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Abstract

The purposes of this study were to: 1) determine the marketing promotion
strategies affecting consumer decisions on purchasing products; 2) compare general
consumer decision on purchasing products; and 3) find the relationship between
marketing promotion strategies with consumer decision on purchasing products at 7-ELEVEN
in Lad Krabang District classified by personal information. A questionnaire was distributed
to 400 customers at 7-ELEVEN in Lad Krabang District, and data was analyzed in statistic
application of percentage, mean, t-test, F-test, one-way Anova, correlation, and multiple
regression analysis.

The findings indicated that most respondents were female, aged between 21-30
years old, single status, received a bachelor degree, earned average monthly income of
15,000 baht, and worked for private enterprises. The overall picture of the opinions on
marketing promotion strategies a 7-ELEVEN in Lad Krabang District was at a high level.
The hypothesis testing results revealed that the different of personal pattemns, such as
incomes and occupations affected consumer decision on purchasing products at 7-ELEVEN.
Marketing promotion strategies correlated with consumer decision on purchasing

products at 7-ELEVEN in the same direction statistically at a significance level of .05.

Keywords: Marketing promotion strategy, Purchasing decision, Convenient store 7-ELEVEN
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Figure 1 Proposed Framework
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Tablel The overview level of importance of Marketing Promotion Strategies

Marketing promotion strategy Average
Sales Promotion 4.02
Personal Selling 3.84
Advertising 3.83
Public relations 3.74
Direct Marketing 3.46

Mean 3,78
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Table 2 The overview level of importance of Decisions on Purchasing

Decisions on Purchasing Average
Post purchase behavior 3.84
Purchase decision 3.75
Mean 3,80
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Table 3 The comparison of customers Decisions on Purchasing Products at 7-ELEVEN in
Lad Krabang District (Male and Female)

Sex Mean Std. Deviation  t Df Sig. Result

Male 3.843 0.745 1.279 398 0.202* Not Different
Female 3.758 0.595

* QlpdAyneeaszau .05
o
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Table 4 The comparison of participants in the different ages affecting the Decisions on
Purchasing Products at 7-ELEVEN in Lad Krabang District

Decisions on Purchasing Sum of Df Mean F Sig Result
Products at 7-ELEVEN Squares Square
Between Groups 3.588 4 897 2.024 .090* Not
Within Groups 175.037 395 443 Different
Total 178.625 399

a v

* NlydAgNsadAnszAu .05
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Table 5 The comparison of participants in the different status affecting the Decisions
on Purchasing Products at 7-ELEVEN in Lad Krabang District

Decisions on Purchasing Sum of Df Mean F Sig Result
Products at 7-ELEVEN Squares Square
Between Groups .043 2 .022 048  .953* Not
Within Groups 178.582 397 .450 Different
Total 178.625 399

a v

* fuddnymeadnfiseau 05
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Table 6 The comparison of participants in the different education affecting the Decisions
on Purchasing Products at 7-ELEVEN in Lad Krabang District

Decisions on Purchasing Sum of Df Mean F Sig Result
Products at 7-ELEVEN Squares Square
Between Groups 4.305 2 2152 4902 .008* Different
Within Groups 174.320 397  .439
Total 178.625 399

a v

* NludAgNsadAnszAu .05
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Table 7 The overview analysis comparing Decisions on Purchasing Products at 7-ELEVEN

in Lad Krabang District by the Educational Level

Educational Level Lower Degree Bachelor’s Degree Higher Degree
Lower Degree .012* .007*
Bachelor’s Degree 292

Higsher Degree
* AydAgNsadAsZAU .05
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Table 8 The comparison of participants in the different salary affecting the Decisions
on Purchasing Products at 7-ELEVEN in Lad Krabang District

Decisions on Purchasing Sumof  Df  Mean F Sig Result
Products at 7-ELEVEN Squares Square
Between Groups 14.765 3 4922 11894 .000* Different
Within Groups 163.860 396 414
Total 178.625 399
* Afuddnymeadnfiseau 05
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Table 9 The overview analysis comparing Decisions on Purchasing Products at 7-ELEVEN in
Lad Krabang District by the Salary Level

The average Less than 5,001-10,0008  10,001-15,0008 15,0018 Up
monthly Salary 5,0008
Less than 5,0008 .805 .025* .000*
5,001-10,0008 .065 .000*
10,001-15,0008 .010*
15,0018 Up

* QlpdAyneedaseau .05
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Table 10 The comparison of participants in the different career affecting the Decisions
on Purchasing Products at 7-ELEVEN in Lad Krabang District

Decisions on Purchasing Sum of Df Mean F Sig Result
Products at 7-ELEVEN Squares Square
Between Groups  10.135 6 1.689 3.940 .001* Different
Within Groups 168.490 393 429
Total 178.625 399

a v

* ifuddnymeadnfisyau 05
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Table 11 The overview analysis comparing Decisions on Purchasing Products at 7-ELEVEN in

Lad Krabang District by the Occupation Level

) Official State Self-
Occupation  Student . Employment freelance Other
dom  enterprise employed

Student .062 176 138 .001* 304 297
officialdom 915 514 .058* .004* .860
state

. 607 199 .042% .820
enterprise
Employment .010%* .008%* .838
Self- .000* .128
employed
freelance .086
Other
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Table 12 The relationship analysis of the Marketing Promotion Strategies and the

Decisions on Purchasing Products at 7-ELEVEN in Lad Krabang District

Marketing Promotion

relationship analysis of the Decisions on Purchasing

Strategies r Sig Relationship Level Level
Advertising 627** 0 High direction

Personal selling 526" 0 Moderate direction 5
Sales Promotion 669** 0 High direction 1
Public relations 613** 0 High direction 3
Direct marketing .600** 0 High direction 4
Average overview .607 0 High direction
#qgFuandesiuniadnfiseiu 0.70
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Table 13 The Marketing Promotion Strategies affecting the Decisions on Purchasing Products
at 7-ELEVEN in Lad Krabang District

Marketing Promotion

Std.

Strategies B Error Beta t Sig. Result
(Constant) 596 149 4.013  .000% Y
Advertising 166 .044 181 3.746 .000* Y
Personal selling .108 041 107 2.643  .000* Y
Sales Promotion .338 .044 352 7.609  .000* Y
Public relations 041 .045 .050 0.918 359 N
Direct marketing 183 .034 256 5.375 .000* Y

* NlydAgNsadAnszAu .05
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