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SUMMARY
A Research Conceptual Framework is a theoretical framework reduced to be used with a particular
research and demonstrate a relationship of concerned factors or variables, a phenomenon or research image
that researchers aim to study. A research conceptual framework may be written in a simulated model or in
a descriptive form. A research conceptual framework is usually presented after a review of related literature

at the end of the second chapter of a research report. The concept of research must have a basic theoretical
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or conceptual framework of thinking related to the issues or model of relationships being studied. Research

conceptual frameworks may be in one of the following types:

1. The Component Conceptual Framework is an academic framework related to management in terms

of various “groups of words” or “phrases” showing several aspects or steps. This type of conceptual framework

is used in a study or research, particularly thesis; that is, a conceptual framework presenting issues or

components of research variables.

2. The Relationship Conceptual Framework is the type of framework illustrating the relationship between

two or more variables based on concepts, principles, theories, laws, or research results, etc., to be verified

with empirical data in proof of their congruence. Variables are categorized into the following: independent,

dependent, extraneous and intervening variables.

3. The Process Conceptual Framework or Research Framework is the research procedure framework

or the research process or research flow chart. This may be written as a flow chart showing the procedure,

steps of activities and results of research implementation lllustrating comprehensive overview of research

operation, usually presented in Research and Development.

Keywords : Component Conceptual Framework ; Relationship Conceptual Framework ; Process
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