework was developed based on the works of
(Amatulli, et al., 2021; Mercadé Melé et al., 2019). Additional information was gathered from
relevant concepts, theories, and research studies to support the framework. The constructs
were measured using a questionnaire that was developed and validated for content validity.
Data was collected from 400 Thai tourists who had stayed in five-star hotels in Thailand. The
questionnaire gathered information on the respondents' demographics, travel behavior, green
marketing strategies, green service innovation perception, and hotel booking intention.

The results indicate that the structural equation model effectively incorporates the factors of
green marketing strategies and perceptions of green service innovation, resulting in a significant
increase in hotel booking rates. The findings reveal a direct positive influence of green marketing
strategies on booking rates, as well as an indirect positive influence of perceived green innovation
on booking rates mediated by the variable of green service innovation perception. Furthermore,
the model's suitability is assessed through various statistical analyses, yielding the following results:
Comparative Fit Index (CFI) = 0.996, Goodness-of-Fit Index (GFI) = 0.987, Adjusted Goodness-of-Fit
Index (AGFI) = 0.950, Root Mean Square Error of Approximation (RMSEA) = 0.038, Normed Fit Index
(NFI) = 0.989, Incremental Fit Index (IFl) = 0.999, and Root Mean Square Residual (RMR) = 0.016.
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Anaendemaiuniliifuiianugennaosgenmasd (Item - Objective Congruence Index: I0C) L
0.50 - 1.00 Yuly (Treekanon, 2007) lad1uiu 48 U8 §Idulauwuuaeununasanysuuinig
o o v v < ¥ [y} 1 Y 1 v 1 a a9 Y a

Auugthveldernaualuiudeyatulssninsuasngudlegrsinviesiigrynivnenlduinisly
lsausu 5 a3 Wanudrdagysinuanudagu Alinsiududssvinsiudueulagldansauinves
(Thomson, 1992) wazaunnsiegrammunzanlunisiseliaisdesnin 384 fege Fanuaseilviedu
911U 400 fr9819 lun1sdndandiegneldisnsgudinganatedunau (Multi-Stage Sampling)
IUUNAUFUIUAUF U VIDUNBINTLTILIU 5 A1 (Cochran, 2007) LazAINEIAYAIUAINEIE

Tudseindlve 1Wunisdudisgnauuulaifi (Quota Sampling) Lunisidennqusiegalaedniiagia
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fnduosusznavvesUszenng lufitaedadenvuafetmuanuiiefleaudazuviss oy 40
au viodnludesar 10 veswuwadiegeiildlunisideradu 400 au wasdennguiiog1auuy
.34 (Purposive Sampling) InsasuainviendisarilnedugauasBulidoyanuuuasuna
serinumaAumaninhlsusiluaniuivieaion Taslineunseniuuasuniudenules (Self-
Administered Questionnaire) H1UN1IATBNLUVABUAIU Google Form (Online Questionnaire) uag
thandiesgimaanuisswssiuuasuny Jsideideninanuiiissweed ssileinseisnism
Alpha Coefficient (Cronbach, 1951) TaAruuvasuausatuldiviafy 0.89 Taafmuadiainy
estuit 0.75 Hurisensuldndianiutuninsgiesusyneuidsdiudu (Confirmatory Factor
Analysis) titetudusudesUsyneuesinulsdunaldlulumanisia (Measurement model) vos
dnisaii ervilnenazinsiziesduszneuainiiniinesduszneu (Factor Loading) uaznns
nsehlumaannislassasng (Structural Equation Modeling: SEM) siglusunsuiinszvidusasy
Amos

wuuaeunuUszneuluie fulsawieluil nagnsnsnandlen Mssusuinnssuuinedilen

ML usanN TR WNveInvaaiearive 1sausu 5 anluusswdalne wuugeuauwusls 5 nou

v
v A

i

poudl 1 teyaanunminluuazngAnssunsdinvesgnouuuuasunuvesinyosiisarn
Ing fdnvazveyaiuunmsuudayed (Nominal Scale) Wazannsuieednu (Ordinal Scale) i
swazBoaveminiy 91uau 8 4o 1dun e 01y 913w dywd duvinin Taquszasdnisidiin
srgIatunsin n1slduInislsaususeRuuINIIUIng

AT 2 F’]’J’mﬁ@Lﬁquaﬂii@JmiU%IﬂﬂIiflLLiﬂJi%ﬁU‘lﬁg‘lﬁﬂﬁLﬂuﬁ@iﬁuéﬂu’mﬁﬂm NLBUIAA
ﬂaqma‘mmamﬁﬁﬂ% (Green Marketing Strategy) (Mercadé Melé et. al., 2019) Usznaunqy
drugoglaun anudnanuiruafdiles aAulindadides nswalinseUndlen 31w 12 U8
anwaugresmauduwuuiasd@nUsTInuALUUaADIN (Likert Rating Scales) 5 Seéiu

poufl 3 mnuAniunsiuSuiansTNuINsAlen RnunAnnsuuianssudiden (Green
Innovation Perceived) (Amatulli et al., 2021) Usenaumediugaglawn AwntemIenIsnann ANy
flamelavesgnin nsAnsuAsuandey MsaULIU3NS S 25 9o dnwazvesdauduuuy
RS1EUUITUNMALUUAABSY (Likert Rating Scales) 5 S¥AU

1 |

Raudl 4 ANUARILABNTBUATIIZIRRINN AINLUIARNISINEEATDITINNgNAINGNTTIusY

iz(;f‘ljijﬁ (Increases The Booking In Luxury Hotel) (Amatulli et al., 2021) $1U3U 5 U8 SnWUzUD4

AaudunuuinaTa@uUsENuAUUAIADIY (Likert Rating Scales) 5 5e6iu
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noufl 5 TalauswuziiAnLazANUAMIUNAEVSN15Aa1nETe7 WinnTTuusn1sdIden

SnwaizAn1uUangaLAnAIAILARNLITY

NAgNSNITAAIARLIE?

ANHEUATIAZADIHRINN

N133UUIRNTINUIN1 AT

AN 1 NFOULUIANINEY

385554

vy
v

n15338A5llaNuN15TUTOIIINANENSIUNISludTNNUIIRsgIUNTITEluAY aanTuddy

WhanR astud 1/24/2021

NaNISAN®
1. wahnseitoyadiuyana: dlnaidugnds 63.75%, ve 36.25%, ergdiulg 41-50 U
35.00%, 31-40 U 33.75%, 21-30 U 7.25%, WHNUUSENLONTU 47.75%, L31U8909015 26.25%,
Sudnemly 7.25%, daulngiaulng 97.50%, an991@ 2.50%, Wtinluussine 98.75%, f1suszine
1.25%, Tnguszasanisiinadlugiievieuiieanasindou 95.00%, ien1sussyaduuun 5.00%,
srggnandindiulngseagdu (1-15 Ju) 97.75%, LiAeAu 2.25%, welduinslsausungng
93.00%, laliaeldusn1sngns 7.00%
a I3 a < ¢ a ' N a & oA
2. WATATIZUAINUAALUUNAYNDNITAAIAAVYI: ALBALANUAALAUENER 4.30, ANUEIUU
UNTFIU 0.56, AuANUTNATIALARFITEY 4.41, ANaTelavedlsausu 4.59, Wadulununin
2a9l59wsy 4.11, Anulieladlen 4.40, wuziusnisvedlsawsy 4.40
a 6 a =3 a [ [ a a a 1 A a =3 1
3. NAAATILYANUAAILAEIRVUIANTINUINSEWYT: ARfsauAnLIugIan 4.38, A1
W UUNINTFIN 0.42, A1UAIUNaNlaveegnaAi 4.58, N15319KUIVTNIT 4.50, N13ANRAIY
Aanany 4.31, Hurian19n1seain 4.11
a '3 a =3 Ao a dy A v v 1 I
4. nadessAnuAniundsensiiuTugeanseesiinvasgnAtu naulsusy 5 a1l egly

sEAuNINTIgn ALRRe 4.32 ANTewULNINTgIY 0.68 geaniiulnlssusy 5 Andfiuinnssuusnisd
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a < o = ' a DY o
WenTulonalunisaiienudnieds Anady 4.41 sesan loniavewiesintulsiusy 5 aand
Y ~ N a o v o g v A vo A Y A o o o A
winnssuuinsaley usbiuusihbiiteuauddniemnldusnislsusy 5 anidluinnssuusnsdden

