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Pattern Creation from Local Plants Using Eco-printing Techniques and Product
Development for the Indigenous Woven Textiles of Ban Nong Bua

Community, Phu Ho Subdistrict, Phu Luang District, Loei Province
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Abstract

This academic article aimed to study pattern creation from local plants using Eco-printing
techniques and the development of products from the indigenous woven textiles of Ban Nong Bua
community, Phu Ho Subdistrict, Phu Luang District, Loei Province, employing document analysis and
participatory action research through field-based activities, with data analyzed using content analysis. The
findings revealed that pattern creation via the Eco-printing technique utilized local plants such as teak
leaves, Peka leaves, Kasalong leaves, Sa-Boo Daeng leaves, and eucalyptus leaves. The pattern creation
was processed through the following steps: 1) fabric preparation by soaking in a mordant; 2) laying the fabric
flat on a surface, stretching it evenly, then arranging the prepared leaves in a dispersed pattern across the
fabric, with small, medium, and large leaves positioned appropriately and coherently; 3) covering the leaves
with a suitably sized plastic sheet, rolling the bundle tightly, and securing it with plastic wrap; 4) steaming

the rolled fabric in a steamer at 90 degrees Celsius for two hours; 5) removing the bundle from the
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steamer, unrolling it, removing all leaves, and air-drying the fabric in shade; and 6) soaking the dried fabric in
a color-fixing solution for approximately 20 minutes before shade-drying it again. Regarding the design and
development of products from Eco-printed fabric, it was divided into a six-step process: 1) defining the
design and development objectives; 2) studying target group needs; 3) researching relevant information;
4) drafting and developing design prototypes; 5) experimenting with prototype product processing; and

6) critiquing and evaluating the community product prototypes.
Keywords: pattern creation, Eco-printing technique, design and development of community products
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sUnse 4) fufinrsamadia (Technical cause) leni3msuazvnaesUfoi way 5) duasy (Final cause) fnsan
aruvang Usslovidldaes Ay waznsguiunandn dmsumsiauisdedusisusuandinetuidosdiadng
anaefemalansiuiin Eco-printing anansaduiunismudunoudsd 1) fvuataguavasduazitivang
2) Ainw1AnudeIn1snan 3) AuAudeyasunuunandue 4) AumuazaliudAnN1508NRUY 5) 9BAWUUIY
uarfALIUUY 6) naanalsgUnansnst uay 7) InndinsaiuasUssdiung el n1seeniuunantsiedes
wnefuLuumsAnualadudulasguiesdussnoufald Wleufunssuiunseenuuuuaraiislassaiauuy
dafilauvdsamuazanufnaiieasse (Banlengloi et al, 2022)

a

asUlsinsesnuuusasiamkdndasiyuvuazdeuidndnual nlideyn waeyumeTaussuveyuwy

q q
a

WwegeameIAnlvi lnelaiiniufisInsnaInlarNTIATIERANEATEREAAIUANY ddunseuiunsiaun
wanfasitumsiiuegnaduszuu dusmatmunngussasd maaauagdanismng niseenuuy dentaguas
mAA Neaewan sudisUssiliure SedunsianrandasiandmeiiusiesemaiiansfiuWin Eco-printing
uaznAnSusidofinedosussnedusuututnesnuuuazdomunmu wazaisaudladuundy nszuadey
quvemans uardnivenguslnnegiseiiles iielinansnsivuvuiisuuuy fiqunes uaz Sifneninmsudsfums
mMsnaafudaunss
3. uuIRRvRsduRUNTIE
3.1 fietiostiu wui danuvarnuanedaudlifudy Waauiu wnlfides vsslednenuarlufidadu

vadefdnuaiuiidlu munuvesiivdgnianlflunufads feanssusins o wWudeatunsldlulsnada
ddmsumsdoudh dwsufivdivhaldnsdielevaiieanBondsd

1) &n (Tectona grandis Linn.f.) 29 VERBENACEAE fanweaugldiudu ansdainied laun ansdu
(Alum) tadisl (Iron oxide) Tsdwam Auns wies du thmauns

2) A1 (Oroxylum indicum (L.) Kurz) 29A BIGNONIACEAE fianwauzldgusu arsdainizd laun
A58 (Alum) thady (ron oxide) Tindos

3) Tuu (Millingtonia hortensis L. f) fdnwusiduliBuduludosy a1s8aned IHudihaia
(Iron oxide) Tidwas

4) gA1AUsE (Eucalyptus globulus Labill.) 29 MYRTACEAE fanwasidulddusiu asdanizd
uransdu (Alum) ¥ada (ron oxide) qu (Copper sulfate) Tidalnudies ddeun Amnageu uazdmen

5) luaywas ayiien vieazyiaunas (Jatropha gossypifolia L.) 29 EUPHORBIACEAE ddnweiy
Juldin ansBainnzd 1aun qui (Copper sulfate) ansdu (Alum) Widden Awides
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6) Tuazsis (Ricinus communis L) 29 EUPHORBIACEAE fidnwauziluliiva wie ld8uduvuin
dnanstanizd laun ansdu (Alum) indewman (ron sulfate) Tidwides @deun

7) lumgau (Muntingia calabura L.) 33d MUNTINGIACEAE fidnuauziluliivy vieldduduuuin
wén ansBanzd loun ansdu (Alum) qui (Copper sulfate) Tidlnudinaes leaseu

8) Tuwaun (Dolichandrone serrulata (Wall. ex DC.) Seem.) 24 BIGNONIACEAE fanwauzidu
LFundalurnmdn vwinnans a1sdaniegd laun ansdu (Alum) indefyn (Tin chloride) Widdes Weateau

9) @1uidie (Chromolaena odorata L.) (R. M. King & H. Rob) 23 COMPOSITAE fianwaugilu
ldugnldanlulunshiduarainane ansBanied leun a1sdu (Alum) tndewdn (ron sulfate) Tddegeu

10) wslA (Bauhinia purpurea L.) 29A FABACEAE %30 29Atio) CAESALPINIOIDEAE Sianweugiduld
usuruianans lialdlulunmsliduasanans arsdainned 1éun ansdu (Alum) thadu (ron oxide) qua
(Copper sulfate) Trduna

11) AuAsw (ndigofera tinctoria L.) 39 LEGUMINOSAE-PAPILIONOIDEAE didnwauziduldv
\Hoseuiadesldlulumsliiuazainane ansBaned Tiun ansdu (Alum) thaiiu (ron oxide) Tnfeslensenlus
(Sodium hydroxide) I3 @t wazdiden

3.2 sUaarsunsavedlulsd wudn finanodnuaizsid (Rajamangala University of Technology Lanna,

Chiang Rai, 2026)

1) U (Acicular, Needle Shaped) wxuluadnezuidy finnueninuazuay

2) sUunu (Linear) witlusmuazuay veuvewusuluisaasinafousuutusaon miugnvedly
finAgenmnndi 4 wiwesruninavesly

3) gUreUTUIL (Oblong)  wiuluiifveuluisaesthsvuiuiu Yaeiiaesfunauniony uaz
ANNENIUTENA 2-3 Winresaaning adnegURImABLEuLH

4) 5U5 (Eliptic) winlufianuniaunnfiannssnansuiuiaeey o Sealumalate wazgiuly

U

)

) sUluvien (Lanceolate) wsuludignuluninaudades o Fealumelangly

) 3Ulunenndu (Oblanceolate) uruluasneguluvenusinguin

) 304 (Ovate) urinlugundngly defldrunisfigavesusiuludeusnmagiilundides 9 Fedly

@)

;
madangly
8)
9)
sriluiiciutily

suldndu (Obovate) winluiisutuegmssuuugiuly uauuazUangluning
sUMla (Cordate) usuluidmnilnagulu udades q Seauadlunsvangluiluinns
10) sUlandu (Obcordate) wiiuluadngguimlawsiingu
11) gUanuwden (Deltoid) wivluadieguanmasnsumii Tnedumdsvosmumasundusugly
vauluazselunesaty AMuludnasinansgiuly
12) gUAdeaaman (Obdeltoid) usivluadnaguusngy
) 3Ula (Peltate) winlugunauadingla iuluianssnansauviesly
14) 3U3nay (Orbicular) visaiounas (Rotund) wrulunauwu iuluianssnansgiuly
) 5Udau (Spathulate, Spatulate) wiuluignuvesuruluteieny Umewiulugukazniteniy
AugIuNuly
sURssluven (Halberd-shaped) wsitlundnegnas giluassinaniasenyinga 90 aarm

u

JUgnas (Sagittate) wiuluadnegnas gruludndun wagldadmniulu

Y

)
)
18) UFuniidsa (Lunate) urlundrogumsy Suniiden
)
)

=2

=

sulaledu (Pandurate) winluiigusaaellodu
sUA (Flabellate) winlunigusnadiein wu Tuudee
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o

22) 3Uia (Fan-shaped) winluadeinusndnan wu Tuurdu

'
a

23) sUANLAU (Subulate) wruluadeusulusUaNusLAUAT

24) suuanuuuiiagie (Palmatifid) wuluiivdnadeiiafle Tnendndnussanuaimilsesszazan
vouluiadunansly

25) sunandnuuuiiile (Palmatisect) uwiulundnadneiiile Tnevénanifeuiadunaisly

26) sUnnuuUIULN (Pinnatifid) wiulundnadievuun Tnendndnyssananimiawesszezain
vouluiiadunansly

27) sunédnangauuuvuun (Pinnatisect) wiulundnadevuun lnendndniteuiiadunansly

28) suUdeAmAENdIIMaa (Rhomboid) uiuluadesuluuslsin fivaeniyudy

33 nauannafifiegluliflig wuin Sneandeadsd 1) aaelsfiad (Chlorophylls) ansdiTeaileglu
aaelsnana fislanuddalunszuiunsdunsgiuas 2) ualsiuesd (Carotenoids) Wuansdmdes du uazund
Hrugadunasnuas uastasiuaaelsilad gnvitaneanuas wu ansusulnila ualsiiu waglalalu 3) Waluesd
(Flavonoids) iuansngumediiuea Tidmaes duns die uardth duluesdusznaundnlunduaentdl wu ans
worlvlweniu valau eelsu wazailouea 4) Quinones Wuasdwdes duas wuldluluifiouns uazyafinne
5) wankau (Battalions) Wuansdwmdesdu uazdunsuhemuldlufivuissie wu Tudnloy uazaenaniunefuane
(Sukung et al., 2026)

nanldfiwestutuiaunannvanedisldBus vy wagliduan varevialiduazainas
\an"zia WU Tectona erandis, Eucalyptus slobulus wag Indigofera tinctoria Jsanunsaldsauduansdaniza
ileadrsiandfiuandrsuufiui dwdusunsduliiduiinunainuansds 28 Snvae fe Snwagsuidy 3Ul
sula Taufssuuanuuvihiiouasuuuruun Suduladvddydemnunuuaziondnuaivesanaisiidelou
asuuitud dandannlulififinannauansdidy 1iun raelsilad ualsiiuesd Wanlaussd Adluu wasiusmiau el
Tnudiden wides 41 uns 39 wazaity é’uLﬂuﬁugmmﬂﬁiimwamaamuﬁmﬁﬁﬂ Eco-printing
4. uwwaRaRsafuiwazauaNsAvasin avtuegtuduleililuniman Wendniadiin “fn (Fabric)”
vanefa Yaguiiamds Adnvaziduusiu Tassunszuaunmsuananidulesssuni wiedanszy sulsidudusie
mndutindignasuisnime swAnduiuffivianldusslesdldegamainvane uiseonld 3 wia fail
(Rajamangala University of Technology Lanna, Chiang Rai, 2026)

4.1 Euloansssuni (Natural fiben) lén 1) wulelu (Sitk) snanldsiumessslu udnhandy
aududusne antudaiunme wiednliduiuin ferujuiie W lWfuie aanwlassadedléd gadu
auBule aaldauneun fnlle Fnsheayiifigniseu neuiadeniiunses 2) duleddu (Linen) Hanan
dlestuunian (Flax) wiathantu auldidudne sndulamenednlidufiug fenuamu sfun wluse dude
aunsodnld msdndedligumniiqe fndudadouuds gedudd faln mafulildissu . 3) duleihe (Cotton)
Iananyeihethundulndudume Sahsmensednlmiuiiui auaudiduie 3nein e de Tddmdudy
wdesywiy 4) dulovudnd Wool) Téanvudad wu suungiuniuaududuie udFeme viednduiui
AuantRvosinvudnife gaaudou uardromautuldd ndnduiedoudinie awldagliauougu
limuognuzsnane vasnnnaden Sseddismsdnusts némndnusismsiivldgmanadniitedestuson

4.2 dulsduasgiannaisadl (Chemical synthetic fiber) leiun 1) awlwing (Spandex) WWuiduly
danswiifenubaneugs Sealdnanidoifidosmsmiuiavguedosta téun yadulu gadeh yaoendidenie
2) luasu (Nylon) lasnannssuiunsnumaestingaiidiminuudu Auea lolasiauuenludy uWiunssuis
el wazsdndududne mnduiniuldin vienelmduiiud ilusoudiaumuniu Tnssadrsimaeialéa
asnsednusdnientd nusiees wazuias nusionsting Weaaldonaliaueda uay 3) Indleanes (Polyester)
flFnnszurunsvesanssmontinaed wmueaiikiunssdimaad ndneenunduduie anduiaiui

Research and Development Journal, Loei Rajabhat University, Vol. 21, No. 75, (2026). DOI: 10.14456/\ruj.2026.1 6



o

NIATINYLATNAIW NRINLVAYINA] LAY U9 21 auil 75 UnNIIAN - AN 2569

Y A

nsvuumstnvienelmiduiiudi SnaemFedeine dnvusmdudulosy wiiu gamudulddes fmmmumuius
fuen wavanunsaduiula

4.3 @uledaaseianiansssuwid (Natural synthetic fiber) 1Wu iseau (Rayon) launainnisuadentd
Tusssmnfushunsaismaaiifieliuduie nnduinianldsn iens sdetunileliinuadhindeusuihe
S Sk seuieenuiou uazgaeuTuldR Tangn Seudanldvaunudnne

nAna1INEN (Fabric) Feinduianiindnainidulosssund viewdulodunsest figniandudu
dureuasnensadndurui mﬂmauumaqmLLmaumumuuﬁ]wﬁuuasmwummLau‘Lw’Lﬁszau’l%ﬁmm aun
Iy B9u fe uazruded Jyaruduauauts nsgaduaLTY wagMTIEUIBeINE WivIsdndudBnde

R o o v o ¢ A = s = = ' 1Y)
e SRVl ﬁWW'ﬁULﬁusLEJﬁQLﬂ'ﬁ’]gW WU @luleng l‘uaau I‘Wﬁl@am@i SRASEIYDU UAIUVIUNTU 8AVEYU ILaz8ULIN

nsadeananenlenisanelaudlulddremaiinn1siunin Eco-printing

nsasvaInaIefewailansiuiin Eco-printing Wunsguiunisaneloudainiivsssugfasgiudi lng
91AYNANNITNINATVOIAITYILAAE N1TAIVANANINNTALATAIITINAUNTEUIUNITNANUTBY d19FU
AsTUILNSBUAUAIINMSESENNRIUALY (Mordant) vdeansthefind Felwiivinlvidadanisdaneduduled
167 ansAfould loun arsdu wan vesuns fyn uaguwnuiu vaziarsufuanmniauagen violudluiens
(Modifier) 1wu tduansy lwauey waztunialenn funuwlumsaiuaue pH ielinzausomsnisloud
(Rakprayoon et al., 2024) gnsansguUsznauMe tiduansy 5% Usina 1 303 a1sduunaziden 90 niu ua
wnidlean 80 ndu Bslienanudunsn wagssszana pH 6 wangdwiuutin 1-2 fu dawnisusinensey
serine 2-6 Falu itelhduleUnsudldegnaiiuszansam (Rakprayoon et al, 2024) nMswseufinadutunou
dndey Ferildandudulesssund wu fhe 3l violnu Tnedewiunsdn wieduiiedsansiafinndsean
fou sndusailluduesunuriodades 2 dalus ielidulevenes wazannsagadudnnielas ludivesns
wiaenluldth msfivlugiedn desmndededueinia arundu wasdugiluldfinruanddfiedidudy dw
msliElulEfusnguuiuinfuastueguriavesiis gnsuesuausi uazggniadie wu Tudnaslifidulugguy
(Intaraprasert, 2025) ifloiingduufiing dikiunisusuefuauiudmsgniamnauazasdalmdulonansd
nduneinlvii wardnndulimamdnesdusznouiad Tnefisdeun sUnss femaduly wageuunnsis
YpsdsEIIad Uty wardundsly ieaddinvesainaiy (Rakprayoon et al., 2024) dlodansluldiBeudosndn
Tnquiaenanain uazvinisthuidelinauviore PvC ilelilulfuuvadnfudedih anduiugefidy
wanaRniitetlasiuting (Sukung et al, 2026) uasiiingnszuaunmstsdnlumiigungiivssana 90 sswadua
Hunan 1-2 Falus wavasind v sdundnisiiuds Welvagufnduuudedy (Banlenglol et al, 2022) us
vwnAnfiueindethesnanmisaansownsimiluloon wazdhluidluiisudssana 3 Yu anduinig
findaseniiendudan widszana 20 Wit newhlumnlsiuts uareraudthendfududtelifiuidanuduuia
(Lawongsa et al., 2022; Intaraprasert, 2025)

Fofusnuarmsteleudfemainnsiuiin Eco-printing fie nssuaunsinsiindsssuaidufingiu
danndou Tneldlulinenliasuneleuananelaenisis wdesuseanudey aruthaulaveanadiansiurisne
maaelendluliFedianunainuanedsnig JetnesnuuuatnsaimuntluauanudnadisassAvesnuedle
dmsunsasananefindematanSRLEN Eco-printing auwuaRnves Rakprayoon et al. (2024) i 6 Tunou
TauA 1) Maw3sud 2) N193La198Rnd Mordant 3) mswsenddusunisiud 4) mawmsealulduaznis
Fasesdusznevdaduedlulyl 5) nsshudliluliwuuiuiuiuarnsdeindennudeu wae 6) nsdniing
Sukung et al. (2026) na1in tendnuaivesiuituinanniseurtsresainats viin uavenguasluls
duriinvesanstiofind vieuosuauyi (Mordant) Wy win egiiflen uraiden uasuuniBon Sslesoumdriiay
fagliinansdadoutuiuleifuelidnnam rufaluastiendeud viefidendt Wwilees (Modifier) 3
fannzanudunsnuaganinety dusesuauidldduiivanssiia wu thansdu dady dyula twssuden
Faesunuduwsazafinaztionsinduazdnuaizueddiunns1aiu (Chombhuphan & Ruangnarons, 2022) lag
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v
a

nanmsasNaInaenewAlan1TANWEN Eco-printing Tunsasiutuainaeiiniuazuananaluainiiu vielun

Qe

a A

ndaduiudsuavesasunudulululdesy Tuldun duggnia wiedrnaanivluld dueumgl vie
AMutUlueINIA A9 Figure 1 Lag 2

Y

i
Flat on a Surface. Prepared Leaves
were Then Arranged on The Fabric, Including Teak Leaves, Eucalyptus Leaves, and Soapberry Leaves
Note. [Photograph], by Phoungmanee, T. 2025.

Nt e ety

Figure 2 (left-right): Cotton Fabric Samples Produced using The Eco-Printing Technique
Note. [Photograph], by Phoungmanee, T. 2025.

agumeliAn1sAunEn Eco-printing L‘ﬁuﬂizmumiﬁNammumﬁmmiﬁmmﬁsﬂaq%ﬁismwa NSLATEN
iledame wazndnasduszneuRadidnlivhefusgradussuy Wuisrfunismuaudadiuvesuasunui A pH
g0l Uavsrziian InalnunsewianuANtRLAANAIUYEIAINATE NTEUIUNTIRINETITLUEIET9AY
mudsgunioy uazfuuumsmsiaunsdsfusiyusuiiduiinsdedaundon waznseyindgidyyviofuid
SnanualuoINansin

N1509NUUULASWAILIHEAS UINYUYUINFIANA Eco-printing
uuIARNITBNULUULA MU ER SuTueulTyargety ldfufisanssuiumsadsassdsudnual
Twllstaudinty mauddunslivinuevesineonuuunasumifessrhuszsaunisal anuAnadaassd ua
FUAUINIHANNAUTINIVINIIAUTTTUOE9GUEN LﬁaLU?augﬁﬁmmﬁmﬁﬂﬁﬁuwé’m’NLﬂi@gﬁﬁ] NN NI S
lildfiesvesld uidusunubossmveswuiigndenensenurlviinmanualsmasty amsadundauazitedy
fugiiauduldlunaialan (Wongsingtong, 2016; Tanhakorn & Chantuk, 2018) 9aENAUNNTEBNKULALTAL
tuegiinadladninualinvefudlesetnedngs amnans malianave du uazamads 1wy 33530 arande
wazgiitlynn Wethoonuuuinfaunuws azannsavdusniendnualindesenliindnfariguvuiigaiduanizd

U ]
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1%
R

ad1amnuuanasliiundnduslniog19n5anas (Wongsingtong,  2016) YaugtAgaiy n1599nkuUNftuLl
senuuvazdeailaguilan fons@nuingnssy anudesnisguilaa sadovvesnguidinane duiu
nsrvIuMsfazteliingn fusiguvuamnsonevaussmsuszlovildaoslsogruiads wazaunsaainaniy
famalaldiduogned Fufundafusisuruivhinisdanuamesnuanissunsanisuensindu udddosdalnd
faonndesiviitinuarsaiouvesnguiihvanedas uenanitnesnuuudeadaiuuasinmuuuiliunisoonuuy
seulan Goufunliiguuuunansnsisiuarts Fdu Jan waznszuadenlunainaina iilevunussgndliivnzas
vugumsinmmnglmiandndnwaiviesiu elvinansueiddnvuewarslagligydednu dufifian
ety ofinsanngunslasadng manaiutan nsdnesduseney wasanuazmnlunisldeu Sudy
psAUsznoufosil lunanuewszdn Taunaseningunionm Usslovlldass uazaneiddu
duumssnseAuamn ks Surumuliinfousasgiuanatuinesnuuudedldimadanisuanll

mﬂmamwmmammwmw safansdesnseiindisuunmsasundamisdsnm 15y malingdenuigeony uaz
nszuasnyAwIndon mNLuulwamﬂm%ummﬂaama THauazain Wuiinsdeduindon mmaaaaaﬁ
sUdnwalednsilsaton uazuanspuAeg1mIands AuussaAu Ged1 AsAui wazamdnuallnesau e
BossnvesgurugndienanetssnuLaratla dedundndasiyusuiaiunuaiasdidonlosedin Jagi
warauAnlImeiueg1eliniumune (Tanhakorn & Chantuk, 2018) TunsEuIuNITEBNLUULALWRAIUINAR T aU
g metiuilesfithinadsainarefemeiianisfissiin Eco-printing nelduuiAnnsiidiusiuvosuy
thu nduasndnlugmrufosiiuiunaenanudesnts nsduadiving nTnuay ML LarLLINIg
nsUsziliunadwsnsiauiuviade auaunsaarsduluundndusiyuvuiiasiousadnuaiviosdiu awisn
povaussANFeIMIfuilan uarsUuurewmanduitamgnguiliningldogiisyaninm mdnwadall
fifumunmsnanosaseiundsfurigueununTeuLIAANITeRNKUY Las i RAnSusiguude

fupoudl 1 nsfvuatnguszasduasidinunsuesniseaniuy Tnesjsindimeiuiiosdisiu
nszurumsansloudansssumagemadanisiungn Ecoprinting wmundundnfusidediaiousnie
WhmneddnyAonsaisunuuilusosen U3uuss uasiamnduguuuy sumsldan fuanumeny uaz
sudnendsnavdlimungaudunqudminglusuies

fupoudl 2 medateyanudesnisvesiuilnanguitmane Wunsdunwalidednantnvieadien
39N waryaraialy $1uau 10 AU TanAw BlazAnd 0183zmg 30-45 U iolidlanusoanis
\BagUnuuvemdniamiguvy fuiliduingudmnedosnisuaniasigruifauuands Sevie e
wigananauleruduriesdulazsuinanssy wasludioudifn ieasvioumufiavanzin Wudeiudeya
nsdenanSusigurureuilng Sedulngdelivosnds udanunsadnauladelding mnsuuvumssiuay
$ipams Taevomenistedlugiusnanmadumaviondiedluiui uasnisdpuansdudueshenunes

fupoudt 3 mafinndeyandnsusideriniaiesusimeandeseulal wilvde uagsas aseunguiis
Uszinnidedn wWu dedygy and i W@ethdans ey vieidedaaleniafivay aaeaaunisinu
w9y JULuy @ aanans uardviwanmnatausssuvionssuadsauiifinadenisoonuuy uenani Saing
Anrziiauaranauifvesiagime lasaiade sesBeanisiabu anumnzauiuadse maedoulm
paoRIUsTAUTIMUas AN INENIINTRaTn el SusigusuLAnAaRINgUsENoUNSTERY 9

fupoudl 4 nmssenuuuTuarRaLILUUIS TnsaunBnnduldauiuaueunfndenainvanssuuuy
i Herenaw HernTu uadeitn Seanunsnuiudsuneandealdmumuenidaide sUkuuLIL wardnua
Unide Tassadauisdndinisyinniiewiuanuasguvesiiiodi Preduiliumeasaninaiianisfissiin Eco-
printing ‘Liﬁmmuawu WiawﬂmamsmﬂLLmemmu L mﬂsuﬂivmuf]:u nszaudnsagy msdulyineidu vie
nsfurede Tufensuaunauindiiu daeia ieaddonsuasifnsoonuuy Madldfinssuuusiuou
wnitefinsananudululdreudrgiunounsainsiunuuais
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o a

TURBUN 5 NMINAABIRUTIUIINLUUTITRIUNSARLEDN Yredndeladnriunaiisulvivunzauiu

dndudanuld lngiansiderdans dn1sneiuniiainansuaginuduuiiudegramaiay ieliiindamizaiy

v
[ v [

switauga Tnaasulassaieneluiiofinanuacgy uazuaalszdaluyndunounisdadu welilsd
Frunuuiifiganinitadusunsauaseazden
fupoudl 6 nsInnEiansaiuazszfiunaniseanuuy Tagldnsaunuinduaindaunugury
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Figure 3 Handwoven Cotton Fabric Produced using The Eco - Printing Technique was used to Design Casual
Clothing. Plain Fabric and Striped Fabric were Incorporated as Decorative Elements
Note. [Photograph], by Phoungmanee, T. 2025.
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Figure 4 Handwoven cotton fabric produced using the Eco-printing technique was used to design casual
garments in the form of a shirt and a Mandarin-collar shirt
Note. [Photograph], by Phoungmanee, T. 2025.

Figure 5 Design and development of casual women’s clothing products
Note. [Photograph], by Phoungmanee, T. 2025.
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Abstract

This research aimed to: 1) study the demand for online marketing promotion of products
processed from luffa, Khon Khok Phrom community enterprise, Non Thai subdistrict, Non Thai district,
Nakhon Ratchasima; 2) to design and develop a process for online marketing promotion of Khon Khok
Phrom community enterprise, Non Thai Subdistrict, Non Thai District, Nakhon Ratchasima; and 3) to study
the satisfaction with the output within the online marketing promotion research process of products
processed from luffa among consumers in Non Thai subdistrict, Non Thai district, Nakhon Ratchasima. A
mixed-methods approach was employed. The Data were collected through interviews, including in-depth

interviews with the with the Khon Khok Phrom Community Enterprise, and a questionnaire administered
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to a sample of customers who had purchased products from Khon Khok Phrom community enterprise,
totaling 100 samples. The results indicate that: 1) The demand for online marketing promotion of
products processed from luffa, Khon Khok Phrom Community Enterprise, had only offline distribution.
Therefore, there was a need to expand into the online market and utilize online marketing promotion to
reach target customers and boost sales. In addition, the community enterprise group wanted to gain
knowledge about online marketing; 2) the design and development of the online marketing promotion
process for Khon Khok Phrom Community Enterprise's processed luffa products included assessing the
enterprise's potential and readiness, providing training on online marketing, implementing online
marketing promotion strategies, and establishing online marketing channels via Facebook; and 3)
Regarding consumer satisfaction with the outputs under the online marketing promotion research process
for processed luffa products among consumers in Non Thai District, Nakhon Ratchasima Province, the
majority of respondents were female, aged 46-59 years, married, held a bachelor's degree, had a monthly
income of 10,000-20,000 Baht, and were farmers. The highest satisfaction was found in online sales
promotion, followed by online personal selling, online public relations, online direct marketing, and

online advertising, respectively.

Keywords: online marketing promotion, products processed from luffa, community enterprise
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5) msnaenansaLgemseeulal (Online direct marketing) iunsAnsedeansiunautivne
dieliAnmanevauadlaenss wiensiitnnisaanaldiinising 1 duasundnfusiaasstugdeuazshlmiaans
nevauadluiufl Inedesedogrudouavesgniuarltdenis 1 ledeaslaensafugni Tngrutesmanaz
\Sesiiodeasonulai

2. wurAaigafunsnanasulall

Yokthong and Karnjanapokin (2021) Tianusmngin nsnatnesulay (Online marketing) nunadia
misldnagnsnmsmarnrudumesidn neldiivleduesuiem mslavaneeula nsduaiunisnain Msnandwa
ileseulat! uazuden iunsnaiaildszuuneufiumesesulad welmAnnsnevausssynineuslanfugune
vidoifunsdearsmanisnainlasmadengunssinoufinmeivielniesumemadnfuiedosesfimnesdu i1y
maanewadaviedeisla q Wieltinisvhausauiu

Sansoen (2016) Timnumungdn nseannesulal vunedis nsaniufanssuninisaaialagtiseuy
didnnselindidinanlflumsdiiuns Wufanssunseansaessiilideanslédaiou wazidfengugnalaly
naInE uazaansaeueneldnaenszazian 24 Faluwhlan

aguléiin msmanmeeaular] e maduiuAanssuneniseaialaglivemisesuladfueiesioly
msdeans mslddedumedidn Insdwidedevielnsvimi Aaunsaufduiusld sinfsdedidnnseinddu q Ju
ineslelunsieansnismann wazaninsndoansludauaziindangudmnglalunadisind

msmanmeeulatifiunuminndumsvhgsia anmsiasuiasweanaluladuasnginssuvesiiuilan
nsidenldiesesilomnzauiunisnanesuladifudeiifuszneunsmsidanudfiielvianansavingsaals
Uszauaudsala (Rattanapongbu, 2012; Sawanyavisuth, 2018) \A3nailonnanismaineeulall Ussnougie
annedidnnseiindudediua (Email) Viules (Website) nsaannifaiifenn (Content marketing) wazn1snanm
rudedsnnesulat (Social media marketing)

3. wurAmREIfuATUewele

Good (1973) nandn anwdtanela e anm aunwriessiuanuiienels Fadunainainaiy
aulasng 9 uagiiruadfiyanatuiisedsty

Thirapokhai (2019) Tsianumsnedn arwdisnelavesgnéntuduaiudnmmadiuuiniiiidedda
dwnils Tneidognaevaussarufonisudimufisnelafsasintu uimnanudesnisiulsildfunismeuauss
AufpInsazliiineuianala

Kotler (2003) lsiannuvsnedn mnudianela mneds Besanuidnvesifuslaafiinanuidndianela
yiaifnnudAniants Sedavaniinainnnauieuiisussrisauaiildsusuaumemimesgnéd

Zeithaml et al. (2023) liaunungdn anuienela mneis n1susziduvesusinaiiundndueivie
Uimstuanansonevaueseuiesnts Ilusyduihinfianelavidel

Fatulagaguuda anufiewsla wunefs amnuddnfienels n1suanseannisanuidnuazersuaives
uiazyAna Sedamariiinamandudunauanuszaunisal wagnisisuifisussninnuaitlésufuany
ANANIY

Apichayasakul (2014) l¢eSunein Jadefiddasennuiianela Usznause

1) AUMUTOUININANAINATINIUAIUABINITVBIEUILAR

2) IMVNAUAMUITBUSNTIANIMIEAN ANAT

3) aonuiuimsfgunlivinsaansndifnisuinmsldegazanuagigia

4) MsdaeuLarMsuuRUINTas Inyeivaaniuiiuimsuagasiiuimslufianisia
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5) flusnslirudfryiugnanfiunlduinig
6) ANNWINABXTBINTUINS FnsAnusisanILLALUIIIINATIANEIA
7) szuumsuimsannsaneuaussnmiesnslifugiunlduinsldedieinaun
Ium'ﬁﬁﬂLﬁuﬁqiﬁﬁ]ﬁﬁmnmaﬁﬁuqqﬁu anufisnelavesuilan WudadedrAglunissnuidiuus
nsna1awaznslaseunmansudetu mndnnseatadilanisyihauvesnisaainfdviafeganunsaltutiald
fuslnadndulatouardmaronnufionslald venani nsnanAdradenseduliuidneine udseansnwms
WLLwamWaﬁua%ﬁaLﬁaLﬁmﬂﬁé’mﬂ’uﬁ‘mxa%fwmmé’mﬂ’uéﬁ’ugﬂﬁﬂ (Putri & Marlien, 2022)

ABAnliun1sIdeY
1. Uszinnvaenside
Junsideuuunaunau (Mixed methods research)
2. Usgrnsuazngusagng

2.1 Uszwnsildlumsideizesnmsdaaiunsnainooulatndndusiuussuannlouiu Jamiagusuda
Aulanasy sualuulne guneluulne Jamiauassvdu Ussneusme gliteyandnde aundndamiayusuitau
lanwsy 97w 10 au Usgnauldsie Usesiungu seaUseanungu uwazaudnngy tn135gusiieg1awuuiangas
(Purposive sampling)

2.2 Ussrnsilitlums@nwanuiiaeladenadninelinszuiunsidonmsduaiunsnanosulat
wAnSuTulszUanlouau vesfuilanludminuasedin fe gnéflnetendnfusilovauuisniniivinises
aundndaviaguvuitaulanmsy Tnswdesedion 1uru 120 au uazldfuinvunnguiegisanduiugndni
\edonanustanaindnmiaviaguridtaulannsy Tnsndesoidiou S1uau 120 au Tn1sdundusogiuuy
Jadey AMuaaingnsmsfuunsansusuulsznnsissduanuidesiu 95% lneldanuaamndoulunisdy
5% (Yamane, 1973) ldvuiangusegiede 92 au ilelideyafimnuauysaflunisuszananauazinszsideya
dldvunngusogaianun 100 Ay

3. nsesfiefldlunisifiudoya

insestienlilunnfiudeyafeuuudunuvaliazuuuasuay

wuudunwal iWunuudunualfslasiade Uszneusefnunfefuudunawsunsdiiunulay
wanfusivedamisgusuidaulannsy Mium nsdndmiendnsasivesiamigusulutlagiu Jaymma
nsnaauaz Yy lunisdndmuendnineiveiamiaguyy ANNABINITATUARIALEEAIINABINTT N TAUESY
nsnanesulatddmiunindugivesiamiayuvy anuausavisednen nauNInaIneoulatve AU
LAENSLNUES BN oNvBIfndsn1sHasAarAaguy fisesiunsnainesulaiiluounnn

wuvaeuny Wukuuaauauuuseaniu 3 nou laun

poul 1 iunuvasunuvidavanela dsfidnuazdunuuidonneu (Check list) Aeafutoya
druypearialy Toun e 91y aomunm sefunmsfinu eldveldon uazendn
poudl 2 Wuluuaeunuvinlatsle Weafuanuisweladonadnineldnszuiunsidonis
duasunisnanneaulatndndaniuuszuainteviu vesjuslarluminuassvdun laglduasidiudsediuen
(Rating scale) Tneifunaminislinzuun muuwives Likert scale deilnast 5 ¥y fail
5 mneds  seRuanufianelanniiae

(% =

RUNYDS SEAUANURINBTINN

(% 3

Mnee  syauAuianelatunas
mnedy  seeumuianelatos

(% 3

mnee  sgRuanuisnelatesiige

'
a £ ¥ a

paudl 3 WukuuaauausiaUatatn e udalauswusiilLRy

= N WA
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< v
q, NI3NUIIVTIUVDYA

[

mafususudeyadeuuudunval funoudsd
1) Anwiduaiiseasidendng 4 anuiede 1M3a1s BNENT LudAANgETkazLITERg 9 7
Rendos dodunnmdunsadauvdunvallyinseunquinguszasdniide
2) thuuvdunwaifildlunaaouamiuiiissmssuuuasuany (Validity) Tasuszifiuaingiioavgy
$1uau 3 v Fadutindvnmsiunisnatn mInaaAdvia uaznsinnisguu ATuszaunisallunsifediunis
WannyuruLagaLasunmaIneaulal ae3s I0C Item Objective Congruence Index (Rovinelli & Hambleton,
1977) lAn 10C Ao 1.0 wansirfofauduinldnsmsmion
3) Ufudguilunuudunualmudeiausuurangidemy
1) shuvvdunwalatuanysallldlunmsifununndeyannussansildlunsinusiely
nafuruadeyadsuuuasuaty ftunoudl
1) Anwduaiseazdoning 4 nuiisde 115anT Lonans wnAanguiuaznididesng q 7
\Rentes WieluuumnsunsaisuuuasuanilvinseunguingUszasdnside
2) FnwBnsaisuuvdunualiaziuvaeuamainuiide Bnsideieansairanuvasuany i
psouaguiiiaviludiusig 1 wdssinanannudildannsdnsantmuadunseuuudauasreuiuaniside
WleaiauuvasUny
3) thuvvasuauildlunaaounuifissmsuuaauniy (Validity) Imwimﬁummzﬁmmw
$1uau 3 v Fadudndmnsiunisnain Msnanadva uaznsiansuvy fuszaunsallumsidesuns
WannyuvuLazdLasunmaineaulal A5 I0C Item Objective Congruence Index (Rovinelli & Hambleton,
1977) I 10C &0 0.94 uansindosnutuinldmsansmaion
4) 137quaauamﬁlﬁﬂ%fuﬂqﬂuﬁlmLLé”ﬂUmmmﬂw‘ﬁaﬁu (Reliability) Ineirlunageu (Try-out)
uazdinnimenanudesiulagldgnsduyseans Savnues Cronbach’s alpha coefficient IngfuunA1AaL
\deshursandasiioatiaton 0.7 Yuly (Srisaard, 2010) Tngldaanuidesiu 0.84
5) thuvvaevawatvanysailuldlunsfusunsdeyannnguiedieildlunisinusdeld
5. MsTeidaya
5.1 Awnngndeyanudesnisdsasunisnanesulalndndugiuusgiainleuiu Javiagusuitau
lanwsy ‘Lﬁjmim’maawamaLﬁmﬂmmwuwmmm (Triangulation) #anszsilasnisnsivasuteyaainuuasiiun
vaateyalusunat anuil wazyanaiiunndiadiu Tngldnisnsrsaeuauid1vesisnis (Methodological
triangulation) \iudeyaan 3 33 léun 1) nsfnwenansiiieadesfudeyauiunnsuszneunisuagaiy
Foamsdaasunsnanesulatndnfasiuussuanlevivvediamiayuvuiinuan 2) msdunvalaundniavia
yuswAgafunMsUszneumstazaudessduainsnanoouladndniusiuussunnlevivvediauiayuui
F1UN uAE 3) MIaUNUINga (Focus group) fudavRvyuwuuazfiBermgiumsnain sunsnaineeula
LazsiuANIAeiFIAY IRnTUUTERuNIUTENBUMILaA LA AT TMa o eulatinan AusiuU 53U
Mnlovrvresiamiaguey anduiideyauinsaaevlnsldnisnsiaasvaimidrvesinide (nvestigator
triangulation) #2898 $1uAU 3 AU FIEIRIATIEMEEM (Content analysis) LiteAtAsIERuayauAsEisauiy
wlUdniseenuuuiasiimunnssuiunmsauaiunisnaineeulatndndusiuusguanteuiu Jamisguwuitaulan
w3u fualuulne guneluulne Jaiauassivdun
5.2 mylleneideyaanuuuasuny lagldaiiAinssann (Descriptive statistics) Ais1zsinaiduninad
Yovas Aady wagAdsauunnsgu MIlesgidoyannuuuasuamLUUNAT @ TEEuAT (Rating scale)
wanslirzuuuAtedsuardudonuuanmsgiu fvuanasinsuUaRIINETasAT UL AT il
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Aady SLAUANUNIND]R
4.21 - 5.00 5% ”Ummﬁqwa%mmﬁqm
3.41 - 4.20 sEAUAUNIWBlaNN
2.61 - 3.40 seauANRanelaUIunans
1.81 - 2.60 seAUAUNIelatioy
1.00 - 1.80 seuauianelatiosdiae

