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ABSTRACT
This research aims to 1) analyze the direct influence of social media marketing, social media influencers, and
electronic word-of-mouth on restaurant patronage decisions, and 2) analyze the indirect influence of social media
marketing, service quality, and social media influencers on restaurant patronage decisions via social media channels in
Thailand, with electronic word-of-mouth as the mediating variable. The sample group consists of consumers in Thailand
who have patronized restaurants based on social media reviews at least once. The sample size was determined using
structural equation modeling, where the sample size criterion is 15 times the number of observed variables (Schumacker
and Lomax, 2010). Since there are 24 observed variables, a minimum sample size of 24 * 15 = 360 was required. Multi-
stage sampling was used. The research instrument used was a questionnaire consisting of 72 items covering b areas.
The validity was tested at 0.67-1.00 and the reliability at 0.90-0.95
The research findings showed that: 1) Social media marketing (B =0.33, p-value <0.001), social media influencers
(B = 0.37, p-value <0.001), and electronic word-of-mouth (B = 0.65, p-value <0.001) had a direct positive influence on
the decision to use restaurant services. 2) Service quality had no indirect effect on customers' decision to use restaurant
services via social media channels in Thailand. However, social media marketing (B = 0.32, p-value <0.001) and social
media influencers (B = 0.40, p-value <0.001) had an indirect influence on customers' decision to use

restaurant services via social media channels in Thailand.

Keywords: Social Media Marketing, Social Media Influencers, Electronic Word-of-Mouth, Service Quality,

And Restaurant Patronage Decisions
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