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Social values, push and pull motivation factors affecting loyalty

of Thai tourists visiting Ang Thong province
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Abstract
The objectives of this research were to study 1) social values of Thai tourists, 2) push motivation factors of
Thai tourists, 3) pull motivation factors of Thai tourists, and 4) influence of social values affecting loyalty to tourism in
Ang Thong province. The data were collected from questionnaires of 400 Thai tourists. The sample size was
determined by Cochran's table and accidental sampling. Data were analyzed by percentage, mean, standard

deviation, factor analysis and path analysis. The results show that 1) tourists give the most importance to work values
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and holy things, 2) motivation factors push tourists to focus on safety, good health, reward of life, 3) pull motivation

factors are related to accommodation standards, and 4) social values have a positive influence on tourism loyalty in

Ang Thong through incentives push factors equal at 1.03. Social values have positive influences on loyalty to tourism

in Ang Thong through incentives pull factors equal to 1.25 and social values have a direct influence on loyalty in Ang

Thong tourism equal to 1.50.

Keywords: social values, push motivation factors, pull motivation factors, loyalty of Thai tourists
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Figure 1 Conceptual framework for research.
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ANA190N A9 (Table 1)

Table 1 Value component analysis of Thai tourists who come to travel in Ang Thong province.

value component

factor loading

1 2 3 4 5 6
only work can make us rich 0.87
working with the opportunity to meet or connect with a large number 0.84
of people
making good use of your time will help you earn money 0.84
working gives you the opportunity to make a difference to your 0.78
colleagues and help others
praying can make us richer 0.74
worshiping sacred things in the right way can make us richer 0.49
behaving according to the doctrines makes a good person 0.84
making merit makes life prosperous 0.82
making merit brings happiness and kindness 0.81
travel is a waste of time 0.65
adherence to and observance of the Dharma principles in Buddhism 0.53
cause comfort
people should not expect to be rich by fortune 0.71




RMUTSB Acad. J. (HUMANITIES AND SOCIAL SCIENCES) 8(2) : 251-270 (2023) 259

Table 1 Value component analysis of Thai tourists who come to travel in Ang Thong province (continue).

value component

factor loading

1 2 3 4 5 6
using money sparingly and knowing how to save can help us become rich 0.69
solitude makes life go smoothly 0.69
do what you want, It's real Thai 0.80
loving convenience leads to lack of patience 0.75
being comfortable leads to a lack of discipline 0.55
making merit at 9 temples can bring fortune as we hoped, we can be rich 0.53
you have a belief in the sound of luck from sacred things 0.79
gambling by buying government lottery tickets is not a bad thing 0.73
love of freedom causes a lack of enthusiasm 0.62
you spend more time working than traveling 0.92
temples and religions are spiritual anchors 0.92

ya o

faselaunsanilslunsaziladanimn

al

Avadt Tnaluninsaneglusyiunnn (X=3.60)
Iaspaun1edeanaagnviaaianaialing

Usznaumae 5 411 TAWA ANRENNITNIIU

L
a a 1 a

uazeAnaant AllaunslURAIANMANETIN

' a

warnisniyny Adeuntsdezudnuay
AADBN ANHENNITENAINNALNY BI9F1998
9 P 4

foalapann warA1dgNlAedlTm ANTNLTS
warindasy lnelunsazAanisnaazidan

A4 (Table 2)

Table 2 The mean and standard deviation of the social value of Thai tourists traveling in Ang Thong

province as a whole.

social value X S.D. level of importance
1. work values and sacred things 3.66 0.56 high
2. values for behavior according to the principles and making merit 3.48 0.47 high
3. value of frugality and frugality 3.60 0.42 high
4.the value of loving comfort hope to be rich fortune 3.64 0.47 high
5. lucky values, beliefs, and love of freedom 3.64 0.44 high
total 3.60 0.35 high

AN (Table 2) W91 dnvieiiengia nead

Arfaunsdeanluninsanesluszaunin

=3 '

(X=3.60) Tutlszifusiae

o

.4
nviagLien19 ne

A udAuNInige Aa ATlaunIsMneuLas
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Table 3 Analysis of push motivation factors.