HaN15398 Uazaiusnena
1. anudasn1sduasuniIsnaineaulatndndudiudssuainleuiu Famnagusuitaulannsy
dualuulne sunaluulve Jmdauassivdun
WdamRguruidaulanwalfinistuiuth fadutsisitululsining lddudends 158es vos
inwnns naselsiFude (Wodaunans) Wedwieeludssutenelnglunsarmamunsuas fmialndiAes
Tneflyuuuunsdndmisuvuoanlaiviity waefimssmendesusiulsguanlouiu a fivinisndguiamia
guvyidaulanmnsy neidunsdmdanulena vilsdsliiansvensgugndnduiniie wasndnfusivemis
nauavAvgurudliduiidtnedaundvans Snfsanndnlunguisaanuilunisdmiieuwaslfiadasiionis
nsmanneeulay warvinnuilubewesnsduaiunsaaminutesnsseulay Jslimnudesnisvenenainlug
nanoaulall uarldmsduasunsmanneeulatifiedhdindugnéuaznssduseaieifiu uenininguiavia
yuvy famdeansiazliiuanufifeaiunsainsmemisnismainesulay waruumienisnedud aaeaauns
THeseslouazaiianeumusimanisaanesulatlunisaiamssuiiasiinseanelifundnfusivengy
2. PaNUUULAAILINTEUIUNTEIATIN1TnaIneauladkEadugwUsFUNTeuIU Faunagusuda
aulanwsy srualuulng dunaluulng Jandauassvdan
lumsiannszuiunsduaiuniseaineeuladnindusiulszuainloviv Jamiaguyuitaulannsy
finseonuuunszuILNsALESuMInaneaulaval
2.1 msdrsadnsamanamioNvesnguiavie dauiinguiamAsguvuiinnudesnisuaziany
wioxlunsdnsmhendnsusinlsuanleviuiuuvooilatuazesulal Sidemisesula ddulamiadieniy
wiorlunsdendieuazduaiunsmainriutesms Facebook Lilesanngugnéniagiiudnilvgjdanuduiag
waraufionlunsdsdodudusunndu q dudownedl uariamAsguruiinrmamsalunmsianisddaie
paonUaINTamhelazduaiuMInmaldflarazmnnivesmady
2.2 mssusalimnufiieatuinsaanesulatiaznisduaiunismanesulal Uszneusie
1) mﬂﬁmmilﬁ'mﬁumilﬁaﬂmjugﬂﬁ”ﬁmémﬁmsﬁwigﬂmﬂiamu wazM I INdnSauUTsy
nlevauliaenndesfuaudesnisueangugndt  siludiuniseanuuy aruaisay Usslowildaos uas
AAUAAINZaN
2) msasgesmeeduiiesulal
3) mMsiaueLuIMINIsALEsINIRaneaulatl
4) MIUNAUBABUVIUANIINITAAN
2.3 a¥desnanisnainoaulatiny Facebook Tain1sUssmnduiusuagnnsnedudn
3. anunanalasenadwsneldnszurunsidemsdudsunisaaiasaulaindndiueiulszuainleuiu
vasfjuslnaluivndunaluulneg Jmdauassiudun
3.1 doyamluvesinouuuuasuna
Anounuvasunuadlng dumends Suau 64 au Andufosaz 64.00 fong 46 - 59 U 1uau
35 AU AnLuieuay 35.00 danun wausa 91uau 59 Au Anllusoay 59.00 fszaunisAnuuSann3 s1uau
a7 au Andufesay 47.00 fsgldseidiou 10,000 - 20,000 v 1w 33 Au Aadufesay 33.00 To1Tn
nwasns Susu 28 au Anusesay 28.00
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32 anuflaneladenadnsarglinszuiunisifunisduasunisaaineeulaundndasiulsguain
louau vesuilaalundnnaluulng Jawmiauassadn

Table 1 Mean and standard deviation of satisfaction towards the results under the research process of
Online marketing promotion of Products processed from luffa, of consumers in Non Thai District, Nakhon

Ratchasima Province

Online Marketing Promotion X S.D. Interpretation
Online Advertising 4.03 0.33 High
Online Personal Selling 4.24 0.35 Highest
Online Sales Promotion 4.39 0.37 Highest
Online Public Relations 4.19 0.28 High
Online Direct marketing 4.18 0.33 High
Total 4.21 0.17 Highest

310 Table 1 Wud1 grauwuuasuniuiianuiisnelasenszuiunsidenisdaasunisnaineeulal
wAnAariLUssUnleuiu Tnsnmsameglussfuanniign (X = 4.21) dlefarsandunedu wuidaruimele
Tughunisdaasunisverinugesmsesulatinndign (X = 4.39) aglustfuanniian sesasndosunisuelagld
wiinouweshutessesulay (X = 4.24) sglusziuinniian sumsussanduiusiudessesula (X = 4.19)
aglusyiuinn munmsmaianiensariugeaniesulal (X = 4.18) agluszAunin uazaunislavausiugoms
gaulai (X = 4.03) eglusziuun sud1du

Table 2 Mean and standard deviation of satisfaction towards the results under the research process of
Online marketing promotion of Products processed from luffa, of consumers in Non Thai District, Nakhon

Ratchasima Province, classified by online advertising aspect

Online Advertising X S.D. Interpretation
Variety of Advertising Formats 3.22 0.61 Moderate
Interestingness in Information Presentation 4.23 0.76 Highest
Completeness of Presented Information 4.06 0.74 High
Motivation to Try the Products a4.27 0.75 Highest
Reflection of Unique Community Identity 4.35 0.73 Highest
Total 4.03 0.33 High

310 Table 2 wuln greunuuasunuiianuianaladenaaninielinszuiunmsidenisduasunsnain
soulatdndnduriussuanleviv vesduslaaluwadineluulneg fawiauassvdun Fuunaiudiunislaven
rutesmassulat Tasamsamegluszduinn (X = 4.03) deRnsanidusiesu wuirdanufimelalufuaiy
agvioudsendnualyuvusnniign (X = 4.35) egluszduanniian sesasnfenrmgdlaliiAnaudeanismaassld
Fudn (X = 4.27) sglusziunniian suemhaulalumaitauedeya (X = 4.23) ogluszdvanniign suany
Asufuvesteyaiithiaus (X = 4.06) ogluszdiuann uaziumuvainvatsvesgULuulaman (X = 4.06) aglu
SEAULIN ANNEINU
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Table 3 Mean and standard deviation of satisfaction towards the results under the research process of

Online marketing promotion of Products processed from luffa, of consumers in Non Thai District, Nakhon

Ratchasima Province, classified by online personal selling aspect

Online Personal Selling X S.D. Interpretation
Advice Provided by Sales Staff 3.97 0.72 Moderate
Quality of Staff in Answering Inquiries 4.37 0.73 Highest
Effectiveness in Problem-Solving for Customers 4.19 0.76 High
Speed of Response to Customer Inquiries 4.42 0.70 Highest
Total 4.24 0.35 Highest

310 Table 3 Wui1 greunuuasuauilanuiianaladenadninielinszuiunTidenisduasunsnain
soulatkAnduainUsguanteviu vesuslaalundnneluulng Jwiauassedun Suunauaunisvglegly
wiinueshutesmsesulay Insnmsmeglussiuanniign (X = 4.24) deRasanidusesu nuindanuis
welslusuausingilumsaeundudonugndnanniian (X = 4.42) eglusedusnniign sesasnfonisneude
dnonuveswiinauwe (X = 4.37) eglusziuinniian sunmsudletymilvitugnd (X = 4.19) egflusziuann fu
mislimuugihvemiinnuue (X = 3.97) eglusgauUunats mudiy

Table 4 Mean and standard deviation of satisfaction towards the results under the research process of
Online marketing promotion of Products processed from luffa, of consumers in Non Thai District, Nakhon

Ratchasima Province, classified by online sales promotion aspect

Online Sales Promotion X S.D. | Interpretation
Suitability of Promotion Formats (e.g., Free Gifts, Discounts, Free Shipping) | 4.33 | 0.75 Highest
Variety of Sales Promotions 432 | 0.75 Highest
Attractiveness of Sales Promotions 446 | 0.72 Highest
Perceived Worthiness of Received Promotions 4.43 | 0.70 Highest
Total 439 | 0.37 Highest

90 Table 4 wud grevnuudeunuiiauianelasenadnsanglinszuiunsidensduasunismain
soulaundnduiudszuannloviv vesuslaaluwndnneluulng Jaminuassiadun Suwunau dunisdaasy
nsvesutesnseulalasamsmeglusefuinniign (X = 4.39) ilefiarsandusiodu wuirianufimels
Tughumnuhaulavesmsduadunsnennniian (X = 4.46) egfluseduaniian sesasnfefuanuduiveinis
duaFunsunelddu (X = 4.43) egflussiuanniign amnumszaugunuunsduaiunse Wy mslivosuam
nsansIA uazmsdadans Wudu) (X = 4.33) eglussiuanndian wagfunumanmalsuesnsdaaiunisue
(X = 4.32) ogfluseuanniian auady

Table 5 Mean and standard deviation of satisfaction towards the results under the research process of
Online marketing promotion of Products processed from luffa, of consumers in Non Thai District, Nakhon

Ratchasima Province, classified by online public relations aspect

Online Public Relations X S.D. Interpretation
Accuracy of information content 4.13 0.74 High
Building a positive image for products and the community 4.15 0.54 High
Provision of useful information to customers 4.46 0.74 Highest
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Table 5 (Continued)

Online Public Relations X S.D. Interpretation
Creativity of presentation formats 4.16 0.73 High
Variety of presentation formats 4.06 0.75 High
Total 4.19 0.28 High

310 Table 5 wudn graviuugeuauianuianeladenasnsniglinsyuiun1side Msduasunisnann
saulatundndudiwlsguainloviv vasuilanluivnduneluulng Jamdauassivdun dwunaiudiunis
Ussnduiusriugesmnsesulalasnmsimegluseiuinn (X = 4.19) WeRasandusedu nuilianudmels
Tushunsliteyaidulstloviungnéanniign (X = 4.46) eglusefuanniian sesamnAefuauaiisasinves
sUuvuTitiaus (X= 4.16) sgluszduann sunsaienwdnualfidlsiunaniusiuazgusy (X= 4.15) ogly
sefuinn duarmgniesvenilemdeya (X = 4.13) agluszdunn wasdumnusainuasvesgULuUTiiiaus

(X = 4.06) aglusesvann mua1ay

Table 6 Mean and standard deviation of satisfaction towards the results under the research process of
Online marketing promotion of Products processed from luffa, of consumers in Non Thai District, Nakhon

Ratchasima Province, classified by online direct marketing aspect

online Direct Marketing X S.D. Interpretation
Suitability of Messages Sent to Customers 4.33 0.66 Highest
Convenience in Tracking Status through Online Channels 4.24 0.69 Highest
Privacy in Online Communication 4.12 0.71 High
Information Delivery or Customer Notifications 4.03 0.70 High
Total 4.18 0.33 High

310 Table 6 wuin freukuuasuauinnuiisneladenaansnielinszuiunsidemsdauasunisnain
saulatndndusiudsiuanleviu vesuslaaluwndineluulng Janiauassvdun Iuunaud1unITnaIn
mamseidessesulaflnenmsweglussdivinn (X= 4.18) Weirsanfusiesu wuidanufianelsly
funnmIz ALt widsignAnanniian (X = 4.33) agluszduanniign sesaanfesuauazaInlunsg
Aamuaniuzsiudemisesulal (x=  4.12) egluszduunn fuanududiudlunisnisdearsiiuresma
goulaul (X= 4.12) agluszdauinn uazaunmsdadayasie 4 viensudadougndi (X = 4.03) sgluszdvann
ALEINY

4. anUseNa

MnuamIfenuhnduiiiemisgmiteulanwadinisindwinewuvoenlaivingy Teild
lidansvenegugniiduisnie uassdnfusivomangsiaviagusudliiduiizinedaunsvany Snveaunn
Tunguéaannuslumsdmiouagliiniesiionsmsnanosulaiuar msduaiunismaiarutomnsoooulat
Jsfimnudeamsvenmnanalugnanooulayl uazldnsdaasunisnainosulaiifieidfsnaugndn waznszdu
ganvifia uenantdalimudesnisiiorldfumnniifeatunsatomemananaeoulal wariuamiansue
duf nasnaunisliialesilonazaiisneumudnisnisnainesulatlunisairsnisiviuasiiveenvieliidu
WAnfuT sonndesiuaddy Phenmat et al. (2021) fidnwmsitmutemamsindmireooulatindafasi
friufulneaminerdedunain wagnuandngurudiminauinianiman warivesmenismainiidin
wazdatiumanelitugnd .ol q Sanfudsluiui vievglunuosniuiimihsnunsnsmeludminda
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Abstract

This study aimed to: 1) examine consumers’ perceptions of service quality in Northern Thai
restaurants in Chiang Rai Province; 2) investigate the perceived importance of service marketing mix
elements, and (3) analyze the influence of service quality and service marketing mix on consumers’ revisit
intention. The research employed a quantitative approach. The sample comprised 400 consumers who had
previously visited Northern Thai restaurants in Chiang Rai, selected through quota and convenience
sampling from eight restaurants with 50 respondents each. Data were collected using a structured
questionnaire and analyzed through descriptive statistics, including frequency, percentage, mean, and
standard deviation. Hypothesis testing was conducted using multiple linear regression analysis. The findings
revealed that: 1) overall service quality was rated at a high level, with responsiveness identified as the
highest-rated dimension; 2) the overall service marketing mix was also at a high level, with process receiving
the highest rating; 3) service quality has a statistically significant influence on consumers’ repeat patronage
at the .05 level, explaining 56.20% of the variance; and 4) service marketing mix has a statistically significant
influence on consumers’ repeat patronage at the .05 level, collectively accounting for 69.60% of the

variance. The study was limited to Chiang Rai Province. Practically, restaurant operators should emphasize
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prompt and reliable service and create a pleasant atmosphere to enhance positive consumer experiences

and encourage revisit intention.

Keywords: service quality, service marketing mix, repeat patronage, northern Thai cuisine,

Chiang Rai province

<
Anluanvasdym
amsiudlesdumadenvesaulnefasieunnnuden snduaugsssueid viuna1iidiniuasuulas

a

lngomnsiuiilodinnAmMIalnuINTg Hieduasuaunn waswanadainusisuuazidygywisedu emnsiuiies

Y
1%

mamilafiendnualiony iwu dmdnuu unsdaa unaua uazundde SeddingAuituthumuggnia uazasiiou
anuduiusiuanundeuvasgiinia (Luangmool, 2014) prnsituiflesdsdiunumardaiduduasugiauay
ﬂWiay%’ﬂﬁi’wuﬁﬁmawmuﬁaqﬁﬂwEJ

finidssnodudmiaifiendnvaliangiiagioufiviausisnagiitinveswndiuu ornamie
Lilsdudissudnsuilaaiiornuduries uidsuansdaniugnituiviamsssuviosiuiiduneatunndunaiy
TnefiendnuaivessanAnlidainivilonemsniadu wu manawonadatu udaslisanaunasulazsouy
W unadaa tndnamy 1861 uagdnives daldsuanuiionogisunivats uenandemsdniAsadestuay
Usaingivieshiu wu sudsdulaniifenlunuusieny uuy wazauydAny one 9 Tnedulanazdsenaulusig
pnsiudomannvatsvia ludgtuduilaaludmindesnednsionUsomamiosutssmuluniabon
warlutiigiiumssutssmuensuenduiluuonamieflduanuismfintu Tnsameiuomsiudodis
siyenIRAAL 91ndesaues Chiang Rai Provindial Commercial Office (2023) wudnfi¥uemsiiuidioandn 180 uss
Tnefevar 10 Huduomnsduuuuudadu Sdndugdseglummsuneiiondsmeuarsuaouians ogdlsfin
NNSETINMTIVULNaanesueaulatl W Google Maps Wag Wongnai wuin gnAniuevnsmieludminigesse
fedfianelasesaviformsluseiugs uinduliazuuudilufuanusadalunisuiniswaznisielaldves
wifny Sadsnasterudalanduanlduinig

Jomiieatuaunmnisuardusraumnanmseaiavesfuilaaiuemnavile vieiuomsiiudies
wansznuseUszauMIalvasgnAuaramdfavessIiaiuenslusteze wildluymiddafonnnimnns
vimsiiliadiane Fuinifnnnmsanisiineusuminauegamngan shlsuinmsiignéldsuluusazaionad
Arsuanenafiy filudosnusands anugnies uazarineilald dwalignérdnlishlalumassiuvesiiu
wazanlenafiaynduanldusnisen (Luangmool, 2014) wonanil NsituensldannsanevauesrufNNg
vosgnanlfesunssgaffedudnmilstym iesnvamsAnvimgiinssuuay ANLADINTITYRIFUTLAA wﬂmmm
thige wu aiyemns Uinatu iseusseimaluiiu enlisssiunnuaiaviesgn 8 aﬂmmim‘wumqmm
lummuammmu{]ﬂ%mﬂiy TnssandigaAuluenavinlignénsanlaiduafuiuiisns wiolumsndudiu s1a19
miAullendmasonndnuainasanutledievesdu (Phitchayakun & Sae-Tan, 2024) &sileymfinaidnedu
o19viligndnliinduanliuimsdnld fedugAnundafinnuaulafiesAnuamuamnisliuinmsuasdaudseauma
nsnanuInsTiiiasennuddlanduslduinsiuemanievesuilnalufminidesns ileludoyadmiy
dusznaunsiiuemsmieludmiadessy drlulduuinidlunisusuusani stiuinisvesgsfaliaiunsa
MOUALBIAURBINTVBIRUSLNALABE1TUTEAVIEA N

I UIZaIATINITINY
1. iefnwsziuannmnsliuinsiuemamilevesfuilaeludmindee
2. Wednwsziunnudidyuesdiulszaumaimsaaauinmsuemsmievesifuslaaludmindese
3. fefnwiannmnsliuinisuarduussaunenisnaIauinsfisinade ausalandunlduinig
$emnsiviisvesruilaaludminess
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NNSNUNIUITIUNTTU
1. woRauazngufeatuaaamnsTiuinig

A mNSIUINTg (Service quality) WuwnAndrdmansdanisitesdnslianuddaflunisiamun
AnuduiusAugsuuinng Wieliaunsaneuaussierudesnisldednsiiussansamuaziinnufianelogean
(Thiamkaew, 2013) 9InM5NUYINTIUNTIIAAERmUIN aanmnsliinsgnesune3luiifsing 4 Naonados
i Ineiun1sneuaueInufeInIsreeysuuinsilugudnans 1wy Bampenphian (2014) 18931ANAINANS
uinsAemsliuinisiinsavdeiAunitaumanivesiuuinig Insaseunquitsdugliuinisidosdianug
40 LavUinsogiamizan funseuunsideausiugy Wedeld uaylidudou wagduanuiindesiin
az01n Uaende warsrnsnuazminasuaiy Tuvazdl Romin (2018) néadn MsusziiiuganInnIsuInIgas
wnmsiuivesdsuuimadundn magsuuinislasudsiinssiunnumaniaziiaanuiionele deuuanads
ANAMNFUINMSPLazUTEAVE M uana1nil Theppakhayan (2019) Ssnanis AuAINNIsUINIsAelady
Anlumsaiannuuaninawesgsiouinig Feesmevausslinsanan anuil wargunuumugiuuinsdons
FaifuagUlén ﬂmm‘wmﬂwu3miuJummmmimaqaﬂﬂﬂﬂum3@1auauaﬂmammmaqmisuaqm‘ummsamqm
LRSI ATOUARNTIFILUARING NT2UIUNST uazAdandan T mnaeaiumnfmeloasmmdesy
Fahluganaliussumenisussiuluszezen Tasdinmsussifiunuamannymesvesifuuinisduvdn

Parasuraman et al. (1990) lévinsnwidouagsinmnguuuuveinsouuuiAnuesnaninnsuinigd
T#amssuiveslivinms lneFenunannsussiliugunimmsuinnsin SERVQUAL (Service quality) dausznausie
5 pedUsznaU fadl 1) AnudugUsssy (Tangibles) Tiun nwaznisnisninwesuinis 1wy yaaing 13l
doufl wazdsssanuazain favveunnumdeuwazainuldlalunsliusnns 2) anuuniede (Reliability) Ao
mmmmmsmaq;ﬁﬁu’%mﬂumﬂﬁu’%miﬁgﬂﬁaq asnNdey wasdauadiane 3) mnudesiu (Assurance)
fis A1w% MNuaansa vinwe wazyadnamwesiliuinisiiairennudulaliuigiuuinng 4) nmsmovaues
(Responsiveness) fiamandulanagausIng1veagiuinsiun1stiewie neuaueInufeInIsueIsuusnIg
ageuIaT wag 5) muenlald (Empathy) Aenislianudfyiuanudenisianisyanavesuuinig ag
wanaauinlanarauaeegelnddn

2. wurAnuAzNgufifgafuduYsEaNINIIAaIN

drudsraunien1smannu3ns (Service marketing mix) WuwwIARFuAIUIININSIARTgntmnld
iionsnagnslunisnevaussaudiosnisveaduilnalugsfisuinisedreseudiu Tnefilmneiiioatrsay
fmelagegaunguidhvane SuwAatusenoude 7 esdusznouvdniidenlowuarduadufetuuar fusgradu
3%UU (Phusawang, 2017; Serirat et al., 2017) éﬁ'ﬂﬁ

1) wAnsiaust (Product) Aedsiigsiethiausudnaailonsuaussaudesnsvesuilan o1y
dsndudoslsvdolails 1wy U313 AnwAn Jeldesesdns voynaa Taazdesdnauszloviindn (Core benefit)
40AASDITUAINABINITYDIGNAN eluseAuTiannns (Expected product) miderfuaanumawis (Augmented
Product) luaudsdnanimlusuian (Potential product)

2) 5101 (Price) mnefsyamitgnidessreiilolildndadnsusiviouins lnesiadesiilsis
dunu mls anwanansalunisudedu uagniseensuvesmatativung Sssufedunumisdale a1 wagadny
NELIUVBIGNAAIY

3) M3dndming (Place) Aensyurunsiinlindafusivdeuiniadrfsfuslaaldensazain
9032 uaziiszansnm Taaiunsidenyiiafivngay Yesmenindndsivannvans wagnmsdanisseuunszane
duilvidndsnguitvingegieias

4) MsdsLazunInaIn (Promotion) uAvnssufisjsnseduanuaulanazaiiannnuidilaly

9

NANAUTINTIUINIT NULATDEERENTES 9 WU n1sunelaewiineiu (Personal selling) nslaiwadn (Advertising)
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NNSEUESNN15218 (Sales promotion) warn15UTETIENNUSLAZINELNS (Public relations) Faramuageaiy
'i"J:JﬁuaEJ'NUU’:?QNm'imﬂiﬁLLuaﬁﬂﬂﬁﬁamiﬂﬁmamLLU‘UNammu (Integrated Marketing Communication: IMC)

5) yAna (People) mnefisfifedostunisliuinisimun Wy wilnau gnén sidewusiing lne
wiiniuierduiadodrdgiiairsanuusssivlalifugnd deyadnain 115w n1susenie waginuenns
Tusmsiunzay JedawalnemseionnnmyssUszaunsaiignanlasy

6) nswUIUNSIHUIANT (Process) Fotumenlunisliuinisiidesduiunisesiivssdnsam
gndes wagsandh elhAnauilswelauazanuusnsisiiannsaudedulalunaiauing nszuiunsiiados
ansonevauedldianuiosmsfidniausasemuniavisiiussegvosgndn

7) &nwaimiesnenm (Physical  evidence) Aodsiitrsuaninimdnualuazqaivesuinislu
sULUURdUAosld WU n1seenuuUanIufl M3dannagunsal 3esile e3eaudsnievesniingy wieusseine
Tnesalugnuins ianuniinanenissudnmninesuinsanyuLeawesgné

3. uwiRnuasmquReafuauaslandualduing
ﬂ?ﬁmgﬂlﬂﬂﬁuuﬂ‘%%ﬂﬁLﬂquaﬂiiu“umﬁgvﬁﬂﬂﬁﬁﬂaﬂ‘-ﬂ%@Nﬁmﬁm‘ﬁ%gd‘%%ﬂﬁmﬂLL‘Ui‘uﬁ‘Vi‘%’e}

fsramsnaduidnads leeifennussaunsaiduin arufmels uasanaifuilnasudldainnisliving
ainou (Suphatanachotiphong, 2019; Kim et al,, 2012) %ﬂLLﬁﬂﬂﬁLﬁuﬁﬂﬂ?ﬂuﬁuﬁuéL%ﬂUﬁﬂﬁxﬂj’NQI‘U%IﬂﬂﬁULLUiuﬁ
Suthluganusdnireuusudlusseren anuddlandusldvinseradunantafovanvans 1y arufesns
wnryana usegdle iruaAvesuslam (Kotler & Armstrong, 2007) AaeAIuN1TAAUATINITUIY N1TBANKUY
FRIRE] LLagmwé’ﬂmﬁ%ﬂLLUiuoﬁﬁmmiaﬁd@ﬂiﬂé’asjwﬁﬂixﬁw%mw (lemsamarng, 2023; Gounaris et al.,
2010) fathu mmﬁy’ﬂaﬂé’umlﬁfj’u‘%mﬁqLﬁuﬁﬁuﬁﬁﬁ@ﬁﬁwaﬂﬁqmmﬁﬂL%Iumsa%ﬁqﬂizaummﬂﬁﬁiﬁﬁugﬂﬁw
wagtduuuamslumssnungugnaliiugsialussezen

anﬂﬁmm36‘??@62?’1ngmsuaﬂ@iaLﬂuwaé’wéﬁawqaﬂisuﬁaxﬁauﬁﬂmmﬁuﬁuﬁ‘ﬁL%’@JLL%ﬁWdN
fuilnaffunusud dsdimnuifededdnensatuuundndornudidanduinlivinslrenginssunsdesiindudle
fuslanfuidsquanfilduanauiuazuimsludeuan ssluduamnin anuindede anufiemels wagannu
aenAdowaIn AN valLUsUATUANLFBINITTOIRIE Fsannsasuunldlunansdnuny wu mtedlusey
g1adagiiouianudnifiduas vienstefionnasddfiinananuaulaluuiansuviedeidssveauusud
(Tangpradit, 2017; Somphithak, 2023) ImaLa‘wwﬂﬁ%@%"jﬂuiwzm’a‘lj;uﬁaLﬁquaﬂiimﬁuamﬁﬁzﬁumm%ﬂﬁu
yaesusikazimgaa Ssiluganusslanduanlduinisesnaeiodlusuian susideatu nginssumsuande
\dusnnilsnadnsddyfiuaneanisnnuianelaluszdugavesiuilaa Inonisuendeluiifisausvaodaasa
awdnuaiuardodesmesuusudivingu uidsdidvinanenisiadulavesiuilannduduagieiiioddny nsiany
nsvenseluidauaniinaindszaunisaliia slunumlunisvenegiugniiln uazatuayuanudnfivesgndn
#9915u (Dick & Basu, 1994; Butcher, 2001) wenaniifanudn n1svendeansnsnfnduldlunainuansuiun
NnAmeveagiimanNAn MsUsiliulszaunsaiflesu videuinsyisannmgAnssunisaeansmisnisnannd
fuslaadisariu (Cheung et al., 2007; Susskind, 2002)
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Service Quality
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. Assurance
Consumers’ Repeat Patronage Toward Northern
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. Empathy
Thai Restaurants in Chiang Rai Province

1. Repeat Visit Behavior
Service Marketing Mix

. Product

. Price

2. Word-of-Mouth Recommendation

. Place

. Promotion
. People

. Process

. Physical Evidence
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Figure 1 Research Conceptual Framework

/aniun1sivg
1. Uszinnvainsie
n9ideadsilifun1sifoieUiunm (Quantitative research) Tnsfuvuasuanfuiniosiolumaii
ssmdeya Fuiunisnsaougunmangiderngdiuiu 3 iu ieasaeuarmnsadaien (Content
validity) wui1 Fedrnnumndedian 1.00 Fsnnndwdewiifu 0.5 fuifu Feaguldi lunmsuveuadodiofldly
nsfnuiarudenadesiu aniuihlunaaeddfuusssnsiifdnuaslndiAsstungusiediaduau 30 au uas
thdeyailduniaseimainnuidesiu (Reliability) vesuuvaounuisatuldemduussaninsouuinsann wiiy
0.970 Faflanfuariisivualid 070 Fuly fadu Feagulédn lunwsamvouadosdefldlumsdnudasiniy
aansndemsmumIngnsIALFIN LAz AL al
2. UYsznsuaznguaiegng
Uszang de guilaafiinelduimsiuemamieludmingesse AMuaangasilingiveuin
FruuUsErnsTtueumILUINIYes Cochran (1977) ldvuinngudiesniegi 384.16 auveuszauna 385 Ay
fAmndesnisiideyaiinanundeienndeiu Fesmunnguiiognaiiu 400 au 1438msdunauietisuuy

U Y
o

MmuAlAn (Quota sampling) kagisn1sgusiteg1auuuazaIn (Convenience sampling) Auiueimsmilaluy

[ v

Jandngeesne 91U 8 57U laun Suaqedn Sulanaes Sunesds Sungan HMunnasufier Suaivauuim
Sunuldsn wasdunyunn Besens Suiuiuas 50 Au
3. nseslefldlunisiiudeya
fAnwilduuuasunmduaiosdiolunafvnunudoys 3 5 neudl
1) moudl 1 Teyamluvesimounuuasuay msadadnvazdaiubes e wazgiidiun 1u
anwalzuNge)d (Nominal scale) AaudnwuzUansln wuu 2 Aden (Two-Way choices) NMsas19anyuy
AMa1uFes 01g aatunm 913 sldledudeliiou uasiuermamiefivounniian 1udnvuzuuTnydd
(Nominal scale) anudnwuzlateUn wuunaieduian (Multiple choices) uignauatnsaiianaeuLiieatalfen
T3 6 Vo
2) seuil 2 feyanunmmsliuinmsuemsmievestiuslaaludminidese Wunisaeuana

ANUAnTLYessERUAnNNNSTEUINS Wussdumsindeyauseinnunassunsaiatu (nterval scale) wuuwys
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Araguuiu 5 sziu Maandudaiela Likert (1967, as cited in Sincharu, 2017) suauilugusssuveanis
U3ns 4w 4 g suenutndeiolnsdalunisuinis s ¢ de sunsnovaussegnAtlunisuinig
F1uau 3 4o sunislirnuiuloudgndlunisuinig S1uau 2 4o wazdunisldlagnén S1uau 3 4e 59 16 4o

3) mewdl 3 deyadmuszanmansnaiauinisiuoamievesiuslaaludmindesse 1u
msdeunuALARdiuTessERUAmNEdTesE U sraLInIraAaUins e iateyauuusunsmety
(Interval scale) wuuuusAAzwudy 5 sziu Aaundudarela fundndne 1w 5 e dusia 9w 5 de
AUYBIMNNITINT MUY WU 5 U8 AUMTALETUNITNEY F1UU 5 T8 ATUUAAINT I1UU 12 U8 AIUNTEUIUNS
F1uau 5 4o wazsudwIndemmnamenin $1uau 5 9 53w 42 4

1) woufl 4 avwddlanduanliimsuemamilevesfuiinalutmindese Wunisaounu
arwAnturessriuausTlandunliuims iWussdumstadoyatssnnanasdunsniady (interval scale) uuy
wisrazuuu 5 sedu maudutasta anuddandusnlduinig S1uu 3 de uasdunsuensie S 2 e
53 5 98

5) meudl 5 Jeyaiuiuuazdoiausuuziiudamarsilia (Opened end) Wfmeunuuasuany
WARIAUAALIIY

4. mManusiusndoya
fiduneu il 1) Saviwnlsdeveayam fusznaums 2) uanuuuaeunalsitunguitegng aelu 30 Yu
Tugaaan 9.00 - 21.00 u. Ingnsuanuuuasunulvignouluuaa a1y Google Docs 31u3U 400 %0 Yaugly
U3nsludu wazaunudiensldn Tnsgiirnuagminvesimeutuuaouau 3) AULUUABUNALAEATITEEUAIN
auysal thdeyaassia (Coding) wdnhdeyatiufinaslunsuiinmesiiiewioudsvanana wagldlusunsuduiosy
Aaeitoyanieaii
5. M3AATIEtaya
msdainduteyauarmsdieneideya wadu 7 sou fad soudl 1 melinneideyailuvesimeu

wuvaeuny adafildlunsiiasiest fe Amnud wagarfosar mylaTsvinoud 2 seduaunmnisliuinng
Semnsivisvesruilaaludmindess moufl 3 szRuAMUAAYUBIAILYTEAUNIINIIAAIAUSNITI WIS
wilovosfuslnaludmindesne waznoud 4 anuddlandunlivinisuemamienesiuilaalufinin
a5 Tagnnsmianads (Mean) wagAndoauuninsgiu (Standard deviation) moufl 5 Feyafiiuuas
forausuuziinafuauainnislifuinisuardiuszaunianismainuinisidinace amdslandualduinng
$rwemsmilevesuilaaluimingesse Wumamlaieds {Ideldnniunisuenuey danuanvy waziiaue
Tnemsussens uazaeudl 6 Mamadeuteruufigny annmnsliuimsinaderuddlandunlduinsiuems
wilevesffuslaaludminBosme wagnouil 7 mavedeutoaunfsiu duussaunensnaiauinsinaie am
flanguulivinisiuemnamiievesiuilaalufmindesns Tneldnsinsgiaruannosd uduuuunvea
(Multiple Linear Regression Analysis) fiszsutiodfoynnsadn .05

NAN13398 wazanUsena
1. doyavhluvesimeunuudauaiu wui
dulve) WWumemds fongeglugas 31 - 40 U sesawnfe do1geglugag 41-50 U faounmausa
sesaune anunmlan o dwduniinnuenty sesawnde liwesians/mune fgldedesioiieu 20,001
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v

2. Tadpaunimnishivimsinemsniievasfuilaaludanindesse asunanisAnulaned

Table 1 Mean and Standard Deviation of Overall Service Quality

Service Quality X S.D. Interpretation
Tangibility 4.16 0.54 High
Reliability 4.21 0.49 Highest
Responsiveness 4.24 0.47 Highest
Assurance a4.17 0.67 High
Empathy 4.18 0.50 High
Total 4.19 0.42 High

910 Table 1 wui Aneds uavdrudssuuinasguauannsiruimsiuemsmilevesiuilaaly
Fmiadease Tnoamsau wui egluseduinn (X= 4.19) Wefinrsanidunesu fuiifidedegeaaie su
nsmauauswiognAlunsuIng (X= 4.24) sesasnfe fumnundedelindalunisuims (X= 4.21) uaz
Aadesgade FumnuidusUsssweanisuing (X = 4.16)

3. Jadedaudszauniamsnarnuinmsiueimsmvitevesfuilaaludwmindessny asunanisdnula

[

N

=D

Table 2 Mean and Standard Deviation of Overall Service Marketing Mix

Service Marketing Mix X S.D. Interpretation

Product 4.16 0.54 High
Price 4.16 0.56 High
Place 4.22 0.49 Highest
Promotion 4.07 0.51 High
People 4.08 0.39 High
Process 4.25 0.42 Highest
Physical Evidence 4.17 0.50 High

Total 4.16 0.38 High

910 Table 2 WUt Aeds uazdrudsauunInsgIvILYsEaNNIINNIAAIAUI NS ue I TnTleves
Fuilaeludmindesss Tnonmem wuin egluseduann (X = 4.16) iefinnsanidusedu duidaiadegian
fio funszuaums (X= 4.25) s0sa0nfe Mutosmisnsdadmuie (X= 4.22) uazAadomanie munis
duasunsvng (X = 4.07)

@

4. anunslanduanlduinisiuemsmiievasfuilnaludamiadesse asunanisAnulaned

Table 3 Mean and Standard Deviation of Consumers’ Repeat Patronage Toward Northern Thai Restaurants

in Chiang Rai Province (Overall)

Consumers’ Repeat Patronage X S.D. Interpretation
Repeat Visit Behavior 4.25 0.63 Highest
Word-of-Mouth Recommendation 4.20 0.73 High
Total 4.23 0.65 Highest
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370 Table 3 anwaslanduinlduinsiuensmilevesjuslnaludmingesse lneamsiu wuii oy
Tusedvanniign (X= 4.23) Wefinrsundusiesnu sundaiadegegade diunisnduanlduinisg (X= 4.25)
wazAaRgsanre Aun1sUsnde (X = 4.20)

5. nMshnneideyariafuuasdeiausuus wui
g3 NsuarduUsrauamsmaauimsitade anusclanduinlduinishuewnanie
vowjuslnaludminiGesse fie 1) msiueusindlunislidnslugisaiignéniisidn wu sindes Jseen
I ufissuaumdnmulugasiin visusussuueliivssAviamenniu. 2) winnuastenusifertusyoms
senbintinauainsnesuedLlTnoy savA wardismuldegedaau 3) esnvislsvuulesddmin lnsanie
Tuthananavienouduiignduiuinn §liuinisesnnliiuiiszuvseddfrarmii vieAnooulatinuueunie
Juled iileanszezinanssensy 4) Uiuusussomeliasiiounnuidumile desnsduianauensdiuunedig
wia3s Jaauelifinismnudeiudefavziudos Wamasiutiu 4 viedndnauudegeiudionifivai
Usziivla wa 5) sornlididadenemsiiiequnwiediiaisi sonliuiinuyemnsndeniniaden wu 14
ihifuties anvu videfionsiiadsflunuuiiudios
6. HANSNAFBUFNNAFIU WU
Hadedunmnmnisliuinisiduasoanuidandualduinissuomanievesfuilaalutamia
Foeme agunamsinuldded
Aeumsliasgimannnesnyan §ideldnsmasutennandesiuvesdoya (Assumptions of Multiple
regression analysis) Lﬁaslﬁﬁuhdwamﬁmeﬁﬁmmgﬂé’ammmL%afﬁa Tneilswaidondl

1) eufudaszvesiuls (Independence of Variables) Tnefiansananan Tolerance Fudoi]
AN .10 wansliiuIfulsdasyusaziniinududaseren LLaxlﬂjLﬁfﬂ‘fj@Mﬂﬂ’lﬂﬁ%ﬂ%@ﬂlUﬂﬂi@%UﬂEI
FrauUsnny

2) mnvaaeulgmanuduiusifemen (Multicollinearity) lng#ia1sa1a1ne Variance Inflation
Factor (VIF) @agfeaiientiosndn 10 uansindhuusdastlaifimnuduiusiulussiugaaudmansenuseninausiug)
geansUsTanaAdulszansanaes

Table 4 Results of Multiple Regression Analysis of Service Quality Factors Influencing Consumers’ Repeat

Patronage of Northern Thai Restaurants in Chiang Rai Province

Model b Std. Error B t Sig. Tolerance VIF

Constant 222 229 971 .002*

Tangibility 170 061 142 2.778 .006* 424 2.359
Reliability 407 061 309 6.647 .000* 515 1.943
Responsiveness .661 072 484 9.237 .000* 405 2.469
Assurance .185 .056 179 3.316 .001* 331 3.021
Empathy 233 .080 192 2.901 .004* 292 3.420
R=0.720, R'= 0.562, Adjusted R’= 0.557, SEE = 0.436, F= 101.163

*n < .05

970 Table 4 mimaaaau%’amaaLﬁaqé’ummmﬁmezﬁm'ﬁmaaawvgqm (Multiple regression assumptions)
wud fuusBaseynmliigymanuduiusidananduiusiu (Multicollinearity) Tngfia15a4131nen Tolerance
FslAnnnndn .10 wazen Variance Inflation Factor (VIF) @sfientiosndn 10 ynduvs wanslisuindaudsdasylal
fanwdusruluseiugs wazannsathluldlunsiesevinisanassnmgaildediamnzay iWefinnsandn Sig.
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wud Hadedunmuammslivinsiiuademiudilanduanlduinisiuemanievesiuilnalufmindesns
ogailfoddymeaiafisziv 05 Tageduremudduinniigallliesdian fe funisnovaussiegnalunis
U35 (B= .480) suanmtdedelinddalunisuing (B= 309) sumsliaasiulaudgnilunisuinis
(B= .192) sunislalagnAn (B= .179) wazanumulugusssueednisuinis (B= .142) auddu Faudsaidl
dvidna leun shurandugusssuvesnisuinig sunuindedelindalunisuinig sunmsmevausssiegndi
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7. wan1magavanuagudadedudiudszaunianmisaaiauinisniinade anusslanduanlduinig
$emnsiwiisvesruilaaludminlesss asunanisnyilanadl

Table 5 Results of Multiple Regression Analysis of Service Marketing Mix Factors Influencing Consumers’

