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Positive factors influencing consumers’ satisfaction of nail spa salon stores

in Huaikhwang and Phrakhanong districts in Bangkok
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Abstract
The researchers attempted to study the positive influence of quality management support factor, image
factor, reception factor, venue factor, product factor, empathy factor, equipment quality factor and service
responsiveness factor toward consumers satisfaction of nail spa salon stores in Huaikhwang and Phrakhanong
mistricts in Bangkok. The authors received 265 respondents during August 2017. The data were analyzed using

multiple regression analysis. The researchers found that the service responsiveness factor (B = 0.340), venue factor
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(B = 0.250), and quality management support factor (B = 0.177) with the coefficient of determination of multiple

regression (R square) or explaining 40.7% of the positive influence toward consumers’ satisfaction of nail spa salon

stores at the significant level of .01.The researchers found multiple regression equation of Y (consumers’ satisfaction

of nail spa salon stores) = 0.768 + 0.340 (responsiveness of service delivery) + 0.250 (venue) + 0.177 (quality

management support factor) However other factors namely; image, hospitality, product, empathy, and equipment

quality had not impact towards the consumers’ satisfaction of nail spa salon stores.

Keywords: satisfaction, nail spa salon stores, Bangkok
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Figure 1 Research framework.
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Table 1 Results of the multiple regression analysis of positive factors influencing consumers satisfaction

of nail spa salon stores, dependent variable: satisfaction, R = 0.638, R = 0.407, constant = 0.768.

independent variables standard error beta sig. VIF

quality management support 0.063 0177* 0.003 1.553
image 0.076 -0.071 0.335 2.307
reception 0.094 -0.013 0.866 2.718
venue 0.084 0.250* 0.001 2.265
product 0.091 0.100 0.254 3.319
empathy 0.077 0.067 0.374 2.445
equipment quality 0.111 -0.106 0.290 4.288
service responsiveness 0.114 0.340* 0.001 4.463

* significant level is .01
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