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Abstract

This article aimed at presenting a possible way to use language analysis approach
to investigate language in media by taking perspective of language and society. The
article also included some examples of how to analyze persuasive strategies used in
Twitter in order to strengthen "Media and Information Literacy". Information used was
taken from Twitter presenting data relating to fake news situation in Thailand. The
government Twitter accounts called Anti-FakeNews Center Thailand or @ AFNCThailand
was used. Rank’s model of persuasion was then utilized as a guideline to investigate

persuasive language in social media. It was found that fake news used two major
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persuasive communication techniques including “intensification” to make the presented
information important and “downplaying” was used to avoid mentioning about selected
information. The analysis procedures might be useful as a guideline for training learners
to filter content obtained from various media sources. Therefore, chances to be a victim

of fake news can be minimized.
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Figure 1 Example of repetitive strategies used in fake news
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Figure 2 Example of association strategies used in fake news
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Figure 3 Example of composition used in fake news
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Figure 4 Example of omission strategies used in fake news
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Figure 5 Example of diversion strategy used in fake news
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Figure 6 Example of confusion strategy used in fake news



MsarsunTmenaenIgn U9 31 avui 2 (nsngipu-suipu 2564) [EREAE

v | Ay D% v o A = yva  oa ¢ 4 1A
MegeilsusnudisuansaldiluumaieinlvdiSeuliasgiatuludednd

v o ] ° v = v v Y vy o A 4
wrltunazldnwluguuuulalunisdnauedeyaiielduinilvESuasideiionaUselevtiung
U325 Fan1sindudenasyinlidisswinnunsemindy Inaimvsedeyanis 9 vy
suwmesiatuuluddiauindemniaus e ingUszasdeddlaeg1mils msfiwsdedeyas ¢
ARITLNTUNTLUIUNTRENUWELANARTIULAE U195 WILA Feaeiudnduginnuiviviude

unagUuasdatauauue

nanlawasy msswiniudouazansaumadulssiiuddy il nsuansadilede
Anseside uazilnfdudufudedia dufu mstansidsunisaoufifimamuanidomiudes
warliioufinufURTuanunsaladerunsisgiawfigissuansanuiaelaly
TAnvsesrTusiligFouneafiuiinsSeuduldléivssloviifioudluiosiouvionisaey
dieldaziuuniity mnuminanfenszuaunamemarud nszuuniauitymiiiluldldly
Timasadndae Bnfanisdafanssunisdeuddenisasdieufifaie Walenalifizoudne
Aunfrannunasiieuinainvats uazievendsilaainnnsinwimanuiiiady azvili
fiFouiiaunseviniinisfeasiidussansnmdudesusenaulufisauanunsalunis
naunsesenslizuin aemauiivinuzlunisusnuedegyanoudesiuluteya Inslamzeteds
gl doaiidodutesmandnlunisiuimamsmsinsdanauagiinszintviuaznagns
nsdeasilesfurouiiaznindeuuasdsiotoyalidu

Y Y a

n13ianIsiieunsaun1wIeAsinisitalendlvigisousinAninsiey naanau

Y
a v

fa1sannagnsnisidutnnusngludeyssiaveing o ievgladigiauiuiazawnsalddeiite

Y 9
saa 1

aseenuslaauly Faieuivaiauaiuein gaeumsidendeesulatunianuingeteunldly
TunaunsENIEISsuAAen e neun s sulavyndeyamenuies e ntuneu
Y93n1358N AT IwRnagvslunsaeaslussezilessuiu maduluiinisueniezamufniu
29NANVDNTINOU delvigieulaandeagiunviwaznagnsnisidutnlariunisidenld
o A w =3 P Ay a a & % A vao ’~ & vy & |
Andaau Feyndeyangeudenidluunauililudeyanlasunisiiganuiwainduyia
Uaauanyiiguvessy Ae nsensisianaliownsugnakasdinu Wegiseusuauduiung
Ansendeyanad Jeregvenegiuauitugnisiidissunidieg1er1ivasuies et
Tasidenianududeu dnwnldnisasieninnad nsnaniiuase wldlunistiudngsu
astuaauinby

v o U v a dl dl 1% Y o v Y A %

Jolausiurdmiugasuiniingitesiunwienavsiiluliusslevwila As n13danis
BYUNNTAD UM UUAITTNISUIUSUNN9FIALL U Il UNSTANANT TUNISH8UNTED UMY
WasnnlantugalanAdadluiinsfsuilamedenuuinauneaudanalinisidniwiiiaig
wannwatenuluie luinasduumuimassninuesgiu Msiisduvesidniassuusslen
Adaannsiedienadelyvd Wy n1siwvuiun1saea1sHIuteIn1eeaulaunNivesndne1u




