UNnADIUDYY

MSUSQAIUIKADUAINVIASUTAD
vovingtuusunnmsunudocyrnisrela
uovs1DUNINY

The Elimination of Thailand Economic
Disparity in the Context of Concretely
Tackling Poverty of Rice Farmers

YU Rezasznisve
TN 8nas1@a nJU e ()
348 @pea1ani1) 94 (Ugading) Lunaunal wadlimesmans nnu.10310

Chayanant Tiyatrakarnchai
Yegdrazil Group Co.,Ltd.
348 Soi Ladprao 94(Panjamitr) Phlapphla, Wangthonglang, Bangkok 10310

E-mail: Chayananttiya@yahoo.com

JUNSUUNANY : 10 AU 2565
Fudwdlauneany : 20 wgeRnaw 2565

JuNnBUSUUNAY : 10 SuAL 2565



UnAQYD

YaymenuginauvessunneNayauuiuiy
PAANAINUMADNAN9S 18P VRIININTT 17 AU

A (Foway 56 vaununnsineg) BunnTu wisguiala

AvualinisiaunasugiatinduFemdnly
gsFansIR 20 U sagvsmansdi 2 Funisadn
Auansalun1sudsdulagensesugnisinens
afflval wazgmsmansil 4 sunisadralenia an
m’mmé"aug’mﬂﬁaLLaxﬂ%’u‘Imqa%Nmegﬁagmmﬂ
usgnulneAdinslssaulyminnueinau A
wieudidwmarensWaLUssmelne §ideTeanla
Anw 1) anmdapifaiuneldvesulnegly
Haqtiu 2) Yadesing o Adussdusznevvesselives
y1unle uag 3) fetausuuamensvinnumdon
Smaasvsvedineluuiunmsudtgmaelives
gutlng nsAnundldiEnsideidmuninuuy
funeal@eadnanngueniun naudiduldideiu
YU wazn1asERivuauleue egsay 4 au S
funsnsgideyaeieiesile SWOT wag PESTEL
uazagUNansAnwInmIngUszasinSdeilaimun
1 wafnwmudn 1) anmdgmiiefunsldves
gruningluiligiu fo aseuasesiviiads 167
I3sese wagovay 30 vesnguauiiiselimnindu
amenauidunenns Galaumamdn 8 Usziiu laun
anndgmvesnisnandnieguasduasguniu
FununIsHARgITY Ansdantsiidussansnn
HapmszuuvaUssmulazanniudon nuddeius
TuazN ALY UREadueidldiisame v1n
nMsdLaSUinweLarANENINUIY1IUIRE 199399
wagmihonuiigatosyiaulddvszansam
2) Yadendn o Mduesdusznevvaseldvesyom
Ing laun anmnsidle iasugenans dau walulad
Tnssadaiuglunsudedn uasngunedetady
uay 3) delauonuIMINITIdRANIVEDLA Mg

wiswgnavasingluusunnsuiUymsiglavesnim
e wudndl 5 wwame 1) msugsunssuiunis
ulildmaluladnisinuasiievilinandaia
wazAuNuanas saufenisyadaasulviviuniuy
NauNauLazyiuILUasng 8199399 Laziaun
inweU0I¥ I 2) MIIniszuumaluladasauwmea
unaanesuiwiennd Mazysannisteyaiieriuin
INNUILIUAN 9 Tesvuusitedudselevisonts
Fanmserinuaznsuitymanuenaurearim
wuusiad 3) gnseansn1saIngegn e aPs
Usgnousiy (3.1) nagnsnandumaAsnisduasy
NMyIReRugTIkaETRIHERTuIAT MUY (3.2)
ﬂawémﬁé’?qmmﬁmﬁauﬁum (Cost-Plus Pricing
Strategy) fumimqamamiimaiusuuuma?mmu
Tmidlelaunauazifnaudusssuanntu snidn
ulgursrawesielavesrnaul (Uszuia 150,000
Fuunsiel) uaznsduadunsuseiuainandes
F1MUUTUTIY (3.3) Nsusudemneadiniiglay
antuneuiidudouss “pannuasnsoaulal” (3.4)
nsduasunsIandseenlnensifitsentelunae
Audiddnennuazdanaaludiifidnenm 4) ans
UFudsanguang wegs1vUnalivniuasnee Uy
wag 5) Ufsulassasnamiisnuniasy laun nsusu
IAssasensunistn Tidsunanisudmsuuuasa
A3 WuieIfunsuUadnd diunsensiandivd
JurageunsAUANTIAAUAAElUUTEIALAENNT
pandsean uenanidatiunsanasaliinunsng
sulni (Start-up) IUTMTIANITIUIBEERNTN
wardalid Sandbox mMsvhwwladlvigjiiewanslit
szmLﬁuwaﬁwLﬁummmuLuJaﬂdewﬁsvaﬁmm’jw
wuudnin wardesnsdnilasanisuiudasing
pgafula LLaumnmamﬂmmamummﬂmu
wardndelianfiuty 2 Wity andunu

