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Abstract
The development of community-based tourism in Thailand is an

important basis for Thailand’s strong and long-term tourism development.
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Furthermore, the development has the potential to share income to all
stakeholders. For the adaptation strategy, the communities combine the
charming and distinctive tourism resources with the community creative
management and government-supported concepts in order to support
the policy of Thailand 4.0. Apart from focusing on administration, adopting
technology will increase the community economic value. This article aims
to examine the theories of innovation that are conducive to the adaptation
of community-based attractions by introducing the five dimensions of
innovative theories:product and service innovation, process innovation,
marketing innovation, administrative, management, and organizational
innovation, and business model innovation, for the adaptation of the
community-based tourism to fit the tourist behaviors.
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1. wINNTIUAUNENTIN wazU3NTS Dickman (1996) N33 KaRsau
Msvieaiien Uszneuse 5 ssAUszneundn fie Awidagela (Attraction)
AMUAEAINTUNSALNNS (Access) B981UIBAMNALAINAN (Amenities) TN
(Accommodation) wazAanssumnee (Activities) J4AUAMATUINISNIINNS
vipailen vanesiuie lWsunsumsvieadioayuvy Aanssunisvieailen wdnsiousi
yosfisydnyury antuiinluwasionflenyusu vinninier wavden
g wyonnsiudy Hudu vl gurutendiorasadiauinnssundnas
dudn wazusnishiliaunainuate wlanlml laamunaunaiua1udy
londnwalviosfiuvesyury Tnsnsiiauslusunsunisvieadiss Aanssuns
visadien weadaviedslunmstifivanazdenumng naoasundnsusives
fisyAnmur wasiuyonsiuiu (eraduewnsingu) insvaussanudosns
yesgnAamznguLANseiU LazAsEinIseenLUUAINTIH ( Activity) Tun1s
uwieafivafiiugaidusgiedaay dellagtulinvieadiendiinguszasdluns
Aumanvieadieaiivannvans fisaszmindmefinssulndvesinvieadien
Tugandslain-19 fe nanfe dnvieailvrazaseuiinfadesquain guounse
wazaaanndofudsddny voumnnludmud umamesiioatuaseunsy/
Weuatinydovieadendunguibniiieanendeswenisduda uaznusiy
frusrnusnnluaauivionien Ussneudumsaseiinfeinguszasdlunis
Funsuvienilen Yo warsrernainsvieuievestinviouiiendng ioayld
Folusunsumsviesilen Aanssumsvieaiion naemauuinnsdu o Timnzay
aenndosiuaufosnisvesinvieaisalugannuundsiuvulvsiviedin
A0t (New normal)
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tivioufienluundsviondien yvwieaivrmninauenads nadanisianzes
(Story telling) waflan1sthwa wazdenumngln 4 fenisliszaunisel
wanlvaiuinvieaiearinulssamduiarion lidiandusy sa ndu e dula
paonIuasNATIANsEUINNsAanssulmifidun i dudiud Uasnsty Lile
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wlatin A tiktok viiewonwAldurtenilen [Judu ednsairetusingiio
WisgeamanisUssnduiug wazdeamanmsididsteya naenaunisdnidon
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Sfumbenueg 9 fdedeudievhianssusig o TugaruwazsUiuung
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anunsaviilifiAngaruiguvy uay (3) fnslimnuiuaraudinadrsassd 4
Ananiinue UssaumsaiuazauAnadassdiduguveamsiauniilerinn
Audn U3ns viensruaums viedunmsimundandasnuoadaliity G
LMIMUTUire uvasieaienlneyuruienguinisuinngsy a1ans
yildlae 1) uinnssusnunandneiuazuinig yuvuvioufidmsainauinngs
HanSusiuasusnIsilaumainrate wlanlml laawmunaurauauiy
lendnwaliiesiuvesyuuu fimseenuuuiansamoainriiiugasiuesadaon
wWelyimnzaugenadesiunrmfoinisvesinvesiisluganuundsiuuy
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