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Abstract
This purposes of this study were to: 1) study the importance level of competitive advantage strategies
influencing the success of white liquor production business entrepreneurs in Sichuan Province, China; 2) study the
influence of competitive advantage strategies on the success of white liquor production business operators, Sichuan
Province, China; and 3) study a model of competitive advantage strategies that influence the success of white liquor
production business entrepreneurs in Sichuan Province, China. This integrated research comprised quantitative and
qualitative research approaches. In the quantitative research, collecting data with executive-level entrepreneurs in the

white liquor production industry, Sichuan Province, China, totaling 380 places with a questionnaire online. In the
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qualitative research, data were collected from 6 senior executives, operational managers and academics from 2
companies through in-depth interviews. Data were analyzed by Descriptive Statistics, Structural Equation Modeling
(SEM), and Content analysis. Findings are as follows: 1) Differentiation strategies It is a strategy that has a competitive
advantage over the success of white liquor production business operators in Sichuan Province, China at the most
important level, 2) Competitive advantage strategies have a direct influence on the success of white liquor
manufacturing enterprises in Sichuan Province, China; 3) The model of competitive advantage strategy that influences
the success of white liquor production business entrepreneurs in Sichuan Province, China is valid and well fitted to
empirical data (Chi square/df = 1.076, GFI = 0.960, CFl = 0.997, RMSEA = 0.014, SRMR= 0.030). The findings

contribute to strategic management practices in China’s liquor industry.
Keywords: competitive advantage, success of entrepreneurs, white liquor production business
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1INN91 0.05 WaR9bE9NAILLsHANENAUT NN zauRazd Rz iarlssnauldlussAURANAN (Hair et al.,, 2019) way

ay

Wanagauslad1AunIeatfnae Bartlett's test of Sphericity WU31AN Approximate Chi-square nfiu 3437.992

o o o a

TladAyn19adinnszay .000 wanaladnamindanduiusseudnasaudsunnstsainiuanduiag agneafliad1Annig

&

' o

ananszAv .000 tnevnAresiaulsiaumanzand it ldidudeyanugulunisinssilunaddasaingd

a A

https://s005.tci-thaijo.org/index.php/researchjournal-iru/ 3 3



o

20 Q‘U‘U‘ﬁl 74 9aAA - TU3I1AN 2568

=b_

NIATIYLATNAW HNINYNAYINIA] LAY ¥

v o

uananil fRdudaldanfiunisiinmedannasnadasaasdauilsnldlunsdnenon Anuimin
asAtsznevreasiauls (Factor Loading) Amannaanaaasnielis (Cronbach’s Alpha) azAiadsaadadnsuilsdsiui
aninle (Average Variance Extraction: AVE) WazAAMNimasiisanzeasiauilsutls (Composite Reliability: CR) T4LaAIHA

o =
AIRANTINN 2

AN919% 2 HANTALAZHANNdanARastadmauLlsi Id lunsAne

Latent Manifest Factor Loading Cronbach’s Alpha AVE CR

Anuiugisznaunis EMS 0.721 0.914 0.854 0.596
Entrepreneurial ELT 0.755
ECS 0.801
ETS 0.808

ANTHANNITONINUIANTTN CSlI 0.796 0.721 0.861 0.609
Innovation Capability CPI 0.746
CMI 0.745
CBI 0.832

NTA5FI9ANUANGNY DPD 0.750 0.887 0.859 0.604
Differentiation DSD 0.784
DCD 0.808
DID 0.766

ﬂ’]i?ﬁlﬂm’]?ﬂﬁi‘ﬁm’]ﬂﬁd ICA 0.697 0.893 0.870 0.573
1J30UINg ICS 0.742
Integrated Marketing ICD 0.768
Communications ICP 0.790
ICW 0.786

ANAFATedsznaunis ESIP 0.805 0.794 0.778 0.636
Entrepreneurial Success ESBG 0.791

RINANTIN 2 WU HaNTIAssAdmTinesAlssnauaemnsoulsdune il Aregiszndng 0.721- 0.832 g
AunsneaNsU AN ANNINNGIUTAWNAY .50 (Hair et al., 2019) dAusuAdnuaanndasnie szt nasianlsdanmlaiusauls
weladlAn Cronbach's Alpha agjszdne 0.721-0.914 Teanui@esiiniulilmnsnueMuinndwzewiniy 0.70 (Nunnally, 1978)
TnaArpuutsilsauiiaiale (AVE) daneatntiszdng 0.778 - 0.870 TeawnsnaaniuldnAunndniseawindy 50 (Hair

a & 1 aa o 1 v & 1 o o Vo o 2’/ o al o o o
et al., 2019) AMNEANTIAINTARANADAFINA wans i Faulsdanm e usaulsueleiia 5 sauilsf Ao udunus lusesu
‘dl o/ k3 = o o/ Y k3 ‘;‘l a a % J v
neenfulduasiirumnzandwivlfidudeyaiugniluniinssilusaisiasaiesell s

MR liea e tAaasng (Structural model) FadeldvinnnsAaszvesAtlszneudsEiudureanagnsnisad
AL sudedunRavEnasannd13aa09g1sznaun19gINan1INARg NN NALARY UszinAaLy Wiie
AINAdeUANFBnRdeINaNNauiLdeyadvlszdndfneTusunsnpaniomesd1iag Geananisiiassiansaiiaonu

v a 'y o a o o v a o s U 1 . . 2 1 o ]
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