Repeat Patronage of Northern Thai Restaurants in Chiang Rai Province

Model b Std. Error B t Sie. Tolerance VIF

Constant 312 214 1.459 .005*

Product 417 .054 344 7.696 .000* .389 2.570
Price 201 .054 150 3.726 .000* .366 2.734
Place 362 0.58 271 6.231 .000* 410 2.441
Promotion 121 .052 .095 2.328 .020* 467 2.143
People 251 073 72 3.439 .001* 407 2.457
Process 117 075 .075 1.561 119 .339 2.954
Physical Evidence 499 .060 .382 8.358 .000% 371 2.693
R= 0.834, R’= 0.696, Adjusted R’= 0.690, SEE = 0.364, F= 127.993

p <.05

310 Table 5 mﬂmmsaaaausﬁamﬂmLﬁaﬂéfuﬁummﬁmeﬁmiamaﬂwyg@m (Multiple regression
assumptions) wui1 faUsdaseynAdliiaymenuduiusidananduiusiu (Multicollinearity) Inefiansan
21nA" Tolerance GafiAnnnny .10 uagen Variance Inflation Factor (VIF) dafinifosndn 10 ynsauds wandls
wiudhduusdasgldfinnuduiusiulussaugs wazannsahlUldlumsiinszinsanasenvgaldedwmnzay
idlofinnsanen Sie. wudn drulszaumenisatnuinsidnateausdlanduinlduinisiuemsmiloves
fuilnaludminidesse egreiifoddqmeadaisedu 05 lngeSurenudfuinniianlutesiign fe fu
Faandounanienm (B= .382) dundndue (B= .344) dutemenisindiviie (B= .271) ATUUAAINT
(B= .172) dmusA1 (B= .150) wagdunsanasunsme (B= .095) audidu fudsfidnina léun
dawnndeunisneniw sundadus futemianisiadiming suyaaing Musian wagsumsdaaiunisune
annsaesueUsavsamlumsliuinmsvesdiinauruddminiese l9¥evas 69.60 (R'= 0.696)

8. anusema
Q"‘J%&Jaﬁﬂ3’1amamﬁmqﬂszmﬁmﬁ%ﬁaﬁ
8.1 wamsAnwszRUANAINNITIUSMTIIue I Tnlievesruslaaludwinlesse Tnennsiuey
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Fuilnalimuddysionnusiaislumsliuinmsuaznisentaldsonnudesnsvesgndn Fadudnvazngingsa
Fuilnalvedilianudidyiu “anuidnildsunisguastnseiala” (High-touch service culture) wANN
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8.2 wansfnwsEAuANNdAYTesdiuUTTaNNIINsAIaNAUINISIIUe Isnilevasusiaaludmin
Foanelasnmsmegluszauinn definnsanidunediu wuin duuszaumanisnainu3nig sunszuiuns &
Anndvgeandudduusneglussiuinniian sesaanie sutemienisindiming eelussiuinniign nansdnw
wandlifiuingnanlianuddyiuanuazmnluniseeslfy nsdsemsarmtn wazszuunstnseiud
vanavane sainnuazenlumsihishuuasdiuisnnuazan 1wy vensa viensvewsiiutessooulal
Fudutaduddnlugaddva WewFouiisuiuhuemsussandu 1wy Huemshadisluniios nan1sdn
wuhguslnafuensmielviaudAyiuusseniauanszuiunsusmMsunnialunssulseniue s
agvioufangAnssuiuesnsiuusemuemaidu “Usvaunsalmeimusssy” snninisuilaaieduvies G
donmdasiusuues Phitchayakun and Sae-Tan (2024) finuindasdeaiudszaunianisnainuinis lunmsau
wazluusiazsy fszduenuAaieglussduin Tnenszuiumsliuing feedegeiign sesunie Mudnuas
N9NBAIN FUALERINMIAMA FuNAAFTe FuaaIuil duypaINg wazdusIA AUEEU wasdiaanadosiy
LWIAA 7Ps Marketing Mix 284 Kotler (2004, as cited in Phusawang, 2017) ‘17'iﬂa'n’hﬂaqwﬁ‘mimmmﬁm%’uqiﬁﬁ]
U3IN15UsENBUAIE AUREAMY MUTIAT ANUN1TIRTIIINEMUdUESINITRAIA AUNTEUINNTIIUSNIS iy
yerafliuing uasdudnugmamenin lneyndadoasdimuieiutusasvinieutuiueg fugudmaagans
nagndlaewiuiminiidedelainnninfieliausonovauesnnudisamsvesmaiadivane

83 YJadedununinnisliuinisiiinasoanudslanduanlduinsiuemamievesiuslnalu
Fwdadosne nansfinunui dadeduamnmnislivimsiinasennudslandunlduinisiuemaniioves
guilaaludmindesne Taefuusifiansnamniigade sunismevaussregnAlunisuing daandvidfiuin
mnunaiuazamansalumsudledgmiliiugniediaiivssansamilutiedudfafidmasionisdnaula
nduulduinisen sesaande  duarniideiiolindalunsuinis Saandiduinduilaalimnuddyiu
wnspuLarATATIApTasUIMIynadsfiuliuIng uenaint unisliarusilaudgnlunisuinig du
nsldlagn uazdnumniugussavesntsuims Anadeanuddlanduulduimaituiy uHnesddvinatos
niadefumsnevaussuazanuBeiievesuing nadsnanuandliiifiuitgn Mlveuddnyfunisuinigd
aansnadseuiula mnuuszivle uaznsguaterlaldluseaziBeavesgnin dadeietuaiisszaunisaifialy
nsltu3nng Feaenndesriuanuideuss Arunlert and Kosakanika (2022) Anwitadenaninnislsuinsfisinasie
arufianelauaranusslanduanliuinisvesgndnoundinduiiaunud nansAnwinuii dadeauninnis
Tusmssumseleldgniidusioyara shuanudedelindalddunisnevaussdegnidisiniss wazsu
ananfugussau damasionnuidlandusnliuinmssrvesgnénedieditioddmisadiniszdu 05 Tnsdadodums
wrlaldgnddussyaeadsuaroanuidanduunlduinisuniian sesawmnfetadeduanudeiiolindals
FunsnauaussegnAfisIngd uazsunnuiugUsssy sudiu uardsaenndesfunuideues Miukushe et
al. (2024) yhmsAnwdvdnavesauniwmsuimareanufelavesgniuazaruslonduanlduinisely

Research and Development Journal, Loei Rajabhat University, Vol. 21, No. 75, (2026). DOI: 10.14456/\ruj.2026.3 38



o

NIATIYLATNAW HNINYNAYINIA] LAY U9 21 auil 75 UnNIIAN - AN 2569

e nsdifnuuemnsisniunslasin@nululszmaweninild nansdnvimuin ganiwnisuinig
oA anudugusssuvesnsuinig mnuideielinslalumsuinis msneuaussiegnailunisuinng sl
mnuiulaurgnélunisuinms uaznsldlogndn dawasgreiidedrdnludeuandenuiionelavesgniuazai
dilanduslduiniesy

8.4 Jadedududsraumanisnaiauinisfifinadeanuislanduinlduinisiuemamioves
fuslnalufmiadosme wamsfnwmudt Jefedudulszaumnmanainuinisiinasoaudlanduunld
Uimshuemmamilevesiiuilaeludmindesss Taefuusifianinamniigade sudunadeumanienin 3
wandliifuinusseiniaiu anvarenn anuaeni wazanuluendnualvesiuemswiedudadudfyi
damastemsdinaulanduulduinsdn sesasnie Fundedus wansihduslaalianuddytuamuaimerns
Uhinaivnzan wasmsdiaueiuye v siinsgala wenand Fureamsnisdadiniing duyaaing Fusian
wazdumIduaiunIne Ainateauddlandualduinisduiy wiasisviwatosnindadedudundon
wagwdnfusi widsnadussdusznovddgiivisiaduaisuszaunisaififvesgni Jeaenndesiuauidenes
chuymrang et al. (2021) ﬁﬂmﬂﬁaﬁauﬂizammamimamLLaz@gumwu‘%ﬂﬁﬁzﬁﬁw%waGiamiﬂé’uml%u‘%mi%ﬂ
e usLnAs1U After Yum Iagdsiuanuiianela nnansanwinudn Jadeamudiudszaunianisnaia (7ps)
warauAmUInsiauduiusdemanduanlduinistuesuilaain After Yum lagdsiiuanufionela &
aunfignuiicely Taedadefifaviwauniian Iiun Jafodudnumemenionm dadedundados Jadedusa
Hadesuannmuing dadeiunszuiuns Yadesuaniud Jadeiuyena uartadedunisduaiunisnain
AUy egafltddnymnsadnfiseau .05

d3UNan157Y

agUnansIdenminguszasdiie 1) Anwnszduagunmnisliuimsiuemsmilevesiuilnaludamin
Beas1e wui Jadesununmnsliuinsiuemamile ludmindeans amsweglussduunn lefiansan
Wusesu sudifiaedegeande sunismevaussiegnmlunisuinig 2) Anwssduanudfyvesdiulsyan
NaN1sAaIAUINITI e msmilovesfuslaaludwmindieesny wuit Jadesudiudszaunianisnaiauinis
uenaivile ludwmindoses amswegluszduun iefansundumedu dudifidiedsggado du
nsrUIuMs 3) Anwiauniwnisiuinisuasdiulsraumnanisnaiauinisiiinasde anusslanduunlduinig
Swownswlovestiuilnaludmindessie nansmaaevanuigiu wuin Yadesunuanmslsuinsiiinasie
arusslanduanlivinsiuewnamile ludwiaidesss ednediffoddameadafisedu .05 duUsiifnauniian
fio fumsmevauswiagnAlun1suINg s8saanAe sumnuudedelinddalunisuinig lag amnsaedune
arwdslandualduinmsdueimanie 1#5esas 5620 uar tadedududsraumanismaiauinisiinase
arwsslanduanldvinmsiuemanie lufwiadesy egsiteddymeadafissdu 05 Fudsiifauindign
fio FuAunadoumemenn sesaanie fusdndug lasannsaesuisausdanduailduimsiuomanie
i5eeay 69.60

Research and Development Journal, Loei Rajabhat University, Vol. 21, No. 75, (2026). DOI: 10.14456/\ruj.2026.3 39



o

NIATIYLATNAW HNINYNAYINIA] LAY U9 21 auil 75 UnNIIAN - AN 2569

29ARU3 Ny
29ARNNS Y
AMAIWNSTAUINS dudsTaun1enIsnannusng

Aaunwmsliuinislu 5 38 ldun anulugusssuves duUszaunianisnaiauinig (7Ps)
nsUims ansiidedelndalunisuinns msnevaussde || Usznaume wansinsi s1a1 desniesmsdndimine
gnénlunisuinis mslianushilaudgnénlunisuinig uay NFALATUNITVIY YARINT  NTBUIUNTT U
nsldlagndn daudlumumdrdalunisadiaussaunisal@id || Aswandeunismenin daudlunumsamiulunis
IikngnAlusuermsnie Lilifsssavfewnswindudl || adunudiinevauessnudeanisvesgndiodig
anfAanTs udsaudansuimsiinsslanazaiisanuddn || Asvaws dualalvgnAninarssiulaluuing
1¥nsla WlegnAuinauiiansla Sedluwaliunduuléudng || laesa
%1 wazvendelunisuan Fedawasionnudniavosgsialu
EETETINe

anuanela
anufiawslavesifuslaafieldunaasiioulnemssannuszaunsaliilasulunmslduing mngnanlesuuinsiings
fumuaanisdemionin sgfinanudanidauiniilugnmsuseiiunmdnuaivesgsialumaiid anuiswelaly
adildldlfaufioauanistons widuuswdsuiunnudinand anuideii uasnisiuinuevesusudluszer

anuaslanduanlduinig
msné’um‘[ﬁﬁms{fﬁLLazmwaﬂsiaﬁuaqqﬂé’wLﬂumaé’wéﬁwﬁ’mﬁLﬁmmnﬂszaummﬁm%mﬂ Fafisngruanann
Aunmveanslvuinsuazdulszaun1anismaiauinisiineulandainudeanisediauviase Tnstewzlugsia
$ruomnanile FamgAnssufuilansingredafuyszaumsal anuidn uazauuseiiule

muAfeiinauessdanuilnifidenlossenitsgauninnisliuinng duvszaumanisnainuing
ANUNINE] LLazmmﬁy’ﬂ'«aﬂé’umslsi’fu’%mi‘umqﬂé’ﬂu%ﬁummsmﬁaaéwLﬂmzw Tnauandliiiunssuaunisi
FunnmssnsefuaunmnIsUImMILazdulsEaImIMIRaIaUIngT — afuanudfianels — ilugngdnssu
msldusnmsguaznsuense mm%‘l’fﬁﬂmmﬁiamsaaﬂLL‘UUﬂastémmmmL%qwqaﬂﬁm‘lusiﬁw‘%ms wazidu
LL,mmaLmﬂgummmmsauﬂﬂmumm‘“l%’lmiﬂusumwma YUY WazHUTENOUNIS aﬂVNENLUumiUﬂLUﬂENﬂ

A A

ﬂ’,]’]lliLQ'W'W‘WUVIWTHWQG]ﬂiillN‘UiLﬂﬂEﬂ‘W]iL‘VT‘N’E]‘V]‘E_l\'illlLﬂEJiNWUTJT\]EJIﬂﬂﬂH’]SJ’]ﬂ@u

Jorauauuz
1. dawausuuzlunisinanisideluld

1.1 anmsanenud Wumemdgs Jongeglugas 31 - 40 U fanunmausa dordwmduninauenuy
wazilseldadedoieu 20,001 — 25,000 U Fariiuesiwie ludan i sseasin s AMAINATT
Tuinisuazdiudszauniainisnainuinishineuausinufenisvesgnangudivunendn Wy n13da
ussgniaiulvazen azainauie wazmunzd1miunissulsemueImsiuasaunsl sen1snInunsIAg
fomnzautuindde uardngnensdmiuaseuniniondudn

1.2 31nnsfnwinud Yadedrudadesuauninnisliuinisiiuermamile ludmingeese
amrweglusziuan Wefinsandusedu fuiifieindogeando dunsmeuaussdegnéilunsuinig fuau
Suemmamie lutmindesmemslinnudidyfumnovaussiogndlunisuins Tasdamsddsdonions
witgmlignAnldegasniuaziuszansam

Research and Development Journal, Loei Rajabhat University, Vol. 21, No. 75, (2026). DOI: 10.14456/\ruj.2026.3 40



o

NIATIYLATNAW HNINYNAYINIA] LAY U9 21 auil 75 UnNIIAN - AN 2569

1.3 anmsanwinudn Yadeaudiudszauniniseainuinsivemsvile  ludwindesne
ammegluszdvann WeRiasandusedu duiifidiadegeanio funssuiums fufuduemsmie lu
Jriadesneasimnuddyiunszuiunisliuing neflssuuniseedfensedienmsarmihiifiainuasain
wazlaifinugeenn

1.4 nnsfnw Yadeduamnmmsliuinmsifnadeanudslanduinldvimsuomamioves
guilaaludminiBessy wuin mmsmegluseduun Wefinsandusesu suillirindegsgafe funis
novauaegndlunuing dmudwenanie ludmindssmemslfnuddytumnauaussiogndily
nsU3ms Teedfiumnusinidiagdsyansamlunisiiuins Wy mssueesinesfininsr msudludamiliand
Toviuit waznsldmalulagvielun1sdnnisseuuuinis W ssuvledfzaramt viessuutse Ruwuudnluda

1.5 pnmsfng dadedudusraumamnanuinsituadeanuidlanduanliuinisiuems
wilovesfuilaaluimindosneg wuin awsameglussduinn WeRansundusiesu suiilidiedegsgade
Fdanndeumanienm dajuuermsmie Tufmindeensldrudduiuaundeunisenin Tag
nsassussemameluduemamiefianumenuaenadosfuiendnuaivesiansssuemamie quaitufilis
ANNALRIN LaztlduIng

2. Haiauauuzdmiunsisuaiedaly

2.1 ensimaniteediilludnudeyaidenmuamiielilideyaifedn fanmnsniuniaunlfesienss
Useiiuanndety

22 msiimsnwsuiulladeiu q Aiedemtenaiariinasennusclanduailduinig dielsils
foyaidedniinsounauluyniifuasynuuidniiieades wu uinnssunismann uinnssunsuinng [ud

23 UedninresnsIvefe nquilegvegmzlumingessy FenaliaunsoasvieungAinssuves
fuilnalufantaduld Sndamafuteyadunuuasua Ssendldnseunquiiinisorsuaivessraunisaigndn
08198054 dmfunsideluounan msvsreiuiidnuluddmindulumaniefeisuiisuauunneisves
NOANTIUEUTLNA FBNTITHAUTIAUNIN WU NMTFUN1AIEEN (In-depth Interview) yiTon13dLNANgRANTTY
Turuewns wedlatafonsorsuaiuas Saussauiididninadernusslandualduinig uenand aasdne
dvwavestiaduneuen wu mavdsuulaseanalulad nsvisaflsndeinussay uazuualiuanudiduves
gataomsiiules

LONETE19D4

Arunlert, L., & Kosakanika, S. (2022). Service quality factors affecting satisfaction and repeat usage intention
of Foodpanda application customers. (In Thai). Journal of Education, MCU, 10(1), 130-143. https.//
so04.tci-thaijo.org/index.php/edj/article/view/257751/176727.

Bampenphian, S. (2014). Service quality of the Provincial Electricity Authority, Pattaya City, Chonburi.
[Unpublished master’s thesis]. Public Administration Burapha University. http://ithesis-ir.su.ac.th/
dspace/bitstream/123456789/3066/1/61602317.pdf.

Butcher, K. (2001). Evaluative and relational influences on service loyalty. International Journal of Service
Industry Management, 12(4), 310-327. DOI: 10.1108/09564230110405253.

Cheung, M.-S., Anitsal, M. M., & Anitsal, I. (2007). Revisiting word-of-mouth communications: A cross-
national exploration. Journal of Marketing Theory and Practice, 15(3), 235-249. DOI: 10.2753/MTP
1069-6679150304.

Chiang Rai Provincial Commercial Office. (2023). Report on the economic, trade, and investment situation
of Chiang Rai Province, 2023. Chiang Rai: Chiang Rai Provincial Commercial Office, Ministry of Commerce.
https://chiangrai.moc.go.th/th/content/category/index/id/4801?utm_source=chatgpt.com.

Research and Development Journal, Loei Rajabhat University, Vol. 21, No. 75, (2026). DOI: 10.14456/\ruj.2026.3 41



NIATIYLATNAW HNINYNAYINIA] LAY U9 21 auil 75 UnNIIAN - AN 2569

chuymrang, S., Watcharathammaporn, T., Kamkrue, P., Poonnaphol, R., & Sammasut, T. (2021). Marketing
mix and service quality factors influencing consumers' repeat service usage at After Yum
restaurant. Journal of Humanities and Social Sciences, Ubon Ratchathani Rajabhat University,
12(2), 309-321. https://so01.tci-thaijo.org/index.php/humanjubru/article/view/247029/169129.

Cochran, W. G. (1977). Sampling techniques (3 ed.). John Wiley & Sons. https://educationexclusive.
com/upload/pdf/Sampling%20Techniques-William%20G.%20Cochran.pdf.

Dick, A. S., & Basu, K. (1994). Customer loyalty: Toward an integrated conceptual framework. Journal of
the Academy of Marketing Science, 22, 99-113. http://dx.doi.org/10.1177/0092070394222001.

Gounaris, S., Dimitriadis, S., & Stathakopoulos, V. (2010). An examination of the effects of service quality
and satisfaction on customers' behavioral intentions in e-shopping. Journal of Services Marketing,
24(2), 142-156. DOI:10.1108/08876041011031118.

Kim, C., Galliers, R. D., Shin, N., Han, J., & Kim, J. (2012). Factors influencing internet shopping value and
customer repurchase intention. Electronic Commerce Research and Applications, 11(4), 374-387.

Kotler, P., & Armstrong, G. (2007). Principles of marketing (12" ed.). Pearson Education. DOI: 10.1016/
j.elerap.2012.04.002.

Lemsamarng, A. (2023). Factors Affecting Intention to Repurchase Skincare Products Online, Bangkok.
[Unpublished Independent study]. Business Administration Bangkok University. http://dspace.bu.
ac.th/jspui/bitstream/123456789/5424/3/arnanyaporn_iems.pdf.

Luangmool, J. (2014). Factors influencing the consumption of northern local food: A case study of
HuenLamphun Restaurant, Bangkok. (In Thai). [Unpublished Master’s thesis]. Silpakorn University
Institutional Repository. https://sure.su.ac.th/xmlui/bitstream/handle/123456789/12594/Jakkrapan
_Luangmool fulltext.pdf?sequence=2&isAllowed=y.

Mtukushe, A., Nyathela-Sunday, T., & Mhlanga, O. (2024). Influence of service quality on customer
satisfaction and return intention at a restaurant: The case of a student-operated restaurant in
South Africa. African Journal of Hospitality Tourism and Leisure, 13(3), 444-452. DOI: 10.46222/
ajhtl.19770720.527.

Parasuraman, A., Zeithaml, V. A, & Berry, L. L. (1990). Delivering quality service: Balancing customer
perceptions and expectations. The Free Press. https://www.researchgate.net/publication/23868
5068 Delivering quality service Balancing customer perceptions and_expectations.

Phitchayakun, P., & Sae-Tan, T. (2024). Factors influencing Thai tourists' decisions in choosing local
restaurants in Chiang Mai Province. Chiang Mai University Journal of Business Administration,
10(3), 58-65. https://apps.cnubs.cmu.ac.th/academic/ittipon/is/articles_file/25670905101728.pdf.

Phusawang, W. (2017). Satisfaction toward marketing mix of community restaurants and beverage shops
in Wang Lang Alley, Bangkok. [Unpublished Independent study]. Business Administration Bangkok
University. http://dspace.bu.ac.th/bitstream/123456789/2834/3/weerapong_phos.pdf.

Romin, M. (2018). Expected and perceived service quality among health promotion patients at Krabi
Nakharin International Hospital. Journal of Community Public Health, 5(4), 13-26. https://he02.tci-
thaijo.org/index.php/ajcph/article/view/247293.

Serirat, S., Laksitanon, P., Serirat, S., Patawanich, O., & Boonruang, A. (2017). Modern marketing management
(Rev. ed.). Diamond In Business World.

Sincharu, T. (2017). Statistical research and analysis with SPSS and AMOS (17th ed.). Business R & D.

Research and Development Journal, Loei Rajabhat University, Vol. 21, No. 75, (2026). DOI: 10.14456/\ruj.2026.3 42



NIATIYLATNAW HNINYNAYINIA] LAY U9 21 auil 75 UnNIIAN - AN 2569

Somphithak, A. (2023). Factors influencing repeat purchase intention among meat vendors at fresh
markets in Udon Thani Province. [Unpublished Independent study]. Business Administration
Silpakorn University. http://ithesis-ir.su.ac.th/dspace/bitstream/123456789/5244/1/661220033.pdf.

Suphatanachotiphong, W. (2019). Service quality affecting repeat usage intention of customers at Bank of
Ayudhya Public Company Limited, Bangkok Central Area. [Unpublished Master’s thesis]. Business
Administration Silpakorn University. http://ithesis-ir.su.ac.th/dspace/bitstream/123456789/2860/1/
60602726.pdf.

Susskind, A. (2002). | told you so: Restaurant customers’ word-of-mouth communication patterns. Cornell
Hotel and Restaurant Administration Quarterly, 43(2), 75-85. DOI: 10.1177/001088040204300208.

Tangpradit, W. (2017). Brand value models influencing purchasing behavior of cosmetic products in
Thailand. [Unpublished Doctoral dissertation]. Business Administration Siam University. https://e-
research.siam.edu/wp-content/uploads/2019/07/Ph.D.DBA-2016-Thesis-Brand-equity-model-
affecting-buying-behavior-compressed.pdf.

Thanasuwichagon, P. (2019). Service quality of Khrua Mai Nam restaurant. Nakabutr Academic Journal,
Nakhon Si Thammarat Rajabhat University, 12(1), 86-96. https://so04.tci-thaijo.org/index.php/
nakboot/article/view/240268/164152.

Theppakhayan, P. (2019). Expectations, perceptions, and satisfaction in service quality among students of
the School of Tourism Management, National Institute of Development Administration. https://
www.km.nida.ac.th/th/images/PDF/research/paradeere.pdf.

Thiamkaew, N. (2013). Customer satisfaction toward administrative services: A case study of the Dean’s
Office, Faculty of Business Administration, Chaiyaphum Rajabhat University. Journal of Research
and Development Institute, Chaiyaphum Rajabhat University, 5(2), 34-45. https://so10.tci-thaijo.
org/index.php/rdicpru/article/view/616/566.

Research and Development Journal, Loei Rajabhat University, Vol. 21, No. 75, (2026). DOI: 10.14456/\ruj.2026.3 43



o

NIATIYLATNAW HNINYNAYINIA] LAY U9 21 auil 75 UnNIIAN - AN 2569

NBNAVDINTYATUN1TAAIANTHAADAIINAINITAN U IANTTUNAAS U
VRIRUTENIUNITIAMNIVUIANNUATIUIAGDY I TAFIVA
The Influence of Market Orientation on Product Innovation Capability

of Small and Medium Enterprises (SMEs) in Songkhla Province

o3y anaTuni Saunnsal giauau’

Aranid Sakarin' Rattanakom Poojanjobi*

Corresponding Authors E-mail: rattakorn.po@skru.ac.th

(Received: June 2, 2025; Revised: February 20, 2026; Accepted: February 23, 2026)

unAnge

unaudiifngusrasd 1) iefnwisedunsdatiunimainvesfuszneuniamiaruinnatiuas
yungesludminaswan 2) Wefnunszdunuanansoneuinnssundnfasivesussnounmsiamiavuianaig
warvuagenludminasan 3) ilefnwdvinavesmsyatiunsnaiafiinasonnuanansansuinnssundndousi
YoYU TENOUNMTIAMAIVUINNA AT IUIRgaNEIvaT AeldnsaunwiAnlalimguinisusmslsaniunisal
fevgnsarliin mnudifiresesdnstusgiumsusunagnimsuimsliaenndesiuuiunuaraninuindon
ysgaia sddedifunsidedasina THuvvasuauduedoslenniuszneumsiavisuuianarsuaz e
doudaninasuar $1udu 398 au lasldgnsves Yamane addfildlunsiinszsidoya loun aanud Arfovas
Aade drudsauuinnsgiu Mmslngianduius wazmsieszianuanneeidanvan tnegideldinig
nsnaeutonnandosiuiielilddeyaiiauindefiouanifuiivonsunisinnms wanisAnwinuin nisgad
N139819 MUNITHALUGNAT MunsLtugudsdy wagaumsyadunsuszaununigluasinsiniuduiug
wardvinaldsuinfuanuanansamainnssundnsaueilinesisegeituddymeadasedu 05 nan1siese

[

Antannaedangaandliiiui lunansidedeunalunsesuauasnennsal Adjusted Re= 0.514 nan1533el

a

De oo

Julsglendluddannsuaz@aujuis lnsaunsalddunuimddunisiiuuguwasinunisyadumnainisnainie
Windnauaisnsanuinnssundnduaniinlugnisnevaussaiudeinisvesgnaiiie liguseneunsiamvia
YUIRNaazrURgauUsTauA A S laaeadatiu

ANENALY: NILATUNMIAAIN AUENNTANNUIANTIUREASI TariauIanauaIuIngoy

Abstract

This article aims: 1) to examine the level of market orientation among small and medium-sized
enterprise (SME) entrepreneurs in Songkhla Province; 2) to investigate the level of product innovation
capability of SME entrepreneurs in Songkhla Province; and 3) to analyze the influence of market orientation
on the product innovation capability of SME entrepreneurs in Songkhla Province. The conceptual framework
is grounded in contingency management theory, which expands that organizational success depends on
adjusting management strategies to alisn with contextual and environmental conditions. This study is
quantitative research, using a questionnaire as the research instrument. Data were collected from 398 SME
entrepreneurs in Songkhla Province, with the sample size determined using Yamane’s formula. The
statistical techniques used for data analysis include frequency, percentage, mean, standard deviation,
correlation analysis, and multiple regression analysis. Preliminary assumption tests were conducted to
ensure the reliability and academic validity of the data. The results indicate that market orientation
specifically customer orientation, competitor orientation, and inter-functional coordination have a significant

positive relationship and influence overall product innovation capability at the .05 significance level. The
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multiple regression analysis demonstrates that the research model has strong explanatory and predictive
power, with and an adjusted R? value of 0.514. The findings provide both academic and practical
contributions, offering guidelines for improving and developing market orientation to enhance product

innovation capability. This helps SMEs respond better to customer needs and achieve long-term success.
Keywords: marketing orientation, product innovation capability, small and medium enterprises

anulunnvasdgym

Jagtuiawiavuianaiiazvuinges (Small and Medium Enterprise:  SMEs) flunuindifgylu
mMsmuAsygAavesUszine 1iles91n SMEs  silmAnn1sianuLaznIseefiveanIAnHandufuaY
9AAIMNIIIUIAS FamAvvuanataazvuadenilldfunsiauinvsiazsuuuUNTUIMIIansiiAenn
dinnuduaiiaviavuianasuazvunngen AU seAnsnmdmaligsiavenefuasfnauiung fadu
gulugssiavunnlvg Snitadelunisiamduassgiuardsay swdadunalnmuiousslduagnszang
Ausyluggiinnmsing q shuszma Tasgusuiidusuluianiavuianarauazsuiagendaumn Tasame
JamArwIenaarrungenludminawan lng SMEs ludminawaniisnuiuieay 63,534 918 WardInuIu
dutuegseidladluyn 4 ¥ Weuunmuvuiagsfvnenudn Jamiasuinnansdsdisiuiutios vneitiamia
ngonuarIariaTegesiidviunuadnanunsedlunsaniugsiadnidudestdsunisiamundnaninly
me%nﬂﬁa (Office of Small and Medium Enterprises Promotion, 2024) ma%’agaﬁ]’mﬁmmmmﬂizmﬁlm
53U SMEs Hdnsnsegsoniiles 50% luszoziian 5 U @1 SMEs vaneedinduianisaelulsudlaifiiils
winssmiesdasusiaulntuuddsenu lneannmsinvinudt anvedandininainnislailddavininyd
MIUNUN95IRY Wamwdnsamilnl 9 uazlagianizegnads Sewiansdaiiunisnaa (Bank of Thailand, 2021)
muﬁamsmmui’mﬂsiﬂuﬁuﬁ%’mi@awmdmaL?wm'ammmmialuﬂmmiaﬁﬁ’u‘[,uixﬁuqﬁmﬂ fisludunan ol
U58ANTAIMNITANTUOIY WAENITVLIARIAVBTAMAIVUIANANUATVUINLRY (SMES) 1aEN15UIANTITHAIUY
u"i’mﬂﬁuﬁﬂﬁwamﬁmsﬁmﬂmﬁé’qmazﬂugﬂt,t,wﬁy’uau PIAAILANA1 el fisufudufandmindu o
visoninaodou dwalst SMEs lianansnadsealsiuseumansudsiulunaingiinieldegradadiu (Office of
Small and Medium Enterprises Promotion, 2024) SnTanunsainsunssEUnvelain-19 laasreulisy
femnuszuiwesiamisvuinnanaazrngensgadaiou Tnslanizgsiafivinanuaunsalunisuush
Wenagnduaznsiauuinnssy dwalinisyuduniseaiauazanuasnsanauinnssundadusinaadutady
ddlunisilusuesasuadeanuannsalunisudaiiues SMEs naa3Ingm (Karnwiwat, 2024)

MsafunIsmaa (Market orientation) unuiAnivagvenenanisdiiuanunisgsialuuunves
nsdanisdanagns esnnmajatiusaatisdaainliesdnsdarinagnifonisadeauaiistulitugndd
wagtfinauannsalumsiiiils lnaiduanudisalumsdifiugsfoegiadaiu daszneusonisyatugndn
(Customer orientation) N153aLluALYS (Competitor orientation) ka¥NITUTEAIUANNTINLDTENINMUIEIU
(Inter-functional coordination) (Narver & Slater, 1990) M3ALIUNITAAIAYNATUAIHATIVINFBAIINAINITD
MauinnTsundaine nstadugnAntunisinanudlaiuaudents AuAene LasngAnIsuTasgnen
ileaenuuazauiienelalifugndn masjaiuduisiuesdnsanunsafamu Tinsed uazUszidiunagnsves
Auvseeesousnu et lUldlunsfvuaiiandunisudsduiivmngan uagnsuszauauiiuiiosening
mhenuitiunsUszauauiinielussdnsedieiiussansaim szdssunuariuiulitugnaldegisuviase
(Boonmasongsung et al., 2021)
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yarluBuasughald asinsamseaniuuinundadasivseusnsiiliaulmivsednsuSudaniay tieasis
yarludandivd lngeradudsdndnonsdns Ussme wiaszaulan 8nviv Preindsz@nsannisldmsinensves
BIANT MBUAUBIAINABINITVDIGNAT wazaT1eauianelagsan (Avakiat & Roopsuwankun, 2023) IALAUUES
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Faviavanaaarawingedludminasal Ao nsasrmdndue lnsensndnduyininisinens wu lide
e TuEuALarU ity wardeindnSusisndnual 16ud duanivue ndadusidmeinizes s
Aevuns 1udu (Office of Small and Medium Enterprises Promotion, 2024)

Nnimapaiinaanudteiy anzdideidanuailaiozAnuibes Sinavesnsgatunsnainiida
somnuanIasuinnIsNEnfasivesUszneunTiamAaruIananaazvngoudminaswan euwmadly
n5UFUUTe Wamn Wasuudadudiuvesnistatunimain laud dunisygadugndn nssjaiiuguy s waz
nMsUszamuanuuiioszuitemieny ifinadseanuansansuinnssundndoel ieindaauaunsalu
nsudstunazUsraunudnsaldetnaddy

UIZAIAVIINITINY

1. iefnwsziunisjatunspaiavesUseneumsiamisvumnanauazvunngdesludminasan

2. iefnwisziuaruanansameuinnssundndasiveiszneumsiamisvuinnaisuazauingesly
Jandnaavan

3. WieAnwdvEnavesmsyaiunsaaeiiinasioruaansansuianssundafusivesiussnounslu
TAMAVUIANAUAL VLAY BUAIVAT

NSNUNIUITIUNTTY
1. NuRNITUIUISeEnIuNIsal (Contingency theory)

Fiedler (1967) laauauuifnnguinisuimsidaniunisaiviongufaufinisal (Contingency theory)
foudunguinisuimsituegiuanindoifianisdasnuidaiinnindenniseoniiasilugnisufdym
yan1sudmsiiodn Lifisladfian maudaounisaiduiiesduiamusiifuimadenldnagnslimngaudy
anmnsaile anunsalezdudnimunnisdndule wazguuuunisuImsfivnzay uagguimsazdeameneny
Ainsgsianrunisalliian nsjadunisnaiadunidunagnéifusznounisidenldifierfinauaiuna
msudanssundafusiliiuguseneunts SMEs lumstuidounisutedunisgsia aenndesdu Pham and Vu
(2025) na1291 sadnsmsUIuldnagnnnsyutunisnainlviaenadesfuuiunvesgraivnssuilelfiude
Amnuassamauinnssundndusilinevaussienisiudsuntasmesmaiauazinyinnuaansalunisudstuld
ogadeBu Snvs nmstadiunismatededunagndiiedivinanuaunsalunisutedulifugsinesdnedsdu
(Chokworasup & Kruechotekul, 2024)

2. ANMUEINITANUIANTIUNAAAMY (Product innovation capability)

Yam et al. (2004) nA1731 AINEAINTANUTANTTUNEASUI MUeds ANUE1TAYRIRIANTIUNTT
fimumdn il wieUiuumansusifitlegiiu ionouaussaufioinsvemain wazfinasiliiuieulunis
wddu AmnuannsameuianssunanAsitieliesdnsanunsalladmdandusiin o IiFininguds uazusuasy

a U s

HAnAue iR SeiuAINABINITYRINANBELEN (Potjanajaruwit, 2023) ANNANNNTANINUIANTTUNENSMIAL50
Ionadnslianmsiiiunuvesgsislumsussainguszasdiananive sosdng Sadunddutadofivinlfedns
UsrauarudSalussasemuaziliinanisdiiunuvesesnafiuanniy (Nuntasen, 2022)

3. LLuQﬁﬂnﬂiaéﬂLﬁunﬁimaﬁﬂ (Market orientation concept)

N154uduUN1IAaIN A AINAINITNVRIDIANTAIEA1TATIIAUAILIAUG NAT Audaty waznls
UsvanuamdussdnaileliiAnUsyavamiayUsyavana aenndasiu Kolbe et al (2022) nénin majaiiunsnain
\HuesAuszneudidnyiidsnadionnuaiinsaniauinnssuvesesdns lngesdnsfisinisjatunismainazainsn
RevaUDIANLFDINTYRInanlsesusuguazIINgT FelinalaonssdonisiauuuaAalug msuSuUse
WARATT LaznsaianMATLANAN9INguT sy wenaINil Aljanabi (2022) na1in mssjatiumsnanadiadidny
sonstuindounisianndasusilmidiensvauosazairsamaliitugndn Sniaddaaiuauanansaluns

SeuvesnsnsBudusngiuddglunmsinianssululd uaz Boonmasongsung et al, (2021) nanvin msyjaiu
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nsmanm (Market orientation) fimnuiAedeafuarmaunsamauianssundnfusilundigielviosdnsaunsadn
Tannudipamsvesgniuazaussiuldognsints faduiladeadnlunsiaundnsusilmivieusulsemansosii
AEUAUDIANNABINITIBIgNAIaraTanuATndoniiguis msgatunsmaindauaiuainanisdoudniely
DIANTAIBNITUTEEUUTENITMUIB1UAe q Dordudiudaglunisasrsuinnssundaiusiuazasisminy
Iou3eulunsuwdadu (Hardilawati et al.,, 2023) Msyaiun1snanUsznauiie NsyAtugnAn n1syLtuguady
wazn1sgaiunsUszauausiislunsanduanusiuiuenuna 1 4 neluesdans (Narver & Slater, 1995;
Margaretha & Soelaiman, 2022; Kafetzopoulos et al., 2023) 5\1§

3.1 msyadiugndn (Customer orientation) #e Auilanaznsadrsnuariimieninlsifugndn
otharaifios asdnsazdoadnlafsnudesnisvesgnénsidlutiogiiunareunan Wiieadumelinssiulavosgndn
wnfign \u fn1sUsn1svdanisue nmsseuniuaufiawelandainistonieliuinsaudn udu ilelilddeya
MNgnAeEauTiats aemrdaaty Kafetzopoulos et al, (2023) wuin msyjatiugninidudiunilavesnsysiumsman
fdaaFuanuannsolunsiiuinnssunld lagesdnsdndudesdrsndoyaiiiessnuuuniousulgauinnssy
wAnSuTldnsIgn uenani maaiugnédidvinaduandernuausanisuinnssunansast (Alpia et al,
2024) \flesnmslinrdrdyiugnd wu maiudeya mawwurdnfusinudswesgnd wagnmeuaues
sofuilan dualiffuszneunsiannuinnssumandut Lilsudnsaiisvedml udimunddneulandaan e
mnedlaluarudesnisvesgnélaenss (Tran et al, 2024) Mnfindnaandsisamigiuseyieiauusded

Hy: nsyaiugnanidninal@suindeninuaiuisanisuinnssundndunivesgusznaunisiu
TEUAVUANAUALIUIALDUTI TG VAN

3.2 nsgatiugudedi (Competitor orientation) {unsimszidnagnsiyaiunsiaszigauds

9
=

LAYINDDLTBIALTY naonIuAnamYBsguisTusluag uareuaniliotdeyaddnivantuszgndldly
nsivuRuRunagnsTianzay suazdwmaliaiuisaadismnuliiuIoulunisudsiuluszezenleiegied
Us¥AnBn1W uen9Indl Hadai et al. (2025) wudh msgududuisiudamadeanuausanisuinnssunanfosi
nMsfnmLazUsTliuaniunsalvesguvstussainnane awnsaazviouliiudsanudilaludnenin dodida
nagmsmsiiue wagiimmenuuinnssuvesguadliiduogiamnn GanszuaunisdananvieliAansdanse
sdnuilml uwagnszduliosdnsuivdimseiauindaiusiviouing saufinszuiunmanislussdnsliil
auiuadouazdiaAnainsassdinndeiu denndasiu Thiamjite and Inthasang (2022) w1 masjaiiuguisiy
TgvEnalauIndenuasanauinnssundn sue muwlﬂammmmﬁumﬁm g sRnnugudaduty
awwiloumsndndulumsiaunuuimalel 9 ogiaue Bnvls Potjanajaruwit (2023) 11 qumammimwa
annsndn nstauguisiudunsfnuinagnsmsjatiunisnaindedssalduindeniuasnsanauinnssy
wAnfarivesesdns iesanesdnsiimnuidlonuimavesguis vilsiesdnsanansadmunnagnsiiuandnauay
wngauldinnduiiieannsoadasdnansusiflaaiu wanlml wilegudeiuld Faduiladvddyiidmare
ANUA590355AY MniinamnTstsaunRgussrinaiauy sl

Hy: AssasiugudatuiansnaBauindeauaunsanieuinnssundniasivesusznaunisly
Tamivuanansuarvndendmingaean