TnennsiiAInziiasALlsznay (factor analysis) Aagl
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A4 (Table 3)

push motivation factors component

factor loading

1 2 3 4
visit places you've never been 0.86
follow the dream of traveling to Ang Thong province 0.85
meet and make friends with the locals 0.83
tell the experience to the people at home 0.81
find happiness through making merit 0.71
make yourself proud 0.58
seek excitement by doing adventurous activities 0.56
want to see different cultures 0.56
try new food 0.86
seeking novelty 0.83
learn about local cultural history 0.83
visiting relatives, friends, acquaintances 0.64
buy souvenirs for relatives, friends, acquaintances 0.82
travel together within the family 0.69
look for business opportunities 0.65
avoid the monotony 0.58
safe province travel 0.82
relax 0.82
restore health 0.66
it's a reward for yourself 0.60

o

AN (Table 3) Wu3n wseqalatladenania

ANNANATYRNTIgAdmTLLINYIRaa T Ing Ae

ANghdeAsuwtanlud dadszneusian TuUiiiau

anui ) lweel insnuaoudunazfinvieadnen
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Table 4 Analysis of pull motivation factors.
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YDIUNAIVIBALNED A4 (Table 4)

pull motivation factors component

factor loading

1 2

there is food that tourists can eat 0.89

pay homage to the reclining Buddha at Wat Pa Mok Worawihan 0.89

the friendliness of the locals 0.86

the famous temple is associated with amulets, Phra Somdet Ketchaiyo 0.86

Wat Chaiyo Worawihan

accommodation is not expensive 0.78

safety in different locations 0.78

visit the Royal Doll Center, Tambon Bang Sadet 0.77

visit a drum-making village, Tambon Ekkarat, Pamok district 0.75

traditional way of life of local people 0.71

the beauty of various temples in Ang Thong province 0.79
different markets and places to buy goods 0.78
souvenir products 0.78
historical sites 0.70
paying homage to the reclining Buddha image at Wat Khun Intharapramun 0.61
advertising and public relations of tourist attractions 0.61
tourism activities that are unique to the local area 0.60
various expenses are cheap 0.90
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A4 (Table 5-7)

PUSH1

PUSH2

O1E__g| PUSH3

0.68
@ 0.70==—p=| PUSH4 41,51\

PULL1

PULL2
PULL3

PULL4

L3 - 1.58

L4 & 1.58

Chi-Square=137.89, df=120, P-value=0.12622, RMSEA=0.019

Figure 2 Causal model of factors influencing tourist loyalty in Ang Thong province of Thai tourists.
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LARNAY (Table 6)

Table 5 The examining results of the causal relationship model of factors influencing loyalty in

Ang Thong tourism of Thai tourists.

statistics used to measure harmony criterion value results
x?/df less than 2.00 1.15 qualify
p-value more than 0.05 0.13 qualify
CFlI more than 0.95 0.99 qualify
SRMR less than 0.08 0.04 qualify
RMSEA less than 0.07 0.02 qualify

Table 6 The size of the influence on tourism loyalty in Ang Thong province of Thai tourists.

push motivation factors pull motivation factors loyalty
predictor

DE IE TE DE IE TE DE IE TE
social values (SOCI) 1.037 - 1.03" 1.03" - 1.03" 0217 129" 150
push motivation factors (PUSH) 043" 044" 087
pull motivation factors (PULL) - 125" 1.25"

Note: =p<0.05, =p<0.01, DE=direct effect, I[E=indirect effect, TE=total effect

] (Table 6) HANTFILATIZHUNULNANTNA

NNATY BNBNANWNEBN UAZBNBNATINGLUULLLTS
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Table 7 Summary of research hypothesis testing results.

hypothesis

results of hypothesis

1. the value component influences tourism loyalty in Ang Thong province through motivation,

push factors

2. the value component influences tourism loyalty in Ang Thong province through motivation,

pull factors

3. the social values component influences Angthong tourism loyalty of Angthong tourists
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