5. Milwngiewruseneulsdudulunsiuiuinnssuuinisdledlulsusy 5 am Tuusswelvey

v cdA I _aa o o | ¢ =

wudndriulanudeyausednyinlaadiiddg Wy nagnsmnaedides n1sfuiuinnssuuinisd

9
¥

e LLazmuﬁmaamaaﬁﬁﬂmaaqﬂﬁﬁ InpfAnanfaeil: Chi-Square = 26.188, df = 19.0, Sig. =
0.127 (> 0.05), CMIN/df = 1.378 (< 2.0), CFl = 0.997, GFI = 0.989, AGFI = 0.956, (Hair et al,,
2010) fim3siiAn 0.90 YulU wsau1nn3 0.80 (Gefen et al.,, 2000) RMSEA = 0.031, RMR = 0.010,

NFI = 0.991, IFI = 0.997 a1uuw3Anves (Hair et al, 2010) ssAusznauBedudutadulunissus

'
a

uinnssuuimsadeniinsenaeaiiingningulsausuiifinnsudnmssedunguilulsamdlnelaesom
fszsudoddnmnaadian 0.001 Uszneuse 3 fuusuds TéuA dunagnsnisnandiden sunns
vutnnssuuinisdiden uardunniud usonnistesiinnuesgndlundulssusudifinisuing
sefungvs) sautonun 12 Muusdanald madnneinuhivwindrdulsyans faeglutag 0.50
- 0.95 uazAIAAIALARDU (Reliability) aglutias 0.06 - 0.12 druanduius (R2) agluzag 25.0% -
90.0% AtadsuUsUsugnaiale (AVE) aglurae 0.508 - 0.650 11031 0.50 naalein Tumanisin
finnunsadegiindisiedndudsianumduennmiia (Lam, 2012) uazAraaiisssia (CR) o
U339 0.703 - 0.901 druanduiusvesniuuususiu (CV) egluys 9.43% - 20.81%. IMNWA
Ans1e9iil wandlifuinmuusdunalfuasiuususuuiassesdussneudsdusulesmnia
AN BIRTATITUUNES (Fornell & Larcker, 1981) safiamsinfianuiisansadesiuungsiivs
vendannudutennindauusudsd adulunmnmel amsadnudlumanuudiassaunisida

Y

lassafedadelunisfusudnnssuuinsddeniueansasningndingulswsy 5 anludsemnalny

Y a

19 ognslitdAgneedian 0.001 (151991 1 uag A19199 2)

M15197 1 uanaadiasizienadidadelunssuiuinnssuusnsddeniueenses tintdnvieaiies

gMnelsiwsy 5 anlulssmalnalaesiy

fuUsasnuseneu Y SE. t-value R2 AVE CR.
AUNAYNTNITNAINFLTE 0.605 | 0.821
GRE1 (AnAsinns1iins) 0.78 | - - 0.75
GRE2 0.74 0.1 | 14.463** 0.6
GRE3 0.82 0.07 | 16.397** 0.54
AuMsFusuinnTsuuInsade) 0.508 | 0.703
PIS1 (Fhasiivns1fimes) 0.5 | - - 0.67
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PIS2 0.81 0.12 [ 7.921** 0.25
PIS3 0.54 0.12 [ 7.921** 0.66
PIS4 0.57 0.12 [ 7.921** 0.3
FunsiinTugennisaesdiinn 0.65| 0.901
HRV1 (Fnpsfinsnfiwes) 0.95 | - - 0.9
HRV2 0.75 0.07 [ 12.717** 0.56
HRV3 0.81 0.06 | 15.224** 0.66
HRv4 0.62 0.06 | 12.506** 0.38
HRV5 0.87 0.06 | 16.198** 0.32

A157199 2 LLammamimwaaumé’mﬁuéﬁaLLUiLL‘U‘Uﬁi’waEN“Ua%’aiuﬂﬁ%’uiui’mmiuu‘%ﬂ’ﬁ%LG?JEJ?Lﬁu

ganpMINUNYIaNNew Iy Tsauwsy 5 anludsewnalne

, ) . .y e Frunsiiufusannisaasitinuas

ol munagwﬂs ﬂ’]uﬂ:’iiUEu:ﬁﬂ’i’iu andnlungulseusudisinisusnissziiv
s nsnanndiden ENULL IGIEE) -

GRE1 | GRE2 | GRE3 | PIS1 PIS2 | PIS3 | PIS4 | HRV1 | HRV2 | HRV3 | HRV4 | HRV5
GRE1 | 1.000
GRE2 | 0.609 | 1.000
GRE3 | 0.635 | 0.589 | 1.000
PIS1 | 0.201 | 0.139 | 0.317 | 1.000
PIS2 | 0.417 | 0.289 | 0.511 | 0.392 | 1.000
PIS3 | 0.560 | 0.381 | 0.424 | 0.280 | 0.451 | 1.000
PISA | 0.298 | 0.254 | 0.331 | 0.284 | 0.281 | 0.282 | 1.000
HRV1 | 0.290 | 0.308 | 0.197 | 0.214 | 0.208 | 0.234 | 0.564 | 1.000
HRV2 | 0.170 | 0.262 | 0.283 | 0.256 | 0.184 | 0.140 | 0.485 | 0.708 | 1.000
HRV3 | 0.188 | 0.259 | 0.305 | 0.227 | 0.227 | 0.330 | 0.761 | 0.780 | 0.684 | 1.000
HRvA | 0.222 | 0.194 | 0.303 | 0.438 | 0.246 | 0.221 | 0.411 | 0.501 | 0.669 | 0.497 | 1.000
HRV5 | 0.211 | 0.228 | 0.344 | 0.224 | 0.380 | 0.300 | 0.552 | 0.540 | 0.498 | 0.695 | 0.553 | 1.000
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6. NAILATITRAUNITIATIES1S (Structural Equation Model : SEM) aaslutnauuuinasstlade
Tumsfufuianssuuinsdideiiusenassiingnéingulsausy 5 anluvssmalng Uszneusiod
w3 funagnsnismanadifor umsiuiuinssuuinsdiden waedunmaiiutusenanisaosdiin
vostinvioafisryilne Tssusy 5 an Inisusulaease Modification Indices wagmsIaaaUAINL
wangaslagldatmindutsuey R2 lun1sUssdiuaugniosuasanuauysal agunuindani
denAdoININAEIINLNTITIRTZALE Tnefidn Chi-Square fie 31.290 Aiflseduidssneadn (Sie.)
Wi 0.051 flannndrandesiifuinnsgiu 0.05) wenanidsdaduiinnuaeandesnaund u
Bedunins (CFI) iy 0.996 dadiinnunaundu (GF) windy 0.987 uavfadiarnunauniud

U%JULLmGZJLLéj’J (AGFI) winfiu 0.987 uaﬂmﬂummmmm’]ﬂwaawaﬂmmaaﬂmmmmLﬂaaumaaam

Y23n13UsEIIUAT (RMSEA) Winfiu 0.038 dvllanunaunfuuszinvidiguiiisuiuguuuudase (NFI)

