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Abstract

In At present, the tourism industry has grown in Thailand. The traditional
markets can be considered as a business that is called, The place of Nostalgia
tourism. Which has received attention from the group Thai tourists, but during the
year 2017, tourists have recognized there is a noticeable decrease in the number.
Because communities and agencies may still lack continuous tourism
development within the area and the strategy for tourism has not been
established yet Conform to the uniqueness of the area including Attracting in
traveling. Therefore, this research is intended to study Tourism behavior of Thai
tourists A case study of traditional markets in Suphan Buri Province And study the
influence of Service marketing mix Tourism potential And the factors that cause
longing for the past The researchers combined ( Mixed Method Research) , using
interviews and questionnaires to collect data of 402 set by the tourists male
Thailand statistically analyzed using descriptive information, including the
percentage deviation from the process database and statistics. To analyze
Inference data is a multiple regression analysis.

The results of the research are divided into 3 parts, found that the
service marketing mix Product, price, marketing promotion And the process is
affecting the tourism aspects of the hospitality and service. As for tourism
potential Attraction in tourism Support And tourism management has an influence
on tourism behavior regarding attraction and service. And the factors that cause
longing for the past Emotional and emotional factors Location and time factor and
the stimuli factor influence the tourism behavior in the cost of traveling and using

the services.

Keywords: Service marketing mix / tourism potential / factors that cause

Longing for the past / tourism behavior
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geludmingnssnyilasanmzmsiauinseaamensieadien suiluisdneninnis
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Uselominseunquludseiiusinenfifidesesnmsaouay
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vies¥orl anudiar 1 au S1uau 3 au FAeeldISmsBennausegrauuulildvdnainy
W19318u (Non probability sampling) Inan1sidennguiiag1awuuLatzas (Purposive
sampling) %ﬂﬁLﬂm%@aﬂﬁdm%%ﬂLﬂu;:il,%mmigﬁﬁdaulﬁm%’aﬂumiﬁwummmE’Iau
gV 3 AR

3. whsrunaenyuiiUszneunsgIiaveaiinmandeugaluimia



17

y ISESIIMSUNISNENSUNUSH 0 12

w2 L - LWL 2543

anssauys Usenaume augnaainieest aaaindudnuasusedud aanimiessey
U annuilaz 1 au d1uau 3 au Rdoidennguinodialaglilivananuiazdu (Non
probability samplellagld35n151dandaeg19uuuLanzas (Purposive  sampling) lngil
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BAnEeNNNAIEUUNmMLALAIRI (Quota Selection) Iaen1sMmviuadnaILYes
naumegdluaugnnainioslnaimmUnudnnuAIUsEIud Lagnatanvessest Loy
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tvieaflenann 134 Ay
Fud 2 n1sdudiagneuuagain (Convenience  Sampling)  LAUTaYa3IN
tvieufisninefifumanvionfismandeugaludmiagnssuyilasldiuuasuay
Huedestelunsifusiunudoya lnsngusograilonsuuvuasunuasoudiazdeiu
WUUABUANAUR IR
i3aaiielunside
1. deselumsideiBsnanimAe wuuduneailuuidasiain (Semi-
Structured interview questionnaire) ielddunivalidedn (In-depth interview) @3y
dildrufrdeddunsimuitazduaiunisveniivinaindeugaludminanssays
ANENTIUNITUTMIAGIAVSORIINYNYY MUIBUAIUNUNIAST kaEFIuUAIALENYY
2. iFesfiooieUTina Rouvuasuniud i 4 noudl
pouil 1 Joyaiferfiudinyszaumenisnaiauinig
pouil 2 LuudeunuALITUANENIWATYiBALTEY
pouil 3 wuuaeunuAnfudadeiineliAnnsTnemedn
pouil 4 woAnssuNsvioudien
n1sATeideya
1. mylnsedlagldadmidanssann (Descriptive statistic) iileasunendesdiu
Renfunduinedng fail
1.1 nsmaniovaz (Percentage)
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12 msmeAnads (Mean) wielduladeyatinvieaiie

13 mamednideauunnnsgiu (Standard deviation)
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IATgiveyalagn1snaaeuaINRgY
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\Wenviaad (Multiple Regression Analysis) fiflen Sig = .00 Ao Fundnsue Andudey
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aanzd Yaradn viuanide ...”
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A (Multiple Regression Analysis) fifien Sig = .00 Aesundnsud Andufesay
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