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Abstract

This academic article describes the use of digital marketing tools in this digital
age that is changing and growing rapidly by using technology as a marketing tool for
Inbound Marketing. Inbound Marketing provides the right content, to the right groups,

at the right time for customers to like that content. This involves using Inbound

' 919158 ABNMOT ANEUINISTIND WIMeNden1dn e-Mail : sprightlyl2@hotmail.com
2 91138 APUINITSNA WMIMENREWEn e-Mail : thosaphon bunsii@gmail.com

? 19138 ANLUIMNTIIND UNTINEIFENIEN e-Mail : suangchanok@gmail.com



259154 INEIaENIEN U7 29 adui 1 (WnsIpu - dguigu 2562)

Marketing tools for each of the 4 steps: attract, convert, close, and delight. Inbound
Marketing is work that helps organizations work effectively, and to reach their target
groups. The article will explain each step and marketing tools used in each step. It will
also summarize the four principles of Inbound Marketing. Inbound Marketing is a
marketing concept that focuses on good quality and interesting content to make
customers or consumers become interested and come to inquire or find information.
Businesses can use Inbound Marketing because of its three good aspects: 1) it is low
cost marketing, 2) involves two-ways marketing communication, and 3) includes a

customer screening system.
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Figure 1 Social Medias Share of Population
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Figure 2 Comparison of Search Terms
‘17'1lm: e-Mail: Marketing, Search Engine Optimization, Content Marketing, Inbound Marketing,
2004-2018 (Bunsiri, n.d.)
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Figure 3 Inbound Marketing Methodology
fmkUasann: Brian & Dharmesh, 2014
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AATIEN Keyword Tun1smiAmse Keyword fignawisegusiaaldlunmsaumdeya siunanis
n3esile SEO (Search Engine Optimization) Tunisitndenguidvung
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(1) wiasiiasunisnain (marketing) loun n1svinnslawan (ads) n13v13ale (video)
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strategy)

(2) 1ndpsilofunisue (sale) Ieun n1slnsdmst (calling) nMsdmn1sgnAngusjsnis
(prospects) N385 19M3LWAR (e-Mail templates) mﬁ@ﬁﬂwﬁ’NWUQﬂﬁ’l (meeting scheduling)
Nsasvineuinautenugnlula (conversation bots)

(3) wrsoeilodmTuAUAIUSNNT (service product) liua nsasefinlunismeaudiany
anA1 N13aieszuun1sIan1sauilun1sneuAIa1y (knowledge base or knowledge
management) 51901385 199usuARoUTEANSATULRA (conversation bots) Lileld Ay

mMauigna1uues 9 weldesiugnAiseuiy

funaufl 2. Convert WWutunaunisieuiingidrealiantu laenislddy CTA
(Call-to-Action) Litedsgaifidesndou vie Visitors uidu Lead Tnonisvedeyalasldiedasile
wlosu (Form) lunsifiudeyadidrdrydmiunislideyansefinegnd 81 e-Mail address
flogfnde waslnsdny (Judu ielddoyamarilunisdanisgnérduiug (Customer
Relationships Management: CRM) siglu Tnglusunou Attract waz Convert hananunsaiien
Snatad Lead Generation Tneatfunszuiunisvaamsainausaiagaguslnauayidsuaniug
nAuLUanuiln (Strangers) LL@SQﬂﬁ’]’Su 7 Aanualandnsasiviouinsvesgsiamiloun
fu Tneltia3esilonns 9 Feenaazsanis doyanisameidou (registration form) Yegyauuuden
(blog posts) AUBY kagdnsiilay (coupon and voucher) N1sangnenan (live events) 138

Wamnuiaulasaulail (online content)

w3asslelddmsuiuneu Convert udafiusdl (HubSpot, 2018)

(1) indesilennenisnann (marketing) liuf fumaun1svi Lead Flow die n1svin
{Ju CTA (Call-To-Action) nsa¥1amadeyadudiuazu3nis (landing page) tieliteya
waziionveanandne n1sadanosunsondoya (form) Wlawiudoyavesfaulaviofieu
Wou n1vIIn1TRaInnl8dlua (e-Mail marketing) Lﬁaﬁaﬁamﬁmauiﬂﬁﬁuqﬂﬁw
nMsafsviusuineuteausnlusiA (conversation bots) Lilevinmeuazmeuteyaiignaiutos
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iielgnanliidessouru nsldTusunsa Marketing Automation LitedsdayagnAnunltly
NSRAN

(2) 3osilofnunisune (sale) leiun nsvindennas msldialelunisiiiaue
(video) tlevnvandn st nisfitenansiadfifie (playbooks) tielddelunslidoyaifeiu
wansausiliinaula nisdeansiiudiud (e-Mail) waznisairajusudneuteninusmnlusla
(conversation bots)