(%
Ly [y

Wity 0.989 wagavdiaunaundudadssuiteuiuguuuugiu (IF) Wity 0.987 uaﬂmﬂﬁ eyl

' o w ] A a Y @ = v v o aa
FINVDIANRAYNAIADIVDIAIULKAD (RMR) ‘1/1LL?ﬁﬂﬂMLMUﬂﬂﬂ’J’]Mﬁ@ﬂﬂﬁ@\‘i@’mmm UYAIAEYNINEOR

FINING 2
@13
61
(e2) GREZ 7a /ﬂaf;l“ﬂﬁﬂ']iﬂﬂ']ﬂ\
oo (™) )
. @
(@~ GREZ | — B D
.-

69 AMuiudiviay
23 /)\ [@vviaIin
(Cet)—= PIS1 }~. 47 ) -
\.\ 48 " ~
(85) PIS2 _ F -
“r/ nassusuinnssuy
(e6)—-={ PIS3 k 55 — \ usnsALdaen

@ por b R
19

Chi-square=31.290 df.= 20 Sig.=.051 CMIN/df. = 1.565 n. 400
CFI=.996 NFI=.989 GFI=.987 AGFI=.950 IFI=.996
RMSEA=.038 RMR=.016

A 2 aunisddlassaiisiuuiassladelunisiusuinnssuusnisddeiiiugonvesiin

Unvisaiienvilne lsawsy 5 antulsemdlne
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7. wadesgvinagevaunIsiddasaiawuuinaesdadelunisfuiuinnssuusnmsdide iy

Y

d‘ U 1 d‘ 14 U dgj
gandesniiniinvieuiiedyilng Tsausu 5 anlulssmelnglananail:
1. AUNagNsNITAaIAaLleIlNaron IS UT UERAN1II0N NYRIaNAT tneddnsna

PNIATHTIVINTIUIU 2 bEUNILALDNTNAN D DULTIUINTIUIY 1 bEUNI9 LagdNTnani1amsadl

o

UdAi ‘1/]’]\‘13{519]‘1/] 0.05

1.1 AuNagnsn1snaIndlie B nsnanwmsudauindensuiuinnssuusnisades d

[y

AduUsEAvSanaesiniy 0.69 MANLAMALARBLYINRY 0.09 fi t. - value WinfU 6.705 uag A
Sig. iU 0.000 < 0.05 eSUNEANENArEN AT ULaslsTouay 48.0% sersilfuddysadid
0.05

1.2 funagndnisnaiadideaiianinamensadauindenisiiulusennisaesiiinyes

anA1 aduuszansannselviniu 0.25 ArmnuraaEeuUYiniY 0.13 dM t. - value Wiy 3.122

o w

waz A1 Sig. WU 0.002 < 0.05 asunednswasensildsuwlaslasosas 20.0% ogslidud1Agynig
aiinil 0.05
1.3 $uNagnsnIsnaIndidediidnanan1eesudauinden1sintugannisaonnnues

anA lngdnsnanideuildeiuandiulsiunatsnunisiuiuinnssuuinsdilen dadulseans

Y

nneYsI 0.17 suulasaay 17.0%

2. AuUMITUIUIANTINUIMSATeT Usenaume 4 dudsdanals (PIS1- PIS4) laun A

1%

FUTLANIINITAAIA ATUAIIUTINBLIVDIGNAT FATUNITARMURIIAREN ATUNTINUUIUINTHAN

a

YntnduUsEansannoysening 0.48 — 0.77 mé’wizﬁm%awé’uﬁuﬁ‘mw (R2) Soway 23.0 - 59.0

1 [

TAAIUTAWNA LAVDIAUALMUINIINTAAIA (PIST) uumuawama 0.48 UsiE3 YALADUAU

uwsthnsedsonguiililun1ide Taedradanu (Stevens, 2002) wag (Tabachnick & Fidell,

¥

2007) GefATedndulafivlimnegdudsimuduiudidwantuiuysdug lulmeadunsiv

Y

a

WInNTINUINSATYT Inasieaunsidalasiaiiauuitaesdadslunisiuiuinnssuuinisadeig
gonInWNUNaaew e 15eusy 5 anlulszmalneg Inadudnsnaniewmss 31w 1 dunia

[

asuldssll mnlanagunmil 2
2.1 AumsSuiuinnssuuInsdiden favsnamnsadauindesunsfistusennis
ssfiinuesinveadisnriine Tswwsy 5 a1 fandulszansanneswintu 0.24 Aauaainndeu
WinAvu 0.16 A1 t - value M1AU 2.670 wag A1 Sig. WINAU 0.008 < 0.05 8Surudnswanans

WasuwUasld¥osay 20.0 egefitudfyvnsada 0.05
3. Frumsifindugennisessiiinuesinvisadisrvalne Tswsy 5 anUszneusie 5 i

wUSENNALA (HRV1- HRVS) lawn 29999Wnflsawsuniuinngsuusnisalien dlanaanavioannty
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Tsausuiifiuianssuuinisdiden enudululdgeiasfiannsanseiesinlulsusuifiuinnssninigd
Jo2 Budliuugihliiien augdn ieunlduinislsusufiduinnssuuinsdiden uazlsausuiil
winnssuuinsddondulenialumsaiisannindeti dahwiindussAvinnnesseming 0.69 -
0.90 AdusyAvisavdusiusiZany (R2) Sovaz 47.0% - 81.0 Tnefumaifiuiusennisassiiinidu
Fulsnavesannaifdlassainanuudasstiadslunsiviuinnssuuinsdidenfiugenaes fisin

Jnvieniienvnilne Iswsy 5 anlulsswmalne

M13199 3 HATATIETEUBNSNaKUUTIReIaNN1TTalaTIas et lunsSUT U IRnTSHUS NS AT

a Ao v cs'
Wngenaesiinnieaiietyiing Tsauwsy 5 anlulssndlne

Fumssuduianssy | dunisiiudueen

AanUs dngna oL .

USNSaLTL7 N5909NNN
AUNAENSNISIAINELTEY | BBwani1anss 0.69 0.25
dvdNan19weu - 0.17
dvdwalausiy 0.69 0.42
AUNTFUIUIANTINUSNSE | BnSnan1anss 0.24

e dvdNan19weu -

dvdwalausiuy 0.24
R? 48.0% 20.0%

8. nadnwnAdSnaLuuTIaaEunslasasnladslunsiuiuinnssuusnisddeaiiy

v v 1

ganveInintnviaaiieIyve 1sawsy 5 anlulsenalng agunuimiunagnsniseaindides den

o

duuseAnsvanalaesin 0.42 wihriumunisiuiuinnssuuinisdlies lusunagnsnisaandides
aa a 1 ¥ v v % a a a 1 % a t{a a d" L% aa a 1

f9vEnasiesunsTuTuInnTsuUINIElen AduUssansensnalausin 0.69 Feiuwlsiisvanase
A5UAsULUAISR8aY 48.0 INNNANITIATIZULAUDNTNALUUINEDIEUN15:TlAssas19tadelung

v Y v a a A a Ao o 1 PN o
iUEU’mﬂﬁiM‘Uiﬂ’ﬁﬁL“UEJ'JL‘WEJEJEJWi]EN‘I/IWﬂUﬂV]ENW]EJTUTJIV]‘EJ T59Usu 5 @WUIUUi%LVIﬁIV]EJUW?ﬂﬁ?UNﬁ

