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ABSTRACT

This study aimed to examine the relationships between value added product strategy and organizational
survival of SMEs in northeastern. The data were collected from a sample of 163 SMEs owners in northeastern region
using a questionnaire as an instrument. The statistics used for analyzing the collected data were percentage, mean,
standard deviation, and multiple regression analysis.The findings revealed SMEs owner’s opinions about the overall
value-added product strategy and in many aspects, there'te packaging design, new product development, productivity,
and branding considered as a high level. And SMEs owner’s opinions about organizational survival in productivity as
the highest level. The overall and in many aspects of organizational survival which profitability, competitive
advantage, and collaborative personnel as a high level.

Next, SMEs owner’s opinions, who have the different experiences in business, about the overall organizational survival
in competitive advantage, productivity and collaborative personnel were different. And SMEs owner's opinions, who their
yearly incomes are different, about the overall organizational survival in productivity and collaborative personnel were
different.

Considering the relationships and effects, the findings revealed that value-added product in packaging
design and new product development positively affected and correlated with overall organizational survival in
profitability, competitive advantage, productivity and collaborative personnel.In conclusion, SMEs owners should focus
on developing new products with an emphasis on research and product development, and continuously release new
products, and pay more attention to the feedback from consumers in order to develop products that are modern to
meet the needs of consumers, and focus on product design and brand names that customers can easily recognize
products and brand names so as to make differentiation from competitors.

Keywords: Business SMEs; Value Added Product Strategy; Organizational Survival
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