tladedegnusnuazilsslagiuniegsnarasmsianusuintausasdenu:
Y a d a a
viang'mmnmﬁnsqinﬂuqmmuniiuLﬂ?’ﬂx‘ﬂ‘ﬁﬂﬁﬁLLaxﬂLanwsﬂunﬁluﬂszLWﬂ‘lwa
Determinants and business benefits of corporate social responsibility:

evidence from the firms in electrical and electronics industry in Thailand

Aigs Tnened | dseius duniaganla’

UNAREa

2o A
N1TIYUATIUN

o

rdll = v a o a = v a 1
noUszasAineAnetladedanvnuaslsrlaniniegsnazesnisianuiuinteuse
daan p9AnsganalugaaunssuAsedldiniinuardidnnsatinddnuau 476 wddngnirenidungusinati
Tnanisdsegndldinatianisdendaetnauuuutisiugi  ususndeyslsalduuuasunin uaznnasy
annAguinglfuuudnaesanniadalnseaing nan1s3danudn dmuassugaiiuniineu dmuassuguiiunig

dl o ] £ % o ¥ o dl ' v aa a
wasuudas dauassngaiulaseaitediuna neediiniadasuidas uazninkewniaang  1ansna
NNAFLTILINFaNIIN AN FURATaUAaNITNgIY Tuaneinnsiacuiu ingeusaniinauREnENanI19ms
deuansenisiinauresgnA il nann nnsan woanssunaaduniineu 71m waznisinsandineulily
89ANs  Fmusssuguiuniingy dmusssnsadunaia nazfiinisiasunlas uaznisuansnannug J

answanemssdaLansanisiauiuinTeusiegnAn TuaneinislinonuiuiageuseagnAianananiems

al
o o '

TLANARUIRNITNHARA T SuaTINE NN dauassnyTiulaeaF1ee1una Tusssusaiuaann

waznmazgriniaasuulas Henswaniensadsuanseanisianniutiateusedaimiedngay luangiinag

U q

a '

HavnFuingeusegauinedngAuianinanemsndsuandenininpresgnAtuaznginssuni s

WinwWne  dmusssusaiunneu nozriinisuanilasy uazniafiuineaniresesdnsinna

£

a 1 = @ a 1 wa % 1 ¥ o d‘ Aa a a ! IS
NNATUTNUINABNITHAIMNILNATALADENDYY LLﬁlﬂWQtQuWﬂ’]?Lﬂ@ﬂuLLﬂ@\iNﬂﬂﬁWZWI’N[F]i‘\‘iLTQ@‘LID‘]@W]?N

= a

pNFURagausegDail luansiinnsianuiuisteusedheulaninaninsadauansdenauaisnsaly

q

aa

n3nnle WARBVENANINATUTRLADNRANINNNINER  TUGIINHITUAAIA N1TUA2MIANE Lazng
LmjLLW@'ﬁqmﬁumﬁﬂiﬁEw%W@mqm\iL%qmﬂrfi'amiﬁmm%uamﬂwimmu‘l,umm:ﬁmiﬁmm%uﬁmau
plogN TN NENANNAIEONANIIA TN UIDIBIANS “?lmuﬁﬁ‘ﬁ‘ulqj\'iLﬁuﬂ’]ﬁ‘Lﬂ?ﬂlﬂuLLﬂ@Q NN9AAINMHNY
2BIANNNS Lmzﬂ’mﬁuﬁ*ﬂmmmi’mmmﬁmﬁ%w%wammmL%\mfmm'@ma‘ﬁmmﬁ*uamﬂwi@?ﬁ'qmeé’@m

TN R AN FURATALAD A UIAR AN N BNENAN NATITILINFADNARNINANTNAR

ARIATY: ANNFLRATELFRAIAN UBIANT NANIIATHWINULEI8IANS

"inAnEnangnIn1sdannIneigia a1210199ANN9geNA IeNATNTInANEIAIUNNIARNIT W AINEN AL AN

? fane AnansansefilsraninenAuTuARANHIAUNIIAANIS NWNANENAEATLYN



Abstract

This research aims to study the determinants and business benefits of corporate social
responsibilities. A total of 476 corporations in the electrical and electronic industry were selected into the
sample. Stratified random sampling technique was applied to select the sample. Questionnaire survey
was used to collect data and structural equation modeling was used to test hypotheses. The results of
research could be summarized as follows. 1. Clan culture, adhocracy culture, hierarchical culture,
transformational leadership and knowledge distribution had positive direct effect on employee
responsibility while employee responsibility had positive direct effect on customer acquisition,
productivity, organizational citizenship behavior and employee retention. Clan culture, market culture,
transformational leadership and knowledge acquisition had positive direct effect on customer
responsibility while customer responsibility had positive direct effect on product innovation. Clan culture,
hierarchical culture, market culture, and transformational leadership had positive direct effect on supplier
responsibility while supplier responsibility had positive direct effect on customer loyalty and organizational
citizenship behavior. Clan culture, transactional leadership and organizational memory had positive direct
effect on shareholder responsibility but transformational leadership had negative direct effect on
shareholder responsibility while shareholder responsibility had positive direct effect on profitability but had
negative direct effect on productivity. Market culture, knowledge acquisition and knowledge distribution
had positive direct effect on community responsibility while community responsibility had no direct effect
on corporate performances. Adhocracy culture, knowledge interpretation and organizational memory had
direct positive effect on environmental responsibility while environmental responsibility had positive direct
effect on productivity. The research results, in addition, found that employee responsibility had positive
indirect effect via customer acquisition and productivity on profitability, supplier responsibility had positive
indirect effect via customer loyalty on profitability, shareholder responsibility had negative indirect effect
via productivity on profitability and environmental responsibility had positive indirect effect via productivity

on profitability.

Keywords: corporate social responsibility, organizational capital, corporate performance
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