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Abstract

The purposes of this research were : 1. to investigate the condition
of green marketing management of business organizations in industrial
estates in Pathum Thani province and 2. to analyze factors related to
green marketing strategies of business organizations in industrial estates
in Pathum Thani province. The hypothesis of the research stated that the
green marketing communication factor and the managerial factor were
related to the green marketing strategy of business organizations in those
industrial estates. The research tool was the questionnaire. The data
were collected from 219 persons ranging from senior management,
production manager, and sales managers or representatives of private
business organizations located in the area of Bangkadi Industrial Park CO., LTD.,
Pathum Thani province. The data were analyzed using descriptive statistics,
multiple regression analysis : MRA., and Pearson Product-Moment
Correlation Coefficient.

The results were as follows: considering the green marketing
management state of business enterprise, in terms of marketing
communication it was found that: the majority of the respondents gave
the most importance to the green packaging, followed by green products
and green consumers, respectively. For the management dimension, it
was found that the majority of the respondents gave the most importance
to the innovation, followed by market share, social responsibility and
government support, respectively. When considering the relationship

between the variables, it was found that: green packaging, green products,
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innovation, market share and social responsibility correlated positively
with green marketing strategies at the statistically significant level of .05
level.

Keywords : Green Marketing; Marketing Communication; Marketing

Strategies
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Igndunisdingganisnainddes (Green Marketing) wazAudnTinantuite
nevaupINsUIlnaRinaidenit “nansdaeidides (Green Product) Fadu
NARSnuTinARenssIIsNesTsud ideuuased Winaluladniswani
ave1n @s1auafiviey wazanunsadinaudlviudla” Berry, 2007) &3 Olson
(2009) lénanal¥i1 nsaawualvaliidendinismaiadidend taTlniiud
naidsuasiAedutunginssuduilaainduduilnedifer uesululy
fanefifiusaugatuosheronles fedu fuansndudiesuusaliutunssua
nswasuudad wmzmsLiJ%'sJuLL‘LJam'fTa'qmam’aé’wﬁmlumﬁaﬁuiﬁﬁaqwémﬁw
nsvurunsilulinssedcunndouinniely donndesiudinALIRaIALS
an¥geuiina (American Marketing Association, 2011) ldlvideAaiiuin
M3nan@den (Green Marketing) fie n1snanvesndndamifidanulaonsde
Roan1izuandeu 1Wun1ssiufanssuludrunisusuivadsundnSud
MawAsuLastumeU NIEUILNISHER LLazmﬁLﬂﬁaul,mawssa;ﬁmsﬁﬁLs?i'aaﬂm
fumseyinuaunnden Lavdenndesiunsnsenamnssd (2562) Alali
Uoazudn geamNIINETYY Ao N1IRa1AWAteUIAn (Green Ocean) W31
Useineinnseuanisiudiludeanisadisnnudeanisdudilunaiadilinig
wistu fio vhognslslidudiduiidesnsvesiiuslaa Tnglduumislunisadie
yaufinanuianssunuuluel mugiunsandununsuasludsilinelian
AIAAERANS Wargnén Teinuansideveseninuenitludn 40 Ydamih
fudndurilafioonuudilisuinveudedrumienasTinvesndn il
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Fludn 20 ¥ dhevth Tssuwuulnuazegsensiely nsnanauisennasdunis
panafUTIAnAdelslld Wunmsnaeiunaananuiuinveusednslaile
doudumsnaeiidendufonusssy waranuiulnveusedsay

