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Abstract

The research on “A Political Campaign for a Mayoral Election in
Don Hua Loh Subdistrict Municipality : A Case Study of Miss Nawarat
Trairak” aimed to study Miss Nawarat Trairak’s campaign strategies
to run for a mayor of Don Hua Loh Subdistrict Municipality. This
research employed qualitative methodology with in-depth interviews
of three key informants. The study was revealed in four different
categories : 1) Product Presentation - Miss Nawarat was portrayed
with fast and accurate work, 2) Push Strategy - Miss Nawarat adopted
face to face communication and met the local people herself, 3)
Pull Strategy - Miss Nawarat employed PA system and Facebook to
broadcast all her activities, and 4) Poll - the study found that there
was no poll for the time being.
Keywords : Political Campaign; Don Hua Loh; Nawarat Trairak
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