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Abstract
The aims of this quantitative research were 1) to study the personal factors of tourists visiting Khon Kaen Zoo

and 2) to study the satisfaction of tourists visiting Khon Kaen Zoo in Khon Kaen province. The research tool were
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questionnaires with a sample of 305 people using G*Power program and randomly selected by accidental sampling.
Data analysis was performed using descriptive statistics such as percentage, mean, and standard deviation and
inferential statistics such as t-test and one-way ANOVA. The personal factor study of tourists visiting Khon Kaen Zoo
in Khon Kaen province, revealed that most of them are female, aged 20-39 years, secondary education, career as a
student, the average monthly income is less than 15,000 baht. The purpose of visiting the Khon Kaen Zoo was for
relaxation. The tourists travelled with family or relatives by personal cars in the weekend, knew information from word
of mouth, and most of them visited here for the first time. The satisfaction of tourists with the Khon Kaen Zoo overall
was at high level. The attraction had the highest average. The highest average value was riding the tram to see the
animals with tour guides and walking to the zoo in different zones such as the kingdom of birds, bears, buffaloes,
tigers, deer etc. The second-high average value were the sign showing the species name, which was clear. The third
were the atmosphere of the view in the shady zoo. The last were the atmosphere of Khao San Kwang field.
Hypothesis test results showed that, Thai tourists with different gender, age, education level, occupation, and
income, had satisfaction when visiting the Khon Kaen Zoo in Khon Kaen province, overall and each aspect
indifferently, therefore rejecting the hypothesis.

Keywords: tourist, satisfaction, zoo
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Khon Kaen province. (n = 305)
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Number and percentage of Thai tourists' basic details when visiting Khon Kaen Zoo,

the behaviors of tourists’ visiting Khon Kaen Zoo number (PAX) percentage
1. whatis your most important reason to visit a Khon Kaen Zoo?

1.1 to relax 171 56.06
1.2 to study and learn about animal life 44 14.42
1.3 to spending time with a family/friends 90 29.50
2. who do you travel with?

2.1 myself 29 9.50
2.2 family/relative 190 62.29
2.3 friend/colleague 60 19.67
2.4 boyfriend/girlfriend 26 8.52
3. how do you travel to Khon Kaen Zoo?

3.1 by personal car 251 82.29
3.2 by public transportation 19 6.22
3.3 travel agency 9 2.95
3.4 by motorcycle 26 8.52
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Table 1

Number and percentage of Thai tourists' basic details when visiting Khon Kaen Zoo,

Khon Kaen province. (n = 305) (continue)

the behaviors of tourists’ visiting Khon Kaen Zoo number (PAX) percentage
4. when do you visit Khon Kaen Zoo?
4.1 working day 38 12.45
4.2 weekend 204 66.88
4.3 special holiday 63 20.65
5. how do you know the Khon Kaen zoo? (can answer more than

one question)
5.1 word of mouth 174 57.00
5.2 website 122 40.00
5.3 brochure 21 6.90
5.4 social media 109 35.70
5.5 magazine 13 4.30
6. how often have you been to the Khon Kaen Zoo?
6.1 first time 120 39.34
6.2 2-3 times 116 38.03
6.3 more than 4 times 69 22.62

=< o A Py 44
V’]QWNW\?W@IQ%@\?HHVI@QL‘V]ﬂ'ﬂ/]lmLﬂ@u

audpdaauunu Inasneg luszaunin (X=3.95)

Tnai A uRineanlalAnlanngagn

a al Q

(X=3.99)

FTANAINIATURIDIUILAINAZAIN (X =3.95)
% v =< - U a
A1UN17LE1D9 (X=3.94) WaZAIUAANTINNNT

vieawien (X=3.93) Aandnaly (Table 2)

Table 2 Satisfaction of Thai tourists visiting Khon Kaen Zoo, Khon Kaen province, measured by the

mean (X) and standard deviation (S.D.). (n=305; all 4 components’)

the satisfaction of visiting Khon Kaen Zoo X S.D. level of satisfaction
attraction 3.99 0.63 high
activities 3.93 0.70 high
amenities 3.95 0.68 high
accessibility 3.94 0.85 high
total 3.95 0.60 high
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werneiu ponuianelalunisngenaudnd  Ufjwsanyfgau deuasnlu (Table 3)

Table 3 Comparison of tourists' satisfaction towards visiting the Khon Kaen Zoo, Khon Kaen

province, (all 4 components) classified by gender (male / female).

male female
the satisfaction of visiting Khon Kaen Zoo n=122 n=183 t p
X S.D X S.D
attraction 3.94 0.65 4.03 0.61 -1.24 0.22
activities 3.81 0.75 4.00 0.65 -2.45 0.02
amenities 3.91 0.70 3.98 0.69 -0.86 0.39
accessibility 3.87 0.90 3.98 0.82 -1.11 0.27
total 3.88 0.62 4.00 0.58 -1.67 0.10

p<0.01

'
=

Ynyianaaniens szauni1sAnen  @avudndrenuiu Inasnuazmasiultunnmneiy

]

= Y o o a =3 & =2 a a o
213N 98 l8AN9Aw Haanueanalalunisuniian AelfasanyAgiunauansli (Table 4)

Table 4 Variance analysis the average satisfaction of tourists who visited Khon Kaen Zoo (all 4

components).

the satisfaction of visiting Khon Kaen Zoo source of variation SS df MS F P

age between group 2.66 3 0.89 2.50 0.06
within group 106.87 301 0.36
total 109.53 304

education between group 1.7 3 0.39 1.08 0.36
within group 108.36 301 0.36
total 109.53 304

occupation between group 1.21 4 0.30 0.84 0.50
within group 108.32 300 0.36
total 109.53 304

income between group 1.70 4 0.57 1.58 0.194
within group 107.83 300 0.36
total 109.53 304

p<0.01
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