[
Y a

nsnaaeUaNNAgIulanl

| [

AUUAFIUN 1 AUNAENSNITARINALTLINBNTNARDAIUNITIUTUEBANITIIT NN VDS

Y

] PN & ) = 1 3 a a I~
ﬂW@QW]EJ'JGU'TJVLV]EJ Iﬁ\clLLill 5 A1 WAN1INAFRULUUNTEBUIU H1 1199 WWUﬂa&!Wﬁﬂqimaq@aLmﬂfJﬂJ

anSnanamsudeuinsenunisiiiudugennisesiiinvesgnaadulseinsidunia 0.25 lagdl
dswarensidsundaslasesay 20.0 egrsiidedAyisaian 0.05
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AUURAFIUN 2 AUNAENENITNAINATEINBVENARRRUNNTTUTUIANTTUUTMIATET Hans

nagouduniseeusy H2 w3e A1unagnsn1snaIndidedfidnSnanansudauinaed1unissus

a

PINNITUUSNNSAR8IAEUUSEANTIAUN 0.69 TneiidnSwasrenisivdsuldaslasaay 49.0 agnal

'
CY Y aad

HydAUNINanAN 0.05

o

AUNATINN 3 AuMsTUSEIRNTIUUSNSARE IS Nad oA UNMSITLTUERANTTIBIINN

YouinvioneIv1ilve Tswsu 5 a1 wan1svageuiluniseeusyu H3 w3e funssuiuinnssy

a

USN5aL87 LBVENaNI9ATATIUINADAIUNTIANTULDANISIDINNNAALUSLENSEUNIG 0.24 Tag

'
a ! o w aada

Tdnsnaseanswasuniadlasosas 20.0 agnadidoddmie@dan 0.05

o

a 1 4

AUUAFIUN 4 AUNaENSNIIAAIAELTEITENTNareA I UNITINTUERANITIBITI NNV
EY =~ ~ v v Y W a o A & @ |
UnvieseIyilvg lsasy 5 anlagdatun1ssuiuinnssuuimsdlgndudiiuusdesiny nans
nagoudun1suansu HA 3 drunagnsnIsnaIndlendsvinadauinnisdaunasun1sinTy

a

) N v v Y v a a <) v ! 1 = AN £ v
gaANITIBINNAN I@EJ@JWWJ?]’]??UE‘LJ’J@ﬂiill‘Uiﬂ'ﬁﬂL‘UEI’JL‘U‘LJ(F]']LL‘U?ﬁQNW‘U@Jﬂ?ﬂﬂﬂigﬁﬂﬁmumﬂiﬁu

a v

0.17 lneiidndwarensiasuulaslaiosay 20.0 sgredidvdAn1eanan 0.05

M13199 4 uanaman1Tinsgiaunisidasiaiiuuudtasmatadelunsfuiuinnssuuinsdides

WiLgaRINNNTNYiaAsIv g Tsausy 5 a0 Tudsenalne

MU (1dunna) A SE. | t-value | Sig. R?
nsfusuinngsy NALNSNITNAIN 0.69 | 0.09 | 6.705 | 0.000 | 48.0%
UIN5AEN | agen *
mafiudugenns NAYNSNITNAIN 025 | 0.13 | 3.122 | 0.002 | 20.0%
097N | 4 *
madiutugenns nsfusudnnssuuims | 024 | 0.19 | 2670 | 0.008 | 20.0%
097N | 4 *
d5duazanusnena

HANTIATIEInaaeuauNsflasaiawuudtaesdadelunissuiuinnssuuinisdde iy
ganveINiintinviaaiieIvdlne Tsawsu 5 anludsenelng wuirderunddy laun nagnsnisnann

Y

AN NN 1M TNTIVINARNITTUTUTANTIUUINISAWYY waznagnsn15naIndidedliansne
VNATATIVINADNSALTUYBANITIBIINN UBNIINUTINUIINALNENTIANETITBNTNAN19DY
LB9UINABNTI T UDANITIBIANNN1UN ALY TAUNA191UNTTUF UTRNTTUUTNSE T

HAN15398 (Amatulli, et al., 2021) fssasiuruanAnedl NagNSMINAIAEIULIMAZNTTUIUTANTTY

210




NsaFIMIITIENdETAgaie T 21 atudl 1 @nsem - Suieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)
nsusnsalenduladedrdgynisninaneanudislalunisaedsausuvesinveaiienvilnely
Lsawsumanlulsenalng lswsusldnagnsnisnaindideniussdnsnmiieusulseninaneal
AUAIndoNAEAIATniauigNAdeisdwIndouuaslsTuAITas19asIAUINNS VA 9819

'
o

AaLipailonauNa UL IV URNSEY LazuouUszaun1salddelBauInawan

M13199 5 agdanuigiuiuudtassaunsiddasaindadelumsiuiuinnssuuinsddeniveen

pannndnviaaieIvIng 15wsy 5 anlulsswmelne

dungu NaNAFaU | Bndwa | Wunie | duuszdnd

RZ

nsiiiudugann1saBsvinvasgnAlungy

15ausuNINITUINTTEAUNINT

H1 | sunagnsniseaiedilediisvanasioniu | geusu | ¥9ese | 1@uan 0.25 20.0%

NTUTUIANTTUUTNIETEN

H2 | sunagnsnIseaedilediisvanasioniu | geusu | ¥9Rse | 1WUan 0.69 49.0%

AOAUNTTNAT U DANTTIBININTYDIGNAT

Tungulsausuninisusnissedunng

H3 | AunsSusuinnssuuimsaleniiavina | seusu | mese | Wi 0.24 20.0%

NsHiNATuEanN1TIDINNVeIgnAluNgy
lsausunsinisusnssesiunins taedanu
mssuiuinnssuuinmsddeanduduys

AU

H4 | sunagnsniseaedilediisvanasion iy | oSy | nedey | 1IN 0.17 20.0%

HANTIATIRVANBVENARUUTARsaNnsalassai e dadelumssusuinnssuusnsdlisniy
VI ' Q{' ! v daa a 1 a r-;!
gandasiintnvenieryilng 1swsy 5 anlulszmelng wuirladendanswasenisiiadugen

NN398INNN VRN ANEIARABNAYNSNITNAINALTEIAEATUNITTUIUINNTINUIM ALY Feaonndes

[

fukwIAnluNagNsN1a1ndLleIvee Mathur and Mathur (2000) AkuaudEAyraINITandLY]

v 9

v

HUlATINTIMUFIIAdRNLATNNTATIIANNFNTUSIANUNAT Tedonanadiuauves (PaceviciUte
& Razbadauskait€-Vensk€, 2023; Chauhan & Naznin, 2023) na13dnagnsn1snaindidendu
I a a ] a s S A | N v o i
LATDINDVIUUTZTANTAINADTINING NAYNTNITAANFTVLITIBANAIIUANA U1nnUIN LagAINl
Tindlavesgndn TneduaSuuuimaujun dan waznmdnualveswusuailulinsiudanday i