n3mandiden (Green Marketing) Foidunagnsiinigaanvnssuringa
Fumg NneveskdndusiEdeazusmeliAnnsdsuadunseuaunis
wanaAgaamnsIuvideli eglsffinssuadudanndoudaiunssuaniad
AnAnFesTunuosagiane ins1zuenanvziingrune uastermundug Jadu
madsfveanunliua Tussdudsevauazseauaina Gallunnsnisnieadasla
dnvaneUsens wu 1SO 14001, ISO 50001, Green Procurement, Carbon
Footprint 2een@nsael wazesdns WJudu indeuvzifunalndrondndu
nsna1ndidegiane wennanlanlunaduliuiuduilnaazinaulauay
il lymannndon audnnsvuadndilnsoamnuandomiinty wayiiu
uElnenan s dulinsredaunndesnnnninmsaulalufossan laisens
BunmseenwuuRanfaeTiuinsredadeniiin Eco-desien Fsazip3osile
ahunagndmsnsnanaiinoulandguslasinaeluanmnedenlfidueged
dnsudnunrreinnandidentu Grant (2007) Wasuh mananediTendald
3 56U fie 1) 586U Green gldnsiangsiaduinasilaegaineenvie was
afanmanuallagn1sussvduius 2) 58U Greener agnisnasunsaysny
Aunndey dualunisidusniuniseyiny Fannniwenus uay 3) sz
Greenest 1usuitannsaidoundasdeeils uazdutansalnl Faderdy
seiugega faunAnues Chen (2010) Aldnanlid ssdnsgsialuussmamds
s Snddnmegianeinssmavasauty fuilaendontiaruslnadudnii
denafdedunndouudwioll vagiigsAafruinlsefiuanumiouvosmud
annsonanAudUssanildanendoli desnnsdniiugshiauuueying
dannden (Green Business) azd3alddasendumusimiiovarsnndly
mMsAniung

143




144

Dsanssuwnnyd UMBNENAainsn
UR 40 QUUA 3 AuEnau - SUNAU 2565

'
En

[V %
v [

vadlanglduloueuszmalng 4.0 TunAngsgnisuiuusadasuuas
Tnssadaasugie ftuedeusouinnssy siuvevsmansmavaufissdy
FsesdnsgaRassiuilumsiuinnssudifonnld Jaduithaulai v
augRavnIIIUNER $1dn Smiaunusd ddithinlasimsiaunidies
goamnssudsiing funsulssnuenannnssy doudt nwa 2558 Teduiiay
gnamnssuilssumsdnsun sl 5 57 memenw iaswgie Auanden
fy 4aENITUIMITIANTS dillotanavngsudlie RNy wasiAsygne
anla (naulssugpanmnssy, 2560) Judufiinaulaiesdnsssiadeisoglu
i Ui AIURNFIMNTTUUINEA 1119 fiterauasiiununndy 30 ¥
Tinagminsnaedideredndlstig osnnagyilimsuitesdnsssiadinagns
mMsnaadideaiithlugnsfudiesonavnssudsinalsogls Siaunnsdu
atils ozl fie perUsznaUAFyveInud S warladelaiiJududaasy
veluilapmauassalumsuivmsinnns wethlugtoasuvesnagnsnmsnans
ATenesAgsianiiuszavsnmdely
IngUsEaAn1sIve

iAfuldReingusrasdliiile
1. AnwraniwnagninisnaindideivesnsAnsgsnaluaiudiiag

namNTsy Jminunusiil

2. Anneithadeffianuduiusiunagnénsnainfilorvesesdngsi
Tuweiiuiitaugpamnssu Smiaunusnd

HUNAFIUNTTIAY

1. Yadudunisdoarsnisnaindifeon danuduiiudiunagninig
nandideavetesinTssRvluaniuiidaugaansy SuinUnusi

2. Yaduaunsusmsdnnis danuduiusiunagnsnisnainded
yosRsAnsysialuafiuiidaugranssudiauyusi



nagnsmsaaadiiendovovAnsssdlulaiineaanNSSUWURBDHIAUNUST
Green Marketing Strategies of Business Organizations in Industrial Estates in Pathum Thani Province

/Anlun133dY

PNInUsEad uazanuRgunTIdediediu Jalamvuaveuunuainis
Wl ol
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INNIIANBILUIAANG YT N13Aa1nFleY (Green Marketing) lag
Dahlstrom (2011) anansaaguladn nsea1edides Wunsdumanuyaezaiy
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fuusililunsidels fe

1.1 fuUsBase (Independent Variable) ldun Jadednunisdeansnis
paRATe) Fauszneumesuls fuilnadide nanfnusiaide ussefamidde
waztadusnunisuimsdnns JsUszneusediuls assuiinreusedn
diunseInan MIaEtuayuIINNIATT LaswInngsy
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BIANTTIND
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A0819 F1UIU 74 03ANT YIN1TEUAIBE1wUULAIAN (Quota Sampling) lny
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