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ABSTRACT

This research aimed to examine the fit of the structural equation model of factors influencing the purchase
decision of high-value residential properties in northeastern Thailand, and to analyze the direct and indirect influences
of purchase motivation, brand value, and the marketing mix (7Ps) on purchase decisions, with purchase intention as
the mediating variable. The sample consisted of 420 individuals interested in and intending to purchase homes in
high-value residential projects in Khon Kaen and Nakhon Ratchasima provinces, obtained through multi-stage sampling.
The research instrument was a questionnaire. Data was analyzed using Structural Equation Modeling (SEM). The results
showed that the structural equation model was consistent with the empirical data. The model was able to explain 64%
of the variance in purchasing decisions, and the model fit indices were acceptable. The model fit indices were as follows: x?
= 23351, df= 172, p < .001, x? /df = 1.36, CFI = 0.97, NFI = 0.90, GFI = 0.94, AGFI = 0.92, TLI = 0.97, RMSEA = 0.05, and
RMR = 0.01. Motivation for purchasing and purchase intention had a statistically significant positive influence on
purchasing decisions at the .001 level. While the marketing mix (7Ps) had no direct influence on purchasing decisions,
they did have a statistically significant indirect influence on purchasing decisions through purchase intention at the
.001 level. Motivation for purchasing and brand value showed no indirect influence through these mediating variables.
The study results indicate that. The findings indicate that purchase intention plays a crucial role in the decision to
purchase high-value residential properties. Therefore, real estate developers should develop marketing strategies focused
on reinforcing purchasing motivation and designing marketing mix elements that align with the needs of their target

audience to stimulate purchase intention and ultimately lead to a purchase decision.

Keywords: Buying motives, Marketing mix, Purchase intention, Brand value, Purchase decision.
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