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Abstract

The objectives of this qualitative and quantitative research were 1) to study current situation and
operation of hotel businesses in Royal Coast area, 2) to explore tourists behavior while traveling to stay overnight
at hotels in the area of Royal Coast, and 3) to present the model development of appropriate service
marketing strategies for the hotel business in Royal Coast area in order to promote tourism capacity.
The samples of this study were 400 foreign customers who stayed at the hotels in Royal Coast area, 10
persons of each govenrment as well as private agency, and 10 representatives of related hotel businesses
who have involved in the businesses management, who were chosen by means of snowballing sampling.
The research insturments utilized in this study were an in-depth interview, and both a questionnaire and
a semi-structured questionnaire. The conetnet validity was employed in order to assess the research tools
whose Item Objective Congruent (IOC) was 0.89 and reliability was 0.95 respectively. The data were ana-
lyzed by using Statistical Package for the Social Science for Windows (SPSS) and advanced statistic, Lisrel.

The findings of this study indicated that 1) the current situation of the hotel businesses in the
Royal Coast area was highly competitive, in the respect of products and services. The operation of hotels
tended to be centralization in terms of structure depending on owners who took over the businesses
and contracts. In relation to these, there were divisions based on the standard of meduim and big
hotels. The hotels atmosphere was friendly for customers focusing on the use of local products
as the selling point and emphasizing on work rested on a speicalization system. 2) The study found
that the tourists behavior was frequent travellers, 3-4 times a year, paying for the hotels room 2,001
3,500 baht. In addition, the length of stay was 3 -4 days per trip. The influential factors in making a decision
for travelling were families and relatives. 3) This study revealed that the most suitable model of marketing
strategies suitable for the foreign customers for the hotels in the area of Royal Coast after being analyzed
by the Confirmatory Factor Analysis process (CFA) was the model called SEASIDES. Additionally, there

were eight significant components for the model of marketing strategies.
Keywords: Hotel Businesses, Service Marketing Strategies, Royal Coast
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