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Abstract

The objectives of this quantitative research were to 1) study the attitudes, preference,
perception, marketing communication, and purchasing decisions of bakery products among working
individuals; 2) compare demographic characteristics with the bakery product purchasing decisions of
working individuals; and 3) study the factors influencing the purchasing decisions of bakery products
among working individuals in Bangkok. A questionnaire was used as the data collection instrument,
gathering information from a sample of 400 working individuals in Bangkok. The statistical methods
employed for data analysis included frequency, percentage, mean, standard deviation, independent
samples t-test, one-way ANOVA, and multiple regression analysis. The research findings revealed the
following: (1) Consumer attitudes toward bakery products were at a high level, with a mean score of
4.57. (2) Preference for consuming bakery products was at a high level, with a mean score of 4.15.
(3) Perception regarding bakery consumption among working individuals in Bangkok was at a high
level, with a mean score of 4.40. (4) Marketing promotion of bakery products was at a high level, with
a mean score of 4.14. (5) Purchasing decisions for bakery products were at a high level, with a mean
score of 4.26. (6) Demographic factors, specifically gender, education, and occupation, showed no
statistically significant difference in purchasing decisions for bakery products. However, monthly
income significantly affected purchasing decisions at the .05 level. (7) A multiple regression analysis
of factors influencing purchasing decisions for bakery products among working individuals in Bangkok
found two factors to be statistically significant at the .05 level: preference for consuming bakery

products and marketing promotion of bakery products.
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S df MS F Sig.
FEMINNGY 2.742 3 914 1.811 145
melungy 209.972 416 505

57 212.714 419
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sS df MS F Sig.
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sS df MS F Sig.
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nFUNnEIUAT Suunauelidaisiou

SS df MS F Sig.
FENINGY 1.781 3 594 1171 321%
melungu 210.933 416 507
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Haendn 15,001- 30,001- 41NN
selanaLfau x 15,000 U™ 30,000 U 45,000 U 45,000 UM
3.90 3.85 3.65 3.83
Wosnin 15,000 U 3.90 - 0.483* 0.248* 0.073*
15,001-30,000 U™ 3.85 - 0.199* 024*
30,001-45,000 UM 3.65 - 175*

17AN31 45,000 UM 3.83 -

4
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Y Y
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ino3lunguisvhau aeandesfunuifnsussdusyneuvesinuai JeUsznoudioasdusznausuaiug
funasEn wagsumnAngsy (Solomon, 2020) Fsmsiiviruafeglusziuann wansiinguieviauiian
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