The National Defence College of Thailand Journal

Vol. 64 No. 3 September-December 2022 a



AsHanSesay 20 uavAnlsiliuay 3 uwdenn. Aoy
lseldvemwnunfiudu 132,000 vmdesie
Tumnedein sunesiseldtuduanueinay
(2,686 VinsaLew) axdineldiiuasanunsnguanties-

ANEIARY : ANLLUADLEN, AINUEINIUVDIYIIUN

ASAUASY harASITNLAeENTfNAAS WUNLIEAIY
TIFUIRLANTOVIAANUVTOUAMAATYFAIVD
aulnelesasay 30

Abstract

The long-time collective problem of poverty
has led to the income inequality of more than 17
million rice farmers (56 percent of Thai planters) even
greater. Even though the government has determined
rice farming development a priority in the 20-year
national strategy i.e., the second strategy promoting
competitiveness through smart farming concept
and the fourth strategy creating opportunities and
eliminating inequality, Thai farmers are still facing
poverty. This economic inequality has obstructed the
development of Thailand. The researcher is therefore
interested in studying 1) the current condition of
income problems of Thai farmers; 2) factors affecting
of Thai farmers’ income; and 3) recommendations
for eliminating Thailand economic disparity in the
context of concretely tackling poverty of rice farmers.
This study used a qualitative research method with
in-depth interviews; sample groups are farmers,
stakeholders, and policy-makers, 4 for each; data
analyzing tools are SWOT and PESTEL; and the study
results are concluded with accordance to the prior-
defined research objectives. The findings are as follow:
1) That is, an average farmland of 16.7 rai per person,

and 30% of the ‘poverty’ are farmers. There are

m ‘S-ngﬁ‘s-ﬂu'
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8 main reasons for rice supply and demand prob-
lems; higher production cost; ineffective irrigation
management and soil deterioration; insufficient
research and development; lack of serious promotion
of farmer skills and competencies. 2) The factors
affecting income of Thai farmers are political,
economic, social, infrastructure, Agri-tech and laws &
regulatory. 3) There are 5 recommendations for the
elimination of Thailand economic disparity in the
context of concretely tackling poverty of rice farmers
including 1) reforming the farming process to use
agricultural technology to increase productivity and
lower cost; seriously promoting mixed farming and
large-scale farming; and develop the skills of
farmers; 2) adopting information technology system
for a national rice platform by integrating all rice-
relating information from various departments with
the benefits of rice farming management; targeted
poverty alleviation of farmers, etc.; 3) proactive
marketing strategies would include (3.1) promoting
research on rice-grains and developing processed
rice products with the bio-technology; (3.2) adopting
cost-plus pricing strategy, re-structuring fair profit

allocation among farmer, mills and middlemen,



removing farmers’ income compensation policy
(approximately 150 billion baht per year), and
promoting ‘crop insurance’; (3.3) eliminating complex
marketing channel by focusing on “eCommerce”;
(3.4) aggressive promoting export market by
increasing market share of existing key markets and
penetrating new potential markets with potential;
4) laws such as the Rice Act and Farmer’s Fund would
be issued; and 5) reforming the structure of
government agencies, the Rice Department in p
articular should have its comprehensive management
authority, like the Department of Livestock. While, the
Ministry of Commerce is responsible for only price
control in domestic market and export marketing.
It also emphasizes on encouraging young farmers
(Start-ups) to manage their farming professionally,

Keywords: Disparity, Poverty of Rice Farmers

and provide a large-scale farming sandbox in order
to demonstrate farmers the positive results of
significantly more income generated by the large-scale
farming concept and willing to join the large-scale
farming project then. According to the pre-determined
objectives i.e., the yield per rai will increase 2 times
from the present, the production cost will reduce by
20%, and the profit increases by 3 baht per ke., the
income would increase by 132,000 baht per farm.
That means the farmers will have income beyond
the poverty line (2,686 baht per month) will have
wealthy income, which can take care of their families.
and live with dignity. Ultimately, the government will
thus be able to eliminate at least 30 percent of the

economic inequality of Thai people.
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deshadunsnennsitisnta sy Jamidfaie
wnensnslEiviniu Lufienansansludinu fvnuline
Yiu nswiinusaune diuliifeils Dudu o
Turanssumsinuuimnissidudonsduinns
Sassfinudienisinensinesu

