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ABSTRACT

This research aimed to study 1) marketing mix factors, 2) consumer decision-making process factors
and 3) factors affecting purchasing Krungthai-axa Insurance at Krungthai Bank in Mahasarakham Province.
The sample consisted of 400 insurance buyers of Krungthai-Axa insurance at Krungthai Bank in Maha
Sarakham Province; the sample size was determined by using the Taro Yamane Table and subjects were
selected using cluster random sampling and accidental sampling. The research instrument was a questionnaire
consisting of check-list, rating-scale and open-ended items with 0.97 of reliability. The statistics used in
analyzing data were frequency, percentage, mean, standard deviation and Multiple Linear Regression Analysis.

The results were as follows:

1. The study revealed that all the marketing mix factors were rated at the high level, as found in the
following descending order : distribution channels, products, personnel, process, product quality, price,
physical property, and sale promotion.

2. Itwas found that all the consumer decision-making process factors were rated at the high level,
with the following aspects arranged in a descending order: motivational causes in purchasing, post-purchasing
behavior, making decision to purchase, gathering information before making decision, and evaluating
alternatives for decision making.

3. The following factors were found affecting purchasing the Krungthai-axa insurance at Krungthai
Bank in Mahasarakham Province: price, family members, promotion, evaluation of alternatives, income, and
type of insurance policy; with the regression coefficients of raw scores(b) of 0.579, 0.186, 0.466, 0.362, 6.195
and 0.24 while the standard scores (beta) being 0.288, 0.217, 0.240, 0.165, 0.106 and 0.105 respectively.
These variables could explain the variance of purchasing the Krungthai-axa insurance at Krungthai Bank in
Mahasarakham Province by 18.00 per cent (R°= 0.180, F= 16.59) at the 0.01 level of statistical significance.

Keywords : Marketing Mix Factors ; Consumer Decision-making Process
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