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ABSTRACT

The objective of this research was to study the feasibility of investment in the Preeda Ville Project, Wapi Pathum
District, Maha Sarakham Province. A questionnaire was used to collect data from a sample of 400 people determined
by purposive sampling technique. Data were analyzed using descriptive statistics to study general information,
purchase demand, purchase intent, and Marketing Mix factors influencing decision making. The study was comprised
of four functional areas of business which were marketing, management, technique, and finance. Regarding the results
of the study on marketing, the sample grouphad purchase intent of townhome and commercial building more than
50%. Concerning the Marketing Mix deemed most important, the respondents addressed building design, suitability of
utilized space, free transfer fee, as well as pre and after sales service. The study on management identified that the
company should distinctly assign duties and responsibilities as well as appoint personnel qualified for operations
under the COVID-19 situation. The study on technique found that the project was a mixed-use real estate consisting
of commercial building units for trading business and townhome units for residency situated in the same premises.
The project has developed a housing design that meets the residential needs in the “New Normal” era. Lastly, the
study on finance found that the project would be a total investment of 36,234,050 baht. The net present value (NPV) is
7,891,268 baht. The project would have an internal rate of return (IRR) of 30.01%, which is higher than the weighted
average cost of capital of 6.30%. The total project duration would be 14 months with a payback period of 11 months.
The break-even point will be reached after 4 townhome units and 5 commercial building units are sold out of a total of
22 units for both types. According to the study on the four areas of business as stated above, the project in Maha

Sarakham Province was proven to have potential and investment opportunities.
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