v
a oA

TiAnaulaUseulunsudstungsdulunain tazaini1uideves (Barakagira & Paapa, 2023) 1584

211




NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

nsAdunsmuLIn U URadelaglswsuseau 5 anluwaiuuian Ussmagiuni lana1id

'
a va a

11eusnsveslsausudosiuuinauiinidulinsnedwind eululdluiseaniseysndndanu

A 1 1%

N15IANISVDUEE LATNNTIATOAILINADN LNOUIWAAAIUAUNY TV IANAIRLNARLSIANTY AW

o v [

IawSeunmenisudadu YsendaduyuvesianilduassnwgnAunesseliled egnlsianulunures

q

[ |

(Mohammad et al,, 2023) Huadnsa1nauisunananiwansliiuindiiesgesiifvosdrulszay

nmsna1afdulinsredwindeuuintuuninissuivegnaluszauas dufendndnmddeiuassnnn

a A ! U aa

ATe7 dauseiumnuinasudunndeslasnuvesgnieglussduiunarsmug lWuiinisnain
ATerdmivie (MIduaBunsve a0 ufl NSEUIUNT §AU WAEHANFIUNIINBAIM) UATINKAGYS
il (Mohammad et al,, 2023) AdsuuzihlifinnslsausunazinnismaineenuuULNLGSALAY
MsmaInegTeUAsy tieairsnndnvallssusudiderivdefosd1auviase wanidesmsdadou
mTsiazmsaienm uaratuayuliignindusnilumsuntodaunadensie
HaNIVRABUAMAgIUNUTINagnsMInan A adidrEnamansadauandemaiintugenns
aiiiinuestinviondioarilne Tsausy 5 anuaznagnsmsnaindifeiidvsnanismsadauinsenis
Fudutnnssuuinisiior mssuiutmnssuuimsdidenddvinamnsadwandenafivtusennis
0NN nMsnuInagnsmsnandiderlusunsimuinssuiunsmsdwndeunas
sULuumMIdam s ufingfud swandoud Sninanisnsudeuindeanuduius auainuaz
UsrAnsnnlunisursduvesesdng tnewuanuaenadeailuiuideves (Chen et al., 2006) uawds
wuhnagnsnsnaindideafivinanisdoudenmaifintusennisaesiiinuesgnériunieiuusnag
fuiuinnssuuinsdiden lnenounnenrwddgsodunadenlunguiinveiieasilne Tsausy 5
an Tngldunufiaidulinsdedauadonanlsususing weliiuidvinadinuazdifyde
anudslaluntsnduinvasianiazaudslafiagdglus aandivay uenainddmuiinisldndn
UjUATL Suiinsdeduandensuuvulvaiidninaideuindenisussiiulsausalaosiumsesulal
YoauUn (Gupta et al,, 2023) kALHAIINNWITENUIINAYNSNIINANETLIT W BNTNaN 10T IUIN

ARAUNITNTUEEANITIBITNNYDIRNALAAINIUIINAIRUTAUNAAIUNITTUTUIANTTUUTNNS

'
a 1 1

Ade7 aanndInuNUYel (Chen & Chen, 2010; Chan & Wong, 2020) INa131nagnsn1snandlaen

[ =

JunIeadienduszdnsnainlunisaienisfuiuinnssuuinig Prelvgsisadunmanualiuansing

'
Y  a

AagegnAiiuauiiswelavesgndn nszdulignAaszmindredannden wasinuiuinisivg Mdu
fnsnedwndon viauad anudnlanazane uasanuidledwndevdmanamussladiungAnssu

(Prakash and Pathak, 2017) waza1uide (Dwivedi et al., 2022) lANaIATILMAUAUIT AINUTISHY

o w 1

AuUdINeNYRI U InAdINANSENUBg 1NlTd Aty rauTIingIULAzTiAUARATUAIYRININLN B

(%
7 a o w J

a & | a A o a Y a S a
NGNGB QE‘N@‘V]ﬁWﬁ@EJ"NlIUEJa']ﬂQJUG\@F’TJWMGNI"UW"U%I%U?ﬂWTU@QIi\TLLi@JﬁL“UEJ'J

ﬁee

212



NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

VOLAUDLLUY

YoLAUBLULITING 8]

a |

1. 999N UnSnaman siiuTLeanN1S8IINNUBIUNVB 891 bNe 15950 5 A1ty

' '
a )

Useinelny Arunagnsnisnaindides gavesnisiivlalunisasiennunseniniisesduinaey

Y

[ 1 A =

o A I @ o 1 a v 1 ~ I~ U AY Y o v )
gagutulszinuddgsegsianuanamnssuvisaiiey uladengiininlianudAgsanisiiaen
v £ 4 a [~ 1 2 1 dy [ v o a a d'd
Win NMsldnagnsnsnaindilsndunisnevaussioninuienismaiiidunisiiunisaiugsi a9
HaNsENUAadwIndoufiausaasauiulalidugnarimidlsausulalawazyjuanistuns
THusmsauviowietog1edediu (UNWTO, 2020) a3unasuideves (Gossling et al,, 2020) way
(Peattie & Peattie, 2009) Alfin1snaafiatadefiidvenanensiintugenanisaesiinvegndiby
naulsausy 5 A7 MAgItunagnsnIseaIndides fell 1) n1sasiaanunsendngiagnisduasy
nsfnwlidugnan: Tssusuasiuunasilideyaiigndoiuarasounguii eaiuuInsgIung
' a oo A a & a | a v a a a ) | v ad I3
vouigandedunaziinnudulinsdedninden anunvienneinerdeeylnaifss wagisnsilu
Aawanapunasiaubignule Neluradann N1SlENaIN N15IRN1UN NMsaansidansiall nns
) <& v v a A a a v a A A
Iansvee Wuau 2) Mstdmalulagiiodaadsunisnannuuudiled: lsasuasiimaluladiiiedodns

1% caay N

wavadipuduiusivgndn lunmseanndides deansesuladuwuivlediiideyaieafiunisuinis

Y
LAZNINTFIUNTVIRUTN T 898U wynvaniilidayaiuiy waznislddedinueaulatiioasns
ANFuTUSkaAINTIUANEITIRUNIToUSNEaInGaY 3) N1asUsaunsandauedmsu

v

anAn laun Tsawsuasadaszaunisalfliiesusinieudundan widuduanuinmeuasaany

(] [ 14 1

aundmsuana Wy n1seenuuuianssuiiduiinsrefawinden N1svisaiededaIndal N15oUTH

9 Y

- a

Aeatunsiusnwdweden Wudu 4) n1sasisanuaunsalunisingsiamdulinssedundon
lown Tsawsumsiaunanuansalunisvigsiandulinsredwindeulusimueieg wu nsaansly
Y Yo &g oa | a v v N a a o < v &
wawu nsliiagiluiinsiedundey nisldmalulagnanusunumsidnseany Wudy uanaini
Y 1 LA o 1Y) I R ] A A A a ] A adoa
gaprshinusuiieduniasguavesdnsiuiunsvieaiietdlisiedaasunisvisangingegu
T2ty anunsevtinuaranudAylunisasiassAuazadugsnandstuiasiiioniny
geduvesdanindeulaiinanudidyvesuinnssuuin1sdided (Green Service Innovation) 5579
IsawsuimsihuinnssuuimsdlguiensiauiuasUsuusanssuiunsinulugsiauinisiviiug
fodunasuinvulaztIsinysEansanlunslonsnenssssue@ (Hall, 2015; Gossling, et al.,
2020) gsnalsssuldingavuasndinuilazeinuiniy waruimsianisiieusendanislansnens
Tun1sbiuinis fedisanuanssnusedundeuazasnuaibitiugnddnsie Jelulssinuaiiy

Taudarnunssuiresgnaniimaslunisdieg danumeandslun1ssuuinisgs msadanszuiuns

Susuinnssuusnsadeiinadenisiiutugenniseesiiinvesgnalungulsausuninisusnssesy

213



NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

w331 MsisauAtiiugnd: tssusuaslinnuddgiunsiiuaualiiugnAtdiunisliuinig
o A PP ) ) Y a vy & a b V&
Adganiamuninas lnensimuisazusuugeansesurunmsiivimsvdaududa asusdunaunis
Jaevpein N1sreusugnan nislrusmsnelurieain NMsdanisveziasnMsussndandsau laens
v fd‘ 1 o -V} v d! v v a dl a
as1eUsraunsainuIandliiugnAn 89919Usenauluaien1sliusnN1Te M SAMA NG IREAN
) A A& a v a % 2 o A o oA =~ a a v a
npAudulinsiudwindey nsenstdmaluladadelvndieiiuysedniamlunisliuinig ns
a519ANUUI oD akar AU LR LS TTULTe: TsansuAdITas19ANLILT o DoAY AN NAUNUSTILT UL
AugnArunsuianueounisdaneaey lnenstianudidyiuanulusdalunssuiuns
e nsufuReungssideuvnazdervuaiiiiertestunmsandunuidulinsiudsinden uaz
v o I3 1% A a ¢ o Y a v I3 a
msafednennlumaiusivsudeyaiiednseikasUsulsanssuiunisliuinislidannudude
AINDIANTUAZAUIATFINANATALITRINUNITUTNMIATELT N1TRTIvdaURALTANE: L3ausuAIsHnTg
AII9daULaL T ANADAAMILAINNA NS ILALAMUAIINUNIVIUIPNTSUUS M TAR e LALILaWe N1g
Tanaarursavirldlaenisiivdeyadsnmuaimiisadunisiiudugenniseefinn n1ssnwignen
U9 uagnsasgnanlmindianuaulalunisiuiuinnssuusmsdidey (UNWTO, 2020).
URIGIRIRIEGRIRG

