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ABSTRACT

This research aimed to 1) examine the fit of the structural equation model with empirical data; 2) analyze the
direct influence of marketing mix factors, financial capability, attitude, and perceived behavioral control on the intention
to purchase residential housing in retirement housing projects among Generation X in Northeastern Thailand; 3) analyze
the indirect influence of marketing mix factors on the intention to purchase residential housing in retirement housing
projects among Generation X in Northeastern Thailand through the mediating variable attitude; and 4) analyze the
indirect influence of financial capability on the intention to purchase residential housing in retirement housing projects
among Generation X in Northeastern Thailand through the mediating variable perceived behavioral control. This was a
quantitative study with a sample of 315 individuals aged 45-59 years in Nakhon Ratchasima and Khon Kaen provinces
who were interested in purchasing residential housing. Multistage sampling was used. Data was collected using
questionnaires and analyzed using structural equation modeling. The research found that 1) The causal model analysis
results show model consistency, explaining 99% of the variance in housing purchase intention. 2) Attitudes ([3 = 0.46,
p-value <0.05) and perceived behavioral control (B = 0.71, p-value <0.05) had a direct positive influence on housing
purchase intention, while marketing mix factors and financial capability had no direct influence on housing purchase
intention. 3) Marketing mix factors (B = 0.41, p-value <0.05) had an indirect influence on housing purchase intention
through the mediating variable of attitudes, and 4) Financial capability (B = 0.67, p-value < 0.05) had an indirect
influence on purchase intention through the mediating variable of perceived behavioral control. The above findings
suggest that emphasis should be placed on building positive attitudes and increasing consumer confidence in their

decision-making, along with adjusting marketing and financial strategies to directly support housing purchase intention.

Keywords: Marketing Mix Factors, Financial Capability, Attitudes, Perceived Behavioral Control, Home Purchase Intention
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