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Abstract

The purpose of this study was to investigate personal factors and marketing mix strategies
that influence the purchasing decisions of Halal food products among Muslim consumers in
Bangkok. The samples used in the study comprised of 400 Muslim consumers who purchased
Halal food products in Bangkok. Convenience sampling was used, and a questionnaire was
employed as the data collection instrument. The statistical methods used to analyze the data
included frequency, percentage, mean, standard deviation, one — way ANOVA and multiple
regression analysis.

The study results revealed that personal factors such as gender, age, occupation,
education level, average monthly income, and the nature of being a Muslim have an effect on the
purchasing decisions of Halal food products. Additionally, the tested hypotheses regarding the
marketing mix strategies component indicated that three components, namely price, contribution
channels, and promotion, have a moderately positive effect on the purchasing decisions of Halal
food products, with statistical significance at the 0.05 level. However, the component namely,
product, was found to have no significant effect on the purchasing decisions of Halal food products.
These-findings provide valuable insights for businesses to develop their products and offerings to
meet the needs of Muslim consumers.

Keywords: Marketing mix strategy, Purchasing decision, Halal food product
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fpLau uazn1sine fupnswiusdinasentssinauladendadmsiamissiaiaiiunnsneiu
Tneafififilé Independent Sample t-test wazafif F-Test (One-way ANOVA) wudn Huslnafis
o/ = a a o o g a o o ' o P [ VSN
anvouzniaiuyadn Sszduniassnaulagendndmdiomissanauansieiu Wasinguslan
dmnnjudlnanmissnaiasgudn Fwhlinissnauladensfuslnafiduyadnain Gaas
AN uaaAN i (1in5uBaann) Ausnsneiuin laawasonissnduladenandoionnns

4' ! o/ o ! 4 4' ! =]
FIaNauANsNiL uariadudauyAnaane a1y 818w 318 [findeseaifian uazn19ine
dl 1 o/ 1 1 o/ 4 a o/ 4 zil 1 o/
fusnsineiu senasianisfndulafendnsineiamnssaiaiiunnsianii

[l ¥ !

5. AnsAlAsIzRRauUsifnasantsinauledanindmuvianisaraa Aaiafily

NI1THUIAHANILANIBIANN1TAANDYNIY AW BIF U A9 dINUILaNN19N1TAAA

o =
PNAITINN 4

A199% 4 AadiRzesannITnnnesngesiallsdadedulsraNnNnN1Inann

Model R R square  Adjusted R square Std.Error of the Estimate

1 .703¢ 494 489 453

dl 1 o/ a = 1 o/ ¥ a o/ I'd
FINANTNT 4 WU1 FaulsBass SnasansruaunssnanlatananimTiannTanana
AANHANAUSAUNITARANIAT 703 WAZATNITOATLIAINANLLSIEINITA ARG ED HANA DT
AMNTENIRNA L 49.40% LAANANUSERAYIENIT0AN8289R1uUSTTA9 8 RIS ANNNNITARTA

AUNITAARWIAEONRRA T DNNTIIRNE FIRNTWNT 5

AN5199 5 ANANLSE AN N1T0n0aga9iaul a4 aNL T L aNYINITARNATUNT S AR e T

NARFUTIBINTEIAA
Model Sum of df Mean F Siqg.
square square
1 (Constant) 1.333 .168 7.920 .000
AR T 072 .063 .068 1.143 254
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A1 5 ANFHUSZANT N9 0A0 082899998 §NU ST aNYINNITAaIA R UNI9F AR eSS

NARATIDIMNTENRR (51])

Model Sum of df Mean F Sig.

square square
FIUIIAT 246 .061 259 4.070 .000
ANUABIVIINNITTAITVHNY 206 .066 232 3.139 .002
ANUNITRIFIHNIIARA A71 .055 212 3.120 .002

a. Dependent Variable: (masinanladandnsiosiomnssnana)

AndnUsrANEnsannnanfaulsiiase dantlsrannienisnaintunissaaulede
WARdnTasEAIaR N ayaNBeaNnawennTol AST

Y = 1.333 + 0.246 (F1451A1) + 0.206 (A1HEBINNN1T9ATIHY) + 0.171 (FA1HN1S
ALFINNTTINRR)

A1 B FIRNARSMT AIHIIAT ATUEBININATITTIATINHAY ATHAITRILESHNITARA
fANinfiu 0.072, 0.246, 0.206 uaz 0.171 AMua"FU Geimuasiafinuan shufe wineAnaeg
faulsaaszing L 1 vay 9z tinnsdnanladeintunnan B ansufazdaulls uaziiie
VARBLANHRTTIAATYT 4 Fauls wudn TTadefifidvanaseniasamulatenand e aminaeana
AU ATUTBINNINITTASIMNAY LAZHEINNNSAIEEHNNTARTA LRI TIETHAILLTHEINE
ﬁi@mﬁﬁmﬁuﬁf@%@wﬁmﬁ’m%mmﬁmmmmﬁguﬂﬂmmmﬁﬁm?flﬁtymmﬁﬁ uazileaqsFnu
WARSou Bfananasan1sinanlagan AR aNNTENaNs SIAD FauLsATUNARS o idl
wasanisdnanlatandndosiomamataresiuilan uazasuiiadudantszanmnenisnann
Finasan1ssnAutadananToTiamNTENana [HLA $1u1AN F1ureanenisansnvsing uaz
ATUNITRININNTIRNATA WL mmﬁ’uﬂ’uﬁww@mﬁaﬂ@imﬁﬁfﬂ@?ﬂﬁfymmﬁﬁﬁ 05 519 3 Hw
AB ATHIIAT ATHEBININNITIATINHIY LAZATHNTTRIATHNITARTA LAASINFLU B AT
AN1T0TINTUDBUAE AN AN RUEF UL 5N TER Fadafa90in58 8w Wudn Fusan
fanananan1ssinanle BN AR D BNTEINANA 1WW NARSITIRENNSLARIIIANTIFALeY uazd]
FDIVININNTENTLEUATLAIN FINFINEBININITTRsmsneiTnasen19nAuTa T NAR T
AMNTENANA 191 FaTiens gt ANazens BiAssienisUndew Wiaand

ARy wasiiauin@ete daudiun1sdauasNNI9RaATIdINARaNITAR AN Ia BB NARS DL
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Y oA
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U

ssvazduniiatistun1sindulede aanndeafuanlid§aeed Yooyen and Leerattanakorn (2012)
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