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Abstract

The objectives of this research were to 1) identify the relationship
among socially responsible leadership, stakeholders’ perception of
corporate social responsibility and corporate image of Don Mueang
International Airport, 2) analyze the influence of socially responsible
leadership on corporate image of Don Mueang International Airport, and
to 3) analyze the influence of socially responsible leader and stakeholders’
perception of corporate social responsibility on corporate image of Don
Mueang International Airport. 394 Don Mueang International Airport’s
stakeholders were chosen as samples for this study using quota and
judgmental sampling method.

The results found that the correlation coefficient among observable
variables were 0.276-0.860 with a significant level at each variable.
According to the structural equation modeling, it was found that socially
responsible leadership had a statistically significant influence on the
respondents’ perceptions of corporate social responsibility and the
variance predicted by socially responsible leadership was 50.6 percent..

Furthermore, the socially responsible leadership had direct influence

197




Dsanssuwnnyd UMBNENAainsn
UR 41 aUUA 1 UNSIAU - IUKEU 2566

4@«

on corporate image, and had indirect influence via the respondents’

perceptions of corporate social responsibility at statistical significance,

and variance predicted to corporate image was 64.2 percent. Finally,

the respondents’ perception of corporate social responsibility had a

significant direct effect to corporate image.

Keywords : Socially Responsible Leadership; Stakeholder’s Perception
of Corporate Social Responsibility’; Corporate Image;

Don Mueang International Airport
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