3.3 ﬂ’]i:uq'ﬂLﬂuﬂ’liﬂiza’mmﬂuaﬂﬁﬂi (Inter-functional - coordination) 1dun siunisUszaiusu
meluasdng nsliminensesaivszaninmgegn uasadenuawniouasguliiugnd nsasrenmend
Lifisadunthiivesthensemanhiu uidumusuinseuiufuremnmhenuiiowhaulssauiuogiad
UsEansnmiia Potjanajaruwit (2023) #ud1 MIYiuNITUTEAIUNUAHARANEAINNTAN U IANTTUNERN U9
\esnnesdnsannsdemsuazUssauauiuldegaiiussansamazyiliAnnisdoudsaniu Wunisnagduli
FAowudalngd q fiaunsadesenduninnssundnsaeild denndeatiu Yin et al. (2023) nd1391 NsUszaILAY
firsgviamihsnudisasanudauddunsiiny wedsmalifnan mundoufiBosonisuvstiuuuidn anwd
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warnnensdaianudfyegrsBenisiaunaruausaneuinnssundn s YT Suriyasenee et al.
(2024) nanyin madatiunnsnaiaagiliAnnsUszaunusiusgsainanedazdisadiandn Sasilnald
naduariinunngaluiodunyuadifyresnuaninsomaianssunan s 9nfindriandadianufgiu
sewinasaudsisil

Ha: nsyfadumsusganuanuluesdnsidvninaldsuindeainuaiunsaniauinnssunaniugives
Huszneunshuiamisruianansuasvungendminasan

INAINUMIUITIUNTINATaATUNTOUMIIANNTITeluAT AT INg LY Figure 1

NSOULUIAANISIYY

( 1\

Marketing Orientation

1. Customer Orientation

A 4

Product Innovation Capability

2. Competitor Orientation

3. Inter-functional Coordination

. J

Figure 1 Research Conceptual Framework

ad o

Weuliun13iy
1. Uszinnvaenside
n933uasilifunsideidaUinn (Quantitative research)
2. Yszvnsuaznguaiegng
Usgansfildilunudde fe fuszneunisiamiruianatsuasundesludminasmaisuuiisiu
63,534 979 (Office of Small and Medium Enterprises Promotion, 2024) AaziIdglamnunvuInnguiieg1e
Tneldgnses Yamane #iszfumnuidiesiu 95% (Yamane, 1973) Iﬁuasmmmﬁummﬂammamqmmammuuw
SnumLLa‘vmwumammummamnwumﬂaml,awum@aaﬂumavmma Isingusiegna $1uau 398 518 1ileaain
Usevnsiimsnszaeiilunaesung nsuvstugiinusunetaglinguiogadaudufumuresUssying
anmnueudedunisduiieds uagtiiuanuindeiovesanside
Aauzivelanaaauauldonilun1sneu (Non-response bias test) MuLWIRAYEY Armstrong and
Overton (1997) Tngt3suiisuAiadsnuuaniaszning 2 ngu (ttest) FadumsiIeuiisunnudaiiures
nauwsnuaznaunds lnglddeyauSeuiiou laun Ruyuaansilouresianis sukuuvesiianis seeziaaihy
nadaduiunu Susundneu waggluvuniegaa kanismeadey wui A uALfiuvesiaansngulaid
Aruuanenafuesidedfgmieada faudu msidedteduiuguldilifenfnnndueuilifonfinnnadueud
Lildneuuwuuasuniy
3. nsesilefldlunisifiudoya
iwsesilefililunsiiununudeyaiiionisinuide fio wuuaeuau (Questionnaire) 3e1 BSwaves
mMesjatiumsnaafiinadennuannsansuinnssundnfusivesfusznounmsluiamiavuianaauaz vuiagen
finamadeifoadduanmamumuissunsaiiieades TnsseaziBenluuuauau wsoondu 3 dau
Al
1) dwdl 1 feyailuvesineunuuasuniuuastoyaiuguresiamiTsuanauasrngen 1y
WUUATIIARUTI8NT (Check list) 91131 10 U9 Usenausie e a1g seaunsiny diwidatagdu Ysvaunsally
MU Runuannzileuresiams JUluuYesiams sseznamIaniduns Swundnnulassznnvedgsne
2) dwil 2 MamiAgafumsUssfiuanuAndiunsyatunseatn Feldnvazuuuasunandy
LUUINATIEILUsTIaRN (Rating scale) @einasilunisimuasdininvesmsdssdudu 5 sedu aaitves
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Likert (Five-Point Likert scales) iunvuasuauiiieafunsussifiurnudaiiuieatunisjatiunismain §3de
¥asrauvuaeuamtuainnsdnunumAnuasnguifiisates lnsaseuagquiden S1uau 12 4e nssjadiu
N139A1N T 3 919 ag 4 7o lawn AuNITHATUgNA1 AIUNTHRTURRYY kazAuNTRTuNsUTEAINY
Tupefns
3) daudl 3 AouiAgatunisyseifiuaudafiuniiuaiunsanisuinnssundn Ausives

fuszneumshidamitnnanaauazvnageniminawadstidnvaziuvasuauiduiuunsdmussana
(Rating scale) nasilunsmuasivinuesnsUsediudu 5 sedu au3sves Likert (Five-Point Likert scales)
iAfldaiauuuasuauiunnsfinyiwuAniasnquifiiendes lnsaseuaguiiiomsiuiu 5 4

fiTeldmsnasunmnmaeaniewiod ey lnsthuuvasuaulunsnasuanisansadadonn
(Content validity) AemsUssdluAwviauaenaaed (Index of Item-Objective Congruence: I0C) MNENTIANA
TuanuiiRgdomazanananvansantu $1uau 3 viwu wamsasivaeudedniuili 10C ogsening 0.67-1.00
uansisrmisimsuazaruasauaguanagUszasiuasflmumside mntuduuuaounidlunnaesld (Try-
out) fugfuszneunmAamirruinnaruazvnagesludmindu o Mldnvarlndifeinguiegng d1um 30 ga Lile
svEeUAULTesY (Reliability) veaadadile nan1simszinuinadudssanssanvasaseuta (Cronbach’s
alpha coefficient) oejszi14 0.766-0.912 Faganinnasi 0.70 uansiwvuaesuaudanudesiuluseduiivndoto
wazannsathlUldifudoyaainngusosnaadeld (Har et al, 2023) manaaoudiminesdUsznouiioand
Tornuifinuduius iy wan1svaaeu wuinan Factor  loading 8gj5311314 0.510-0.880 FsilAngendn 0.40
donAReafiu Hair et al. (2023) fedgeusuld Assinglu Table 1

Table 1 Results of variable validity and reliability tests

Variable Measures Factor loading Cronbach’s Alpha
1. Customer Orientation (CUS) 4 0.510 - 0.834 0.876
2. Competitor Orientation (COM) a4 0.625 - 0.870 0.912
3. Inter-functional Orientation (INT) 4 0.675-0.846 0.766
4. Product Innovation Capability (PRO) 5 0.688 - 0.880 0.839

4. manususudaya
fideifiununudeyafenuies Tnedmhuuvasunumudiunguiedsildlunmsidensoutu
RIIEEUANYNABIATUIILLATANANYSalveatenans sudiunisuanuuvasuaaliiunduiiegsdady
duszneunslulamfavunianaawagvwindendminasvan $1uiu 398 au laedszezianlunisviiuuasuniy
60 Fu Yin1sIvEeUAIgNAes ASUTIY auysalvesuUasunuiildunduAuew lUTeswideyasield
5. myaATeideya
ﬂ’ﬁ’;lm'wvmauamwssmm (Descriptive statistics) lawn ﬁmm (Frequency) A13ouag (Percentage)
mmi%‘lummmekuammiﬂmmmmmauLLuuaaumm uardoyaiugruvesiaviavuinnaniazvungen
dmiurade LLauﬁ’JuL‘UEJ<1LUulﬂG\iﬁ’lﬂﬂﬁﬂﬂﬂﬁﬂﬂ‘i’JLﬂiﬁu‘Wﬂ’J’lﬂ,J?WlLMuLﬂEJ’JﬂUﬂ’liqu\?Luuﬂ’lima’lm way
AINAINITANIIUTANTTURERS I UasN1TIATIEToyaLTseuNIU (Inferential - statistics)  baln N153LATIEA
AduUsyavsanduiusvoafieddu ilemfiansanuduiussenineduys wesnsiesigianuonnostdmvnm

v
a

(Multiple regression analysis) siif33elavihnsasiaaeudennandesiuielilideyanianuintetiouazidud
goNTUNIIVINTG LionaaouBnSnaveIn1Tun1InaInNilnadon1Na1N1TONNUTANTTUNAR UV
fUszneunsiaviavuiananiazningendmiinasan Jadeuduaunisneinsal lonadl
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PRO = Bo+ [31CU5 + BzCOM + B3|NT + €

Tnedi

B = Arduuszansnisanney

£ = fmAnuAAIAAEoY

PRO = mnuanunsaniuinnssundnsiae (Product innovation capability)
CUS = msajatiugnen (Customer orientation)

COM = msajasiuguedy (Competitor orientation)

INT = msjaiunisusganununigluasdns (Inter-functional orientation)

NaN15I8 wazanNUsIuna

Table 2 Demographic data

Demographic data Quantity Percentage

1. Gender

1) Male 104 26.10

2) Female 294 73.90
2. Age

1) Less than 30 years old 84 21.10

2) 30-40 years old 176 44.30

3) 41-50 years old 73 18.30

4) 50 years old and above 65 16.30
3. Education level

1) Under Bachelor’s degree 123 30.90

2) Bachelor’s degree 236 59.30

3) Master’s degree 37 9.30

4) Doctoral degree 2 0.50
4. Current position

1) Managing director 18 4.50

2) Managing partner 6 1.50

3) Business owner 337 84.70

4) Others 37 9.30
5. Work experience

1) Less than 6 years 139 34.90

2) 6 - 10 years 94 23.60

3) 11 - 15 years 59 14.80

4) More than 15 years 106 26.60

970 Table 2 wan153denwud1 UssannsdrulvadunandgaGosas 73.90) 01y 30-40 U (Souaz 44.30)
SEAUMIANYIUTYY19S (Soway 59.30) iuntslaqiu Ae W1vedRans (Feway 84.70) Uszaunisallunisvinau
Hauniusowinnu 6 U (Fewaz 34.90)
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Table 3 Overview of small and medium enterprises (SMEs)

U9 21 aUUN 75 NATIAN - ARIAN 2569

Overview of SMEs Quantity Percentage
1. Business registered capital
1) Less than or equal to 500,000 baht 276 69.30
2) 500,001 - 2,000,000 baht 96 24.10
3) 2,000,001 - 3,500,000 baht 10 2.50
4) 3,500,001 - 5,000,000 baht 16 4.10
2. Type of business
1) Sole proprietorship 331 83.20
2) Ordinary partnership 19 4.80
3) Limited partnership 12 3.00
4) Limited company 18 4.50
5) Others 18 4.50
3. Business duration
1) Less than 6 years 153 38.40
2) 6-10 years 103 25.90
3) 11 - 15 years 51 12.80
4) More than 15 years 91 22.90
4. Number of employees
1) Less than 15 employees 335 84.20
2) 16 — 50 employees 55 13.70
3) 50 - 100 employees 5 1.30
4) More than 100 employees 3 0.80
5. Type of business
1) Manufacturing sector 41 10.30
2) Trading sector 249 62.60
3) Service sector 108 27.10

310 Table 3 Han1FIdENUN IamiavuanatsiazruingeudulngiRuuaanzifouveianisiingy
w3owiiu 500,000 um (Fesaz 69.30) JUkuUTEsAaINT drlngduiivesnuies (fevay 83.20) svawiian
nsanfiunis ($ewaz 38.40) Sruwruninaudesndt 15 au (fosar 84.20) Ussianvesgsnadiulvaiduningsia

A15A1 (5aEay 62.60)

Table 4 Results of mean, standard deviation and correlation analysis

Variable CUsS COM INT PRO
X 4.53 3.95 4.23 4.10
S.D. 0.48 0.90 0.66 0.80
CuUsS 1 0.471%* 0.555%* 0.569**
COM 1 0.361** 0.631%*
INT 1 0.492%*
PRO 1
*p < .01
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911 Table 4 nan93denud1 fusznaunishidamisnuianaisuasvuingeudminawaninnufniiu
Ry majatiunsnan sunsjatiugnénegluszduanndian (X = 4.53) sumsyaiunisszanuanuaely
peAnsagluszAuun (X = 4.23) uarsunisysduaudatusgluseduunn (X = 3.96) MUa16U d3uANE1N150
mauinnssundadasiogluseduun (X= 4.10) TneadudssavSanduiusuuuiiiesdu farogsening 0.361 -
0.631 fuusynediatieendt 0.80 IlineliAndymanizsindunsmmga (Shrestha, 2020) Hans3deasviou
Tt mssjaiugnéndaedenineglussduaniian esanguszneunisldanuddgyiunisiuilauay
navausInufeIniIsvasgnAfeuladendnlunisiauindndudliaenndesiuainudeanisveinain
#0AARDIAU Intsang and Pornphakdee (2024); Thanuttamanon et al. (2023) na1331 Auianalaangneil
unumddyiiguszneunsianldlumsiauinnssuifiensuaussanudeansvesnautming vazidediu
Allammari et al. (2024) agviouliiifiuin msamumginssuiuslnafiasuulasedismniitiofinussansamn
nsduiuaures SMEs dwalinisgatiugnénldsueuddnlussduinniian uenaint nissjatiuguredud
AedagluszAuinn esnguszneumslimmdfayfunisineu Tiesgvinagns auds uazqaseuvesgureiu
dethsnUsullumsiannandusinaraiisruuansits Suharti et al. (2024) uag Pramuki and Kusumawati (2024)
a9 MIfuiegmeuaussiensindeulmussguisiutisiaiuaisruannsoauinnssuaz iUy
NaN15HYITY VBRIl Jaturapongsathorn et al. (2023) wae Igbal and Suzianti (2021) seydn N3y
gudsdurisanmnuidsddumsimuindnsusinlisenndesfunaauazifinUssansnmnsdniunuvessia uas
fumsyatiunsuszaruaunelussdnsiidiedsegluszfuann ndnd fuszneunislinnudidniuag
$uile Msdoans waznisuaniasudeyaszuinemiisnu Jsthefinanuaaesiilunisiauindndasilng
Dogbe et al. (2020) #atiuayuin msUszanusnuneluifivssansamisaivayumsindulasuuinnssuuas
nsldninensedeAua vauelAgaiu Fatonah and Haryanto (2022); Thoumrungroje and Racela (2022)
Piiiudn nsvhauswiuszrissundislosdnadilaanudesnisvesgndilddnts uasifiuuszansam
AUENNTININUTANTINYDY SMES wazAuansanewinnssundndusiveaiusenouniamiavuianaiduay
vungenludminasvanfiegluszdumn feazvieufmnudanguuazamnuannsalunisuiuivesesdnslunis
Wawmansdusillegasings naranaiaenndadriu Juntarukka and Khumhome (2024) N61731 A0E11130
Tumsufusidsadsuinsonisaieuinnssuves SMEs wanand audamiiouay msuszaununielussdng
Poifinuszansnmmslimineinsuazmsuanivdsuninug dserfuayunsiauianssundndas (Mathuros et
al, 2025) msysannsesrnNuFIINMeluLazaeuenesAnsdaiiely SMEs anunsaneuausssialonIanImals
I#ognediuszansnim (Poolsawat & Rinthaisong, 2025) fatiu AuBanguidsnagns wagmsuszanuunislu
psnsindudladodrdgiiaduayuanuannsonsuinnssundndueives SMEs Tudminasan uBNANENT
Anneiadulseansanduius wuh magadunmseaeynduiinnudiiudideuinfuaiuannsonauiang
wanduel e fynisadffisedu 0.05 azvioudn fusznaunisSMEsiliaud Ry funisviaandilae
WoANIIUYRIGNA1 NMIANwINagnSgulidunazUszarununslussinsegiaduszuy sudimssusuuasld
Usglovdandeyaegnadiusydnsan aganunsaiauuinnssundndusldednfiussavsnauazaonndosiuay
Fosnsvewnann nansifefananaenadesiunis@nwives Jaturapongthom et al. (2023) #ana1in ey
MImaIRT 3 §1u Paeiaduaiisdnsnmiuuianssresesdng neamnisiuieudeinisresman n1s
Aasgimsudsdulunann uaznisysannsmsinnumeluesinsegsliusgivsnm dawalviesAnsaunsafiamun
LLazU%TU‘LJgaNémﬁmﬂﬁaamﬁmﬁumsmgauLLﬂaaﬁummafmlﬁashwiaLﬁaq uananil Suriyasenee et al. (2024)
wuihmsgatiumsaaanniudmalnensiemstihuinnssululiese iesanesdnsanunsaideyaidedniAedtu
anfuaznsutstusnldaduayunisdadulanielussdnslaegnsmng vaeil Nege and Kero (2024) uag Yaqub
et al (2025) Buduin majatfunaayniududladedrdyiviefinanuamsalunsimuiuinnssuay
ANNANNTAIUNTULYITUVRITIAR
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Table 5 Results of multiple regression analysis

Product Innovation Capability
Marketing Orientation Regression | Standard error t p-value | Tolerance | VIFs
coefficient
Constant (a) -0.360 0.270 -1.333 0.183
Customer orientation 0.427 0.075 5.678 0.000% 0.607 1.646
Competitor orientation 0.393 0.036 11.040 | 0.000* 0.764 1.310
Inter-functional coordination 0.229 0.051 4.493 0.000* 0.679 1.472

R® = 0.518, Adj. R ‘= 0.514, F= 140.978, P= 0.000, S.E.= 0.55545, Durbin-Watson = 1.696

*p < .05

310 Table 5 §3dglavinnsnaaeuesAusznaun1sveIeauLUsUTIU (Variance inflation factor: VIF)
fudsdaseiidiegsening 1.031-1.646 eflertfosndn 10 Saagulédn fuvsiianumnzanfiazinluinsey
N15AAABBLUUNYAN (Shrestha, 2020) AdNUsEANSMsNENTAITUTULE (Adjusted RY) WAy 0.514 uanadn
AauUsdasglunuudnaeaiunsnesureuiuLUsveInINaINIsa nuInnssuNandnusilasesay 51.40
HANITIATIENNITAANBULUUNYAN NITHATUNITAAIA AIUNTHATUGNANEBNENALIIUINAUAINAINITA NI
uinnssundnfasiosnadiodfnmeaiinfisssiu 05 (B= 0.427) srumsyjadiuguaiulidvswaisuinduanuaanse
auTanssuranSaeiognaitddynisadnfisysu .05 (B= 0.393) wazAuMsaiunsUsEauungluedng
fidnsnadauinfuanuanansaneuinnssundnsasegaifod fynsadffisedu 05 (B= 0.229) aunsaasa

AUNITNYINTUASWUUAY LRIt
PRO = -0.360 + 0.427CUS + 0.393COM + 0.229INT + €

NaNTATIZRANEAn R TINRaand NI Msdatiunisnain Tiwn nstadugndn nsyaiu

AWYITY warn1sstuNIsUsEaIuIuNglueIAng 8NSNATAUINABANAINITANIAUTANTTUNEA TV

Y
a

Jamiavuiananauazvuiagenludsninawan lnonsyatiugniiavinasnniian agvieuliifuinnrusonis
uay ‘quﬂiiiﬁuaﬂaﬂmL‘U‘LJ{]QQEJL“Uﬂﬁﬂ’]ﬂﬂ”liﬂJVlﬁ”lﬂiUI‘lAﬂ’ﬁ‘UULﬂaE)‘umimfﬂﬁu%@’m‘lﬂmﬂiiﬂuUiUWUaﬂ SMEs
wansAnuiiaenndaaiu Razak et al,, 2024; Nege and Kero, 2024 find i nissjafumsnanmiiunuimdndry
somaiauuinnssulaznanmsaniuuves SMEs Tagnsiuiuasdreimunnagnsuinnssulaegeiuszdvsnam
WUy Jaturapongsathorn et al. (2023) wag Somnaitham et al. (2024) na@1viINsyaduNITIaInLaE
mﬂﬁmmﬁwé’mﬂuqﬂé’wL‘T;JuﬂaiﬂﬁﬁﬁzgﬁsdaEJLﬂ%m%’wmmmmsmmui’mﬂsi:uLLazmmmmmlummqu%’usum
SMEs AMunsouLLIRnvemguinsuimsidsaaunisal (Contingency theory) Tnstliidiutn arumneauves
nagnsmagatiunisnaintuegiuuiunidddasaauaraninundoureseing lnsanzdnuasaundeds
wazasilnddnfugndn Sadugaiuves SMEs Tusedugiiane

n13deiun1nan aun1sadugnen I8nsnaldauinfenuaiuisan1suinnssundndnsives
Fuszneunisluiamissuinnarsuazvuindesludminasual dennssjatiugninidninagsiign (esann
mméﬁaqmimaqqﬂﬁwLﬂuﬂﬁaﬁﬁmﬁ%mgauﬂizmumsﬁmazﬁmmmﬁmﬁmsﬂﬁaamﬁmﬁummmshwimﬁm
N13RBUANRIANABINITaNAIBE 1T UTEANS M nsaSuaisnuianelanazinludaiudingd dewusunty
28817 AeAAABINUNUITEYes Thanuttamanon et al. (2023) s¥yi1 ANURanalavasgnAdiunumddgysie
MSAAUTANSTUREAR LT WenanT Juntarukka and Khumhome (2024); Wanriko et al. (2021); Allammari et
al. (2024) Na1IN miajaLﬁuaﬂé’wj'gaﬂsvé’ummmmmmaui’mmsuLLaULﬁuﬂivﬁw%mwmsmLuumusuaq SMEs
e N‘Ui"ﬂ@‘Uﬂ’]iSMES mslinnudfyiumsinvimginssufuilaaieoimunuinnssundnfusinnouland
pamNNETY
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N7 UN5AATA AuN1TYLTUARYIBNENAITIUINARAIINAINITANUTANTTURAA A9V
Fuszneunsluiaviavuinnansuazvundesludminasan Wesan msiSeudnagns 9auds uazqnsouves
AusRiensEd MsUduftazmsiannadndusimindanuuansiis msfnaauarieszsiguisoiadussuy
PrgifiuanuamsalunismevauesnufesnsgniuaziaiuasauliiuTsunansudeiy aenadesiiu
MA3F8u84 Suharti et al. (2024) nd1791 MsmeUALBwONSIAADUlMYBIGUT LA UAY LN WA NER ST Lot
28190UIEANT AN ‘uaﬂmm’f Pramuki and Kusumawati (2024); Jaturapongsathorn et al. (2023) wua1 n1s
JatugutstisifinauAnAaYeINanfaeiLarNan I UIUNINIAAIN VLRl Igbal and Suzianti (2021)
a1 MIlAsesigudsouimuuinnssutisana s nedLmallunsihgnain

m3gaiunisnain sunsyadunisuszanununelussdnsidvinaBuindernuainsaniauinnssy
nanfaurivosfuszneumslFaviasuiananaazauindesludminawan 1esn anusudouazaudile
Sfusgritamiisnuisanaudaudsuaziaduairsnsiauduiin mssanuanuniivssaniawdiediy
rsraeslunsindulauaznsiRuInns NG ad vl denndeaiu Hadai et al. (2025) nanvin MsUssanuny
sgwhaukuntsaiuayunsaisuinnssuileneuaussmuiosn1sgnénldesnesiniga uenand Dogbe et al
(2020); Fatonah and Haryanto (2022) na111 ﬂ’]’iLLaﬂLﬂgﬂu“ﬁagaLLﬁ%ﬂ’]ﬂ"&gj}Vl%jWEJ’]ﬂiil’JiJﬁ/u detinUsE AN A
ANNANNNTONNWIANTTY Uay Sawangrat (2023); Thoumrungroje and Racela (2022) Wu31 M3ysan1steya
sewhalesing 1 Gaelidlagndladndaussimunuinnssuiinoulandnarnnndsiu

winan1sifedarlinadwsiiuuselond uidsddotauisusenis Toud mafudoyadaiinanin
wuvasuanilugisafied (Crosssectional study) Fse1alsiagsiounuiasundadluszozens waznsAnwil
SrfnveualmzUsEnouMSIamRTIAnauas s agesluiminawan Jso19d1Ann1sEnedmaludauiun
du eg19lsfinny nansifeiidedAydangu lnevrsdudunazversnsounuiAnveanguinisuinig
\3e@n1un13al (Contingency  theory) LLamﬂﬁLﬁudwmmqLﬁumsmmm‘lmmazﬁaLﬁuﬂaim%maqméﬁaqﬁm
annsauiuliliaenadesiuuiunilowiuaiiunnuansanmauinnssundndust Tagianznsjatugndid
ununddg el euifelusunanaisiansunnmafufeyauuunatedianat vieveeiufidnu o
ANUATOUARHYBIHANTTIVY

A3UNAN1339Y

PMnuan1FITenud Juszneunsiavisvuinnatuazawingendminawwandwlngduneands g
3¥1I9 30-40 U d5zAun15AneUTey1n3 harasaalnuadnuedfanis duszaun1savineudesnii 6 U
dnwaghansdilngiludivesruies fdwuninnuldesndt 15 au wazdndugsitlunianisdndundn
AuARiuresiUsEneUMsTIAnA ez rndeu T inawaAsafunsaunsaatn wud funnsyadi
anfeglusedugeiian sesasnAenisuszarununisluesdng waznsgadududedunudidu venaind
MFATEEndURuSHU MsyadunisaainynaiulliauduiusidauiniuauannsanieuTanssundn sl
919l NEAAYN9ERR karINMITIATILVINITARNRENIAM NUTT NS WTUNITRAINNNAUTBVENaLIIUINGE
Anuasanauinnssundadue Tnesunisjutiugniidviwamniign sesasnfenisyaiuguiedu uay
nsUszanunumeluosdnsmudidy fafu fussneunsmsfinmarudesnisuasnginsugnéegnsdaiilasiio
WinTamnuaninsonisuinnssundniog lnglowngdavisvunanasuazswingeuiievigshaduiululfesndl
Usg@ndnw

29ARU3 Ny
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\Bsdnifefunginssunazanudosnisvesgnanfunalndrdglunisiuindouninnssundnsne egralsfnng
nansiTefananadanuunndsainnsinulussdnsvunalngiiidnnuinnsjadugus funielassaireniglu
osdnsiunumlaaundy il arausndadandnasiouliifiudsdnvausianizues SMEs Fansnauaussie
ANuFBINsveIgnAeg I assziiuioduadendnlumsiauuianssuieadianuasoly
nsudstuatnaddy

uenanil dnwarlassaivesdnsruiadnuasnisudmsiamanuuidvesauiendedeauadesdilu
nssindulakarnisusududauinnssy wieldedndnsmunineins nan1s3dedsaduayuanufigiunisisouay
YENTOULUIANTBINGBHN15UIMSTIda1uN15al (Contingency Theory) na1ife §sia SMEs sndudesusu
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M5idelilinguszasdifiednuinarinszidninavesdadoganudniaiidmanennldiuiounisnns
WUt UUDI09ANTTINIVUIANAMAZIWIREDY (SMES) Twwangavmumuas Tneldnsidedel3ua usivs
foyamouvuasuauannguiiegdaduguszneunisuasninnulusefuujiinnsvesgsia SMEs Tulun
NTWNNUMIUAT 11U 400 AU Imd#’f’i%'miejuﬁaasmLLuumaw%umau (Multi-stage sampling) adnfildlunns
Anszvideya LA affiBanssaun (Arfesay Aeds wazdinndonuunnigiu) waradAdseyuudienis
Anssinsnaeenyan (Multiple regression analysis) nan1533emuin Jadeganudnsaa 4 dw ldud winnss
LAYANUANES19ETIA, @mﬁﬂwmzﬁﬂizﬂaumi, UseAnSImMnNIsUTMSIANIT LagMIUTMSIATINaeNs a1115e
saufunensaianuliiuieunenisudeiuldfesar 60.50 (R'= .605) agnsiiuddymeadnfisedu .05 Inelade
AUNMIUIMINETNagnsiiBnEnadwanoauldluSsumenisuiatugegn (B= 371) sesmunfe Aulszansam
NSUTMISIANT (B= .205) uAmdnuazEUsENauN1s (B= .184) UarAuuInNITTULALANUANASTNETIA (B= .145)
AUEU

AdAey: Yadeganudnsa anulduSeunmemsudedy gsinvuanansuazuuingon

Abstract

This study aimed to examine and analyze the key success factors influencing the competitive
advantage of Small and Medium Enterprises (SMEs) in Bangkok. Employing a quantitative research
approach, data were collected via questionnaires from a sample of 400 entrepreneurs and operational
employees of SMEs in Bangkok, selected through multi-stage sampling. Data were analyzed using
descriptive statistics (percentage, mean, and standard deviation) and inferential statistics, specifically
Multiple Regression Analysis. The findings revealed that all four success factors innovation and creativity,
entrepreneurial characteristics, management effectiveness, and strategic timing collectively explained
60.50% (R2= .605) of the variance in competitive advantage with statistical significance at the .05 level.
Strategic timing demonstrated the strongest influence (B= .371), followed by management effectiveness

(B=.205), entrepreneurial characteristics (B=.184), and innovation and creativity (B=.145), respectively.

Keywords: key success factors, competitive advantage, small and medium enterprises
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anudunvasdym

dagtulanlsiudngyaidvia (Digital era) Mwaluladidrunddsusuuunsdniugsfiannesilaiy
szuvesulaueguANgULUY 99131891 Thailand Digital Reports in 2025 wu31 Useinelnedigldaudumnesiie
g4tla 65.40 auAu (Fewar 91.20 veaUszwng) uavldanuludeaiiiie 51.00 Auau (Fevay 71.10 veaUseyng)
(Kemp, 2025) weiinssufuilnafiudsululdasrstenalmilunisvigsia fadunisadrsusraunisoiuuulssesso
MInaNARava wazn1sdeansiiussansamseninsssRafuiuslae Jsaenndeafiuuuidnues Porter (1985)
1817731 n1swasusdasmanaluladifundduddedfuiidmansenudoaninuindeunianisudaduly
NANNTIUAN 9 Uz Bamey (1991) Agiiugiin ndmensuasdamnuanansaniansudedy Lﬂuimgmﬁﬁﬁm
yesmsanailiUTsumanisudsiuegnadadiu

s liuasegiasarnsdulned 2568 laaianisalin ssiinsiiuladiaininl 2567 wdntey
desunananuidsmisasnsunisd Sautdnviesiisafianas wazniansudnvestsemalnefidsliiug,
demnussnaduaniantaduneluiasmeuenussne dsalianunisaimaasugialaesaulaiiin deidieu
fulineunih waslanudsaiifusneunsvuianaisuazauingon (SMEs) lumanisadnazandiuouas suilusa
wanFunuNsELauuiigdy eneaunsuiiivne weenisutstufizussangusenaunisvsluuas
sraUszina shliusznouns SMEs  dndudesuiuifiouiietuaninuindeunnsgsiafiviimeninty
(KASIKORN Research Center, 2025a)

g9 SMEs unalnudnlunsiuiedouasugialne Tnofidndiuosas 35.00 ve3 GDP uavinaugeds
Yoz 70.00 vosUsyind sgnslsfiny SMEs  mdundaylamiddasade 3 Ussnsdidy  deil Usenisusn
wAnAmLazyarinvesduiuazuIsegluseiui esnndeaudaduiugsiaunelvgfifidnsaimimionin
vl SMEs dhulvigvimifiileagf3udnswaaman (Subcontractors) wiefnszanedud (Distributors) dwalyidl
fnadnuyarmiadseanifissiosay 7.00 vesimun Usensiiaes dodialunsidnfundeduny fusenountsndy
Yoway 7000 dndugsiausnszvukasiiunedes Womdgiadenadunaasesiadsnnanimadesuas
Iamuanunsalunsadiaiils Usensiiany msuszgndldinaluladlusedusii g3ie SMEs nindesay 70.00 fans
Tmaluladlusesiv 2.0 (Wu nsdedosaulatl szuuienansdidnnseiind) whiu Jaymdsnaradmwals SMEs va
“Q‘UWﬂ’J’ma’m’liiﬂ,uﬂWiLLﬂﬂﬁuﬁgﬂizﬁUU%LMﬁLLﬁ%Qﬁﬂ’lﬂ (KASIKORN Research Center, 2025b) Lﬁ@lﬁqiﬁﬁ] SMEs
Tngamnsaindudamidadasiaiisdanandrsiu Suduedrsdafiesdnsdesatunisairsuagimuiniig
Ta3eun1en1suLedu (Competitive advantage) %QaaLﬁuﬂﬁ]ﬁﬂﬁ’]ﬁmﬁﬁﬁ%uvﬂﬂ’ﬂmﬁﬁL%%LLﬁ%ﬂ’]iﬁ’]ﬁd@@j%mﬁjﬁﬁ]
Tusvazena (Porter, 1985; Barney, 1991)

Tuu3unvesgsna SMEs aruannsaveduszneunmsiaduesdussnaudrAglunisadisanulduieu
yamsutstulunansdd fsnisudmsdantsdunu nsadannuuenisuessdnfusinasuinig nameuauasay
éfaﬂm':?Qﬂﬁ'] WAZNITUIMIFIANITAAIALANIZEIU (Supaporn, 2021) uaﬂmﬂﬁ Daoruang and Sapsanguanboon
(2022) Il amgfiimessenounmstunumadylunisdaaiunnaldiuieumamaudeduressdng
donAdadTUNSANYIYe Daoruang et al, (2024) finuin AnuduiusAfsErisduImsuasnina anminaden
M9 wagszuuARoULLTivINzan desnaderujaiulunsufdRnuvesyaains maaduaiisniusiunag
993 uagmaiAdn s mednTes ey ety n1sUsuUTInagnsuaznissruladegaiudnsedad
audfsentsadesauldiussumenisutedy Tuanmuindeufiinsudsuilasesnisinga

witims@nwndadeainudniaves SMEs agraunsuate uadwluginuiuindeluannzund viliiin
Foridlumsfnyideysanms Inslamedvdnaves 'msuiminandanagns” fadutladeingilugaddia §ide
Jujmgienuduiusideamnvesdadedainagns 4 a1 loun uinnssu AudnvugUsznoumMs Ussansam
nsuUsMsEaNs uagmsuimsien ilefigaunansgnusiomnulfiuounenisuteduniunseu VRIO wamsidei
el SMEs TulwmngammasnunasanansadadifuaudAguesmineinsiisndn uazirunnagnsainsaiia
IuSsumileguisiulfesnadugusssuuas ey
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T UsZaIATaINITINY

1. wefnuisefureadladogaitudifauazanuldiusumenisursiuvesesdnsgsfiovuianatuay
nagonluunnunnEmuAs

2. \Wedinseidninavesdafeganudiiefidmadoniuldiusounianisudeturesesdnsgsia
PNANANUAZIUINLRN TUUANTINNIILAT

AITNUNIUITIUNTTY
1. Uadeganudsa

Haduganudnia mnefa esdUszneundniidvuarudisavideanudumadlunsussquimane
megsivvesesdns Wugedngaiidesldiunmsuimsianmsedreiiuszansamuazszu Taegusmsdndusosls
mmél’wﬁzyLLazammmaaﬂwﬁiaLﬁm (Phithak, 2019) MIUSMMISAnTstademaniesnuiny auardualiesdng
annsalinineinsliognsdue ussgivmemuuauny wezainaUsznoun sy lunemsstudia mn
ansdnnsiiiisyavsamenadsraliifnanudemeeuseieiluganudumaivesesinsluiian

INNITANY WAENITNUNILITIUNTTY WU Bndrinisduauainlinanisdadedaiudnselu
Usziuiivannvians ansnsaagy I 4 fudildsuenuaulasnndige ldun (Erida & Lotfi, 2021; Boonkoson, 2022;
Jurakane et al,, 2022; Habiburrahman, et al,, 2022; Sevilla et al,, 2022; Watinchai, 2023;) 1) Jadga1uuinngsu
WAZANUARASI9ETIA (Innovation and creativity factor) FaauanansalunsiawAnwezmaluladlnifieass
yaruiunazeuuanianieduds  2) Jedefugadnuneiuszneums (Entrepreneurial characteristics facton)
AnanRduyena Idovimi izt wesmsdeduladanagnifidmadensiiesdng 3) tadesuuszavsam ns
UIM59AN15 (Management effectiveness factor) AUE1H15AIUAITINUNY FABIANT WAz USMIINTNEINT (AU
[ ngav) iinusylevdgegn 4) Jadedun1susmsnandanagns (Strategic timing factor) Ae Auausaly
nMsduinngnain (Time-to-Market) uagmavauasselonavdonisiasuniasldosieuigg

ﬁﬂﬁuﬁ%ﬁ&ﬁﬂlﬁﬁma@ﬂﬂﬂﬁﬂﬁgﬂ 4 ruiindnwiluuiunves SMEs esaniianuaenadasifungus]
FIUNINYINT (Resource-Based View: RBV) LarANUENSOTINGTRN (Dynamic capabilities) R Rodrigues et al.
(2021) 53y Huvladdiinasls SMEs fadradedidndumuaninennsld s Tumsfnwanideluedin
wuvls waflaonndosiuy 1wy auddyvesuianssuuazaudnuar{szneunisienisainsanuliidisy
(Daoruang & Sapsanguanboon, 2022) uag nafTaudaiy TuﬂsuLmuLiaq NIELIAN (Strategic timing) Fa3de
999 Maair and Fangjai (2018) wuiifianudrdianglungussiafdvaminiu egdlsfnny AR iuInenas
dnun1sal COVID-19 Yadesunanldnaaidududsingadmsugstaynuszian Jahundulszbundnlunis
Anszidvisnandsiiefigainaiessdntsely

2. anulaSeunienisuadu

ANNANNTANNNITUYITY e e Aneainlunisasieanulaseumilegudaiiunisuimsdanis
NINLINTLALNALNS doadanarilsuardnundiuntananlussereieg el (Porter, 1980; Daoruang &
Sapsanguanboon, 2022) Jagtumsiasunlaswnamaluladuagngnssuguilaavinlinisudedulsiiiosfionsan
WATIATVTOANLANGNY uAFade1fENTOUTIATIEY VRIO (Valuable-Rare-Inimitability-Organization) fieUseidiu
nIeINTuarTaANANINTAYedTIAY Usznoudie 4 ssdusznouldun 1) aman (Value) Ae ninennsiivagain
LazdsuaUAMALAGNAT 2) ANINETN (Rareness) Ap 3wensudoAWANSA Aguisdulsianansaitddlaineg
3) YINADAITADNLAYULUY (Imitability) fio ninensTidsusuulden enmuneddnstas Anudunienisd
Aianngma ideyaansiiianaudeinganizsnu uaz 4) M3iannsesAns (Organization) Ao lassasnsuas
’Jwuﬁiimamﬂimmaﬂ'ﬁymuwiwmﬂﬂmﬂmﬂivammwgaqm (Kaliannan et al., 2023)

Feu TunsUssdiunnulduisumanmsudsdu §idearlénseunuifn VRIO Framework Bsifmunlag
Barney (1991) 7indna msadrennuldivseumensutsduegnedbuesasinslmantuld sududeiininenns
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LAzANLEINIOTT AR (Value) 1180 (Rareness) e1nsiansasnidBuluy (Imitability) wazsinisdanisesdns
flmnzau (Organization) #iall f3duaad ntladeganuduiatissuagimihfluiduiedou IHesdnaia
AULIUTEUNNINISUYITUALNTOURLIAA VRIO Framework lapgnsfiusednsnmn
3. §INVVUIANANUALVUINEDY
FEVAVUIANANUALIUINGDU (SMES) AIUNANTENTWMNUATNYULYDITINITUIANA LA VUL DY
wa. 2562 SuunUszanlaglfinarisiuunisiisnuiazsaeldned wlinudnvagianssumaasugiasai
(Ministry of Industry, 2019) 1) Jaunavuingas (Small) Aan1swanduAi dn1s9rseulaiiiiu 50 au vses18la
Laifin 100 d1uum d@wfanisuinisuasionism dnsdsanulidiiu 30 A vseselalaiiu 50 duum uay
2) Famiaruana1s (Medium) Aan1suanduan 1015319911 51-200 Aw 938378l 101-500 S1uUm d@uAans
U3Nskagian1sm 401591997 31-100 Au viseseld 51-300 a1uum
SMEs  flunumdrdglunisfuiadeulasugialneriun1sinaanu nansgaeneld waznisiaun
\sugRasAuTieadu gaudandnues SMEs Aemrmadasflunisuimsdanis msafmnuduiusilnddaty
ané uazdaeuannsalunisussendlduinnssitefsgaussugulvl Jadowdrdairmatamiaasvsiuas
nMsaLRdsdu iunansaaniznisudidufisunsiuarnsidsuiasegunndiluliagiy
msnumuisnuiarunuInes SMEs 4 telidiuisenuddnylusiusnalnndnuoaasugilne asfou
fetodrdnidslassaranaznineins wasiilefmunveuvangusogislitaiay

WAnlun133Y

1. Uszinnvainside

msielundall WunsisoideUSinem (Quantitative research) uaywtaglunmsiiasgst (Unit of analysis)

fio aadnsgsiavLIAnasuazauIngen (SMEs) Tnedidaunussdns uglideyaluwuvesaniuusznounisiu 4