VAR 9557501 INEagnIgN U9 31 auvudl 2 (n9nnInN-51429AL 2564)

msianiUszlenanysal insziuiinisldnevodesindwhliiAnddmilusfiunainnsdad
n3l9y3u (emoticons) warguuszlealiidulumuumsguneliifAaauvainnaienienis
Tawlugadagdu Yseifumandviliiuinniwidsuutasnuaniinisaivesdeay
TaglowzogrsdanuludedinaneuidulssiuidaeumsiimnuddgmszidudigiSouds
Juenvuldlugemmdnluiuitoya

LANEN381989

N33 Smnsien. (2550). n1sdeaIsiientsiuaiale. ngayme: qudniisdeurispinasnsal
UNNINE4E.

vy Tanlu. (2562). nsdaassiuazwnliunsITonunwmansdany. 2755750957873,
7(1), 67-86.

W IneaeTTAgiuan A Nssen. dantuiveuasiaiun. (2563). Al AV, ANTIYIYASN
v liannudrlviauag i lugniudauds, AuduliioTudl 22 lwwiou 2564.
http://research.bsru.ac.th/%E0%B8%849%E0%B8%99-%E0%B8%81%E0%B8%
97%E0%B8%A1-%E0%B8%84%E0%B8%BA4%E0%B8%94%E0%B8%AT%E0%B9%
88%E0%B8%B2%E0%B8%82%E0%B9%88%E0%B8%B2%E0%B8%A7%E0%B8%9
BY%E0%B8%A5%E0%B8%ADY%E0%B8%A1%E0%B8%88%E0%B8%B0%E0%B8%97/

Saunnsal aouya. (2563). wnsnisnenguanglunisidumuauiiuiilasuninisidies
yulanlaiues. CMU Journal of Law and Social Sciences, 13(1), 1-23.

F5vna 1dlTBiEsy, Soyashgl Wesusehug wazaing launs. (2563). vanwmas (Twitter) fu
viruaRnansiflesuuuszasulagvesenivy Inefiaeuaums. Rajapark Journal,
14(32), 141-154.

ains1 uiduda uavgaudnual sssudaya. (2563). 9i3AAa: Sduvimivesnisiudsuutas
ulsuemsanwuiiesnsedunisiiniudefdviaseainuazienvulne. 275875075
ﬁamsmmm, 8(1), 75-99.

a5 Waue3Tos. (2561). nagmdnslidodsen (social media) Lilasausadmeniidlosluge
fAuLAIOUY. Payap University Journal, 29(1), 27-61.

ans1 Mueend. (2563). nsdnmsiSoufiiledaaiuninuAnaiisassd dunisysannisly
vAmmes dmsuinideutuiseufnu 37 3 TseSeuanunds. Journal of Educational
Technology and Communications Faculty of Education Mahasarakham
University (JETC), 3(9), 128-139.

Beauliey, S., Woll, N, French, L. M., and Duchemin, M. (2018). Language leamers’ metasociolinguistic

reflections: A window into developing sociolinguistic repertoires. System, 76, 210-218.



M@ metaenIgn U9 31 avui 2 (nsnnimu-suinu 2564) REE

Han, S. (2019). Weathering the twitter storm. Information Technology and Libraries, 38(2),
37-48.

Hobbs, R., & Jensen, A. (2009). The past, present, and future of media literacy education.
Journal of Media Literacy Education, 1(1), 1-11.

Labov, W. (1972). Sociolinguistic patterns. Philadelphia, PA: University of Pennsylvania Press.

Labov, W., Ash, S., Baranowski, M., Nagy, N., Ravindranath, M., and Weldon, T. (2006). Listeners'
sensitivity to the frequency of sociolinguistic variables. University of Pennsylvania
Working Papers in Linguistics, 12(2), 105-129.

Lazer, D. M. J,, Buam, M. A,, Benkler, Y., Berinsky, A. J., Greenhill, K. M., Menczer, F., ...
Zittrian, J. L. (2018). The science of fake news. Science Magazine, 359(6380), pp.
1094-1096.

Livingstone, S. (2019). Audiences in an age of datafication: Critical questions for media
research. Television & New Media, 20(2), 170-183.

Potter, W. J. (2010). The state of media literacy. Journal of Broadcasting & Electronic
Medlia, 54(4), 675-696.

Rank, H., (1976). Teaching about public persuasion. In D. Dietrich (ed.), Teaching about
doublespeak (pp. 3-19). Urbana, IL: National Council of Teachers of English.

Wilkins, D. J., Livingstone, A. G., and Levine, M. (2019). Whose tweets?: The rhetorical
functions of social media use in developing the Black Lives Matter movement.
British Journal of Social Psychology, 58(4), 1-38.




