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Trang local food in tourism context: Consumption behavior

and satisfaction of Thai tourists
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Abstract

This research aimed to explore Thai tourists’ behavior regarding local food consumption and to find out their
satisfaction with local foods in Trang province using quantitative research. Questionnaires were contributed to 400
tourists. The sample was selected by: using non-probability sampling through convenience sampling. Descriptive
statistics were used in data analysis. The results showed that most tourists were satisfied with the local foods in terms
of their spiciness and taste. One of the reasons tourists try the food was due to its appealing color. Their satisfaction
with local food identity, quality, and cost were at a high level while the condition of stores and service offered by staff
were at a medium level.
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Table 1 Number of questionnaires according to the proportion of popular tourist attractions in district

of Trang Province.

number of popular number of
No. district
tourist attractions questionnaires
1 Kantang 13 93
2 Yan Ta Khao 6 43
3 Huai Yot 57
4 Palian 6 43
5 Mueang Trang 7 50
6 Sikao 5 36
7 Wang Wiset 3 21
8 Na Yong 5 36
9 Ratsada 2 14
10 Hat Samran 1 7
total 56 400
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Table 2 Demographic characteristics of tourists who travel and used to use local restaurants in Trang.

demographic data number percentage (n=400)
1. gender male 216 54.00
female 184 46.00
2.age 20 years old or younger
21 - 40 years old 187 46.75
41 - 60 years old 165 41.25
61 years old or older 48 12
3. marital status single 59 14.75
married 204 51.00
divorced / widowed 137 34.25
4. education secondary school or below 9 2.25
high school/ vocational 196 49.00
4-year university 171 42.75
postgraduate 24 6.00
5. income 10,000 baht or below 4 1.00
10,001 - 20,000 baht 184 46.00
20,001 - 30,000 baht 147 36.75
30,001 - 40,000 baht 65 16.25

40,001 - 50,000 baht

50,001 baht or above

5. ﬂ’Wi‘Vlﬂ@ﬂUﬂﬂAﬂ’]‘Wﬂ‘ﬂ\‘iLLU'LI@@‘LID’]NE’hil

ATN1IAIIARDUAINNATIATNLIBUN (content

validity) ‘Emﬂﬁﬁﬁmmmmmu 3 378 Ugziliudn
o = dﬁl

ADNAazdalitaLazAudnlanseany
TaqiszasAnisiauzeld Tnald3sns item-
objective congruency index (I0C) W31 fin ﬂ%]ﬂu AN
1NN 0.70 mﬂuumuﬂﬂwm@mﬁm 71 (pretest)
Fudnviesdiaagialnadlaildnguiaating
(TaganHuN1TAaUNINITIALAT) A1491 30 $18
fevnAnudesiu InennssanLaanadasdag
s Andutls=anauaan (alpha coefficient)
289ATAULIA (Cronbach) HANLINUULAILNNT

! 4 @ o M
ATANNLITANULNINL 0.87 TQN‘VNi@N’]Lm’]ﬁ‘

ﬁ@’]ﬁ‘m’]@’mﬂmzﬂﬁ‘i‘ﬂﬂ’]i@?‘ﬂﬁi‘iﬂiuﬂuﬂﬂr

&1 ﬂ\‘i’]%@i‘ﬁlﬁ?i‘ﬂﬂ’?i")“]ﬁliuwuiﬂ'ﬁl Wanenae

v o

a&adnmnl 1aaR WUEC — 20 — 338 — 01 §1904

o

\Haduil 18 WoARNIE W.A. 2563

6. MaiumusNieyauarnFiwnsideya

v o A

Walfpsumuaiuwiuuda §idainisdnnsyinlag

AZNINTIAIAADLATIN TNTIBIULLABLN WAL
% o 1 dl Y

11 Taeivusdiuuuseunuiasysnifiesnay

U

insunneiutls uazineiufindeyafidusvia
aluuuuiufinfeyauaziFtespeniiamed pragen
ArnNgnfiesaasdayafasllsunsunaniaimes
muﬁ”qﬂa‘xm@m*ﬁ@g@muqm{wmmmmﬁﬁﬂ

Tunisdiasieiiayaflfanuuuaauniu



20 VNTA. (NYMEAIARTUASAIANAIART) 8(1) : 13-30 (2566)

pndnglszasAnscliidunan Tnaldllsunsy

anndiagil spPSs TeaAATE 18un ASenay

ﬂ’ﬁ‘LL@ﬂLL@\‘iﬂQ’]MD NNIMNALAALILAT A ULTENILIY

D
b

o o

HIANTITU Imﬂmuummuﬁmmmm\ﬁf 15

Sll

9261 .05

NANSANE
ao A )
19998309 BIUITNUDURIUTARNTI LU
1U3UNRIN19IVRINEA: Wqﬁmmmiiﬁimum
= o ~ ~ !
pouienalagastinvieaiaagnalng Anaagien
Seaaz ANGAY 0D EULUNIATFIULATIZAL
2BIANAATIULBIAILL TFN4 7] AauanalunIng
A9 7 A9a1nniedisatinvieaiiesta ne e
131nA2 1IN UDUIUTIUTARTI A1 400 AU