2. Yszvnsuaznguaiegng

Usgrng Ao yaansluseiuuimsviendnauseduufoRnisiddmiedestuseduulouiowaznis

nnns Fevhauluaniudszneunmsnatensudidifiufansudndud Aansliuinng wiefansidsvideddan
i aunsienueselfeglunasivediaviavuinnaiaazuingen (SMEs) sudemmesdninnudaady
TJawiavuananazIuIngey (@ed.) luwansanmuviues lnenguieg1s Ae gUsenaunIshasninauseau
UFtRnnsveagsia SMEs lulwangaummamnuns Ssierdu flideyaddgifienadlaluulouis msuimsians
wazaallfudsumanmsisiuresesdnaiduegned esmndnruaniulseneunsuazyrainslugsia SMEs lu
wangamuvnuAsTid ez AL amasanan linsuduuussnnsiuiueu §isedsimun
vnangusegslagliansuesnauasu (Cochran, 1997) fseuruidesiu 95% uazsefuanurmadouiisonsuls
5% Ifuunanguitegnedush 385 au Litennuaysiivesteyaiideisimunfvioyadui 200 au Tae {3314
%’%msfjuﬁaasmwaam%umu (Multi-stage sampling) Usgnauluimy N15dufaae19uuua1zas (Purposive
sampling) tlefinnsaaamzgneuiiiuiuszneuns 1iweagsia Wiewdnauseduuims/Mmiau uaznsdy
Fee1akuunILazAIn (Convenience sampling) Lﬁavﬁwﬁaé’a;ﬁmamuuaaumu dlosandesdadilinsiudiua
Uszansinueunarlifivadsede Mdutlagdu wazifieansafainnsguinegauagiiuauniede uaz
fvusnasidanses lilednEeniamzesrnsiiiu SMEs muomvesdinnuduaifmmisuinnaiiuazvungeu
(Ministry of Industry, 2019) uazgmausiasiiszaunisainasvinulussdnsiuliddesnd 2 3 dWelhilahidoyed
Igsuazioudedadeganuduiauazanuldiueunamsudturesasdnsogiauriae winansideazyaduluwn
nsamamuassaduguinanaasugia wionafidedralumsasuérdsludauiivuuniifianizuindounsgsha
wANFneriy

3. nseslefllunisiiudeya

U
wwspadlanbulunisidelumsell Ae wuvaaunul (Questionnaire) NASI9VUNIIINASANYIAUAINDNEIT

97 wazIdeiiiedes newuuasuniy sxuvseandu 5 daw ldun dwil 1 deyavinluvesineu axlduimnsin
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v va v o !

wuvuudyefiuagdudu diuil 2 deyaaniudsznaunts Tdumsiauuvuuudygivazdudu dwui 3 Yaded

t g7}

ANdS59 (Uixqﬂﬁﬁﬁaﬁwmmmmmaﬁmm Rodrigues et al. (2021); Daoruang and Sapsanguanboon (2022);
Maair and Fangjai (2018) way d@wfl 4 muldiUssunianisudstu Ussgnddomanunmunsouundn VRIO
Framework 84 Barney (1991)) 1411a5187uUseU1UAT 5 SEAUANNLLIAA Likert scale SUAATLUYRILA
1 (Yowfian) 89 5 (nfian) (Likert, 1967) wianaiadsfoannuniiswesdu 0.80 wsseduaudaiudy
5 s IiuA Y19ngiuu 4.21-5.00 (iudeuniign) B9aguuu 3.41-4.20 (fusienn) F2sazuun 2.61-3.40
(WiumeU1unane) Yeagiuy 1.81-2.60 (Wiusiees) wazdieaziuy 1.00-1.80 (Lﬁué’wﬂaaﬁqﬂ) (Best, 1977)
wardwdl 5 daiaueuug WuesnuuuuasyeR

pendpuAmnATasiiedTy TaensnsiaseuAAaTismsseion (Content validity) 3a91nen
srllanuaenafesenieinguszasimsideduteraiulukuuasuniu (Index of Item Objective Congruence:
100) MBIy 3 viu Inefmusinusinsysediy +1 (@onadosdniaw), 0 (kiwvle), uas -1 (iaeandos) win
@1 10C 1nnd1 0.5 wansitedamaunsaianldld winndindt  agdosufuusviednoen (Rovinelli &
Hambleton, 1977) RnduinMsnssaeumLiesiueudaun1l (Reliability) nedeufudsyannsiifidnuasy
TnéiAeangusognadiuan 30 au TisgideTusunsudiaguniseda Tnod1duUszans Cronbach's Alpha feq
fA1unnan 0.7 ?N%mmmﬁﬂquaaumulﬂiﬁi’fﬁ’uﬂ&jm?hasi’mﬁﬁmuﬂiﬁ (Cronbach, 1970)

6. mMausuTImdoya

lunsiivdoyaannngudiieg e agaliunisdwmuunosuniy Google form wutaaniveeulall 1

Facebook, Line wag E-mail Tngldliameunuudeuniuuszann 5-10 wifidenss
7. msnseideya

7.1 afAnssaun (Descriptive  statistics)  Ataszsideyanuvuasualaglénisuanuasainud
Aadsiavadin Sovay uavddssuumsgu selusunsudiFagunaaia

7.2 MInegeuneada Useneusiy nmsilassideyaliuainnisasaaounanysaivedoya
nnunageumLduTuS T sTuY () wasiudsn () Tngldaanduussansanduiudiiesdu o)
Toee r iuvanuansanuduiusluluiiemafiontu an riduaunaasauduiusiianimssiudin A rwindu 0
wanslaifauduiug waze 1] 1nd 1 wanspnuduiusgs wavnaaeudymaiuduiussenineiuusiuneg
(Multicollinearity) lnem1 Tolerance @89u1nA1 0.1, A1 VIF 1e8n31 10 wazAl b AsLANINLAEIAU Zero-
Order uay Aaszviaifilsoysnumenisanaagiuunvan (Multiple regression analysis) Wlemanuduiusuas
Svsnaressuusiesefulsny Tner R? wansdosazvasiuusvhuisfiosuisanuuUsusiuresiiudsniy
Ieogafided1Ayv9ada (p-value < .05) WAZUAUINAMIUANNIINITNNNDELATANNITUINTFIU

NAN13398 LazanUsena
1. UadegarnudFaiidenanonrulfiuioumnisudstiuvasesdnsgsiavuianansuazvuingonly

LUANFANWUNIUAT

1.1 foyavhluvesginouuuuasuay wuin grevnuvasunudulaidumands $1uiu 236 au
(Jewaz 59.00) soaaaundunariy §1uu 164 Ay (Soeaz 41.00) Auegnudl dwlngflongszwing 25-35 T
91U 216 AU (Sevar 54.00) 09@9ARENY 36-40 U 311w 100 AU (Seway 25.00) AunsAnwinudi dwlg
QUAMSANYISEAUUS U IRIvisetisumia §1uu 258 au (Feway 64.50) muswrusiunudn dulvgidumingu
vilu $1udn 160 AU (3evar 40.00) sesasnAeldnnisinly $1udu 125 au (3evas 31.25) Mudszaunisal
Mauwun dulugiiuszaunisal 4-5 Y 9ruau 119 au (Sovag 29.75)

1.2 dayaaniuusenauns wud dnlvgusenauianisusennnisduan 91uau 190 au (Sewas
47.50) 50909NADNIAES $1uau 122 au ($eeaz 30.50) suauiananisnuidn dxulvaiduvuingen 1w 286 Au
(Fowaz 71.50) muszeznalanidufanisnuil d@ulvgaiiufanisuinal 5-10 U 91uau 154 au (Seeaz 38.50)
s89anAe 11-15 U 91u3u 120 AU (Segag 30.00)
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1.3 WA HATIZN

Table 1 Key Success Factors

Key Success Factors X S.D. Interpretation
Innovation and Creativity Factor 4.29 0.553 Highest
Entrepreneurial Characteristics Factor 4.34 0.514 Highest
Management Effectiveness Factor 4.25 0.546 Highest
Strategic Timing Factor 4.23 0.556 Highest
Total 4.28 0.465 Highest

Note. X refers to mean, S.D. refers to standard deviation, n=400

910 Table 1 Yadoganudnsonuin lunwsn (X = 4.28 ) (szfuanuAaiuanndige) WeRasady
e wud Jaduganuduianunudnuuzuesdiuszneuns (X = 4.39) (sefuanuAaiuanndige) sesadn
AosuuinnssunazauAnaiNaTd (X= 4.29) (szfuanuAniiusniian) fulszdnsaimmsuimsians
(X = 4.25) (szfuanuAniuanndign) uazdunsuimsnandenagns (X = 4.23) (sefuanufaiiuanndiae)
AUEIRY

Fofiasanidunededamanmenumside 1) fuuianssuwasanufnaiieassd wui osdnsiinng
duafiliniinnuAnuennseutaziiauownAnll (sefumnuAaiuinniign) sosaeunie ssdnsanansntiiaus
wAnFusiiaenadoaiuaiesmsvesmanald (ssfuaAniiuinniian) uaresdnsanunsnufudamensdsuudas
(sefuAMEAMTuINNTidn) 2) FusadnvavesUsznouns nuin fussneunsiRdevimifiauas firvnenis
fufugsiandniou (sefunmAndiiuinniign) sesasnfe fuszneunisiinnusjsiuaresmulunisussquimine
(szfuAnuARisnniian) uazilmnunssietesulumsiouiuasiannauesediseiies (sedunnuAaTiuNTige)
3) FUUsEANSAINNITUTIITIANIT WU 09ANTINTTALNUNAENGTINT NTTAATIHALUIMIINTNEINT waEN1T
v KPl Wiy (szduemuAaiiiunniian) wag 4) funsuimsiandsnagnd wuin esdnsasnsauiuiuas
nevauswansildsuuUaveInanliednesinia (sefuanuAnifiuainiign) sesasnfe n1sdnnisianly
nszvILMsTRNEARfUTLAYUINS (SrduAnuAniuinniian) wazednsvewinuamsatuiimensidiigaann
wazUndudnfasildegnamnyan (sefuamAndiusnniiga)

1.4 Han1sATIERANULUS s UNIINITWUSTUY

Table 2 Competitive Advantage

Competitive Advantage X S.D. Interpretation
Value 4.23 0.500 Highest
Rareness 4.11 0.608 High
Imitability 4.09 0.676 High
Organization 4.18 0.608 High
Total 3.95 0.494 High

Note. X refers to mean, S.D. refers to standard deviation, n=400

97 Table 2 AnuladSeunanisudedu wuin anulsussunensudstuluninsiy (X = 3.95) (seau
AuAaLiuLn) Weinrsandunesunuin mnuldiuTeunensudeiiusnunmuen (X = 4.23) (szfuanudaiu
1ndige) seda9n Ae AnmlFUTsUNINsUdITusuNsIanTesAng (X = 4.18) (sedummAaiiuinn) A
TaSsumemsudadusmuanumenn (X = 4.11) (szauanuAndiuann) wazanUlauSaunan1suedunuang
gINABNITABNEIULUY (X = 4.09) (SEAUAINAALAULIN) AN
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definsanidunedeouealfiviounemsuisiunnsonunside 1) fugad wui Fuduay
USMsvesesdnsENINsaaIsUsEaUM SR RUgNAT (sedumnuAniiuinndign) sesawn Ae dufuazuinig
yosesAnsteandunuvzeinUsansamlitiugni (sefumiuAaiiuinniign) uaresAnsaunsanouaLesAI
Fiosnisvesgninliningusstu (szdunuAndiuinndian) 2) fumnumenn wui esdnsvewinuilinuzuie
AnuBEImanzmaiiguasiulaill (szdunudniiuinniige) sesawn fie esdnsvesiuiininensimenn
uazilnauAngs (sefumnuAniiuinn) uazesdnsvowinulidumidunaiailansiuuasunniaaingudedu (sedu
AmNuAMTLANN) 3) fMumNuIndenIsaBNIEEUILUY WU BsdnsYesinul TmussTuesAnsTiluendnuaiuay
gnFionIsaBNEILLUY (SeRuAIARiuINN) Sesasnfe ssdnsvewnulimuduiusTugnAuuiiusazenn
fonsuwnuil (syduAnuAndiuun) uazesinsvewhuiningdumeyguarssuunmstestuiidunn wavesding
finmg Yszaumsal vdeteyalamizneiidudadudfsldonn (sefuanudaiiuinn) @) sunisdanisesdns
3ANTYBIINUANINTARIgALaE SN YAaINTATiANamsaldeg iUz AnEan (sefuauAniusndign)
sesaanAe pednsveMiuiinsWandnenmesyaainsuagldlayslovtiannanuiivinuzogreiiussansam
(szuPARITUINNTIENn) ssdnsvewinuilassaefidamguuaznzaniudnvazmsdiugiia wazesdnsues
yhufiszuunagnszuunM i nuiiiussansam (szduanudaiuann)

2. dnswavastadegaanudnsaiidwmasaniuldisaunienisudsduvesasdnsgsiavunanaisuas
vundoy Tulunnamnamvnuas
NKHANIVAFBUNITUAINKIIUNAVBIANUIMUTEUNINTUITY KA TAdaUNUI

A Zoyewness = Statistic / Std.Error = -0.487 / 0.165 = -2.951 uag
A Zyuross = Statistic / Std.Error = -0.042 / 0.243 = -0.173

INHATNAUNUT AFUYTAIVOY Zoouness  AAWMAU 2.951 Fadlen dounin 3 uaz AdUYTaIveY
Zetoss MU 0.173 Geflendiosndn 10 auinanves Kline (2023) efiedntoyaliid uaglildeaufuasiu
1% wasiilossenguiegndluadad f51uauannndt 100 (ndudiegne 400 Aw) Hair et al., (2010) na13li41 vn
naushegslisiuausnnndy 200 axliiaulafumsmadeunsuanuasunfsniin deiudsaunsaideyavesiauys
patl inldlunisvaaoumeadild

Table 3 Correlation Coefficient of Key Success Factors Influencing the Competitive Advantage of Small

and Medium Enterprises in Bangkok

Correlation Y X4 X X3 X,
Competitive Advantage (V) 1.000
Innovation and Creativity Factor (X;) .641* 1.000
Entrepreneurial Characteristics Factor (X)) .645% .689* 1.000
Management Effectiveness Factor (X,) 662% .694% 693* 1.000
Strategic Timing Factor (X,) .695% 611% 590% 617 1.000

*n <.05

310 Table 3 wud Nndudsiiauduiusidauanluszduiiunatsiiegs aunaueives Hinkle et al,
(1998) FatsTidhuUsiunoundauddyuazanunsaosuismuuUsusinesiuusmuldoseditod iy Tne
Padugrnudidaduuinnssuuazamnaiaassd Jendudsyavtavduiug wiidu r= 0.641 funudnuaizes
fUsenouns fendudseavSanduius wiiu r= 0.645 fudsedvnmnisuimsdans Senduusyavsanduriug
Wiy 1= 0.662 wasuMIUIIMsaNTanags anduseavandiuiug wintu r= 0.695 namlsin Andulszans
andastudivantogluszdudiunansisgs

o

Doy
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Table 4 Multicollinearity of Competitive Advantage

Correlations Collinearity Statistics
Model
Zero-order | Partial Part Tolerance VIF
Innovation and Creativity Factor (X;) 641 146 .093 410 2.437
Entrepreneurial Characteristics Factor (X)) .645 187 119 422 2.372
Management Effectiveness Factor (X,) 662 202 130 403 2.481
Strategic Timing Factor (X,) 695 397 272 536 1.864

911 Table 4 wu31 Uadedanudnsayntade Tanuanuduiusiuligeawiululiesain A1 Tolerance
voenTade A1annnda 0.1 ua A1 VIF veandadedianlidifiv 10 ynda nande luflanwduiusiuaaiuld

Table 5 Summary of Multiple Regression Analysis for Competitive Advantage
R R Square Adjusted R Square Std. Error of the Estimate

a

778 .605 .601 31225

910 Table 5 Wy MIkUsdase Usenaume auuinnIsukasAuAnas1eassn AuRuanwueYod
HUsENaUNTs MuUsEANSAIMNITUIMIIANTT wazaumMsuImsnandnagns danuduiusiuanulaisu
mensudetulusedugs (R= .778) uavanunsneduiganuulsusiuveasanulailssuninisudetuladosay 60.50
(R2= .605, Adjusted R?= .601) ﬂ'ﬂmwma’mLﬂ?iaummg’mﬁﬁhl,vhﬁ'u 31225 %naﬂiuﬁzé’uﬁaauéﬂﬁ

Table 6 Results of Multiple Regression Analysis for Variables Predicting Competitive Advantage

Competitive Advantage b S.E. Beta t P
(Constant) .438 146 3.004 .003**
Innovation and Creativity Factor (X;) 130 .044 .145 2.937 .004**
Entrepreneurial Characteristics Factor (X)) A7T .047 .184 3.773 .000**
Management Effectiveness Factor (X,) 185 .045 .205 4.107 .000**
Strategic Timing Factor (X,) 330 .038 371 8.600 .000%*

5 < .01

310 Table 6 WU AUNTUTMTIAWTNAYNSIBNTNAaER (B= .371) T098911PR FUUTEANTAINNS
UIN153AN1T (B=  .205) AmuAdnuazvegUsenaunis (B=  .184) uazauuinnssuuazauAnasneassa

(9

(B= .145) suasu Tnefuusiomuaditudfymneadnfiseiu .01 amnsadeuaunisnsnennsellddsd
Y = 0.438% + 0.130*X; + 0.177*X, + 0.185*X; + 0.330*X,

o Y = AnulalUTeunansudedy, X, = AuuInnssuuazaufnaineassd, X, = AunnaNuMsYas
HUSENBUMS, X = MuUsEAnSAmMnIsUTMsInng, X, = Mun1susmsnanienagns

3. afUseKa
nanTidedosiadeganuduefidmarenulfiuTsunanisudaduresesdnsgsiavuianaisuas
yurngonluluansunnamuas wandiiulseiduddyiaenadeanazdaudeivanuideneuntlunareda
agviouuIuNves SMEs Inefifanuiudeunaziufsuudamuanmuindounsgsia ansnefusenalsiil
3.1 Tadeaunmsusmsiandanagns 18vsnagean (B= 371) aennassiukuifn Time-Based
Competition 84 Gluck et al., (1980) waz Sevilla-Bernardo et al. (2022) Faaziioulifiuirluuunues SMEs
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wangamwa anusInalunsidigaatn (Time-to-Market) wazdamznafmsnzaudunineinsi einuins
aoniAuLUY (Imitability) Liesniliuvinusiamzivesesdnslunisindulaiviusiowmnnisal msvdmanaiegn
fiusvansamileaely SMEs anusaasanulauseunmenisudaduniiuaueiosduBanagns (Strategic agility)
Tumsiihgrannnoududs wagmsiuimznarfimnzaulunisnouaussennufesnisvesgniiiuasuutas
9819930132 @enndasriu Khin and Ho (2019) fiszyinlugaada anusmiilumsuiuiuasdamnsgnaina
gnsidunsnennsidsunuulfenuasidusuusddyiidmadionanisiiusnuves SMEs iludeldiuTeuiiguas
lilanunsaaendeunuuldieluszovdy urtnninminauddees Maair and Fangjai (2018) finuindladedurian
ddmamelugsienduddidnnselind anuusnsalasfieumaasuamesanimwindeunisgsialugag 7
Tnglanignansgnuann COVID-19 ilianusinidilunisusuinaedutadsingm n1sit SMEs Fesudstuiy
gsRvualngiinsnernsunnnd shilsirnuadesiuazanusindnanafueisddglunisadrsnnuunnsig

3.2 JsuduUsEAnEAmn1sUSIMIIang Bvdnasesasun (B= .205) esnszuunisdanisia
AnuAgesi B8l SMEs annsaiminensiiegednsiriaunldesafulszaniain aenndesiunsou VRIO
Tuguwes Organization (O) fiszyitesdnsazinwamuilduTeudeduls desllassaianaznszuiunisdnnisd
aansnthaudesminensunliliAnyselovigagals aeandesiu Donkor et al. (2018) BuUIINTINAULAY
Benagnduazsruumsianisfifussdnsamdunalandniuvamineninslulinarsifuanuanunsalunis
wisfuimiloninguds Tnstawnznsldszuu kPl uaznsussdiuanudssegraduszuu $aels SMEs ansnsausedu
fuesdnsvunalugiifivineinsunnniild uazaenndasiuauiseves Rodricues et al. (2021) Tiiupuddaves
ArwaIadiunsuImsians msfitadedisnineguiududvasasiounnusnduves SMEs Tunsld
n3nensiisrinetnaiussansamgean nsnunuBnagns msdaasmineins waznsinaudseifiunasgng
Wuszuu Judunalndraglumsudasteirdalidulenianisnisuasdu

33 Yaduiunadnuaruesdiusznauns (X = 4.34) willdvsnadududuany ([3— .184) wansmnugugeu
vosnTmdiiussEiansiuduasnansenuass aenndesiu Daoruang et al. (2024) fitlifuinadnuures
fuszneunsiinanssnuiimnanssuaznisdon Insenadmaruiul sty msaduanimuindounisie 8
aonndestU Rodrigues et al. (2021) ifurudnulunsiasusinuanmsuimsuuuguszneunslugnisuims
wuuiloondn Tnslannzaudnuazussneunsiiideimitazaundides feduninensuyudiiaing auen
(Value) wagdl A1amnenn (Rareness) Tusyana dadugaiududfnuesnisaiisnnuunnsisiiguidsianansa
Sovmumaunuldielusyesdu senananlaiingudnvaziussnounsiiauddgyludedydnvaluaznnsaing
wsstumalasnniinisduirdeunadndlagnss

3.4 JadusuuinnssunazauAnaineassd D8vswaan (B= .145) uifasliudAameada daud
fusuideves Daoruang and Sapsanguanboon (2022) way Farida and Setiawan (2022) finuinuimnssusdu
Hadeddlunisademnaldiuiounansutedu anudaudsionesuigldmndedifasunsnensues SMEs
Inglumsasuauuinnssy wioenvazriowintluudunves SMEs TUNJIVNLMIUAS NSABUAUBITIAGILAZNNT
UImsdansfifivssanamidaruddmioniinmsaieuiangsy uenand nguiegnadiulngdugsiaduan
($owaw 47.50) wazdnds (Fowar 30.50) Fsanalalldfenuinnsaumaneluladdugaviiussianisudn egrdls
Aauinnssudsdeldindutiaduddyilinsuestn lunsadrenuan (Value) Tifundnfusivdeuinng sivli
SMEs anansnasnsqaiduil e1ndenisaenideuluy (Imitability) srunrsAnaiisassaidudeuls

3.5 mylengiluiifveswruliiSeunianisudadunuii aunmue (X = 4.23) donraediuiuifa VRIO
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¥ Y

yosnsimdeniiadenadiiu gandnunmst Large Effect Size 483 Cohen (1988) fifmunliifosay 26.00 uansin

Research and Development Journal, Loei Rajabhat University, Vol. 21, No. 75, (2026). DOI: 10.14456/\ruj.2026.5 68



o

NIATIYLATNAW HNINYNAYINIA] LAY U9 21 auil 75 UnNIIAN - AN 2569

Tumaidiinansynuawaluaunn sgrslsfinnn Fflanuulssiudndosas 39.50 liawnsaesuiels 39014
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(Barney, 1991) agaliugussu Tnsamslugendsingadidienuifusnugs Jadomandvimihfidunalndnnisesdns
(Organization) fiesnwmueinlunisasndeuwuy (Imitability) dudsmsnafiumieni ﬂwlﬂfjmmléfm%uﬁ
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Abstract

The primary objectives of this research were: 1) to examine consumer purchasing behavior and
perceived product efficacy regarding herbal products marketed under the lJiva Herb brand; and 2) to
analyze key determinants influencing consumer’s decision-making processes in purchasing these products. A
structured questionnaire was employed as the main data collection instrument, targeting 200 respondents
using Multi-Stage Sampling method residing in Bangkok who had previously purchased and used Jiva Herb
products. Data analysis utilized descriptive statistics, including frequency, percentage, mean, and standard
deviation, were utilized alongside multiple regression analysis at a .05 level of significance. The findings
revealed that the overall influence of marketing mix factors on consumer decision-making was at a high
level. The regression results identified pricing, product attributes, physical presentation, and service process
as significant predictors of purchasing decisions. In contrast, distribution channels, promotional strategies,
and personnel-related factors did not exhibit a statistically significant effect. The model accounted for
40.90% of the variance in consumer purchasing decisions. These findings provide actionable insights for
business practitioners and herbal product entrepreneurs, highlighting the importance of product quality,
safety, and consumer experience in shaping purchase intent. The results can further inform strategic
development in related sectors, such as herbal supplements, traditional medicines, and cosmeceuticals,

where consumer trust in product efficacy and brand reliability plays a pivotal role in market success.
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w3 Al waw Use vidouusanin WWundadusiayulnsiaundugianayulng sudeeusulneldiuayudan
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nqulvnefvnzaufudufviouinmsvosesdns InefitadeiiAadosiulssvinsmaniidnasengdinsy
guslaa laun e (Gender) n1s@nwngnssunisuslaavesdmewazivaanuindannuuaneeiu 1wy grgs
fnavazdeaseunsvlumadentedud vasiifueeuuiiuluiinadnifinnduasnsessiu 01y (Age) a1y
Duihfedidvueanginssunindenteduduieuinis wu nauauisguagliauddyfuanuiuaiowas
wielula? luvaigiifgsiveraiutesnuninuazarudasads anunwnisausa (Marital status) #01UnMANT
ausaiinadenginssunsudlng wu madendedufnseusnsiisatesfunmsiiiuiinuszdr unienseunss
s¥dumsAne (Education) sedumsnwiiinadenisindulaidentedufiifinuainuazanvazay audi
nsfnwgeinazannsfinnsandeyalduntuuasdinauladedudvieuinisiifinnaannniienn (Occupation)
nawaTneng  FesnsuAnsusiaruimsfiuaneaty Wy ninnuuisnerteduiiifaummuarazninauis
yaurfinunsnsenaiududniildnuldsisuaziismdsevin 56ld (income) seldfiansnasdennuamnsaluns

1%
A a ¥

Fodud wu fndiseligainazdendumnlinunmiuaziuvususidunizdn nadilaludademeantigagliannse
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yhmsnanaldognauiugt uaraninsaairanagrsinouaussnnudeinsvesnguimnefivatnuansldogiad
UszAnSnn (Serirat et al, 2009; Peter & Olsen, 2010; Pimonrattanakan, 2020) @sa@enndasfusuiseves
Prichavudhi and Pattanarangsun (2024) wuin Jadefifinastenisdadulaldudnsimaesn Ussanduenieslu
Uszwielne Taun Jadeaulseannseans wavdiulseaunienisnain :uideees Khampang et al. (2022) wuin
AnuduSsEMIsdnuTNaAsYERIdsaL Ussnsenans auamuazdsey fuauaansalunsiifedoyad
FofoldAutundnsamiasuomuazauulng Ioun sefuanuuandefifidismnisdine aussaugsuny
FOUFIUGUAIN wazANLUANAIIUTEYINTANENS UasauITeves Narang and Sharma (2021) Wu3n AUAURUS
ymavsgrnnstuausdlalunistessdng 1dud seldduyanaazmsfinuniiaviwasgrsndeanudiladi

a [ (3

ﬂs%amamm%mmam/aLLaﬁaaaﬂmﬁﬂ Uismannsaiannnagnénsmanaifiussans nwdniundndaeiguaita
sasuniinlneiuluiidvnaniasevnsmansiiddey
2. wwaRengufieaiungnssuguilam (Consumer behavior)

ngfnssutuilaa (Consumer behavior) Mg nszuaunsiifuilnanansoaniunisdum nsde
nsl4 nmsUszidiuna waznsdmiedudmieuinig wieliidnladeidfianunsalininensifleg 1wy a1 Gy
ArmeeLfiaitagmevauaInuFenIsvesiuilan wonssuiiinisdadulavaneduneunaridvinaain
nanelady wu Yadediuynna Jadenadeny Jaiusssy wagdningl (Serirat et al, 2009; Schiffman & Wisenblit,
2015) Iﬁaﬁﬂszmumswqaﬂiiuéiu‘%Iﬂﬂ’Luﬂﬁﬁmﬁu%%a Usznausedumeundn q il 1) mssutalaym (Problem
recognition) fu3lnnsuianadasmavietlamiienndsmsduiamelu wu ewiia wazneuen wu nslawan
Fansguliuslaalddaifentunisudladamdaenisdedud 2) nsdumdona (Information search) fuslaa
Aumdeyatierfuduii 1wy mssuuniansal msaeuamaniieu wensrumdeyaseulad deyatlasun
nuvadeng o TiuA udsduyana wu oy uvaen1sd wu lawan  uwnaeens Ty 1wy 301navy Laguias
Usgaunisal Wi naaedld 3) nisusziliumaiion (Evaluation of alternatives) Juslnausziliudufandunilag
firsannauaudiiinsatueiuiesnisvesau wu madenlausuminanuiisa anuazein a0 Wudu 4 ms
findwlate (Purchase decision) fuilnAazindulatfeduiiifinelafian lnefinnsanaindadosing q wu wusud
FBnn3t32iu wietaaiaiide 5) nqAinssundsnisie (Post purchase behavior) wdaanniste fuilnageil
Usraunsaifeafuanufiselavielinels snnfiawels vhlsifuualdiastetuasuush By wimnlifmels
o1avinshududwielidedn duu i ldlunginssugusladielfannsnaienagnsivazauuagnsedu
Anudissnsvesiuslaaldegieiiuszansam (Kotler & Keller, 2016) Feanndasiunuidsves Yamakanith and
Mechinda (2023) wui1 ngusiaghadentonanfuriayulnsuwlsguriuaiernsdnuseular dnilvajiondnios
WETU0M5UIT9919N"Y kavuITevae Dzeparoski and Trajkovic-Jolevska (2018) wuin Hansynuveangseiley
sonslavanuazmsdaaiunisusvesenayulwsunulunauasnandusiainons Inongsudoudmivend
Fovelaensa daudunauazdudounnnnit wasdedldfumseyifnnmihenumiuguadeandavaniiog
meldingandou wazanideves Ansar et al. (2025) nut Jadeiiddvinaodsditeddsonnuddladouas
aunduldldiozuuzihenaulng Wi aunmuazanudasnsts Ussansamuazenaninidedio anudesiuuas
M53UFuUTUA uazmsiarsandudanadenuas3essy

3. @2ulszaun1anisnann (Marketing mix)

dnuUszaunsnInan (Marketing mix) e ia3esilofidrdnlunisieseiuazdanisnagns
nsnanTinsouAquINATY MilumARuduasuinig dlaunsasesiuarmdudeuresnsuinisidaua sl
wnfunagiieliussqimmenansmain Tneflesdussnaundn 7P’s (Serirat et al, 2009; Kotler & Keller,
2016) fsil 1) dudn (Product) dudlaildmnedaurasfifuilnaie widimuinuaudunznuusylovifigndas
le¥uandudn Jadeslestumsaiuniawelaligndn egrdlsfny maimundndasivieuinisifinuantad
gnédeansiinnudidnunn Wudeaduil Zeithaml et al (2017) seylidn AuduFouimsidnsuiuusauas
fimunegeseifiosartelmanaufmelauazanufnfaingnd 2) :1a1 (Price) nskemaaudlalauans
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fvuafiay uddeiiansanain anuduAeIdum JsazdeufisuiAsfuguauazanniniigninianis lag
Nagle and Holden (2002) lanana31 s1a1msagieuiennulalusaunian1sudedulagsAnuau salun1sa1eves
gnfn mammandaesdidiaiunu waenagnimananmau q Wy mekimmueNLFeINveIaIn (Dynamic
Pricing) 3) ¥8aM19M33Tmine (Place/Channel distribution) LilauAnaneiagesmslunisdsduifsgnaiies
og1ae) widamuneils FBnsiignAnannsadideuinamtedud Wy msldmaluladludemisesulatiuas
oewlaiftausoddsgnéldinntu B9 Wirtz and Lovelock (2022) nanafamsldmatasminouuumanetomis
(multichannel distribution) lel#ignéanunsaidendeanisiiazninlunstoduduieuinismueiudomnisls
4) n1sdaaiunsue (Promotion) {unisadanmssuiiauusuduasnszdulviinnisdaduletoniu wdesilonis
Mseanasing o wu nslawan M3ty Influencer MsdaRanssuanaSIASYIE WaslUsunsuAuAnG Wil Kotler
and Keller (2016) ﬂénﬁamidqLﬁ%mmimﬂugmwums%mammamqugimms (Integrated Marketing
Communication (M) Saifluniseansnsmanaiisiunndosnadisetuiieairsnssuifiaenndesuazaensy
funagnsnismaialaesan  5) yaaing (People) mnefs wiinaumnauilifeadestunisuing gnénasle
Uszaunmsalanmsufduiudiuyaainsluesdng Tae Witz and Lovelock (2022) nanain wilnaudisiinuezuay
fanutilalumnudesnisvesgniastisaiianrudsevivlanasiiunnudinalitugndn msiineusuynainsly
msliusnmsiindnalasnseiuauiienelavesgndn  6) mnameamm (Physical evidence) veudngiumsmenn
fupaiilfaztoaduasmudesuluuinsigsfiuaue 9 Zeithaml et al. (2017) nanvin iduiaesilend iy
Tumsieduairsmudosivluuinisvesssie esnnteliigniansoneaiiunazdudaldfnanmuesuinigd
gafniaue Wluudresanmuandey Avsiuiennuaain uarniseenuuuiiiuendnual fsanunsauiuaniy
fulalunusuduazuinisldesnaunn uag 7) nszuaunis (Process) LHumsdansuazniseaniuudunoulums
THu3nmsfuszansnm 1wy msUdudganssuaumsnelussdnsiiieligndnldfuuinmsiinaiuarazanaune
Tny Zeithaml et al. (2017) n@13dn MsvoALUUNTEUIUNSTTANNEAMELIaz I AR UANFDINTYBIgNAN
wheanmugEnuazifiunnafiels nud 7P Di¥aseuaguanniulifissudazdielissinaninsonouauss
Ardesn1resgnAlaftedy widwaslanusaadsssaumsniinuas msuinsfidaunitasauseduly
nanalsioeedaiiu Tsaenndesiunuidsves Siiratchatawong and Saichana (2024) wuin mssuanutdedio
vosButlgiduie fifiavSnadevinunfronnaudmaniaiaulnsvesfuilnauazairanisdoasuuuuendeuy
Tanduwmesidn liun drunnuvasadauaveumiiow Jsaenadeiunuideves Prichavudhi and Pattanarangsun
(2020) wuin Yedeiifinadenisandulalduinisiues dssanirusndoilulssmelne loud Jadody
UspvIn3Aans LagduUsaunanisnann @ennaediuiuideues Tresiichod (2023) wuin Uadediudsyau
nsdaaRuNMIean ok Mslavannsussnduiug warn1smeunsy’ Mvelagyana Lazn13nanianensad
Svawaronsindulatondnsuriagulnslnevuondo Sminuyusdl wazauitees Kornnapatritchavee and
Kenikasahmanworakhun (2022) wui1 Hadbdrutszaummamanaiaiinaenisindulatondnsusiagulnglne
Hrunsdumesidaveduilaaluwanyaunnumuns lneswwegluszduun auduiusadediudssaunis
nsnadinanisuandensinduladendnsstagulnslneriumadumesids

ANNAZIUNTITY drulszaunenisnainiinanensyuiunsdnduladeayulnsaigliuusunisesu
AI3ElANUNILLLIAALALNG B PABAIULBNANTIIWITENNAINTUAINN TIUNINAIENLATIY Wagasne
nsouwwIAn Uadeddwmadionssuiunisindulavenaniamiayulng nelduusundizdsu as Figure 1

[ Marketing Mix ]—>[ Purchase Decision Process ]

Figure 1 Research Conceptual Framework
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ad o

Welun13iy
1. Uszinnvaensiag
N153984T9UTua (Quantitative research)
2. YsEnsuaznguaiegn
Uszrnslumsfine fe Uszsnsiiinendelunngunmiidnauladowas|dldudnfustauulngneld
LusuAdIEsY wasidesnnlimsudaulsrnnsiiviuou Tunsimuasuianguiediadaieddgnsves
Cochran  (1977) dmfumsuszanamdndiuvesuszanslunsdlitlinsiusuiulssnnsiiuiuey nofmug
seduAudesiu 95% (Z= 1.96) Amuaan p Wity 0.5 Fadurnilliuuindiodiegegn (Conservative estimate)
LazgoNsUMNLAIAIARDU £7% (e= 0.07) Fadusziuanuraardeuiivinzaniunsideseiugiinia (Regional
studies) AMALLANNTBY Sudman (1976) ﬁsy‘udﬂmﬁamdmﬁaaEmmﬂﬂiummmiﬁﬁi’wmué?aLLm' 200-500 AY
o miauLaaﬂﬂammamwmmmﬂmmqu Bt munvIanguingg 1L 200 AU
Faifu nsduidenndusognawesnisfnwadad TﬁuaﬁmiLaaﬂﬂaumamqLﬂumLmuﬁuawiwzmﬂuwm
Frangamauvnuasifunelnguazdudou ndeyausznimdinnzidounans a Juil 23 uns1em 2566 52y
ai’ﬂmummﬁﬂgmmlﬁﬂuiwwaﬁm’?@ﬂqamwwmmﬁgmm 5,459,505 AU 393 50 L6 (The Bureau of Registration
Administration, Department of Provincial Administration, 2024) 33ivWIANaNAI8E19 311U 200 AY 391493
E:iméhasiml,uwma%umau (Multi-Sampling) wdasdusted]

Funeudt 1: 1¥Bmaduiogauuunuszduty (Stratified sampling) aniualunzammamiuas
117w 50 1om Tnsuvannisunasondu 3 sz Téun 1) waidosdulu d1uau 21 1w 16ud wanszuns wadeu
USUANINIY LURFUTUEI9A LUAUNLIY LYAUINTR WABIUNIIT WATINYINT LUARULAY LWAARDLAY LR TR
AN LWAUISABUVAY LWARAR AN WAUNNTD lWasIunT LunsuYy3 WeRaBsaNY lWmUInenlva) waz
wauenentios 2) Lwalestunans $1uau 18 1w TéuA lwau1adn lwan181a3ey 1wnTeunes lunT1ug Sy sy
waneullied WAndnd lwauiary lwaagluy waaiawin waimemans lwauenzd wadey waduuien
WURATINLE LAAIUVA AUz wanselous waglauis uay 3) wedosduuen $1uau 11 e 1éun
WARAITY LUAYUBILYN LUAUNYUTIOU LWAUIIUA LUAUIIUBY LAYATRILN LUAYang LUARABIEINT LuasTuys
\WANUBITBN WazlunaIANTE Ul

fupoudl 2. Aundwunduitedisiazduienluusaziunmsunases il

WAN15UNATDY fndu (Sovaz) naNFIeE19 (AL)
wadlasiuly a2 84
wadlostunans 36 72
wadlostuuen 22 a4

39 100 200

Sunouil 3: 1¥¥8n1sgusiag1awuude (Simple random sampling) Ine3sn siuaanuuulaldfu
\Wiodendunuainiuanisunases 3 sz fmualaani (Quota sampling) ssfuay 2 W sl 1) lwadlostuly
1w wwaunatu uay weandng 2) wadosdunans Tiun wandnd uaz waaeln uae 3) wadlestuuen 1dun
WALILA Lag Lnliuy3

Funoudl 4; 1#35n3gusog1auuuing (Simple random sampling) ilevngsnimneiiagiiy
wuvaeuany lnensiiununindeyadmeuuudeuniunszany (Hard-copy questionnaire)

3. nseslefllunsiiudeya
winatiefildlunisdniunisidede 1339 dUsunalaglduuuasuniy (Questionnaire) Tneld
LUUADUNINNTZATY (Hard-copy questionnaire) wiseanidu 4 dw e daudi 1 %33@Lﬁsaﬁuﬁﬁamuqﬂﬂauaz
wgfnssumsteviily diufl 2 feyaieriunginssunsdeuasysyaniamniseanguindnfusiayulwinnels
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LUTUATILIBTU daudl 3 Teyaierfudrudszaumsnisnaiavendnfausiasulng nelduusuddzdsu uas
dwdl 4 deyaientunszuaunisdnauladendnsustayulng nelduusudiizdsy Tnefidnums oy
WUULIRSIEINUSEINAT (Rating scale) Fafmuannudsues Likert (1961) wlsszdunisimdu 5 sedu finsetu
AnuARLiutesimeuTiga Ae unfige un Ununans tee tesiige
nsmsr9seuAuAmieIeslaldlunside
1) pndeuAafisInssveion (Content validity) Tnsnisiesiesiandainuaenndases
TaAnuuiazUaiuingUszasd (Item-Objective Congruence Index: 10C) fisiAndaust 0.5 FulU (Rovinell &
Hambleton, 1977) IngdafnuynieriunusiaInviinugennnedlaedA1sening 0.97
2) MmamAnEdesi (Reliability) Insnsthuuuasunuilunaassiuuszvnsilalingusegn
$1uru 30 Faeens udthuesgsiaianudeiuvesuuuasunm tngfvualifidnduUsyavueanivesnse
uU1A (Cronbach's Alpha Coefficient: Q) u1nn31 0.7 @1135n15U84 Cronbach (1990) Taetuuvaeuaiuly
naaesdld (Try-out) Auszanslunnsanmiidinauladondnfasiayulns el susfsdsuildldndusoeg
$1uau 30 yn Ideanudesiusintu 0.93
4. mafususudoya
nsfiusivswdeyanisiderdalinandunisdisan (Survey) fdumaussdl 1) Saviuuvaeuanuite
AUFIUTINTRYaAIEAULEY §1UI 200 YA 2) mendsldfumneiariuiesnnanenIunIieNIaNIEesTIHms
Weluanyud andunadnnsiyanitad mvaenastasiininitowssvisdouansanubuseuiinsnide
mﬂuuﬂmv’m8aqwummmmwmmm Imstsstmaaéuamwm’mualumimmwmmamamﬂﬂaumms’m
Wo 3) dfiunaiutoyadaustuil 1 nuaniug 2568 elufl 15 e 2568 LLaummmmJazgamduiwzna'm
faua 4) nsrRapUATIgNResANY SRR UL ABUNTIReuLarnE N MIRTumauTuTIndeyanide
Bausuna Tilulumunaeinisiussunadiegrsdmiunsiiessideya
5. MsTeidaya
nslnesitoyansifoideiina seandendsd
1) Mnziadfidanssaun (Descriptive statistics) ToA nMswanuaananud (Frequency) Soe
a¢ (Percentage) ANlade (Mean) uazdruidoauusnnsg1u (Standard deviation) Ingldlusunsudisagumaadi
ilevihmsienyideyavesimeunuuasuny
2) MIRTgRAITERUALAnWuAMUAlTAZLULAIABUTBILUUARUA NI TuTEAY AN
AumuuuuInasduUsEINaIAT (Rating scale) laiAadsfilduiisuinusinisulasaamngnaisves
A7 (Likert scale) (Likert, 1961)
AzuuLRdy 4.21-500 wnefs fanudAndiuluszduinniig
AZLULAAY 3.41-4.20 el danuAaiuluseiuin
AzuULOAY 2.61-340 el SavwAndiulussiuliunans
AzLULLEAY 181 - 2,60 vneds danuAndiulussdudes
AzLULAAY 1.00 - 1.80 vneds danuAniulussiuiesiian
3) NMFIATIERERADOYNIL/aRRS198Y (Inferential statistics) laun n1samaeennam (Multiple

regression analysis)

NAN15398 Wazaiusemna
Mnmslianeiteyaiildmuinguszasduonisite aunsoasunantsideldsed
1. wamsinmzideyaiieafutiadvdiuyanauaznginssunsdasiialy
foyatiatoduyana nud freuuuvasuniuedsifistuuieiu 200 au Wumends Andufosas
66.50 iAyne Andusosay 28.50 nAnadon Andusevay 2.50 uavldUszasrnou Anduiesaz 2.50 daulna)
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a <

flong 25-3¢ U Anvluferay 32.50 anunmlan Andufosas 52.50 gidnudwlvglluenandng Andudesay
25.50 @wlvgiisziuUSygns andusesaz 54.00 91@nUsznaugsnadudy/mue Andusesaz 27.00 sela
10,000 - 20,000 U Ankduderaz 29.00 dwlngfinginssunstesnilefionnsfendsriuezdondosnsdin
Anidufesay 36.50 ngAnssunsdesnilofionnsiuduinuazdendesudul Andudosas 52.50 ngRnssuns
Fovuileflonnsunidlesvhuszdendesndesm Andudosas 57.50

a o a 1 a a £ a o
2. wansansizideyaineafiunginssunisdauazuszansnmniseangusuanduaiayulng aeld
UUSUARILTIU

1Y & = & !