uenandl fsauluFaingumuseniauladun
Usgnaugsnamamsinuasiulne lnedinsewaynivn
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sssadetuaulneynenuentornfiumane
sUsuulsegs Tunanedaialnsiams fufiues
Ugninlngflunanans dawansevulyivunlaifiiau
yhiAu e uasufiungnuiudsuluugniid
yinBuuny dafu ngraneFesusiiifesgniaiuld
981993999
3. YalauauurgnsU R
3.1 duasungunisvitukuunaunaulyi
yruniiffiuiviuuandn
yrndwnuliesdfufivuulaninuas
fanadauuammansvhuuuusada shlsldananse
afuselaliiiiganadonisasednls nulweu
M3y uazazionvu msduaiilinuniidiudes
Py LU UREsNaTY e e ldmeifeaients
fsstinmaeniiatl savatuayumsanduyulunis
asumsUgnimiildasiadidesas iunsvininums
BangunivisoinunsauNau
3.2 gNSAIARSNITARIATNGN (szdudanen)
NagNSN1IARINRIIN SuUsENaUAIY 4Ps
(NagnSAUNGnsiael--Product nagnsausA-Price
NagNsYeImMIInaIALazn1IInImvNe-Place wag
nagsnIsAeansnsIaIA-Promotion) Asiinagminis
AAIALTITN SUUTENBUMIE 4Ps (NAENSATUNERSTUI--
Product NagnseUIIAI-Price NALNSYDINIAAIN
Lagnsdadming-Place way nagnsnisdeansnis
#a9-Promotion) ¢sil
3.2.1 nagnsAuUNaniueiaen1sUTU
WluemumTIsewaziiniu (Research & Development)
ahnuAiavoiiuyarloindndusidnaing
v eufisyalinanfusitnsensideuay
W1 (Research & Development) NSUNT5U19AT
TrirnudndysonFideiusiniiionstlandnua
Foansvesiuilae wu F1iemzngy Fruiteguniw
Jusiu Tnemsifinsudszanauazynaing aaenay
NSYINUAUTENINTENTHNAYEUAENTINTN
inuns ol Tzinaauasnensaiatouiug
URPGRNGTY



uananil SrmaiinauUszinuiaLLagide
#1u food science & bio-engineering ﬂfjummiu,az
dufngulnaivhaindn mslivselevinnyndiuves
17 leun udla $1 unau wazvhedn Wunisadieyadn
walvinananin naenauthewiinlendlissmelne
finandnand1lunisdsoonuaziinndasgldidn
Usena lnensgalabiensududammidenasiamn
uinnssusheunsnsdaaiuluguuuusing o sy
Ieifieasrsuinnssy uazonseduyandnsas 910
Frlugrhslemsnanvedaniiiuargeiu naenauds
n1sanenearan1sITeNswlssUTIlvuagusEneuy
M3518808 (SMES)

3.2.2n15U§30uleungn1sfivuasen

%ﬂaﬁazﬁauﬁunu (Cost-Plus Pricing Strategy) wag
Uulassadailsvesiszuuvilsguu

FMUIEHAREITITMUATIANN e fasTiou
AuuNIsNER (Cost-Plus Pricing Strategy) Tiduly
munalnmsivieds lidnsunsnuesmainmenis
yaevioUseiusa Milvidadeunalnaaauas
\unisgsesuuszana wasufulassaiemlsvesn
wlgluszuugunud nanafe nisusulviiilsves
19w 1598 Weadaunans iauna winzaw uazidu
SIFNINTY (umadl 4.1 wih 99) Fanasnisdl
sglifinansenusimdaguilnameninudnessu
dndhuilsvousaziild Tuvazieniu Sguiaans
daamilvll “nsusziumnudesauususy’
(Crop Insurance) Tnensaneduloussiulilud
Waswiiu 3 Jusn msfmussangdniiagiou
sunuiaglastasemlsuuulnissvinlvyuniisg
Igdstunazansnsooglilaglidndudesitaiuvaime
NN3FUA

