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The factors influencing the house buying decisions
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Abstract
This research is quantitative research aimed to study the lifestyle factor of living which influence the decision
to buy housing, the reputation of the real estate development company, and decisions in the selection of both
horizontal and vertical housing, based on the conceptual framework of applied research. This research applied the
concept of decision-making based on Hierarchical Elimination by Aspect: HEBA, location theory, housing style,

consumer behavior theory, the reputation concept, and the survey method through the data which were collected by
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406 stratified samplings from prospective buyers and residences, to answer the experimental questionnaires and

analyze the data using a nested logit model.

The statistical results show that the factors influencing the choice of housing consist of three main

components: the characteristics of the location, the reputation of the property developers, and lifestyle of the

residents, Besides, there are other factors that affect these decisions; the proximity of the distance between the

residence to central business district (CBD) or to workplace, and the confidence to buy reputable homes. Gender,

age, and income of prospective residents also have a statistically significant impact on home purchasing decisions

as well. This research focuses on surveys in Bangkok and its vicinity, not studying in other provinces or regions,

which is a limitation of this research.

Keywords: buying decision, residence, nested logit model, reputation of the property developer
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Figure 1 Conceptual framework by hierarchical elimination by aspect (HEBA).
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A4 (Table 2)

work location

income total
city rural

less than 30,000 baht/month 97 102 199
percentage 48.70 51.30 100.00
30,000-50,000 baht/month 55 52 107
percentage 51.40 48.60 100.00
more than 50,000 baht/month 70 30 100
percentage 70.00 30.00 100.00
total 222 184 406
percentage 54.70 45.30 100.00
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Table 2 Factor analysis and reliability questionnaire.

items factor loading ~ percentage of variance ~ Cronbach alpha
F1 residence near work 0.79 0.87
b1 to make it easy to travel to work 0.91
b2 save travel time 0.89
b3 working comfort 0.86
F2 houses vs. condominium 0.72 0.80
b4 more privacy 0.82
b5 enough usable space 0.87
b6 live life discomfort 0.85
F3 condominiums vs. houses 0.71 0.79
b7 very convenience 0.86
b8 easy to maintain 0.80
b9 more convenient to travel 0.86
F4 attitude, the advantages of living outside the city 0.67 0.75
b10  traffic congestion 0.84
b11  good air quality 0.74
b12  you don't have to live in a hurry 0.87
F5 attitudes towards living in the city 0.69 0.85
b13  traffic jam in the city 0.78
b14  bad weather in the city 0.76
b15  the bustle of the city 0.88
b16  crowded in the city 0.89
F6 attitude towards being outside the city 0.63 0.80
b17  silence outside the city 0.83
b18  must travel from out of the city to the city 0.68
b19  out of town, far from entertainment 0.85
b20  the tranquility of the city 0.82
F7 reputable real estate development companies that sell houses 0.83 0.93
b21  good quality for the price 0.90
b22  standard build 0.92
b23  durable 0.94
b24  less problems after living 0.87
F8 reputable real estate development company selling 0.85 0.94

condominiums

b25  good quality suitable for the price 0.92
b26  build to standard, reasonable price 0.95
b27  itis durable, worth the price 0.94

b28  the problem after living is not much according to the price 0.88
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Table 3 The relationship of characteristics, attitudes and decision to choose housing by analyzing

the model multinomial logit (mlogit) and nested logit (nlogit).

mlogit nlogit

variable inner house inner house inner condo inner condo outer house outer house outer condo ) resident

repute no repute repute no repute repute no repute no repute nner types
near by office 5.85 2.30 8.42" 0.32 -0.12 235 1.59 1.86"
city life 776" 710" 598" 461 1.34 2.40 2.04 3.00"
rural life 0.28 250 -0.56 1.49 0.96 440 2.09 405"
quality life -2.30 -3.50 -1.86 5.06 -0.44 0.11 -0.31 189"
Perc. Resid. types -0.95 0.55 233 1.12 072 -1.08 -0.14 227"
Perc. Dev.Repute 9.72" -4.27 12.79" -1.89 -1.83 2.79 0.09 285
single -0.40 -0.34 -0.64 0.17 1217 126" 0.03 0.88"
constant -2.84 -1.12 278 -2.56 1.05 2.81 -2.49
Inner_tau 2.81
Quter_tau 356"
observations 406 3248
cases 406 406
log-likelihood -488.82 -730.51
chi-square test 417.32" 65.50
IIA tests (tau =1) 19.07"

note: ‘, “and " mean statistical significance level 0.1, 0.05 and 0.01 respectively.
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