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The Marketing Components Related to the Royalty of ADSL’s Service Supporter
Provided by TOT Public Company Limited at Mueang District, Kalasin Province
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ABSTRACT

The purposes of this research aimed to: 1) study the marketing components related to the
royalty of ADSL'’s user provided by TOT Public Company Limited at Muang District, Kalasin Province, 2)
provide the suggestions for TOT Public Company Limited at Mueang District, Kalasin Province as an
ADSL service supporter. The subjects consisted of 339 customers who had used ADSL service at
Mueang District, Kalasin Province in May 2008. The instruments used for data collection were: a rating
scale questionnaire designed for general information, compatibility costs, transaction costs, search
costs, learning costs, contract costs, uncertainty costs, retention costs; product; price; place,
promotions; and questionnaire related to consumer’s royalty for using ADSL. The statistics used were
Pearson’s product moment coefficient and multiple regression analysis.

The results of the research were as follows:

1) The results revealed that nine marketing components were related to the royalty of ADSL'’s
user provided by TOT Public Company Limited at Mueang District, Kalasin Province included product
changing costs, good services, public relations, place and timing, information, compatibility costs,
search costs, contract costs and expenses.

2) The product changing costs was related to the royalty of ADSL’s users provided by TOT
Public Company Limited at Mueang District, Kalasin Province. Regards to increasing the users’ royalty
towards ADSL'’s service supporter provided by TOT Public Company Limited related to product
changing costs, costs management in changing products must be employed by considering factors
affected product changing costs, such as marketing mix and customer service management. The result
was the new model of the royalty of ADSL service provided by TOT Public Company Limited.

3) Regarding the suggestions, the ADSL’s user of TOT Public Company Limited at Mueang
district, Kalasin province, ranking from high to low: the signal speed upgrade, the maintenance of ADSL
signal failure, and the 24-hour phone service center should be provided.

Keywords: Asynchronous Digital Subscriber Line, ADSL
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