U Ay ° o

1. MnRamMITeiiveiauedmiun1sna1ndidetveddsususzau 5 A1 astinguguIng
fiuununsnandideidauiasdusroren Weaduaisnndnualveslsausudisinisuiang
sefungnswazdide Innsdearsifvatunsldmeluladdidonazuinnssudug Aldlulsusy
iamﬁqmﬂﬁummLfJuﬁmﬁia?qmé’amaﬂiqLLiﬂﬁﬁUQﬂﬁﬁ Toelddesneg wu Suled ledeaiife
vidodnglnsiml uazmsiiausdoyauazndnssaniviaiidaeuisaiunsiniiunudifeives
Tseusy G auwamedananazilugnisadisanudnd anuliinda waznisyatindouinves
tnvieafleasmilngldfielud

AUANNANAAATIALARELTYY (GREL): n1sasisuazdaatuaudndalunsiduinisg
Foalitugndn Tnewfuideseuazeinveduwinden uaznsldyagiduinssoduindenlunis
Uinslsausussiuvgnfiiuinnssudiden

suawlingadifes (GRE2): adrsaulindaliiugnanlasidunisliuinngid
A ngsuaziinusuiinvoudedanden Wy msldndanunaununaznisannisldndsavly
l5ausy

AUNTEUIUNS IAUTNMSLULRIATINYBL TS IULaENTAUINdaUINEIWed (GRE3): N3
faunnszuaunsliuimsiiulinssedanedenuaznsdoansiugnaluizeswesnisuinisdiden

2. wwmdlunsdaasunsiusuinnssuuimsiidedluesdusenouita 4 duty asady

£ Y & o w ~ [ Y a 1 = ) 9/ 1 A A
AuABINsgnAludfy e lmisruiiauls Fwasidulentalunisasisaudniede uay

214



NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

afunilindalifugnilasiumsliuinmsddedifaunmguaziiniusuinvousenmnim
A auandeululsusy Tnsannimideauedananiluifuuuamdunisadienissuilung
UfTRmsUsnsAden e

AUAUNLININISRATR (PIS1): nMsitdwriausdnwazassautaulaliiumumi
nensmanvedlsausLsERUnIninsuIndides Tneiunsdeasiinafuauruazysylovin
andagldsurnmsdentduimanaii

AuANTanelavesgnAl (PIS2): nsasieanuianalalvidugnAnlaeitunmninees
Uinsdideafifimsimunuazuianssy Wy msliuimsmnensldmaluladiduiinsdedundon

fumsandnudswinden (PIS3): mIsaianrunseudinlifugnAferfudanndousiiu
nslusnsaidien wazmsdusegnadumsisuiinteuseduinden

FUNNTNUIVINNG (PISA): mMsfauiuazaumunsiiuinsdilenfimngauuay
winnssu Tneufunsliuimsifiaunmauariinusuiiaveureduinden

usiogslsfnmu astinsAnnuuazyseifiunanisuimsdanisailetegseiiles (Font
et al, 2017) LﬁummﬁwﬁmmaamiﬂssLﬁuLﬁaU%’UUsﬁmsﬁamsmsmmmﬁvﬁm (Ninerola et al.,
2019) wansbiifuinnisinmunatisasuanudBulunisvieadien (Gupta et al, 2019) a3u1e9n
miﬂisLﬁumaaﬂwﬁiaLﬁaasu'waﬁ”wmmﬁmﬂamﬂquﬁ ganpanany (Martinez-Martinez et al.,
2019) Afuimsinmamanssiiusuiudanadentigliuimsusuginagnsmaegsialdegng
JUsgansam

Farsuauuzasadaly
1. sAdeadwielumsAnuiuisuifisuiuudasdassuunauruiangalsausudd
annndousinstu muUszanvesliuins weidulsglenilunmsiauinisuimsinnisngu
Tsausuuazidunumddunsnaunuianssuniinisnaindidetvesnauguszneunisgsnalsusula
2. Asinwanmdgmuazguasselumaiuvuiiassaumaddlasiainetodonisnsna

somaifiutugannisvesiiinvesinreadiorlulsusy 5 an Wedulslenlunmsimuuuudaes

Tusddeaseselulyiusyansamunnauy

215



NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

References

Adams, S., Kageyama, Y., & Barreda, A. A. (2022). Sustainability efforts in the hotel industry: A
systematic literature review. Journal of Tourism Management Research, 9(1), 9-23.
https://doi.org/10.18488/31.v9i1.2921

Ahn, Y. H., & Pearce, A. R. (2007). Green construction: Contractor experiences, expectations,
and perceptions. Journal of Green Building, 2(3), 106-122.
https://doi.org/10.3992/jgb.2.3.106

Amabile, T. M. (1988). A model of creativity and innovation in organizations. In B. M. Staw &
L. L. Cummings (Eds.), Research in Organizational Behavior (Vol. 10, pp. 123-167).
Greenwich, CT: JAI Press.

Amadeus, & InterContinental Hotels Group (IHG). (2018). Drivers of change in hospitality .
Amadeus. https://amadeus.com/en/resources/white-paper/drivers-of-change-in-
hospitality.

Amatulli, C., De Angelis, M., & Stoppani, A. (2021). The appeal of sustainability in luxury
hospitality: An investigation on the role of perceived integrity. Tourism
Management, 83, 104228. https://doi.org/10.1016/j.tourman.2020.104228

Bansal, P., & Roth, K. (2000). Why companies go green: A model of ecological responsiveness.
Academy of Management Journal, 43(4), 717-736. https://doi.org/10.2307/1556363

Barakagira, A., & Paapa, C. (2023). Green practices implementation for environmental
sustainability by five-star hotels in Kampala, Uganda. Environment, Development
and Sustainability, 26, 9421-9437. https://doi.org/10.1007/510668-023-03101-7

Becker, E. J. (2009). The Proximity Hotel: A case study on guest satisfaction of sustainable
luxury environments (Master’s thesis). The University of North Carolina at
Greensboro.

Bohdanowicz, P. (2006). Environmental awareness and initiatives in the Swedish and Polish
hotel industries-survey results. International Journal of Hospitality Management,
25(4), 662-682. https://doi.org/10.1016/j.ijhm.2005.06.006

Chan, E. S.-w. (2014). Green marketing: Hotel customers’ perspective. Journal of Travel &

Tourism Marketing, 31(8), 915-936. https://doi.org/10.1080/10548408.2014.892465

216


https://doi.org/10.18488/31.v9i1.2921
https://doi.org/10.3992/jgb.2.3.106
https://amadeus.com/en/resources/white-paper/drivers-of-change-in-hospitality
https://amadeus.com/en/resources/white-paper/drivers-of-change-in-hospitality
https://doi.org/10.1016/j.tourman.2020.104228
https://doi.org/10.1007/s10668-023-03101-7
https://doi.org/10.1080/10548408.2014.892465

NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

Chan, R. K. L., & Wong, Y. H. (2020). Environmental consciousness, green marketing, and
consumer purchase behavior. Journal of cleaner production, 252, 119991.
https://doi.org/10.1016/j.jclepro.2019.119991

Chauhan, S., & Naznin, N. (2023). Green marketing: An ethical and anti-environmental resilient
approach for sustainable business. Problemy Ekorozwoju — Problems of Sustainable
Development, 18(2), 141-147. https://doi.org/10.35784/preko.3952

Chen, H., & Chen, C. C. (2010). The effect of green marketing on customer satisfaction and
purchase intention. Journal of consumer marketing, 27(4), 380-389.
https://doi.org/10.1108/07363761011052393

Chen, Y. (2010). The drivers of green brand equity: green brand image, green satisfaction, and
green trust. Journal of Business Ethics. 93(1): 307-319.
https://doi.org/10.1007/s10551-009-0223-9.

