179

Princess of Naradhiwas University Journal of Humanities and Social Sciences

dUUTTANNIINISAAIALUY 4Es LLazﬁw%wa%aaﬁuwQLauma%ﬁa'aNasiam'iéfﬂauh%a
130981919 sunwanWasy TikTok Shop vasuslnalulvndnailias
wazd NN INE NINdIVaN
The 4Es Marketing Mix and Influencer Influence on Consumers’ Cosmetics
Purchase Decisions via the TikTok Shop Platform in Mueang and Hat Yai

Districts, Songkhla Province
oY in avau’

Anuwat Songsoml*

(Received: November 12, 2025; Revised: November 27, 2025; Accepted: January 5, 2026)

UNANELD

n537uAseliTngUszasAiie (1) AnwidiuUssaun1anIsnaIniuy 4Es NEINanans

U

findaulatoiniasd1919 Nuunanwasy TikTok Shop vasduslnaluluns1neiilin Lazanenialg

_ e

Janinasvan uaz (2) Anwdnsnavesdurlgiouiyes Ndwanenisdndulareinsesdians Wiy

uwwanvlosu TikTok Shop vesuslaalulungneilies wagdunemalvg Jaminaswan ngudleg

] (%
= =)

fegninfilastetnsediansrnuunanweda TikTok Shop $1uan 385 518 Faldainnisgusedis
wuulzas iesesleldlunside Aeuvuasunudsiderauuuuidensey waguasiauseuae
5 sedu adafildlunsiinssideya Uszneudie A1fesay Aeds daudsauuninigiu ans
AATIRANFURUS Uazn1THATILNANNBENTAN KANTITITENUTN @1UUTEAUNNITAAN 4Es
FeUsznausg msafisuszaunisal msaduanen Madhdaing uagnisaianin demaldeuinde
nsdinaulateindesdronsiuunaniasy TikTok Shop sgnsfitfuddymnsadafisyiu 0.05 Tnefla
FuuszAnSonaneswindu 0.28, 0.15, 0.21 uag 0.13 audrdu lurasideafuilededninaves
durlgioulwes FeUsznoume awdsgala Aalingle anudervig Amnsmiansw uagadw
wiloufungudmine deaideandentsiadulatoiniesdonskiuunanilasy TikTok Shop oenadl

'
(% aada

HudrAgnisadfnszau 0.05 lnsdardulsz@ndanasuwindu 0.27, 0.25, 0.19, 0.16 uag 0.24

'ARELATEEAANS LAY UINITEINT UnInendevind
Faculty of Economics and Business Administration, Thaksin University

*Corresponding author. E-mail: anuwat@tsu.ac.th

ATV INYGI1REUTIFIITTIVUATUNT 1Y INYBEAITATURLAIANAITAT
Uil 13 avuil 1 uns1AN - AUy 2569



180

Princess of Naradhiwas University Journal of Humanities and Social Sciences i&@?

AUAIGU NaN1TIAeRIna1 Wulselevtddndudsuieduariusnanesuesulan Tunisiivue

Y

nagnsNIIIaIniatunsasUsEaunsalleuinuAguslaa wagnisidendunlgieugeiivizay

[y 1

funquidmang

o o o

AdARy: dulszaunanIean (4Es) ANBvEWanIANAn woUwadu TikTok

Abstract

This study aims to (1) examine the 4Es marketing mix that influences consumers’
cosmetics purchase decisions via the TikTok Shop platform in Mueang and Hat Yai Districts,
Songkhla Province and (2) to examine the influence of influencers on consumers’ cosmetics
purchase decisions via the TikTok Shop platform in Mueang and Hat Yai Districts, Songkhla
Province. The study sample consisted of 385 customers who had previously purchased
cosmetics through the TikTok Shop platform, selected using purposive sampling. The
research instrument was a questionnaire comprising multiple-choice items and a five-point
rating scale. Statistical methods used for data analysis included percentages, means and
standard deviations, correlation analysis, and multiple regression analysis. The results
showed that the 4Es marketing mix, which consists of experience, exchange value,
accessibility, and evangelism, had a statistically significant positive effect on cosmetics
purchase decisions via the TikTok Shop platform at the 0.05 significance level. The
corresponding regression coefficients were 0.28, 0.15, 0.21, and 0.13, respectively.
Meanwhile, influencer-related factors such as attractiveness, trustworthiness, expertise,
respectability, and similarity to the target audience had a statistically significant positive
effect on cosmetics purchase decisions via the TikTok Shop platform at the 0.05 significance
level, with corresponding regression coefficients of 0.27, 0.25, 0.19, 0.16, and 0.24,
respectively. These findings offer practical implications for online sellers in formulating
marketing strategies that emphasize the creation of positive consumer experiences and the
selection of influencers who are well aligned with the target audience.

Keywords: Marketing Mix (4Es), Influencers, TikTok Application
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R? = 0.645, Adjusted R? = 0.591, SEE = 0.274, F= 25.012
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R? = 0.632, Adjusted R? = 0.574, SEE = 0.269, F= 29.935
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