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Factors Attracting Foreign Patients to Medical Service in Thai Private Hospitals
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Abstract

The objective of the research was to study factors affecting medical service demand of foreign
customers in Thai private hospitals. The participants of this study were 400 foreign patients of 10 private hospitals
using Proportional Stratified Random Sampling. The data were obtained from the questionnaire and the statistics
used for the analysis was Probit Model, which could analyze factors affecting the demand of foreign patients for
medical service in Thai private hospitals. It was found that foreign customers focused on staffs hospitality and
kindness of Thai private hospitals at 0.0 1 level of significance. This study revealed some recommendations to the
hospitals, whose policy was to provide services to local and distant foreigners, that they should focus on their

hospitality which was the strategy that can be advantage over other countries in ASEAN.
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