Chen, Y.-S,, Lai, S.-B., & Wen, C.-T. (2006). The influence of green innovation performance on
corporate advantage in Taiwan. Journal of Business Ethics, 67(4), 331-339.

Chivandi, A., Sikhauli, M., & Mlilo, T. (2023). Green Innovation Sustainability & Green Practice
Behaviours in Tourism & Hospitality. Athens Journal of Tourism, 10(2), 99-124.
https://doi.org/10.30958/ajt.10-2-2

Cochran, W. G. (2007). Sampling techniques (3rd ed., pp. 89-110). John Wiley & Sons.

Cronbach, L. J. (1951). Coefficient alpha and the internal structure of tests. Psychometrika,
16(3), 297-334. https://doi.org/10.1007/BF02310555

Dang-Van, T., Wang, J., Vo-Thanh, T., Jiang, X., & Nguyen, N. (2022). Green practices as an
effective business strategy to influence the behavior of hotel guests in the luxury
hotel sector: Evidence from an emerging market. Business Strategy and the
Environment, 31(4), 1613-1626. https://doi.org/10.1002/bse.3318

De Barnier, V., Falcy, S. & Valette-Florence, P. (2012). Do consumers perceive three levels of
luxury? A comparison of accessible, intermediate, and inaccessible luxury brands.
Journal of Brand Management, 19(7), 623-636. https://doi.org/10.1057/bm.2012.11

Deraman, F., Ismail, N., Arifin, A. I. M., & Mostafa, M. I. A. (2017). Green practices in hotel
industry: Factors influencing the implementation. Journal of Tourism, Hospitality &

Culinary Arts, 9(2), 305-316.

217


https://doi.org/10.35784/preko.3952
https://doi.org/10.1007/s10551-009-0223-9
https://doi.org/10.30958/ajt.10-2-2
https://doi.org/10.1007/BF02310555

NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

Drucker, P. (1985). Creating strategies of innovation, Planning Review, 13(6), 8-45.
https://doi.org/10.1108/eb054121

Dwivedi, R., Pandey, M. K., Vashisht, A., Pandey, D. K., & Kumar, D. (2022). Assessing
behavioral intention toward green hotels during COVID-19 pandemic: the
moderating role of environmental concern. Journal of Tourism Futures, 8(1), 1-17.
https.//doi.org/10.1108/JTF-05-2021-0116

Font, X., Eleammal, I., & Lamond, I. (2017). Greenhushing: The deliberate under-
communicating of sustainability practices by tourism businesses. Journal of
Sustainable Tourism, 25(7), 1007-1023.
https://doi.org/10.1080/09669582.2016.1158829

Fornell, C., & Larcker, D. F. (1981). Structural Equation Models with Unobservable Variables
and Measurement Error: Algebra and Statistics. Journal of Marketing Research, 18(1),
39-50. https://doi.org/10.2307/3151312

Gefen, D., Straub, D. W., & Boudreau, M. C. (2000). Structural Equation Modeling and
Regression: Guidelines for Research Practice. Communications of the Association for
Information Systems, 4, Article 7. https://doi.org/10.17705/1CAIS.00407

Grundey, D., & Zaharia, R. M. (2008). Sustainable incentives in marketing and strategic
greening: The cases of Lithuania and Romania. Technological and Economic
Development of Economy, 14(2), 130-143. https://doi.org/10.3846/1392-
8619.2008.14.130-143

Gupta, A., Dash, S., & Mishra, A. (2019). All that glitters is not green: Creating trustworthy
ecofriendly services at green hotels. Tourism Management, 70, 155-169.
https://doi.org/10.1016/j.tourman.2018.08.015

Gupta, A., Sajnani, M., Dixit, S. K., Mishra, A. & Gani, M. O. (2023), Are consumers influenced
by the use of green practices in five-star hotels: an assessment of guest's revisit
intentions, inclusive ratings and hotel performance. International Journal of
Tourism Cities, 9(1), 159-181. https://doi.org/10.1108/1JTC-05-2022-0131

Gossling, S., Scott, D., & Hall, C. M. (2020). Tourism and water (2nd ed.). Channel View
Publications.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data analysis (7th

ed.). Pearson Prentice Hall.

218


https://doi.org/10.1108/JTF-05-2021-0116
https://doi.org/10.1080/09669582.2016.1158829
https://doi.org/10.2307/3151312
https://doi.org/10.17705/1CAIS.00407
https://doi.org/10.1016/j.tourman.2018.08.015
https://doi.org/10.1108/IJTC-05-2022-0131

NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

Hall, C. M. (Ed.). (2015). Tourism and water. Channel View Publications.

Han, H., & Kim, Y. (2010). An investigation of green hotel customers’ decision formation:
Developing an extended model of the theory of planned behavior. International
Journal of Hospitality Management, 29(4), 659-668.
https://doi.org/10.1016/j.ijhm.2010.01.001

Imprasert, K. (2021). Sustainable marketing strategies of small enterprises in Nonthaburi
Province. Journal of Nakhonratchasima College (Humanities and Social Sciences),
15(2), 262-273. https://s003.tci-
thaijo.org/index.php/hsjournalnmc/article/view/263387

Kapelianis, D., & Strachan, S. (1996). The price premium of an environmentally friendly
product. South African Journal of Business Management, 27(4), 89-95.
https://doi.org/10.4102/sajbm.v27i4.813

Kapferer, J. -N. & Michaut, A. (2015). Luxury and sustainability: A common future? The match
depends on how consumers define luxury, Luxury Research Journal, 1(1), 3-17.
https://doi.org/10.1504/LRJ.2015.069828

Khairy, H. A., Elzek, Y., Aliane, N., & Agina, M. F. (2023). Perceived environmental corporate
social responsibility effect on green perceived value and green attitude in
hospitality and tourism industry: The mediating role of environmental well-being.
Sustainability, 15(6), 4746. https://doi.org/10.3390/su15064746

Khalil, N., Che Abdullah, S. N., Haron, S. N., & Hamid, M. Y. (2022). A review of green practices
and initia-tives from stakeholder’s perspectives towards sustainable hotel
operations and performance impact. Journal of Facilities Management, 20(4), 653—
682. https://doi.org/10.1108/JFM-03-2022-0025

Kokkhangplu, A., Onlamai, W., Chokpreedapanich, T., & Phikul, K. (2023). What predicts
behavioral intention in eco-friendly hotels? The roles of tourist’s perceived value
and satisfaction: A case study of Thailand. Sustainability, 15(4), Article 3219.
https://doi.org/10.3390/5u15043219

Kontig, 1., & Biljeskovic, J. (2010). Greening the marketing mix: A case study of the Rockwool
Group [Bachelor’s thesis, Jonkdping University, Jonkdping International Business

School]. DiVA Portal.

219


https://so03.tci-thaijo.org/index.php/hsjournalnmc/article/view/263387
https://so03.tci-thaijo.org/index.php/hsjournalnmc/article/view/263387
https://doi.org/10.1504/LRJ.2015.069828
https://doi.org/10.3390/su15064746
https://doi.org/10.3390/su15043219

NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

Kuziboev, B. H., (2020). Sustainable Development of The Service Sector: Theoretical
methodological Approach. Central Asian Problems of Modern Science and
Education, 3(1), Article 1. https://uzjournals.edu.uz/capmse/vol3/iss1/1

Lalaeng, C. (2015). The causal relationships and outcomes of green innovation strategies:
Empirical evidence from ISO 14001-certified Thai manufacturing businesses
[Doctoral dissertation, Silpakorn University]. Graduate School, Silpakorn University.