‘quﬂiillﬂ'ﬁ‘?]@LLa‘“‘LJ5”?1‘1/Iﬁﬂ’1‘1/\lﬂﬂi@@ﬂQWﬁNamﬂm‘Mﬁuu‘lW§ ﬂ']EliGlLLUiUW'U’J”LS%U Falunauiingis

q
= a acs a

Iuﬂ’]i’Jf\]EﬂUﬂiﬂu%ﬂuslﬂﬁUN@\‘iu ﬂamammwwuamamnwam Ao EJ’]UiiLV]’]E]’]ﬂ’]iEJUﬂUQ’J%LEﬁU ﬂmﬁu%faaaz

q

37.50 UiSﬁVIﬁﬂ’]‘Wﬂ’ﬁ@@ﬂi]VIﬁ‘UENEJ’WﬂHUlWiﬂ’W%JGLWLLU?UW%’%L@?UH’W‘W@@ fio euAedededsu ussmnely

[

szegnan 30 undl Andufesar 15.00 srussmenmsUindlosdizdsu svozan 45 it Andufesar 13.00
LAZEIUTTNIINSALALS I BTU Svezaa 45 uil Andufesay 13.00 memaiiviudendendnfurayulng
melduusudfsdiumnniian Mnasswanesnandae Andufesas 47.50 yaradididninadenmsdndulade
wanfusiasulng meldlusudiazidsuinniign ndwinues Andudesay 58.00 iueeiulaanndndiosi
“Frudsu” mndesmilavesiian 91n Facebook Aniliueray 51.50 vivudendnsiasl “Tawidu” Hiudesmisle

Uaefign 91n31u Modern Trade 1w wriuBianiiu ieud il lada Andusewar 76.50 Wellennsiuie vinu

= ) «a ag v & A ) o I a & v ' &
YRNANNUN ~ITLTIU 57uagﬂ3ﬂ5{j@VI1ﬂLUuauﬂULL3ﬂ PALIUBLANIUN ARLTUTDEAY 74.50 GU']QL')a’]FL‘Uﬂqﬁslja

]

@

asfauaianulng nnelduusuddazdsu windign 9aaan 12.01 u. - 18.00 u. Anlufesay 53.50 AudluNIe

a
anSaustayulng nMelduusundizdsunadou S1uiu 1 - 2 A% Andudesas 77.00 wazdruuRuifondnsiue
anulng meliuusuddizdsu whesenss $1umu 101 - 200 v Andudesas 62.00

pad

3. wamsansideyaineaiudadendinasrienszuiunisinfuladendndudayulng anelduusua
iU
3.1 namsineteyadiulszauninisnainvesmaniaeiayulng aneliuusundiedsu

Table 1 Mean, Standard Deviation, and Level of factors influencing the purchase decision process for

herbal products under the Jiva Herb Brand

Marketing Mix X S.D. Interpretation

Product 4.39 0.490 highest
Price 4.21 0.550 highest
Place/Channel distribution 3.99 0.535 high
Promotion 3.90 0.518 high
People 393 0.548 high
Physical evidence 4.14 0.538 high
Process 4.25 0.549 highest

Total 4.04 0.538 high

971 Table 1 WaATUNIEWUTLANNINTNAIANG 7 T WU ATUNENSIN (Product) TAedeuniign
(X = 4.39) 709891 fD ATUNTFUIUNIST (Process) (X = 4.25) watiaeiian Ae MuMIaLasunIsman (Promotion)
(X =3.90)
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3.2 wamsinsenteyadiunssuiunisanauladendndueiayulng melduusudizdsy

Table 2 Mean, Standard Deviation, and Level of the purchase decision process for herbal products
under the Jiva Herb Brand

Buying Decision Process X S.D. Interpretation
Need recognition 4.30 0.575 highest
Information search 4.12 0.617 high
Evaluation of alternatives 4.31 0.619 highest
Purchase decision 4.05 0.534 high
Post purchase behavior 4.14 0.512 high
Total 4.18 0.571 high

310 Table 2 Woarsandenseuiunisdnauladons 5 ¥ wui1 sunsussliumiaien (Evaluation of
Alternatives) (X = 4.31) 7048931 Flad1un135U3T9AURBIN1T (Need recognition) Alladeunyign (X = 4.30)
wazARReteefgn Ao AuN1sindulate (Purchase decision) (X = 4.05)

3.3 wan15insIgnuduiusvesladeidmananssuiunisdndulatondndudayulng nels
WUTUATIZETU

Table 3 Correlation analysis of factors influencing the purchase decision process for herbal products
under the Jiva Herb Brand

Variables X4 Xy | X5 | Xo | X X X5 Xg Xo | X | X | Xp
Product (X;) 1.000
Price (X,) .626** | 1.000
Place/Channel Distribution (Xs) .386%* | .413** | 1.000
Promotion (X,) 430%* | 291%* | 503** | 1.000
People (Xs) 368%* | .416** | 317** | .351%* | 1.000
Physical Evidence (Xg) 414%* | 443** | 374* | 440** | 508** | 1.000
Process (X7) L02%% | 303* | .186%* | .272%% | 277** | .392** | 1.000
Need recognition (Xg) 453%% | 443** | 268*% | 288** | 320%* | 442%* | 363** | 1,000
Information Search (Xo) 394%% | 387%* | 220% | 169* | .278** | .400** | 352** | 511** | 1.000
Evaluation of Alternatives (X;,) 341%% | .440%* | 182% | .189%* | .234** | 334** | 288** | 525** | .669%* | 1.000
Purchase decision (Xi;) 359%% | 320%* | 279%% | 222%% | 249** | 323%* | 305%* | 3g5%* | 600** | 520%* | 1.000
Post purchase behavior (X;5) 501%% | A6T** | 221%% | 224%% | 344%* | 385%* | 368** | .449** | 492%* | 532%* | 534** | 1,000

*p < .05 *p < .01
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Table 4 Multiple regression analysis of factors influencing the purchase decision process for herbal

products under the Jiva Herb Brand

Buying Decision Process
Marketing Mix
B Std. Error Beta t Sig.

(Constant) 1.147 277 - 4.133 .000
Product (X;) .208 .069 .229 3.001 .003*
Price (X,) .186 .061 .230 3.055 .003*
Place/Channel Distribution (X3) 016 .056 .019 280 780
Promotion (X,) -.063 .059 -.073 -1.056 292
People (Xs) .039 .054 .048 128 468
Physical Evidence (X,) 174 .059 210 2.953 .004*
Process (X;) 152 .050 .188 3.032 .003*
R= 0.655, R°=0.429, Adjusted R’= 0.409, Std. Error= 0.342, Durbin-Watson= 1.496

Multiple regression equation: \A(: 1.147 + 229X, + .230X, + .210X4 + .188X4

p <.05
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Figure 2 Strategic Framework for Herbal Product Purchase Decisions

Source: Author's own analysis
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Abstract

The purpose of this research was to study the relationship between organizational learning,
organizational creativity, organizational innovation and business survival. This is quantitative research, the
model was analyzed using structural equation modeling (SEM), using data from 220 firms of food businesses
in Thailand. The results indicate that the data explained the model very well where is business survival was
driven by organizational learning, organizational creativity and organizational innovation. The findings could
help entrepreneurs of food businesses in Thailand to understand the importance of organizational creativity
and organizational innovation which directly influences business survival, and it enables organization to
create new products and new services that become unique innovation for the business, enabling the

business to achieve long-term success, leading to continued business survival.
Keywords: organizational learning, organizational creativity, organizational innovation, business survival
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Usialnefifiamaivlnegedesiduroslu susapsisszmamainazidulsludndiudesas 20 - 25 Fanns
UsenavomnsfinananUssmelneldfumsseuiuneiviaruazein Uaenads uazsawd Snvie (uoims
deguamaunszuaauielunaialan vilviuulduanude smslunaindseondnaiuiudes q naindudn
oslnelunanalandsanla smenginssuiuslariivasuuadundsaniunmsainisssuinveslsalain-19 ua
anufisuonsinefidinafivgaiuseiio fuszneumsdieensauifudwanfasivesunsdydnual Thai SELECT
Jusgnan

naaunsainIsunsszuInveslsalain-19 fiuan dawaliAnnisuiudsunginssuvesiuilnaii
TanuilelsimunzAun1slddinluddln suguszneunisluvatessfadosuufiiiotnaueduduazuinisd
novaussANufinssvesuilanlugatlagiuldeiwiurig Insdufeomsidunilslungussiantinnsuiu
oghaiulddn inaeduilaadsiuinygsemsiulsenuesiithuinniu luvansyssmanuiuiiauasdang
#oensliTinuenthu uidesenssadusesilinnudfyuaziduruUasndoduddy lunng U nadaaiy
msfsgrhalsamaesihnisdndensdniasiduiomsinenioudmienieuiudszniu inseuns 1hiu vido
yusllne Woneunsdydnwal Thai SELECT LWEﬂwd‘uﬂmmasmmmﬂmsﬂumqﬂizmﬂmmsmaaﬂ%mamiﬂ
Ustomslaegnasainuaslsaviiniusiisuemsing lneuleuievesseaunensauuss wagsguunsIN1snIenTs
widlvd ludos ewnslne erwnslan Agadunsveenainemnslnglusaialan vilinsueunsdydnuel Thai
SELECT L‘T]umiﬁ'«aﬁﬁmﬁﬂsa%wmmﬁu%’[,ﬁﬁjﬁiﬂﬂlumammﬂalé’mm‘ﬁyu (Economic base, 2024)

Tulangadaguiinsutdstumansugiareudiegs Uszneufufimsiwasuulamanasugiegnasaiia
sAnshiannsafiosnganisiannls esdnsdesiinudunatn lingads iefiasimurssdnsTiudaduiuguas
wavanansnogsenlaluanimasugianiuasuuladluog1asinsl wagnasaan (Palabud, 2020) ednsdniy
wdesAnwnayivuakuamslunsUufuas suliedumaudetufizuuss fedussiifiogud uazuisdumelnl
fifdmenewazidngnann uarildnmanetadeiiesdnslianansamunuld nmsSeuivesesdng Wumwanunsaly
\Benagnéfiddnyiannsaviilviesdnsuszavanudanieguis ufsanmnsaairsyarvesgniiviiondnlu
szeven Prwviudedeiilediiniunsuasuwaedunniituamiudesnisveman feduduaruaisa
wuulaunfineg1auiiade (Palabud, 2020) msi3euivesesdnsidumnuansafididyuededns silviesdnng
anunsondstuleednaliuse@nsain (Sariol & Abebe, 2017) mﬁsuﬁmaamﬁmmmmLﬁu%mmmmmmaq
asAnstumsiuilemanisiniiugsialmilaegaiiussanianuazlasunisgeusuegraninewing (Wang & Dass,
2017) nagnsmisiFeuivesesdnsfunnuannsauvulauniiniansnsavildluaninuadeniifinmsuasuuas
2195 Mz UsEANS AWM (Palabud, 2019)

NnultunsveeivesgsivemsdsdmusutulunsiezdesddnagnsnsiGouivesesnsifloiamn
wandusiliudanlvsiogaasanan swdssesiuivanudosnisvesuilnaiidsundasiuegiemiags vilwised
awalafiasAny SvswadunarsuuUeynIYeIANLARAT9ATIAYetIANS Laruiansanasdnslun1sBouiues
pafnsgANegsonYBteIAnsURsgIAveINsluUsEmAlve TagvinsAnwaingsiaevnslulsemealnefiaamy Jeou
AUNTUAUATUYNAMNTIU NTENTIQAAMNTTU U 775 UTEN (Department of Industrial Promotion, 2024)
ilen19aouBvisnareINsEouveIBIAng mNAnaiIATIATEI0IAnT uaruinnssuesAnsTidiasanINogsen
Y9489ANT LALLTIDATIIADUBNENAAUNAIUUBYNTUYDIANNANAS19ATIAYBIDIANT WAz uTnnTTuBIAnTT
fENOABNENAYDINITITHUTVRIBIANTENIURETOAYDIDIANT

TUTEaIAN1sIY

1. ilonsiaaoudvinavesnisiFouivniedng anuAnaiiassAvesedns uaruinnssuesdns fideasie
ANLOYTOAYRITINT

2. 1ilenTI9ABUBVENAALNANUUUBYNTUVBINNNANATN @I TAVDI0IANT UazUIANTINBIANT Tidneven
AVINAVINIITUIVDIDIANTEANUDLTOAVBITINA
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NNSNUNIUITIUNTTY

1. N15138udveaeAns (Organizational learning) \unszuiunisvesnisaeleumuivesynainshy
09An3 wazanansaUuasulsiaenadesiuanunisaliiiuasuuvadldegiseiiior Sangu uazasiiaue nsFeud
YDIDIANIHBNENALTIVINAOANUABINTVBIGNAT hazANNFNTUSIzNIvhdldgunu v lgsialasuinuelnge
Auansalvde uazfinAnuliusauniensudsiu ansahudiuunesdnsivszauanudiswazedsenls
(Crossan et al,, 2021) lumsfinwadalifideldfnuinisideudvesesdnslu 5 T léud

1.1 nsyafuniseeusuileaudniuiiunndisedissioties (Continuous  Open-mindedness
Orientation: COM) 1HumsgoufuilsnnuAaiuiiunng sousuluin uazyusedlvie faneluuazaneuen
Pelimnuivesusazyanaiildiuin amnsaseeny vene uazuiuusedseiiledls msseusuilinuAniiuyes
yanaluosdng annsndeudldaidu feiuniauesdedn uaraunsafeudoisaionileuaudise
LazANLBYTEATRIRIAnT mIFouivesesdnaidunszuiumadamatniimeliifiunsujiuiusseninansensu
flapuAnfiufiunndng n1smaass M3aNenenAIwy Lazn1sYIAINIS WileWaLINNSSBuveasAnsTHT
Useansnn (Bonafe-Pontes et al., 2021)

1.2 msyjatiunslidanuisiuiudanai Oynamic Shared Knowledge Focus: DSK) lunns
wwsnszanenuineluildsulussiuyana ihunsaunuinasnsufauiussenineyana nmswaniasunimg
sewhaypaatisanely sewinefiy mihevesesdng wavesdng lunsdeansvendedoyaiifogesegniosuasnion
Ty fianudAgysiennnudiiwazaruegsonvetesing sadanisasieinuelvig aauanunsalu ¥aglunis
a¥aassAasin dhluganuldiussumsnisudsdu (Ganguly et al, 2019)

1.3 mmLﬁ'mﬁuﬁ’umiwwaaaqiﬁmmu%mju (Flexible Business Experimentation Concern: FBE)
\Wuenuifeaiuiumsveassgsonuudavgu fnuddndmiunsteus msdumisudtymduuinnssy
uardaveu dmsudgmiluigtusazewian laedsinnslditnuartuneusing AdulUld nismeassgsiados
Tussauesinsiduaiunnuaninsolunisndld ndnde wagiinumdorlunismunuanuides aduayuldn
flansnsaiFeudanmnuiawaiavessutesls [WunsioudvesesAnsuuunain annsarudsuutadliesnesnig
Tuanmuandentlagtiu fadu anwReaiutiunismaassgshanuuBanguiagnimualiidunisdunisnng
uityyagsialutaigtulazeunan Ssldiumsudlufielimnzauiuynnat iiluganudidaazauogsen
Y9404ANS (Bocken et al, 2021)

14 m‘smwﬁﬂﬁﬂmmgﬂﬁiﬂumiﬁmﬁ@m?ﬁquQ (Advanced Managerial Commitment Awareness:
AMC) LﬂumﬁuLﬂﬁauﬂivuaUﬂWSLﬂﬁEJuLLUaaﬁﬁﬂﬁmﬁﬂsmmmLw‘?jmﬁummﬁwmsflmiﬁ'] LLawué’mmwm%LwU
iiiiliaenadosiuanunsaitaqiu msgnindanuifsddesiunisizous mawmuriausssuiduaunisaiis
uardnenannuiidudfouiiugiu LLauumaqmﬂawsmmﬂﬂuﬂmsaui waziigvsnasenislasunadnsly
ez (Chiu et al,, 2022)

1.5 nsliaudAglunsusuyuueassuy (Adaptive System Perspective Emphasis: ASP) 1unis
selifpsAnsfiansanszuuingg Tuesdng ivsznaumediusine Susasduivinfivosmuosiasyhassaiuiy
yuueszuvilmAnnisiiaun¥neesesdnsunsiuiu lneddndnwalsiudy asendnianiud1Ayvednis
naniABudeya uaznsuinig SpmesidnuieiuingUszasivesesdng uazthlugnsiannesdannuslie
19303ANs NMsUugumessruvInAntumelussdnaioduaiuniafousveseluasdng uaznanedunisidous
Y9404ANT AAuddgysianisudsduaiud msiug warAUde (Wang and Dass, 2017)

2. ANUANESN9EIIA0909ANT (Organizational Creativity: ORC) Juniswawiaudniuantug
warfivsglesiifeafundndus sunsunisinenu uaznszuaunislumsiieu litarlussesduniossoren
Usgnousienszuiunsadeassdnandst yana uazanunisn uiazesdusznaumanias U fduusdatuuas fu
auRnasasIFreternszivsleviuazmnranlunsuidymiidudouvesesdns aunsaadiainnssuves
09Ans mnzdunszuiumsfiaiauuidefivtaniy WunsWasuuuaalmie funsseus msdaaulauuud
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drusn wensuladusunaifieriauesuunsuimslng nszuiunisuandiviuade (Mikalef and Gupta, 2021)
AuAnadassAvesesdnstdsilrAnmsuandsuteyauazanuy iuaudangunelusedng uaziitens
Thusmsfidusnmsgiunseniunnusion1svesgndn (Darvishmotevali et al., 2020)

3. wIANTIUB9ANS (Organizational Innovation: ORI) 1Uun1sasenszuIuns svuu Wusunsu wleuie
wanFausivseusnstmie funanaglunienisuenesdns uldluesdng uinnssudunainainnsiiiuyuainui
pevALeLarALduIINANLARsETIATe0ANT uinnsesdnsRnatesiunsszymaalusinazitnng
Tusmsiiafian szyndnsusilmiuasisvaundnsuivedlfidan ssynsdniuaunislulu uas 33
sdunuliings thluganaliiuseulunisutstu (Alves et al, 2018)

4. ANNBEIDAYDIGINA (Business Survival: BSR) Avnisanunsadisseglanielianiunisainisudadu
Tudagtunareuan uazlsinmsiauimaiumalulad winnssy uazaudniuUanivsiogiseillos Jsaenndos
fumsddugsialugell uaraonadoafuaniunsainsudstuisluliagiuuazeuian (Singh and Dey, 2022)
sudadinamsendueuiugiunisiiu wazdudug Artuedsdeiies aunsadunsmadndulinissniunu
fussavBamidlowfisuduguas annsadeduazurstufuguisliiduegied waginanssnduanuiivssansam
ﬁﬂuﬂﬁ]ﬁ;ﬁmmzamﬂm (Lin, 2022)

NAINUMIUITIUNTINDAY {ITedmTINTaULLIANNITIRY lanasdaluil

Organizational Organizational

Creativity Innovation

Business

Organizational

Learning Survival

Figure 1 Research Conceptual Framework

3/aniun13IeY
1. Uszinnuaanside
Juns3deiBausuna (Quantitative research)
2. Uszrnsuaznguaiagng
mu%’aﬁlé’ﬁﬂmmﬂﬂimﬂﬂsﬁqiﬁammﬂuﬂizmﬂlmaﬁmmmﬁwu%’mﬁ’uﬂiua'ﬂLa'%suqmammam
NILNTNYAFMNTTU 31U 775 UTEN (Department of Industrial Promotion, 2024)
3. nsesilefldlunisifiudoya
insesileflflumsifiutoya wdesileldlunside Ao uuuasuaiu (Questionnaire) Fluasnsinlu
fofanndu Likert scale 5 5ziu 1 manefis Youdign uaz 5 vunefs wniian Tnednudasnain Hemandez-
Mogollon, Di-Clements, and Campon-Cerro (2020) wuvaaunaUsenausie 5 d1u fie 1) degamluifeatu
Fusmsgsieemslusemelng $1ua 7 9o (Luumsreaausems Check-list) 2) dayaimluiAdfugsionims
Tutszmelne S1uau 8 9o (LUUMTIFEEUTIENT Check-list) 3) AmnuARiUREIAUMIFBUSTDIDIANTIBIEIAY
ownslutssmalne $1uau 12 9o (WuumnesiduUssInua) 4) awAndiuisiiuaudnaiisassdvaaidng
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$1uau 4 do 5) mwAniuALIRULIANTIIRIANT U 4 e uar 6) AmuAMTuABIfUATIEETEATBIGIA
$1uan 4 T (Wunanasa@mUsTanuA) uag 5) Teiausuugily (uudanedn Open-end)

3.1 MsnsIRABUANNMIASoiledn wuu1aesnsin (Measurement model) finsanAIBLTiBsnss
\WWauslou (Convergent validity) FaarfiansannAimtinesdusenou (Factor loading) #idesnnndn 0.7 way
AMUASATISwun (Discriminant validity) fiansanldainanadevesninuulsusiuiiadnld (Average Variance
Extraction: AVE) fianduwussymninesuusudsilaisiniisinfiaeswes AVE (Fornell and Larcker, 1981) @1
Cronbach alpha #ennit 0.70 wazAaudetiuesdusenau (Composite Reliability: CR) #o91nnd1 0.50
waznTvdeUmisInsuduiion (Content validity) shedasuinuaenndosastofanu (Corrected Item-
Total Correlation) fuinquszasd anfiBermaiunsians d1uau 3 i wazvinmsasaasunnudesiy
(Reliability) voauvuasunueuhlulfazaanngsiaewnslulsemelng $1uru 30 UWismusn druadanldnssan
Yoyaviilu e A1rud fovay A1lads uazdIUTBULIIATEIY LAENTIAUUINTTI3oUSYRIBIANT ANAR
a¥9asIFv003Ang uinNTIu0sng uazANBYTEATRIGIAY FeoAladsuard s uULIIATgIL Loty
AATEANUFURUETEmamElnaaNn15lATIEs1e (Structural Equation Model)

32 MInTeFBUANUITiBnsIaviiou (Convergent validity) Wuin ﬁa%ﬁ’mnﬂﬁaﬁﬁﬂﬁwwﬁﬂaﬂﬁﬂizﬂau
(Factor loading) Nndags fie sewing 0.809 - 0.927 TlldAgyvneadiAsediu 0.001 NNA usiazudeniian Dijkstra-
Henseler’s rho (P,) g93¥%i19 0.895 — 0.932 Uaw Joreskog’s rho (P) gasening 0.922 - 0.946 wagdlfn AVE gesening
0.746 - 0.793 (Fornell and Larcker, 1981) wandliifuinddinluusazufonaiunsadfasuusuddluudentda
whieuiuuaziinanInes wanem1y Table 1

Table 1 Validity check and convergent validity check

Factor Cronbach Dijkstra-Henseler’s rho | Joreskog’s rho
Observed variables AVE

loading alpha P, P
Organizational Learning 0.929 0.780 0.932 0.946
CcOM 0.888
DSK 0.893
FBE 0.882
AMC 0.889
ASP 0.862
Organizational Creativity 0.886 0.746 0.895 0.922
ORC1 0.809
ORC2 0.900
ORC3 0.895
ORC4 0.848
Organizational Innovation 0.905 0.780 0.906 0.934
ORI1 0.837
ORI2 0.892
ORI3 0.927
ORI4 0.875
Business Survival 0913 0.793 0.915 0.939
BSR1 0.871
BSR2 0.892
BSR3 0.912
BSR4 0.885
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33 ASATINEOUAILTIEIRTUT RN (Discriminant validity) wu1i1@1 Cross construct correlation
184 Column variable fufudsduiidiniien JAVE w83 Column Variable Hilaenuin yavE fidngenn Ao
fifnsewing 0.864 — 0.890 warluusiazudaniien Cross Construct Correlation #iinin HA521319 0.573 — 0.795
wandlifiuinddSaluusdazudenanunsod iadaudsurdldianizuenvesnuies wazfudsudausayfnanunsa
avviounagi?invesialdfuasiinnuiiiomsandasiuungs & Table 2

Table 2 Discriminant validity by Fornell-Lacker Criterion

AVE Organizational | Organizational | Organizational | Business
learning creativity innovation survival
Organizational learning 0.780 0.883
Organizational creativity 0.746 0.716 0.864
Organizational innovation 0.780 0.689 0.795 0.883
Business survival 0.793 0.573 0.653 0.664 0.890

4. mafususudoya

FBnsiusiusindeyasgldisnisdauuasuaiunilusydd $1uiu 775 90 warlideyadiAy
(Key informants) fia n35un15§dnn1s viseviududdnnisvesuisn nsfiudeyassiiszeznardniidunsinudeya
Uszanas 6 dUasi Tagazuiseanidu 2 929 Ao 9297l 1 &A1 - 3 ndsdauuuaoUALLEIRTOLUURBUNIY
noundu lu 3 Famidivuvasuawildffiu éefleg uazlaianis ndufuundiuruisdu 10 atv wagld
WUUADURMNS LAY 155 atu 9397 2 §UnWi 4 — 6 awiSushinas Follow-up wuudeuny Taensinsemsily
dniifivesing iloveunnuazinauuuuasuaudaililduuvasunundufuufisdiugn 67 atu Fedu
Sruauuvuasuaiildnduiuinisuauiedu 222 ety wiliauyseidau 2 ety Fehldiuuvasunudldls
ey 220 aty Andusninaneuaues 28.76% Feausaiduiunuvesszvinsvienuald aunisdidees
Aaker et al. (2001) fiszyilunsdauvuasuaumdlusudld fiusmnnmsaanamiesinsamulsivhisaansa
pouSULAR 20% vosszrnsianun warldvinismadeu nonresponse bias WisuiaunsnaURoULAL NS WS
HPoulUUABUMY Bamamnagou t-test wuin liflennuunnsinsfuegisdiduddymaaiasevingreunuuasunu
Tudrsduuazlae (Armstrong & Overton, 1979)

5. M3AATItaya

nAeiarinsgidoyalaglinisiinsesiaunislasadn (Structural Equation Model) iilosainidu
wadamsinsizsideyavaneiuls Wumadafiaunsomanuduiusuasmanmgle eanunsaiinmeiliash
wUsdanalél wagfuusuns uazuansmuduiusiianalinsmauiveanguiudsludnvauzvessulassunsy vided
36N usuAmEuTg (Path diagram) SEM Model Tunsiduadsil Ussneude 2 nau e Measurement model
(Outer model) tasleseminafausussiudii¥a way Structural model (Inner model) Téfinsanandulszans
Wun1e (Path coefficient)
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NaN1578 wazanUsIuna
1. HANITIMIILIAMUUANNITIATIES 19 TuNINTIY LHuran sAs 1AL duusSinedulseansainy
0AnRUBNENANIMIUATNeLTIdHaranNeYsenTaIgINTeIMTA IS s luUsEWAlYY

ORCT izati ivi Organizational Innovation ORI
\ N Organizational Creativity rg

0.809
0000
4_0.395;

ORC2 QRI2

ORC3

0.845
f"
ORC4

0.716

ORI3
ORI4

AMC
BSR1

haN

Asp 0889

*0.362

COM  #0.888—

40893
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BSR2
BSR3
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FBE

Figure 2 Structural Equation Model of Business Survival

91 Figure 2 uanadumudusHLuuanmslasaesadeiiinadenuegsenvesssia fe Uade
AUNIITIUIVRIBIANT ANUANATINATIAYEIDIANT LaruinnTTuesdns Budumnudenaqesiudeyaileusedny
wuhuuusaesmsin vide Outer model nndlusnuulassasradesuusuds Sehminvesiauusdanaldus
avdniiAnven (Loading) nn#3gandn 0.70 (Hair et al., 2013) ludiuveInsiATIEH Inner model lana15aN
ndudszAvdiduna (Path coeffident) Tng 5 dumelifoddym19ain Jeweniuauufgiud 2 - 6 drudunisd 1
Lifhfodfayneadia Ssufjiasaundgiud 1 é1 R ves mnuAnaineassAvesesdng uinnssuesdns uazanueg
sonv033Ra Wity fevay 5130, 66.10 uaz 49.10 Mgy fid £ daud 0.015 - 1.051 wansiuuusiaosd
Adetie (Cohen, 1988)

Table 3 The relationship between the influence of Organizational Learning to Business Survival

Antecedent variable
Dependent variable R’ Effect Organizational | Organizational | Organizational
learning creativity innovation
Organizational creativity 0.513 DE 0.716%** - -
IE - - -
TE 0.716%** - -
Organizational innovation 0.661 DE 0.24°7%%* 0.618%*** -
IE 0.442%** - -
TE 0.689%** 0.618*** -
Business survival 0.491 DE 0.130*** 0.281%** 0.351%**
IE 0.443%** 0.217%** -
TE 0.573%** 0.498*** 0.351%*%
Remark: DE = Direct effect, IE = Indirect effect, TE = Total effect
0 <001
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1 Table 3 WU MIFPUITVBIBIANTIBVENAN N T OAVIUANAI9ETIAVDIBIANT (DE= 0.716) WINNTu
99An3 (DE= 0.247) Uag AINXDYT0AYDITINA (DE= 0.130) HidvEnan1sdeureuinnisuesing (E= 0.442) uagAdu
9E59A7095N7 (E= 0.443) dIUANUANATIEATIAYD909ANT ABVENANIIMTIWaUIANTIUEIANT (DE= 0.618) Uay
ANNBYTOAYDITINT (DE= 0.281) HBVENANI900ABAINNOYTBAYBIGINA (IE= 0.217) uenaIntuuInnsIesdngd
SvBnavanswionInuegsenvedgsie (DE= 0.351) Ineffids aguanudiiussyninamsisoudvesesdnsifisonny
9L/T0AYDIBIANT

Table 4 Hypothesis testing

Hypothesis Coefficient| t-test F Result
H, |Organizational learning ¥ Business survival 0.130 1.473 | 0.015 |[Not supported
H, |Organizational learning ¥ Organizational creativity 0.716 18.267***| 1.051 | Supported
H:; |Organizational learning % Organizational innovation 0.247 3.406*** | 0.088 | Supported
H, |Organizational creativity # Organizational innovation 0.618 9.024*** | 0.549 | Supported
Hs |Organizational creativity # Business survival 0.281 2.886*** | 0.049 | Supported
Hs |Organizational innovation® Business survival 0.351 3.561** | 0.082 | Supported
***n < .001
fuUsyans

970 Table 4 wud1 auuRgIuil 1 MsiseuivetasdnshiiidvinareniuegsenvedadAns dan

Y [

s 0.130 aunfgnudl 2 mslBousvesesdnsiivinasenuAnaiassduedeadng egriidoddymisadan
sy 001 fAduUszansiduns 0.716 auufgiudl 3 m3Feusvosesdnsiianinasou anssuesdng eensdl
tfoddymneadffiszdu 001 Sanduuszaviidung 0.247 auufistudl 4 muAnaisassdvesesdnsiiavinase
uinnssuesdng sgeditoddymeainisedu 001 feduuszaniidunis 0.618 auufgiufl 5 muAnadeassd
YDIDIANTHBNTNAsiBAINBETONVBIBIANT agnafifedfynnadAisesu 001 Tandudseansidunie 0.281 uay

auNAgIU 6 uinnTIueANsidvSnadeaueyTonveeAns agelitedAynsaifnisydu 001 denduusyans
WuMn4 0.351

2. HANTFIATILNBNENAVLHIUNUTAUNANILULBYNTY (Serial mediation variable) FaLdudausi
danasunasmuduiussninsfuusdass fududsau laedidfulsfunarsuuusynsuazeduiednina
NeSousEMINiILUTBaTTuAE MUY TawanisnaaeudvEnaniadeideynsuy ssnLAna1aTIATeq
99ANT wazwinnssuenns lneldlusunsu Process (Hayes, 2013) Us1ngas Table 5

Table 5 The results of testing the serial mediating effect of Organizational Learning to Business Survival

Hypothesis Effect Boot SE Boot LLCI | Boot ULCI Result
H,; | Organizational learning —» 0.2152 0.0665 0.0676 0.3298 Partial
Organizational creativity - Mediate
Organizational innovation — Effect
Business survival

310 Tabel 5 NUIINANIINAADUINTNANODUYDIANUAAATNATIAVBIDIANT UarUTANTIUDIANT
\Wutlidedunarsuuveynsuiidenlosdvdnavesnisisoudveesdnsgaiuegsenvesesins Tnodnaguues
FuuseaAnsveulumans (Boot LLCD faweuivauy (Boot ULCH Aivasvesmandeshilingy 0 wansin anudn
afassdvesesAns wazuinnssuesdns iuiladedunarsuuveynsuiidenlosdvinaveanisiiouivesesins
ganuogsonvesesdng Ineflvauiunaraniniu 0.0676 wazwoulwsmULIAY 0.3298 Fsmumdnannsgiudiimue
1531 Adrsvesmnuidesiuiiudnaguuesduussaviveuiandrauazvouiauuliingu 0 tu Juilieuda
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d519895A79909An wazuinnssuesnns WuladeAunarawuueunsuuisdiu (Partial mediate effect) fivinan
wnsnuespNNduiusIilinNegsonvesgsialiduysyAnsidumaiivaule

3. afuTENa

3.1 AINTIVADUINTNAVRINITEHUTVRIDIANT AUANATI9ATIATDIBIANT LATUIANTIUBIANT
fidsmadennueysantetysia Sawudn madsuvesasdnslidmaiuandenuegsonvesgsia  Tadenady
mszmsFeuivesesdnsiduanuansadnagniiddnlunsiasyiliesdnsussaumnuduaunioguas us
eviunmaasugRafiasundasiuegnsmngs nufaaunsainsunssyuiaveslsalain-19 i Jadawa
solsugiavesUsema uazinlan silvinisdduiiavesiauudsuly Wunsdidudiauuuuniidlw Sl
nai3uivesesAnsoraduifissnagnsiviliosdnsUszavanudisallussosdu uinnanudeides waganans
a¥fsyar1vesgninluszezenn auvhligsialianunsaegsenldluaaumsalnaasugiefiudsuuasiedis
530157 (Palabud, 2020) fviiu asdnsiemafiunagnsiivarnuanslumsilfifnauedsenvesssiasioly §3de
JalsvinsfnudvBwadunarsuuueynsuvesnuAnaiisassAvesesdng uazuinnssedns lunisitouves
BIANTEAIINBETBAVDITING HANITANWINUTY NISLT8UTVRIBIANTAINANIIUINADAINUANAIT1ATTAVRIDIANT
uazuiansauesdng shlvidiui madeuivesesdnsfiiussavinmiy wwneliAnanufnainsassduesesdng 1u
mssjatiunsldanuisuiudmain sihlinAseuanaivassaiiandnudanduesesdns AelmAnuianssy
Tniie) vo109Ans vinlesdnsuszauarudnsaluszezeny iiludmnuegsenvetgsia donndosiunisfineves
Ganguly et al. (2019) fiwuin msi3euivasasdnsidunisardumsldnnuimiudomatn Wumsnszae ms
WEUNT 130 mﬁmaiaummﬁ%ﬁy’qaqﬁm HIUMeN5UsEYN MIeAUTIe MSineusy wasnsUSduiusiuves
yaasluasdnsteiiiumeniswagliidunenis Taonsléenudrmfuiifuniafoulvesesdns Afinnudidose
ANUANTIVBIDIANITUALAINDYTONVDIBIANT suvruansalumsasaineglal auanansalugy gaelu
nsassadlvag dlugawldiuisumsnisudedu wonanil mnuAnadeassivesecdns Sudmanisuande
winnssuewns dadunszuiums svuu Wswnsy wandne vieusmslulg 7ias wideteuldlussinsuaziu
sl vee3dns uinnssudunavesnismeuaussuesnafistuveseuiuaznisduiue iWunssuaunis
fanunsauugesransnwnisnan Wunagnsalflunsussaealliiuisumensutedu uazvinliesAnsuszay
ﬁ’J’]ﬂJﬁ’]L%ﬁ]LLﬁS@jS@ﬂléﬂUﬁ?jﬂ (Alves et al., 2018)

3.2 119759988 UBNBENAAUNAILUUBLNTUYDIANUANAF19ATIAYDIBANT LAzUTANTINDIANS
fisnemondvEnavesnsiFeuivetednsganuegsenueagsia nuin Msiieuivesesinsdmanisdouseainuey
sonv015379 LasfinnuAnaiassduetasdng wasuinnssuesdns Mdusudoulosauduiug denadesiu
NAN15338904 Darvishmotevali et al. (2020) finuin AnuAnai1sassAvesesAnsiliAnmLBaveuvotesins
Fadunnsnseimienisnevaustedasiniiluaninuindounianisudsduiiiudsunyasmensdns uazd
navauasiu nagnslmiludnuazidegndedeanauiazlanianisniseainlagusiaaindeynda aduayulviin
uianssulyilussdns laidnazifuguuuy nszuiums wagndnfusilnie fanunsoneuaussioniude 11598
gnénleiegnaiuszansnmluszezen ilvesinsuszauanudiswazdmanonnuegsonvetasinsliuszeze

d3UNan1339Y
AIAEaTUNaNTIREMUTngUsEasAn1TIde fadl

€

=

1. dvEnaderasionIueyTonveIgsRANINTIan fe N15S8UsVRRIANT (BNENATIN 0.573) FsadIpe

9 Y
Y s

AuARassATIFvRtashng (Bvdnaziu 0.498) waruinnsawasdng (Bvdnasau 0.351) muawiu lnevia 3 Jade
aansanENnsalANegTenvesgIAaliTeraz 49.10 (R = 0.491)

