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Customer Attitude Towards Gold Ornaments via Social Networks
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Abstract

This research was conducted to determine these following factors. First,
analyzing the impact of customers’ attitudes on decision-making to buy gold
ornaments via social networks. Second, investigating the effects of marketing mixes on
customers’ attitudes in decision-making to buy gold ornaments via social networks.
Third, examining the effects of perceived benefits as well as effects of ease-of-use on
customers’ attitudes.

The sample of 400 customers who buy gold ornaments via online platforms are
collected for this research. The data collecting methods are frequency, percentage,
mean and standard deviation for descriptive analysis. For structural equation modelling
with AMOS software is used for verifying both direct and indirect effects on the
hypothesis with the generating at the 0.05 statistical significance.

This research provides new knowledge of the purchase gold ornaments via
social networks, where the trading system can be found to be satisfying or creating
positive attitudes. With a simply buying design only is not enough to create the positive
attitudes. In that ease-of-use of the system, It must show or create the benefits of
buying via social networks then it can be effect on customers’ attitudes and acceptant
of technology.

The statistical results reveal that first, the relationship effect of product and

service factor has an effect on the ease-of-use at 99.4%. Second, the cost factor has an
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effect on the perceived benefits at 75.4%. Third, the distribution channels have an
effect on both perceived benefits and ease-of-use factors at 84.5% and 94.8%,
respectively. And fifth, the marketing promotion has a positive sign on the ease-of-use
factor at 72.0%. In addition, the results also show that the relationship of ease-to-use a
system has an effect on the perceived benefits of gold customers at 95.7%.
Furthermore, only the perceived benefits has a positive impact on the customers’
attitudes on decision-making to buy gold ornaments via social networks at 93.4%. For
indirect effect analysis, the result suggests that the ease-of-use has a positive sign on
the customers’ attitudes on decision-making to buy gold ornaments via social networks
by mediating of the perceived benefits at 89.4%.

For the practical implications, the sellers of gold ornaments should focus on
developing and improving a marketing strategy via social networks. The possible
solutions such improving the online system for customers to feel that the system is
easy to use, attractive and create some benefits for customers in order to attract them

to buy products via online channels.

Keywords: Marketing mixes, Perceived benefits, Ease-to-use, Decision-making to buy,

Online gold ornaments
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