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Abstract

The purposes of this research were to 1) study the marketing mix of Japanese restaurants,
2) examine the consumption of Japanese food among consumers in the Mueang district of Phuket
province, and 3) investigate the factors affecting the consumption behavior of Japanese food among
consumers in the Mueang district of Phuket province. This was quantitative research using
a questionnaire as the data collection tool. The sample consisted of 400 individuals who had
previously consumed Japanese food and resided in Mueang District, Phuket Province. The participants
were selected through accidental sampling. The statistical methods used for data analysis included
frequency, percentage, mean, standard deviation, t-tests, one-way ANOVA, and multiple regression
analysis. The research findings indicated that 1) the factors significant to the consumption of Japanese
food among consumers in the Mueang district of Phuket province included product and store aspects,
which were rated high with a mean of 3.89, and 2) the consumption behavior of Japanese food among
consumers in the Mueang district of Phuket province was generally rated high with a mean of 3.84.
The hypothesis testing revealed that 1) consumers of Japanese food with differing demographic
characteristics, such as gender, age, education, occupation, and monthly income, exhibited
significantly different consumption behaviors at the 0.05 level, and 2) attitudinal factors significantly
influenced the consumption behavior of Japanese food in the Mueang district of Phuket province

at the 0.05 level, including three variables: price, distribution channels, and marketing promotion.
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