2. HAMTAATILIBYENAYRIFIUYTAUNANIUUUDYNTY NUTT M3FEuTeteshng dwmanisdeuseninieg
seavesg3na Insdianudnainsassdvesesdns wazsuinnssuesdns Mdudidoulosnnuduiusurdiu (Patial
mediate effect)
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3 1
29ARU3 Ny
PRaM T EIuaunsaasUlaumalya fsll MsiSeuivesesAns (Organizational learing) Aydsie
AMNGITUVRIRIANTBE1INUTEANTAINAIGATL 0901 ABBNTNAAUNAI Ao AINARATI9ATIAYBIDIANT
(Organizational creativity) uay uinnssuesAns (Organizational innovation) MafiimsznsiseuivesesAnslu
AnuansalnagnsidAglunisnagyinliesdnsuszauanudnianieguus uadrausunmasegiadn
a 1 2 1Y a ° Na 1Y A I o a Aa a
WaguwUasluagasias Mmenuasegiawaznsanse@invesgauiiudsunlaly unsadudiawuudnd
Adlnd FeinlinisSeuivesesdnsonaduiisenagnsniinliesdnsUszauanudnialaluszesdu urvinmiy
foLilod warvInnTaseyaA1veanAlusEeLe1 A9l NISLANSNAALNANMEANNANAS1NATIAYD9D3ANT
wazuInNTIUeIANT edwnasuinegiidudAgvniaiifdonnuodsenrateIAng wardwHAlANITSEUIVDI09ANT
JuUsgansamaungedu

dalauaug
1. dawausuuzlunisimnanisideluld
1.1 fowausuurlunstimansIdeluld iesannnanisideriiummeaouudnin msiioudvesesdns
ATuARaiIaTIFYRtesing uaruianTnesAnsdsraron ey senvesasdnagnan detu fiaulavsAnude
gonausathlnmanuduiusidsammiludeserluntsinwifionmunaginisgsiaseluls
1.2 dowausuuzidaulouns gsnvemslulssmalneasaduayuliiinisldnagnsnmsiseuivesesdns
Tngsjafunisielfifnmnudnaiassalunsdfugsislususinag eflavilugniswamnuinnssulng 19
Andusiegsiavhliduduazuinadufivousuvesgndislutssimauazsinsseinea anunsavilissinemsly
Ussimdlnevenenaingnaalanldedieiiussansnm [Wuilsensuvesgnévilan wazanansoviilviosdnsiinaay
ogsonldoadaiusioly
2. Haiausuuzdmiunsisuaiedaly
2.1 Fodrdnlunuiteadadfoszernalunafvunudeyaroutietios sainislianuianile
yesfmouuUvasUAuAouinslios Feserfunisinsasuauuazinniy vinlssnsnisneunduliirosuinaud
man1sally wifaasalfifusunuvenaguiiegnslévinliiamsoasunamsideldmuingUsasddine§
22 lumsitendsielumsudsuuszsnsilflunisinuliiveuionniietu Suauanndu
miguveInesy vienaenvulugsiedu q Alkanuddgyiunsiteudiouivesesdns lelarunsai
wam1deluliusslowdldedrediusyanBamanniy
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miAdeiliigeang 1) Tinseidvinavesanuliiduadunisiin uaznsszyfnusossAnsfifisons
Juandniifvesesdng uay 2) nagouunumiuUsdsureIM ssEyimsssdnslusudiiusseninannall
fuadlumshauuaznnfuandniiivesesdng suitedidunsitedasma Wumunudeyaamdnay
SWIANT WANIANANE 91U 365 518 TiaTendeyamelunaaunisiasasne kan13denudn grauluuaauny
daulngdumands ogszring 21-30 U anuninlan seiunsfinuUSyges wayszesnain1siney 4-6 U na
msneaeuluinaaunsidslasiaine wuin linasinuaenndesiudeyaidaszdndogluseduiiaun fledvil
mmaamé’aﬁa‘f ¥’ = 618.87, df = 262, x*/df = 2.36, GFI = 0.879, RMR = 0.055, CFl = 0.931, IFl = 0932,

a |

TLI = 0.922, RMSEA = 0.061 nanmsnaaeuausigiu wuin 1) anulsisuaddunsianulsiidnsnanisausenis
\Duaundniifvesesdnsduanuelalddeifiousuau udlidvinanisaudonsduaundnifvesesdnsdi
anudnuaizmMaduandndia 2) exuliliuasdunmsihauiidninanaudensssyfnusossdns 3) maszsyfnu
#opsdnsiidnsnantaundenisiduaindnifvesssdnsdunisldladeifiousaneu wagsuadnuuzniadu
andniia uaz 4) MavaaeuiuUsdshuNuINsszyfnusesdnstdviwadiulunuduiusseninemnul
fuadlunisinusarniaduaundniifvesesdng dfuimsuasddanisiheninensuyudannsntinaidely

asemnugnity vhlimdnouidniduduniiwesesdnsiesisednuninauliaeglussdnsdeld
ArdAgy: Anwliduadlunsieu nsduanndnfifvesesins MIseyfinunesng

Abstract

This research aims to analyze: 1) the influence of job insecurity and organizational identity toward
organizational citizenship behavior; and 2) the mediation role of organizational identity in the relationship
between job insecurity and organizational citizenship behavior. The current study is a quantitative method.
Data are collected from 365 bank employees in central region by using questionnaires. Structural equation
modeling is employed to analyze the data. The results indicated that the majority of the respondents are
female, age ranges between 21-30 years old, single status, undergraduate and 4-6 years’ experience. The
Structural Equation Modeling (SEM) results indicated a good fit between the model and the empirical data.
The goodness-of-fit indices were as follows: X2 = 618.87, df = 262, Xz /df = 2.36, GFl = 0.879, RMR = 0.055,
CFl = 0.931, IFl = 0932, TLI = 0.922, RMSEA = 0.061. Hypothesis testing revealed that: 1) Job insecurity has
no significant negative influence on the altruism dimension of organizational citizenship behavior (OCB), but
it does have a negative influence on the civic virtue dimension; 2) Job insecurity has a significant negative
influence on organizational identification; 3) Organizational identification has a significant positive influence
on of OCB, specifically in the dimensions of altruism and civic virtue; and 4) Mediation analysis showed that

organizational identification mediates the relationship between job insecurity and OCB. The executive and
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HR manager can utilize these research findings to foster employee engagement and strengthen organizational

identification, thereby enhancing employee retention.
Keywords: job insecurity, organizational identity, organizational citizenship behavior
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AnudenndaINaLndy (GFI) fllanuaenndedusiug (CFI) drdinnuasnndesusmingiu (NFI) Arsinvesatiads
HNfId0IUeIANUAIIALAABUINATEIU (RMR) AaaumaiatadouluntsszsnaAinsined (RMRSEA) Faen
29999 GFI, CFI, NFI @358A111N31 0.9 warA1nwivad RMR wag RMSEA Aasia1tasnin 0.05

MNNaNITIATEsAUsEneuLdsBususediuds anulituadunisiey 16un ¢ = 28.68, df= 8;
Xz/dfz 3.58, GFI=0.975, AGFI=0.934, NFI=0.982, TLI= 0.976, CFl= 0.987, RMSEA= 0.084 mi'ﬁwﬁ’mu
weoeAns loun y*= 1837, df= 4; y*/df= 4.59, GFl= 0.980, AGFl= 0926, NFl= 0.978, TLI= 0.956, CFl=
0.982, RMSEA= 0.099 wagnsiluamndniiivesesdns 1oun x> = 180.26, df= 60; x*/df= 3.00, RMR= 0.026,
GFl= 0.931, TLI= 0.932, CFl=0.948, RMSEA= 0.074 Wl nNaNTIATEveRUsENoUTE S uTeY 3 FauUs
fiurafauustian RMSEA 1Ay 0.8 Garindduszyindn RMSEA sewing 0.080 i 0.100 Aeirflinnwasnndedluszeu
"Urunans” (Mediocre fit) f9aunsagansulalunisidenisdiaumans (MacCallum et al., 1996)

uenanil FidulineirindsanuuUsunutagmauismsadadiuun (Disciminant validity)
MNAwanITinziLandiiiiuanaisnnuulsusuiiadald (AVE) uagaauilesmsadsdun (Discriminant
validity) Naa1nA5ILAT1E7 A4 Table 1

Table 1 Average Variance Extracted (AVE) and Discriminant Validity (n = 365)

AVE Ji ol OCB, OCB,
Job insecurity (JI) 0.665 0.815

Organizational identity (Ol) 0.519 -0.063* 0.720

Organizational citizenship behavior, Altruism (OCB;) 0.519 -0.149 0.494* 0.720
Organizational citizenship behavior, Civic Virtue (OCB,) 0.510 0.031* 0.473% 0.630 0.714

*p <.05

310 Table 1 WU AnadeauwlsUsIUaialalia10g5eming 0.510-0.665 A1vasduUsnavunegly
Wt AsulemUAIL L1049 Fornell and Larcker (1981) annAfidasizilakansliiiiiuinaaasninuwlsusiu
YastamauluwiarswlsiANINNI1 0.5 ¥3asauay 50

Table 2 Pearson’s Correlation Coefficient Mean and Standard Deviation (n = 365)

Mean S.D. Ji Ol OCB; | OCB,
Job insecurity (JI) 3.130 | 1.030 -
Organizational identity (Ol) 4.020 | 0.630 | -0.063* -
Organizational citizenship behavior, Altruism (OCB;) 4.450 | 0477 | -0.149 | 0.455* -
Organizational citizenship behavior, Civic Virtue (OCB,) 4.190 | 0.539 | 0.031* | 0.385* | 0.473 -

*p <.05

910 Table 2 wud1 aulsisiundlunsviianu Uob Insecurity) finnwdusiusmaauiunisssyinuse
94An3 (ON) (r= -0.063) Avwlisiuadunuianuduiusmeauiunmaduandniifvesesdns dunisioldlade
Wieusaua (OCB,) (r= -0.149) LLazﬁmmé’mﬁuﬁ‘mﬂaué’mﬂmé’ﬂwmsﬂmﬁuam%ﬂﬁﬁ (OBC,) (r=-0.031)
dumsszyinueesdnslinnuduiusnsuindennduaninidvesesdnsiumseilalddeifiousaneu (=
0.455) uarfimnuduiusmevindensifuaniniidvesnunudnuaznnlusandnia (= 0.385)
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2. wan1saaszRaNnsidelaseadng
mu%ﬁaﬁmﬂaauamagmﬁ 1, 2 wag 3 NTIASIETULAREUN1SHTLATIASIS HANITIASIZANUIN
fudsdase Toud analifuadunisinu waznsseyisessdng fudsmude msifuaundniifiveseadns
Frunslalatiousaunu 18%evas 45 variinaossudsnennsalianlsay e msduaundninvesesdns
Frunudnvurvesnmaduandndia 163eses 45 uonanidmuitlunaiiairsluiinnuaenadosiuieya
Lﬁ?jqﬂizé’l’ﬂﬂasuﬂuszé’uﬁamﬂ Tneiigviidinnnuaenadosilne v’ = 618.87, df= 262, y’/df= 2.360, GFI= 0.879,
RMR= 0.055, CFI= 0.931, IFI= 0932, TLI= 0.922, RMSEA= 0.061 LLﬁSﬁNﬁﬂ’]’iVI@ﬁBUﬁﬁmagﬂu §4 Table 3

Table 3 Hypotheses Testing

Relationships between variables Beta (B) S.E. CR. p

Jo = OCB, -0.020 0.024 -0.825 0.409

J = 0OCB, -0.061* 0.029 2.140 0.032

Jo = 0Ol -0.096* 0.033 -2.890 0.004

ol —» OCB, 0.590* 0.082 7.280 0.000

ol —» 0CB, 0.686* 0.094 7.320 0.000
p <.05

271 Table 3 anunsneSureradATw iR uaNLRg e fail

aundgnud 1 awlsisiuadlumsinuiidnsnansaudenafuandniifvessdns nansmaaey
wuin mnulaisuaslunisiauldfidnsnanisavdensuaundniidvesesdnsfunisldladeusinanude
mé’mizﬁm’émmgm (B=-0.020) aeslaifisesutiodfynieada (p= .409) A1 CR. Windy -0.825 wngfinn
Lifuadunsinuiizninamsausonaiuauinifvesesdns funudnusarmaduauniiidessdns fe
mé’mﬂigﬁm’émmgm (B= -0.061) pgafitud iy sada (p= .032) A1 CR. Wiy 2,140 ety Seweusu
ARz 1 Udu

aunfgiud 2 anuldiuaslunisirnuidvinanisaudenisssysinusdeesdng nan1maaou
auufgrunuiauliiuadunsinuidvinanisaudensszyfnusionsdns Merduussaniinsgiu (B= -
0.096) agsdiifuddaymeada (p=.004) A CR. Wiy -2.890 dstuseouiuauufsui 2

aundgIud 3 mMIszyfnusoasdnslidviwaiBsuindenaiduandnifivesesdng nansmagounud
mMsszyfnudesidnsiidnsnansuindensiduanndniidvesesdns funmsldlafiousimanudomdulszans
1M (B= 0.590) ageildudAyn9adid (p=.000) A1 C.R Wiy 7.280 53091558 UfnUfoeIAnTianineg
Bsvandenisiuaindniidvesesdnsduandnvurnnduandniiddonsdng feaduussdniuinsgiu @=
0.686 pesditudndnyyaad (p=000) A1 CR. iy 7.320 fetfuSsseuiuauufgiud 3

3. NANIINAHBUNITIEYAINUADRIANTTUgIUEAIMUTHINI
Inguszasdvessifedefans unannmslinseifuysdeniu il
auufzuil 4 Svdwadsiuveansisyfnusossdnsluanuduiusseninsanallifuaddunsiny

warmsiluandniiivesesing nauudguillanily e Sunasounansenumensavesanulituaslunsyia
Afsenaduandniifvesesdnsnon wﬁqmﬂﬁ?umaaummﬁmﬁuﬁ‘ﬁméné’wmﬂdﬁaLLUiﬁ"uﬂmaﬁamss:ﬁq
fmusonsinndnly wasguaiidduussaviunsuinisasuulamielindsuuuas wasgensedutudidy
nEniuiwaluSeuieuiuguaivesmsiessisulsdeiumunafnues Hair et al, (2010) Ssuans
Anszdauldunans 10 Table 4 Mensgvidaudsdssnu Tl
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Table 4 Mediation Analysis

Relationships between Model 1 Model Results

variables Beta (B) | p value Beta (B) p value

Jo ™ 0OCB,; -0.080 0.005* -0.033 0.182 Full Mediation

J = Ol -0.098 0.007*

o ™ 0CB, 0.492 0.000*

Jo —» OCB, -0.008 0.814 -0.099 0.007* Partial Mediation

nge 0.049 0.110

O = OCB, 0.593 0.000*

* < .05

910 Table 4 HansvadeUNanszvUyInsseliiiundunsinuiiirensfuandnfifvesednsd
nslalailousineu sanimaaeunuitaailiiuadunsinudsanisaudennduaniniiivesesdnsiu
mﬂei‘lx«um'aLﬁauéamwué’aamé’mﬂizﬁw‘émm@u (B=-0.080) ogeiltpd1AyNI9EdA (p= .005) wdntnile
thiomsszyfnudessdnainlululumalugiusfudsdeiu nuharnudsiusvesealifuasdunsiieuuas
nsuduaundnfifvesesdnsiunisldlaieusunuesshifidedfymadn (p= .182) Merduuszaniunigiu
(B= -0.033 InuamsnadeuilothlulIeuiisufugiuafivesn i sesifuUsdeinunuiuifnues Hair et al.
(2010) erduUsEARINRsTILUAsuwadlefifud sdshunay lfitoddymeadn vhlvinisssyfnudessdng
f3vswaderiulumnuduiusseninsanallifiuadumsianuias maduaundnifdessdnssunsldladeiiou
Fuukuvanysal (Full mediation)

uenninansnasunssryfnuroesdnsluaudiiussenieulilifuadunmsheusazniandu
andnifressinsiunudnvarnsduandniifressdng sanmsidenuianulsiduadumsienlsidsanisau
sonsfuaindniifvesesdnsdunisldlafiousmauserduysyansinnsgiu (B= -0.008 aglaiddeddyms
add (p= .814) wazdloldnsszyinusessdnsitnlululuma nadinsiginuin anuldduadunisiaud
aruduiusaenisiduaundniifveesdnsiunistaladfieusinnuegedfidoddynieadd (p= .007) §ree
FuusrAvsinIgu (B= -0.099) wansimIszyfnudessAnsiivinadeuluamnuduiusseiealsiduasdy
mehauaznsduamndnfifressdnsiuandnuvanniuandniifressdnsuuuuisdiu (Partial mediation)
agUlid souduaundgiudl 4

4. aAUT8Na
wansifeiFesnnaliiuadunsvhauiidmadsonginssunnduandnfifluesdng: unumduus
dwhunisszydnusonsdnsreminauswIAs waniana fssdufiaunsatunefivsena fd
4.1 enulaiuaslunsyinuiidvinansavdenisiduaudniifvesesdns Sainsseusuauuigiu
vdu MnwamATeludniilisonfuammigiuie mnulisuadunshoulifdvinansavdenaiduandni
fAvesasAnsiunsionlaldifiousaneu (OCB,) wai LLﬁdwwﬁmm%Lf“mmmﬁﬁﬂmmhjﬁuﬂﬂumsﬁwmﬂummz
UftR uinsedu winnuddimmuddlutemnisolalddeiiousmau fnstemdeddu mawonlaldidy
aonadosfiunguimauaniasunisdsan (Sodal exchange theory) 99n91u3deves Schreurs et al. (2012) wWuin
auliisuasluanudssansynulagnsaonnuynitusiessins (Affective commitment) Farlugnisaawaingsy
{Hegassdng uiwginssunistemderiiousisau (Altuism) ngniuiadeushsanuduiusauyanauinniy
09Ans Felssunansenuananulsiiuaslunuosninmn
Tumansafudnn namsiddndivessvanniigiu fe mnulsituadunsiauiianinamaausde

43
'

nsluaudnifvesssdnsiunadnuazvesnsiliuamndnds (OCB,) Weninnudnanuliduadunisviau
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vilsimgAnssunisiduanndnidluesdnsiteglumisau ninsuaziingnssudeaziaenioviannuaulalunis
Anmunsiasuulasmeluesdng e19aglivfiinung vielaldvunalunmsvhonudud sufsnausegslaly
mMsihaulidnse aenndesiuanuddoves Kumar (2025) Afnwrunumvesnisatuayuainesdng anulingds
wazanulsisuadlunmshauiiiienginssunafuandnfifvesssdnsvesgravnssumnaniulssmauiaide
nan153denudn anuldiuadunmaihnuianuduiuiidaudsenginssunaduandniidvesesdng Wuns
Fhduiednsfivinnsaoasedrelusddanieliannsoneuanusiunsunuliuaninmuld Suunlduitesmde
fumsanasesauadaslalunsiuianuiivenuiionnunummih indnusaniinu Fatfu 91nRaNISANY
pdsil aguléin winauinaueiendosanmiuliifuadunisiiny winouiddufsiauduamndniialy
23Ans aviagliaularansnsdeuudaslussdng wiinauldlaliamuddyesding sudwiassfeuite Ll
arumengvieldlalunisihau Junademedessdnsld dadu duimetedioninensuyudmnseainuas
Tnuddyiuauidnvesninamifsduanlitundunusensifuandniidluesding msldnagndmsais
ws9slalunisvienu (Working motivation strategy) saudsasnevigyuazadlaluiunineu sunalvianudday
fumsananaldsiuasdumsinuvesndingu Taenslianuidesiusuausiuasuendn msdeansidaiou
Rerumsdsuulasmeluesdng

4.2 aruilisiuadunshauiianinanisausonsssyinuiesddns navaaeuiiniseeusuaLLAz
NnnanFIdenhauimuianmnulisuadunsien fanuidndnauasiamilivaondeluvusjinnu
fausAninuieseravggnidndns Saduanveiivilinsssyfnusessdnsanas nanifendsilaonadoti
ATeves Jeong et al. (2022) AnwiFeamansznuvasmnulsisiundunisianuiifsenginssunsundanimd:
UNUIMAILUTARIUYBINTIEUMAUARRIANT kazunummksUSuAiua1ieiinuuasuauannguiiegi
yominnuUszmanmald 3a6au nanmsisenuiminnunsuieailituadunisvinu Sunlimes anns
TLUMIAUABDIANT e’z’iqﬁwiﬂgimmﬁm%u%awqammmiﬂﬂ%mmﬁ uenNi nan1Idedeigaulliiiiuin a1z
Funuvaeuau shwthitduieulvveuwaditasussim Buffer) Bvisnadsavvasanulsifiuaslunisviuiise
nssrysnusieasdnsld dadu fuimauaginenineinsuyudnsadefyuasiadalitundneu dheuimanns
anAuAaNLATesEMsAanslusdla Refuanurvesuish iedestumsmanlulumsiiugninanuduais
wonanil seAnsasisyuunsiisetaiililduAdaiiu (Non-monetary rewards) dmsuninauiitiomdssiion
U WemensrimgRnssumaniiiauardfysondng

4.3 mMyszyinusessdnsiinsnalisuindeniniuaundnifdessdns Insvensuasuigiu 91
nanFideloninauiamiuidniedndnvaluas mssyinusessdnsazdmanisuinliiuesdnsludesnadu

1 12

aundniidensdng madnwidnginssunsduaniniifluiuninelalddeiiousinmuuasiunndnyusvos
msiluaundndis aonndasiuuideves Chang et al. (2019) fidnu3vinavesdsndnuaiosinsdidernisudadu
YovimidiTomarnginssunmauandnififiedanndoudeussansammsiauindndusidadss  91nnga
fee1s 475 au Wundhaulugravnssunng o Wy geannssun1edaalnsing gaamnssuauuing 18 veq
a15du (vt wamAdenuidvinavesdndnualesdnsdilodmadaandenmaduaundnifsossdnaiiie
Awanden maszyfnueasdnssminmudunsuansdsnnudinauduludmuniaesesding uenainids
donndaafiunuideves Hameli and Yaslioglu (2025) @nwdesnusuRnveuredinuvatesrnsluuiunues
Uszimaridaiaun: msseyinudossdnsvomtnnulagnginssunisiduaundniifivesesdns wansidenuin
ANSURRYeUAEdIALTeIRIANTEALENTUSITIUINAUNITIEYRIAUABDIANT Lazn15IEUMInURDRIANTAT
auduiudidsuintunginssunnduandndifvesesdns
Mnraanmadelumdfeininnusuiasansaiuildiemuiamdnuaififosdninuies 3
denadengAnssuiuanseandamaduandninnessdng Wy nstiemdeddu liazifindndidu UitReglung
seufoveadng sauludsfuinmaisuamesesdnsedisasinane dafu duimnasdieninensiged msas
nwdnualvesesinsiilnmdnvalludeuin aieideunasTansssuesing (Cooperate culture) finlsfuminau
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onaldniivesniseus (Training) ¥ievhAvnssufiaduairsanuidnuasnissuilunsszysmuvosesansliiu
wilnau gusmsaisidunisadiennansay (Shared values) silindnauidnianudiivesesdnsfieninugiilaves
11 1wu MsAeansidovimiininauiidinsuliede msasdydnvainieanssufiduaduanugilelumnududunis
Yoy wiluriingaesugia

4.4 mMyszyfnusonsdnsdidvinadinluaudiiudszninenuldiuasdumaiusasnady
aundnidvesesdns nansideiinsouiuauigiu msszysaressdnsiunumdusuusdesiudonuduius
yosaliisiundunsyhnuiidmansaviensfuandniifveesdng nmsszysnulue sdnsiduunumils
wiinawlussdnsimnudniauesiinnudfyuazifudiunidussdnslugiusandnlusadng manidnaudl
anudEndsnanaunsavilininnuinaugnitusessdnsuazdamalumsiduaindniidveeadnsle nan1s3de
yoenssryisesiessAnsiufiudsdsing aeandesiunuideiFes Bemansenuvesnnulifiuasiunisiauii
AongAnTIUNITUNTAAINS: UNUIMAILUTAINIUYBINITTEUMINUARDIANT kazUNUIMAmILUTUSUMAUATIEH
LAY HamFITenuin mIszyinuiuesdnsianasanmnsafindvinavesanallisiuaddunusongingsy
nsUnUaAusla Jeong et al., 2022) i nMaeiuaamsssyinuivesdnsvesminauiaduFesifuivns
aslimudndy il esdnsanansaifiufeldemetesdnsiianssy wenseduliminnussyinuenuaundn
10404An3 waraiunmdnvalosdinsidauanluanufnveninau nsssyudinuvesesinsididinansenuse
winuisludungiingsy anusnd enuAnuazersualiifiessdng fewmail ssdnsmslianudidynssey
Mnuvesedns lnen1sugnilsriley SnanualueteAns uonni AuImsasaylvinnudidgiunisanainulyl
fundlunmshanuiieanauinn anuinale wasasuaisoiguasiddalunsiauliundnnulussing

A3UNANI3IY

asunaniTedadulunutnguszasdiis 2 4o lnemsveaeuauufgiuinisseusus 4 aunfigiu Téud
1) aunignui 1 amnulisuadumainulidsadaviensiduandnifdunsolaldiiousma uddwa
\Beausiemnduandniiddunudnuaznsiduandniia agunanuiwensuaunigiuuisdin 2) aunigiud 2
anuladsuaslunmsvinudanaisaudonisssyfnusonsdng agunanuigenduauufsn 3) auufgiuil 3 n1s
szyfmudssaiBsuindensiduandniia asunanuitenfuauufgiu wag 4) aunfgnd 4 msssyfanuiudh
wUsdssinuanudiiusserintsmnaliifiuasunsinuiasmsduaindnia Taodusuusdsiunuvanysad (Ful
mediation) Tusunsienlaldiileusaneu vugFertudusuusdssinuuuuunsdin (Partial mediation) Tusu
Andnuaznsduandndia agunanuinsonsuausfig

99AANUS Y

mifeddinmenulsifuadumshanuiidmadensduaundniisluesdng fmsssyspuivesinadudh
wdsdwiu s@nwiamgniinnusunis WunguiegeiufiRnuiedosaniuninsiu uasdamansznuse
maaswgialenss ssdnrmslidlésufontstimifiuin nalnfideulessearinsmalddundunsioudidy
an1EM93nine) wazngAnssunnduaundnidlussdng lnefinmsszuinusiessdnsiduasniudouddny

HaNTIFLUILVENBVR UV ¥ N TIE UM sdIrLlvinsauaquisuTuNvasa s dluoIINN 5
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New Insight Framewark:
Job Inscurity in the Banking Sector

Theor cal Contribut
Expands Socis! identity Theory to Ococupational Risk

& ] Organizational
Job Insecurity idontifmation

(Critical Psychiogica)
(Psychological Threat) | s Beidge

() 33

Context: Bank Fmployees (Economic impact) [

Figure 2 New Knowledge

Jalauauue
1. dauauuzlunisimansidgluld

1.1 mu‘%”aﬁlﬁuﬁagammjuﬁaaahawﬁmmﬁmmi yjanaaeuiladvdiuyanadie amnuldfuasluns
v mssyfnuluesdng wagngnssumaiduaninifivesesdng nanmAdeuandiiiuin aruilifuaduns
vhaudanasenisseyfausesdnsuaznisiduaundnitvesesdnsvesmineu Yedodanandsmasonisidy
wyAnssunisiluandndifnessAns nansiseiannsazdasveesewuatnves “analifundunisiien”
U3UN8309ANTgIAAALUITNTOU 9 Wy suladadin suaienistu fulsusunazdiin was Jadumdnay
52AuUURN15 (First line employees) Wunianvesesdns nsanzdondufliuinisuasiujduiusivandn
Husihuusn Wududfiiazairsmnufionelauas lifimmelaliigndn vinwinsudanuidnnelulaluGese
laisfuadlunsvhau ervdmansgnuluiFemansufoinuiianas sz fiRnulunihiitugunueds
dufanidy nsananuidnvesanliifuaslunsieulineuduuinidaiud dddyfesdnsuazdie
ninensuyudanslinnudey fiddaulaannsiidesnulifuadunshauluyssgndldlufuiussu
Wl AURNUseasAng Auianelavegnet uarnan1sujuRnuveminnuluuiunesdnsgsiauinisla

1.2 9nuan s analalifuadunsinudsensaurenisduaindniiivesesdng dadu eadns
msdatunsadvtyuazdiddaldtundnauidninuesdiaudasa Sofameiuiisnisuasinlavue
UftRnueglusadng Wewihanuifneuidnasnsds Unminanudnaledannsaujifnuldedafuiuags
UseAnBnm waedvdmadenginssunaduanndniialussdng msiifindnauiidnginssunsduaundnialy
09AN3 azdwmaRrondnsogsdBulusozen

1.3 fuimsesdnsasadiennuidnanuiiudivesesdns (Sense of belonging) lrfuniinau tngli
A deyemiinay afeanudusuniduionty enadnlasinsviiedanssuadannuanstad aenndnvel
fifviensdns ilevhliwinnuddnindeidoauaznmdnualiifvesesdns Aronmdnuaiuazauiidedeswomules
ynwinauinnuiinhaueaduduvildussdng sxvliminanuieaugniusasAnfressdns Jadomani
ardsalymgfnssufiuansoenyluesdnaiduduuin

1.4 nnansive annsaludenuzilussdulfiRnsuasszauulouieveesans il

1) seAuUfURN1T (Actionable recommendations) §UTM15a1U150A@T19AINTTUNTOLATING
atfuayulymiinausnumsosnuuuulagilvinuefiu (Job crafting & Reskilling) Lwalmmmmsaﬂmmmuauu
arwifuasluidanuaunsn (Employability) wilunmgidumisnuduiicnudes uenainiy dhensnens
uywdanansndnfanssuaisansduiusiiiunisuisudminesiudu (intemal identification workshop) e
Swsziunsssyfmuivesdnslildlianasmuanuinadosy
2) syivulauny (Policy-level recommendations) Husmsanuisafnumduuleuiailame

foyaanuresdnsedamsdlunssn ileannuaguiaieliuiuey (Uncertainty) wazaiemnuidesiuinesdnsas
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Auannaueg1agRs Ty wenandl anansoadreuleuiglunsusuasuannsiduaiuiuady 1w’ (Job
security) snidunsiiurusiuadly "fyana’ (People security) Hunsasuiuaiafnisszezen
2. dorauonuzdmiunsiteasioly
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Abstract

In the digital era, characterized by rapid advancements in technology and artificial intelligence, the
knowledge and skills demanded by the labor market are experiencing continuous transformation. Higher
education institutions are therefore required to develop curricula that align with the principles of Outcome-
Based Education (OBE). This study aims to develop the Program Learning Outcomes (PLOs) of the Bachelor of
Business Administration program, Faculty of Management Sciences, Prince of Songkla University, in alignment
with the AUN-QA quality assurance framework and contemporary labor market demands. This research
employed a qualitative approach, collecting data from 45 internal and external program stakeholders,
including employers, alumni, and academic staff. Data collection methods included in-depth interviews, focus
group discussions, and open-ended questionnaires. The collected data were analyzed using content analysis
through systematic categorization, coding, and theme synthesis. The findings revealed 13 stakeholder-need
themes encompassing business administration knowledge and essential skills, which were subsequently
synthesized into nine Program Learning Outcomes. Examples of these PLOs include the ability to develop
oneself through learning from feedback and constructive criticism, and the ability to analyze and present

information to executives for informed decision-making. Formulating PLOs based on OBE principles aligns the
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curriculum  with  labor-market expectations, thereby supporting the development of graduates whose

attributes match the competencies required by employers in the contemporary workforce.

Keywords: program learning outcomes, business administration, outcome-based education,

program development
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Figure 1 Research Conceptual Framework
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sauansly Table 1

Table 1 Program Stakeholders

Stakeholders Number of Participants
Primary Stakeholders
Regulators 3
Private Companies 10

Government Agencies

Business Owners 2
Alumni 10

Secondary Stakeholders

Current Students

Business Administration Academic Staff from other universities a

Program Academic Staff
Total a5
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NaN15I8 kazanUsIuna

MnMsBnzideyanlasuangfidulideaunsoasdidunsdanguuseiiud1dey (Theme) lddmiu
WaHan1seuNAaniwemangns (PLO) uazafamadnsn1sleuinmanitvemdngnsuimsssiadudga

a51997n lemananasaluil

Table 2 Stakeholder needs summary

Stakeholder Needs Themes

Stakeholders

Hard skills

Theme 1: Business administration and

entrepreneurial knowledge

Regulators, private companies, business owners,

alumni, current students, and academic staff

Theme 2: In-depth knowledge in business
disciplines (e.g., finance, marketing,

human resource management)

Regulators, private companies, business owners,

alumni, current students, and academic staff

Theme 3: Professional qualifications or
occupational licenses

Regulators, private companies, alumni, and academic
staff

Theme 4: Business ethics and professional

conduct

Regulators, private companies, government agencies,
business owners, alumni, current students, and

academic staff

Soft skills

Theme 5: Communication and negotiation skills

Regulators, private companies, government agencies,

business owners, alumni, and academic staff

Theme 6: Presentation skills

Regulators, private companies, government agencies,
business owners, alumni, current students, and

academic staff

Theme 7: Language skills

Regulators, private companies, government agencies,
business owners, alumni, current students, and

academic staff

Theme 8: Digital skills

Regulators, private companies, government agencies,

business owners, alumni, and academic staff

Theme 9: Growth mindset and continuous self-

development

Regulators, private companies, government agencies,

business owners, and alumni

Theme 10: Teamwork skills

Regulators, private companies, government agencies,

business owners, alumni, and academic staff

Theme 11: Social responsibility

Regulators, private companies, government agencies,

business owners, alumni, and academic staff

Theme 12: Systematic analytical skills

Regulators, private companies, government agencies,
business owners, alumni, current students, and

academic staff

Theme 13: Problem-solving skills

Regulators, private companies, government agencies,

business owners, and alumni
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910 Table 2 uansnsdnnguussiiiuddgdmunmstauinanisGouifiaaniwomdngns (PLO) W
13 51 Inguvadungu Hard skils fie AwSALUIINSEIAa Auiidadnlumansuimsssna (W n1siu n1seain
nsusmsyana Jusi) Aadinielusygialunisuszneuan@n assenussanasasesssulunisingsna uazngy
Soft skills Ao Minuen1sAeaswayn1s9TReTes nvensiiaue Fnueduniw nveduadna n1sduuade
wuuLiule (Growth mindset) AUSURATOUADAIAL AIINAINITOTUAITILATIZIENTTZTUY ANUEILITalUNT
Wit nsimwnuesegsreios

Table 3 Summary of the Development of Program Learning Outcomes from the Identified Themes

Program Learning Outcomes Stakeholder Needs Themes

PLO,: Demonstrate the ability to develop oneself through learning from feedback | Theme 9/ Theme 12/

and constructive criticism Theme 13

PLO,: Analyze and present information effectively to support managerial Theme 6/ Theme 12

decision-making

PLOs: Apply knowledge in business administration to formulate strategic plans for | Theme 1/ Theme 2

an organization

PLO,: Apply an entrepreneurial mindset to create and develop business initiatives | Theme 1/ Theme 9

PLOs: Apply research processes to analyze and solve business problems Theme 12/ Theme 13
PLO,: Communicate effectively in contexts characterized by social and cultural Theme 5/ Theme 7
diversity
PLO;: Work collaboratively with others within the organization Theme 10
PLOg: Select and utilize digital technologies effectively to achieve work-related Theme 8
objectives

PLOy: Demonstrate ethical behavior and social responsibility in professional and Theme 3/ Theme 4/

organizational contexts Theme 11

97 Table 3 uanwmadwsnsFouiiininnwemdngasuimsssiatufinaiiseinsuia 13 3u lag
ﬁmumwaé’wémsﬁauiﬁmwi’a Wu 9 do loun 1) ﬁ@ummuLaqmﬂmiﬁauﬁLﬁalﬁ%’UﬁﬁW”mﬁ'imiai (PLO,)
2) Iinsgnaziiauedoyareduimsifiensdndula (PLO,) 3) Uszandanuimasnuuimsgsiaiiiennsusuna
gmdliiesdns (PLO) 4) UszgndnseunnAnauiduguszneuns (Entrepreneurial mindset) 1ilennsainsgsna
(PLO,) 5) Uszgndldnszuiumsideioudlatiyminisgsfia (PLOy) 6) Fomsmeldmnuvainvanemadsnuuas
Sausssy (PLOY 7) vhanusiudugdulussdns (PLO,) 8) 1denldimaluladidvialunsvinenilussauimane
(PLOg) a1z 9) LLam‘Wqaﬂiim?iLLamﬁqmiﬁﬁaﬁssmLazmm%’uﬁmamaé’aﬂu (PLOy)

aAUsENa

nansdenanddiiiuimadwsnisiouiinaniwemdngnsuinsssatudin anginginisdnnis
donnaoeiuNUITevas Werasat et al. (2022a) lusnuausianig (Specific outcome) lawn n1sunsuAuAN;
NIUIMNIINT ANuGFEnlumansianziun1uImsgsia waswuAnanuiudusznaunis (Theme 1-2 uaz
1) gniianasrafunadninisFeusiamaniafisjatdunanusunagnsuas nsaiessia (PLOs ) Teaenadasiy
nuAterounthitlifiufinisysannisesdmindiuuimsstaarnshadanagnsinnarinsliSeuslungu]
Winsegnaen uenndnadeules Suduasssussularaiesssumegsia aanduielutsznouinndn way
AuSuRinTeUsadsaL (Theme 3 - 4 wag 11) MhsnaadunadnsmsiFoudfimenisfaduayusumsuans
woAnssudiuansianisiiadesssuuazanuiuinveudedeny (PLO,) Adzvieuunuimveandngaslunisugnils
AusTIILarALSURnYeURadinN Fuduaussousdglivadalimnudidgintussndoiios  Tuvmziidu
aussaugly (Generic outcome) el Suftazsiouinuzsnunisieans msldniwn msdiaue msldfdauas
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Abstract

The objectives of this research were to study the influence of success factors in community
management affecting the success of Ban Khlong Fan Pla, and to propose community management
guidelines for other communities. The sample consisted of residents of Ban Khlong Fan Pla village aged
15 years and over. The sample size was determined at 148 individuals, with 120 respondents successfully
providing data, representing a response rate of 81.08%. Questionnaires were employed as the research
instrument. Data analysis was conducted using frequency, percentage, mean, standard deviation and
multiple regression analysis. Multiple Regression Analysis with the Enter method. The research findings
revealed that three success factors of Ban Khlong Fan Pla were statistically significant: Structure and
Process (= 0.287). Capital and Resource Management (= 0.224), and Benefits for Members and the
Community (B= 0.227). Suggestions for success in other communities include prioritizing the clear
definition of steps or processes for all activities, implementing systematic control over financial and
resource management, and providing opportunities for members to participate in policy-making and the

selection of executive committees, with a focus on maximizing benefits for members.