= a o [ dy
fuannside Aemallil

'
a

1. nsulnANM TN

'
a

N1913TAAR I MIINUDUABUNITLABNG

wudninengadulunjinaiulszniuaimig

£
=

Nudu Antusesay 56.75 wazlipesulszniu

Anfluiasay 43.25 AMINTALYAIAINITNUD L

1

wudndnveaufeadauluniinnugeuluang

£ 1
A a

Audu Asvlutesay 52.00 wazludauannig

b,

a

wutu Andlugesay 48.00 InalAnnnaauluanwis

I~ v a ] Adl a P
NUNY Iumummmm@ﬂmnmm Andusanay

30.50 HAdnudanlud Andutesuay 24.75

nANEHAIaINIINUDYL AnluSasaY 23.50 LAY

a

WESmaAufudu Andusesay 18.00 AMNATFL

q

a

281110901111 wudrdnviasiaadaulng

] o a & a @
94ﬂ')’mm’a‘ulum’]umm’]ﬁl'ﬂ’]ﬂ’]iwunuiu‘mLﬂm

a

wnNan ARIUSesaT 34.00 A9 (Table 3)

a

Table 3 Numbers and percentage, overall consumption of local food of Thai tourists.

local food consumption of Thai tourists number percentage
1. used to eat local food 227 56.75
2. never eat local food 173 43.25
3. prefer local food 208 52.00
4. do not prefer local food 192 48.00
5. prefer local food in terms of delicious taste 122 30.50
6. prefer local food in terms of novelty 99 24.75
7. prefer local food in terms of its identity 94 23.50
8. prefer local food in terms of using local raw materials 72 18.00
9. prefer local food in terms of spicy flavor 136 34.00
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Table 4 The mean and standard deviation of overall local food satisfaction of Thai tourists.

satisfaction of Thai tourists towards local food X S.D. level of satisfaction order

1. identity of local food 3.77 0.90 high 1

2. quality of local food 3.75 0.95 high 2

3. worth the price of local food 3.10 0.88 high 3

4. offering good services of local food 3.02 1.00 moderate 5

5. characteristics of local food restaurants 3.04 1.00 moderate 4
total 3.20 0.91 moderate
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Table 5 Satisfaction towards local food of Thai tourists in terms of identity of local food.

identity of local food X S.D. level of satisfaction
1. identity in terms of different from general food 3.65 0.95 high
2. identity in terms of taste 3.72 1.08 high
3. identity in terms of smell 3.30 0.84 high
4. identity in terms of novelty 4.00 0.87 high
5. using local vegetables and local ingredients for cooking 4.10 0.79 high
6. variety of local food items 3.88 0.90 high
total 3.77 0.90 high
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Table 6 Satisfaction towards local food of Thai tourists in terms of quality of local food.

quality of local food X S.D. level of satisfaction
1. taste of local food 3.73 1.04 high
2. freshness of local food 4.05 0.92 high
3. cleanliness of local food 3.54 1.13 high
4. decoration of local food 4.12 0.86 high
5. nutritional value of local food 3.75 0.84 high
6. quality — standard of local food 3.36 0.96 high
total 3.75 0.95 high
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Table 7 Satisfaction towards local food of Thai tourists in terms of price worthiness of local food.

price worthiness of local food X S.D. level of satisfaction
1. the price is reasonable for the quality 3.71 0.82 high
2. the price is reasonable for the value received 3.40 0.85 high
3. the price is reasonable compared to normal food 3.21 0.98 high
total 3.10 0.88 high
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Table 8 Satisfaction towards local food of Thai tourists in terms of service of local food restaurants.

service of local food restaurants X S.D. level of satisfaction

1. server staff attire 3.09 1.02 moderate

2. timely service of server staff 290 0.86 moderate

3. clear and accurate information about local food provided by server staff 3.09 112 moderate
total 3.02 1.00 moderate




RMUTSB Acad. J. (HUMANITIES AND SOCIAL SCIENCES) 8(1) : 13-30 (2023) 23

a0 (Table 8) wudnsnviaaiearq lned

ANNANIND1AARD IUIINUDY AT BANHILUD

b

flLEn95ueusiudulneson agluseiu

al

'
A a

WinAaeunans (X=3.02, S.D.=1.00) Hanansa

Wusedia wudn HesAumNAaLTILAfEL1UNANa

yntia Ae n1slitiesaiiaaiuensiiuldedng
TAAULALYNABIUDININU (X=3.90, S.D.=1.12)
AN17uFAINI18I8INTNIIULINT (X=3.09,
S.D.=1.02) wariAausandalunisldiEnnsues

NN (X=2.90, S.D.=0.86) ANNAAL

Table 9 Satisfaction towards local food of Thai tourists in terms of characteristics of local food restaurants.

characteristics of local food restaurants X S.D. level of satisfaction

1. reputation and credibility of local food restaurants 2.89 0.98 moderate

2. physical environment of local food restaurants 3.19 1.12 moderate

3. ease of access to local food restaurants 2.82 1.05 moderate

4. clarity of maps or signs leading to local food restaurants 3.28 0.85 moderate
total 3.04 1.00 moderate
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