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Abstract

There are 3 models of communication interaction; reactive, proactive and
mutual interaction. Each of them owns characteristic differently and allows users to
participate and interact with the media variously which suit for each individual users’
personal factors; gender, age, level of education and personal background. All model
of the communication interaction has been applied in designing of the social
networking media.

The communication interaction embed within the social networking media are
the major gimmick which become an important factor that bring the users involved in
reacting and participating with the media itself and also with other members of
the certain social networking. Moreover, while using the social networking media, the
users can feel being close when chatting, exchange and share with friends.
Furthermore, they also take roles of controlling the media.

In addition, these interactive functions provide the user searching information
with the reactive interaction, to exchange among members with the proactive
interaction and to be a part of media creating with the mutual interaction. Thus,
it could be said that the users with different personal backgrounds have own
appreciated points on the social networking world. As a result, the communication
interaction has a big role in pushing the social networking to become the most popular
media among diversity people in this contemporary world. Therefore, it could be
suggested for media producers to consider to apply the different communication
interactions into the media. This could persuade the user to use the interactive media

to share, exchange and create ideas to enlighten and improve their society.

Key Words: communication, Interaction, Social network
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