3.2.3MsUf5UrememaaLay I

dioandunsumsdadmieiidudou

PREANTINLDIENINNIATT AUNIALNYY 5
aduayudalilinainnans (Uszaa) issansamly
sefuglna daadulifssuunmstonenutunmnn
uaznguituglfinniuuasdaau dalfnnuiuasds
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L3N YATNILAL DIANTINEATNTIARAINEINTA LY
n1sUsznavgsnveeulall vie “naindieeulai”
(Digital Marketing) TS UNIANANIIATIIUY
Farmer-to-Consumer (F2C - Lﬂiﬂ@iﬂiﬁ’ﬂ%ﬁiﬂﬂ)
kazhuyU Farmer-to-Business (F2B - Lﬂwmiﬂiﬁuﬁ
Usznouns) senulauiensingednvemmieny
s19m13 A oo eevms hdedilnenss
furmuwienguumuiluiesiulaenss ) uaznisds
wsulavnsaifitunumaudsulunssudodiaie
ELhEJmﬁamauﬂmEJ%’gmaaﬁfuauuﬁwquﬂaﬂLﬁuaiu
51A761 (Uszangs 1%)
3.2.49e1enandsooniuinaseme i
mMsiingenmenaaduiififnenmuaznismaae
1l (New Market Development)
waneUiiruan msuslaadniludsemensiion
Tnemasaiiosainduiulszvnsinsudsuwla
fovunn Wedmseiwandseandmiiniuunde w.e.
2564 wutUinaufistu 6.7% uwiyadnduanas
7.1% uagmniaszisnagnuieenviefinnasun
duinamen tunansinndllonialunisiinisnain
Frlushssemeriedinsandidien wu $1oveu uas
LAIATIETTUAT YINALTAALEILNTlUNIL0597
sgninlszivaliognalivszd@nsam wayliaus
NITUNITRTNFUANAYATVDINTENTIUAWATUAL
annsal Wuwuunssumsansldldianizia
3.2.4.1 NIENTRNATS LU
Wlsunelinsumsdsnssene satheenuediau
yndvdftlegiilan dalvillassnsnddeendn
Ingludanannsnsssnadaagldnadungrdunnou
Wi wazinlenalviddseanselvsiitnunsiume
3.2.4.2 MIINUININITANETUNTEAY
nazgslagdsonnivivensnain lnatamztisdiugg 39

QY
1Y ¥ =3

Ffidfmszdriiuiennyilisannn Sedes
a$199Uas (demand) WannTudiongsmanunaln
MauAsYgMans feegavewunninisglagdisenty
NsvEnenan ki Ruaanyudmiunisianissan
d12%uqg (seasonal incentive) Fuuasanenide
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(Top 3) louA Useinanen3nild Useineldu 3o
Ussinaanigouini lunsmedadniivhelne o
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Ingfszimagiliiuieatuigeenuinmsnisnsedu
3.3 M3finalnvesniasglunisuanauliinenudy
wlswesan1tunuaIns
MAsgFeasSTuanFuYUNNIHARLAaE NN TN
Handn Tnensatuayuliviuiaunsasiunguiu
strafuudaofiusnnanisdesedlunmsdamilade
nakdn Wy wiaiug Jo Tnslwisniesdngna
mMsnumsdmsuUEMIaNTn nsdadaeterneru
TugUvesauna/anvun Adesdnseniunng 4 10u
au¥n Wiesdnsymundugudnanslszanuanusening
Asguazy1Iw Tusueng 9 Wy nsanevenay
FlunsuImsdnnisnisanvesaundn nstievie
atfuayurun wagiiddfoatiednddnlsivun
Sinflanpuesnnninieigudifiesegiafier s
nauvesruiTmfuduiives iunssunguiile
afegunansresedluidlgguniunsatn as
Filsfsnmuvifissdusfuifisaed nsais
grunanssiesesiulsed Tnefiliasumnudundsli
wAr1Iun Aeravilrdamanuldvinfieusening
yruAuTsdninuguusaty madeaudy
wldlifiurmw e nssunguiudgndegiadu
szuvnazmsliiieiesflouazmadiaiidanumanzan
fuiuflasndunisanfunuuasniunandn
3.4 Sandbox n1sviunUaslug
T aun. /e, videwanms wievhunudas
Tngjsaudunstiinaluladnisviiun (Agri-tech) e
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Trluiivsedndimandnanmsinuuusladie)
fiusyavsammuaziunugna (Mlsgetu) ooy
U Msvhuwuus Ry wuthiud awrilsmudile
W1mlATINg “uudading”

3.5 nsduasulviinuasnssulug (Start-up)
UTFIANIVIUNDENELDDITN

Hunslduseloviannguuisnisdaasy
msinunsuladive) we. 2561 waziien Agri-tech
ulflunnsviun wenaniideenansasiosessiailade
MsuEn wu waeiug Je lnewdsgldsenineniu
Wae startups Imamﬂ%’gé’fm seeding funds %39 soft
loans A startups ﬂ&j:u‘fj

6. Yawausuurlunifendiely

4.1 msiimsfinwuuimenisugdulaseaiis
HUFININITNYAT BIANTYIUT UAZNTEUILANT
kAt edunsnsudaanumiend maasugie
Yaalng

4.2 astinisfnwunuimvesniasguaty
MaiivinyzLaE AN MY LasnsaTUaYY
ANUFWAZANETALUNINARTIUAEZNITUTING
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