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Abstract
This research aimed to study the potential of service quality management of the pet café business in
Bangkok. This research is qualitative by using the case study approach. Data collection methods were
conducted through in-depth interviews from 11 pet café entrepreneur. The results of the study revealed that
potential of service quality management consists of 10 issues which are 1) Appearance 2) Reliability
3) Responsiveness 4) Competence 5) Courtesy 6) Creditability 7) Security 8) Access 9) Communication and

10) Understanding of Customers.
Keywords: management, service quality, pet café
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