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The Creating Added Value for Chaiya Native Rice in Chaiya District, Surat Thani Province
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Abstract

The creating added value for Chaiya Native Rice in Chaiya district, Surat Thani province. The purpose
of this study was; to study the forms of creating added value for Chaiya Native Rice and propose ways to create
added value. The target group is 400 rice buyers in Surat Thani province. Questionnaires and interviews were
used to collect data, and descriptive and inferential statistics were used for data analysis and synthesis.

The results of the research showed that the value-added model for Chaiya Native Rice were: product
development to be marketable, developing the packaging design to be in accordance with consumer groups
and processing into various products. The guidelines for promoting value-added creation include: packaging

design development, product diversification, increasing distribution channels and public relations.

Keywords: Chaiya native rice, value added creation, Chaiya district, Surat Thani province
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