Lam, L. W. (2012). Impact of competitiveness on salespeople's commitment and
performance. Journal of Business Research, 65(9), 1328-1334.
https://doi.org/10.1016/j.jbusres.2011.10.026

Laroche, M., Bergeron, J. & Barbaro-Forleo, G. (2001), Targeting consumers who are willing to
pay more for environmentally friendly products. Journal of Consumer Marketing,
18(6), 503-520. https://doi.org/10.1108/EUM0000000006155

Lopez-Gamero, M. D., Molina-Azorin, J. F., Tari, J. J., & Pertusa-Ortega, E. M. (2023).
Interaction between sustainability practices and the mediating role of hotel
performance. Journal of Sustainable Tourism, 32(6), 1027-1050.
https://doi.org/10.1080/09669582.2023.2198165

Manaktola, K. & Jauhari, V. (2007), Exploring consumer attitude and behavior towards green
practices in the lodging industry in India. International Journal of Contemporary
Hospitality Management, 19(5), 364-377.
https://doi.org/10.1108/09596110710757534

Martinez-Martinez, A., Cegarra-Navarro, J. G., Garcia-Pérez, A., & Wensley, A. (2019).
Knowledge agents as drivers of environmental sustainability and business
performance in the hospitality sector. Tourism Management, 70, 381-389.
https://doi.org/10.1016/j.tourman.2018.08.030

Mathur, L. K., & Mathur, I. (2000). An analysis of the wealth effects of green marketing
strategies. Journal of Business Research, 50(2), 193-200.
https://doi.org/10.1016/50148-2963(99)00032-6

Meeroff, D. E., Scarlatos, P. D., Bloetscher, F., & Sobel, L. (2020). Implementation of
Sustainability Practices in the Hospitality Industry. Journal of Service Science and

Management, 13(2), 189-208. https://doi.org/10.4236/jssm.2020.132013

220


https://doi.org/10.1016/j.tourman.2018.08.030

NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

Mercadé Melé, P., Molina Gémez, J., & Garay, L. (2019). To Green or Not to Green: The
Influence of Green Marketing on Consumer Behaviour in the Hotel Industry.
Sustainability, 11(17), 4623. https://doi.org/10.3390/s5u11174623

Millar, M., & Balosglu, S. (2008). Hotel guests’ preferences for green hotel attributes.
Proceedings of the European Council on Hotel, Restaurant & Institutional Education
(EuroCHRIE) Conference.

Moise, M. S., Gil-Saura, I., & Ruiz-Molina, M. -E. (2021). “Green” practices as antecedents of
functional value, suest satisfaction and loyalty. Journal of Hospitality and Tourism
Insights, 4(5), 722-738. https://doi.org/10.1108/JHTI-07-2020-0130

Mohammad, A. A. S., Aldaihani, F. M. F., Alrikabi, S. M., Alshurideh, M. T., Abazeed, R. A. M.,
Al-Husban, D. A. O., Mohammad, A., Al-Hawary, S. I. S., & Al Kurdi, B. H. (2023).
Customer awareness towards green marketing mix in 5-star hotels in Jordan. In
Studies in Computational Intelligence (Vol. 1056, pp. 2157-2176). Springer.
https://doi.org/10.1007/978-3-031-12382-5 118

Newman, N. (2021). Green marketing: A conceptual overview. In C. Mukonza, R. E. Hinson, O.
Adeola, I. Adisa, E. Mogaiji, & A. C. Kirgiz (Eds.), Green marketing in emerging markets:
Strategic and operational perspectives (pp. 39-60). Palgrave Macmillan.
https://doi.org/10.1007/978-3-030-74065-8 3

Nifierola, A., Sanchez-Rebull, M. V., & Hernandez-Lara, A. B. (2019). Tourism research on
sustainability: A bibliometric analysis. Sustainability, 11(5), 1377.
https://doi.org/10.3390/su11051377

Organization for Economic Cooperation and Development (OECD). (2021). Tackling the
climate crisis together. https://www.oecd.org/climate-change/

Pacevicilte, A., & Razbadauskait@-Vensk€, I. (2023). The role of green marketing in creating
a sustainable competitive advantage. Regional Formation and Development Studies,
40(2), 89-98. https://doi.org/10.15181/rfds.v40i2.2533

Peattie, S., & Peattie, K. (2003). Ready to fly solo? Reducing social marketing’s dependence
on commercial marketing theory. Marketing Theory, 3(3), 365-385.
https://doi.org/10.1177/147059310333006

Porter, M. E. & van der Linde, C. (1995). Green and competitive: Ending the stalemate.
Harvard Business Review, 73 (5), 120-134.

221


https://doi.org/10.3390/su11174623
https://doi.org/10.1007/978-3-031-12382-5_118
https://doi.org/10.1007/978-3-030-74065-8_3
https://doi.org/10.3390/su11051377
https://doi.org/10.15181/rfds.v40i2.2533
https://doi.org/10.1177/147059310333006

NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

Prakash, G., & Pathak, P. (2017). Intention to buy eco-friendly packaged products among
young consumers of India: A study on developing nation. Journal of Cleaner
Production, 141, 385-393.

Prendergast, G. & Man, H. W. (2002) The Influence of Store Image on Store Loyalty in Hong
Kong’s quick service restaurant industry. Journal of Foodservice Business Research,
5(1), 45-59. https://doi.org/10.1300/J369v05n01 03

Schwepker, C. H., Jr., & Cornwell, T. B. (1991). An examination of ecologically concerned
consumers and their intention to purchase ecologically packaged products. Journal of
Public Policy & Marketing, 10(2), 77-101. https://doi.org/10.1177/074391569101000205

Somrattanares, B., Rattakorn, A., & Wana, C. (2018). Sustainable management strategies of
medium-sized hotel and lodging businesses in Bangkok. Journal of Srinakharinwirot
Business Administration, 9(1), January-June.

Stevens, J. P. (2002). Applied multivariate statistics for the social sciences (4th ed.).
Lawrence Erlbaum Associates.

Tabachnick, B. G., & Fidell, L. S. (2007). Using multivariate statistics (5th ed.). Allyn &
Bacon/Pearson Education.

Thomson, J. W. (1992). Population dynamics. New York: McGraw-Hill.

Thongplew, N., Spaargaren, G., & van Koppen, C. S. A. (2017). Companies in search of the
green consumer: Sustainable consumption and production strategies of companies and
intermediary organizations in Thailand. NJAS - Wageningen Journal of Life Sciences, 83,
12-21. https://doi.org/10.1016/j.njas.2017.10.004

Treekanont, S. (2007). Developing measurement instruments for variables in social science
research: A practical guide (in Thai). Chulalongkorn University Press.

Tsou, H. -T., Hou, C. -C., Chen, J. -S., & Ngo, M. -C. (2022). Rethinking sustainability hotel
branding: The pathways from hotel services to brand engagement. Sustainability,
14(16), 10138. https://doi.org/10.3390/su141610138

UNWTO. (2020). Sustainability for hotels: A guide for a better future. United Nations World
Tourism Organization.

Xavier, A., Reyes, T., Aoussat, A, Luiz, L., & Souza, L. (2020). Eco-Innovation Maturity Model: A
framework to support the evolution of eco-innovation integration in companies.

Sustainability, 12(9), 3773. https://doi.org/10.3390/su12093773

222


https://doi.org/10.1177/074391569101000205
https://doi.org/10.1016/j.njas.2017.10.004
https://doi.org/10.3390/su141610138

NIAFIVINTUAI NGB QAR VN 21 atun 1 wnsaw - fquieu 2568)

Phuket Rajabhat University Academic Journal Volume 21 No. 1 (January - June, 2025)

Yakovleva, D. (2023). Innovation in the hospitality industry. Innovative Geography and
Tourism, 5, 260-266. https://doi.org/10.33920/igt-2-2305-02

223


https://doi.org/10.33920/igt-2-2305-02

