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ABSTRACT

The purposes of this study were to (1) studying the differences between demographic factors for online
shopping decisions among teenagers in Vientiane Capital. (2) Studying the differences between opinion factors for
online shopping decisions among teenagers in Vientiane Capital. (3) Studying the differences between marketing mix
factors for online shopping decisions among teenagers in Vientiane Capital. (4) Studying the opinion factors and
marketing mix factors that affecting online shopping decisions among teenagers in Vientiane Capital. The sample
group have aged between 15-24 years old and sample amount 400 people. The main research tools used are
questionnaires. The statistics used in the analysis consisted of Descriptive statistics such as Mean, Standard
Deviation, Max and Min. Inferential statistics including t-test, ANOVA, Correlation Coefficient, and Multiple Linear
Regression Analysis. The research found that the only one factor in demographic that affects the online shopping
decision is the income factor has P-value 0.092 of significant which that higher than 0.05. There are some variable
pairs that have the Sig. Value < 0.05. The opinion factors and marketing mix which affect the decision to buy
products online are also differences statistically at the 0.05 significance level. The Multiple Linear Regression Analysis
found that the reliability of products data, the scarce products, the post products offerings, the reviews from famous
people and the products quality have a significant effect on the purchasing decision at the 0.05 significance level.

which can explain the equation 38.8% with the correlation coefficient 0.623

Keywords: Purchasing Decision; Marketing Mix; Teenagers in Vientiane Capital, Online Products
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