Fanruaunsalunisdanisvasfusznaunsiwninvgtuisaile
WAUIAATUAYIING DILABLANZAT I9UINAIUNS
The Management Capabilities of Ceramic Entrepreneurs:
A Case Study of Tourist Village, Tha Pha Subdistrict Municipality,

Ko Kha District, Lampang Province*

Ariieu ladinyse! way 99231 LeUsylaw’

Daoduean Lohitpura and Achara Haeprakhon

Received: March 17, 2020
Revised: May 28, 2020
Accepted: May 29, 2020

UNANEYD

ns3veaded Wun193Teidednn iefnwidaniuaiuisalunisinnisves
ﬁﬂizﬂaumimiﬂﬁﬂwgﬁmﬂaqLﬁm WAUIAAIUAYIINT 8Lnein1zAl Jandnailis Inenasly
wuvaeuny wagldnageumanudesiuvesuvasuniulnenismarduusyans sanves
AeuUTIA Uszrnsildlunis@ne fe guszneumsiesiinngthuviesfirdiuau 50 51
HANITIFENUI HUTENOUNITLTEAVTAAINAINNTLAETINABTAAIINAINTALUNITUTINS
Fan1s Tseulaauanunsauin (X=4.48) Wednseidusiediu nui fufidanadeuin
fandususiuusn fie Funismaa (X=4.53) 59383 A Munsuan (X=4.52) Funstu
N30T (X=4.49) uazfunInnausy (X=4.40) maTeuiisurmuuanisuestladefdenase
InAuaNnTalun15InN15veEUsEnauns nud1 Taden1eeunITINUNG ATUNTRER A
1159810 wagd1uNI5IuN1sTT Awnnd1efu dmanedaniuaiunsalunisdanisves
fuszneumsiuansnafuegslifioddyyeadnd 0.05 Mylnsiginisannesiuunmga WU
AnduUszand andunusvesdafenisuinsdanis dwmadednminuainsalunisdnnisves
AUsznauns lnedanuduiusiuuasdanuduiusiamafediy Fadadunisuimsdnnisd
mwdstusfudnemannsalunisianisvestiusznounslunniy egedldoddynisaing
536U 0.01 tazAmuwlsiuvestadunisuimsinnisdsnasotinauau s lunsinn15ves
HUsznaunTs lnseeay 34.50 (R=.345)

ARy : INAINENINTANITIANTT JUTENaUNSWIEN yUnuvisaiigalesniin

* ynaraAdeiidudumilmesesmife Fes FamnuanunsalunsianisvesiUszneunisiwsiiinuyiuvieaiien
wiAUIaMUaTIaT 81nenizan Jmdnaiue Unisfinen 2561 Inendedumesinadaiun

P 91nsdusrdn anvivuimsesia AnguIsssnawasmelulad Inendedumesinadaiuns dunadles Ywminaua
52100 e-mail: nong_law@hotmail.com.

2 919158605 awIv MUl AnruIsTIiakasmalulad IeduBumesimaaiue



m 33U INEIAENIEN U] 30 avuil 1 (UnTIAN — U9uIEU 2563)

Abstract

This research was a survey-based research aiming to study the management
capabilities of ceramic entrepreneurs in the tourist village, Tha Pha Subdistrict
Municipality, Ko Kha District, Lampang Province. The research was conducted by
constructing a questionnaire and the reliability of the questionnaire was tested by means
of Cronbach’s alpha coefficient. The research population consisted of 50 ceramic
entrepreneurs respondents of the tourist village. The research result revealed that the
overall value of management capabilities of entrepreneurs is high (X=4.48). When
considered on a case-by-case basis, the values were ranked from the highest to the
lowest, i.e. the highest average value is marketing (X=4.53), followed by production
(X=4.52), finance and accounting (X=4.49), and planning (X=4.40). The comparison of the
differences of factors affecting the management capabilities of entrepreneurs was also
made. It was found that the different factors on planning, production, marketing, and
finance and accounting has different impacts on the management capabilities of
entrepreneurs with statistically significant level at .05. The multiple linear regression
analysis showed that the correlation coefficient value of the management capabilities
factors of entrepreneurs is related to each other and its relationship is in the same
direction. During the research it was found that there is a relationship between factors
of the management and the capabilities of entrepreneurs in all aspects with significant
level at .01 statistically. Regarding the variation value of the management factors
affecting the management capabilities of ceramic entrepreneurs is accounted for 34.50
percent (R*=.345).

Keywords: Management capabilities, Ceramic entrepreneurs, Tourist village ceramic
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Figure 1 Research Framework on the Management Capabilities of Ceramic Entrepreneurs
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Table 1 The results of the variance analysis to compare the different factors that affect the

management capability of the entrepreneurs

Factors SS df MS F Sig.
Planning  Between groups 10.844 39 278 1.369 .000%*
Within the group 2.031 10 203
Total 12.875 49
Production Between groups 3.813 39 .098 1.467 .001*
Within the group 667 10 067
Total 4.480 49
Marketing  Between groups 2.7135 39 .070 618 .041*
Within the group 1.135 10 114
Total 5.027 49
Financial ~ Between groups 4.360 39 112 1.677 .000*
accounting  Within the group 667 10 067
Total 3.870 a9

*Correlation is significant at the 0.05 level
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Table 2 Correlation analysis of factors that affect the management capability of entrepreneurs

Financial Management

Factors Planning Production Marketing
accounting  capability

Average (X) 4.40 4.52 4.53 4.49 4.48
Standard deviation (SD) 512 302 .260 .320 199
Planning
Production 013
Marketing 226™% 205
Financial accounting .188 2037 -074
Management Capability — .748%** 516** .556** .498**

** Correlation is significant at the 0.01 level (2-tailed)
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971 Table 2 AdudszAnsandunusvesdafenisuimsinnisdanuduiusiuda
AMUEIN1T0LUN1TIAN15V0EUTENBUNT Tnellnduduiusiu wasdanuduiusianig
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Fatadunisuimsdanis Smnuduiusivinnuannsalunisdnnisvesiuszneunisluyn
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Black, & Banbin, 2010) waziiduUszavsanduiusvestladenisuimsdanissywinaudsi
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WaZATUNITRUNISUYTAUAIUNITNAR

Table 3 Multiple regression analysis of factors affecting entrepreneurial management

capability of entrepreneurs

Factors B t p-value
Constant (Q) 2.872 9.690 .000*
Planning 748 7.809 .000*
Production 516 4.178 .000*
Marketing .498 3.976 .000*
Financial accounting .556 4.638 .000*

R?=.345 , Adjusted R?= .332, SE = .17430 , F= 28.940, N = 49, Sig.=.000°

*Correlation is significant at the 0.05 level

310 Table 3 8MENAYDITAMINAINTALUNNTIANITVBIUTENDOUNNT HANITIATIEH
WU ATUNITINUEY ATUNITHER ATUNITABIN LAazAI1UN15IIUNITUYT denanada
Anuasalunsianisvesisznounis egnsdidudfyfiszdu 0.05 eBureAnuuUsiy
voeladn1suImsiansdmanetinauanunsalunisdanisvesiusenauns lesesas 34.50
(R?=.345)
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