Keywords: success factors, participation, community management
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fauslunsindula nmsdadendi wasnsTanuitaym (Inbueng, et al., 2020; Pimta, 2021) MFUTNITY
fiflnusssuduiidauasatiulsslonidnunumnnivsslenidun wdwaianudunddliun nsuims
%’mmwmﬂmwaum’s (Detthamrong & Chansanam, 2020; Boonnuang, et al., 2023)

NSaULUIAAT LY TUN1SIRe

( )

Success factors

- Structure and process management The success of

- Capital and resource management Ban Khlong Fan Pla

- Capability development community

- Benefits for members and community
. J

Figure 1 Research Conceptual framework
/Anlun133deY
1. Uszinnvaensiag
n933unstlifumsideidaUsunn (Quantitative research)
2. Yszvnsuaznguaiegng
Uszns Ao Uszrvuiidengsud 15 93ulU erdweglunydiunassiiulan $1uau 236 au
(Volunteers of Ban Khlong Fan Pla Village, 2023) ¥n1sMula@I9819uuunsIuUszy1nTueanils enui
(Yamane, 1976) fwunanudesiumingu 0.95 ésuau 148 MN15LEeNEUF79E19191834 (Purposive sampling)
TnonsUszanusuiudminifluiuil ilevinmstamneyssrsuiifiogioud 15 93u Fudeyaaddld 120 au
Aniduderay 81.08 Fauduinasifivonsulddmiunsiinszsinsanasengal (Green, 1991)
3. nsesilefildlunisifiudoya
wuuaBuAY Lﬂumsaq:uami&ﬂuﬂmﬂmamamauamﬂﬂﬁwmsuumm&Jmu,m 15 Yol o1dvaglu
Uumaesiiulan u:uaaamﬂu 4 mou ldun meudl 1 Feyafiugruvesirouuuvasunu mamawauﬂmwmaaﬂmau
(Check list) neuil 2 Hadowismnudifavesmsuimsianmsyuruiuaassiiulal uazneul 3 wan1sadua
fiussaanudnsvestuaassiiular dodonmduinnsina 5 seduuuuAieinaina (Likert scale) (Likert, 1932)
uaznaudl 4 faiauonuzfisiiy vinnmeaouiniesdiofensnasuanuiissnsadadomanfilersg wans
NAABUAIBIUITIUN (validity) HA1581319 0.67-1.00 @aaAdednu Rovinelli and Hambleton (1977) A181U"9
$uunaasiidnannndt 0.50 Fuly uagshnisnaaesldfunduiiesns S1uau 30 au aTraaeuAAITesiy
(Reliability) TneAins1zsiduszansuaarh (Cronbach’s alpha) ma3gn13ves Cronbach (1990) #lflvnguuseins
$1uu 30 Hog Iidranadesiumindu 0.809 navesnsmageuiieslaifulunuinusinuamvesaTesile
anunsatdiudeyadiunguuszansle
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4. maiususmdoua
yhmafununadeyalasdiserhmsussanfudmihfifegluiiuil Wevinsdhnneyssaeudi
o1gliisndn 15 ¥ nelugawy davanevssrvuludiuil fvueanud Su uaznalunsdidunisfudeya
wuugeunulusieyana
5. MsAseideya
Tunsinsevideyaldadifidamssaun (Descriptive  statistics) lauA Anudl Sovas Aods uay
drudesuuansgiu WeosursdnumgisssrnimaniuazsefuanuAaiiudefulsi innide dmsu
MFesesninavestadoursaudiialunisuimsdanisyuvuiidinadonnudiiavestunassilulan
fatausduys Wmslinseinisonnesnvga (Multiple regression analysis) #e38unauusdwiavn (Enter
method)

NAN15IY wazaAUITIuNa
1. dayahlugnaunuuaauany
Aneuwuvasunudulngiduneands S1uau 85 au Anlusesar 70.83 daulvagjony 60 Vuly
$1uau 40 Au Andudesay 33.33 dauluaiinisdneseiuiininuiya e’ s1uau 104 au Andudosas 86.67
dlnglanunimausa 9w 62 au Anludosas 51.67 do1@ngsivdudd 91uau 49 au Andudesay 40.83
fi519l@@n31 10,000 UM S 71 au Anduderay 59.17

2. Anadewazdiudoavunnsgrudadeuisanudidavesnsudnsyuvuiiuaassiulan

Table 1 Mean and standard deviation of community management success factors

Variables X S.D. Interpretation
Structural and process management (S;) 3.98 0.92 High
Capital and resource management (S,) 4.14 1.06 High
Capacity development (S) 3.80 1.03 High
Benefits for member and community (S,) 4.22 0.89 Very high
The achieved performance results (O,) 4.25 1.11 Very high

911 Table 1 wu31 Jadeunsanudniaveamsuimsyuaudiurassiludal wuin szauaudaiiuedlu
sefuIniign Ao manmsAdunuiiussgarmd s (X = 4.25) fusausslovivesanndnuazaysmu (X = 4.22) sz
auAaiveglusyAunn Ao Mun1suimstunuuaznsnens (X = 4.14) fulassadauaznszuiuns (X = 3.98)
Wag AUNMSIALNIAANLEINNSA (X = 3.80)

3. wan153vedadewisanudisalunisuinisianisganudniavesitunassiulan
NanTIAsIeRduYsEAnsanduiusseninedadeuisanudiislunisuimsdnnisganudiiaves
Uumaesiiulan

Table 2 Correlation coefficient analysis results of management success factors

Variable Sq S, S, Sq O,
S 1 0.747* 0.778* 0.792* 0.765*
S, 1 0.769* 0.715* 0.730*
S3 1 0.771* 0.739*
Sa 1 0.744*
0, 1
*n <.05
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910 Table 2 nan1sliATzsianduiiug (Correlation) Uadbuvisnnudnsalunisuimsdanisganudia
vostunaosiiulal anuduiusazldfiavuesdulseansanduius mndranduiusianilng -1 vie 1
wansfensimnuduiudiulusefugs (Hinkle, 1998) Tagdn r uansfemnuduiug Wefiansanandudsdass
wazmssdlaliuinstvedssnmeuns IdedussAnsanduiusiaud 0.715 83 0.792 Ternarmduiussening
FauUs vedealiivAn 0.80 wietlostuliaym Multicollinearity (Berry and Feldman, 1985) nanisfinwiuanslidiu
TndulszAvavdiius anmnsouiluTiasied Regression (MRA) 16 datfuifitetiarlummadeudn VIF (Variance

Inflation Factor) wag Tolerance faly sadl

Table 3 Collinearity diagnostics of confidence factors by individual independent variables

Independent Variable Tolerance VIF
Structural and process management (S;) 0.281 3.555
Capital and resource management (S,) 0.345 2.900
Capacity development (Ss) 0.285 3.513
Benefits for members and community (S,) 0.305 3.277

n <.05

911 Table 3 namsinszitadowisanudnsalunsuimsinnsgaudniavesdiunassitudal e
Tolerance 985N 0.281-0.345 Fadlenlaifiindn 0.05 uawen VIF ag5ening 2.900-3.555 Fatfosndn 10 Aty
AuUsBasglainnuduiusiu viseld 1in Multicollinearity @nansavitnsiasignisanneelenyaalanal

Table 4 Multiple regression analysis results of management success factors

Variables B Std. Error Beta t Sig

(Constant) 0.030 0.293 0.102 0.919
Structural and process management (S;) 0.345 0.120 0.287 2.872 0.005*
Capital and resource management (S,) 0.233 0.094 0.224 2.483 0.014*
Capacity development (S) 0.181 0.107 0.168 1.694 0.093
Benefits for members and community (S,) 0.283 0.120 0.227 2.369 0.019*
R=0823, R'=0677, Adjusted R'=0.666, Std. Eror of the Estimate = 0.64043

*n <.05

310 Table 4 Wu31 MsLATIERnITanneenyan (Multiple regression) TdMawUsdnuau 4 dauds laun
Jaduaulasaainauasnszuiunis (S;) MUMTUTMIRUNULEENTNEINT (Sy) MUNTAMUITAANEIUNTE (S;)
way AuNaUTElevveanTnuaz Yl (S,) NaveINITIATIEANITanasenAM (Multiple regression) Wu3l
Jadunulasaasnauaznszuiunis (S) (B= 0.287) AUMSUTIMITRUNULAENTNEINT (S,) (B= 0.224) uazau
waUsglovtivesandnuasyuvu () (B= 0.227) fienmduiusuvunvguiunanssdunuiusiganudise
ognilliuddynsainiisziv 05 dmdudadeiilidwadenisindunuivisaanudnialéun dunsiamun
Iamuanunsa (S;) MneamTIdeanusaaiisaunsanaesagandunssaduaunsiunglusUazuuuivle
il

O, = 0.030 + 0.345%S, + 0.233*S, + 0.181S, + 0.283*S,

Faaumsanaeetnewu aunsaviweladeuisenudisalunsuimsinnmsdanudiiavesiunaeilulan
vy . 2 a ) Ad v o W aa 1 Y o vo &
lfsoray 66.60 (Adjusted R = 0.666) a@unsaaduiednlsniidvdAgvisadiusaztanininlansil
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Table 5 Multiple regression analysis results of success factors in management — Structural and process
management (51)

Variables B Std. Error | Beta t Sig
(Constant) 0.444 0.302 1.470 0.144
The community clearly defines the structure of roles and -0.045 0.809 -0.044 | -0.513 | 0.609

responsibilities.
The community has clearly established rules and regulations, 0.189 0.127 0.169 | 1.490 | 0.139
such as membership application procedures and compensation
distribution

The community clearly designates specific locations and 0.336 0.138 0.302 | 2.430 | 0.017*

service hours for its members.

The community clearly establishes procedures or processes for | 0.297 0.115 0.258 | 2575 | 0.011*
all activities, such as depositing and withdrawing money,

borrowing funds, and buying or selling brooms and others.

All members actively participate and play a role in managing -0.019 0.107 -0.017 | -0.179 | 0.858

the community’s activities.

The community holds annual meetings to exchange ideas and 0.177 0.098 0.197 | 1.801 | 0.074

gather feedback from its members.

R =0.802, R’= 0.643, Adjusted R’= 0.624, Std. Error of the Estimate = 0.67937
p <.05

970 Table 5 Wu31 MsIATIEANARRETINAM (Multiple regression wudndadeunarudnsa
sulaseaiauaznszuanns (Sy Ae yurudnmsimunaniud uardsnalumsliuimsunaundnliegstaiau
(B= 0.302) upwymuiinmaf st upsuviensyuauneing 4 ynianssn Tegrednau wu mashn-neudu mafdudu
msge-118lsinm 8% (B= 0.258) eghafituddynsetiniszsu .05

Table 6 Multiple regression analysis results on success factors in management - Capital and resource

management (52)

Variables B Std. Error | Beta t Sig
(Constant) 0.450 0.259 1.739 | 0.085
The community manages its capital and resources with 0.128 0.123 0.125 | 1.038 | 0.301

transparency and accountability.
The community systematically manages and controls its funds | 0.565 0.147 0.519 | 3.845 | 0.000%
and resources-for example, by allocating profits and

distributing dividends to members based on their shareholding

proportions.

The community regularly and consistently reports financial 0.001 0.127 0.001 | 0.005 | 0.996
performance to its members.

The community provides financial education to its members 0.194 0.119 0.188 | 1.639 | 0.104

on a continuous and consistent basis.

The community manages funds and resources for all members | 0.034 0.022 0.087 | 1.587 | 0.115

in a fair and equitable manner, such as through welfare

benefits, dividends, and loans.

R =0.820, R"=0.672, Adjusted R* = 0.658, Std. Error of the Estimate = 0.64766
*p <.05
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91N Table 6 wu31 MIBATIwEAUanneanAn (Multiple regression) wuindadeuranudnsa
AIUNFUTMIRUYULAENTNEINS (S,) Ao Yuyulinismuan UsHIsRULaznIneInsod uluszu Wy n153nass
Mls mMsdreRdudunaliviaundnaudadiunisiionu (B= 0.519) egreditdudAgynivainisedu .05

Table 7 Multiple regression analysis results of success factors in management —Benefits for members

and community (54)

Variables B Std. Error | Beta t Sig
(Constant) 0.218 0.339 0.642 0.522
Every household in the community is eligible to hold shares. 0.312 0.137 0.251 | 2.274 | 0.025*
All community members participate in the selection of the 0.126 0.108 0.128 | 1.160 | 0.249
executive committee.
Community members participate in receiving both direct and 0.214 0.129 0.201 | 1.661 | 0.100
indirect benefits in a fair and equitable manner.
The community allocates profits as welfare benefits to its 0.137 0.094 0.132 | 1.459 | 0.147

members in a fair and equitable manner, such as funeral

support funds and loans

The community distributes benefits to its members fairly. 0.022 0.076 0.023 | 0.283 | 0.778

The community effectively carries out activities that help 0.193 0.126 0.198 | 1.531 | 0.129

address members’ problems, such as finding markets and

alleviating poverty.

R=0.782, RZ: 0.611, Adjusted R2 = 0.587, Std. Error of the Estimate = 0.71184

p <.05

o

310 Table 7 wui1 MsiATgviaunanesdavan (Multiple regression) wuindadeuvisminudsa
AunaUsElevuvesanTnuazgumu (Sy) Ao aunTnvewusuansadeviulannasiseu (B= 0.251) sgalvud Ay
nsefinfisziu 05

nanTiaTgitdswinnudisalunsuimsianssuuesesiiudan wui Jedeiiidvdnasie
AnudusalunisuimsdanisyuruegaiidedAgnisadad 3 Jadeliun sulassadawaznszuiuns diunis
USMTRUNURAENITNGINT wavAuNAUTELEYUY0ENT NhasYUTY Fetladets 3 aunsneiureanudiiaves

urulasesas 66.60

4. wanstausuumslumsuinsiansyuvuldiugusudy o

PnranTinzitadeuiinudnsatiuaaesiiulan wandvifiuing 3 dedefiduesiusenoudify
AfdvEnaremsiuiunuresmusuiuaaesiiuUa Téun dnlassairsuaznssuiunms funsuinstunuuas
NFNINT warAUNaUsYlETUVRIANTNIAY YUY Hadeia 3 anusalugmsdianewuimalunisuimsianis
guyuiiannsatlulssgndldfiuguudu 9 Tasd

4.1 nmsfvuatumeuLaznIzUILMITLiuueE i Yusudy 9 AdeanisUszaunudnie
YuBUAITEINTIRELLAY STy TuReuM IR Liuuitaay Weldaudndilanseiu ananusdou uasuiy
Uszdnsnnlunmsvinusiudiu viieenadnialievisewuimsljiidmsuianssudrdgasdiglinisaduanul
WINITFIUATENTONTIARULA

4.2 msuImsRuuuazninensesnafuszuy quvudy 9 fiFesmsuszauaudida yueumsing
fmusszuunsdan1smemsduiilusdla wu Sn1sduiintadsnesu-sed1e mansedeulnennznssuns uas
nMsenuasieandnegaiiaue waznslininensluguvunsinisinassegnamnzauuazduen welman
UselevtlagansoainTnuazannisgayde
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43 madalemalviandnddrusululovsuagmsuimsdnms yusudu 9 AfesnsUszauanudiia
guyuasazliaudndanslunisiaueanudaiu Muuaulouts wazsiudndulalufanssuddyvesyusy
nsfndenanznssNnIsuImInsilialenaliiaudnynauiidiusi ioaireanulusdlauazainudesiu
TunseuIUNITUIIS

4.4 majatiunauszlevivesandniluvan yuvudu 9 Adesnsuszauaiudiia guvumsazauiy
Tnofdsfmausslonifianinaglisu veluduasugia deew uazamnn@in ssfimsadianssuiineuaues
AOAIUABINITVBIANITN LU NIFANATUDITH N139RATARNTT waznIsiwInYe azdreliuruliauduuds
wazdsdu

5. afiuT1ena

Uadoulunisuimsdanisgainudnsavestiunaesiiuvan sunedszdunaiu daminusduys liun
Jaduanulaseaiisuaznszuiunis Jadeaunisuimsdunuiasningns wasdadesmunayselovivosanin
wazaguay AnsnsneduTenan At iueuldd

5.1 Tassa¥suaznszuauns Wudedsiiinadeanudusalunisuimsinnisvestunassiiuuan
definsanmeyssiu wuh gusuiinsdvusaniuiiuasdiaaalunsliuinmsudanndn uazimstmuaduneu
yi3enszurunseng q yniansauliogadaieu 1wy n1sin-neuliu n13dBuiu mde-velingn aam Wullads
fifnarornudiSalunisuimsdnnisvestunaesitutan wailthussesiiuuaniimstmuarasnarlumsliuing
uitasn@n siludurasniseouming madBuiu nsdaaiumeiuendn dliussrmulugusuaasoanlduims
warNWRUNsEFInUsE U SamamAiduarvieuliiiuin msuimsianisyusudiivszauanudisanisdang
Tassanaznszuunsidasyilinnsuimsiamsyuruaninsoduiunuldiuoded aenndesiuanuidoves
Inbueng, et al. (2020) Wu31 AIUANSIVBINGLIAMAIYLTY Lﬁmmﬂmﬁmmmdmﬁﬁ nssvadinsaundnluguoy
3’33Jﬂmm’ﬁaaﬂﬂ{]i"L°UEJUWN&J?UNWUEJUE]EJNL‘U‘LA@WEJ&ﬂ‘wmaﬂwi%ﬂi’e]UﬂaiJ‘W\‘ﬁ/i‘m%ﬂ’mﬂJiUijaU n19vi191u
Jwriu wennilfsaennadesiu Tinnaphop, et al. (2024) 1wud1 AHENTIVBINTIANTTAMAIYUYY LN
fimsdalassainsesdnslugUuuuresnasnssunauivis fnsivuavthiirnusuiaveunulassainsngs Ins
yhauwuutemieiona fndatuuasiu fssuumsfinaunisdidiua

5.2 msuimsRuyuuazninens Wutadeiifivadernudiialunmsuimsiansvesthunassitudan
Wofisanmeusuiu wui wwuiniseuy timsiulasninensegraduszuy wu msdeassiils msdnetu
Huwalvunaudnaudndrunisievu Wulladeiifinadernudiialunsuimsianisvestunaesiiuan sl
thuasssiiuvaniinsdnassuatilsnnituliunalazads nsudmsnisduiienuussuu aundnynaudan
windlauduldinesduauBnsssunniennenssunisuinis dwalinisasuau n1suimsnisdudussuu
Fanamsidvazviouliiiuin madudunulasiemzluguuuuvesanenssuns mniinismuaunssiuauls
Jussuvegrawinfieutu azdwmalinisdndusuvesguoulszaunnudnia donndsaiunuideves Pimta
(2021) wui1 szUUMTIATREAlUsdla asaaeuld fuszneunsiinnudaandiladunsiiunionisamu
TN15IMHUAUNITRUADUAINY Ly ﬁmié’mﬁﬁﬁm%aéwﬂmuw gnanuazidulagiu L‘fluﬂﬂ%’aﬁﬁmaeia
armdnstlunisuimsdansnguendngueu uendinidsaenndesiu Inbueng, et al. (2020) finuth Jamda
guyuiilszauanudiduiaaninmsiaintyTaesu mede nilduresnguesraiuszuy nsdavhoyidenna
Tusdla paaaeuld fnstwuanisdnassaadilsegnadudadudniadefinmauimanisduiifsadostunisidun
wazn1stgluvesiuyu

5.3 naustlovivesandnuasyumy iudladeiifinarerudidslumsuimsianmesiunaesiiulan
definnsansigdssiiu wui andnvesyuvuasadevulinnaiaufeu fdwusulunmsdmunulousvesuy
fdwdnlunsidenaugnsiuns Wuladoiifinasernudisalunisuimsdanmsvestueassituan ity
papsfiuUaniinisdatenmdliaundnlugusuaiunsadieriulannasiseu Insivualiteiulagegaliiiuy 500 um
sotnd elmAnmsnssaenausloviuer el anauvieud wesandnlugusy dwan1siduasreulmiiuii
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nsudmsiamsyuruiiinnaiiessa lifarawdondivesaudn agiliAnnnudusalumsuimsdans
YUy donndesfunUITeves Wongkalasin, et al. (2020) fiwuin nwdFavesnisianisgsivguvusiuluy
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A3UNAN13IRY
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dieliszenauluiuiifienslanseiu ananudndou 2) msvimadunuuasnineinsedraduszuy Wida uas
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AuAaLiY nsimuaulaute Tautanisidenauznssunisu3ms wer 4) nsyudunauseleyivesaudndu
wdnlunn 9 du wamavdriasnsarisligeudy 9 aunsnihlluiuldifioaiaudidaaranudiduly
nsuImsianslauieiuiiuaassitulan

99ARNUS Y

midduildasosdanulmifasieuliifutladonrudiiaveamsuimague fe dadodulassathg
LAYNTEUIUNT FUMTUIMIIRUULaEN3weInT uaziunsyatmauslonivesaundnuazyuvudiilianinasie
Arwdsavestunsositulan ssdauslndfiistudumsysanmuunAnasvsianaifisndifunsdnnis
yuudalasiadns fouansliiuinmstaususulaildtueg fudunissediaien uwidesedeszuunisuinis
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U573UY3 A9 Figure 2

[ Success Factors ]

+ A\ 4 +
Structure and process Capital and resource Benefits for members
management management and community

Integration of sufficiency economy concept with structural community management

Clear management system members’ participation in decision-making strength and transferability

Figure 2 New knowledge
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1.2 Figures
1.2.1 Figures from an article

Format:

Note. Explanations to supplement or clarify information in the image. From [or Adapted from] “Title of
Article,” by First Initial. Second Initial. Author Surname, Year, Journal Title, Volume(lssue), page number
(url or doi if from an ejournal). Copyright Year by Name of Copyright Holder [or In the public domain or
Creative Commons license abbreviation]. Reprinted with permission. [or Adapted with permission.] if

permission is sought and obtained.
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Figure 1 Consumer survey of souvenir product

Note. The information of customers’ behaviors and demands for tie-dye products. From “Product value addition
for Ban Hua Kuan Tie Dye Art Community Enterprise Group, Sathon Sub-district, Songkhla Province,” by T.
Laykhaphun et al, 2024, Area based development research journal, 16(1), 80, (https.// so01.tci-
thaijo.org/index.php/abcjournal/article/view/269553/176399).

Reference:

Laykhaphun, T., Esamah, A., Junsuk, P., Wattanakul, M., & Junker, T. (2024). Product value addition for Ban
Hua Kuan Tie Dye Art Community Enterprise Group, Sathon Sub-district, Songkhla Province. Area
based development research journal, 16(1), 75-86. https://so01.tcithaijo.org/index.php/abc
journal/article/view/269553/176399

1.2.2 Figure from website

Format:

Note. From Name of photograph [Photographl], by First Initial. Second Initial. Author Surname [or Group
Author], Year, Site Name [omit if same as Group Author] (url). Copyright Year by Name of Copyright Holder
[or In the public domain or Creative Commons license abbreviation]. Reprinted with permission. [or

Adapted with permission.] if permission is sought and obtained.
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Figure 2 Kaeng Kood Koo
Note. From Kaeng Kood Koo - Chiang Khan, Loei [Photograph], by T. Tan, 2015, Flickr (https.//www.flickr.
com/photos/thanate tan/23899118016). CC BY 2.0 DEED

Reference:
Tan, T. (2015). Kaeng Kood Koo - Chiang Khan, Loei [Photograph]. Flickr. https://www.flickr.com/photos/
thanate tan/23899118016

1.3 Tables
1.3.1 Copied table
This table has been copied from the journal article and is the first table used in
your work. As such the Table number reflects the position in your work. The table title and note also
reflect its relevance to your use of it.
As the table is copied from another source, a full end-text reference will also be

required.

Table 1 Chemical composition, sugar content and bacterial contamination in honey after solving the

problem from the central laboratory

Test list Test results Standard value
Normal honey Spoiled honey
Sample 1 Sample 2 Sample 1 Sample 2

Acidity (mEq) 59.22 62.13 52.27 52.66 < 40 mEg/kg
Moisture (g) 23.88 25.45 23.49 27.64 < 21g/100g
Total sugar (g) 73.04 735.52 68.61 71.23 g/100g

Fructose (g) 34.96 35.46 33.21 33.80 g/100g

Glucose (g) 36.68 36.63 34.33 36.30 g/100g

Sucrose (g) Not Detected < 0.20 < 0.20 Not Detected < 5 g/100g

Maltose (g) 1.4 1.43 1.07 1.13 g/100g
Salmonella spp. Not detected Not detected Not detected Not detected Not detected
Staphylococcus aureus (CFU) < 10 <10 <10 <10 < 100 CFU/g
Yeast and molds (CFU) 1.4x10" 2.8x10° 2.4x10* 8.7x10* <10 CFU/g

Note. Source from Janruang, P. (2024), p 68.
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Reference

Janruang, P., Timkhum, P., Chanchai, W., & Imtub, S. (2024). Enhancing wild honey harvesting and creating
added value to sustainable community living of Santharukphuengpar Community Enterprise, Nan
Province. Area Based Development Research Journal, 16(1), 63-74. CC-By-NC-ND

1.3.2 Created table
This is an example of a typical table that might be generated to represent data
created by a student or researcher as part of their studies.
Include table notes if needed to describe contents of the figure that cannot be

understood from the table title or body alone. Table notes are placed beneath the table

Table 1 Local food activities in Loei province

Local food activities Percentage
Eating 12.07
Local performance dinner 12.93
Local festival 21.55
Local taste 11.21
Shopping food ingredients in the local market 9.48

Note. n=459, multiple responses

2. Book
2.1 Book with a single author

Parenthetical citation (Vanhove, 2018)

Narrative citation Vanhove (2018)

Format:
Author surname, Initial(s). (Year). Title of book (edition). Publisher. DOI (if there is one)

Format for editions:

Second edition = (an ed.)

Revised edition = (Rev. ed.)

5th Revised edition = (5th ed., rev.)

Reference:
Vanhove, N. (2022). The Economics of Tourism Destinations: Theory and Practice (4th ed). Routledge.
https://doi.org/10.4324/9781003258186

2.2 Book with two authors

Parenthetical citation (Urry & Larsen, 2011)
Narrative citation Urry and Larsen (2011)
Format:
Author Surname, Initial(s)., & Author Surname, Initial(s). (Year). Book title: Subtitle. Publisher. DOI (if there is
one)
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Reference:
Urry, J., & Larsen, J. (2011). A review of: ‘The Tourist Gaze 3.0. Sage. https://doi.org/10.1080/14616688.
2012.699095

2.3 Book with three to 20 authors

Parenthetical citation (Shove et al., 2012)
Narrative citation Shove et al. (2013)

Format:
Author Surname, Initial(s)., Author Surname, Initial(s)., & Author Surname, Initial(s). (Year). Book title:

Subtitle. Publisher. DOI (if there is one)

Reference:
Shove, E., Pantzar, M., & Watson, M. (2012). The dynamics of social practice: Everyday life and how it

changes. Sage.

2.4 Edited book

Parenthetical citation (Smith, 2008)
Narrative citation Smith (2008)

Format:
Editor Surname, Initial(s). (Ed.). (Year). Book title: Subtitle. Publisher. DOI (if there is one)

Reference:
Smith, J. A. (Ed.). (2008). Qualitative psychology: A practical guide to research methods. Sage. Blscher, M.,
Urry, J., and Witchger, K. (Eds.). (2010). Mobile methods. Routledge.

2.5 Chapter in an edited book

Parenthetical citation (Popa & Spiridon, 1998)
Narrative citation Popa and Spiridon (1998)

Format:

Chapter Author Surname, Initials., & Chapter Author Surname, Initials. (Year). Title of chapter: Subtitle. In
Editor’s Initial(s). Surname & Editor's Initial(s). Surname (Eds.), Title of book (pp. page numbers of chapter).
Publisher.

Reference:

Popa, V.., & Spiridon, J. (1998). Hemicelluloses: structure and properties. In S. Dumitriu (Ed.),
Polysaccharides: structural diversity and functional versatility (pp 297-311). Marcel Dekker
Coulter, R. H., & Zaltman, G. (1994). Using the Zaltman Metaphor Elicitation Technique to understand

brand images. In C. T. Allen & D. Roedder (Eds.), NA — advances in consumer research (Vol. 21, pp.

501-507). Association for Consumer Research.
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2.6 Ebook
Parenthetical citation (Gladwell, 2008)
Narrative citation Gladwell (2008)

Format:
Author Surname, Initial(s)., & Author surname, Initial(s). (Year). Book title: Subtitle. Publisher. URL

Reference:

Gladwell, M. (2008). Outliers: The story of success. Little, Brown and Company. https://www.amazon.com
/Qutliers-Story-Success-Malcolm-Gladwell-ebook/dp/B001ANYDAO/ref=tmm_kin_swatch_07_en
coding=UTF8&qid=&sr=

2.7 Book with no author

Parenthetical citation (Quotation) (Webster's Basic English Dictionary, 2000)

Format:
Book title: Subtitle. (Year). Publisher. DOI (if there is one)

Reference:

Webster's basic English dictionary. (2000). Merriam-Webster.

2.8 Encyclopedia
2.8.1 Print encyclopedia with individual author

Parenthetical citation (quotation) (Keener & Pelfrey, 2017)

Format:
Author Surname [of Entry], Initial(s). (Year). Article title. In Editor(s) Initial(s). Surname(s) (Ed.(s.), Reference
book title: Subtitle (ed. (edition), Vol. (volume), pp. (page numbers). Publisher. DOI (if there is one)

Reference:

Keener, S., & Pelfrey, W. V. (2017). Cyberbullying. In E. K. Nadal (Ed.), The SAGE encyclopedia of psychology
and gender (Vol. 1, pp. 417-418). Sage. http://dx.doi.org/ 10.4135/9781483384269

King, P.N., & Wester L. (1998). Hawaii. In The world book encyclopedia (Vol. 9, pp. 88-110). World Book.

2.8.2 Entry in online dictionary/encyclopedia (with group authors - continuously
updated)

Notes: When an online reference work is continuously updated, use “n.d.” as the year of publication and
include a retrieval date.
Parenthetical citation (Oxford University Press, n.d.)

Narrative citation Oxford University Press (n.d.)

Format:

Author. (n.d.). Title of entry. In title of dictionary/encylopedia. Retrieved month date, year, from URL

https://s005.tci-thaijo.org/index.php/researchjournal-iru/
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Reference:
Oxford University Press. (n.d.). Tourist. In Oxford English Dictionary. Retrieved May 20, 2024, from https://
www.oed.com/dictionary/tourist_n?tab=factsheet#18108703

3. Journal articles

3.1 Journal article with one author

Parenthetical citation (Morrison, 2018)
Narrative citation Morrison (2018)

Format:
Author Surname, Initial(s). (Year). Article title: Subtitle. Journal Title, Volume(lssue), page numbers.

https://doi: xx.xxooxxxaxx OR nondatabase URL

Reference:
Morrison, A. (2018). Hospitality research: Legacies and futures. Tourism Management Perspectives, 25, 189-
192. https://doi.org/10.1016/j.tmp.2018.01.005

3.2 Journal article with two authors

Parenthetical citation (Lepp & Gibson, 2008)
Narrative citation Lepp and Gibson (2008)

Format:
Author Surname, Initial(s)., & Author Surname, Initial(s). (Year). Article title: Subtitle. Journal Title, Volume(lssue),

page numbers. https://doi.org/xxxxxxoxxxx OR nondatabase URL

Reference:

Lepp, A, & Gibson, H. (2008). Sensation seeking and tourism: Tourist role, perception of risk and
destination choice. Tourism Management, 29(4), 740-750. https://doi.org/10.1016/j.tourman.
2007.08.002

3.3 Journal articles with three to 20 authors

Parenthetical citation (Meissner et al., 2023)
Narrative citation Meissner et al. (2023)

Format:

Author Surname, Initial(s)., Author surname, initial(s)., Author Surname, Initial(s)., Author Surname, Initial(s).,
Author surname, Initial(s)., & Author Surname, Initial(s) [list all authors and insert an ampersand
before the last author]. (Year). Article title: Subtitle. Journal Title, Volume(lssue), page numbers.

https://doi.org/xx.xxxxxxxxx OR nondatabase URL

Reference:

Meissner, T., Gassmann, X., Faure, C., & Schleich, J. (2023). Individual characteristics associated with risk
and time preferences: A multi country representative survey. Journal of Risk and Uncertainty,
66(1), 77-107. https://doi.org/10.1007/511166-022-09383-y
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3.4 Journal articles with 21 or more authors

Parenthetical citation (Vos et al., 2019)
Narrative citation Vos et al. (2019)

Format:

Author Surname, Initial(s)., (list the next 18 authors) ... (final) Author Surname, Initial(s). (Year). Article
title:Subtitle. Journal Title, Volume(lssue), page numbers. https://doi.org/xx.xxxxxxxxxx OR
nondatabase URL

Reference:

Kalnay, E., Kanamitsu, M., Kistler, R., Collins, W., Deaven, D., Gandin, L., Iredell, M., Sha, S., White, G,,
Woollen, J., Zhu, Y., Chelliah, M., Ebisuzaki, W., Higgins, W., Janowiak, J., Mo, K. C., Ropepelewski, C.,
Wang, J., Leetmaa, A, ... Joesph, D. (1996). The NCEP/NCAR 40-year reanalysis project. Bulletin of
the American Meteorological Society, 77(3), 437-471. https://doi.org/fg6rf9

3.5 Special Issue and special section in a journal

3.5.1 Special Issue

Parenthetical citation (Pollak et al., 2019)
Narrative citation Pollak et al. (2019)

Format:
Editor surname, Initial(s)., Editor surname, Initial(s)., & Editor Surname, Initial(s). (Eds.). (Year). Title of

special issue [Special issuel. Journal title, volume(issue).

Reference:
Pollak, S. D., Camras, L. A, & Cole, P. M. (Eds.). (2019). New perspectives on the development of human

emotion [Special issuel. Developmental Psychology, 55(9).

3.5.2 Special Section

Parenthetical citation (Lilienfeld, 2018)
Narrative citation Lilienfeld (2018)

Format:
Editor Surname, Initial(s). (Ed.). (Year). Article title [Special section]. Journal title, volume(issue), page range.

Reference:
Lilienfeld, S. O. (Ed.). (2018). Heterodox issues in psychology [Special section]. Archives of Scientific
Psychology, 6(1), 51-104.
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3.6 Journal articles with an article number instead of page numbers

Parenthetical citation (Adema et al., 2023)
Narrative citation Adema et al. (2020)

Format:
Author Surname, Initial(s). (Year). Article title: Subtitle. Journal Title, Volume(lssue), article number.

https://doi: xxxxoooxxxx OR nondatabase URL

Reference:
Adema, J.,, Nikolka, T., Poutvaara, P., & Sunde, U. (2022). On the stability of risk preferences: Measurement
matters. Economics Letters, 210,10172. https://doi.org/10.1016/j.econlet.2021.110172

4. Official publications and reports

Notes

This section includes official reports (e.g. government documents and guidance), annual reports, research
reports, guidance documents, fact sheets, brochures, etc. which have been produced by government,
academics, charities, business and industry. A lot of this type of literature falls within the category of grey
literature and usually covers original research. They are typically PDF documents which can be

downloaded from the organisation's website

4.1 Government report (print)

Parenthetical citation National Cancer Institute (2018)

Narrative citation National Cancer Institute (2018)

Format:
Author or Corporate Author. (Year). Title (Report No.). Publisher (if different from the author).

Reference:
National Cancer Institute. (2018). Facing forward: Life after cancer treatment (NIH Publication No. 18-
2424). U.S. Department of Health and Human Services, National Institutes of Health.

4.2 Government report (online)

Parenthetical citation (World Health Organization, 2014)
Narrative citation World Health Organization (2014)

Format:
Author or Corporate Author. Title. Publisher (if different from the author). URL

Reference:

World Health Organization. (2014). Comprehensive implementation plan on maternal, infant and young
child nutrition. https://apps.who.int/iris/bitstream/handle/10665/113048/WHO NMH NHD_14.1
eng. pdf?ua =1
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5. Webpages and websites
5.1 Webpage on a news website

Parenthetical citation (McGroarty, 2023)
Narrative citation McGroarty (2023)

Format:
Author Surname, Initial(s). (Year of Publication, Month Day if Given). Title of article: Subtitle if any. Name

of News Website. URL

Reference:
McGroarty, B. (2023, November 28). Wellness Tourism Will Cross the $1 Trillion Mark in 2024. Global
Wellness Institute. https://globalwellnessinstitute.org/global-wellness-institute-blog/2023/11/28/

wellness -tourism-will-cross-the-1-trillion-mark-in-2024/

5.2 Webpage with a group author

Parenthetical citation (World Tourism Organization, 2024)
Narrative citation World Tourism Organization (2024)

Format:
Group author. (Year, month date). Title of webpage. Website name (if different from group author). URL

Reference:
World Tourism Organization. (2024, April 15). New study on rural tourism and development in Europe. H

trends. https://www.htrends.com/trends-detail-sid-131060.html

5.3 Webpage on a website with an individual author

Parenthetical citation (Bambini, 2021)
Narrative citation Bambini (2021)

Format:
Author surname(s), Initial(s). (Year, month date). Title of webpage. Website name. URL

Reference:
Bambini, C. (2021, May 1). Green tourism what it is and why it is so important. Heritage hotels of Europe.

https://heritagehotelsofeurope.com/green-tourism-what-it-is-and-why-it-is-so-important/

6. Other sources
6.1 Paper published in conference proceedings, book form:

Parenthetical citation (Li, Zhu, & Jang, 2023)
Narrative citation Li, Zhu, and Jang (2023)

Format:
Author(s)’ surname, Initial(s). (Year). Title of paper. In A. Editor and B. Editor (Eds.), Title of proceedings
(page numbers). Publisher. DOI OR URL if relevant.
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Reference:

Li, J., Zhu, K, & Jang, J. (2023). Factors Influencing Users’ Content Sharing Intention in Travel- Related
Consumer Generated Media. In B. Ferrer-Rosell, D. Massimo, and K. Berezina (Eds.), Information
and Communication Technologies in Tourism 2023: Proceedings of the ENTER 2023 eTourism
Conference 2023 (pp.113-127). Springer. https://doi.org/10.1007/978-3-031- 25752-0

6.2 Paper published in conference proceedings, journal form:

Parenthetical citation (Patnaik & Isaacs, 2024)
Narrative citation Patnaik and Isaacs (2024)

Format:
Author(s)’ surname, Initial(s). (Year). Title of article: Subtitle. Title of Journal, volume number(issue

number), page numbers of the whole article. https://doi.org/xx.xxx/xxxx

Reference:
Patnaik, S. & lIsaacs, S. (2024). Tourism as a catalyst for supporting sustainable SMME development.
Proceedings of the 7th International Conference on Tourism Research, 7(1), 322-330.

https://papers.academic-conferences.org/index.php/ictr/article/view/2167/1896

6.3 Online newspaper article

Parenthetical citation (Larner, 2023)

Narrative citation Larner (2023)

Format:

Author(s)” surname, Initial(s). (Year, Month, Dates). Title of column. Title of newspaper. URL

Reference:
Larner, P. (2023, September 27). Wellness tourism is booming but what's behind the trend?. EFuronews.
https://www.euronews.com/travel/2023/08/27/wellness-tourism-is-booming-but-whats-behind-the-

trend

6.4 Personal communication (In-text citation)
These can include:

« personal interviews

« emails
« letters
e Mmemos

» phone conversation
+ text message
Personal communications are not included in the reference list. They are only added

as an in-text citation.

Parenthetical citation (S. Pichitchantra, personal communication, May 7, 2023)
Narrative citation S. Pichitchantra (personal communication, May 7, 2023)
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6.5 PowerPoint slides Online

Parenthetical citation (Jan, 2017)
Narrative citation Jan (2017)

Format:
Presenter Surname, Initial(s). (Date). Title of presentation [PowerPoint slides]. Site name. URL

Reference:
Jan, D. (2017). Green tourism. [PowerPoint slides]. SlideShare. https://www.slideshare.net/nagingxkitatan

daanmoyan/green-tourism-81108557

6.6 Unpublished doctoral or master's thesis or dissertation

Parenthetical citation (Curry, 2016)
Narrative citation Curry (2016)

Format:
Author Surname, Initial(s). (Year). Title [Unpublished doctoral or master's thesis or dissertation]. Name of

the Institution awarding the degree.

Reference:
Curry, J. (2016). A guide to educating single mothers about early gang intervention and prevention

[Unpublished master’s thesis]. Pacific Oaks College.

6.7 Published dissertation/thesis from a database

Parenthetical citation (Becker, 2013)

Narrative citation Becker (2013)

Format:
Author Surname, Initial(s). (Year). Title (Publication No. if present) [Doctoral dissertation/Doctoral thesis

/Master's dissertation/Master's thesis, Institution Name]. Database Name.

Reference:
Becker, J. C. (2013). Landscape-level influences on community composition and ecosystem function in a
large river ecosystem (Publication No. 3577776) [Doctoral dissertation, Graduate Council of Texas

State University - San Marcos]. ProQuest Dissertations and Theses Global.

6.8 Dissertation/thesis published online (not in a database)

Parenthetical citation (Jin, 2012)
Narrative citation Jin (2012)

Format:
Author surname, Initial(s). (Year). Title of dissertation [Doctoral dissertation or Master’s thesis, Name of

Institution). Name of resource. URL

https://s005.tci-thaijo.org/index.php/researchjournal-iru/
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Reference:

Jin, R. (2012). Sample size in exploratory factor analysis with ordinal data [Doctoral dissertation,
University of Floridal. UFDC Digital collections. https://ufdcimages.uflib.ufl.edu/UF/E0/04/45/84
/00001/JIN_R.pdf

7. Documents in Non-English Language
The cited document is not authored in the English language. Consequently, it is essential to
provide English translations for the titles, followed by the indication of the document's original language,

exemplified by specifying "(In Thai)" as elucidated in the subsequent example:
English Translation (In Thai)

This approach facilitates clarity and comprehension when referencing non-English documents

in an English-language context.

Conference

Changnawa, T., & Chansomsak, S. (2017). Development of a color matching process for architectural
elements based on work of the R-Grip paint system. In The 8" Built Environment Research
Associates Conference 2017(BERAC 8). 21 July 2017. (In Thai)

Book
Kaewthep, K. (2012). Old mediia - New mediia, symbols, identity, ideology. (In Thai). Bangkok: Parbpim.

Journal

Sathaporn, C., Tonkhundum, P., Tippaya, T., Linma, T., Rodjaroen, S., & Theerachun, S. (2021). Value co-
creation process of Tonnamtapi Handmade Community Enterprise by art and design
activities with community participation. (In Thai). Area Based Development Research Journal,
13(5), 257-372.

Website
Creative Thailand. (2019, August 2). Pantone The language of colors that can be spoken around the
world. (In Thai). Creative Thailand. https://www.creativethailand.org/article-read?article_id=32093
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