(3) w3eaflod mSududiu3nig (service product) Léun n1slW gift voucher
naaosldau (ticket) iilelwgnAvIofidomboulinaasdddaduduinng Woazldniu
wazdudauszaun1salAvauA1uinis n1sairsnisaunuteaulay (conversations inbox)
n15a3195EUUgNANELTUS (Customer Service Automation) tteliAnnsUfduiusszning
anfifuuneduatesdolutuneuiifinnuddyuazannsaldlivannuanss

fumaul 3. Close udunsumstanismeniedunoufiasindidenbou (visitors)
1Ui8ugnén (Customen) iilasannguiiiinsnovaussioilonuazdenianisnain nanfe
nauiidunguitlvieruadladuduazuinisvesgsia Tnensmeuauessio CTA (Call-to-Action)
fnnsadnidilugiudeyaluntiuien (anding page) saudsiiniansondoyaduyaaaliiu
ssnaifiafesnsdieyavidoasinsaudn (form) Inensgsiaanunsafinvdsdoyaiiduilond q
(contents) Tudlagnénldlagnss Alalla spam mail aunaneidugnén (Customen) Tudiga

[

isosleflddmsutunay Close arldindasilofimilousutuneud 2 Tnsuvadussil
(HubSpot, 2018)

(1) \3eailon1snnsnann (marketing) léiA N13¥1 Lead Flow fie nsvinlu CTA
(Call-to-Action) Lﬁaa%wmﬁaqmﬂumﬂﬁ%’ayjaLﬁmLau NESIUNITOYAFUAILALUINIT
(landing page) 1l agslalaslrideyaiidndunaziraulaiionszdulvgnieeniuud
LagnAndug nsasislesunsendeya (form) Faduadesiiolunisifiudoya Uszifignd
N3YINIIAIRRIEBLE (e-Mail marketing) NsaseuuAnautaANUERlLLR (conversation
bots) M3l4TUsunsu Marketing Automation titefsdeyagndnanlélumsnaia

(2) winailadunisuie (sale) liun nisvindennas n1s1d3alelun1sinaue
(video) n1sfitenansiafiiiiie (playbooks) n15deansnudiud (e-Mail) LAENITAT VUL UA
AOUTDAIINENLULR (conversation bots)

(3) a3aflod mSududiu3nig (service product) laun n151% gift voucher
naaasldau (ticket) n1sasinisaunuieaulall (conversations inbox) NMsaI19TEUUGNAN
Fuiug (Customer Service Automation) 3saziiuldinaissileluduneuii 2 Convert way
Fumeuit 3 Close frdadlefidaundefuilsmniuneums Close Wudumeumsdamsmelng
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vdsnsUiuusstinzanfiungugnanseiiles viiemsdweuviedausdvsusslowdd q v
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Funoudl 4. Delight utunsumiignén (Customers) Tutinluslum (Promoters)
vienszuanides (Word of Mouth) Irifududwideuimsvesssnia ademsuendenniloufiaiion
Wieuuzihdsiigniveunasd Inen1s3irvesgnindoidu content Aiflwasnnitgn 143801518
Tdhenaussuulndeaiiifie Fadleus vesgnanfilonalsiiiu content Agnuvs uaziiundy
Stranger wazilonadrudu Visitor lusuran Tnegsfaazdosmisnislignéndudiiozun
\Dugivaeluslunduduazuinisvesgsia Tae content #l3 gnieanis gaian wazgnau

fimudaguinfidnnisnatnaziesnunueginlussuu

wn3essleflddmsutuneu Delight ulafussil (Hubspot, 2018)

(1) w3asilenanismain (marketing) léua n15%1 Smart Content N15%i1N150@79
A81Ua (e-Mail marketing) n1sas19n1saunuIneulal (conversations inbox) N385
senunadiiraula n1s14TUsunTY Marketing Automation itefadayagnénanldlunisnann
WU NTARRINGNANILBILE N13TAYINANS1989818 (Brown, 2016)

(2) w3oafloduniseie (sale) laun n1581983 n15 share Tu social medias
N15851958UUYN80m LR (sales automation) N15HSEUVWILABY (smart notifications)
nsasensaunueeulall (conversations inbox)

(3) 3osilodmSuauAIUINIT (service product) léuA Health Scoring &y
gafauiteguam vidensifiuteyanuAndiudeiausuuzaingndn (customer feedback)

unagu

N159%11 Inbound Marketing TAENIY 4 NSEUIUNISTAUABD Attract, Convert, Close,
way Delight ifunszuaunisituonudiennmsiuidonmisnisnan Tasidunssuaunisifld
in3esilonnsnimarslunisdnnsesgnin ilelvldgndnguidmansudaritunseuaunisi
38071 Lead Generation Tiugndn uaziignanduiusiiieligninduauinausduduay
Usn13eelu N7 Inbound Marketing 39iUsEaNTANLIN LAaENAYBINITINAINAIALVINTA
USHVEANNN TN UNAENEN 1IN SIAIRLAeg 19U sy EnSam

Biedrzycki, A. (2016) na11l171 N199115AAIALUY Inbound Marketing Aan15ds
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